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City’s Vision for Urban Living Breaks Ground
The 295 Church Condominium project
broke ground November 28, 2007 after
more than two years of efforts from
both the public and private sector.
This project, situated upon the City of
Salem’s vacant one-half acre lot at the
corner of Church and Trade Streets in
downtown Salem, is the final parcel to be
redeveloped in the Pringle Park Urban
Renewal district.
City of Salem Mayor Janet Taylor
has been a strong advocate of urban
condominium living in downtown
Salem’s core district. With the support of
Salem’s City Council and in cooperation
with
Willamette
University,
the
foundation was laid for this mixed-use
project. Coming together to make this
vision of urban living a reality, Cascadia
Development LLC has partnered with
the Urban Renewal Agency of the City
of Salem in the development of this fivestory facility.
At 295 Church, Cascadia will construct
twenty-seven residential condominium
units upon the top three floors. A new
City of Salem Information Technology

(IT) facility will occupy the second
floor, replacing their currently outdated
location. Willamette University has
acquired the current IT property,
which will be the future home of their
Performing Arts Center and become a
new entrance to the campus, connecting
the University to the City of Salem.
Along with 1,800 square feet of
retail space, the ground floor will be
anchored by new studios and offices for
Salem’s public access television station,
Capital Community Television (CCTV),
facilitating a move from their current
cramped location at City Hall. Willamette
University is excited to have public cable
studios in such close proximity to their
proposed performing arts studio.
Come and be a part of this historic
collaboration between public sector and
private industry.
Please contact us for additional
information on this exciting new urban
living opportunity. www.295church.
com; Julie Frazier, Broker, Project
Representative,
jfrazier@295church.
com. Telephone (503) 580-7811.

295

CHURCH

Salem’s Holiday Parade
is Good for Business
Salem’s Festival of Lights Parade is
in it’s 18th year. The parade is made
possible by local business sponsorship.
PGE, KBZY, CCTV, Salem Area Chamber
of Commerce, Starbucks, KOIN 6 TV.
Holiday Retirement, Oregon State
Fair, Hillyer’s Ford, SELCO, Statesman
Journal, Overhead Door,
Cycle 1Sports, Sunbest Rentals, Umqua
Bank, Allied Waste Services, Harolds
Quality Auto Service,
Northern Lights, B.C. Towing, Starlight
Limousine, Key Title, Fast Signs,

Buy Local This
Holiday Season
Salem Honda - BMW is geared up to
prove how smart it is to buy locally.
Honda “All Terrain Vehicles” are
popular in any season.
Noted over the years for outstanding
value and service, you can’t buy smarter..
you can’t buy better that right here at
home. Get to know the owner on a first
name basis. Rob will not only prove to be
your friend in the motorcycle business,
but a great advisor as well.
Check out his website at www.
salemhonda.com

Continued on page 
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People Helping People...
Just the Right Partner for
YOUR Financial Success

phone: 503.365.9544

2096 Mission St SE
Salem, OR 97302
503-364-7999 or 800-273-6962
www.vhpecu.org

TWO SALEM LOCATIONS
SOUTH: 340 Vista Avenue SE
503-363-2460
NORTH: 1860 Hawthorne Avenue NE
503-587-1600
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Visit US Bank this Holiday season and see the beautiful windows each depicting a different Christmas scene. Painted by talented artists from all of the Salem area high schools, it’s
the 12 Days of Christmas like you have never seen them. The natural framing of the windows are dramatically highlighted by the historic architecture.
This very special treat was an inspirational idea of US Bank, Assistant Relationship Manager - Treasury Department, Krista Noland (pictured on the left).
US Bank’s Vice President - Senior Lender, Al Munson (pictured on the right) with a North Salem High Student artist working inside the window.
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Go Downtown Salem and Shop
Newly formed Go Downtown Salem is
celebrating this holiday season by showcasing
events and who is new in town. Something
new has happened to Downtown Salem,
Razzle Dazzle has moved to a new location,
Ma Valise showcase of French Christmas
décor is ready to view, and new boutique
shop moved in called Twig Downtown, the
Bridal Gallery has a new owner who is ready
to dazzle brides to be with dresses from the
finest designers and Cherry Red Inc., has
something for the whole crew to wear.
Razzle Dazzle (razzle dazzle card company.
com) - After 25 years the store needed a new
hair do and a fresh look, said Owner, Lorrie
Korver. Razzle moved two doors down and
is better than ever. Store is painted bright
green and orange and state of the art lighting
system brings out Razzle Dazzle spirit of the
fun, funky and unique kind of store. Festive
artistic balloons can be displayed due to
the high ceilings. Variety of cards galore
and gifts to choose from. Coming soon is
a sandwich board that will display what
products are available on any given day.
This holiday season Razzle Dazzle is
showcasing a number of stocking stuffer
gifts, musical boxes, gourmet items, stuffed
animals that sing a variety of holiday and
love songs, traditional party crackers to
display on the dining table, beaver and duck
gifts to shower over that die hard sports
fan. Customer can pick and choose a variety
of gifts and they will arrange the gifts in a
festive gift basket. Also, gift wrap service is
available. Korver said that Razzle Dazzle is
all about accommodating the customer. “We
do want the customer wants, important they
feel that the basket creation is a gift from
them,” said Korver.

Address: 130 High Street
Hours: Monday - Friday and Saturday; 10
am - 4 pm, Sunday; Closed
Twig Downtown (twig downtown@
comcast.net) - Wonder, Captivate, Enchant,
Seasonal, Illuminate, Celebrate are words
to describe the new boutique shop in town.
Owner, Lisa Plechl Phillips received the
inspiration to call her boutique shop Twig
by an ornamental twig chandelier that is
displayed in her store. Phillips grew up in
Salem and swept the floors of her father
Taylor shop. For many years Phillips
dreamed that one day she would own a shop
of her own to sweep.
Today that dream has come true and
Phillips is hosting a Holiday Open House
and Grand Opening December 6 from 4 to
8 pm. Grand Opening day will feature a 15
% discount off one item. Specialty item that
will be showcased is new flasks and cigars
(Dominguez Republic, Honduras) for the
men, coed shave creams, variety of lotions.
“People love pomegranate martinis and
I have available pomegranate lotion, soy
candle, body wash products,” said Phillips.
The Store has a fall section that is

SERVING THE MID-WILLAMETTE VALLEY
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transitioning into Christmas. Christmas
items include handmade bowls by California
Artist Abby Peterson along with festive
table runners, aprons and variety of scented
and unscented candles. Phillips is featuring
mixed media paintings from local Portland
Artist and friend.
Address: 327 State Street
Hours: Monday – Friday; 10 am – 6 pm,
Saturday; 10 am – 5 pm, Sunday; Closed
The
Bridal
Gallery
(www.
bridalgallerysalem.com) - Voted by Oregon
Bride Magazine as simply the best vendors
of 2007. Magazines states that purchasing
from Bridal gallery guarantees a bride will
look like a masterpiece when she ties the
knot. New Owner and previous Manager,
Angie Oven knows her dresses and states
that the shop is a “full service” bridal shop
that offers everything for the bride.
The store has over 500 dresses, tuxedoes
to rent and alteration service available. Also,
state of the art gown preservation service
available. “View me the bridal of Nordstrom
dresses with the Portland look and the price
tag competitive”, said Oven. “The prices
here help keep the prices in Portland down,”
said Oven.
“Most of my business referrals (75%) come
from word of mouth so I value the motto the
importance of keeping my customer happy,”
said Oven. “I have picked up a line of prom,
mother of the bride dresses, veils from a
company in England.” Oven attends twice a
year a fall and spring bridal market event.
This is the time when she view dresses on
the run way and buy dresses for the store.
Oven will show case sixty new gowns for the
Continued on page 
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RE/MAX Equity Group Announces Sentinels of
Freedom Scholarship Project
Returning Iraq Soldier Assistance Program Reaches Out to Area Businesses
RE/MAX equity group and RE/MAX
International announced the formation of a
local group, RE/MAX Tour for the Troops,
supporting the “Sentinels of Freedom”
Scholarship project,
whose mission is to
provide life-changing
opportunities
for
men and women
of the U.S. Armed
Forces who have
suffered
severe
injuries and need
support to return to
their lives at home.
R E / M A X
International, Inc., is
sponsoring RE/MAX
Tour for the Troops,
an group formed to
raise awareness and support for the men
and women of the U.S. Armed Forces.
One of these ways of support is the Sentinels
of Freedom Scholarship Foundationsm, an
IRS approved 501(c)3 non-profit foundation
that provides four year “life scholarships”
to help vets become self- sufficient. The
program was formed to help vets, who when
released from the hospital face the hardships
of finding a home, continuing their education,
or going to work to support their families.
Organization Seeks Local Businesses
to Lend Support: RE/MAX equity group
is looking for businesses to participate in
the scholarship program. Local business

professionals are needed from different
disciplines who can provide relevant
business associations such as doctors,
bankers, attorneys, etc., or other businesses
to complement real
estate relationships
already established.
They
are
also
looking
for
people to donate
homes,
donate
specially-equipped
vehicles, support
adapted
public
transportation
and provide other
items or services to
assist.
RE/MAX equity
group wishes to
assist at least one individual and their family
to return to civilian life and help develop
their promise for a bright and productive
future. Scholarships can be for up to four
years and will provide housing, household
supplies, career placement or training,
adaptive vehicles, and/or educational
opportunities, depending on the needs of
the sentinel. The estimated cost for four
years for each recipient is $100,000.
“We are thrilled to be kicking off this
program. The soldiers in Iraq have done so
much fighting for our freedom, but many of
us have forgotten or put the whole situation
out of mind for a while now. There are

certainly varying opinions about the war, but
and successful members of society.
one thing is for sure the men and women who
Scholarship recipients are called “Sentinels”
are fighting for us deserve to be respected
in honor of their sacrifice and commitment
and certainly there
to guarding America’s
freedoms.
For more
are many that have
been disabled or
information, go to www.
severely injured who
sentinelsoffreedom.org.
need this assistance.
About
RE/MAX
equity group: RE/MAX
We are proud to be
doing our part,” said
equity group has been the
Russ
Newcomer,
number one real estate
RE/MAX
equity
company in Oregon and
group Senior VP and
Southwest Washington
for the past twelve years.
local team leader for
the project.
Its agents are recognized
For
more
as being among the
information, please
most
knowledgeable
contact the local
and professional in the
real estate community.
team leader, Russ
Newcomer, at 503To find out more, visit
670-3000 or russn@
their website at www.
Team Leader Russ Newcomer
equitygroup.com.
equitygroup.com.
About Sentinels of Freedom: Mike
About RE/MAX International: The
Conklin, the father of three Army Rangers,
RE/MAX franchise network is a global real
was inspired to reach out to severely injured
estate system operating in 65 countries.
veterans after one of his sons was wounded
RE/MAX has grown every month since
in Iraq in 2003. Impressed by the level of
its inception in 1973. More than 6,900
care his son received in military hospitals,
independently owned offices engage
and wanting to do something tangible
121,000+ member sales associates who lead
to support U.S. troops, Mike created the
the industry in professional designations,
nonprofit Sentinels of Freedom Scholarship
experience and production while providing
Foundation sm. The four-year program
real estate services in residential,
is meant for veterans with severe servicecommercial, referral, relocation, and asset
management. For more information visit
related injuries who have the aptitude,
attitude, and drive to become independent
www.remax.com.

