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Center for Business & Industry Breaks Ground
Chemeketa Community College broke
ground for its new Center for Business &
Industry (CCBI) Thursday, June 26, at 3:30
p.m.
The four-story, 50,000 square foot structure
will be located at 626 High Street N.E., Salem.
Public parking for the ground breaking
is available in the Marion Parkade. The
Strategic Economic Development Corporation
(SEDCOR), the lead economic development
agency for Marion and Polk Counties, will also
be relocating to the new facility.
“This is an exciting time for Chemeketa and
our service district,” said Diane McLaran, CCBI
director. “The new facility will help us expand
our services to the business communities of
Marion, Polk and Yamhill counties.”
The new space will include video
conferencing areas, an executive briefing
room, computer labs, interactive “smart”
rooms, and it will conform to some of
the highest environmental standards of
Leadership in Energy and Environmental
Design (LEED). Space is available for lease
within the building for organizations that
are focused on strengthening business and
industry.

Chemeketa’s 50,000 square foot Center for Business & Industry will be located at 626
High Street SE, Salem

Salem Clinic Welcomes Two
New OB-GYN Physicians
The Salem Clinic is pleased to welcome
two new physicians to the clinic.
Y. Michael Chau, MD is board certified
by the American Board of Obstetrics and
Gynecology and will be practicing in the
Obstetrics and Gynecology (OB/GYN)
Department at the main clinic at 2020
Capitol Street NE.
Dr. Chau holds an undergraduate degree
from Princeton University and a medical
degree from Washington University
School of Medicine. He completed an
internship and residency at Yale-New

Carmichael Promoted to
Garten Dallas Site Manager
Don Carmichael, Jr. was promoted
on July 1, 2008, to the position of Site
Manager at Garten Services, Inc., 888 SE
Monmouth Cutoff in Dallas.
Garten Services is a Salem-based not for
profit established in 1970 that provides
vocational and retirement services to
over 500 adults with developmental
disabilities and long-term mental illness.
Carmichael has been a life-long Salem/
Keizer resident. He has provided nearly a
decade of outstanding sales performance
for Garten’s Recycling Division. He has

Continued on page 11
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“Our services are designed to help
businesses meet the needs of the 21st
Century workforce through state-of-the-art
training and technology and business-related
programs,” said McLaran.
The estimated cost of construction for
the building is $9,450,000. Construction is
expected to be complete by August 2009.
“Just as Chemeketa has done before, the
Center for Business & Industry will be built
without using bond funds,” said Chemeketa
President Cheryl Roberts. “Taxpayers will not
see their taxes increase because of this building.
Instead, we are relying on alternative funding,
including college operating funds and lease
payments and day-use fees from individuals
and organization using the center. I think this
is another example of the college and its Board
of Education making careful and prudent
use of college resources. With this building,
I’m excited about strengthening business
development in the tri-county region.”
CCBI, currently housed at 365 Ferry Street
S.E. in Salem, serves Marion, Polk and Yamhill
counties with small business development
programs and services, computer workshops,
and customized trainings.

p. o. box 93, salem, or 97308 * 189 liberty street Ne, suite 307b, salem or 97301
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Your dream home come true
Now’s a great time to buy a home!

RE/MAX agents average more sales than other
agents. They have the experience it takes to
bring buyers and sellers together, in any kind
of market.

