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Angie’s List Expands to Salem, Corvallis
First year’s
membership is free;
consumers encouraged
to help build ‘the list’
Building on its success in the Pacific
Northwest, Angie’s List has expanded to
Salem and Corvallis. Area residents can now
help build the list by sharing their ratings
and reviews on the companies they’ve hired
in the last year.
Earlier this month, Angie’s List expanded
service to Eugene and Springfield, and
last year opened in Portland. This latest
step means consumers throughout the
Willamette Valley can access reliable,
unbiased information on local service
companies and contractors, according
Angie’s List founder Angie Hicks.
In addition to Salem and Corvallis, this
latest expansion extends the Angie’s List
service area in Oregon from Portland to
Eugene, including the cities and towns
of Albany, Dallas, Keizer, Lebanon,
Monmouth, Mount Angel, Stayton, Sweet
Home and Woodburn. Consumers in those
areas can now sign up, get a one-year

membership to Angie’s List for free and
start sharing information on the companies
they’ve hired.
“We want to know who you’ve hired in the
last year – from plumbers and handymen
to movers, pet sitters and auto mechanics,”
Hicks says. “The great thing about Angie’s
List is that it’s your list. Companies can’t
put themselves on the list, nor can they pay
to be on the list. Only Angie’s List members
can put a company on the list after they’ve
hired them for a job.”
Finding a good contractor can be a costly
game of hit or miss, no matter where you
live, Hicks adds. “Angie’s List is a reliable,
unbiased way to share information based
on the actual experiences of consumers. No
matter what a company’s ad budget or staff
size, their rating depends on the quality of

Fidelity National Title Adds
North Hawthorne Location

the service they provide, which is reflected
in the ratings given by consumers who’ve
hired them.”
Angie’s List ratings and reviews are
available in more than 250 different
categories, from home improvement and
maintenance, to services for lawn, garden,
auto and pets. Here’s how it works:
* Get the real scoop. Each month Angie’s
List receives nearly 10,000 reviews from
consumers across the U.S. on the local
companies they’ve hired. In their reviews,
members describe their project and the
work done. They also tell whether they’d
hire the company again, and grade the
company – A, B, C, D or F, just like a report
card – in six areas: overall experience, price,
quality of work, responsiveness, punctuality

Continued on page 

Kwan’s Celebrates 30 Years

Fidelity National Title Open House at North Hawthorne. Pictured are (L-R)
Jim Homolka, REMAX Equity Group Inc. President; Dean Lewis, Equity Home
Mortgage, Salem Manager; Teresa Doerfler, Escrow Officer, Fidelity National
Title, North Hawthorne location; Ted Urton, Fidelity National Title; John Lee,
REMAX Equity Group; and Fidelity staff. Story on page 14.

www.salembusinessjournal.com

and professionalism.
* The best part is in the details. What
makes Angie’s List unique is that not only
can members find out which companies
are rated highest by other consumers, they
also get the detailed comments and reviews.
They’ll quickly find out things like whether
the contractor was conscious of children
and pets, if they cleaned up after themselves
and how they handled the inevitable
change orders that often come with home
improvement.
* It’s consumer driven and reliable.
Companies can’t put themselves on the
list. Only Angie’s List members can submit
ratings and reviews on a company. And,
with thousands of reviews coming in every
month, members can get the most current
information available on a company.
* And there’s more. Angie’s List
membership comes with unlimited access
to the list and a subscription to a monthly
magazine, which includes stories, tips and
information on home and consumer topics.
Members also have access to the Angie’s

Chef Kwan
circa 1970s
Dedication from Gerry Frank on page 8

p. o. box 93, salem, or 97308

phone: 503.365.9544

Financially on Course?
We’ll help you stay in the right direction. For more than 80 years Pioneer Trust Bank has served as a financial compass
for the greater Salem area. Come in and see us, we’ll be glad to show you how much better banking can be.

www.pioneertrustbank.com

N

503-363-3136

Two Salem locaTionS
SouTh: 340 Vista Avenue SE
503-363-2460
norTh: 1860 Hawthorne Avenue NE
503-587-1600
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McMinnville’s Creative Company in the News
Key Staff Members Promoted; Three New Team Members Welcomed
Creative Company, a strategic branding
and communications firm, has announced
the promotion of two staff members. Lisa
Weidman has been promoted to director of
client services from her previous role as senior
account manager. In addition, Shanna Ruyle
has been promoted to lead designer.
Lisa Weidman has been with Creative
Company since June of 2003, when she
was hired as an account manager. A former
advertising sales manager and journalism
professor, Weidman has extensive knowledge
of higher education, copywriting, print
production,
client
relationships
and
audience research. She holds a Ph.D. in mass
communications from Syracuse University,
and was on the journalism faculties at the
University of Georgia and Temple University
in Philadelphia before moving to Oregon and
joining Creative Company.
During her tenure at Creative Company,
Weidman has successfully managed highvisibility marketing programs for a diverse
range of accounts, including Salem Hospital;
Linfield College; Forest Grove Lumber;
WillaKenzie Estate winery; Schreiner’s Iris
Gardens; Specialty Polymers; and Ceres Glenn,
a 55+ housing development in Dallas, OR. As
director of client services, she is responsible
for ensuring the overall success of client
programs by monitoring and guiding account
managers’ activities and maintaining effective
contact with each Creative Company client. As
a member of the senior management team, she
consults with the other directors in all areas of
the business and provides recommendations
to the president to improve both short- and
long-term relationships and results.
“Lisa is a tremendous asset to our business,”
said Jennifer Larsen Morrow, Creative
Company president. “I rely on her judgment,
professionalism and marketing expertise
to not only ensure that all of our clients are
receiving the highest-quality service, but to
help us grow strategically as a branding and
communications leader.”
Shanna Ruyle holds a bachelor’s degree in
fine arts from Oregon State University. She
joined Creative Company in 2002 as a designer.
In addition to her graphic design expertise,
Ruyle is a talented artist whose paintings are

Lisa Weidman

Shanna Ruyle

currently on exhibit at the Currents Gallery in
McMinnville and the Freed Gallery in Lincoln
City, OR. As lead designer, Ruyle will help
to maintain the brand standards of current
and future clients and play a leadership role
in building Creative Company’s reputation
as a strategic branding and communications
partner.
“Shanna has proven to be a bright, creative
and valuable asset to Creative Company.
Her contributions, not only to our discipline
of brand design but her interest in personal
growth and that of our company as a whole, have
shown through even in the most demanding of
circumstances,” said Steve Donatelli, Creative
Company’s director of creative services. “She
has an almost encyclopedic knowledge of our
clients’ brand standards and photo libraries,
which she will use to guide other designers
who join the studio team.”
The addition of three staff members
include Keith Biehn, director of business
development; Steve Donatelli, director of
creative services; and Susan Pazera, account
manager.
Keith Biehn is former account director
for Brandhammer in Seattle, where he
oversaw all areas of business operations
including opening new accounts, guiding
conceptual development and managing an
external creative staff. He also led contract

negotiations and compiled post-campaign
summaries and results for clients ranging
from Kenworth Truck Company to Quizno’s.
In his new position, Biehn is responsible for
developing new business leads and longterm business development programs for
Creative Company and its clients.
“Creative Company’s marketing solutions
and overall attitude are a powerful platform
from which to launch new business
initiatives,” said Biehn. “Our creative
resources are at par with the biggest and
best agencies, and I’m looking forward to
presenting meaningful solutions that expand
our clients’ realm of influence.”
As creative director, Steve Donatelli is
responsible for building and maintaining the
overall creative vision for Creative Company.
He works closely with account managers
and creative teams to oversee every aspect
of the creative process and ensure overall
excellence. Donatelli has more than 20
years of advertising, marketing and design
experience, with expertise in creative strategy,
visual identity systems, brand experience
programs, messaging architectures, identity
guidelines and ongoing brand management.
His work has received numerous awards
from such publications and organizations as
PRINT Magazine, Graphic Design Magazine
and the International Association of Business

Communicators (IABC). Prior to joining the
Creative Company team, Steve was principal
of his own branding consultancy in which he
built communication and brand strategies
for such organizations as Logitech, Hoyt
Arboretum, ZRT Laboratory and Columbia
College Student Housing.
“Creative Company is entering a new chapter
in strategic branding and communications
services. I’m very please to be part of this
transformation and the momentum behind
moving our clients’ branding initiatives
forward,” said Donatelli.
Susan Pazera brings more than 20 years
of experience in corporate marketing
and pubic relations to her role as account
manager. Most recently, she was director
of marketing communications for ISPE,
the International Society of Pharmaceutical
Continued on page 
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List complaint resolution service.
Knowing the frustrations she and her
friends had when it came to finding good
contractors, Hicks and co-founder Bill
Oesterle started Angie’s List in 1995 in
Columbus, Ohio. Hicks literally set out doorto-door collecting reports and recruiting
members. Since then, Angie’s List has grown
to serve more than 500,000 consumers
across the U.S., including Denver, Los
Angeles, Phoenix, Sacramento, Salt Lake
City, San Francisco and Seattle.
In 2002, 2003 and 2004, Angie’s List was
recognized among the Inc. 500 list of the
fastest growing, privately held companies in
the U.S.
Angie’s List is where thousands of
consumers share their ratings and reviews
on local contractors and companies in more
than 250 different categories. Currently,
more than 500,000 consumers across the
U.S. rely on Angie’s List to help them find
the right contractor or company for the job
they need done. Members have unlimited
access to the list via Internet or phone;
receive the Angie’s List magazine, which
includes articles on home improvement
and maintenance, consumer trends and
scam alerts; and they can utilize the Angie’s
List complaint resolution service. Get more
information and consumer tips at www.
angieslist.com.
Creative Company...Continued from page 

Engineers, based in Tampa, FL. There, she
led a multidisciplinary marketing team
to build brand awareness in the global
pharmaceutical industry and promote the
Society’s events and technical publications.
Pazera’s responsibilities at Creative Company
include account and project management,
copywriting and public relations activities
for numerous clients as well as Creative
Company’s own marketing initiatives.
“After several years working in-house for a
variety of organizations, it’s very exciting to
be back on the agency side,” said Pazera.
“It’s a pleasure to add such a seasoned group
of professionals to our team, and each will
enhance our ability to develop brands that
transform companies a nd organizations,” said
Jennifer Larsen Morrow, Creative Company
founder and president. “Keith is already
opening doors to some exciting and highprofile business opportunities, and Steve’s
leadership will enable us to continue providing
top-notch creative solutions to our clients’
marketing needs. And, Susan’s broad base of
experience in many marketing disciplines will
help us grow and expand our service offerings
with new and existing clients.”
ABOUT CREATIVE COMPANY
Since 1978, Creative Company’s work in
marketing and branding has achieved exceptional
results for a wide variety of clients, including
food-product manufacturers and marketers,
professional-services firms, universities and
colleges and manufacturing companies across
Oregon, Washington, California and Hawaii.
Clients include Linfield College, a four-year
liberal-arts college; SELCO Community Credit
Union, a credit union with branches in six Oregon
counties; and Western Oregon Waste, providing
disposal services in three Oregon counties.
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Tax Planning Has No Season
By Michael Falcon, Merrill Lynch
Most of us think about our taxes at two
points during the year – April 15 and
December 31. However, planning for your
taxes is something to consider all year long
as the decisions you make now can affect
every piece of your financial life. Here are
some year-round tips and strategies you can
discuss with your financial advisor to ensure
your tax planning helps you achieve your
year-round financial goals.
Maximize the Effectiveness of Your
Tax-Deferred Accounts
Make sure that you fully fund and invest
your tax-deferred retirement and education
savings accounts. Tax-deferred accounts
present opportunities for you to reduce
your overall taxable income and therefore,
reduce your tax bill. Some strategies to
consider include:
* Make the maximum annual contribution
of $15,000 ($20,000 if age 50 or above) to
your 401(k) or 403(b) or other workplace
savings plan. If you or your spouse currently
participates in an employer-sponsored
retirement plan, the amount of your tax
deduction for your contribution will depend
on several factors, including your tax-filing
status, your modified adjusted gross income
(MAGI), and whether you, or your spouse or
both of you are active plan participants. Even
if you’re limited in the tax deduction you
claim, you still can make nondeductible IRA
contributions if you are under the age of 70
½ with earned income.1
* Contribute up to the annual maximum
of $4,000 ($5,000 if age 50 or above) to a
traditional IRA, if you are eligible. Earnings
in traditional IRAs grow tax-deferred but
distributions may be taxable.2
* Business owners should continue to
defer as much income as they can (up to the
lesser of $44,000 or 25% of a maximum of
$220,000 compensation) in profit-sharing
plans and Simplified Employee Pension
(SEP) programs.
* Contribute to Roth IRAs, as earnings in
Roth IRAs grow free from federal tax and
qualified distributions are also federal taxfree.2
* Invest savings in a Section 529 college
savings plan, which allows a current annual
maximum contribution of $12,000 ($24,000
per married couple) per beneficiary.
Another benefit is that you may be able to
take contributions as deductions on your
state income taxes depending on the 529
plan in which you invest and the state in
which you live.
* Be sure to stay on course when
withdrawing funds from certain retirement
accounts. When you turn 59½, you can
begin taking penalty-free withdrawals and
earnings and deductible contributions will be
taxed as ordinary income. At age 70½, you
can generally no longer make contributions
and you’re required to take your required
minimum distributions (RMD).
Take Advantage of Tax-Deferral
Strategies
If you have control over how and when
you receive income, you have a unique

opportunity to generate tax savings.
By delaying income and accelerating
deductions, you can defer taxes from one
year to the next, allowing you to use that
money in the interim. This will also give
you tax-free use of your money during the
deferral.
Make Sure You Have the Right Mix
of Investments
There are several tax-efficient equity
investments and tax-exempt securities
available. These include, but are not
limited to, municipal bonds and exchangetraded funds. It is important to identify the
appropriate allocation and diversification
of investments unique to you to minimize
tax liabilities and to alleviate risk. Pay
special attention to the quality of your
investments, especially during volatile
market conditions.
Make Deductions Count
If your income is high, it may be difficult
for you to take deductions for items that
have an initial threshold, such as medical
or miscellaneous itemized expenses.
Therefore, it is important to maximize other
deductions, such as those for interest paid,
taxes paid and charitable contributions.
Unique planned giving strategies might
help as well. For example, take advantage

of preferential treatment for employer stock
held in your retirement account and donate
those shares to a charitable remainder trust.
If you roll over your company stock to an
IRA, withdrawals from your IRA will be
taxed at ordinary income tax rates.
If you have children or grandchildren who
will be attending college in the next few years,
consider gifting appreciated securities.
Capital gains and qualified dividend taxes
for taxpayers in the lowest brackets (most
minors) are five percent until 2008—when
they fall to zero percent.3
You may also be eligible to make a special
gift-tax election for 529 plan contributions
(which must in cash not securities) of
$120,000 per couple or $60,000 per
individual for each beneficiary in just one
year (as long as no additional gifts are made
to the same beneficiary during the five-year
period thereafter). This can be an effective
way to reduce taxes on your estate while
making a generous gift to a child. Finally,
married couples may make gifts totaling
$24,000 annually to anyone without any
gift tax consequences.
Consolidate Your Finances
Making decisions that will impact your
Continued on page 

Development Opportunities:
Albany – For Sale:
3.3 Acres zoned Light Industrial near I-5 -3055 Salem Ave. $1,175,000.00
4.63 Acres zoned CC across from new Ray’s Market – Hickory Street $1,210,916.00
1.11 Acres zoned CC between Chevron and Jiffy Lube – North Albany Rd $535,790.00
Salem – For Sale
1.63 Acres zoned RA Homestead Road $250,000.00
Woodburn – For Sale
1.25 Acres zoned GC across from WalMart, I-5 visibility Stacey Allison Way $974,250.00
Please call for office, retail, and industrial leasing opportunities. . . .

503-586-7402

Elaine Gesik, Broker
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Brown Selected Cooperator of the Year
The Oregon Rural Electric Cooperative
Association is pleased to announce their
selection of Representative Alan Brown (R)
- Newport, as their 2007 “Cooperator of the
Year.” Representative Brown received this
award from the electric co-ops at their 2007
Annual Meeting, December 7, in Tigard.
This award is presented to elected officials
who have demonstrated support for electric
co-op legislative issues and who have
worked closely with their local cooperative
in assisting to maintain lowest cost rates
and reliable power.
“Mr. Brown has served his constituents
well in Lane County and has protected the
interests of electricity rate-payers,” said Jeri
Nelson, Chairman of the Board of Directors
of Lane Electric Cooperative, Eugene.

Representative Brown served as Chair of
the House Business Committee in 2005 and
Chair of House Transportation Committee
in 2003. Most of the electric co-op issues
were referred to the Business Committee.
Co-op representatives had an opportunity
to work closely with Representative Brown
and experience first hand his commitment
to good public policy.
Both Lane Electric Co-op and BlachlyLane Co-op, Eugene, have been well served
by Representative Brown who represents
consumer-owners of both of these co-ops.
The Oregon Rural Electric Cooperative
Association is a trade association of l7
electric co-ops and represents the interests
of co-op members in the federal and state
legislative and regulatory arenas. Learn
more at www.oreca.org

Tax Planning...Continued from page 

efficiency can enhance your overall investment
performance. It is important to discuss these
tax issues with your financial, tax and legal
advisors so that you can determine how to
integrate tax strategies into all aspects of your
financial life. Together, you can determine
which strategies are most appropriate to
help you generate tax savings and reach your
personal and financial goals and dreams.

total financial portfolio requires a lot of
coordination. That’s why you may find it
simpler to consolidate all aspects of your
financial life under one advisor. A financial
advisor who can see all aspects of your
finances can help you make more informed
investment and wealth transfer decisions,
and it offers convenience as a result of
having all your finances in one location.
These are just some of the steps you can
take to reduce your tax liability throughout
the year, but remember that over the longterm, a comprehensive wealth management
plan that includes specific measures for tax

Michael Falcon is a Managing Director and
Head of the Retirement Group at Merrill Lynch.
Before you invest in a Section 529 College
Savings Plan, request an official statement
and read it carefully. The official statement
contains more complete information, including
investment objectives, charges, expenses and
risks of investing in the Section 529 College
Savings Plan, which you should consider.

CONTRACT
SERVICING

CONTRACT SERVICING has over 40 years of experience
and can save time and effort in administering sellerfinanced notes.
We service the following:
• Seller Carry-Back Notes
• Promissory Notes
• Mortgages
• Land Contracts
• Installment Notes
• And more…
Benefits
• Neutral third party servicing and record keeping for those
buying or selling “on contract”
• An experienced staff of professionals
• Easy access to account on-line at
www.contractservicing.com
• Automated funds transfers
• Competitive fee structure

Get set up forms and learn more at
www.contractservicing.com!
Or call 800-523-9784

Marion-Polk Food Share
Receive Grants From
The Oregon Community
Foundation
Marion-Polk Food Share is pleased to
announce receipt of a $50,000 grant from
Beck Family Fund of The Oregon Community
Foundation and the Betty Lou Roberts Fund
of The Oregon Community Foundation to
develop a major donor program. Funds will
support a new major gifts manager position,
fundraising training for board, staff and
key volunteers, and production of a new
Food Share video and outreach materials.