Capitol Center Celebrates 80 Years
The Capitol Center, Salem’s tallest building
turned 80 years old in November.
A celebration marked the historic date with
many memories of downtown Salem.
Owner Roger Yost was honored by many
guests for his outstanding efforts to respect
Downtown Salem’s past, while planning
for today and the future of a vital retail and
business core of our city.
One attendee of the function was an 80 year
old woman named Helen Ilg. “This Lobby we
are standing in used to be a Jewelry Store and
right next door where the drive in Bank of
the Cascades lanes are was a place called the
Tahiti Lounge, it was a hang out for prominent
lawyers.” She went on to say:
“I shopped for my husband’s wedding ring in
this building when I was 22 years old, and had my
first milk shake downtown when I was a child.”
“There is a great deal of history here for me.”
Past President of the Salem Chamber, and
retired Bank of the Cascades Vice President,
Trust Dept., Marv Abeene and his wife Pat said
“Roger Yost has done so much and invested
his time and money in Downtown Salem and
the community should be grateful to him for
his gallant efforts to re-store our cities prize
properties.”

Pictured
above
is Roger Yost with
Marv
and
Pat
Abeene.
Pictured on the
right is Jay Edwards
(Attny) Tenant for
a decade and Helen
Ilg.
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Whatever Happened to
Christmas?
From the Oregon Pioneer
I Stand Proud and watch from “Atop” the
Great Dome of the Oregon State Capitol. It
is my job to watch and remember. Many
years ago I remember seeing a Nativity
Scene directly below me on the lawn of the
State Capitol, another Nativity Scene on the
lawn of the Marion County Courthouse and a
great and grand Christmas tree in the marble
hall beneath my Great Dome adorned with
an Angel on the top. Today the Nativity
Scenes are gone as are the trappings of a
Christian Christmas. Whatever Happened
to Christmas?
We all remember Judges pronouncing that
such Christian religious decorations were
wrong and violated the “separation of church
and State doctrine” of the Constitution.
The First Amendment provides that:
“Congress shall make no law respecting an
establishment of religion, or prohibiting
the free exercise thereof ***.” Strange, the
words “separation of church and State” do
not appear in the First Amendment. Well
the Oregon Constitution must certainly
contain those words! Article I, Section 5
provides, “No money shall be drawn from
the Treasury for the benefit of any religeous
[sic], or theological institution, nor shall any
money be appropriated for the payment of
any religeous [sic] services in either house
of the Legislative Assembly.” Nope, no
“separation of church and State” language
in the Oregon Constitution either.
Maybe the Judges had another concept
in mind. These concepts are more subtle
and look deeper into our hearts and souls.
We are part of a Secular Government.
What does that mean? It means that your
Government is not controlled by, or bound
to follow, a particular religious dogma or
doctrine. Our leaders make decisions, some

of which we like, some of which we don’t
like, but decisions based upon their moral
beliefs and knowledge of the current needs
of our community. They are good men and
women who work hard for the benefit of our
community. They are not looking to any
historic religious teachings to direct them
in their work. Certainly the backgrounds
of our leaders and their religious traditions
will assist them in their decision making,
but their decisions are based on the needs of
the times and not historical religious dogma
or doctrine.
Whatever Happened to Christmas?
Nothing.
Christmas has not changed.
Christmas is not a place, a Nativity Scene or
a tree with an angel on top, but rather a time
to reflect on our good fortune. Our good
fortune is to live in this community which
respects and tolerates all forms of religious
expression. It is a time to renew our faith
and friendships. Well, maybe Christmas is a
place, for it resides in our hearts and souls.

Salem Man Returns with
Optimistic Report
Sandy K. Baruah, a Sprague High
School and Willamette University
graduate, now the Assistant Secretary of
Commerce for Economic Development,
recently spoke to the Chamber of
Commerce at its business forum. He
brought an optimistic view of the
economy crediting much of it to the Free
Trade Agreements.
Baruah points include:
(1) United States is enjoying the longest
continuous record of job expansion in
our nation’s history. Since the expansion
began in 2003, over 8 million new jobs
have been created in the United States,
including 2 million in 2006.
(2) Productivity growth is strong,
averaging 2.5% per year since 2001,
which is a stronger pace than the 1970s,
1980s, or 1990s.
(3) Worker wages are on the rise, for

an overall increase of 12% since 2000,
resulting in a real, after-tax, adjusted
for inflation increase of over $3,500 per
person.
(4) Corporate profits have remained
strong.
These economic results occurred,
despite the shock to the economy of 911, bursting of the Internet stock bubble,
the exposure of the corporate scandals
of the 1990’s, Hurricane Katrina and the
spike in energy prices.
All this shows, according to Baruah,
that the U.S. economic is very resilient,
diversified and flexible.
He concluded his presentation with a
pitch for Free Trade Agreements, noting
exports are a key reason for the vibrant
economy. Oregonians, he noted, in
2006 exported over $15 billion dollars
worth of goods to 191 countries.

Salem Association of Realtors®
Appoints Marlene Scully
Marlene Scully has joined the Salem
Association of REALTORS® as Executive
Vice President. Marlene first obtained
her Real Estate License in 1977and has an
extensive background in management, sales
and marketing. Prior to making the move
to the Salem Association of REALTORS®,
Marlene was Executive Officer of the
Willamette Association of REALTORS® as
well as Executive Officer for the Lebanon
Area Chamber of Commerce. Marlene
has always played a very active role in her
community by volunteering on numerous
committees and serving on several Boards,
including Rotary International, Oregon
Association of Broadcasters, East Linn
Boys & Girls Club, Altrusa International,
Optimists International, Lebanon Area
Chamber of Commerce and the Mid Valley
YMCA Marketing Committee.
At the Salem Association of REALTORS®
General Membership Breakfast on Thursday
November 8th the slate of Officers and
Directors for 2008 were elected. Serving
as President of the Association will be Greg
Hall of Legacy Real Estate, President-Elect,
Jennifer Martin of Sperry Van Ness, Vice
President, Julia Buckland of Windermere
Pacific West, Secretary/Treasurer, Don
Meyer of RE/MAX Equity Group and
serving as Past President will be Bob Riggi
of Windermere Pacific West.
Directors serving in 2008 will be Bruce
Cuff of Prudential Real Estate, Hector

New SAR Director Marlene Scully

Garcia of John L. Scott, Judy Gysin of Gysin
Realty, Marianne McNally of Prudential
Real Estate, Larry Miles of Windermere
Pacific West and Barb Sauvage of Coldwell
Banker Mountain West.
Ex-Officio
Foundation Representative: Pam RushingLutz of Coldwell Banker Commercial,
Stayton/North Santiam Representatives:
Brenda Bonebrake and Sandra Edwards of
Prudential, Willamette Valley Commercial
REALTORS® Council Representative:
Jennifer Hand of Gall Real Estate Services
and the Affiliate Director, Brandi Gibson of
Countrywide Home Loans.

Hooley Announced $1 Million
Federal Funding for Salem
Airport
Congresswoman Darlene Hooley (OR-5)
announced that federal funding for McNary
Field Airport in Salem will be included in
the FY 2008 Transportation, Housing and
Urban Development (HR 3074) Conference
Report. The US House of Representatives is
poised to pass the Conference Report later
today, which will help modernize America’s
transportation infrastructu re and aid
American families with affordable housing.
After House passage, the Conference
Report will head to the US Senate for
final consideration before heading to the
President’s desk to be signed into law.
“An efficient transportation system is
critical for economic development and
regional competitiveness. I was pleased to
see Delta Airlines begin servicing McNary

Airport earlier this year,” said Hooley. “We
simply can’t afford trade and commerce to
suffer because of heavy congestion and an
inefficient transportation system.”
Transportation-HUD Appropriations Bill:
McNary
Field
Airport,
Salem
$1,005,000
It has been more than a decade since
McNary Field has offered commercial air
travel. In the early 1990’s, Horizon Air
offered limited carrier service to Portland.
In the past couple of years, the City of
Salem has increased efforts to secure
commercial air service. The Runway
Extension along with ongoing city funded
Terminal improvements are both important
components of resumed commercial air
service at the Salem Airport.
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Ground Breakings...and Growth!
I missed writing this column last month as
my husband and I took a trip in celebration
of our 25th wedding anniversary. It is hard
to believe how fast the years go by, in fact
the year of 2007 is nearly over. As 2007
comes to a close, I find myself thinking back
over what has happened during the year.
Our City has grown in 2007, especially
in the South and West areas where the last
of our open land inside the Urban Growth
Boundary is located. The other area of
growth has been in our urban center which
includes the State office mall, Willamette
University, downtown, Salem Hospital, the
new Meridian, and includes the commercial/
retail area of West Salem. The renewed
energy and vibrancy of this urban center has
solidified our city as a regional shopping,
dining, and entertainment center.
We have seen the groundbreaking
and excavation for the Salvation Army
Kroc Community Center underway with
anticipated completion by the Spring of
2009. My sincere thanks to the community

The Mayor’s View Janet Taylor
for raising our required share of the cost
to provide this badly needed aquatic and
recreation facility. It will make a tremendous
difference in the lives of children and
families throughout the region.
By the time you read this article,
the Executive Committee for the Kroc
Community Center will have received the
award for the “Innovative Project of the
Year” from the Association of Philanthropic
Foundations, plus this project is a main
feature in Oregon Business Magazine.
When I make comments about how well
this community works together, it is the
collaboration that was demonstrated on
this project that is a poster child for success.
Thank you to everyone who helped with a
dollar or a minute of their time.
City Council has worked hard to make this
attitude of working together for the good of

our community a role model for other efforts.
We have put Councilor and volunteer time,
along with dollars from our budget to assist
neighborhood associations in increasing
participation and providing education of
city issues to a broader audience.
If you own a business inside the city
limits, you are automatically a member of
the neighborhood association where it is
located, and of course, you are a member
wherever you live - rental or owned. Be
sure to attend as many of these meetings
as possible (usually only once a month),
so that your opinions and knowledge get
back to our Council with recommendations.
It is a major tool for us to do a good job
representing you.
Before I go, I need to be certain you know

what an honor it is to be your Mayor. Salem
is making great strides in becoming an even
better place to live due to the outstanding
Councilors that serve with me, the city staff
and employees who work hard every day to
serve the residents, and the amazing people
who give of their time, talents, and money
to support the good works necessary for a
healthy community. It wouldn’t happen
without you.
Happy Holidays!

Happy Holidays
LandAmerica Lawyers Title would like to wish you a happy
holiday season and a prosperous New Year!

925 Commercial Street SE, Suite 100 | Salem, Oregon 97302 | 503-361-1211 | www.landamor.com

LandAmerica - A Fortune Magazine 2007 Most Admired Company.

225 Liberty St. NE
503-363-5640

Page 

Salem Business Journal	December 2007

Charities – Good for Business & Community
Thanksgiving is now behind us and the
end of the year is sneaking up on us pretty
quickly. Christmas and other holiday
preparations are in full swing. But, in
the midst of busy holiday activities, don’t
ignore the end-of-the year appeals that
charitable organizations are making.
Charities rely on America’s generosity
to meet their budgets and continue their
good works. With hundreds of charitable
organizations, whether national or local,
there is one to match anyone’s interests
or concerns. So, take a moment to
listen to community organization
presentations, and before you toss those
appeal letters that are filling your mail
box into the garbage, read them and give
some thought to the work they do.

Let Yourself Fly...

Give the Gift of Flight
for the Holidays
$99 Introductory Flight Lesson
Gift Cards Available

503-581-4139

Marion County Commissioner: Patti Milne
Considering that most Americans and
most Oregonians have everything we
need and most of what we want, it’s not
surprising that we are good supporters
of charity. And, we should be! The
average household gives approximately
$1900 annually. And, in fact, it is these
individual households that contribute
approximately three-quarters of all
giving each year.
Nationally, this
generosity will total somewhere in the
neighborhood of $300 billion this year
alone. Here in Oregon, we are 15th in
charitable giving.