With affordable interest rates and plenty of
properties to choose from, stepping up to a
new home just got a lot easier.
Find out today what’s available in your area from
the folks who know it best – your local RE/MAX®
agents.
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If you’ve been dreaming of a new home, explore
the possibilities with RE/MAX.
You’ll be glad you did.
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Oregon Public School to
Serve Organic Lunches
Trillium Charter School in Portland Steps up to
serve Organic Lunches
Trillium Charter School in North Portland
has made ground breaking decisions since
its conception. Now, another important
first that will impact kids’ health for the
rest of their lives.
Trillium, will begin
serving
“Organic
Fresh
Fingers”,
a Salem, Oregon
based organic food
delivery
service
will provide milk,
breakfast and lunches in the 2008-2009
school year. For about the same cost as
supersizing a Value Meal at McDonalds,
school age children will be eating healthy
locally grown organic lunches in a public
school setting.
“We have wanted to have our own food
program from the beginning,” said Arianne
Newton, Community Development and
Garden and Food Director. “Our garden

and ready for healthy decisions when it
comes to children. It’s just a matter of time
before everyone is doing it.”
ABOUT
ORGANIC
FRESH
FINGERS
Organic
Fresh
Fingers, Inc. is a
one year old Salem
based
company
providing certified
organic,
lunches
and snacks to public
charter schools and day-care facilities,
frozen microwavable meals sold in retail
grocery stores and is available through
Spud, a home delivery service.
All entrees and snacks created at
Organic Fresh Fingers meet with the
child nutrition guidelines of completely
balanced and wholesome meals specifically
designed for young children. The meals
are fresh vegetarian (where possible,

Cinnamon Lakes: Boon to
Artists & Those With Major
Life Changes
Although Roger Yost may have become
synonymous with Downtown Salem real
estate after acquiring four landmark
buildings in five years, one of his greatest
sources of pride is a residential enclave
known as the Apartments at Cinnamon
Lakes.
The property consists of 42 upscale
apartments and three condominiums
in an idyllic setting on three man-made
lakes off Rees Hill Road, about five miles
south of Downtown Salem.
For the second year in a row, it has been
chosen to be part of the “Paint the Town”
series sponsored by Artists in Action.
About thirty artists will descend on the
four acre property Saturday (August 2)
from noon until 6 p.m.
Because it is a natural habitat popular
with birders, members of the Salem
Audubon Society have been invited to join
the artists during the afternoon, which
will include complimentary refreshments
and music by artist/harpist Shawndeya.
Indeed, one of the residents has tracked
and identified about 40 different birds
and a beaver family that call Cinnamon
Lakes home.
Yost purchased the property in November
2005 while it was still under construction,
and dramatically upgraded the interior
amenities of the apartments by adding
hardwood floors, berber carpeting, wood
cabinets, and recessed lighting.
He saw it as a natural attraction for
Continued on page 10

THE LEADING
NAME IN
LUXURY
WATCHES
program is strong, and our food program
is about teaching healthy eating and
sustainable practices, all things we feel are
worthy.”
Organic Fresh Fingers focuses on
delivering local organic meals to daycare
centers and pre-schools and now public
schools. “We are excited for the chance
to feed school age children. Nutrition is
important, and just because it’s a cafeteria,
doesn’t mean food can’t taste good and he
healthy for you,” said Evann Remington,
CEO of Organic Fresh Fingers. In Oregon,
organic farming represents a $52 million
annual slice of the agricultural industry.
“This is a fabulous model,” said Newton.
“Because we are a public charter school
a lot of our decisions are transferable to
regular public schools. Portland is so ripe

locally produced), are certified organic
by the Oregon Tilth, and meets with the
USDA Child and Adult Food Program
standards and is reimbursable under
that program and Organic Fresh Fingers
is an Oregon Department of Agriculture
Licensed Processor. Nutritional Analysis
has been provided by Nutridata Inc. whose
analysis results and labels are 100% FDA
compliant.
Organic Fresh Fingers frozen lunches,
available in forward thinking supermarkets
are served in a recyclable microwavable
food tray, the outer sleeve is made from
25% post consumer recycled material
adding up to 50% total recycled materials
and it is printed in Salem, Oregon with
vegetable based ink. For more info visit
www.organicfreshfingers.com

225 Liberty St. NE
503-363-5640
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Nominations Sought for
Business of the Year Awards

Oregon Restaurant Association
Announces Governor’s Community
Service Award Winners