Merrill Lynch does not provide tax, accounting
or legal advice. Any tax statements contained
herein were not intended or written to be used,
and cannot be used for the purpose of avoiding
U.S., federal, state or local tax penalties. Please
consult your advisor as to any tax, accounting or
legal statements made herein.
For more information, contact Merrill Lynch
Financial Advisor Benny Won of the Salem, OR
office at 503-540-4206.
1
If you are married, filing a separate return and
did not live with your spouse at any time during the
year, you are treated as Single/Head of Household
for purposes of calculating your contribution.
2
You should confirm your eligibility to contribute
to a traditional (or Roth IRA) as well as your ability
to make deductible traditional IRA contributions,
with your tax advisor.
3
The 0% tax rate will be in effect through 2010.

An expanded major donor program will
play a key role in sustaining the agency
and supporting our efforts to improve and
expand programs in our new facility.
The Oregon Community Foundation,
established in 1973, has managed charitable
funds donated by individuals, families, and
businesses to enhance and support the
quality of life in their communities. Today,
the Foundation’s endowment consists of
over 1160 funds with combined assets of
$770 million.
The Foundation makes grants through
an application process that involves local
citizens in the review and evaluation of
requests for funds. Application materials are
available through the foundation’s Portland
office. Individuals or businesses interested
in establishing a fund may contact the
Portland office at 1221 SW Yamhill, Suite
100, Portland, OR 97205, 503-227-6846.
Since 1987, Marion-Polk Food Share has
been “leading the fight to end hunger” as
the nonprofit regional food bank serving
Marion and Polk counties. In FY 200506, 4.4 million pounds of emergency food
distributed 57,532 food boxes and provided
789,458 meals through a network of 68
member agencies.
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Salem
Association
of Realtors
Elects New
Board
Director

Hector L. Garcia

The Salem John L Scott Real Estate
Office on 725 Commercial Street S.E. has
announced that one of their top producers,
Hector L. Garcia has most recently been
nominated and elected by his industry
peers to maintain a three year term seat
as a director on the board of the Salem
Association of REALTORS®.
“My responsibilities as director will
primarily be and setting budgetary goals for
the educational department of the Salem
Association of Realtors.”
“Hector’s enthusiasm,
a solid work
ethic and one of Salem’s up and coming
Realtors are just a few of the reasons for
his nomination to the board,” says Diane
McLaran, Vice President of the Salem
Association of Realtors.
“The acknowledgement by his peers and
concise business practices are a testament
to his successful election to the position”
declares both Pam McCarthy, Principal
Owner/Broker and Cecily Parks, Principal
Broker/Business Development Manager of
the John L. Scott Real Estate Office.
Hector brings to this directorship
experience, knowledge, and trust by his
respected clients gained over the years while
representing John L. Scott in the Salem
market but more importantly, a fresh new
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Working Together – Just
“Good
The Mayor’s View
Business”

Janet Taylor

I hope the you have attended at least one
of the outstanding public events during the
last month - from the World Beat Festival
and Salmon in the City to the Art Fair. These
events are entertaining for those of us who
live in Salem, and draw people from cities
around the region.
The reality is that tourism is a regional,
national, and even international issue for
Salem. Tourism promotion must include
reaching out beyond our city limits to
draw in people if the events are going to
be successful. It is the dollars that come
from “outside” that bring prosperity to

look at the progressive Salem market.
Prior to certification as a licensed broker
in real estate, Hector was affiliated with
the home mortgage and finance business
in Salem, along with several years of
procurement and management experience
in the manufactured housing industry.
Hector is a second generation native
Oregonian born and raised in the Salem
area and prides himself in “knowing the
market.”
“This was my calling to be associated with
the Real Estate Industry,” he explains, “I’ve
always strived to do the next right thing.”
That next right thing could be placing a
person or couple into their first home or
upgrading them from that starter home
we negotiated for them a few years prior
and now, migrating them into their “dream
home.”
Hector and his wife Cindy, a supervisor
with the State of Oregon, are proud parents
of two fine boys (seven & twelve). They both
enjoy giving back to the community.
“We just held our 26th annual fund raiser
and gift presentation for over 170 under
privileged Salem area youths,” Hector says
with a big smile.
A group of Salem Association of Realtor
Community Fund representatives (SARCF)
in conjunction with the Salvation Army
donated over $70,000.00 since it’s
inaugural fund raiser and purchased, gift
wrapped and presented these great group
of kids with their self-described dream gifts,
(pre-approved from a prior communiqués
to Santa) of just what they wanted for
Christmas and Ho, Ho, Ho, Santa came
through (with a little help and generosity
from the Salem Association of Realtors.)
“We, at the Salem Association of Realtors,”
says Diane McLaren, “are fortunate to have
Hector’s enthusiastic representation and
look forward to the next three years of his
comprehensive vision to assist the people of
the Salem Real Estate market into the “Next
Right Thing.”

local businesses and true success to a
community.
The recent formation of a Blue Ribbon Task
Force to determine how to best leverage our
marketing dollars into matching grants,
partnerships, and sponsorships will give us
more opportunities to reach a wider audience.
Input from those in the tourism industry
will be augmented with representation from
the business community, arts and event
associations, the hotel industry, and several
other entities to develop some additional
marketing approaches.
You can help this effort by having a positive

attitude about the beauty of our City, the
family atmosphere, the new parks being
built, and the family wage jobs that are
being attracted to Salem. The benefit to you
is a better customer base and the optimism
that attracts more good jobs.
All of us working to make our City a better
place is just “good business.”
This column first appeared
in August 2005.

LandAmerica - A Fortune Magazine 2006 Most Admired Company.

The Lawyers Title Salem branch invites you to
consult Karen Christiansen for all of your escrow
needs. Karen has built a strong reputation for
outstanding professional service in her 14 years in
title and escrow along with 25 years in banking.

Karen Christiansen
Certified Escrow Officer

P: 503-361-1211
925 Commercial Street NE, Suite 100 ~ Salem, Oregon
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Authentication of Notarizations
When a notarized document is to go to
a foreign country, it is often necessary to
have the notarization or official certification
authenticated. The Oregon Secretary of
State can verify Oregon notaries public, vital
records from the Oregon State Registrar,
certified copies of business records held by
the Corporation Division, and some county
clerks’ certificates. The Corporation Division
certifies to the status of a notary using either
an authentication certificate or an apostille.
In the case of notarizations, these papers
are attached to documents that require
some official acknowledgment that the
notarization was performed by an Oregoncommissioned notary in good standing.
Foreign jurisdictions often require the
certificates before they will accept the
notarized document.
An apostille is used only if the recipient
country belongs to the 1961 Hague
Convention Abolishing the Requirement of
Legalization for Foreign Public Documents.
The Convention provides for the simplified
certification of notarized documents. With
the certification by the Hague Convention

Oregon Secretary of State: Bill Bradbury
apostille, the document is entitled to
recognition in the country of intended
use, and no additional authentication or
legalization is required.
Foreign countries that are not members
of the Hague Convention instead require an
authentication certificate. Authentications
sometimes involve a “chain of certification”
so that every signature authenticating
another is itself authenticated. In other
words, the notary certifies the document
signer’s signature, the Secretary of State
certifies the notary’s signature, and the
Federal Government certifies the State’s
signature and authority.
As previously mentioned, the Oregon
Secretary of State can also certify the Oregon
State Registrar’s signature on vital records;
that is, certificates from the State Registrar’s
office of birth and death, and marriage and
divorce records can be authenticated by our
office.

Perhaps the most common need businesses
have for authentications is authenticating
certified copies of Secretary of State records.
When foreign nations or trading partners
require proof of the articles of incorporation
or other documents on file, the certified
copies made by the Business Registry
section can then be certified by the Notary
Public section.
It is not so straightforward for certified
copies of county records, however. If you
need an apostille or authentication certificate
for a county document, please call us at
(503) 986-2593 before sending it in. Many
county records cannot be authenticated,
particularly vital records that must be
obtained instead from the State Registrar.
The apostille or authentication attests to
the validity of the signature, capacity and
status of the notary public, county official
or Oregon state official; it does not validate
the completeness or correctness of the

notarization, the underlying signature, nor
the contents of the document.
It’s a simple procedure to get an apostille or
authentication certificate. Send the original,
notarized document to us, or bring it in to
our office in Salem. We will charge $10 for
each apostille or authentication. For more
information on how to get a certificate, call
our office at (503) 986-2593, or go to our
webpage on the subject www.filinginoregon.
com/notary/howtoauth.htm .
In this age of global commerce, it’s
important to understand the procedures
that help transactions take place smoothly.
The apostille doesn’t have to be a foreign
concept; just a way of making foreign
connections.

SARCF Provides Presents for 170 Homeless Children
The Salem Association of REALTORS®
Community Fund (SARCF) has continued
a Christmas tradition started in 1990 by a
group of 4 area REALTORS® who wanted to
bring some joy to the children living at the
Salvation Army.
The Children’s Christmas Party is held
in partnership with Salem Association of
REALTORS® Community Fund and the
Salem Keizer School District, who provides
the names and wish lists of the homeless

children. “Homeless” students are defined
as children who lack a fixed, regular, and
adequate nighttime residence. They are
sleeping in spare rooms and garages of friends
or relatives, living in homeless shelters and
transitional housing, or sleeping in trailers or
tents in campgrounds.
According to Curt Arthur of Coldwell Banker
Commercial and principal fundraiser, “Since
that fi rst year, REALTORS® and affiliates
have raised over $70,000 to purchase toys and

articles of clothing for over 1,700 children.”
On Friday, December 8th, nearly 40
volunteers showed up at 7:00 a.m. at Toys R
Us to shop for 172 children, ages 4 – 13. Their
mission was to spend $50 per child and get as
much from each child’s wish list as possible.
On December 9, 2006, members and friends
of the Salem Association of REALTORS®
wrapped all the gifts and then hosted a
Christmas party for 170 homeless children at
the activity center of the Salem Evangelical

Church. Each child received presents, toiletry
items, hats and gloves, stuffed animals, and
a healthy lunch. They will also participated
in art activities, games, and had special
appearances by Santa and Geoffrey the
Giraffe.
“The greatest reward is watching the children
open their gifts. We know we’ve helped make
their Christmas just a little brighter,” said
Diane McLaran, Executive Vice President of
the Salem Association of REALTORS®.

Gerry Frank’s Special 30-Year Dedication to the Kwan’s

H

aving brought Kwan to
Salem from Hong Kong,
I am especially proud of all he’s
accomplished. He’s a great
businessman, always ahead of the
curve for innovative efficiencies;
he’s concerned with quality,
and a more
hardworking
gentleman
you’ll never
find. On top of
all this, he has
Gerry Frank
a great family,
and I know Kwan is particularly
satisfied that each of his children
is a college graduate. Kwan is the
epitome of the American dream.
Long-time Salem restauranteur Chef Kam Kwan with wife, Bo, in front of more than 30 years of momentos
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Hooley
Receives New
Committee
Appointments
Congresswoman Darlene Hooley (OR5) has been appointed by the Democratic
Steering Committee to the Energy and
Commerce Committee, a plum position.
Of the seven named to the panel, Hooley
will be second in seniority of that group.
Three members of the Committee in the
109th Congress will not be returning; there
were 4 new seats added with the ratios
changing favorably for Democrats now in
the Majority.
Chairman John Dingell has already
indicated that, when the new Congress
convenes in January, the Energy and
Commerce Committee will probe the Bush
administration’s oversight of Medicare, Iraq
reconstruction, energy, the environment,
and food and drug safety.
“This will afford me the opportunity to have
greater influence on a whole host of priorities
that are critical to Oregon and the nation,
including energy prices, health care policy,
environmental issues, telecommunications
and finance, and consumer protection,” said
Hooley. “Nearly every major policy matter
on the Democrats agenda will be shaped by
this committee.”
Among Oregon’s specific issues of interest
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Climate Changes
Oregon State Treasurer: Randall Edwards
In my first column I laid out some
themes that I would address over the
course of this column. One of them was
what the Treasurer’s Office does for higher
education.
Let me start that with an anecdote. Last
year I had the opportunity to ask former
Federal Reserve Chairman Alan Greenspan
what a state can do to remain competitive
globally. His reply: education.
Education, and indeed higher education,
are the regulation of Bonneville Power
Administration, Medicaid and the Oregon
Health Plan, and Medicare and improving
access to health care providers. Hooley is
pleased to serve on the panel that will at
long last lift the ban and allow Medicare the
ability to negotiate the price of prescription
drugs. Hooley led her colleagues in pushing
consideration of the legislation by filing a
discharge petition to bring that measure
to the House floor for a vote when the
Republicans held the Majority.
Hooley also congratulated Congressman
Earl Blumenauer on his appointment to the
Ways and Means panel.
“With Earl on the tax writing panel
and my appointment to Congress’s chief
regulatory committee, Oregon’s clout has
increased significantly as Democrats take
the Majority,” said Hooley.

is crucial to Oregon as we sit on the edge of
a global economy that is increasingly sliding
in to the Pacific Rim countries. If Oregon
is to start tomorrow’s Microsofts and
Googles, we must invest in our schools and
offer all students a chance at an affordable
education.
Last month brought great news for
Oregonian families struggling to save for
college. A key piece of the so-called Pension
Protection Act, signed by President Bush on
August 17, included a permanent federal tax
exemption for 529 college savings plans that
was set to expire at the end of 2010. What
this means is that all investments in the
Oregon 529 college savings plans will now
grow and can be withdrawn free of both
federal and state taxes indefinitely, when
they are used for higher education.
The signing of the Pension Protection
Act and its extended tax benefit for college
savings plans is a major milestone for me.
As a state legislator, I helped write the law
that created the college savings plan here at
home. As State Treasurer, I opened the first
529 accounts for my kids and planted the
seed for what has become a savings vehicle
for more than 80,000 participants.
Today, I can finally say that there is no
better investment vehicle for Oregonians
to save for college. Oregon’s plan is one of
the most competitive in the nation, having

brought high quality investment partners
into the plan while fighting to keep fees
among the lowest in the country.
The Oregon fund now stands at $650
million in assets. In addition to federal
and state tax-free growth and withdrawal,
Oregon families receive a state tax deduction
for the first $2,000 in contribution to the
savings fund.
September is College Savings Month and
the extended federal tax benefits for saving
for college make the investment even more
compelling. The cost of sending our children
to college is expensive, but the price of
sending them into today’s competitive
environment without a college degree is
even greater.
With three children of my own in public
schools and well on the way to college,
and having fiduciary responsibility for
the financial future of thousands of other
Oregonians, higher education is very
important to me.
A state that invests its children’s education
is one that will cultivate the next Microsoft
and the next Google.
This column first appeared
in September 2006.

Four Stars Awarded

O

Over 75 Years of Scenic, Secluded Beauty
2025 GOLF COURSE ROAD S. • OFF SOUTH RIVER ROAD
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The Year of Opportunity for Agriculture
Farmers tend to be eternal optimists. They
have to be or they would’ve quit working the
land long ago. I’m a farmer at heart, growing
up on an Eastern Oregon wheat ranch.
That also means I’m taking an optimistic
attitude into the new year as I evaluate the
challenges and opportunities for both the
Oregon Department of Agriculture and the
agriculture industry. Whether the issue is
agricultural marketing, natural resource
protection, or food safety, there is reason
to believe the next 12 months will be a
significant time for Oregon agriculture.
Looking back, I have a sense the final 2006
production and sales numbers, when they
are finally released, will be pretty good in
terms of showing agriculture’s contribution

Oregon Agriculture: Katy Coba, Director, Oregon Department of Agriculture
to the state’s economy. Looking ahead, I’m
very excited about 2007.
In the area of promotion and marketing
of Oregon agricultural products, I expect
growth in three important venues–
international markets, domestic markets
outside of Oregon, and local markets– each
critical to the overall success of Oregon
agriculture. We will continue to focus on
exports as 85 percent of what we produce
leaves Oregon. Asia will remain a high
priority with Japan remaining Oregon’s top

export customer. At the federal level, a free
trade agreement with South Korea might be
produced in 2007, which would bode well
for Oregon agricultural products. Exports
to China are growing by leaps and bounds.
Domestically, top Oregon commodities
such as nursery products and grass seed will
continue to find customers throughout the
U.S. as well as Canada.
The Oregon Department of Agriculture
has a nationally-recognized marketing
division and we are in close contact with the