The Mid-Willamette Valley United
Way has a goal of $1.5 million in the
current appeal campaign. And, I’m
proud to say that our employees here
at Marion County government hope to
raise $44,000 themselves!
Speaking of United Way, I understand
that the funds they raise are distributed
to program groupings. For example,
health programs will receive 24.76%;
youth programs will receive 30.27%;
community programs will receive
18.70%; and, basic needs will receive
26.27%.

Go Downtown...Continued from page 

perfumes, home décor items, cards, clothing,
scarf’s, kid clothing, variety of jewelry and
decorative watches.
On December 6th 4- 6 pm Ma Valise
is participating with other downtown
merchants the Holidate on State Event.
Buy a $25.00 Holidate pass and show your
pass at Ma Valise, Twig, Meringue, Le Shoe
Boutique, Et Cetera Antiques and The Arbor
and receive 5 - 25% off. Proceeds from the
pass go to Salem Family Building Blocks.
Santa will be available for photographs at
the Holidate on State Event.
Address: 379 State Street
Hours: Monday - Friday, Saturday: 10 am-

store. Bridal Gallery jewelry and accessories
can be worn not only on a bride to be
wedding day but frequently if desired. Go
online to view the details of a future bridal
show January 2008.
Address: 180 Liberty Street, SE
Hours: Monday - Friday; 10 am - 6 pm,
Saturday; 10 am - 5 pm, Sunday; Closed
Ma Valise - Ma Valise is celebrating their
13th Christmas by displaying the Christmas
extravagance décor. The Christmas Trees are
all decked out with a variety of ornaments.
The store carries French products from

On a final note, after you determine how
you want to support your favorite charity
or cause, and as you shop for Christmas
gifts, don’t overlook the most valuable
gift of all: time spent with loved ones!
Merry Christmas, Happy Holidays and
a Happy New Year to all!
Patti Milne can be reached at 503.589.3268

5:30 am, Sunday- 12 - 4 pm
Cherry Red Inc. – Is all about creating a
place where families who want alternative
fashions can comfortably get the whole crew
outfitted. Products are focused around an
“Old School/Sassy” theme with lines like
Lucky 13, Dickies, Bettie Page and Black
Market Art Company. The store supports
local artists and vendors by showcasing
their products. Store is located in the Salem
Arts Building.
Address: 155 Liberty St., NE
Hours: Monday – Friday; 10 am - 7 pm,
Saturday – Sunday; 12 – 5 pm

Bank of Salem Shareholders
Approve Merger

www.salemhonda.com

Salem Honda/BMW/Ducati
1515 13th Street SE in Salem
(503) 364-6784

Frontier Financial Corporation (NASDAQ:
FTBK) (“Frontier”) and Bank of Salem
(OTC BB: BSOG) (“Salem”) announces that
the Salem shareholders overwhelmingly
approved the principal terms of the
Agreement and Plan of Merger dated
July 25, 2007. In addition, all regulatory
approval has been received.
Frontier
and Salem expect the closing to occur on
November 30, 2007.
Following the merger, Jon R. Johnson,

Salem’s President and CEO will continue as
Senior Vice President and Regional Manager,
Larry A. Johnson, Salem’s Executive Vice
President and Chief Credit Officer will
continue as Senior Vice President and
Regional Credit Administrator, and David
L. DeSemple, Salem’s Vice President of
Operations will continue as Vice President
and Regional Operations and Human
Resource Manager. All employees of Salem
are expected to be retained in the merger.

Holiday Parade...

continued from front page

Garmin, First Tech Credit Union, and Best
Little Roadhouse are this years sponsors.
Our community is very thankful to these
business people for their contributions that
make the parade possible.
Over 350 volunteers work to keep the
parade going year after year, not to mention
the City of Salem and the fine officers of the
Salem Police Department. Organizer Cheryl
Mitchell is credited for her hard work on
this very special event. See you there at 5:30
December 8th.
This year’s Grand Marshall is none other
than Gerry Frank, certainly a notable friend
of Downtown Salem. Go Downtown this
holiday season and be a part of it all!
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Celebrate at the
3FFE0QFSB)PVTF

Surround yourself with history under magnificent chandeliers,
extradordinary views of Downtown through 16' Windows
in our newly restored Trinity Ballroom.

Seat up to 272 for your special event.
Liberty & Court Streets in Downtown Salem
(503) 391-4481

Celebrate in the Ballroom at
Ristorante & Galleria

Where fine dining meets the fine arts

Surround yourself with internationally famous artwork

in a Romantic, lantern lit ballroom dedicated to great food.
fine wines, and a European sense of savoir faire.

Seat up to 128 for your memorable party.
120 Commercial Street NE Downtown Salem
(503) 391-4481
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Oregon Entrepreneurs Serve
Up Local Goods
In
his
book,
The
Small-Mart
Revolution, Michael Shuman extols
the virtue of strengthening homegrown
entrepreneurship, as opposed to giving
away the same amount of money to attract
out-of-state companies to expand here.
Salem is full of these sort of companies:
a few that come to mind include Puentes
Bros., Greenbaum’s Quilted Forest, Taylor
Metal Roofs, Mary Lou Zeek Gallery, Truitt
Bros., Shyrock’s Men’s Store, Affordable
Framing, Walling Sand and Gravel, Holiday
Retirement, Inc., The Bike Peddler, j james
restaurant and countless others. Shuman
contends that these type companies are
much better producers of local prosperity,
partly because revenues they generate
circulate in the economy three or four times
longer than stores owned by companies
elsewhere.
What mechanisms are in place to assist
these companies when they’re just getting
started? In Salem, there is the Small
Business Development Center (SBDC), part
of Chemeketa Community College. In other
parts of the state, especially rural ones, the
Kellogg Foundation has spent $2 million to
help these kinds of businesses get a toe-hold.
The Oregon program, called Connecting
Oregon for Rural Entrepreneurship (CORE),
helps small companies with training, free
consultations and assisting them attract
both resources to expand and new markets
for their products and service
While Marion County did not participate
directly in the CORE program (other than
hosting the Legislature, which chose to
REDUCE funding to help SBDC efforts
statewide), businesses in seven other Oregon
counties did: Lincoln, Douglas, Coos, Lake,
Baker, Wallowa and Union, as well as the
Warm Springs Reservation. What follow are
some examples of what Shuman advocates
for all counties, all cities, all states…as a way
to reverse a trend towards outsourcing our
economy to foreign countries.
In Enterprise (Wallowa) and Christmas
Valley (Lake) Ruby Peak Naturals and
Forever Christmas in have taken Shuman’s
“shop local and buy local” mantra to heart.
These stores are not connected in any way
except by their business model: Both stores
stock their shelves with goods from local
producers.
Matt and Jane Harshman of Ruby Peak
Naturals offer a healthier lifestyle to the
citizens of Wallowa County as they increase
revenue for roughly fifteen other businesses
from Oregon and Eastern Idaho. Some of
their offerings include local grass fed beef
and lamb, two lines of gift cards made
locally, honey made in Wallowa County
along with many other local items.
“I’ve begun negotiations with a local
nut company and have also been talking
with June Colony, a local producer of an
organic line of dish towels and aprons”,
says Jane Harshman. June is a past county
commissioner candidate who started the
Generations Project. This project’s mission

is to refurbish used items and with proposed
grant funding will provide a way for lowincome women with sewing machines a way
to earn an income. And the Harshman’s
have just the place to sell these items!
Capitalizing on being located in Christmas
Valley, a year round Christmas gift shop
was a no brainer for Judy Lynch and Lindy
Simmons, Forever Christmas’ proprietors.
The availability of items such as jewelry,
house wares, T-shirts, Garden Gnomes,
embroidery supplies, novelty signs, hand
crafted items, made by local craftsman, help
this shop to become a success story.
Many of the gifts have a Christmas theme
to them: unique Christmas ornaments,
figurines of Santa and nutcrackers, all grace
the shop year round. There are a number of
artisans who display their art work for sale
exclusively by Forever Christmas. There are
museum quality sculptures, hand painted
wooden plates and beaded bottles, as
well as hand-made color coordinated yarn
necklaces. The variety of gifts: candles and
gourmet coffee, leather purses and books
about the region to a multitude of fabrics
and even fresh flowers, establishes Forever
Christmas as a service oriented store.
Who gave them a leg up? To support
progression of Ruby Peak naturals, the
Harshman’s have recently applied for an
Individual Development Account (IDA)
through the Northeast Oregon Economic
Development District (NEOEDD) and
Connecting Oregon Rural Entrepreneurs
(CORE). “I have my application in and I’m
just waiting to hear back”, says Harshman.
Harshman heard about the IDA through
Lisa Dawson at NEOEDD. “I call Lisa often
to learn what new programs are available
through NEOEDD and CORE”, says
Harshman. “This looked liked something
that could help my business”.
RDI was instrumental in helping Judy
and Lindy of Forever Christmas to look
at the small community marketplace and

Continued on page 18
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Customer Loyalty Creates Business Winners
In the days when I was the Salem M&F
store manager, the customer was always
right, no questions asked (as drilled into
my very being through my father’s direction
and example). In Meier & Frank Co. lore,
the story of the customer who brought
his dentures ‘back’ to the store for return
is legendary. Did we sell them? No. Did
we give him credit? Yes. Being such a
loyal customer, he could not even begin to
think where ‘else’ he might have made the
purchase. Or how about the time my dad left
the store to personally deliver a correctlysized shoe to a customer who had received
a mismatch? Those days have surely come
and gone, but it’s nice to reflect upon times
when customers were king and queen.
What isn’t different, though, is that
the customer is still the linchpin of any
business, and in this big-box/Internet
world, this lesson has been largely lost. The
pendulum is swinging back with a modicum
of improvement, though, and there are
several companies who never forgot the
lesson; others are smart enough to follow
suit or get back on track.
Uniformly throughout both chains,
Nordstrom and Les Schwab Tires, customer
service is renowned. Locally, Orville Roth,
founder of Roth’s Fresh Markets, knows
all about taking care of customers and is
adamant about service and cleanliness;
groceries are bagged and carried out, specialrequest items are found, and the Roth family
is very much in evidence and involved in
the community. Orville’s son, Michael, has

Welcome Gerry Frank
taken the helm and is effectively working
from the foundation built over years of
Roth’s famous green bow tie service. Car
dealer and philanthropist, Dick Withnell,
and now son David who follows in Dick’s
footsteps to head the company his dad
bought and built upon, also takes the path of
these wise conventions. Don Lulay of Lulay’s
Car Connection, practices customer service
in a big way; whether it’s for a new or used
car, Don’s approach is absolute no-pressure
car sales. And I know the same can be said
of other car dealers in town. How fortunate
Salem is to have dealerships that do not fit
the usual used-car-salesmen caricature!
And just to stay local for a moment, try
the Tekco service station on 12th Street in
Salem where you’ll not only get gas for your
car, but, just like days of old, they will clean
your windshield with a smile.
On the other side of the coin, however, I’m
sure we all have some nightmare tales to
tell of poor customer service. Government
is not well known for its customer care; for
instance, generally speaking, people are
ready to be angry before they ever get the
counter at either DMV or the USPS. This
is due to past poor service. I believe both
entities are trying (in Oregon at least) to
rectify this image. The banking industry,
too, has run this gamut; thankfully, some of
them are on the upswing again.