The deadline is August 15th to nominate a
Salem Area Chamber of Commerce business
for the 12th annual “Business of the Year”
awards. Choose from six categories: Business
of the Year, Employer of the Year, Regional/
National Business of the Year, AgriBusiness
of the Year, Small Business of the Year, and
New Business of the Year.
The Business of the Year awards luncheon
presenting sponsor is Umpqua Bank. Major
sponsors are K/P Corporation and Rural/
Metro Ambulance Service.
Nomination requirements:
-- Must be a member of the Salem Chamber
currently and for at least one year preceding
the nomination.
-- Participation in some Chamber activity
or event.
-- At least three years in business in Salem
(except for New Business of the Year).
-- Small Business of the Year only: ten or
fewer employees.
-- New Business of the Year only: member
of the Chamber for not more than three
years.
Criteria for evaluation:
-- Business excellence: Successful business
practices, e.g., marketing and promotion
of business ethics; promotion of employee
growth and development; contribution to its
industry; and research and development.
-- Customer relations: A high level of

The Oregon Restaurant Association (ORA)
today announced the four state winners of
the fourth annual Governor’s Community
Service Award—a program established with
SYSCO Food Services of Portland to honor
and recognize restaurant industry members
who go above and beyond in supporting
their communities.
“These are great examples of the
philanthropic spirit that is so prevalent in
the Oregon restaurant industry, as well as in
restaurants nationwide,” said Steve McCoid,
ORA president and CEO. “Restaurants have
long served as social oases, as venues for
community group meetings and fundraisers,
as meal-providers for the hungry, and as
supporters of youth activities, in addition to
serving high quality meals.”
The winners of the 2008 Governor’s
Community Service Award are:
Small Business Category
o Mother’s Bistro & Bar/Mama Mia
Trattoria
o Bedrock Corporation
Medium/Large Business Category
o Martin Hospitality
o Shari’s Restaurants
These finalists will be recognized during
the Bite of Oregon, which will take place
at Tom McCall Waterfront Park August
8 - 10, 2008. The ceremony will be held
on the SYSCO Chef Stage at 5:15 p.m. on
Saturday, August 9. The finalists will also

customer confidence and excellence in
customer services and relations.
-- Community service: A demonstrated
interest in the welfare of the community
through financial contributions, service and
civic leadership.
-- Achievement: Recognition given by
local, regional and national organizations;
special awards by peers and community
organizations; and employee achievements.
-- Innovation: Creativity and imagination
in business operations, products and
services.
Supplemental materials may include:
letters of recommendation from the
community and/or other businesses,
testimonials, list of community activities and
involvement, media recognition (newspaper
articles, etc.), and list of awards and
accomplishments. Mail or deliver nominee
information to: The Salem Area Chamber of
Commerce, 1110 Commercial St NE, Salem,
OR 97301, or fax to 503-581-1972.
The awards luncheon happens on Monday,
September 15th from 11:45 a.m. to 1:30 p.m.
at the Salem Conference Center. Tickets
are $25 per person or $200 for a table of
eight. Forms and criteria for nominating
a business, plus ticket sales, are online at
www.salemchamber.org or at the Chamber
office, 1110 Commercial St. SE. Questions?
Call Jason Brandt at 503-581-1466.

Oregon Arts Commission
Announces Grants to Oregon
Arts Groups
The Oregon Arts Commission announces
$1,201,218 in 110 grants to Oregon arts
organizations. The total FY2009 awards
represent an increase of $119,282, or 12%
more than last year’s and are distributed
through the Commission’s Operating
Support, Arts Services, and Arts Learning
programs. The total awarded also includes
the Commission’s American Masterpieces
and Designated Grants. “The citizens of
Oregon, through the Arts Commission,
continue to support arts organizations
that consistently demonstrate their high
quality,” said Ron Paul, chair of the Arts
Commission. “We are very pleased to
support arts activities that benefit so many
Oregon communities.”
“The Arts Commission is investing in the
work of over 90 dynamic arts organizations
across the state,” said Christine D’Arcy,
executive director of the Commission. “We
expect our grants to be matched with over
$140 million in other funds, supporting
hundreds of permanent jobs and providing
significant stimulus to the Oregon economy.
From Enterprise to Oregon City, Hood River
to Jacksonville, more communities appreciate
that the arts strengthen community and
stimulate business. We’re delighted to make