SEC Drops the Ball on Sarbanes-Oxley
Commission Misses a Chance to Advance Meaningful Reform
The Competitive Enterprise Institute
has criticized the Securities and Exchange
Commission for failing to provide
meaningful relief from the heavy burdens of
Sarbanes-Oxley to America’s entrepreneurs.
The free-market group also criticized the
commission for erecting even more barriers
to entrepreneurship through the hedge fund
rules it proposed at today’s meeting.
“Today, the SEC gave America’s innovators
and investors two punches in the face,”
says John Berlau, director of CEI’s recently
formed Center for Entrepreneurship. “Not
only did the agency not make any real
changes to the open-ended requirement
that firms be audited for broadly defined
‘internal controls’ in the public markets,
its rules raising the asset minimums for
hedge fund and private equity investors
will sharply reduce the pool of capital in the
private markets as well.”
Berlau argues that the rule changes the
SEC touts as easing the burden of SarbanesOxley’s costly section 404 are largely
cosmetic and will likely do little to reduce
the costs of compliance that rank in the
billions of dollars. “Simply proclaiming that
audits should be ‘risk-based’ won’t make

them so, as long as the other mandates of
this auditing standard remain in place,”
Berlau said. “Auditors and companies will
still face potential liability for not looking
at every last process that could be deemed
an ‘internal control,’ even if it has little
relevance for shareholders. And the big
accounting firms will also still have the big
incentive to find every last ‘internal control’
they can audit and bill for.”
Berlau says the SEC and the Sarboxcreated Public Company Accounting
Oversight Board should simply drop the
requirement of an annual audit for internal
controls. “The statute does not require a
full-blown audit,” he says. “It only calls
for, in admittedly vague language, an
‘attestation’ of internal controls by auditors.
The agencies should not require that
internal controls be examined in the same
way a company’s numbers are. Especially
since the SEC’s own statistics show there is
little relationship between internal control
quality and fraud.”
Berlau also decries the new restrictions
for individuals in qualifying for “accredited
investor” status in markets exempt from
Sarbanes-Oxley and other cumbersome

rules. The SEC voted to raise the asset limit
for investors in entities such as hedge fund,
private equity, and venture capital from $1
million to $2.5 million, and will not even
allow investors to count their homes toward
that limit. “This will sharply limit the pool of
investors that entrepreneurs can count on
to finance their ventures,” Berlau says. “The
idea that ‘poor millionaires’ – who ‘only’
have less than $2.5 million – can’t protect
themselves is simply absurd. If people are
allowed to take out new mortgages that
bear risk, they certainly should be allowed
to be ‘angel investors’ to new firms. This is
paternalism at its worst and another blow to
the vibrancy of America’s capital markets.”
Berlau says Congress must fix the mess it
created with Sarbanes-Oxley and stop the
new SEC rules for private markets. “There is
bipartisan agreement that Sarbanes-Oxley is
too burdensome and our capital markets are
suffering. It’s time for both parties to come
together on behalf of the entrepreneurs that
make this country great.”
CEI is a non-profit, non-partisan public
policy group dedicated to the principles of free
enterprise and limited government. For more
information about CEI, please visit our website
at www.cei.org.
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industry. We understand where their focus
is and we are complementing that focus. Our
job is to also look for new opportunities, but
we remain active in Asia and will keep an
eye on Europe, Canada, and Mexico.
But there is a great deal of excitement
about a growing connection taking place
within the state. The strong interest right
now in buying local and having Oregonians
interested in supporting local agriculture
is a very positive trend for the industry.
That movement supports family farmers,
which is the large majority of what we have
in Oregon, and helps keep them successful
and in business. I anticipate direct farm
marketing, and the increase in locally-grown
products offered by Oregon restaurants and
retail stores to continue in 2007.
In the area of natural resource protection,
we are seeing some great improvement on
the ground when it comes to water quality
issues. Our agency’s partnerships with soil
and water conservation districts, watershed
councils, and the Oregon Watershed
Enhancement Board will continue to bring
resources to agricultural producers to do
things that improve water quality. At the
federal level, the 2007 Farm bill will be
critical in continuing the investment in
conservation programs. Our producers take
advantage of those programs.
I also expect 2007 to test Oregon’s vigilance
against the introduction of invasive species.
With a global economy, and products and
people moving so much, we will continue
having threats from invasive weeds, pests,
and diseases. These organisms could have a
huge negative impact on Oregon agriculture,
as well as our environment, if we don’t stay
on top of them.
In the area of food safety, events of 2006
have caught the attention of the American
consumer. E. coli outbreaks with bagged
spinach and, more recently, Taco Bell, have
created more concern among consumers. It’s
very important for ODA to continue doing a
good job with our food safety program and
to make sure Oregon products are indeed
safe.
An issue creating a great deal of excitement
heading into 2007 is renewable energy. I
expect legislation that will create greater
incentives for alternative energy production.
There are tremendous potential impacts
for Oregon agriculture– whether farmers
are growing something for biodiesel or
ethanol production, or maybe utilizing wind
energy.
There are many more issues of importance
that are sure to come up this year, some
anticipated, some not. But by the time we
close the book on 2007, I anticipate it will
have been a good year of opportunity for
Oregon agriculture.
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Oregon
Employers
to Report
Fatal Vehicle
Accidents and
Heart Attacks
Oregon employers will be required to
report fatal work-related motor vehicle
accidents to Oregon OSHA beginning
January 1, 2007 under recently updated
safety and health rules.
Motor vehicle accidents nationally
represent one-quarter of the total for
workplace deaths. According to U.S. Bureau
of Labor Statist ics data, motor vehicle deaths
on the job rose 2 percent in the United States
during 2005. Motor vehicle accidents have
been the leading cause of fatal workplace
injuries in Oregon four of the past five
years, accounting for 26 percent of fatalities
compensable in the workers’ compensation
system between 2001 and 2005.
“We haven’t done everything we can to
create truly safe workplaces in Oregon until
we address the largest single source of onthe-job fatalities in the state and in the
nation - motor vehicles,” said Michael Wood,
administrator of Oregon OSHA. “And our
starting point needs to be a recognition that
such deaths are workplace deaths. We need
to track them and to treat them with the
same seriousness and careful analysis that
we try to provide whenever an employee is
killed on the job.”
As has been the case for many years, fatal
heart attacks that occur at work also must
be reported to Oregon OSHA. Not al l fatal
heart attacks reported to Oregon OSHA
result in an investigation.
Workplace deaths (including heart attacks)
must be reported to Oregon OSHA at (800)
922-2689 within eight hours of the employer
being aware of the incident. Workplace
accidents that send three or more employees
to the hospital must also be reported within
eight hours while employers must report
an incident that requires the overnight
hospitalization of a worker within 24 hours.
Oregon
OSHA
updated
reporting
requirements in September 2006 following
public hearings on proposed rule changes in
August.
Additional resources and information
about motor vehicle safety at work are
available on the Oregon OSHA Web site,
www.orosha.org, under “Vehicles” in the AZ Topic Index.
Oregon OSHA, a division of the Department
of Consumer & Business Services, enforces the
state’s workplace safety and health rules and wo
rks to improve workplace safety and health for
all Oregon workers. For more information, go to
www.orosha.org.
The Department of Consumer and Business
Services is Oregon’s largest business regulatory
and consumer protection agency. For more
information, visit www.dcbs.oregon.gov.
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A Business Friendly County
Marion County Commissioner: Patti Milne
One of my New Year’s resolutions for
Marion County government is to find more
ways to increase economic development
opportunities for our businesses, especially
small businesses here in Marion County.
Last year, in response to changes
our business community was facing, I
spearheaded amendments to a couple of
county ordinances. And, let’s not forget that
agriculture is our leading industry and a
very important part of our over-all business
community. Ag is changing, and what is
considered ag-related continues to change.
Today’s farmers must constantly assess not
only what they produce on or from their
land, but how they operate their farms in
order to stay viable and profitable.
More and more of the constituent calls
I receive are a result of industry changes
and people looking for innovative ways to
address every-day problems in an everchanging business environment. It is clear

there are more county ordinances that can
be amended and perhaps new ones that can
be written, that could help businesses use
creative or even cutting-edge ideas and/or
technology.
The challenges and changes our business
community faces highlight the importance
of the partnerships we have with other
governments, community groups and
organizations.
But, we all need to be on the same page!
My goal is for Marion County to have
a reputation of being business friendly.
Otherwise, all the wonderful work the
chambers and organizations like SEDCOR
do could be in vain. What good is it if they
are successful in bringing in new business
if county ordinances create barriers to a
new and innovative business venture? If
a business has a creative way to grow, but
county ordinances don’t even address this
new thinking, will they be able to add more

employees and contribute more to our tax
base? Today’s businesses are anything but
cookie cutter. Business people are definitely
thinking outside of the box! We need to be
able to accommodate them.
One final thought.
The governor
has been talking about doing more for
economic development, but if he means
more government intervention rather than
getting government out of the way, the talk
means nothing. The governor has been
joined by fellow democrats in talks of taking
the corporate kicker and increasing some
taxes and fees. That only redistributes the
money, which they may think helps their
political climate, but it does not help the
business climate. Let’s keep an eye on the
legislature!

Visa USA Pledges $20 Million in Incentives
to Protect Cardholder Data
Visa USA today announced it will offer
$20 million in financial incentives and
create new sanctions in an effort to further
merchant compliance with the Payment
Card Industry Data Security Standard (PCI
DSS). The new effort, called the Visa PCI
Compliance Acceleration Program (PCI
CAP), is the first of its kind to provide
positive reinforcement to the industry’s
traditional, fine-only approach. V isa P CI
CAP represents one component of Visa’s
comprehensive strategy to address payment
card fraud.
“Locking down cardholder data is
an important security component that
will benefit financial institutions and
merchants, and is equally important to
maintain consumer trust in Visa,” said
Michael E. Smith, senior vice president of
Enterprise Risk and Compliance at Visa
USA. “By combining both incentives and
fines, we expect acquirers to increase their
efforts with merchants to accelerate their
progress toward becoming PCI compliant
and eliminating the storage of sensitive card
data. Nothing is more important to Visa
than securing commerce.”
The program targets the acquirers
responsible for the largest 1,200 merchants
– known as Level 1 and 2 merchants – that
each process more than one million Visa
transactions a year and combined account
for approximately two-thirds of Visa’s U.S.
transaction volume. The initiative’s goal
is to eradicate the storage of full-track
data, CVV2 and PIN data, and grow PCI
compliance among this group of merchants.
Visa reports current PCI compliance among

Level 1 merchants at 36 percent and 15
percent among Level 2 merchants, with
the majority in both levels actively working
toward compliance.
Incentives for PCI Compliance
Visa is investing up to $20 million in an
incentive fund payable to the acquiring
financial institutions of the largest U.S.
merchants who have already or will validate
PCI compliance by August 31, 2007, and have
not been involved in a data compromise.
In addition, Visa will link the benefits of
tiered interchange rates to PCI compliance,
creating an additional security incentive for
acquirers of large merchants.
To qualify for an incentive payment,
acquirers of Level 1 and 2 merchants who
have validated full compliance with the
PCI DSS by March 31, 2007 will be eligible
to receive a one-time payment for each
qualifying merchant. Acquirers whose Level
1 and 2 merchants validate compliance after
March 31, 2007 and prior to August 31, 2007
will be eligible to receive a reduced one-tim
e pay ment for each qualifying merchant.
Acquirers will also be required to validate
Level 1 and 2 merchant compliance with PIN
security standards. Specifically, merchants
must not use payment devices, such as
PIN pads, that are known to be vulnerable
to compromise and that merchants use
unique encryption keys for every device.
Additionally, acquirers must demonstrate
the establishment of a comprehensive
compliance program for Level 3 and 4
merchants.
Effective October 1, 2007, acquirers whose
transactions qualify for lower interchange

rates available in the Visa and Interlink tiers
must ensure that the merchants generating
the transactions are PCI compliant in order
to receive this benefit.
Acquirers are encouraged to use the
incentives to fund merchant security
compliance programs.
Fines for PCI Compliance and Data
Storage
Visa’s PCI CAP will build on the company’s
current enforcement efforts, which include
acquirer fines for data compromises
involving merchants of any size. Fines are
also assessed on acquirers that have failed to
confirm that full track data is not retained or
that did not provide a PCI compliance plan
for their Level 1 merchants by September 30,
2006. In 2006, Visa levied $4.6 million in
fines, up from a 2005 total of $3.4 million.
This new program sets an enforcement date
for acquirers to validate PCI compliance for
Level 1 and Level 2 merchants. Additionally,
Visa is adding new fines to acquirers whose
Level 2 merchant customers retain full-track
data, CVV2 or PIN data after the transaction
authorization.
Specifically for PCI compliance, acquirers
will be fined between $5,000 and $25,000 a
month for each of its Level 1 and 2 merchants
who have not validated by September 30,
2007 and December 31, 2007 respectively.
For prohibited data storage, acquirers failing
to provide confirmation that their Level 1 and
2 merchants are not storing full track data,
CVV2 or PIN data by March 31, 2007 will be

Continued on page 13
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Oregon Founded on Innovators
The W.K. Kellogg Foundation, in 2003,
commissioned a study to gauge the strength
of entrepreneurial activity in America,
especially in rural America.
The study declared that the US needs a
new economic framework and pointed to
four development principles that must be in
place for entrepreneurship to thrive in rural
places: to be community-driven, regionally
oriented, entrepreneur-focused and to
embrace continuous learning.
With Rural Oregon Day coming to Salem,
Feb. 12, it’s a good time to consider what
rural Marion County does for Salem’s
lifestyle… food production, for example.
But another thing struck me as I read the
report’s summary. What Kellogg found
about rural entrepreneurialism applies
equally to urban landscapes. Innovators are
just as important to Salem’s economy as they
are for rural places. Likewise, small retailers
– both entrepreneurial and innovative – are
crucial for a healthy economy.
Oregon’s state economy is dominated by
small business. More than 95% of businesses
have less than 20 employees; 85% employ
fewer than five. And more than 50% of all
employees work in these small businesses.
And yet, state economic development
policy continues to favor “big is beautiful,”
offering tax incentives for big companies to

Capitol Report: Tim Buckley
move here. What is available for small startups? How are garage and kitchen variety
innovations rewarded?
Eugene-based
Rural
Development
Initiatives, Inc. (www.rdiinc.org) was
awarded one of the six, $2 million Kellogg
grants. (Unfortunately, Marion County isn’t
among the five rural Oregon areas receiving
CORE funding.) The project, “Connecting
Oregon for Rural Entrepreneurs,” (CORE)
has two parts: the first centered in rural
communities and the second focused at the
bigger picture: business networking, mass
media and elected officials.
The first part is all about developing the
capacity of the entrepreneur. That means
lots of easily accessed, low-cost education
and services for these self-starters (www.
oregon-microbiz.org ; www.bizcenter.org).
CORE makes it easy for business people
to connect with a network of 28 strategic
partners statewide who collaborate to
deliver seamless services – from accounting
and planning to financing and expansion all with one call.
Publicity is another element in this first

part. CORE is training local publicists in
these “targeted” rural areas to work with
the local business entrepreneurs. Together
they get the word out about the business in
a variety of ways: local newspaper, radio,
local promotions and speaking events. In
this way, the business gets exposure with
a greatly expanded audience of potential
customers.
The second part of the campaign amplifies
the stories arising from rural efforts and
broadcasts them to a larger constituency
– again, this means using traditional PR
strategies like news releases, radio & TV
interviews, newsletters, letters to the editor,
web site postings, email and blogs.
When taken together, the CORE strategy
helps rural folks with the tools they need
to create and compete. At the other end of
the spectrum, the publicity fosters general
awareness about the important contribution
of entrepreneurs. Hopefully, this will trigger
a change in economic development policy
that levels the playing field between rural
and urban, small business and large. The
traditional economic development strategy
- “recruitment” of big business from outside
the state – must be balanced with “retention”
of existing businesses wanting to expand
and “formation” of new businesses.
Voters this last election made it clear that
outsourcing good jobs to other nations
with inexpensive labor is unacceptable.
With programs like CORE, it may become
a bit easier for rural entrepreneurs to
break into the game. But what about urban
independent stores; where’s the network
and the philanthropy to prop up those
entrepreneurs?

Is there room for a CORE model for healthy
downtowns? In who’s best interest is it that
the small retail model stays viable? How
can the independent retailer use a CORE
model, where small independent stores are
like rural entrepreneurs? Is there potential
to adopt a structure that levels the playing
field between the industry heavies and those
of us in the more “rural” parts of the urban
economic landscape?
Getting publicity for the “outside-the-box”
aspects of your business is certainly news…
at least in the business press, if not the daily
paper. With big companies vying for local
editors’ attention, you have to make an extra
effort to get your story in print and online.
But as the next Legislative Session begins,
it’s also important to think about the bigger
picture – how small business plays a part in
a healthy economic environment.
Encourage your local trade associations
to weigh in on policy decisions that fuel
economic development strategies that
include entrepreneurs. Urge your elected
officials to keep in mind that Oregon is
founded on the work of small innovators.
After all, Nike started in a dorm room and
Kettle Foods started in somebody’s kitchen.
CORE’s mantra for the upcoming
legislative
session:
Entrepreneurship
Works; Entrepreneurship Matters; Invest
in Entrepreneurship.

The Tobacco Pouch
1599 Edgewater NW
Salem, Oregon
503-588-8060
Imported and domestic cigars • honeywood wine

Dean Craig, Branch Manager
dean@personnelsource.com
1 5 5 5 H aw t h o r n e Ave. N E
5 0 3 - 4 8 5 - 2 1 7 5 • Fa x : 5 0 3 - 4 8 5 - 2 1 8 0
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eligible for fines up to $10,000 a month per
merchant, subject to escalation in the event
material progress toward compliance is not
made in a timely manner.
Progress on Industry Data Security
Efforts
Throughout 2006, Visa has helped prevent
fraud by sharing critical information with
merchants, software providers and law
enforcement. Some key activities include:
Technology Industry Outreach
* On December 4-5, 2006, Visa hosted a
payment application developer’s conference
in Foster City, California to problem-solve
the challenge of track-data storage. More
than 100 software executives attended this
event, demonstrating their commitment to
supporting PCI compliance. Today, more
than 90 point-of-sale products have been
validated as PABP compliant, nearly double
the figure from April 2006.
Acquirer/Merchant Outreach
* Visa has reached nearly 2,000
merchants, acquirers and processors through
webinars and ongoing training sessions,
educating them on the PCI DSS and critical
security issues.   Visa will continue to offer a
series of PCI DSS workshops and webinars
for acquirers and merchants throughout
2007. For more information, visit www.
visa.com/cisp.
* In May 2006, Visa initiated an ongoing
series of Security Alerts to notify merchants
and other entities of certain security
vulnerabilities along with actionable steps
to mitigate them.
* Visa joined with the U.S. Chamber
of Commerce to conduct their second,
12-city Merchant Data Security Tour in
2006 reaching more than 60,000 small
businesses.
Law Enforcement Outreach
* To help prosecute payment card crimes,
Visa conducts learning sessions annually at
the University of South Carolina National
Advocacy Center for federal, state and
county district attorneys.
About Visa
Visa USA is the nation’s leading payment
brand and largest payment system, enabling
banks to provide their consumers and business
customers with a wide variety of payment
alternatives tailored to meet their evolving
needs. Visa USA is committed to increasing the
choice, convenience, acceptance and security
of Visa payments for all stakeholders in the
payment system — members, cardholders and
merchants. Through its 13,369 member financial
institutions, more than 500 million Visabranded cards have been issued to cardholders
in the United States. Worldwide, cardholders
in more than 150 countries carry more than 1
billion Visa-branded cards, accounting for more
than $3 trillion in annual transaction volume.
VisaNet, Visa’s global processing system and
the world’s largest financial network, processes
transactions with unparalleled reliability. Visa
offers a trusted, reliable and convenient way
to access and mobilize financial resources —
anytime, anywhere, anyway.

Happy
New Year!
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Verizon, Monsanto, General Dynamics
Adopt New Policies for Political Spending
Washington, D.C. - December 20, 2006. In
a major development, three leading public
companies – Verizon Communications
(NYSE: VZ), Monsanto (NYSE: MON),
and General Dynamics (NYSE: GD) – have
committed to steps that move corporate
political disclosure forward. The companies
agreed to disclose some or all of their
political spending made with corporate
funds. Monsanto and General Dynamics
also agreed to establish board oversight of
their political spending. Verizon reports
that their board already receives reports
on these contributions annually, and will
continue t o do so. Shareholder activists
announced the companies’ actions today.
The groups, Washington-based Center for
Political Accountability (CPA), Domini
Social Investments, the Adrian Dominican
Sisters, Sisters of Mercy-Detroit and
Trillium Asset Management, are part of a
nationwide campaign to bring transparency
and accountability to company political
spending.