These days airlines are notorious for poor
service, poor food, missed connections and
other travel pitfalls. Airlines may get more
blame than they are due, but it’s hard not to
look to the carrier when you’re in the midst
of trying to get from Point A to Point B with
the least possible hassle. In terms of service,
travel isn’t the fun it used to be – for sure!
Perhaps some ‘secret shopping’ excursions
should be made by other airline execs to see
what some Asian airline business models
are doing right. Delta, by the way, is taking
good care of Salem; hopefully more service
(particularly southbound) will be offered.
Other examples of going from great to poor
are the telephone companies, particularly
after the breakup of Ma Bell. While there has
been some progress following this debacle,
there is still room for improvement, to say
the least. Maybe I’m old-fashioned, but I was
recently and routinely told at an AT&T store,
“We can’t fix that; go to an Apple store.” This
is frustrating when someone has their phone
in hand only to be told to go somewhere else.
How about an AT&T/Apple partnership – on
site? I was traveling recently and asked for
change at my hotel desk; this is a courtesy
that hotels have extended to their clientele
for years. I was told, “Nobody has a bank, so
I cannot give you change.” What?
There is nothing like walking into a store
or even, these days, finding a great website

Et CEtEra art GallEry
329 StatE StrEEt NE • DowNtowN SalEm • 503-589-1600 • 503-581-9850
GallEry HourS wEDNESDay - SaturDay 11 am - 5 pm
Oregon Artist Amanda Snyder

“Blue Still Life” 1894-1980

Bring
your
paintings
for a
free
appraisal

We continuously buy,
sell and consign Oregon
art and 18th, 19th and
20th century American
and European fine art

Dr. John Griffith
Gallery Curator

Cynthia R. Day
Owner

O

Dale Shepardson
Art Sales

regon is a mecca for gifted artists born here or transplanted
from less beautiful landscape. The main purpose of Et
Cetera Art Gallery is to discover and bring forth Oregon art
by artists from the turn of the 20th Century, down through the
period during the 2nd World War.  The gifted artists from
Portland and the Willamette Valley after the war added so
much to the wealth of material now enjoyed. All over the state,
in fact, artists’ work from the last 100 years is discovered,
sought after and appreciated. This is essentially the goal of Et
Cetera Art Gallery. “To keep a flow of this original art coming
though our gallery to you”

Karen Dunn
Manager

or phone order center, and getting someone
online, on the line, or in person who actually
seems to care about you, the customer.
Calling customers by name endears them to
your business and reaps amazing benefits.
Even if clerks don’t know customers names,
but have the opportunity to see it on a credit
card at time of payment and ends the sales
transaction with a “Thank you, Mrs. so-andso,” it’s a chance for positive reinforcement
that should not be lost! Amazon.com is
terrific for ease in navigating its website as
well as follow-up customer service. Retailer
Norm Thompson has consistently cheerful
and knowledgeable staff on hand to answer
their order line and offers a no-questionsasked return policy forever! Good quality
service has become such a rarity that people
write letters of thanks for something that
should be the standard, not the exception.
You should be able to ‘feel’ or see the
smile on any employee’s face when they
are waiting on you. They should know the
products or services they are selling and be
able to answer your questions – not transfer
you to another department or send you to
see another person. Should that happen,
though, at the very least, they should stay on
the line with you until you are connected to
the correct person or physically escort you
to the right area. Nothing makes for a more
upset customer than being placed on lengthy
hold or being transferred through a labyrinth
of departments, all the while feeling that they
are being shoved off on yet another person
who probably won’t be able to help; if you
are actually in a store and the clerks appear
indifferent and uninformed, it’s maddening
as well. It’s more than irritating to have to
stand in a long line waiting to give a business
your hard-earned money; be sure to have
ample, capable staff. If it’s busy and a line
is forming, though, acknowledge people by
nicely saying, “I’ll be with you as soon as I
can.” If someone is working efficiently, likely
no one will object. For valuable backup,
employees should be cross-trained so anyone
can step up to help when needed.
Loyalty is a tangible commodity that
winning businesses strive for. What is better
than a repeat customer? Everyone makes
mistakes from time to time, but if an error
is adequately corrected, forgiveness and
return business occurs more often than not.
Everyone and anyone can sell something.
More than price points, to be successful,
you’ve got to offer exceptional top-down
service starting with the boss’ example and
carried through well-trained employees.
Salem is a great place to live. Salem
should be (and mostly is) a great place to
do business. Let’s do the utmost to not just
make it great, but truly outstanding.
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Employees & Employers Feel the Stress
One of the saddest, most pathetic scenes
in holiday movies can be found in National
Lampoon’s Christmas Vacation. Chevy
Chase plays Clark W. Griswold, a hard
working employee who, for most of the
movie, is anxiously awaiting his holiday
bonus. He spills the beans to all the relatives
that he had already committed the funds to
a new backyard pool. The movie takes a
dramatic turn when instead of receiving the
expected check, his company gives him a
year’s subscription to the “Jelly of the Month
Club.” This Griswold family crisis led to the
revenge kidnapping of Clark’s boss and a
predictable moral lesson.
Much has been written about holiday
pressures on families, but business is not
immune from holiday stress. Gifts, travel
and parties all put financial and personal
pressures on us. Kids are out of school for
over two weeks, leaving working parents in
a bind, and employees bring the personal
and financial pressures with them to the
workplace. They may look to their source
of income to alleviate these pressures. But

Telling Your Story: Mary Louise VanNatta, CAE
what about the pressures on the business
itself?
Now, no one will defend “Scrooge,” “The
Devil wears Prada,” SpongeBob’s “Mr.
Crabs” or The Simpson’s “Mr. Burns.” They
make mean and whimsical employment
decisions. Most businesses, however, have
good relationships with employees and as
profits ebb and flow, there will be good and
not-so-good years. Most smaller business
owners personally bear the burdens of
these changes, making payroll and covering
expenses first. The workplace may be the
first to go to escape with a Clark-like hope
for recognition.
The American Psychological Association
did a poll a few years ago that provided
some insight into what causes us the most
stress during the holidays. Big surprise that
money was top of the list (61%), followed by

Salem New Car Dealers’ Toy
Drive Underway
It is time once again for the Salem New
Car Dealers’ Association Annual Toy
Drive. Every year every new car
dealer in the Salem area
participates in this event
that helps collect toys
for
underprivileged
children.
Boxes for
toy donations have been
placed in the showrooms of
each dealership to receive new, unwrapped
toys that will be distributed to these children.
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Public Relations, Inc.
Association Management
Event Planning
Marketing & Public Relations
Writing, Design & Printing
Public Affairs Consulting

In addition each dealer also
donates $10 per new vehicle
sold through December
15th to The Salvation
Army. In the last two
years the Association
has
raised
over
$18,000 to help make
a better holiday for
children in the Salem Community.
This is a very worthy cause, and we hope to
collect even more toys this year than last.

Alessandro’s
Ristorante and
Galleria Calendar
120 Commercial Street NE
Salem, Oregon
503-370-9951

ART

Throughout the month of
December, partake in the
ravishing, ongoing “World of
Wildlife” exhibit to benefit
the Jane Goodall Institute.

MUSIC

6pm
Monday Night Jazz Jams
upstairs at the Galleria!

503-585-8254
www.PRSalem.com

3340 Commercial St SE Suite 210
Salem, OR 97302 • Fax 503-585-8547

6pm
Fridays Bill Hughes Jazz Duo
Saturdays Improvisational
Classical Piano by Jeremy Crofoot

gift giving, lack of time and credit card debt.
Statistics from the American Management
Association show that productivity drops
significantly before the holiday. With more
employees asking for payroll advances and
time off, missing more work because of
illness or family commitments, unhappiness
may be more prevalent than joy during the
holiday. Business owners are not immune
to this situation as they themselves may
be experiencing strain either personally or
in the business at a time when clients and
customers aren’t (or more than usually are)
coming to call.
What does this mean for labor relations,
Griswold and the boss? This two-way street
requires understanding on both sides. If
appropriate, employers should consider
“lightening up” by planning for the stress
employees will surely face from the homefront or frazzled customers. This may occur
by making work an “oasis” from holiday
frenzy. This might also come by removing
expectations of high priced gift exchanges
and instead add in some casual days, pot
lucks, white elephant gift exchanges or even
a company-wide charity project.
Employees also need to have a “pulse”
on the company’s financial situation and
holiday culture. They should realize that “the
boss” may not be relieved of responsibilities
during the holidays and may not revel in the

holiday happenings at the workplace. He or
she might even be more stressed as a result
of a distracted or vacationing workforce.
Planning ahead by making vacation requests
early and assisting the management by
offering suggestions on the festivities, can
help. If money is needed more than time
off, then volunteering to pick up an extra
shift for an absent co-worker might be
welcomed.
So whatever happened with Clark Griswold,
the boss and the bonus? Well, the boss (albeit
a captive) sees the light about the Christmas
bonuses, but this is not in time to avoid the
police raid. Communication is the key and if
we’re lucky we have an opportunity to bring
the peace to the office that we deserve and
that is truly representative of the season.
Mary Louise VanNatta, CAE has received her
Certified Association Executive designation from
the American Society of Association Executives.
She is CEO of VanNatta Public Relations, Inc., an
award winning PR, association management and
public policy consulting firm in Salem, founded
in 1967. VPR was recognized by the PRSA for
Event Planning with the 2007 Spotlight Award.
She can be found at www.PRSalem.com.

Page 12

Salem Business Journal	December 2007

SMI, Reed Opera House
to Host Global Holiday
Celebration
Looking for something different to do in
Salem during the holiday season?
The Salem Multicultural Institute (SMI)
and merchants of the Reed Opera House
are inviting the public to join them in
experiencing global winter holidays,
beginning Saturday, December 1, from 1 to
4 p.m.
The Reed will be the site of musical
performances, displays, unique gifts,
storytelling, food samples and fun activities
from around the world, plus the Reed’s
annual Passport promotion offering prizes
every Saturday and a grand prize December
22.
Each Saturday in December will feature
cultural performances and visits from Father
Christmas or Santa, as well as an exhibit
in the second floor World Beat Gallery of
Winter Holidays around the World.
Throughout the holiday season, SMI’s
World Beat Gallery will offer a glimpse of
the many holidays celebrated by people in
the Mid-Willamette Valley. Celebrations
featured in the exhibit include Las Posadas,
Eid el Fitur, Hanukkah, Kwanzaa and a
variety of Christmas nativities. The gallery
is open from 10 a.m. to 2 p.m. Monday,
Wednesday and Friday and from 1 to 4 p.m.
on Saturdays in December.
The schedule:

December 1: Multicultural concert with
singing and dancing, 1-4 p.m.
Little Cannoli Bakery: Free Cookies with
Santa, 1-4 p.m.
December 8: Kilt & Thistle: Scottish
Bagpipes & dancers, 1-4 p.m.
La Perla Tapatia: traditional Christmas
music of Mexico, 4-8 p.m.
December 15: French Unicorn: Live
music in the French holiday tradition, 1-4
p.m.
Macedonia: “Peace on Earth,” sung by
Marianna & Diana, 1-4 p.m.
Florabundance: “1000 Cranes for Peace”
craft making, 1-4 p.m.
December 22: Amish Workbench
Furniture: Amish bread & storytelling, 1-4
p.m.
OTG Bistro: Victorian Tea & Holiday
Tales, 1 to 4 p.m.
Crystal Mirror: Celtic Winter Solstice
party, 1-4 p.m.
Herb Lady: Santa and Global Story Telling,
1-4 p.m.
Dinkum Gear: Especially for kids: Live
miniature horse! 1-4 p.m.
For more information, contact Rebecca
Maitland at Reed Opera House at (503) 3914481 or Gwen Carr at Salem Multicultural
Institute at (503) 581-2004.