this level of investment this year with both
state funds and federal funds from the
National Endowment for the Arts.”
The Commission’s Operating Support
Grants provide funds for the artistic
and admin istrative budgets of Oregon’s
leading arts groups. The program
recognizes artistic excellence as well as
the role that arts organizations take in the
broader social, educational and economic
areas of community life. Grants for Arts
Learning support the arts as a powerful
link to educational achievement and
overall learning, contributing to Oregon’s
development of a 21st century workforce.
Arts Services Grants provide operating
funds for local and regional arts councils
and other groups working to make the arts
accessible in all parts of Oregon.
The following grants were made to Salemarea arts programs:
Hallie Ford Museum of Art
$10,000
Oregon Alliance for Arts Education
$8,000
Salem Art Association
$11,000
Salem Multicultural Institute
$5,000

be recognized before their peers at ORA’s
annual Leadership Conference in Sunriver
September 14 – 16.
“Philanthropy can help tie a commun ity
together, and nine out of 10 restaurants are
involved in some type of charitable activity,”
said SYSCO Food Services of Portland
President, John Nolan. “We are pleased to
shine the spotlight on restaurants that go
above and beyond in service and giving,
and to underscore that restaurants are
truly the cornerstone of local communities.
I wholeheartedly congratulate all four
winners of the Governor’s Community
Service Award.”
The top nominee in each category will
go on to represent Oregon and compete
for the National Restaurant Association’s
Restaurant Neighbor Award, which
recognizes outstanding programs in
local communities across the country.
Winners at the national level will be flown
to Washington D.C. to receive national
recognition and a $5,000 donation to the
charity of their choice.
About the Association: The Oregon
Restaurant Association is the leading business
association for the restaurant industry in
Oregon, which i s comprised of over 9,000
restaurant and foodservice outlets, a work force
of 120,000 employees, and a total economic
impact of $9.7 billion. The Association works
to represent, educate, and promote the rapidly
growing industry. For more information, visit
our Web site at www.ora.org.
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Why Does Government Keep Making the Same Mistakes?
Musings of the Oregon Pioneer
I Stand Proud and watch from “Atop” the
Great Dome of the Oregon State Capitol.
It is my job to watch and remember. My
citizens keep asking the same question.
Why does government keep making the
same mistakes? With due respect, that is
the wrong question! The correct question
is: Why does government continue to spend
taxpayer money on the same old policies
that have been shown, time and time again,
not to work or work less than satisfactorily?
It is all about the budget. In Oregon,
there are a couple of axioms which are selfevident. First, each department or division
of every government will spend every dollar
budgeted to it. Second, each department or
division will ask for more money every year.
Several commentators have incorrectly
suggested that it is the inherent nature
of government to grow, and the only way
for government to grow is to ask for more
money each year.
Is this a self perpetuating system? No,
the issue has to do with Oregon’s budgetary
process. Each year every school district, city,