Verizon,
Monsanto,
and
General
Dynamics join 12 other major companies
which adopted political transparency and
accountability policies during the 2005 and
2006 shareholder resolution seasons. The
companies are Bristol-Myers Squibb (NYSE:
BMY), Staples (NASDAQ: SPLS), Amgen
(NASDAQ: AMGN), McDonald’s (NYSE:
MCD), Southern (NYSE: SO), General
Mills (NYSE: GIS), Morgan Stanley (NYSE:
MWD), Johnson & Johnson (NYSE: JNJ),
Schering-Plough (NYSE: SGP), PepsiCo
(NYSE: PEP), Coca Cola (NYSE: KO) and
Eli Lilly (NYSE: LLY).
Under the policies, each company will
post a complete list of corporate political
contributions on its website and disclose
the guidelines for their political giving.
In addition, Monsanto and General
Dynamics will join Verizon in establishing
annual oversight of the corporate political
contributions process at the Board level.
In a significant broadening of political
disclosure, General Dynamics has agreed

to report and have board oversight of its
payments to trade associations that are used
for political purposes. In addition, Monsanto
said that it will enter into a dialogue on
transparency and accountability for trade
association political spending.
“These latest developments mark a major
change in corporate outlook. Companies
are recognizing that political disclosure and
accountability must encompass the range of
their political spending. They also see this as
good corporate governance,” said CPA CoDirector Bruce Freed. “The Center applauds
Verizon, General Dynamics and Monsanto
for recognizing their responsibility to
make public and account for their political
spending with shareholder money.”
Current campaign finance law allows
corporations to make donations in many
states and to political committees commonly
known as 527s, but not to federal candidates.
However, companies aren’t required to
Continued on page 17
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It’s One Stop on North Hawthorne for Real Estate Transactions
Fidelity National Title and Equity Home
Mortgage add new Salem Locations.
With the addition of a Teresa Doerfler of
Fidelity and Dean Lewis of Equity Home
Mortgage, the New Remax Equity Group
Building on North Hawthorne is even more
customer friendly. In the competitive business
of real estate transactions, the new move to
North Hawthorne is bold and progressive.
The National Association of Realtors research
shows people like the convenience of “One
Stop Buying.” There are certain advantages of
having a top real estate company, title company
and mortgage lender all under one roof .
“The customer service level is higher,
efficiency is higher, while the buying and
selling process is better for the company and
the client.” John Lee, Principal Broker – Remax
Equity Group Inc.- Salem.
A positive synergism is emerging in a once
quiet building… that just happens to have a
few million cars passing and growing. The
new Remax red electric signage can be seen
from airplanes northbound for the Portland
Airport.

Former Eldridge Building remodeled and repositioned
in the real estate community.

IN SALEM, MERRILL LYNCH CAN HELP
YOU MAKE YOUR MONEY WORK
HARDER BY WORKING TOGETHER.
How do you see your financial life?
Your investments are there. Your
retirement here. Your banking way
over there. Seen separately and
managed separately, your financial life
can only take you so far. Now there’s
a way to go beyond those limits.
We call it Total MerrillSM. At its heart
is a powerful premise: your money

works harder when it works together.
A Merrill Lynch Financial Advisor will
look at your total financial picture
and deliver customized solutions
that can benefit every area of your
financial life.
Total Merrill. We see your financial life
in total. We help you reach your goals.

TO MAKE YOUR MONEY WORK HARDER BY WORKING TOGETHER,
CONTACT A MERRILL LYNCH FINANCIAL ADVISOR TODAY OR VISIT
WWW.ASKMERRILL.ML.COM

503-362-9556
503-362-9506
Merrill Lynch
MERRILL LYNCH
1255
Lee Street,
S.E.,
150
960 LIBERTY
STREET
SE, Suite
SUITE 110
Salem,
97302
SALEM, OR
OR 97302
BENNY WON, CFM
FINANCIAL ADVISOR
Total Merrill and Total Merrill design are service marks of Merrill Lynch & Co., Inc.
© 2003 Merrill Lynch, Pierce, Fenner & Smith Incorporated. Member, SIPC.

“Clients enjoy the convenience,” says
John Lee, Principal Broker, RE/MAX
Equity Group, Salem.

Dean Lewis, Senior Loan Officer has
joined Equity Home Mortgage and moved
into the REMAX Market Center building.
Equity also has leased another 800 sq ft in
the area next to Fidelity National Title for
additional staff. Equity Home Mortgage
has been working with the REMAX Equity
Group for 11 years serving customers all
in one location.

Toll Report Gets Mixed
Reviews from Rep. Thatcher
“While this new report on the NewbergDundee Bypass project gives us a lot of
useful information about tolling, I wish it
would have explored other funding options
more extensively.” That was the reaction
from State Representative Kim Thatcher (RKeizer) today after attending the monthly
meeting of the Oregon Transportation
Commission (OTC) in Portland.
The Commission was presented with a 168
page report from the Oregon Transportation
Improvement Group (OTIG) which was
contracted to look at the feasibility of the
Newberg-Dundee Bypass through Yamhill
County crossing over Thatcher’s legislative
district. The so called “Milestone 1” report
“examines tolling as a primary source
of funding and discusses various tolling
options” (page 6).
Representative
Thatcher
explained,
“we know the only way a project of this
magnitude can become reality is through
a public-private partnership. I am not
opposed to tolling, but I don’t think it needs
to be the only source of funding. The new
information we learned today gives us a
number of tolling options but didn’t do a
very in depth analysis of other revenue.”
OTIG is comprised of several private

sector companies and headed by Macquarie
Infrastructure Group, which is an
international leader in constructing toll
roads. “Given the source, I’m not surprised
that the focus of the report was on toll
roads,” noted Thatcher.
Thatcher has been working with other local
leaders on a number of issues related to the
Newberg-Dundee bypass. A year ago she
tried to secure additional federal dollars for
the project and has worked hard to ensure
fairness for residents in Yamhill County.
Dozens of other states have public-private
partnerships to construct new roads using
tolls and other financing mechanisms.
“My main concern is imposing tolls on the
Highway 99 W for local residents,” said
Thatcher. A new national AAA report out
last week showed Americans are willing to
pay tolls to build new roads but 2/3rds of
them do not want tolls on existing roads.
“I’m frustrated because we need more time
to investigate funding alternatives,” added
Thatcher. “However, you know what they
say? Time is money and the longer we wait
to build this bypass the more expensive it
becomes.” The 11 mile long road is designed
to divert traffic off 99W from Rex Hill to the
Highway 18 intersection.

January 2007

Salem Business Journal

Page 15

Getting Financially Organized
One of the strongest tonics for easing your
mind is having “things” in order. Having
your financial documents and information
in a form that you can readily access will aid
in making financial decisions and in getting
a sense of what you have. Also, having your
financial information in one place will aid
those who will take care of your affairs when
you are not able to. I am fully aware of how
difficult it is for us to think about not being
able to take care of ourselves or to think
about our demise; it is, however, a reality
and should be planned for.
In this first article of 2007 we will cover
strategies for getting financial documents
and other personal information in an orderly
format. Also, we will discuss the benefits of
a letter of intent for those of you who may
need to use the information that you have
gathered. Come on, getting organized can
be fun, so let’s get started.
Step one: for your convenience you should
have a file folder or folders for your monthly
bills and statements, as well as folders
or binders for such documents as your

Let’s Talk: W. Ray Sagner CFP
insurance policies, investment statements,
estate planning documents, etc. If you don’t
have a desk or file cabinet, you can get a milk
crate or the like at an office supply store and
create your own file.
Step two: make a list of all your personal
information, the professionals you deal
with, and all of your account details. Keep
in mind that the data listed on this sheet of
paper provide easy access to the information
-- for you, and/or for the person who may
have to deal with your financial affairs for
you. You should begin with the date the
document was completed and include such
personal information as your full name, SS
number, date of birth, and drivers’ license
number. If you can navigate MS excel you
can create headings across the top for the
institution, the type of account, the account
number, how the account is titled, a contact
person and that person’s phone number.

You should also include any passwords for
online access. Include in the list all of your
single, joint, and business accounts, and
indicate both assets (i.e. checking, savings,
and investment accounts) and liabilities
(i.e. credit cards and mortgages). It may
be helpful, as well, to create a separate
sheet which lists your beneficiaries for your
various accounts.
If you would like an example, email
me (Ray@TheLegacyGroup.com) and I
will send you a template that can get you
started. You may then want to encourage
your parents and children to complete a
similar form. Once the form is completed,
make a copy and give it to whomever you
have designated as the executor of your
estate. You may want to have them keep it
in a sealed envelop until they need it and
let them know that you may be updating
it periodically and exchanging envelops.

Beyond the Blues
Human Resources: Alice Berntson, SPHR
The holidays are over and employees are
back at work. Most can easily slide back into
their work routines. Others, however, have
the post holiday “blues”—or perhaps even
a more serious mental plight. How do you
know if this is something temporary or a
genuine psychiatric condition? Management
practices usually focus only on performance
issues. “Don’t ask” is seen as the safe way
to approach any real or perceived mental
disability. An employer is less likely to be
accused of taking adverse action based on
a psychiatric disability if it hasn’t been told
about that disability.
If employers take a hands-off approach
toward psychiatric disabilities, there’s a
greater possibility for misunderstandings
and employee complaints, however.
Suspicions build that the workers are not
doing all they can to relieve their problems, or
they might just be using a claim of disability
to avoid disciplinary actions. Coworkers
also resent employees who get special
privileges. An unfortunate result is that
those employees with mental disabilities are
considered a necessary burden, instead of a
resource to be fully developed and utilized.
Both the employees and the organization
are cheated.
An increasing number of legitimate
employee complaints regarding psychiatric
disabilities warrant more involvement.
So what’s a prudent but compassionate
employer to do in such situations? The
Americans with Disabilities Act (ADA) and
other constraints do set limits on permitted

information about employees’ psychiatric
disabilities. There needs to be discussions
about reasonable accommodation for
psychiatric disabilities, as an interactive
process and ongoing, not a singular event.
Such information is to be disclosed only
to those with a need to know. Written
documents regarding the disability and any
accommodations must be kept separate
from other personnel data. There is a risk in
knowing information related to psychiatric
disabilities, but balancing risks and resolving
conflicting demands are part of the package
for business owners and managers.
The more relevant information you know
about the people in your organization, the
better performance management can be. As
long as the information is job-related for
the position and consistent with business
necessity, managers are allowed to include
psychiatric issues when discussing resultant
performance problems. Proper coaching
and management of job performance can
produce improvements.
A psychiatric diagnosis is usually made
only if the symptoms include interference
with daily life or result in the person being
substantially distressed. A disorder must
substantially limit a major life activity to
qualify as a psychiatric disability under the
ADA. It is the incapacitating quality of the
disorder that differentiates it from feelings
many of us may have had when faced with
similar situations.
Learning the fundamentals of psychiatric
disabilities is better than avoiding the

knowledge. This understanding can
help managers competently evaluate the
reasonableness of accommodation requests.
Organizations can improve their success by
making the best use of available resources
and fully utilizing the talents of every
employee.
Alice Berntson is the owner of Spectrum Human
Resources consulting firm, providing clients
with a full spectrum of human resources services
and solutions She has more than 20 years of
results-oriented experience in all areas of human
resources and is a certified Senior Professional
in Human Resources. Contact Alice at 503-4288633 or by email at alice@spectrum-hr.com.
Visit the firm’s website at www.spectrumhr.com, for additional information.

Compiling all of this information may seem
like a time-consuming task at first, but it is
an important step in simplifying your future,
and it is time well spent. Plus, doesn’t it feel
good to be organized?
Now let us go a step further, to address
the issue of considering those who you
leave behind when you die. I know death
is something most of us choose to ignore,
but it is one thing we know is certain. While
getting their estate planning in order I
encourage clients to write a letter of intent
to those who may be managing their affairs
in the event of their deaths. A letter of intent
spells out the specifics concerning the what,
who, how, why, and where of financial
documents, of special disposition of assets,
and of desired funeral arrangements, if any,
that the clients would like to have.
As one who has gone through this process
I know it is uncomfortable and I understand
why people are reluctant, but it is valuable.
The process not only helps you clarify what
you value, it shows those that must act on
your behalf or those you leave behind that
you valued them. If you have had to care for
or lost a loved one you know what chaos the
experience can be -- especially if you must
dig up documents and attempt to infer what
they would like you to do concerning their
assets and liabilities. I know there are those
who say “hey, I will be gone what do I care?”
but we wouldn’t do that to our people would
we?
Now, to end on a more pleasant note,
remember getting organized is as comforting
as biscuits and gravy at grandma’s, and if
you want help getting started, I would be
happy to send you my template.
Ray Sagner is a Certified Financial PlannerTM
with The Legacy Group, Ltd, a fee only Registered
Investment Advisory Firm, in Salem. Ray can
be contacted at 503-581-6020, Voice Message
#303, or by email at Ray@TheLegacyGroup.
com You may view the Company’s web site at
WWW.TheLegacyGroup.com

2-DAY WORKSHOPS IN SALEM
$125 INCLUDES BOOK
CALL NOW TO REGISTER
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Open
24
Hours
Cos-mol-lis-ion

(noun)

Exclusive, Card-Accessed Fitness Club
for Use at YOUR Convenience

MAACO’s specialty - the cosmetic
and collision repair of damaged but
driveable cars for customers paying
out of their own pocket.

•

• Superior Quality Craftsmanship
• Seamless Repairs
• Up to 33% Savings
• OEM Factory Specs
• Faster Turnaround
• Maintained Vehicle Value

Limited memberships – no crowds to compete
with!

•

Cardio-sculpt, yoga and massage

•

Personal training for your personal needs

•

Sport’s speciﬁc training for athletes who want the
edge on competition

New Ownership
New Management

•

The Best Prices in the Industry!

•

Cardiovascular machines, free weights, circuit
training equipment...and more!
Men and women’s showers, far-infrared heated
sauna and changing rooms

33% Below Market Value on Collision Repair

503-391-7383

2815 Silverton Rd. NE • 503-581-8111
Near Fairgrounds

420 Mill Street SE • Salem • info@samsdowntownﬁtness.com

Fine dining

Old Fashioned Family Service
Since 1936

in historic downtown

Tom & Don Uselman invite you to enjoy Salem’s favorite breakfast anytime

White’s Restaurant
1138 Commercial Street SE • 503-363-0297

82039

Breakfast, Lunch & Dinner
Now Open Til 8 p.m.
Monday through Saturday

Live Entertainment
Friday and Saturday
Night

120 Commercial St. NE, Salem
Reservations recommended

503-370-9951

Lunch M-F 11am-2pm
Dinner M-Sat from 5pm
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Employee Email – More Dangerous Than Ever
In an employment lawsuit, the parties
exchange information relevant to the case.
This process, called “discovery,” is the
most time consuming and expensive phase
of the case. The discovery phase is also
the most important, as success at trial will
often depend on the evidence obtained in
the exchange of documents and deposition
testimony.
For employers, electronic discovery can
be the most burdensome and potentially
damaging form of discovery. “Electronic
discovery” refers to the request for
electronic files maintained on the company’s
computer systems and devices. The request
for electronic discovery typically includes
a request for the electronic version of each
document, as the electronic file may have
hidden “metadata” showing when the
document was created, who reviewed it, and

when it was modified, sent, or read.
Email and text messages have become
another way to have a conversation around
the water-cooler. After all, you don’t need
to leave the comfort of your desk, and the
conversation feels more private. In the past,
what was said at the water-cooler had a
much better chance of staying at the watercooler. Today, these informal conversations
can create a minefield for the employer. Not
only is the conversation documented, but
the document shows precisely when it was
sent and who read it. Even worse, electronic
files may be hard to find and can linger on
the company’s network or backup tapes for
a very long time.
Unfortunately, email and text messages
are usually written with far less thought or
tact than internal memos or other business
correspondence. Impulsive messages can

Spending...Continued from page 13

Sisters, said “The commitment by Monsanto
to post its corporate political contributions,
and to clarity its policies, is a step forward
in transparency for the company. We look
forward to engagement on trade association
political spending.”
For the past three proxy seasons, the CPA,
a non- partisan, non-profit advocacy group,
has been leading a shareholder campaign
that includes 19 institutional investors and
allied groups to get companies to agree to
political disclosure and accountability. For
the 2006 proxy season, shareholder votes
on CPA-model resolutions averaged more
than 21 percent. The resolution received
more than 20 percent of the vote at 15
companies, including General Dynamics,
and over 30 percent at five companies,
including Verizon.

disclose political contributions made with
corporate funds or payments made to trade
associations that are used for political
purposes. Moreover, associations aren’t
required to disclose the specifics of their
political spending or their membership.
This secrecy leaves institutional investors
and individual shareholders in the dark
about the use of company resources for
political activities.
Verizon, a leading telecommunications
company; Monsanto, a major agricultural
firm; and General Dynamics, a top defense
contractor adopted these policies following
shareholder resolutions and discussions
with Domini Social Investments, Adrian
Dominican Sisters, Sisters of MercyDetroit, and Trillium Asset Management,
respectively.
Adam Kanzer, General Counsel of Domini
Social Investments said, “Shareholders
want corporations that involve themselves
in politics to do so out in the open. Leading
companies are now beginning to let in the
light of public scrutiny, and to protect their
shareholders from the risks of unaccountable
political spending. Verizon’s decision is
enormously important, and we hope that it
will serve as an example to other companies
in its industry and beyond.” Domini is
currently the lead filer of resolutions on this
issue with BellSouth and AT&T.
“The General Dynamics Board now
has oversight of political spending and
equally important, that information will be
posted -- a significant movement toward
transparency from one of the nation’s
leading defense contractors,” said Valerie
Heinonen,o.s.u., consultant on corporate
social responsibility with Sisters of Mercy
of the Americas, Regional Community of
Detroit. “The Sisters of Mercy commend
General Dynamics’ CEO Nicholas Chabraja
and senior management for examining the
extent and role of corporate contributions
within
headquarters
and
business
divisions.”
Margaret Weber, Coordinator of Corporate
Responsibility for the Adrian Dominican

ABOUT THE CPA
The Center for Political Accountability is a nonprofit, non-partisan advocacy group whose mission
is to bring transparency and accountability to
corporate political spending. Website: www.
politicalaccountability.net
ABOUT DOMINI SOCIAL INVESTMENTS LLC
Domini Social Investments manages $1.8 billion
in assets for individual and institutional mutual
fund investors seeking to create positive change in
society by integrating social and environmental
standards into their investment decisions. Two
fundamental principles underlie the global
investment standards that Domini applies to each of
its investment products: the promotion of a society
that values human dignity and the enrichment of
our natural environment. Domini views these twin
goals as crucial to a healthier, wealthier, and more
sustainable world. Website: www.domini.com
ABOUT ADRIAN DOMINICAN SISTERS
Adrian Dominican Sisters are an international
Congregation of more than 929 vowed women
religious whose roots go back to St. Dominic in the
13th century. The Sisters have over thirty years
commitment to socially responsible investing work
through their Portfolio Advisory Board. Website:

www.adriandominicans.org
ABOUT SISTERS OF MERCY
The Sisters of Mercy of the Americas, Regional
Community of Detroit is one of the regional
communities within the Sisters of Mercy of the
Americas, an international community of Roman
Catholic sisters who address human needs through
collaborative efforts in education, health care,
housing, and pastoral and social services. The
Detroit regional community includes 200 sisters and
60 lay associates serving in twelve U.S. states and in
Argentina. Website: www.mercydetroit.org

Employment Law: Randy Sutton
come back to haunt the author and the
company. As email is easily forwarded,
senders sometimes overestimate the
recipient’s discretion in keeping the
conversation confidential.
In federal courts, new procedural rules
have clarified how the parties will obtain
electronic discovery. The rules make it
very clear that companies need to develop
an electronic document retention policy.
In some cases, if the company can’t find
documents, or inadvertently destroys or
overwrites them, the court may impose
sanctions.
The court’s sanctions for failing to comply
in good faith with electronic discovery
requests can be severe. In some cases, the
court has imposed an award of the other
attorneys’ fees in dealing with the issue. In
more egregious cases, courts have instructed
the jury to assume that whatever was
requested was damaging to that party’s case.
Some courts have also awarded large fines
where they felt a party acted in bad faith.
To be ready for an electronic discovery
request, it is best to plan ahead. Employees
should be educated about when and for
what purposes they should be using email
and text messaging. Give specific guidelines
regarding acceptable and unacceptable use.
It may help to have the employee imagine

(503) 540-1973

sitting on the witness stand at trial, with the
email he or she is about to send projected
onto a screen for the jury. Informing your
employees that you will be monitoring email
traffic should also give them pause.
With regard to retention of email, the
ideal policy would retain all the necessary
and helpful email, while regularly clearing
out everything else. Although that is easier
said than done, it helps to identify the types
of communication that will be retained.
Move that information into a separate file
for safekeeping. Although it is usually safe
to destroy unimportant email and text
messages according to a regular schedule,
in the event of litigation, it may sometimes
be advisable to suspend the company’s
destruction policy.
Randy Sutton is a partner with the SAALFELD
GRIGGS PC law firm in Salem Oregon. 250
Church Street SE, Salem Oregon 97301. This
article should not be considered legal advice.
Randy focuses his practice on representing
management in employment and business
litigation. 503-399-1070, rsutton@sglaw.com,
www.sglaw.com.