Nopp’s
Jewelry & Art

Jewelry, Musical
Instruments,
Collector Guns &
Unique Gifts for
that hard-to-buyfor person this
holiday season

201 Commercial Street NE
Downtown Salem
503-399-0333

Dean Otto doing a great job as the new Greeters emcee at
Salem’s premiere Chamber networking event.
Joining Dean is (left to right) Kimberly Zahr, Lisa Franceschi and Sharron Seideman.
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a certain age, often up to age 100. Summary:
Mid- to long-term death benefit protection with
opportunity for cash accumulation and/or tax
advantaged retirement income commensurate
with increased risk
Whole Life: Another form of permanent life
insurance, whole life provides a fixed level
premium and a fixed level death benefit for
life (in most cases to age 100). The policy’s
guaranteed cash value typically grows at a
rate that will enable it to equal (endow) the
specified death benefit at age 100. Some
insurance companies offer “participating”
policies in which a portion of the premium
may be returned to the client as a dividend.
The dividends, if paid, may be used to increase
the cash value and death benefit of the policy,
reduce the premium, or be taken in cash.
Dividends are not guaranteed and are paid
at the discretion of the issuing company.
Summary: Long term death benefit protection,
with a fixed premium and with opportunity for
cash accumulation
Survivorship Life: A life insurance policy
designed to pay the death benefit at the time of
the death of the second covered insured. These
policies may be either whole life, universal life
or variable universal life in design. The purpose
of these policies is most often to provide the
money to pay for the estate taxes due at the
death of last surviving spouse of a couple
with significant personal or business assets.
Summary: Long-term death benefit protection
payable upon the second insured’s death
1 “Every Excuse in the Book” Cheryl D. Retzloff
LLIF, ACS, LIMRA International 2006
John N. Stensland is a Financial Representative
of Principal Life Insurance Company and a
Registered Representative of Princor Financial
Services Corporation, 800/247-4123. Principal
Life and Princor are members of the Principal
Financial Group, Des Moines, IA 50392. John
can be reached at 503 364-2647.
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Lost in the Maze
Human Resources: Alice Berntson, SPHR
This column has been on hiatus for
the past several months. Some of the
time was spent touring around Scotland,
where I had first-hand experience with
Scotland and the United Kingdom (UK)’s
employment laws. Lost in the Maze,
indeed! After returning home I went
on-line to learn more about the highly
regulated maze that is the Scottish work
place.
In the U.S., Congress and the states
increasingly regulate the employment
arena, but all of these American laws still
pale in comparison to those in Scotland.
Following are some of the “highlights.”
The
moment
an
applicant
unconditionally accepts an offer of a job,
a contract of employment comes into
existence. The terms can be oral, written,
implied, or a mixture of all three. Even if
employers don’t issue a written contract,
employers are under legal duty to provide
most employees with a written statement
of the main employment particulars
within two months after the employee’s
start date. This written statement itself
is not the contract, but it can provide
evidence of the terms and conditions if
there’s a dispute later.
Scotland/the UK has a minimum wage,
but what that is depends on the age of
the employee and the type of work being
performed. The main (adult) rate is £5.52,
for workers age 22 and older. As of late
November, the sliding U.S. dollar makes
this minimum wage equivalent to $11.33.

The “development rate,” for workers
18-21 years old, is £4.60, equivalent to
$9.44. For teen-agers 16 and 17 (those
“above school-leaving age” there, but
who are not apprentices), the minimum
wage is £3.40, or the equivalent of $6.98.
In addition to age being the major factor
as to which minimum wage is earned, the
method for calculating it varies. Pay can
be based on time (such as straight hours
worked, as in a factory), salary (for office
workers with an employment contract for
a set salary), output (based on piecework,
not hours worked), or unmeasured
work (such as domestic staff, who don’t
produce a product or have set regular
hours.)
Immigration, undocumented aliens,
and English v. other languages are also
major issues in Scotland, though there
the workers typically come from Eastern
Europe, especially Lithuania and Poland,
as well as from Portugal. Sometimes I
would ask hotel staff questions about
sightseeing or directions, only to get
blank stares, and find out they didn’t
speak much English.
Much has been written about how U.S.
workers typically get much less time off
than workers in many other parts of the
industrialized world. On October 1 the
UK just increased the legally required
amount of paid time off, to 24 days.
This will increase again, to 28 days on
April 1, 2009. These paid days off do
include bank holidays. The government

It’s Christmas at the Elsinore
Live From the Elsinore: Stephen Martin, Executive Director
It is Holiday time again for the arts. Now
is the time to look at all the arts organizations
performance schedules to find out what is best for
you to attend (ideally all them would be a great
answer). At the Elsinore Theatre the available
holiday performances give you many from which
to choose. Kicking off the holiday offerings is
MISTY RIVER holiday show on December 6 with
special guest guitarist Doug Smith.
Following on December 8 is a Children’s
Holiday party and film which is sponsored by
the Yamhill-Marion-Polk Labor Council. This
Free event is for children and families. This
morning activity includes a visit from Santa
Claus and musical entertainment in addition
to the holiday film, which this year is “Happy
Feet.” Festivities begin at 11:00 AM and ends
around 1:00 PM. This year this event is on the
same day as the Downtown Parade of Lights
so you and your family can attend this event,
do some downtown holiday shopping and then
enjoy the Parade of Lights.
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Closely following children’s holiday party
is a matinee by THE COATS on December
9. THE COATS are a northwest based A
Capella ensemble. They performed at the
Theatre last December and audiences loved
them. Then coming in rapid succession is a
holiday performance by the SPRAGUE HIGH
SCHOOL CHOIR on December 13, SALEM
POPS ORCHESTRA on December 15, SALEM
CONCERT BAND on December 16 and
the MOSCOW BALLET NUTCRACKER on
December 20-21. SALEM TUBA CHRISTMAS
will again take place at Noon on December 24
(unfortunately Tuba Christmas sold out the
first day, so if you were not able to get tickets
there is always next year)
Each holiday season the Sprague High School
Choir enjoys a capacity crowd at their holiday
concert. Both the Salem Concert Band and
Salem Pops Orchestra each will perform holiday
themed concerts on their respective dates.
And it is important to mention that you can

always give the gift of tickets to friends and
family. Gift Cards which are good for any
performances at the Elsinore Theatre can be
purchased in any denomination at the Theatre.
December and January is also wedding
planning season. Were you aware that the
Theatre hosts around 15 weddings per year at
the Theatre? Many wedding ceremonies take
place under the restored Romeo & Juliet Mural
in the the lobby. If you know of someone who
is planning their wedding and looking for
a non-traditional space (i.e. a great castle),
be sure to mention to them to consider the
Elsinore Theatre, where our goal is to “Make
the Wedding of Your Dreams come true”.
There is plenty to do during the Holidays in
Downtown Salem, don’t miss out any of them.
I will see you at the Theatre and I hope you
have Happy Holidays!

agency responsible for compliance, the
Department for Business, Enterprise, and
Regulatory Reform (BERR), has an online aid, the Holiday Entitlement Ready
Reckoner, to help employers figure it all
out.
Pregnant women and new parents are
also entitled to paid time off, from 26 to 52
weeks, depending on the circumstances.
Although paid by a worker’s employer,
the government refunds much of the sum
to the employer. The worker has the right
to return to the same job, or a similar one
if holding the job open for more than 26
weeks is not practical for the employer.
Additionally, there are other types of
mandatory paid time off for workers,
depending on circumstances, for illness
or lack of work.
The
publicly
funded
Advisory,
Conciliation and Arbitration Service
(ACAS) exists to provide employment
guidance for employers; it also promotes
the betterment of employee relations.
The agency has 750 workers in 11 offices
across the United Kingdom, so hopefully
they can help employers find their way in
the bewildering labyrinth of employment
compliance and practices.
Lengthy names and titles, and even
lengthier rules and regulations—what a
maze!
Alice Berntson is the owner of Spectrum Human
Resources consulting firm, providing clients
with a full spectrum of human resources services
and solutions She has more than 20 years of
results-oriented experience in all areas of human
resources and is a certified Senior Professional
in Human Resources. Contact Alice at 503-4288633 or by email at alice@spectrum-hr.com.
Visit the firm’s website at www.spectrumhr.com, for additional information.
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Supportive Climate or Defensive Climate?
Choices, choices, choices. Do you
ever feel kind of overwhelmed by it all?
Remember when our choices weren’t as
plentiful? Long before all the fancy ice
crème concoctions came about, the cartons
were printed with chocolate, strawberry
and vanilla and sometimes a few other
choices if you shopped in the right place.
Quite simple and quite tasty. Now, it takes
a whole wall of freezer compartments in a
grocery store or ice crème shop to house
all the choices.
In all aspects of our lives, the choices get
wider each year and sometimes so does
the line waiting their turn to choose which
flavor they desire; paper or plastic; soup
or salad; stay or go; play or fold. Okay, I
like choices, too. They spice up our day
and give us power over defaulting.
Let’s talk about using our creative
brain cells to make positive choices in
how we contribute to a healthy climate
in communicating with others. We are
entering a time of holiday hoopla, a
time which can bring a lot of stress and
frustration with each holiday greeting or
deadline that’s looming. To reclaim the joy
and magic of the season, I’d like to focus
right now, before it’s too late, on ways
we can create a culture of compassionate
communication among families, coworkers, organizations and communities.
In the big picture, day by day, we

Rushing Reflections: Bo Rushing-Barnes
each have a choice to buy into either
a Defensive climate or a Supportive
climate. A Supportive climate is one that
encourages a free and open interaction
between individuals. We can just be
ourselves and appreciate the differences of
others. A Defensive climate, on the other
hand, inhibits the interaction between
individuals. We are more cautious, selfprotecting of our thoughts and feelings.
There is less trust.
Jack Gibb, a sociologist whose work
is outlined in many research-based
communication studies over the past 30
years, believes there are six major “pairing”
components that contribute to either a
Defensive or a Supportive climate in how
we relate to others. In each instance, the
choice is always ours to make. Let’s look
closer at those six pairings.
The first pairing is Evaluation versus
Description.
Too much Evaluation can appear as
judgmental; Descriptiveness is based
on observable behavior and can create a
dialogue which both parties can contribute
to.
The next paring is Control versus Problem

Solving. Control usually means one person
gets to decide how the other will change. A
Problem Solving orientation makes room
for both parties to fully participate in
problem or conflict resolution.
Next we have Strategy versus Spontaneity.
An agenda that relies mostly on Strategy
usually becomes a manipulative process.
Spontaneity provides for an open
discussion of feelings. There is less
“scripting” prep and more natural flow.
Then we have Neutrality versus Empathy.
Neutrality can imply indifference, a lack
of caring. Empathy provides the ability
to look at another’s perspective and
communicate a deep understanding of
another’s viewpoint.
Superiority versus Equality is the next
choice in creating a Climate of Support
versus a Climate of Defensiveness. If
you enter with Superiority, you give the
impression that your way is the BEST way
and everyone else pales in comparison.
The essence of Equality assures others you
believe they are on par with you, therefore
creating a line of communication which is
not dependent on status.
Last, Certainty versus Provisionalism.
Certainly conveys to others they cannot
possibly contribute in any valuable way
to the situation. There is little or no honor
paid to differing approaches, viewpoints

or opinions. Provisionalism, on the other
hand, is a willingness to explore new ideas
and share the wealth of the outcome.
Everyone gets recognized.
So, you see, it truly is a world of choices.
This month, choose your pathway for
connecting with others in such a way as to
promote a sense of wellness, integrity and
shared wisdom. Brush up on your personal
ways of “making nice” and find new ways
of honoring the spirit of communication
that pays deep tribute to the individuals,
no matter how wide the differences in
opinion. Make time during the holidays
to sit, relax and enjoy a bowl of ice crème
with someone you’ve been meaning to
have a warm, sincere chat with. The joy
and cheer created will last well into the
New Year.
Bo Rushing-Barnes in collaboration with
Linda Harris
Bo Rushing-Barnes, CCIM, is the owner and
principal broker of Rushing Real Estate, Inc.
(503) 588-8500
Linda Harris is a freelance writer and
managing partner in the consulting firm of
Harris & Associates (503) 951-0886

Looking for the right person!