The Oregon Pioneer

county and special district goes through the
same ritual. The budget officer estimates the
revenue (property tax and non-property tax
fees) and then “repeats” last year’s budget
and either proclaims there is enough money

or the government is short. In good revenue
years and bad, the budgets always balance.
Oregon law requires all levels of government
to have balanced budgets. Local and state
government revenue rides up and down with
the cycles of the economy. In high revenue
years, elected officials create new programs
and hire more people. In low revenue years,
elected officials ring their hands, proclaim
imminent disaster, and lay off staff.
There is a simple step that both state and
local government could take to help this
endless “repetition” of budgets. Every four
to six years most state and local elected
officials leave office. Newly elected officials
bring to their office new passionate causes
requiring new money for new projects, and
government policies are altered to reflect
these new bells and whistles. New policies
are placed in statutes, ordinances and
administrative rules. This is not bad. It
is very good, but the cycle of newly elected
officials arriving in office with new ideals
does not change. The issue arises when the
past policies remain the norm without any
institutional history as to why the policies
were put in place years before. There is

no review of the policies of the past. These
policies remain on the books. Many new
beneficial policies may not be funded since
old policies are the basis upon which budgets
are created and implemented.
Why does government continue to spend
taxpayer money on the same old policies
that have been shown, time and time again,
not to work, or work less than satisfactorily?
Oh, “why questions” are hard, but sometimes
why questions are easy. This is such a case,
as the answer is easy. It is obvious that state
and local elected officials need to revisit
past policies to determine if these policies
are needed and represent a meaningful and
beneficial policy for today. Each year’s budget
is a “repeat” of the old policies established
years before. Yesteryear’s policies control
our future. However, without leadership
in the Legislature, school districts, county
commissions and city councils, government
will continue to “repeat” the same old and
outdated policies which may not reflect the
current needs of my citizens.
I Stand Proud and watch from “Atop” the
Great Dome of the Oregon State Capitol. It
is my job to watch and remember.

Capitol Cold Storage Offers Logistics Management Consulting
Capitol Cold Storage and Distribution, a
Salem-based provider of cold storage and
dry storage services for local and national
agricultural processors, is now providing
transportation and logistics management
consulting services for growers, brokers,
and co-ops across various commodities.
With diesel prices crossing the $4.85 per
gallon mark and up 79% over this time last
year (www.eia.doe.gov), as well as rising
food prices, agriculture companies are
looking for ways to get their goods from
production to market in the most efficient
way possible.
“Our goal is to help our customers identify
the most cost-effective and time-effective
logistics solutions for getting their product
to the marketplace. This is especially
important, as rising fuel costs demand
efficiency at every step of the supply chain,”

said Scott Cantonwine, President and C.E.O.
of Capitol Cold Storage and Distribution.
Cantonwine, who has nearly thirty years of
transportation management experience in
truck, rail, and intermodal shipping, is also
the President and C.E.O. of Capitol Cold
Storage and Distribution’s sister company
Cascade Warehouse Company, which has
been in business in Salem for fifty years.
Cantonwine added, “Many options exist
for shipping on railroads and through
intermodal services that offer significant
cost advantages, as well as the opportunity
to ship in an environmentally-sustainable
manner.”
On average, one railcar of goods removes
three trucks from the highways, generating
advantages in terms of reduced traffic
congestion as well as reduced emissions.
Shipping loads via intermodal services

– where shipping containers are carried via
rail over long distances and taken by truck
to their destination – also generates similar
environmental advantages.
According
to CSX Transportation (www.csx.com),
shipping via rail leads to a 66% reduction in
carbon dioxide emissions.
Though rail service extends to nearly
all parts of the United States, some are
skeptical of shipping via rail because of
the misconception that rail shipments
take far longer than other shipping modes
and that shipments can be lost. However,
in the past years railroad companies have
made significant improvements in creating
dedicated shipping lanes for agricultural
and perishable products to ensure timely
product delivery. Additionally, all shipments
can be followed from origin to destination
using track-and-trace features offered by

the railroads that allow customers to track
the progress and location of their shipments.
Because of these improvements, railroads
and intermodal shipping container service
now serve as viable options for effective
– and environmentally- sensible – shipping
options.
“The Willamette Valley is one of the
agricultural centers of this country,”
Cantonwine said. “It is our hope that we can
help producers locally get their products
into new markets across the country in the
most efficient and effective way possible.”
For more information, contact Scott
Cantonwine of Capitol Cold Storage and
Distribution at (503) 363-2483 or scott@
cascadewarehouse.com. The company is
located at 1440 Salem Industrial Drive NE,
Salem, OR 97301 and can be found on the
web at www.4cold.com