Fast
Creative
Affordable

Barbara Castleman
Website Designer
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Co-Optition is Back!
By Mike Sax
The world of software has gone through quite
a bit of change since I started my own software
company fifteen years ago. At the time, one of
my favorite things about the software industry
was the way companies would vigorously
compete and work together at the same time.
Building products that customers want was the
central focus of every successful company. In
many cases, these customers were using a mix
of competing products from different vendors.
Software companies were so focused on
pleasing their customers that they would set
their dislike of competitors aside in order build
products that would play well with others.
The practice of competing and cooperating
simultaneously became common place and a
new word “co- optition” was even invented to
describe it.
A few years ago there was a big change in the
industry and it seemed that everyone started

suing each other. It felt like the lawyers were
pushing the developers aside and taking over
the industry. Maybe this was a normal part of
the way successful industries mature, but it was
a trend that made the industry much less fun for
the technology-geeks that started it, and much
more complicated for customers. Suddenly,
customers were caught in the middle of legal
disputes and they were forced to choose sides
on issues they didn’t care about. All they wanted
was products that worked together well.
The good news is that the tide seems to be
turning. A few weeks ago, two industry giants,
Novell and Microsoft, announced an agreement
that brings back the spirit of doing what’s right
for the customer. Novell is one of the primary
vendors of Linux, and arch-rival to Microsoft’s
Windows operating system. The agreement put
their business differences aside and created a
framework in which the two companies would

work to support and interoperate with each
other’s products.
Novell, along with Red Hat, has been a
poster child of open source software, while
Microsoft has been the world’s most successful
commercial software company. Even though the
rivalry between open source and commercial
software has caused many people to take sides,
the practical reality is that most companies
use a mix of both commercial and open source
software. Most customers don’t care about the
philosophy behind a work of software; they just
want something that does the job well.
This Novell-Microsoft agreement has
generated lots of buzz in our   industry.
Analysts, bloggers, and journalists have all
been speculating on the wider implications, the
strategic impact, what it all means, and the deal
has even spawned a conspiracy theory or two.
While playing these kinds of fantasy games may
be lots of fun, I frankly don’t really care to join
the ideological debate.
What I do care about are the practical
implications for my business. Without

LET US SELL YOUR R.V. FOR YOU!
THE CONSIGNMENT EXPERTS

To m ’ s T r a ve l H o m e s
Established 1983
Tom Church
Owner

FINANCING
AVAILABLE

LARGE SELECTION OF
TRAILERS AND MOTOR HOMES

503-362-5545

View our inventory at www.toms-rvs.com

BUY • SELL • TRADE
OPEN: MON-FRI 9-5, SAT 10-4
3707 State Street • Salem • 1 Block off Lancaster

hesitation, I can say that the impact is 100%
positive. Like many businesses, we have a foot
in both worlds, relying on both commercial and
open source software. So when two giants from
separate worlds decide that it’s time to do what’s
right for their mutual customers, I believe that is
a Very Good Thing. With Novell and Microsoft
agreeing to mutual support, I don’t have to
worry about getting caught between fingerpointing support agents. I can choose the best
tool for the job.
I am optimistic again about the software
industry. Things were looking grim for a while,
when the industry press was wasting more ink
writing about law suits and legal strategies
then about innovative new products. Now, it
looks like co-optition is back and customers
are the king-makers of the industry again. As
a customer, I’ll always choose companies who
choose innovation over litigation.
Everyone involved benefits from focusing on
solutions rather than an extensive game of tuga-war between commercial and open source
software. Oregon is fortunate to have a strong
foot in both worlds, with a leadership position
in open source and large number of Oregonians
being employed by commercial software
companies. Animosity between open source
and commercial software is unproductive and
even harmful to software users. If we can keep
our Oregon’s civil wars limited to football rather
than software, we’ll all be better off.
Mike Sax is the President and Founder of Sax.
Net, a small technology company headquartered
in Eugene, Oregon.

Transportation
Safety Committee
Will Meet
January 9
The Oregon Transportation Safety
Committee will meet from 9:30 a.m. to
2:45 p.m. Tuesday, January 9, at Roth’s
Hospitality Center Santiam Room,1120
Wallace Rd. NW in Salem.
The committee is scheduled to hear
reports from liaisons representing the
Governor’s Advisory Committee on DUII,
the Governor’s Advisory Committee on
Motorcycle Safety, Oregon State Police, the
Oregon Department of Transportation’s
Highway Division and the Driver Education
Advisory Committee.
The committee will also review the updated
2007 Oregon Highway Safety Plan and
will consider a report from the Governor’s
Advisory Committee on Motorcycle Safety
regarding a request from the Motorcycle
Safety Foundation. During a working lunch,
Transportation Safety Administrator Troy
Costales will discuss the upcoming Oregon
Legislative session.
The location is accessible to persons with
disabilities. A request for hearing-impaired
assistance or accommodations for persons
with disabilities need to be made at least 48
hours prior to the meeting through Rachelle
Nelson at (503) 986-4188.
The committee’s next meeting is scheduled
for Feb. 13 in Salem.
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In the Mood

a 1940’s musical review

Sun. Jan. 14 • 3:00 pm

Forbidden Broadway

Special Victims Unit

Sun. Feb. 25 • 3:00 pm

Chinese Golden Dragon Acrobats
Fri. March 9 • 7:30 pm

800-992-8499

tickets subject to a convenience charge

Theatre Box Office: 503-375-3574
www.elsinoretheatre.com

Start the NEW
year with a
NEW ring!

Designer Goldsmith, Inc.
HOLIDAY HOURS
10 am - 5:30 pm M–F • 10 am - 3:30 pm Sat
216 Commercial Street NE • Downtown Salem • www.wilsonjewelers.com

503-364-8707
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Jurors, Award Categories Announced for 2007 Video Festival
Industry professionals from Los Angeles
and New York City will join Academy
award-winner Will Vinton and other local
jurors throughout the Willamette Valley
in selecting the best filmmakers at the the
4th Annual Mid-Valley Video Festival,
held February 23, 24 and 25, 2007 at
Northern Lights Theatre Pub in Salem.
“I’d enjoy see the quality level of the MidValley folks,” commented Vinton about
the Festival. Films will also be reviewed
by leading independent film and theater
critics and past winners of the Festival.
Award categories have expanded
to include Best Actor, Best Actress,
Best Creative Commons and Best
Young Filmmaker awards in narrative,
documentary, animation and music v.ideo
for students in the Mid-Valley. Cost for
entry is $25 and submission deadline is
January 5, 2007.
For more information, visit www.
mvvfest.org.
2007 Jurors
Narrative fiction/nonfiction
Ray Carney , Boston, Boston University
Film Studies Professor, webmaster,
cassavetes.com
Jon Lewis, Corvallis, Professor of
English, Film Studies, Oregon State
University
Jonathan Ferrantelli, New York City,
Post-Production Supervisor - Marie
Antoinette
Dr. Charlotte Headrick, Corvallis,
Professor, Oregon State University
Ann Robinson, Corvallis, Assistant
Director of Student Media, Oregon State
University
Eric Mason, Salem, Director, The
Question (2005 MVVF winner)
Nancy Webber, Eugene, Director, Peg’s
Legs (2004 MVVF winner)
Brent DeHart, Salem, Salem City
Councilor

Best Documentary Long
Best Documentary Short
Best Animation
Best Music Video

Audience Favorite
Best Actor
Best Actress
Best Creative Commons

Documentary
Ian McCluskey, Portland, Director, NW
Documentary
Peter Richardson, Corvallis, Director,
Clearcut: The Story of Philomath (2006
MVVF winner)
Mike Midlo, Portland, OPB Producer,
Oregon Artbeat, Oregon Field Guide
Animation
Will Vinton, Portland , Owner, Free Will
Entertainment
Liz Ralston, Los Angeles, Visual Effects
Producer
Blake Senftner, Los Angeles, CEO
of Flixor, a visual effects technology
company
Music Video
Dave Copeland, Salem, Audio
Technician, Cascade Sound and Lighting
Ryan Ferris, Salem, Owner, Happy
Funtime Recording Studio
2007 Award Categories
Best Narrative Long
Best Narrative Short

250 Church Street
Suite 100
Downtown Salem 97301
503.316.6104
800.944.3112

Best Young Filmmaker - Narrative
Best Young Filmmaker - Documentary
Best Young Filmmaker - Animation
Best Young Filmmaker - Music Video
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Salem...Favorable Market Indeed
As we head into 2007, 2006 certainly has
been one strange ride. Every day we are
bombarded with messages from the national
media about a housing bubble and the
impending bust. However, it is important
to remember with real estate those three
little words that are the most important…..
location, location, location. So, with that in
mind I thought I would use this month’s
space to highlight the recent National
Association of Realtors market analysis of
our Salem market.
With home prices rising strongly in
most parts of the country, there has
been widespread media coverage on the
possibility of a housing market bust. A
thorough analysis of the Salem metro
market, as detailed below, reveals that there
is very little danger of this. In fact, the local
housing market is in excellent shape with
a potential for significant housing equity
gains, particularly for homebuyers who plan
to remain in their house for the long run.
The local market has very favorable home
price-to-income ratio and even better
mortgage servicing cost-to-income ratio.
The latter ratio is currently below the local
historical average. It implies no widespread
financial overstretching to purchase a
home in the region. Any respectable gains
in the local job market could translate into
substantial home price gains.
Price Activity
• The current price of $ 172,000 is 20 %
below the national average.
• The median home price grew 2 % in

Mortgage Views: David Chandler
2004 and by 19% in the past three years.
• Since late 1980s price trends have always
been steady - neither declining nor rising
very fast.
• Home price is very affordable in light
of improving job market conditions and
from favorable in-migration trend into the
region.
Affordability
• Because the prices have risen faster
than income, the ratio of price-to-income
is currently above the historical norm. This
measure is frequently cited to imply that
there is a housing market bubble.
• Mortgage rates declining to 45-year lows
have been a major force in boosting home
prices in recent years. Lower rates allow
homebuyers obtain a larger loan without
necessarily increasing monthly mortgage
payments.
• A more relevant measure for assessing
the risk of a home price bubble is the
median mortgage servicing cost relative to
the median income. This ratio is currently
below the local historical average. It implies
no widespread financial overstretching to
purchase a home in the region and a huge
potential for a significant price gains.
Local Fundamentals
• The job market has been improving
of late. There have been 200 payroll job

additions in the past 12 months. Many new
job holders seek their own housing units.
• The region added in the past five years
an estimated 10,000 new housing units
of which about 8,000 were single-family
units.
• The ratio of five-year job gains to fiveyear new home construction shows the
“hangover” impact of the housing shortage,
or housing surplus. In our case, the local
market is a bit oversupplied as the ratio is
approaching zero. With recent job gains
and the expected continued nationwide
economic expansion, the jobs-to-new home
ratio will likely increase over time.
Other Factors
• There is no good information regarding
interest-only loans in the local market. But
if it reflects a national trend of a higher
usage of interest-only loans, then some
homeowners could feel the pinch of higher
rates over time.
• The baby boomers in their peak earning
years and have been active in purchasing
second homes, which many consider their
future retirement homes. The baby boomer
impact could continue for another decade.
• With many top southern retirement
destinations getting quickly unaffordable in
the past five years, some retirees may turn
to more affordable regions of the country.

Perhaps, the local region gets a slight lift as
a result.
Stress Test
* Price declines in the local market are
unlikely according to our stress test.
* The local housing market will experience
a price decline of 5% only under extreme
unlikely scenarios of much higher mortgage
rates. For example, mortgage rates rising to
13% in combination with 3,000 job losses
could lead to a price decline.
* Most credible forecasts predict the region
will create about 5,000 jobs over the next
24 months and mortgage rates will hover
around 7% by the end of 2006, which bodes
well for future price gains.
* Even in the unlikely event of prices
declining by 5%, most homeowners will
maintain sizable equity build-up in their
homes. The table below shows the home
equity gains if prices were to fall by 5% by
homebuyers at various years of purchase.
Additional Points
• Home price declines are very rare. In
fact, the national median home price has not
Continued on page 22

Have You Hugged Your Lobbyist Today?
It’s an odd-numbered year in January and
that’s an important time in Salem. That’s, of
course, when the legislature comes to town.
Ninety of your elected officials, hundreds
of staff people and many more hundreds of
registered lobbyists will roam the halls of
the “marble palace” helping to create good
laws and fix bad ones. It’s the definition
of bad and good that we debate and it’s
your governmental affairs representative
(lobbyists) who makes sure your voice is
heard.
While some describe lobbying as “the oldest
profession,” it is one of the few professions
protected by the U.S. Constitution. The
first amendment gives people the right to
“petition the Government for a redress of
grievances.”
I grew up in a lobby family. My father
started working for the legislature in 1964
and began lobbying in 1969. He had a
picture on his wall that said, “Politics is like
Shaving…if you don’t do it every day, you’re
a Bum.” It was not, however, until my first
session in 1987 that I understood what that
poster really meant.
Lobbyists work long (I mean LONG) hours
and extensive knowledge of the legislative
process is critical. Charisma, presentation,
research and writing skills are essential.
With 3000 or more bills each session,

Telling Your Story: Mary Louise VanNatta, CAE
all must be reviewed to determine if they
affect any of the clients that the lobbyist
represents. Those that could be changed
by a legislative committee to affect a client
must also be tracked each day. The process
can move painfully slow or lightening fast
and you have to be at the legislature all the
time. Most of the time it is the legislation
that is stopped that demonstrates success
(because passage is rare) and it is often
difficult to explain to clients the value of
these preventative measures.
Most lobbyists (also called government
affairs representatives) generally work in
one of these categories: Corporate, contract
(multiple clients), non-profit or government.
Yes, even governmental agencies as well
as city and county governments employ
lobbyists.
The successful lobbyist will be known for
unquestioned integrity, knowledge of the
legislative process, and the ability to explain
complex and sometimes minute issues
clearly, succinctly, and most of all, briefly.
Lobbyists are criticized for being “special
interest” advocates. It’s true they have an
interest in the outcome of legislation. But

how else will people in a democracy make
their problems known to government
officials? Certainly most citizens are unable
to take the time to go the legislative halls to
explain their problems. (And if they do,
they are lobbyists.) The job of legislators is
to balance the available information on the
issues and produce effective and workable
public policies.
With our citizen legislature in Oregon,
which meets a few months every two
years, you will find individuals who need
significant “schooling” each session on
hundreds of issues. It is unrealistic to expect
your legislators to be experts on all subjects.
Wise decision-makers use the expertise of
lobbyists on both sides of an issue to gain
perspective.
Citizens critical of lobbyists may have
formed opinions from news reports. While
some may deserve the criticism, it is
important to remember that some are also
lobbying our legislature to protect children,
animals, our pocketbooks, our personal
rights, and most everything you care
about. It might be a surprise that everyone
(seriously even you) has a lobbyist.
So

whether you’re in AARP or the NRA or you
are a CPA or MD, someone is watching the
legislative process for you, protecting your
interests while you continue with daily life.
So look around you. If you are able to
put food on the table and you drive on a
smooth road to work, somewhere, there was
a lobbyist in the process helping to make
that happen. Say thank you and hug your
lobbyist today.
(For a downloadable version and for a
history of lobbying or a copy of the Politics is
Like Shaving poster, go to www.vannattapr.
com and click on Political Connections).
Mary Louise VanNatta, CAE has received her
Certified Association Executive designation from
the American Society of Association Executives.
She is CEO of VanNatta Public Relations, Inc., a
PR, association management and public policy
consulting firm in Salem, founded in 1967. She
can be found at www.vannattapr.com.
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Salem’s Best Networking Place
Networking, [v] def: in general, making
use of professional contacts.
Do you network? Do you formally network
beyond daily chance opportunities? Do you
believe formal networking is a waste of time
and takes you away from “real work”?
The definition, above, is from Answers.
com, and by their own boast, the worlds
greatest encyclodictionalmanacapedia (who
uses a dictionary anymore?). I hope you

can see from the definition that networking
doesn’t have to be wasted time. Remember,
you’re supposed to do it while “making use”
of professional contacts.
So where’s the best bang-for-the-buck
networking opportunity in Salem? Might
depend on who you ask, but in my book,
especially for the small business person,
it’s the Salem Area Chamber of Commerce
(SACC) weekly Greeters meetings. And