Handsome office space for Lease
•
•
•
•
•

Two adjacent 400 sqft units
Upstairs, separate entrance
Dental ready, if desired
Lots of amenities
Central Salem location

Call for walk through – 503-362-1515
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Making Sense of Place a
Visual Experience
It all started with the Mother Fungus
Supper Club, a gourmet food and wine
group in Salem. Extravagant meals, based
on cuisine from other countries and
cultures, became the nucleus for close
personal friendship among the couples.
Greg Zurbrugg and Tim Buckley
established bonds beyond the Mother
Fungus events, both in photography and
bicycling. In fact, on a weekend ride around
Windsor Island, Greg and Tim began
talking about how to begin to bring forth,
in a more public way, photography each
had been amassing during the previous 30
years.
The Blue Pepper Gallery (241 Commercial
St. NE) will be exhibiting Greg and
Tim’s work for a month, beginning in
mid November. A gala public opening is
scheduled for Thursday, November 29,
from 6 – 9 p.m. The theme of the exhibit:
A Sense of Place. A rare, very special Pinot
Noir will be served, along with select
cheeses.
Greg’s photographs, both in color and
black and white, were shot earlier this year
in Seattle and Tacoma. His photos provide
“iconic views, an intriguing interplay of art
and architecture,” he said. “Taken from a
variety of vantage points but viewed as a
whole, these images represent a geographic
identity or sense of place that I found

compelling.” His care for composition
creates a desire to move into that space and
become part of it.
Tim has visited Oaxaca, Mexico
numerous times. This collection of color
photos is mostly from 2006, when the city
experienced a great deal of civil unrest. A
sense of place is achieved in his capture of
city and pueblo life, using lots of texture,
architecture and bright paint. Careful
placement of people in some photos creates
a sense of yearning; in others, a sense of
celebration.
Tying in nicely with the Sense of Place
theme is the wine selection being served
at the opening. Matthew Driscoll, owner
and winemaker at WildAire Winery will be
serving samples of a rare, 2005 Pinot Noir
grown in Yamhill County. All the grapes
in this wine were grown in one small
vineyard. As such, it has a distinct flavor
specific to those “Eastburn” acres. Terroir
is the French term for sense of place and
this wine has it.
Both photographers will be present at the
opening on Nov. 29th, to answer questions
about their photos. When not engaged
in photography, Greg works as a mental
health specialist at Oregon State Hospital.
Tim is self employed, as a writer and
communications consultant. Greg was born
in Oregon; Tim has lived here since 1989.
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TRUSTED NAME IN
ELECTRICAL WORK
541-736-1443

nwelectricians.com

Brought to you by the professional contractors of
NECA and the skilled electricians of NECA/IBEW Local 280
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our
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Choosing the Right Life Insurance Policy
Life insurance can be confusing and
confounding to many people. The concept
is easy enough to understand – providing a
death benefit for one’s heirs in the event of an
unexpected death – but the ways to provide
that death benefit can be complicated and
sometimes, mysterious. In fact according to a
recent study by the Life Insurance Marketing
and Research Association (LIMRA), more than
80 percent of people who say they need more
life insurance list difficulty in deciding the type
to buy as a reason they have not yet purchased
it.1
Several factors may play into the ideal type
of coverage for a particular person’s needs,
and that is the reason so many policy types
exist. Factors such as your age, your ability to
afford the premiums, your risk tolerance, the
length of time the death benefit will be needed,
and your desire to recoup your premiums
or even enjoy an opportunity for a gain in
cash accumulation, all go into a decision that
may be best made with the help of a trusted
insurance professional. I have attempted to
summarize the various kinds of life insurance
on the market today and help position the
purposes of each.
Annual Renewable Term: A term insurance
policy with low initial cost. Premiums increase,
usually on each policy anniversary. ART may
be the ideal solution for short-term needs,

Financial Thinking : John N. Stensland
such as a one- to five-year debt obligation.
Summary: Lowest initial cost death benefit
protection available
Ten- to Thirty-Year Term: Term insurance
policies in which premiums are guaranteed
to remain level for all or part of the life of
the policy. They generally renew at rates
that increase annually after the initial term
of the policy expires. They are ideal for fixed
needs of mid-range duration. Longer needs
may be more cost-effectively addressed with
cash value insurance, though the size of the
premiums may ultimately affect your decision.
For example, if low cost is your primary goal
a twenty- or thirty-year term policy may offer
low premiums, but after the initial guaranteed
premium period ends, the premium is likely
to go up substantially. Summary: Fixed cost
death benefit for a fixed period of time
Universal Life (in general): Universal life
insurance is a cash value policy, which offers
flexible premiums, within minimum and
maximum guidelines. The death benefit can
also be adjusted, within limits. The portion of
the premium in excess of that required to pay
the policy costs, is accumulated tax-deferred
at interest rates that are reset regularly. A

REMEMBER THE OLDIES

minimum interest-crediting rate is guaranteed
in the policy. The cash value then pays the
mortality and rider costs (if any) and may be
accessed through partial surrenders and/or
loans to use for emergencies, college funding,
opportunities, or to supplement retirement
income. Summary: Cash-value life insurance
with premium and death-benefit flexibility
Universal Life: (with secondary guarantees):
Secondary guarantees offer the insured the
ability to guarantee the death benefit, up to
lifetime, by paying a premium that matches
the Lapse Protection requirement for that age.
It should be noted that varying the premium or
the death benefit, or surrendering or borrowing
from a policy with a secondary guarantee,
will likely void the guarantee. Summary:
Guaranteed death benefit protection at a fixed
price for a mid- to long-range time period up
to lifetime
Universal
Life:
(without
secondary
guarantees): This type of insurance policy
offers no death benefit protection unless
cash value is maintained within the policy.
Usually lower costs within this type policy
offer more opportunity for cash accumulation
than in a universal life policy with secondary

guarantees. It can be used for low-cost
protection or cash-value growth with moderate
risk. Summary: Low cost, mid- to long-term
death benefit protection with opportunity for
cash accumulation
Variable Universal Life: Another form of
universal life insurance, in which the portion
of the premium in excess of that required to
pay the policy costs, is allocated to separate
accounts much like mutual funds. The mortality
and rider costs (if any) are deducted from the
separate accounts monthly. Money can be
accessed from the separate accounts through
partial surrenders and/or loans to use for
emergencies, college funding, opportunities, or
to supplement retirement income. Secondary
guarantees may be available for a stipulated
premium, which offers the insured a guarantee
the death benefit will not expire even if the
separate accounts run out of money. These
guarantees may be for a number of years or to
Continued on page 13
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HOME OF THE OREGON STATE BEAVERS
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Be sure to check out www.KBZY.com
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Dave Wilson

Designer Goldsmith, Inc.
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No Small Potatoes
Lullu’s Tidbits: Lullu Truitt
Ciao everybody:
In Italy any NEW friend quickly
becomes an OLD friend. Remember
my new (old) friend Giovanni Castiello
of Maestri Pastai? We’ll call him N°
1. Well, since I’m in Italy, yes, again,
to see my father (he is over 97 now)
I went to see #1 friend. One of the
reasons is because he is very likeable
and a very nice person and the other
is because he said he will introduce
me to Giovanni Carbone, a person I
wanted to meet.
Let me tell you just a little about what
Giovanni Carbone does and you will
know why I wanted to meet him.
Giovanni has a very specialized and
small food canning Co. They can
mostly “Grigliati” which is “Grilled”.
For example, when some zucchini
go through his grilling process,
and if you don’t like zucchini, you
will love these ones. They slice the
zucchini lengthwise and the product
goes on a conveyor belt. There is a
hot grill waiting for them at the end.
The zucchini go through it, and they
don’t even know what hit –heat- (yes,
a small pun intended) them. The
zucchini then get mixed with oil and
spices and go into cans to be processed.
This is pretty much how they do most
of their products…..with all natural
ingredients.
Some of their other grilled products
are yellow and red peppers, eggplants,
radicchio di Treviso, which is the
elongated type, not the round that
looks like a red cabbage head. They
also make cipolline (tiny onions)
in “agro-dolce” –sweet sour - and a
whole lot more varieties of grilled
vegetables. You can understand why I
was interested in meeting him!
NOW, here comes the tasting, and
the reality is going to hit you. Is the
product is good as it should be, and
is it as good as my visual appetite
expects it to be? Will it be a let down?
We are seated around a table, and
a young man starts to open one can
after the other and let the products
slide onto clear trays. You can barely
see the wood table underneath; it has

been colored with bright yellow, red
peppers, the rich colour of red tomato,
small yellow tomatoes, celery, and the
purple of the eggplant. We look, feel,
taste, squash, comment, while our
heads make the same movement of
approval. Up and down, up and down.
In Italy it means “Yes!!” You don’t
want a side movement, left to right or
vice versa. It means “No”. No good!
No way!
Bottom line: Carbone is a winning
Company with a great product in a
very small niche.
Perhaps you did not realize that
Giovanni #1 was still with us. After
all, we are going to have lunch in a
restaurant that he is very fond of. So
we drive about 5 miles to “Casa del
Nonno 13.”
I don’t know a whole
lot about that restaurant yet, but I
know that the husband (owner) is an
architect and he design or rejuvenated
an old “grotto” and it turned it in a
very fine restaurant. This could be a
whole new story!
I guess there is silver lining to my
visits to Italy. Besides seeing my father
and giving my sister a well deserved
break – she is in London now to finally
see her 2 granddaughters, I have had
a chance to meet new people…so I just
made more new – old friends!
Until next time.
Lullu’s tutto cucina is a unique kitchen store:
Lullu, the owner, is certified 110% Italian:
she is proud to have a store that has unusual
merchandise (mostly European imports), that
cannot be found at most kitchen stores. For
special gifts, Lullu’s tutto cucina is the place to
go. There is a warm, inviting atmosphere at
the cooking classes (some are hands-on) that
regional guest Chefs conduct throughout the
year. She also specializes in Italian food and
wine. Gift certificates and gift baskets are
available; special orders are welcome.
Lullu’s Tutto Cucina is located at 357 Court
St. N.E. in downtown Salem, Oregon, you can
call us at (503) 364-7900 or visit our website at
www.lullustuttocucina.com.
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The Gesik Theory...
Remember that famous line from the
movie Wallstreet “Greed is Good” . . . Good
for Who? Much of the downturn in today’s
market is a direct reflection of greed, and
misinformed individuals who pursued a
dream that when they got aboard they found
that the ship that they boarded was no ship
at all . . . the vessel they had boarded was
actually a submarine and when you board
a submarine you better be prepared to take
a dive.
Let’s stop and take a look at the economic
cycle that started and how we got to the
point where we are at today. The market
was artificially stimulated with interest
rate reductions to encourage consumer
spending, encourage building which in turn
creates jobs, provides an opportunity for
new first time buyers to enter the real estate
market as home owners, and provided an
opportunity for people to move up. All of
this happened and it was good, however
there was also a segment of the industry
who became overly zealous.
The greed of some lenders resulted in
some risky lending practices who combined
with misinformed borrowers created an
atmosphere where no reality seemed in site
and like children in a candy store, borrowers
got wide eyed looking at that beautiful big
home, which felt so good for that fixed
rate period, but then when the loan rate
changed from fixed to variable that is when
the stomach ache begins. I am sure that in
many cases that when the borrower entered
into their loan agreement they thought
that they would in a two year period be
able to refinance the loan and did not take
into account the potential ever changing
variables within the market because the
housing market was riding at an all time
high.
How did the market change?
1. Interest Rates: When you look at rates
today the rates are still historically low
and that there have in fact been marginal
adjustments upward of interest rates.
2. Lending Practices: Tightening of lending
practices have occurred when the realization
within the industry started to hit the lenders
started to determine the potential of how
many borrowers were actually in loans that
would never be approved 5 years earlier and
people were so close to the edge financially