Eden Rose Brown Welcomes
P. Freeman Green

Red Lion Salem Welcomes Jude
Wright as Catering Sales Manager

The Law Office of Eden Rose Brown
welcomes its newest associate P.
Freeman Green. Freeman received
a B.A. in English from Brigham
Young University, and a J.D. from the
University of Iowa, receiving highest
honors and the Boyd Service Award in
recognition of his community service.
Raised in Dallas, Oregon, Freeman is
excited to return home with his wife
and two daughters, and looks forward
to serving the local community with
their estate planning needs.
The Law Office of Eden Rose Brown
provides innovative, values-based

The RED LION SALEM welcomes Jude
Wright as the new Catering Sales Manager.
Jude has over twenty years experience
in the hospitality business, bringing her
expertise to the Red Lion. Guest Service is
her number one priority.
Please call the Red Lion for your next event
at 503-779-2171.

estate, tax, charitable, and legacy
planning services for its clients, their
families and businesses. It has offices
in Salem, Portland, and Bend.
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Top Salem Law Firm Celebrates the Opening of New Offices
Sherman, Sherman, Johnnie & Hoyt,
LLP is pleased to announce an opening
celebration of its new offices at 693
Chemeketa St. NE.
The new building, converted from
a 1921 structure originally built as a
church, moves the firm closer to Salem’s
downtown core and provides much-

needed space to accommodate the
growing practice.
“We are excited about this investment
in our people, our firm, and the Salem
community,” Managing Partner Mark
Hoyt said, “This building will allow us
to continue to grow to meet our clients’
needs.”

Arbuckle Costic Architects
Celebrates 50 Years
Arbuckle Costic Architects, Inc. of Salem
is celebrating the firm’s 50th Anniversary in
August. The firm was started by J. Warren
Carkin in 1958 and has evolved over the years
into the firm’s current ownership by Kim
Arbuckle and Alan Costic. The firm’s office is
in the Historic Farrar Building on State Street,
located in downtown Salem.
Warren Carkin graduated from the University
of Oregon in 1951, first working for several
Portland area firms to get a broad base of
experience, before opening his own firm in
Salem in 1958. The firm began as a one-man
operation before partner Bob Sherman and
future owner Kim Arbuckle were brought on
board .
Memorable projects from the firm’s early years
are the U. S. Post Office Mail Facility, McKay
High School, Commercial Bank Headquarters,
many projects at Chemeketa Community
College, and the J. C. Penney/Nordstrom
Skybridge, the first skybridge in Salem.
When Warren Carkin retired in 1989, Kim
Arbuckle and Alan Costic took over ownership
of the firm, creating Arbuckle Costic Architects,
and began steadily growing the company. At
its largest, the firm consisted of 29 employees;

there are currently 18. In 1999 Clayton Vorse,
Architect, became an Associate Partner, and
in 2001 Lisa Mance, Interior Designer, also
became an Associate Partner.
Over the years the firm has been decorated
with awards, ranging from local to national,
and other accolades for it’s involvement in
philanthropy and community service. Most
recently, the firm received awards for the
renovation to Vernon Jewelers in downtown
Salem and for the new Linus Pauling Middle
School in Corvallis, a Silver-LEED™ certified
project.
Memorable past projects include Willamette
Valley Vineyards, Salem-Keizer Volcanoes
Professional Baseball Stadium, Salem’s
Riverfront Carousel, A. C. Gilbert’s Discovery
Village, and Courthouse Square. The firm is
currently working on the new $12 million
Center for Business and Industry for Chemeketa
Community College, the new Operations
Services Center for the City of Salem, and The
Meridian, a $28 million mixed-use development
just south of downtown Salem, among others.
The firm will be celebrating the 50th
Anniversary through the end of 2008 with a
variety of scheduled events.