At Large: Bill Isabell
here’s why.
Where else do you have the opportunity
to observe and interact weekly with 150 to
200 business people celebrating the value
of the organization and using that value to
their own business benefit? These are all
real business people, just like you, doing
business in the Salem area by making use
(that critical word again) of professional
contacts. And by the way, eighty five percent
of the Chamber membership is comprised
of small businesses.
It’s certainly worked well for me over the
years and I’m sure it will continue to work
for me when I open my new Bill Isabell
Allstate Agency (more on that next month)
in the Southgate Mall (neighbor to Northern
Lights Theater Pub, a member of the SACC)
February 1st this year. One of the first things
I’ll do is join the SACC.
They’ll put a blurb about me with my picture
in the Chamber Business News. I’ll get a 5
minute interview and an opportunity to share
my unique selling proposition in front of all
those people. I’ll get to introduce myself and
my business every week in front of all those
people. I’ll be listed in their award winning
directory. And they’ll have a neat ribbon
cutting with the Chamber Ambassadors for
my grand opening. Wow! All that for under
$300 a year membership dues. Oh, and did
I forget to mention, they’ll advocate for my
business interests 365 days a year.
Conventional wisdom dictates that people
like to do business with their friends
whenever possible. A business person with

Chandler...Continued from page 21
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declined since the Great Depression of the
1930s. Stock market collapses, the OPEC oil
crunch, economic recessions, and even wars
have not negatively impacted national home
prices since the 1930s.
• There have been few times when local
prices declined. In nearly all these cases, the
price declines were accompanied by sharp
prolonged job losses. It is difficult to foresee
a price decline in a job creating economy.
• Homes trade far less frequently than
financial assets (about one home sale every
7 to 10 years for most homeowners). There
are also larger transaction costs associated
with selling a home due to the lengthy
careful examination demanded by home
buyers and sellers. Therefore, home prices
are not prone to fluctuations as in the stock
market. There are neither panic sells nor
margin calls associated with homes.
• Many non-quantifiable factors could
be important for this metro market in
determining home prices. Access to cultural
life, the quality of museums, nearby local
and national parks, water views, exclusive
neighborhoods, weather, the international
airport, city vibrancy, restaurants, and a
host of other non-quantifiable factors could

lots of friends, a fair price, a good product or
service that people need, and credibility has
to be successful. You have the opportunity
to make lots of friends at Greeters.
So stick your toe in the water before you
take a swim. Visit a SACC Greeters meeting.
For the next Greeters meeting location
check the Chamber’s calendar in the latest
Business News or on the organizations
website at www.salemchamber.org . The
gatherings are held every Friday from
8:30am to 10am at some members business
in the Salem area. The next one is dated for
January 12th, 2007.
In this man’s opinion, the Salem Area
Chamber of Commerce is by far the
best business advocate and networking
organization you’ll ever have! Once you’ve
seen it in action, you’ll be convinced, too.
And another “by the way”, they have food
and drink and more fun than humans are
entitled to. Is that so wrong?
The Salem Area Chamber of Commerce
Greeters equals networking opportunities
which, in turn, equals weekly chances to use
professional contacts. Do it! You’ll be glad
you did.
Bill Isabell is chief meteorologist for KBZY Radio,
1490am, and a personal financial representative
with Allstate Financial Services, LLC

have an important influence on the overall
pricing.
• There are immense tax benefits to owning
a home. These tax considerations were not
considered in the analysis. For example,
the 1998 law permitting primary owner
occupants to trade down without having tax
consequences. Also most home sales results
in no capital gains tax. In addition, longterm capital gains tax rates were reduced in
2003, thereby providing higher return for
home investors. These positive benefits, if
accounted for in the analysis, would have
shown an even stronger case for housing
fundamentals in supporting home prices.
So, what does all this mean? I think it
means that we have to understand that all
real estate is local and what we have here
in Salem, and even in the Greater Portland
MSA is very special and different from any
other place on the West Coast.
David Chandler is the branch manager of the
Salem office of Countrywide Home Loans, a
national leader in residential finance. The office
is located at 250 Church St SE, Suite 100 Salem,
Or., and home loan experts are available to
assist customers with a full array of mortgage
financing options at 503-316-6100. Additional
information about the company’s products
and services is also available online at www.
countrywide.com.
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Franchise
Financing
Comes in
Many Shapes
and Sizes,
New Study
Finds
Franchise systems are helping franchisees
access financing in several different ways,
according to an IFA Educational FoundationFRANdata report released today.
The “Profile of Franchising Study: 2006”
found that more than 20 percent of all
franchisors offer direct financial assistance
through a formal financing program.
This includes franchisors (or one of their
affiliates) offering direct lending/leasing
programs to franchisees, as well as financing
programs set up by third-party lending and
leasing institutions with specially-designed
applications, financing terms and procedures
for particular franchise systems.
Another way of assisting franchisees
is through the U.S. Small Business
Administration’s
Franchise
Registry
program. Nearly one-in-five franchise
systems have registered with the agency
to enable their franchisees access to a str
eamlined review process for SBA loan
applications. An additional 9 percent of
franchisors provide a combination of SBA
Franchise Registry and direct financing
programs.
The study found that a little more than half
of franchisors provide general assistance,
which spans the spectrum from providing
informal help, often as a component of
franchisee training, to providing limited
information and no direct financial
assistance. Increasingly, franchisors have
recognized the need to reach out to the
lending community with some type of
information and comparative data on their
franchise systems. Such informal efforts are
aimed at helping lenders to become aware
of their brands.
The “Profile of Franchising Study:
2006” is a six-part series appearing in the
International
Franchise
Association?s
flagship magazine, Franchising World.
The foundation and FRANdata will release
additional reports in upcoming months
that will examine program requirements,
renewal terms and an analysis of special
issues affecting the sector.
IFA (http://www.franchise.org/) is a 46year-old trade group encompassing a broad
membership of more than 1,000 franchise
companies, thousands of franchise smallbusiness owners, and hundreds of firms
that supply goods and services to the sector.
FRANdata (http://www.frandata.com/), an
Arlington, Va.-based research firm, is the
leading source of information and analysis
about franchising.
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Kicking Off 2007
Live From the Elsinore: Stephen Martin, Executive Director
Welcome to the New Year! Many of the
arts organizations in Salem are halfway
through their seasons. Some organizations
seasons present Fall through Spring
instead of January through December.
This just-concluded holiday season at the
Theatre included 17 performances along
with numerous weddings and parties. The
Theatre hosted over 10,000 patrons during
this past holiday period.
While January may begin a new year, the
continuation of quality live entertainment
continues at the Elsinore. January kicks
off with the touring production of IN THE
MOOD, a 1940’s musical revue featuring
Big Band, Dancers and Singers.
The
Wednesday Evening Film Series continues
with classic romantic comedies (this is also
a reminder about the special Valentines Day
film, you will want to spend this evening
at the Theatre enjoying a classic film with
your valentine) Guitarist David Wilcox will
take the stage on January 12 and Salem

Community Concerts will present Time for
Three, a touring bluegrass trio on January 9.
There is a variety of entertainment available
for all musical tastes.
February will bring additional choices.
Imago Theatre from Portland will return
to the stage after a number of year’s hiatus
from the Theatre with their presentation
of Frogz. Imago Theatre will be present 2
performances on February 3. Last years
sold out performances of NIGHT OF
IMPROV will return on February 9. Tickets
are going quickly for the return of this
hilarious improvisational troupe featuring
cast members from WHOSE LINE IS IT
ANYWAY?. Ryan Stiles (Whose line..,
Drew Carey show and a recurring character
on Two and a Half Men) again headlines
this performance. The first performance
in a number of years of FORBIDDEN
BROADWAY will take to the stage on
February 25. Originally scheduled for
Saturday, February 24 this performance

had to be rescheduled to Sunday, February
25 at 3:00 pm. Ticket holders to the original
date should contact the theatre if they have
not already done so. This show has won
numerous Broadway awards over the years.
Garry Krinsky; Toying with Science will
entertain families and children with “science
stuff” in a special performance that is
presented in conjunction with A.C. Gilberts
Discovery Village. Salem Community
Concerts will present Eric Himy, a wonderful
pianist on February 17. February will also
feature a FREE performance by the United
States Air Force Band of the Golden West
on February 13. This performance will be
FREE but a ticket is required.
Live Entertainment continues with the
New Year! See you at the Theatre!

Not Just Another “Rah Rah”
Growing Your Business: Ken Inlow
So it’s January, the first month of the new
year, and I could wax eloquent with yet
another entourage of motivational gobblede-goop, sharing thoughts about goal
setting, positive affirmations, visualization,
strategic planning, everything you need to
ensure the best year you’ve ever had. But
you’re a smart bunch. You already know all
that stuff. Besides, that’s what an “ordinary,
run of the mill” columnist would do, and
I am certainly a far cry from anything
ordinary. After all, I own an ad agency.
We’re supposed to be creative around here
and do things different than everybody else.
We’re supposed to be experts on the concept
of grabbing and holding the attention of
consumers, motivating them to do the
things we ask them to do. We must do that
creatively, constantly thinking outside of
the box, and you know what? It works! So,
that’s precisely what I’m going to ask you to
do right now....think outside of the box as
it relates to the goals and objectives you’re
establishing for your business this coming
year.
How do you do that? Start by stepping
out of your comfort zone. Engage in a

project that you’ve previously dismissed
as being too risky, or outside of the overall
business plan. Occasionally, I’ll have clients
tell me that the idea we have for promoting
their business is great, but it falls outside
of the exact pre-approved model for the
current year. In other words, unless the
idea survived weeks or months of detailed
analysis, resulting in insightful pre-planning
and scrutiny, we could just plain old forget
it. May I humbly suggest that in some
cases, this could prove to be penny-wise and
pound-foolish. Sometimes in business, one
needs to be spontaneous.
In their seminal book, Built to Last:
Successful Habits of Visionary Companies,
James C. Collins and Jerry I. Porras studied
eighteen major corporations and found
that “what looks in retrospect like brilliant
foresight and preplanning was often the
result of ‘Let’s just try a lot of stuff and keep
what works.”’ Some of the best moments
in television, for example, were temporary
fixes that were never expected to go down
in history. Rod Serling was a fill-in for The
Twilight Zone until his producers finally
realized that his stilted way of speaking

came across as eerie and otherworldly.
After Wendy’s famous “Where’s the Beef?”
campaign, founder Dave Thomas decided
to become the on-air spokesperson until
they could think up another blockbuster
campaign. Thomas turned out to be it.
Saturday Night Live was just supposed to
be a temporary filler to replace re-runs of
Johnny Carson’s Tonight Show.
What “diamond in the rough” are you
sitting on? What have you thought about
doing to advance your company, but haven’t
felt comfortable for one reason or another?
Think about it. Sometimes a multi-million
dollar idea is sitting, staring you in the face,
and all you need to do is muster up the
courage to take the first step. You don’t
always have to have all the answers. After
all, there are no guarantees in life. There
are, however, great payoffs for those that
step out of that oh so cozy comfort zone to
see what awaits them on the other side.
Ken Inlow is President of Encore! Advertising, and
can be reached at ken@encoreadvertising.com.
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Ready...Set...GOAL!
Here we are again, many of us getting ready
to set goals and resolutions for the New
Year. Before committing in ink to the clean,
fresh 2007 page, let’s take a few moments to
think about last year’s “must do/want to do”
items. Do you still have the list? If you do,
drag it out of the drawer or from the back
of your day planner and give it a good lookover. How many items can be crossed off as
completed? How many are still stuck to the
page in a holding pattern? How many of the
things you said a year ago were important to
you are now dried out, faded and perhaps
fallen off the page, only to be trampled
below your feet each time you take a step?
What would happen if you took a different
course this year; a different route that will
be a scenic, jaunty trip for you in fulfilling
the things you feel are most important in
your life? Here’s the challenge….if you want
to change the way you approach goal setting,
you must be willing to involve yourself with
a little planning, weeding, sharing and
celebrating…
Author Stephen Covey writes that most
people struggle with life balance and
reaching their goals simply because they
haven’t paid the price to decide what is really
important to them. Take a look at your past
goals and determine if they are the things
which are really important to you. Do you
struggle year after year to reach certain
milestones, often missing your mark? Could
it be success is elusive because the goals you
set are the wrong goals for you? Or, perhaps
it’s the method you are using to prepare and
get set for success. Could a new planning
tool be needed? I’d like to share with you

Rushing Reflections: Bo Rushing-Barnes
some simple actions that help me each year
to balance a heavy schedule, set a healthy
pace and find resolve in my goals at the
end of the year. It all begins with the end
in mind…
Before planning your new 2007 adventure,
make ready by taking some time to reflect
first on the accomplishments you enjoyed
in 2006; the things which added balance
to your daily struggles. Very often we focus
on the frustration we feel from things that
didn’t get done. In our regret, we forget to
acknowledge the good/great things that we
did do. By giving so much attention to the
negatives, we can easily skip over or lose the
positive vibes earned. Take a pen and paper
and list 25 things you did this past year that
make you proud. The list will unfold into a
nice mixture of things from your personal,
professional and community life. Work on
your list for a couple of days. Don’t rush and
don’t stop until you have all 25 items listed.
Then take time to really study and analyze
the items you’ve written down. Use the list
like a map on an archeology dig. Learn from
the past how to move into the future. Identify
the areas that seem to draw your attention.
Circle the items which gave you the most joy,
the most sense of accomplishment. Which of
the items gave the most satisfaction in your
personal life? Which items are the bread
and butter for your daily wage? Which fall
into the stewardship category and provide
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back to your community? Next, take the
time you need to revisit the items which
faded or fell off the page and dropped to
the floor this past year. Do those items
need to be back on the list? Some of them
most likely will make it back due to their
importance. For the others, ask yourself the
questions needing to be answered. Do they
sustain your real goals or are they simply
fill material; “should do’s” that have died a
natural death and need to be put to rest? By
eliminating the things in your life that are
no longer fueling the growth and mileage
along your journey, you are opening more
space to move around and enjoy the things
which make you alive and active in your
personal, professional and community life.
You might find an archeological study can
provide needed direction, clarity and energy
in determining where the spongy spots are
and how to purge or reshape your true goals.
Any extra time you spend really looking at
the past year, reviewing things that might
make the front page of a “2006 BEST YOU”
tribute and scrutinizing items that may
need to be groomed from the plan, can be
invaluable in best determining what’s really
important and vital to you in the New Year.
The next key is not to prioritize what’s
on your schedule, but to schedule your
priorities and set your goals. Such an
approach makes you the creative artist and
puts you more in charge of the outcome.

Caution: Goals that are not written and
attached to a time line are not really goals.
They are thoughts, good ideas, dreams and
fond wishes stuck in your brain. In order
to actually accomplish something, you must
list those things one by one and formulate
a calculated plan of action for each step
needed from start to finish. Use the draft
tool you crafted and get your 2007 direction
mapped out. Secure each item on your list
with a solid, reasonable time line. Build into
your planning a tool which will track and
review your progress throughout the year.
You can use a paper tracking system or try a
computer software program to set the pace,
review goals and keep timelines current.
Just pick a process that will work for you
and then follow through using it. A well
managed goal has less of a chance to fade or
slip if the tracking process is strong, durable
and consistently used. You may want to
share your plan with the important people
in your life so they can support and help
you reach your goals. This can also lead to
finding shared goals within a group, which
can contribute to a solid team approach for
success, both at home and at work.
Continued on page 25
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Rushing-Barnes...Continued from page 24

Crucial Point: Don’t forget to celebrate
along the way. Waiting for the applause
at the end of 2007 before enjoying and
having some fun with your goals is like
standing outside the party and not feeling
the full effect of the festivities. Without
celebration along the way, the planning,
weeding, tracking and sharing stages of
goal development can get dull and dreary.
Develop regular “on track’ celebrations into
your timeline. Acknowledge when things
are going well; accept when things get fuzzy
or hectic. It all adds together to provide a
continuum of encouragement and balance
between the two ends of the wide spectrum.
We at Rushing Real Estate wish each of
you a prosperous, exciting, energetic and
well planned New Year. We look forward
to working with many of you in the coming
months and we pledge our best support as
we each head out on a fascinating journey
into the New Year.
Bo-Rushing-Barnes in collaboration with
Linda Harris
Bo Rushing-Barnes, CCIM, is the owner and
principal broker of Rushing Real Estate, Inc.
(503) 588-8500
Linda Harris is a managing partner in the
consulting firm of Harris & Associates (503) 9510886.
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The New Year Skinny
Hello everybody, this is the skinny of it or not: The New Year is here, and of course
we made a pact with ourselves that we are
going to lose those few pounds we have been
carrying all along. This time we are really
going to do it! We look for a diet that, of
course, fits our lifestyle and doesn’t change
our eating habits too much. We do have
to move a little more so we can still eat all
the goodies we like. If we eat the “RIGHT”
things we can still lose those few inches here
and there. So we need to look at what we
need, in order to eat well and still not feel
guilty…..for example, when I use great olive
oil in my cooking, I don’t feel guilty.
On one of my trips to Italy, we had the
fortune of meeting the Montioni family in
Montefalco, a charming little town in Umbria
(pronounced uumbreeah). Gabriele and
Paolo – a father and son duo, harvest their
olives at full maturity and they process them
within 24 hours. There truly is a difference
in extra virgin olive oils. Grass and pepper
flavors come to mind when tasting the
Montioni olive oil. Excellent! Close your
eyes and you are there.
And that brings me back to the original
idea of the diet. When you go to Italy or to
your favorite destination, you don’t diet. At

The Top 10 Reasons to Invest
in Salem

Lullu’s Tidbits: Lullu Truitt
least I hope you don’t. What you do is eat just
about all you feel like eating, and then you
go for a walk to see the sights or whatever.
Hopefully you don’t deprive yourself of the
joy of good food because you are on a diet.
You could eat a nice plate of Spaghetti alle
vongole, or some Orecchiette con Broccoli
or just some Pasta con Salsa di Pomodoro
and still be okay as long as you don’t stuff
yourself.
And speaking of that, let’s talk about food
in the USA. Look, I’m not knocking the
quantity they give you at restaurants; I’m
guilty of eating everything good there is on
my plate (as long as it doesn’t have garlic!).
Hey, I just found my way of dieting: Just put
garlic on it and I won’t eat it.!
Back to the quantity in the restaurants: if I
really don’t want to eat a lot, I will not go to
a place where they serve buffet style. I know
I will eat too much there. Pasta and bread
are my weaknesses, so what do I do about
it? Well, I don’t make pasta as much as I use
to, or eat bread as much as before. Then I
don’t watch a lot of television because if you
do, you will never lose weight. Just watching
those food commercials makes you hungry.
(Those marketing people know what they

By Elaine Gesik
1.
2.
3.
4.