Entrepreneur...Continued from page 

see the business opportunities that exist.
This training also helped them to develop
the confidence it took to establish a new
business in a rural climate. During several
training sessions in the north Lake County
area, they learned additional business
basics, how to make a company viable, what
structure keeps it sustained, and how to help
it grow: RDI and CORE were able to teach
Judy and Lindy how to “think outside the
box.” According to Judy, “there was and is
so much to learn; the difficulty was finding
gift items that cater to our entire customer
base. Through the training we were able to

Real Estate: Elaine Gesik
that any blip in their financial status
would create a financial crisis in their lives
and potential negative effect on the loan
payment. Lenders quickly started putting
more restrictions on their loan practices and
are going back to more traditional financing
methods i.e. down payments are required,
you cannot borrow more than 100% of the
value of the property, you have to pay both
interest and principle, etc.
3. Creative Financing: Many lenders
offered non traditional loans and now many
borrowers feel caught in the middle of a
changing lending market. A lender who was
once was very creative and now is attempting
to minimize their future exposure has
changed the game. The borrower may find
themselves in a situation where the same
lender who made a very creative loan to
them 24 months ago will no longer find that
same borrower eligible as they are no longer
offering that same loan due to the change in
current loan practices.
If you find yourself caught how do you
overcome your downturn?
BE A FORWARD THINKER
1. If you are in a variable loan situation
what are your opportunities for refinancing
in today’s market?
2. Determine the reality of your situation.
3. Discover what your options are available
to you
4. Ask lots of questions
5. Be creative and look for solutions
6. Take Action start saving for a down
payment and refinance costs before your
fixed rate comes due – be prepared to
refinance with the changed lending market.
7. If you are in a variable rate situation
start discussions with your lender early
before your fixed rate ends. Don’t get caught
after the fact, inform your lender that you
are financially unable to pay what might be
the new inflated rate that could be 2 to 3x’s
your current monthly payment and see what
type of interim negotiations can be made.
Most likely your lender does not want to
take back your house in a slow residential
sales market.
8. Be proactive not reactive!

discern between age, gender and income
differences, which enabled us to solve the
difficulty.”
The success of these entrepreneurs serves
as an example for other communities.
ABOUT CORE: Connecting Oregon for
Rural Entrepreneurship (CORE) is a statewide
effort to strengthen rural economies by assisting
business entrepreneurs. Funded by a W.K.
Kellogg Foundation grant, CORE will bring
more attention to the products and services of
rural entrepreneurs, thus enhance economic
diversity in rural Oregon.
The umbrella for CORE is Rural Development
Initiatives, Inc (RDI), a private non-profit
organization located in Eugene. RDI’s mission is
to be a catalyst for community vitality in rural
areas. www.rdi-core.org

The subprime submarine is a direct
reflection
of
greed,
naivety,
and
misinformation. After 20 years in real estate
and living through the 80’s and early 90’s
cycle and watching trends I have developed
the theory that Real Estate is a mathematical
and scientific process.
THE GESIK THEORY ON REAL ESTATE
TIME AND PRESSURE
will create an end result.
DO THE MATH
Pay Now or Pay Later
THE SCIENCE OF REAL ESTATE
Be aware of changing occurrences in your
local market it is the changes that create the
variables and market pressure levels.
KEEP A WATCHFUL EYE ON YOUR
INVESTMENTS
If you are not maintaining your properties
it will eventually cost you.
LOOKING FORWARD TO 2008
As we look forward to 2008 I believe that
much of our current cycle has been artificially
stimulated and if lenders work on take out
strategies and stabilization programs with
borrowers I believe that they could lessen
the number of potential foreclosures that
may incur.
As borrowers who find themselves in a

subprime situation I would advise you to
Take Responsibility, Be Creative, and Get
Active. Find Solutions and Take Action.
The subprime scenario is a very important
economic factor in our future and will set
the tone for this years real estate cycle it is
important that all parties take interest and
responsibility to find a solution and work on
a stabilization program. The lowering of the
interest rate was a good thing and resulted
in positive economic growth the greed of
a small sector is creating a negative factor
that can be worked out if the proper focus
and creative energy is set in motion.
Elaine Gesik has over 20 years of commercial
real estate experience working for some of the
nation’s largest real estate investors. She has
handled all phases of the transaction from start to
finish including the asset management for large
portfolios She brings a balanced, fair approach
to commercial real estate. For additional advice
or questions regarding your commercial real
estate needs please feel free to call 503-586-7402
or visit her website at www.elainegesik.com.
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Legal Battle Over SSN Mismatch Letters
To keep your business running efficiently,
it is critical to be able to hire and retain
productive workers who are legally
authorized to work. However when it
comes to immigration law compliance,
the government has not made this task
particularly easy.
The employment eligibility verification
laws put employers between a rock and
hard place. If an employer has actual or
constructive knowledge that a worker is
not legal, the employer faces liability for
hiring or retaining that worker. On the
other hand, employers cannot discriminate
based on national origin when hiring.
When attempting to verify employment
eligibility, an employer’s hands are tied to
the documents specified on the Form I-9.
Many employers have received notices
over the years from the Social Security
Administration (“SSA”) stating that the
agency’s SSN records do not match the
employer’s records. This is a big problem.
Late last summer, the SSA was prepared to
issue over 3,000 no-match letters in Oregon,
and nearly 140,000 letters nationwide.
The SSA’s database contains mismatched
earnings records for approximately 8
million employees.
A rule established over the summer by the
Department of Homeland Security (“DHS”)
would have imposed a difficult decision on
employers who received “no match” letters.
Under the rule, an employer would be on
“constructive notice” that a worker is not

Employment Law: Randy Sutton
legal if the worker’s name showed up on
the mismatch list and the issue was not
promptly corrected. The new DHS rule was
to be circulated as an insert with the SAA
no-match letters.
This put employers in a bind. Should it
fire a worker who was otherwise appeared
to be eligible to work according to the I-9
documents, and risk both a discrimination
claim and the loss of a productive employee?
Or, should the employer take a chance and
risk an enforcement action by DHS for
“knowingly” employing an illegal worker?
Employee union groups brought suit to
prevent the DHS from including the notices
in this year’s SSN no-match letter mailing.
The lawsuit sought a temporary restraining
order (“TRO”) and order for preliminary
injunction. In a rare development, various
employer, business, and trade organizations
sided with the employee unions and sought
to intervene in the lawsuit.
The district court granted the TRO and
preliminary injunction. Into the foreseeable
future, the DHS will be restrained from
sending out the notice and from enforcing
its new rule. There were a number of reasons
why the court granted the injunction
against DHS. For example, the court found
that DHS made a 180 degree change from
its prior position without explaining why.

It also found that the DHS exceeded its
authority. The court was also very worried
about the potential effect the DHS rule
would have on employers who might be
compelled to fire apparently legal workers,
and the employees who might fall victim to
the SSA’s erroneous recordkeeping.
The injunction is effective until the case is
ultimately decided by the court. Even if DHS
appeals the decision, the case will not likely
be resolved during the term of the Bush
administration. A new administration may
see things differently. It is also possible that
the DHS will issue a new rule that responds
to the court’s concerns, and try to impose a
modified version of the rule.
This issue is rapidly developing. For
now, employers should never take a blind
eye when receiving a mismatch letter.
Investigate and encourage the employee
to try to resolve no-match issues. Be sure
to conduct I-9 audits to verify that every
current employee has a complete I-9 showing
current authorization to work. In response

to SSN no-match letters, follow a consistent
policy for every employee, regardless of the
workers’ apparent national origin, English
speaking skills, or appearance.
If you receive a no-match letter, don’t
assume that the listed employee is not
eligible to work. First check your own
records per the procedures listed in the SSA
no-match letter. Then give the employee
a reasonable time to correct the no-match
problem. The employee should likewise
follow the procedures listed in the SSA nomatch letter. In some cases, the employee
will be able to show employment eligibility
using other documents. If this is the case,
complete a new I-9, using valid documents
other than a social security card. If the
employee is able to produce a new card with
Continued on page 20
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Welcome to the World’s Greatest Bank
Who’s making claims like this? Some
gigantic financial institution like Bank of
America, Chase Manhattan, or maybe
Wells Fargo? Who? Ask Mike Ferris. He’ll
tell you who.
Mike Ferris was born in Tacoma ,
Washington in 1951. His mom, who lives
right next door to him today, was a food
processor for Nalley’s Valley (potato chips).
She worked because she didn’t want young
Michael to do what his dad did. She wanted
him to go to college.
Mike’s dad spent over 20 years as a
refrigeration man for the Northern Pacific
Railroad. It was a dangerous, dirty job. He
would come home from work, frequently cut
and regularly dirty. He made it to retirement
but sadly, soon after, he died from asbestos
poisoning from his years of rewiring motor
armatures for the railroad.
Ironically, Mike’s grandfather was run
over and killed by a locomotive in the yard
in Tacoma in 1949. As Mike puts it, his dad
and grandfather were both killed by trains,
one quickly and one delayed. For young
Mike, this was a significant sign that he
needed to choose another career.
Ferris graduated from Curtis High School
in University Place, Washington, near
Tacoma. He admits he was not a very
good student then, but later, at Tacoma
Community College (TCC), he made the
deans list. Mike earned an Associate Degree
at TCC then transferred to the University Of
Puget Sound Business School. There he
obtained his BS while interning at what was
then known as Pacific First Federal (PFF).
After graduation in1974 he went to work
fulltime at PFF, as a management trainee
(teller, new accounts, and operations). He

Sutton...Continued from page 19

a new social security number, it is safest to
contact the local SSA office to verify the SSN
presented. If it is a match, follow the SSA’s
instructions regarding notice of the new
SSN.
How the employee handles the request to
resolve the SSN mismatch can be important.
If the employee’s conduct is suspicious, this
may put you on constructive notice that
the worker is not legal. For example, if the
employee presents a new social security
card with a completely different name,
or if the employee presents a new social
security card with a completely different
number, and the number does not check
out per the records of the local SSA office,
you may be on notice that the employee is
not authorized to work. In all of these cases,
having the matter reviewed by legal counsel
is highly advisable.
Randy Sutton is a shareholder with the
SAALFELD GRIGGS PC law firm in Salem
Oregon. 250 Church Street SE, Salem Oregon
97301. This article should not be considered
legal advice. Randy focuses his practice on
representing management in employment
and business litigation and can be reached for
professional consultation at: 503-399-1070 or
rsutton@sglaw.com. www.sglaw.com.