RIVERfair Debuts at Keizer
Rapids Park in August
RIVERfair, a community festival, will
make its debut in August at Keizer Rapids
Park.
The festival, organized by Making Keizer
Better Foundation, will be the first major
event at the area’s newest park and will
encompass much of what the park has to
offer.
Keizer Rapids Park is located at the west
end of Chemawa Road, about one mile west
of River Road.
The one-day festival will be held on
Saturday, August 9 from 9 a.m. to 6 p.m.
Events will include live entertainment, a
volleyball tournament open to the public,
disk golf, craft and foods booths and a cross
country run, to name a few.
RIVERfair is the flagship activity of Making
Keizer Better Foundation. The foundation
was founded in 2007 and recently
received its 501(c)3 status for non-profit
organizations which means that donations
to the organization are tax deductible.
The foundation is a volunteer organization
with a board and members. Neither the
board nor members will be compensated

so all proceeds can go back into the
community.
The proceeds of the first RIVERfair will go
to help buy playground equipment at Keizer
Rapids Park.
The live entertainment line-up includes
Keizer favorite High Point. Also scheduled
to appear are The Breeze, a chorus of
retired men from the area and the Old Time
Fiddlers.
Along with food booths there will be
gourmet picnic lunches that can be
preordered starting August 1. Catered by
That Food Guy the choices are roast beef/
bleu cheese ciabatta or a c hicken/pesto
wrap. The cost is $8.99 each and will
include a choice of a side and a gourmet
dessert. They can be ordered by calling 503390-6840.
Members of the Making Keizer Better
Foundation are Zaitz, Vicki Chapman,
Renee Braun, Kim Beesley, Teresa Walsh,
Jacque Moir and Robin Barney.
For information about RIVERfair or
vendor inquires call 503-390-6840 or email
lzaitz@keizertimes.com.

The opening celebration is Wednesday,
July 23, and includes a reception for
clients and members of the Salem
business and legal communities. The
Salem Chamber of Commerce will hold
an official ribbon-cutting ceremony at
4:30pm.
Sherman, Sherman, Johnnie & Hoyt,
LLP is a full-service law firm serving
clients throughout the Willamette Valley.
The firm serves business clients through
its practices in real estate, construction,
and land use development, banking and
lending, business and civil litigation,
products liability, and general business
legal services.
The firm’s practices
in domestic relations law and estate
planning and administration cater to
individuals.
The purchase and remodel of the
historic building will enable the firm to
continue providing high-quality services

to clients in a comfortable setting. The
remodel maintains the integrity of the
original building’s interior architecture
while providing a state-of-the-art work
environment, including an interactive
digital whiteboard, VOIP phone system,
and high-speed internet connections to
all offices, workstations and conference
rooms.
Firm Background: Founded in 1949
in Salem, the firm will celebrate its
60th anniversary in 2009. The firm
currently has eight attorneys and eleven
professional staff members. Principals
Ken Sherman, Jr., Gina Anne Johnnie,
and Mark C. Hoyt are well-known in the
local legal and business communities.
Combined they have over 70 years
experience practicing law in the Salem
area.
More information available at www.
shermlaw.com

Market your best features.
LandAmerica’s exclusive design and direct mail program provides management of your
marketing campaigns, 100% freedom of design of postcards, flyers and emails.
LandAmerica Lawyers Title, helping you market your best features from design to delivery.
Contact your LandAmerica Lawyers Title Sales Representative for more information.