The Salem market is affordable.
Salem maintains a stable economy.
Property appreciates at a steady rate.
Salem still has many untapped niche
market opportunities.
5. Salem has positive local government
and cooperative political leadership.
6. Salem currently has a synergy of
activity with lots of exciting new and
redevelopment projects happening
throughout the City.
7. Salem is a prime market for employers.
8. Salem is a central trade area.
9. The Salem market provides for a variety
of investment levels.
10. Salem is ready for positive change.
Many of you may have heard the news
reporting that consumer confidence is up that is great news. Consumer confidence is
the precursor and indicator of strong future
growth. Consumer spending accounts for
over two-thirds of the nation’s economy. A

strong economy relates to strong investment
opportunities in the real estate market.
The Willamette Valley is experiencing
a strong increase in real estate sales year
to date as reported by Willamette Valley
Multiple Listing Service. They report that
there has been 17.05% increase in real estate
sales transactions YTD in 2005 over 2004.
The overall residential marketplace has seen
a 5.5% increase in sales price YTD in 2005
over 2004. One of the stabilizing factors in
our local economy is strong governmental
base for the labor force which promotes the
local trade and service economy.
Next month we will be “back to school” and
taking an in depth look at what’s happening
downtown.
Until then enjoy Salem - get out and golf,
go see a play, go back to your favorite local
restaurant, and look for your next real estate
investment opportunity right in your own
home town!

Advertise Your Business in the

Salem
Business
Journal
Call 503-365-9544
for a rate sheet

www.SalemBusinessJournal.com

are doing!) So you go to the refrigerator and
eat whatever there is.
Sorry, you can’t sue them because you are
eating too much!
We are not talking about professional diets
here; we are talking about common sense
about what you eat or what you should not
eat. If you are healthy and a little over your
weight goal, don’t fret - tomorrow is still
there for you to start on a new goal!
Lullu’s tutto cucina is a unique kitchen store:
Lullu, the owner, is certified 110% Italian:
she is proud to have a store that has unusual
merchandise (mostly European imports), that
cannot be found at most kitchen stores. For
special gifts, Lullu’s tutto cucina is the place to
go. There is a warm, inviting atmosphere at
the cooking classes (some are hands-on) that
regional guest Chefs conduct throughout the
year. She also specializes in Italian food and
wine. Gift certificates and gift baskets are
available; special orders are welcome.
Lullu’s Tutto Cucina is located at 357 Court
St. N.E. in downtown Salem, Oregon, you can
call us at (503) 364-7900 or visit our website at
www.lullustuttocucina.com.
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City of Salem Construction Permits
SINGLE FAMILY
585 SAHALEE DR SE
$500,000.00
BILYEU HOMES INC
6140 LAKE LABISH RD NE
SALEM, OR 97305
NEW COMMERCIAL
156 FRONT ST NE
$41,000.00
RIVERFRONT LLC
429 COURT ST NE
SALEM, OR 97301
SINGLE FAMILY
4681 HAPPY DR NE
$155,000.00
JENSEN DEVELOPMENT
PO BOX 20095
KEIZER OR 97307
COMMERCIAL ALTERATION
4155 RICKEY ST SE 126
$6,720.00
ICON CONSTRUCTION AND
DEVELOPMENT
1980 WILLAMETTE FALLS DR SUITE 200
WEST LINN, OR 97068
COMMERCIAL ALTERATION
4155 RICKEY ST SE 124
$9,800.00
ICON CONSTRUCTION AND
DEVELOPMENT
1980 WILLAMETTE FALLS DR SUITE 200
WEST LINN, OR 97068

15205 SW 74TH AV
TIGARD OR 97224
VARIANCE SIGN VARIANCE
831 LANCASTER DR NE 8
RAMSAY SINGS OF PORTLAND OFFICE
9160 SE 74TH AV
PORTLAND OR 97206
SINGLE FAMILY
$200,000.00
3317 AUGUSTA NATIONAL DR S
VICK JAMES
4515 CROISAN SCENIC WY S
SALEM OR 97302
MULTI FAMILY
$480,000.00
1150 12TH ST NE
BOULDER RIDGE DEVELOPMENT INC
8771 BOULDER RIDGE CT SE
SALEM OR 97301
NEW COMMERCIAL
$3,000,000.00
3993 FAIRVIEW INDUSTRIAL DR SE
GWYN LEE
388 STATE ST SUITE 840
SALEM OR 97301
NEW COMMERCIAL
1470 EDGEWATER ST NW
$500,000.00
EDGEWATER CROSSING LLC
PO BOX 5348
SALEM OR 97304

ACCESSORY STRUCTURE
4209 37TH AV SE
$5,000.00
HONEYDEW REPAIRS
35876 BLAKESLEY CREEK RD
PHILOMATH, OR 97370

COMMERCIAL ADDITION
3560 FAIRVIEW INDUSTRIAL DR SE
$800,000.00
CARLSON VEIT ARCHITECTS
3095 RIVER RD N
SALEM OR 97304

COMMERCIAL ALTERATION
3500 FAIRVIEW INDUSTRIAL DR SE
$189,000.00
YAMASA CORPORATION
3500 FAIRVIEW INDUSTIRAL DR SE
SALEM, OR 97302

COMMERCIAL ADDITION
CARLSON VEIT ARCHITECTS
$1,899.00
3095 RIVER RD N
SALEM OR 97303

FIRE SYSTEMS ALTERATION
900 STATE ST
$91,350.00
HARVEY AND PRICE
PO BOX 1910
EUGENE OR 97440
SINGLE FAMILY
2290 CHAPMAN HILL DR NW
$1,000,000.00
JOHN HAMMER CONSTRUCTION
8008 MOSIER ST SE
SALEM OR 97317
SINGLE FAMILY
5870 GREENSTONE CT SE
$450,000.00
BREESEE HOMES INC
874 CREEKSIDE DR SE
SALEM, OR 97306
FIRE SYSTEMS REMODEL
1970 LANCASTER DR NE 125
$1,825.00
VALLEY FIRE CONTROL INC
217 MAIN ST SE
ALBANY, OR 97321
ACCESSORY STRUCTURE
1745 COURT ST NE
$29,000.00
C AND R BUILDERS INC
PO BOX 13065
SALEM, OR 97309
NEW FIRE SYSTEM
2980 19TH ST SE
$5,195.00
CHERRY CITY ELECTRIC
1596 22ND ST SE
SALEM, OR 97302
FIRE SYSYTEMS ALTERATION
845 BASSETT ST NW
$19,639.00
C J HANSEN CO INC
PO BOX 7397
SALEM, OR 97303
WALL SIGN ERECT
4155 RICKEY ST SE 122
MEYER SIGN CO OF OREGON

FIRE SYSTEM ADDITION
4788 SKYLINE RD S
$27,363.00
JET FIRE PROTECTION LLC
PO BOX 7362
SALEM OR 97303
COMMERCIAL ALTERATION
1840 WEST NOB HILL ST SE
$450,000.00
SALTER TOM
770 CANDALARIA BV S
SALEM OR
SINGLE FAMILY
$150,000.00
5254 KALI ST SE
MONTICELLO HOMES INC
9115 SW OLESON RD
PORTLAND OR 97223
FIRE SYSTEMS ADDITION
556 MURLARK AV NW
$98,300.00
CONVERGINT TECHNOLOGIES
2040 SE POWELL BV
PORTLAND OR 97202
SINGLE FAMILY
4353 SISKYOU AV SE
$237,070.00
AVENUE DEVELOPMENT AT
SANTIAM MEADOWS LLC
PO BOX 1697
PORTLAND OR 97202
SINGLE FAMILY
4313 SISKYOU AV SE
$206,030.00
AVENUE DEVELOPMENT AT
SANTIAM MEADOWS LLC
PO BOX 1697
PORTLAND OR 97207
COMMERCIAL ALTERATION
$500,000.00
HAWTHORNE LLC
338 HAWTHORNE AV NE
SALEM OR 97301
COMMERCIAL ALTERATION
50,000.00
4080 27TH CT SE

Provided by the City of Salem Buildings and Safety Divison
PED RON
537 HIGH ST SE
SALEM OR 97302
COMMERCIAL ALTERATION
$20,000.00
2809 MARKET ST NE
PED RON
537 HIGH ST SE
SALEM OR 97302
FIRE SYSTEMS ALTERATION
8,495.00
247 MADRONA AV SE
JET FIRE PROTECTION LLC
PO BOX 7362
SALEM OR 97303
COMMERCIAL ALTERATION
3,700.00
SALEM TENT & AWNING
280 WALLACE RD NW
SALEM OR
COMMERCIAL ALTERATION
230 LIBERTY ST NE
$1,200.00
SALEM TENT & AWNING
280 WALLACE RD NW
SALEM OR
SINGLE FAMILY
4138 GERANIUM LP NE
$193,715.00
HILLIGOSS HOMES
PO BOX 20125
KEIZER OR 97307
COMMERCIAL NEW
4035 CYPRESS ST NE
JET HEATING INC
1935 SILVERTON RD NE
SALEM OR 97303
COMMERCIAL ALTERATION
2225 LANCASTER DR NE
$38,000.00
POESCHEL DOUG
1325 22ND ST NW
AUBURN WA 98001
FIRE SYSTEMS ADDITION
725 NARKET ST NE
$1,500.00
SALEM FIRE ALARM
PO BOX 12789
SALEM 97309
ONE AND TWO FAMILY REPAIR
1390 ELM ST NW
$100,000.00
DAECO CONSTRUCTION LLC
1380 MADISON ST NE
SALEM OR 97301
FIRE SYSTEMS ADDITION
3165 LANSING AV NE
$4,000.00
SALEM FIR ALARM
PO BOX 12789
SALEM OR 97309
SINGLE FAMILY
1837 PTARMIGAN ST NW
$240,000.00
VBS CONSTRUCTION INC
858 FEATHER CLOUD ST
SALEM OR 97304
SINGLE FAMILY
4343 SISKYOU AV SE
$225,280.00
AVENUE DEVELOPMENT AT
SANTIAM MEADOWS LLC
PO BOX 1697
PORTLAND OR 97207
SINGLE FAMILY
4323 SISKYOU AV SE
$225,280.00
AVENUE DEVELOPMENT AT
SANTIAM MEADOWS LLC
PO BOX 1697
PORTLAND OR 97207
SINGLE FAMILY
1335 ALPINE LAKES ST SE
$225,280.00
AVENUE DEVELOPMENT AT
SANTIAM MEADOWS LLC
PO BOX 1697
PORTLAND OR 97207

SINGLE FAMILY
1359 ALPINE LAKES ST SE
$225,280.00
AVENUE DEVELOPMENT AT
SANTIAM MEADOWS LLC
PO BOX 1697
PORTLAND OR 97207

COMMERCIAL NEW
3601 STATE ST
$80,000.00
ANDERSON ENVIR
CONTRACTING
540 14TH AV
LONGVIEW WA 98632

ONE AND TWO FAMILY ALTERATION
3654 HAWTHORNE AV NE
$2,000.00
VARGAS ALEJANDRO
4165 TONI AV NE
KEIZER OR 97303

SINGLE FAMILY 6150 GENESIS
ST SE
$200,000.00
HOMEMAKERS OF OREGON LLC
1929 54TH AV
PORTLAND OR 97125

COMMERCIAL ALTERATION
2600 STATE ST A
$80,000.00
STATE OF OREGON- FORESTRY
DEPARTMENT
2600 STATE ST
SALEM OR 97310

SINGLE FAMILY
6120 GENESIS ST SE
$220,000.00
WILLAMETTE DESIGN INC
PO BOX 1391
SILVERTON OR 97381

COMMERCIAL ALTERATION
2017 25TH ST SE
$3,000.00
TROUTT LAURA
PO BOX 21072
KEIZER OR 97307
RIGHT OF WAY SIDEWALK SIGN ERECT
456 COURT ST NE
THE FRENCH UNICORN
1712 GENMA ST NW
SALEM OR 97304
COMMERCIAL ADDITION
2990 25TH ST SE
$400,000.00
MEAD AND HUNT
201 NE PARK PLAZA DR SUITE 140
SALEM OR
COMMERCIAL NEW
779 WALLACE RD NW
$150,000.00
RICH DUNCAN CONSTRUCTION INC
PO BOX 21183
KEIZER OR 97307
COMMERCIAL ALTERATION
4155 RICKEY ST SE 122
$9,248.00
ICON CONSTRUCTION AND
DEVELOPMENT
1980 WILLAMETTE FALLS DR SUITE
200
WEST LINN OR 97068
SINGLE FAMILY
3371 CROISIAN CREEK RD S
$285,000.00
FXG CONSTRUCTION LLC
1235 19TH ST NE
SALEM OR 97301
SINGLE FAMILY
5332 KALI ST SE
$170,000.00
ROTHWEILER HOMES INC
2615 OSBORN DR SE
TURNER OR 97392
ONE AND TWO FAMILY ALTERATION
1088 CASCADE DR NW
$10,000.00
ULLMAN JEFF
1088 CASCADE DR NW
SALEM OR 97304
FIRE SYSTEMS ALTERATION
1300 MILL ST SE
$6,900.00
SANDERSON SAFETY SUPPLY CO
850 CONGER
EUGENE OR 97402
SINGLE FAMILY
2757 VIBBERT ST S
$268,000.00
STORM RIVER HOMES INC
4465 COUNTRYSIDE CT NE
SALEM OR 97305
SINGLE FAMILY
5424 SALAL ST SE
$225,000.00
JR LONEY CONSTRUCTION INC
3325 AUGUSTA NATIONAL DR S
SALEM OR 97302

COMMERCIAL NEW
2236 DAVIS RD S
$477,600.00
CP DEVELOPMENT LLC
PO BOX 2779
SALEM OR
ONE AND TWO FAMILY
ALTERATION
960 18TH ST NE
$600.00
DAVIES ERIC
960 18TH ST NE
SALEM OR 97301
MANUFACTURED NEW
3100 TURNER RD SE 165
FAHLMAN CONSTRUCTION INC
4035 DEEPWOOD LN NW
SALEM OR
COMMERCIAL REMODEL
2250 MISSION ST SE
$3,000.00
HOWARD JOHNSON INN
KAI SHENS GM
2250 MISSION ST SE
SALEM OR 97302
COMMERCIAL ALTERATION
299 37TH AV NE
$30,000.00
CITY OF SALEM
555 LIBERTY ST SE
SALEM OR 97301
WALL SIGN ERECT
1420 LANCASTER DR NE
YOUNG ELECTRIC SIGN CO
10535 SW AVERY ST
TUALATIN OR 97062
FREESTANDING SIGN ERECT
1420 LANCASTER DR NE
YOUNG ELECTRIC SIGN CO
10535 SW AVERY ST
TUALATIN OR 97062
SINGLE FAMILY
1805 FABRY RD SE
$169,000.00
WEIGEL, LLOYD
3450 EMERALD DR NW
SALEM OR 97304
COMMERCIAL REPAIR/
REMODEL
5250 COMMERCIAL ST SE
DANCO REFRIGERATION
91370 TRIPLE OAK DR
EUGENE OR 97405
NEW COMMERCIAL
890 OAK ST SE
$112,000,000.00
HKS, INC
1919MCKINNEY AV
DALLAS TX 752011743
NEW COMMERCIAL
966 12TH ST
$80,000.00
ARBUCKLE COSTIC ARCHITECTS
INC
363 STATE ST
SALEM OR 97301
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Successful Sabbatical Strategies for Business Owners
How you can make your dream of a sabbatical a reality
By Michael Falcon of Merrill Lynch
Taking time for personal and professional
renewal offers you the opportunity to
recharge your battery and restore your
energy and drive. Today, sabbaticals are
more common than ever and they aren’t just
for the ultra-wealthy or college professors
anymore. In fact, many individuals from all
walks of life are taking advantage of what
many consider to be the world’s best perk.
As a business owner, you are a prime
candidate for a sabbatical. Not only will you
get much deserved time-off from running
your business (which has likely taken over
a good part of your life), but also you will
have the opportunity to explore new places
and learn about new innovations. Getting
away from the day-to-day grind empowers
you with time for clear thinking and the
chance to visit places that can revitalize your
business. It’s a win for you and a win for
your business. Plus, a sabbatical can be one
of the most exciting activities for a business
owner who is looking for ways to spark
change in their day-to-day businesses.
If you’re ready to take some time off, here
are some tips to help make your sabbatical
as successful as possible.
Leave the company in good hands
Sabbaticals are great succession primers,
as you can leave your company in the
hands of a capable colleague who you may
be “grooming” to take over your business

someday. Before you leave the country or
even the office for an extended period of
time, leave time for plenty of discussions
with your successor about your expectations
of that person and how the business will run
during that time. Doing so will offer you
peace-of-mind that your business will run
smoothly in your absence. Many business
owners find much personal satisfaction
from grooming a younger manager to take
over their business. While your sabbatical
can be an exciting time to revitalize your
business, it can also be a fun way to impart
your knowledge to a future successor.
Leave time for personal and
professional renewal
Because sabbaticals are often once-in-alifetime opportunities, make sure you leave
enough time for personal and professional
renewal, without overextending yourself.
Put in place a detailed plan of several places
you would like to visit or things you would
like to accomplish that will provide you with
a fresh perspective about your business.
While it is a period of relaxation, it should
also be a time for growth and possibly even
education. And most of all relax and enjoy
the time-off. Sabbaticals don’t come around
everyday, so take pleasure in the time off.
Plan for re-entry
While sabbatical-fever may feel like it’s
consumed your life, also be sure to think

about a re-entry strategy. Talk with your
management team about how you want
things to look when you come back and what
changes you might bring with you from the
places you’ll explore and people you’ll be
meeting during your time-off. A re-entry
strategy enables you to think about what
kind of ideas and visions you bring back and
then helps you get the executive team excited
about potential changes down the road
– which may include new technology, new
products or even restructuring. It may also
provide you a backdrop for taking a backseat role in the day-to-day management of
the company, enabling you to play a broader,
more strategic role when you return.
Refine Your Personal Financial
Strategy
As you look to a sabbatical for professional
and personal renewal, you can also take
this time to give your finances a renewal
too. Any type of change in your financial
circumstances can serve as a good reminder
to revisit and re-evaluate your financial and
retirement goals. Work with your financial
advisor well ahead of your sabbatical to
make sure that your long-term investments
are on track to meet your personal financial
goals. This can be a good time to make any
necessary changes to your total financial
strategy. He or she can help you look for
ways to generate income, if necessary; as

well as help you determine ways to continue
to build your retirement nest egg while
you’re away. Your financial advisor can
even help you prepare to manage simple
tasks, such as setting up automatic bill
pay to ensure your day-to-day finances are
handled in your absence.
Follow that Dream
A sabbatical is often a dream for many
business owners who have poured much
of their energy into creating a successful
business. As you plan your sabbatical,
taking into account the management of
your company and how you’ll manage your
finances while you’re away, you may feel
exhilarated and overwhelmed all at once.
Remember, thorough planning coupled
with the insights of a financial advisor who
understands your life goals and dreams,
will ensure that your sabbatical won’t
compromise your financial security or your
business goals and it will bring the renewal
you need to re-energize your business and
your life.
Michael Falcon is a Managing Director and
Head of the Retirement Group at Merrill Lynch.
For more information, contact Merrill Lynch
Financial Advisor Benny Won of the Salem, OR
office at 503-540-4206.

remember the oldies
Music from the 50s, 60s and 70s
On Salem’s First Choice
KBZY 14 Ninety