At Large: Bill Isabell

was assigned his first branch in 1983 at the
James Center in University Place.
Mike transferred to Salem in 1989 as
regional sales manager. He oversaw 20
branches from McMinnville to Eugene
(coincidentally, and maybe of no interest to
most readers, that’s where he ran into my
good friend and ex-wife, Dorothy Isabell
and yes, she remembers him fondly).
As is often the case these days, Mike Ferris
was downsized out of PFF in 1991. But he
wasn’t without work for long. In fact, he left
PFF on a Thursday and went right to work
for the late Rod Tibbatts at Key Bank the
very next day (no unemployment benefits
for him).
Mike managed the now-leveled Candalaria
Branch of Key Bank for 2 years. He recalls
that during his reign they had the highest
consumer loan business volume in Oregon.
He was promoted as the downtown branch
manager in 1993.
In 1998, Ferris was recruited to manage the
new Bank of The Cascades. But in 2000, he
sought a change and moved out of banking
into Key Title. He was hired by owner Mark
Holmes and manager, Donna Devine.
His next 2 years involved marketing,
and managing of the escrow/collections
department. And then, guess what? A
company sale (Ticor) and downsizing once
again bit him in the butt.
But also once again, Key Bank wanted
him working for them. From June 2004
to September 2005, Mike was their
business relationships manager. And then
it happened! A life and career altering
experience. An epiphany if you will.
Enter Ray Davis and Umpqua Bank. Mike
Ferris was made that proverbial offer he
couldn’t refuse. Come to work at a place
where innovation and vision really meant
something, he was told. Join a cutting edge
financial institution that would tap your
own creative and innovative style. Come
to a new way of banking. Come to Umpqua
Bank, a bank that has the audacity to call
itself The World’s Greatest Bank.
Bank President, Ray Davis, from Roseburg,
came to Salem about 5 years ago to introduce
a bank that was unlike any other bank on
the planet. To begin with, it even had its

own coffee label of all things!
But what’s really so different about
Umpqua Bank besides the coffee? Pretty
much everything. For one, there are no
tellers, there are “Universal Associates”.
What that means is that each and every
employee of the bank is empowered to
handle any and all banking responsibilities
(cross utilization of skills) without being
required to “hand off” customers to other
bank employees. After all, who likes to
be handed off? And if they do hand off
someone, they still get a measure of credit,
besides a referral, that can translate into
added compensation.
But that’s just the tip of the innovation
ice berg. To better illustrate what this new
way of banking is all about, let me refer to
Umpqua’s Innovation Lab in Portland’s
South Waterfront District. Innovation Lab,
for a bank? Yes, Innovation Lab.
Located in Portland’s South Waterfront
District, Umpqua’s Innovation Lab is where
testing of new ideas for the bank takes place.
It’s an incubation location where ideas are
tried and tested before being installed in the
“stores.”
At a time when everything is being done
on-line, Umpqua Bank is doing everything
they can to get you IN their door. “We must
make banking interesting”, says Davis. And
boy do they ever make banking interesting!
Their 3000 square foot Innovation Lab (most
of it devoted to non-banking) is where it all
starts. It’s equipped with 6 touch screens
that depict building, living, working and
playing in the south waterfront. It’s really a
cross between a library, a coffeehouse, and a
bank. You could even say the lab is more of
a gathering place than a bank. What other
bank allows you to serve yourself a freshly
ground latte?
There’s specially designed computer tables
with wi-fi lap tops where customers can load
their own web sites and connect to anywhere
they want. There’s a forty (40) foot plasma
screen that can connect to a customer’s own
business or anything else for that matter,
including real-time video connections to an
associate to discuss your banking issues. (By
the way, the public is invited to watch the
Civil War football game there on Dec 1).

They have a community mosaic. You can
eat lunch there. They even have a dog dish
outside the door. There’s just nothing like
it anywhere in the entire USA or the world
for that matter. Umpqua’s lab has even been
visited by other banks from around the world
to check out what all the fuss is about.
And Umpqua Bank certainly shows with
their pocketbook how important community
involvement is. They require associates to
do at least 40 hours a year of community
volunteer work with a youth and/or education
focus (“Connect” program) on Umpqua Bank
time. Forty hours a year on bank time!
So how does Umpqua Bank find people
who will fit in with these cutting edge
innovations? Simple. They look to hire
people who are “SMART AND NICE”. As
Mike Ferris says, you can teach “stuff” to
smart people but you can’t really teach
people to sincerely be nice. “Nice” is
the main ingredient for Umpqua Bank’s
Universal Associates and “nice” is what
makes it work.
So after 30 years in banking, Mike Ferris
has finally found a business model with
a philosophy and culture that’s just right
for him, and visa versa. In September of
2005, “smart and nice” Mike Ferris joined
Umpqua Bank as its business relationship
manager for the Candalaria, Downtown,
and Lancaster Branches.
So Mike Ferris has found his professional
niche. But he’s not all about the World’s
Greatest Bank. He has a “few” hobbies
like fishing, drift boating, music (guitar),
racquetball, golf, kayaking, cooking,
amateur bar tending, gardening, and
traveling (he makes an annual fishing trip
to Alaska). And, he has 2 grown children,
daughter Jennifer, 25, and son, Ryan, 28
that he spends quality time with.
Ferris is also very active in his Rotary Club
working with North Salem and South Salem
High School’s Interact Clubs (mini Rotary
Clubs). Additionally he’s co-chairing the
2008 Rotary Food Drive for Marion Polk
Food Share.
So check out The World’s Greatest Bank.
And do yourself another favor. Have the
most enthusiastic banker you’re likely to
find, Mike Ferris, show you around. He’s
proud of his store. And if he’s not the
World’s Greatest Banker then he’s certainly
one of them! I love this guy (I’m not just
a column writer; I’m also a very happy
customer)! I think you will too.
Bill Isabell is chief meteorologist for KBZY
Radio, 1490am and owns an Allstate Insurance
Agency at 735 Browning Ave SE, Suite 120, in
Salem, Oregon

T:10.25 in

December 2007

Salem Business Journal

Page 21

A Special
Offer
for Small
Businesses
with Big
Ambitions.

Get high-speed wireless Internet so you can stay productive in
or out of the oﬃce. With 24-hour support and America’s Most
Reliable Wireless Network behind you, your small business can
be bigger than you think.

Save on technology.
USB720 Modem

1499

$

each when you sign up for 5 or more
lines of BroadbandAccess.
$49.99 ($99.99 less $50 mail-in rebate) for a single line.
New 2-yr activation req’d per line. While supplies last.

Save on service.
Data plan discounts

8%

off Monthly Access

on BroadbandAccess when you sign up for 5 or more lines.

To learn more about our wireless solutions, consult with a small business representative.
CALL 1.866.566.8333 | CLICK verizonwireless.com/mybusinessrep | VISIT your local verizon wireless store

Activation fee/line: $35. IMPORTANT CONSUMER INFORMATION: Subject to your Major Account Agreement or Customer Agreement, Calling Plan, rebate form and credit approval. Up to $175 early termination fee/line. In CA: Sales tax based on full retail price of phone. If more than
5GB/line/month, we may limit throughput speed to 200 Kbps. BroadbandAccess is available to more than 228 million people in 246 major metropolitan areas in the U.S. Offers and coverage not available everywhere. Network details and coverage maps at vzw.com. While
supplies last. Shipping charges may apply. Rebate takes up to 6 weeks.
© 2007 Verizon Wireless.

T:12.5 in

Grow your business with BroadbandAccess
for web browsing, e-mail and intranet access.

Page 22

Salem Business Journal	December 2007

��������Willamette�ValleyȱGrillȱ

Dale’s Design & Remodeling welcomes
Dan Brown as a Project Consultant to our
team. Dan has over 20-years experience in
residential and industrial construction. Dan
is experienced in all aspects of construction.
He has filled roles as a carpenter, project
lead, estimator and an owner of his own
small remodeling company. Dan joins
us with Design/Illustration and Business
Management degrees from Brigham Young
University and the University of Phoenix.
Dan’s experience and education will meet
the needs of our customers, making him a
valuable asset to our company.

BOOK YOUR
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A New Catering Menu With
EXECUTIVE CHEF Mathew Slack

GREAT STEAKS

• GREAT SEAFOOD • GREAT SERVICE

3301 Market Street NE
at The Red Lion Hotel

(503) 370-7997
WillametteValleyGrill.net

Dale’s Remodeling
Welcomes Dan Brown

Paul Gallick, President, Honeywood
Winery the oldest producing winery in
Oregon, announced today that Stanley
Tobiason III has been selected as the new
Director of Sales and Marketing. Honeywood
Winery’s Director of Sales and Marketing is
a newly created position.
Stanley Tobiason III, comes to Honeywood
Winery from the Oregonian Newspaper,
where he worked in the classified advertising
department. Prior to that, Tobiason worked
directly with a wide variety of industries
providing marketing consulting and unique
Internet advertising plans.
Tobiason stated, “I am looking forward
to joining the Honeywood Winery family
and being part of an established Oregon
tradition. It’s an exciting time to be part of
the Oregon wine industry.”
Honeywood Winery, is located in Salem,

Stanley Tobiason III

the heart of Oregon’s great and fertile
Willamette Valley. Established in 1933
Honeywood Winery is Oregon’s oldest
producing winery. Honeywood Winery
produces 46 award winning wines.

Oregon Symphony/Salem
Names New Board Members
The Oregon Symphony Association in Salem
has named Ann Shaffer and Joe Danelson to
its Board of Directors.
Shaffer, a retired early childhood specialist,
has a background in choral music. She
has degrees from Oberlin College and San
Francisco State University. While living on
the Oregon Coast she worked to present the
Oregon Symphony in Seaside, Oregon as part
of their rural community tours.   Ann and her
husband recently moved to Salem from the
Portland area.
Danelson is the Regional President for the
Oregon Valley Coast Region for US Bank. He
earned his BS from Montana State University
and his MBA at Colorado State University.
With US Bank for 20 years, Joe and his family
recently moved to Salem from Southern
Oregon. In addition to his work on the
Oregon Symphony Association in Salem board

New Board Member Joe Danelson

of directors, Joe is active on the boards of the
YMCA, Mission Mill and Youth Impact.
For
more
information
about
the
Oregon Symphony is Salem visit www.
orsymphonysalem.org.
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Now Taking Reservations

Be a Part of Salem’s Newest Contemporary
Living Project
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What’s important is you.

















The Mia White Group is proud to announce their afﬁliation with John L Scott Real Estate of
Salem. Since their inception in June of 2006, the Mia White Group has been consistently ranked
within the top 10% of real estate dollar volume as measured in the Willamette Valley Multiple
Listing Service. The Mia White Group’s focus is building lifetime relationships with clients by
adhering to the Golden Rule in all transactions.
Mia White, Principle Broker, is a 3rd generation Salem resident and has
energetically mastered the art of the transaction, bringing buyers and
sellers together in a way that exempliﬁes her belief that the customer
always comes ﬁrst. She’s been licensed and practicing RE locally for
nearly ﬁve years and has been a multi-million dollar producer each year.
She is happily married with two young daughters and is actively involved
in various community and church activities. Call Mia at 971-388-3261.
Tamara McDaniel is an experienced Salem Realtor who
specializes in residential sales in Willamette Valley and
Washington County. As a native Oregonian who has lived in many parts
of Oregon, she is knowledgeable in various regional real estate markets.
Tamara strives for excellence and always provides ethical service. She has
an extensive corporate background in Accounting and Employee Services
with a degree in Business Management. Tamara says “I have a wonderful
husband, two beautiful children, two cats and a puppy on the way who
keep me very busy when I’m not working. I am a proud member of The
Mia White Group and hope to serve your real estate needs
soon! I can be reached at 503-949-9288.”
Spencer Dennis has had great success with real estate transactions in
three states over the past 30 years. He specializes in working with
investors and contractors and can be counted on to provided realistic
advice to his clients. His background in marketing and advertising
contributes to this powerful, professional real estate team. Call Spencer at
503-779-4788
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LOOKING FOR A CAREER CHANGE? Have you considered a career in real estate? Pre-license training now available. We
provide the tools and support to get your business started.
Call Bruce Peeples at John L. Scott Salem at 503-585-0100.