If it’s happening in the SALEM AREA,
you’ll hear it on KBZY
Be sure to check out www.KBZY.com
Doc Nelson Roy Dittman Terry Sol
Rick Allen Bill Isabell
Rich Baily Terry Long Wendy Paulson
Mike Mason Ron Norwood
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Make 2007 Your Year to
Become a Better Manager
When you think about going to work
every day do you think about how much
you love your job, how much you hate it,
or something in between? No matter how
you feel, your attitude toward work is often
impacted by whether or not you report to a
great manager or a lousy one. And to make
life even tougher, there just doesn’t seem
to be enough great managers to go around.
In fact, many people would say most of the
managers they report to might even have a
masters in mediocrity.
With New Year’s resolutions around the
corner, it’s time to take charge of your
management skills and bump them up a
notch. If you are a manager now, aspire to
be one in the future, or simply need to know
how you can better work with the manager
you report to today, you need to read “Master
Your Middle Management Universe” by
Mary Elston. Elston takes her Italian roots
and her twenty plus years experience in
middle management and combines them
in a no nonsense, easy guide for becoming
a better --- if not great --- middle manager.
Elston takes a fresh, “badda bing” approach
to basic management skills and mixes in

some family humor that provides a fun
and worthwhile read. At the same time,
Elston provides time tested ways to tackle
familiar middle management dilemmas and
challenges that managers face. She does
it with three easy steps that are part of her
“Moga Moga” management system.
Moga Moga is a phrase coined by Elston’s
father to mean “Get a move on!” Elston has
expanded the term into an acronym for
middle management growth: Motivate,
Organize, Guide and Achieve. Elston shares
management techniques that show middle
managers how to: Motivate a team into
action, Organize with well placed structure
and resources, Guide with coaching and
support for individuals and the team as
a whole, and Achieve with methods that
promote success and personal sense of
accomplishment. The three easy steps
included in the Moga Moga program show
middle managers how to: 1) Get started
with their latest project or management
challenge by taking stock of the current
situation, 2) Identify process issues that
may be hindering success, and 3) Fine tune
group dynamics and roles to get the job

Lisa Franceschi 503-589-9150 lisa@withnellauto.com

done right --- a true management win-win.
Worksheets included in the book lay out
details for each step and make the system
easy to use.
“When faced with a new challenge,
many middle managers are so caught
up in other work they simply don’t have
time to think about where to begin” says
management consultant and author Mary
Elston. “Moga Moga management methods
instill confidence, provide structure and
allow management by design to take on
management by default” says Elston.
Several other tried and true approaches
for managers are included in the book such
as how great managers hold meetings that
people want to attend, along with a useful
collection of other management advice for
taking nagging problems and converting
them into noticeable results. Business
examples are also provided that make
Elston’s techniques easy to understand and
apply. Master Your Middl e Management
Universe shows the run-of-the-mill manager

how to achieve top-of-the-hill success. And
that’s what great management is all about
… finding success that comes from knowing
how to get the job done right.
Available on www.masteryoursuccess.com
and www.amazon.com
About The Author: Mary Elston has
been meeting business challenges for
nearly 20 years. Through her career in
the transportation, telecommunications,
consulting, and technology industries,
she has developed a crisp, straightforward
approach to tackling management issues. In
her various marketing, pricing, and program
management roles, Mary has shared her
Moga Moga Methods with management
colleagues who’ve adapted them with great
results! An avid public speaker, Mary
is a member of the National Speakers
Association and shares her management
techniques in seminars and various other
programs. She lives in a suburb of Denver,
Colorado, has two grown sons, and a large
extended Italian family.

What Does Your Credit
Report Really Say About You?
When buying a car, renting an apartment,
or even getting a job – a credit report is
often pulled. What’s on that report may
surprise most consumers. According to
a study by U.S. Public Interest Research
Groups, one in four people have mistakes
on their credit report. These mistakes have
cost jobs, rejected loans, and ruined many
people’s lives.
“Credit is connected to our lives in
every area and our scores determine our
interest rates, insurance premiums and
very livelihoods,” says Denise Richardson,
consumer advocate and author of the new
release Give Me Back My Credit! “We need
to expose the high price consumers are
paying for dirty data in order to fix a system
gone terribly wrong.”
Richardson is just one of the millions
battling errors on her credit report. She paid
a little extra on her mortgage each month,
hoping to shorten the length of her mortgage
and pay less interest charges. That simple,
recommended practice catapulted her into
an epic David vs. Goliath battle stealing
her true credit identity and a decade of her
life. When her 10 year saga ended and she
reclaimed her good name - that victory wo
uld be brief. Soon she realized others were
shredding her credit and their illegal acts
perpetrated against her would ultimately
steal another five years from her.
“Knowledge is power, and consumers need
all the power they can get in order to protect
their money and good name. Without this
all important knowledge, consumers are
wide open to an array of problems that
could find them as easily as they found me,”
says Richardson.
Denise paints a human face on the insidious
affects of identity theft, and inaccurate
credit reporting. Having been through some
of the worst corporate behavior towards
consumers the financing industry is capable
of , she is able to offer valuable advice, wellinformed tips and knowledge necessary

to protect a consumer’s true and accurate
credit identity. Here are five key steps to
take to prevent credit errors from affecti ng
your credit identity:
1. Check if your loan payments are applied
accurately. Misapplications of your loan
payments can prove costly.
2. Order your free annual credit report
from the right place annualcreditreport.
com is the legitimate government mandated
site however; their privacy policy appears
to allow them to sell your information. I
recommend using the toll free number
877-322-8228. Watch for deceptive
advertisements and websites that offer “free
credit reports” but end up costing you.
3. Check the accuracy of open and closed
accounts and any inaccurately applied late
fees.
4. Check to see if paid off accounts are
properly reflected as paid off.
5. Log all attempts made to correct
inaccurate information in a day book
or journal and send all requests for
investigations of disputed accounts by
certified mail.
Give Me Back My Credit is available at
givemebackmycredit.com, and other online
stores.
About Denise Richardson: Denise Richardson
has been an avid consumer advocate for fifteen
years striving to unite consumers with their
advocates. Her passion and steadfast resolve
to shed light on the problems within the
credit industry has re-energized a grassroots
effort to improve the way that consumers are
treated by creditors and the credit reporting
agencies. She is a member of the National
Association of Consumer Advocates, American
Consumer Credit Education Support Services
and a number of other consumer advocacy
organizations. She was born and raised in
Vermont, a long time resident of Greenfield,
Massachusetts where she worked as a real
estate paralegal for many years until moving
to Florida.
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Willamette University Calendar of Events – January 2007
Willamette Choir Kick-Off Concert
Saturday, Jan. 6, 7 p.m.
Hudson Hall, Mary Stuart Rogers Music
Center, Willamette University; Free
The
40-voice
ensemble
performs
throughout the Northwest each year under
the direction of Wallace Long. They will be
joined by choral ensembles from McKay
High School and South Salem High School,
and the performances will feature a variety
of sacred and secular works, both a cappella
and accompanied. Although the concert is
free, a goodwill donation is encouraged to
help students pay for the tour. For more
information call (503) 370-6255.
Art Gallery Talk
Tuesday, Jan. 9 and 16, 12:30–1 p.m.
Hallie Ford Museum of Art, Willamette
University; Free
Free gallery talks will cover Fay Jones:
Painted Fictions, an exhibition of 24
works by Jones, a Seattle narrative and
symbolist painter who deals with a host of
autobiographical issues in her work, from
growing up in New England in the 1940s and
’50s to an exploration of personal symbols.
The exhibition is on display through Jan.
20. For information call (503) 370-6855.
“Rivers of Change” Social Justice
Documentary
Monday, Jan. 15, 7 p.m.
Hudson Hall, Mary Stuart Rogers Music
Center, Willamette University; Free

The free documentary film, “Rivers of
Change: The Story of Five Unheralded
Women in Montgomery and Their Struggle
for Justice and Dignity,” heralds five women
who fought discrimination and segregation
in Montgomery, Ala., in 1956, and shows
how their efforts changed the nation. Their
actions brought an end to segregated seating
on intra-city buses and the Montgomery
bus boycott, and signaled the beginning
of the Black Civil Rights Movement. The
documentary’s producer/writer/director,
William Dickerson-Waheed, will lead a
discussion about social activism after the
screening. For information call (503) 3706265 or visit www.weshall-overcome.com.
Ladysmith Black Mambazo
Friday, Jan. 19, 7 p.m.
Smith Auditorium, Willamette University
Tickets, $5
Willamette University will celebrate Martin
Luther King, Jr. Day by featuring the South
African, Grammy Award-winning a cappella
group Ladysmith Black Mambazo. Doors
open at 6 p.m. Contact (503) 370-6265 for
information. To learn about the group, visit
www.mambazo.com.
2nd Annual Willamette Saxophone Day
Saturday, Jan. 20
Free concert, 7:30 p.m.; Workshop, noon–
5:30 p.m.; Workshop, $30, $35 at the door
Hudson Hall, Mary Stuart Rogers Music
Center, Willamette University

Willamette University Saxophone Studio
hosts the second annual Willamette
Saxophone Day, with saxophone and jazz
improvisation clinics, lectures and rehe
arsals from noon to 5:30 p.m. The workshop
is for people of all ages. The Willamette Valley
Saxophone Ensemble will perform at 7:30
p.m. in Hudson Hall, featuring Randy Kem,
adjunct professor of saxophone and director
of the Willamette Saxophone Studio, and
the Willamette Valley Saxophone Ensemble.
Call (503) 370-6450 for information or visit
www.wvse.info/SaxophoneDay.
Willamette College of Law Speaker Series
Tuesday, Jan. 23, 4 p.m.
Room 218, Collins Legal Center, Willamette
University; Free
Australian Law Professor Hayden Opie will
discuss “Anti-Doping Laws and Professional
Sports Leagues: A Perspective from Down
Under,” addressing compliance with
the World Anti-Doping Code and recent
incidents that have raised legal issues
about privacy, media reporting and limits
to government intervention in Australia’s
rofessional sports leagues. Opie established
the Sports Law Program at the Univ ersity
of Melbourne and founded the Australian
and New Zealand Sports Law Association.
He has conducted numerous investigations
into disputes for Australian sport governing
bodies, and his books and journal articles
have been published worldwide. For
information contact Chris Strum at (503)
370-6877 or cstrum@willamette.edu.

Pirates and Romans of the Cilicia Coast
Thursday, Jan. 25, 7:30 p.m.
John C. Paulus Great Hall, Collins Legal
Center, Willamette University; Free
Professor Michael Hoff of the University of
Nebraska will discuss pirates and Roman
cities of the Rough Cilicia coast. After the
Romans rid the coast of pirate threats, cities
began to spread at a rapid pace. Unfortunately
some of these sites are deteriorating. The
Rough Cilicia Archaeological Project is
studying the temples, baths and tombs
to gain an understanding of land use and
urban needs during the Roman Empire. The
event is sponsored by the Archaeological
Institute. For more information contact
Ortwin Knorr at oknorr@willamette.edu or
(503) 370-6029 or visit www.willamette.
edu/~anicgors/salemaia/
“Sustainable America” Lecture
Thursday, Jan. 25, 7 p.m.
Loucks Auditorium, Salem Public Library
Free
Willamette University Law Professor Robin
Morris Collin will present “Sustainable
America: Why Doesn’t the U.S. ‘Get’
Equity?” which examines why sustainability
programs ignore poverty and explores ways
to include equity and social justice in our
thinking. The lecture is sponsored by the
Friends of Straub Environmental Learning
Center. For information call (503) 391-4145
or visit selc@open.org.

Page 30

Salem Business Journal	January 2007

Over seventy people, including RE/MAX Equity Group President Jim Homolka (left), attended a lunch farewell for RE/MAX Equity Group’s Salem Office Manager Sandra Jantze.
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$99 Introductory
Flight Lesson only at
Graham Aviation

Let Yourself Fly...

503-581-4139

Information as of press time. Check the Chamber’s website for any changes.

Week of January 1 - 5
MONDAY 1
New Years Day
Office Closed
WEDNESDAY 3
Chamber Business Women
Fashion Show & Social
Blue Pepper Gallery, Framing
& Internet Café
241 Commercial St. NE
2-4pm, $5/person
Regisiter online at
www.salemchamber.org
THURSDAY 4
Governmental Affairs Forum
Topic: Prevailing Wage and Public/Private
Partnerships
Speaker: Commissioner Dan Gardner, Bureau of
Labor and Industries (BOLI)
Rooms A & B, 7am
FRIDAY 5
No Greeters Networking

TUESDAY 9
Executive Team Meeting
Room C, 6:45am

Leadership Salem Alumni Networking
j. james Restaurant
325 High St. SE, 5pm

THURSDAY 25
Ag Team
Room B, 7:30am

Build Your Business Seminar
“Resources for Business in 2007”
Presented by Jimmie Wilkins,
Director, Chemeketa Small Business
Development Center
Continental breakfast at 7:30am
Program from 8-10am
$10 per person
1110 Commercial Street NE.
register online at
www.salemchamber.org
or call 503-581-1466

WEDNESDAY 17
Board of Directors Meeting
Rooms A & B, 6:45am

FRIDAY 26
Greeters Networking
Mutual of Omaha
at Temple Beth Sholom
1274 Cunningham Lane S,8:30am

FRIDAY 12
Greeters Networking
Assistance League of Salem
at Scottish Rite Masonic Center
4090 Commercial St. SE, 8:30am

Chamber Latino Network
Rooms A & B, 7:30am

Week of January 15 - 19

Greeters Networking
Prosperity Financial, LLC
at the Historic Elsinore Theatre
170 High St. SE, 8:30am
Week of January 22 - 26

February Business News deadline
tracey@salemchamber.org

Week of January 8 - 12
MONDAY 8
Forum Speaker Series Lunch
Speaker: Michael Irwin, Federal Security
Director, Oregon U.S. Department of Homeland
Security
Sponsor: Don Pancho Authentic Mexican Foods
at the Red Lion Hotel and Convention Center
3301 Market St NE, 11:45am

THURSDAY 18
Ag Team
Room C, 7:30am

FRIDAY 19
First Citizen’s Nomination Deadline

MONDAY 15
Martin Luther King, Jr. Day
Chamber office closed to public

CEO Lunch
Room B, Noon

Chamber Business Women
Blue Pepper Gallery, Framing
& Internet Café
241 Commercial St. NE, 6:45am

Chamber Business Women
Room A, 11:45am

TUESDAY 23
Chamber Latino Network
Steering Team
Room C, 9am

TUESDAY 16
Leadership Salem
Rooms A & B, 7am

WEDNESDAY 24
Leadership Youth
Rooms A & B, 7:30am

Week of January 29 - February 2
TUESDAY 30
CEO Lunch
Room B, Noon
THURSDAY 1
Governmental Affairs
Program to be announced
Rooms A & B, 7am
FRIDAY 2
Greeters Networking
4Life Research
at Northern Lights Theatre Pub
3893 Commercial St. SE, 8:30am

Chamber Business Women
Location TBA, 11:45am

503.391.9191

1420 17th St. NE, Salem

20% Off

Hair Extensions
up to a $100 value

503.391.9191

SAIF Corporation
2007 Agri-Business Banquet
Presented by Key Bank
At the Salem Conference Center
200 Commercial St. NE
6pm Social, 7pm Dinner
Tickets $35 each, $280 table of 8
Reservations: 503-581-1466
or www.salemchamber.org

expires 4/30/07

Complimentary

Essential Haircut with purchase of any
Organic Coloring Service
up to a $45 value

503.391.9191

expires 4/30/07

Complimentary

Elemental Nature Facial with purchase
of anySpa Body Treatment
up to a $50 value

503.391.9191

expires 4/30/07

Happy New Year!
Thanks to all of our clients for their continued support

725 Commercial Street
SE Salem, Oregon

(503) 585-0100

Experience in Real Estate
really does make the difference.

Incredible Equestrian Facility
& Luxury Home!
3 br, 2.5 ba, 1899sf, on 8.19 acres in South
Salem with breathtaking views of the Willamette
Valley! 80x180 indoor arena, 60x110 outdoor
arena, 25 matted stalls. $1,295,000. (569042)

Dream No More!
Brazilian cherry cabs & flrs provide an
elegant touch to this 5 br, 3.5 ba, 3200sf home
located in Creekside Estates! Granite tile
countertops, stainless appls, lg mstr w/marble
tile & jetted tub. $469,900 (569099)

Relive the Past!
4 br, 1.5 ba, 1486sf, 1930 home! Beautiful
fp, classic archways, built-ins and hardwood
flrs are just some of the charming features!
Den or 4th br, truly delightful! $179,900
(569295)

Own a Piece of History!
5 br, 1.5 ba, 2314sf home currently being
remodeled. Lg front porch and extra lg
fncd bckyd make this a great home for
entertaining! Bring offers! (561231)

Charming & Spacious!
Classic Dallas updated home! 3 br, 2 full ba
+ 2 half ba, 1780sf, utility room, sun room,
new vinyl windows, garden area, dual living
poss! $184,900 (564249)

Wonderful Horse Set Up!
4 br, 3 ba, 2486sf home on 8.74acres! 8 stall
horse barn w/hay loft & tack room, huge
riding arena, several corrals, 6 bay machine/
equipment shop! Fantastic recently
remodeled home! $989,559 (569031)

Newly Remodeled!
3 br, 1.5 ba, 1096 home on dead end street.
Alley access w/room for RV. Updates
include all new kit & bathroom cabs, int/ext
paint, new carpet & linoleum and much
more! $159,900 (565590)

Charming Sunnyslope Home!
4 br, 2 ba, 2337sf, beautiful refinished hrdwd
flrs, new crpt, new countertops & fixtures
in ba & kit. Prof lndscpd .23ac prvt
yd.$269,900 (566531)

Wonderful Englewood Home!
4 br, 2 ba, 2414 sf, in like new condition. Refinished
hrdwd flrs, new vinyl windows let plenty of sunshine
in. Formal dining, dual living poss in basement,
vinyl siding, fenced yd. $249,900 (570151)

1947 Sunset House of the Year!
Remodeled 4 br, 2 ba, 3000+ sf, RV pad,
newer kitchen, stainless appls, new cabs,
frml dining and lg living rm. Fp in fr/lr!
$319,900 (566941)

Country Setting!
5 br, 3 ba, 2592sf on 5.25 acres. Remodeled
w/amenties, swimming pool, hot tub decks
& vinyl wndws, AC, waterfall w/pond & 2
outbuildings! $589,950 (567174)

Custom Log Home!
Stunning ‘98 2339sf home on 9.98 acres!
Home, barn, shop, including an 1800sf poss
hardship, home office or studio. $845,000
(567717)

LOOKING FOR A CAREER CHANGE? Have you considered a career in real estate? Pre-license training now available for $500.
We provide the tools and support to get your business started. Call Cecily Parks at John L. Scott Salem at 503-585-0100.