Robin Addicott
Sr. Sales Representative

James Diarmit
Sales Representative

Teri Burstedt
Sales Representative

925 Commercial Street SE, Suite 100 · Salem, Oregon 97302 · 503-361-1211
LandAmerica - A Fortune Magazine 2007 Most Admired Company.
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CBC Broker
Graduates from
Emerging Broker
Training Program

Staycation is Easy Here at Home

Elesa Doll of Coldwell Banker Commercial
Mountain West recently graduated from the
Coldwell Banker Commercial Emerging Broker
Training (EBT) program in Parsippany, New
Jersey.
The Emerging Broker Training (EBT) is a
four-month, comprehensive training program
targeted for CBC professionals with one year or
less experience in commercial sales/leasing. The
program covers the key components of commercial
real estate and is a blend of traditional classroom
training followed by live internet classes, selfpaced learning, and structured participation of
a mentor in the home office. The program then
ends with 3 more days of classroom training.
Elesa graduated in the top 5 out of 50 in her
class, earning a free scholarship to the Global
Convention in Austin, Texas in February, 2009.
The professionals at Coldwell Banker Commercial
Mountain West Real Estate, LLC, have provided
property owners with comprehensive commercial
real estate services since 1982. Our in-depth
knowledge of commercial real estate, investment
market and market trends is unequalled in the
region. Our Team has consistently been in the
Commercial Elite, a designation bestowed upon
top producing companies in the Coldwell Banker
Commercial family.
Coldwell Banker Commercial is located at 250
Division St. NE. You can contact us at 503-5883508 or visit our website at www.cbcre.com.

It may just be one of those quirks abut
human nature, but no matter where people
live, they hardly ever visit their own local
museums, attractions, parks or community
events. Most people like to get away; they
want to see the world! We Americans value
our freedom to go wherever, whenever
we want. Summer vacation often means
packing the car for a road trip back home to
visit relatives, or jetting off to explore exotic
places.
But, this summer, as fuel prices skyrocket
all across America, families are re-evaluating
their travel plans. The cost of gas for a crosscountry road trip could break the vacation
budget. The increased price of an airline
ticket and extra fees for baggage make some
trips unaffordable for many.
About the time tourism people were
wondering where the tourists would come
from and tourist-related businesses were
worrying they would have to shut down,
some creative person came up with the new
buzz word “staycation.”
Staycation may be a new word, but it is
not a new concept. I remember it as how the
average family vacationed before air travel
became more common place and affordable
for more families.
My parents were big on day trips and
weekend trips. Growing up on the East

Marion County Commissioner: Patti Milne
coast, we did everything from The Bronx
Zoo, numerous amusement parks, a
variety of museums, historical sites (mostly
Revolutionary and Civil War), ball games
(the Yankees!), to a day playing on the
Jersey shore, or an afternoon at a peaceful
mountain lake. There was always a new
place to go and something new to see within
driving distance.
The same is true right here in the Willamette
Valley! There are endless choices in deciding
how to spend your time off whether by
yourself, as a couple, with friends or with
family. Whatever you fancy, it is right here
just waiting for you to discover.
Everyone is jumping onto this staycation idea
and scrambling to get the attention of local
residents and turn them into local “tourists.”
Newspapers have pull-out magazine sections
devoted to day trips with recommendations
on what to see and do, how to plan your trip
and even how to do it stress free!
In addition to calendars of events in the
local newspapers and feature articles,
monthly publications are a good source of
ideas for where to go and what to do. If you
need more information on a particular town
or city, get on the internet and start with the
local chamber of commerce. Our own Salem
Convention & Visitor’s Association can also
point you to helpful resources.
Living here in the Willamette Valley we
know a day trip to the coast or the mountains
is always a new adventure. Detroit Lake
Recreation Area offers day- and over-night

camping, boating, fishing, and hiking trails.
If you are looking for family museums,
there is OMSI in Portland, A.C. Discovery
Village in Salem, and the U of O Museum
of Natural and Cultural History in Eugene,
among others. Historical sites and homes
can be found almost anywhere locally,
but especially in Salem, Albany, Aurora,
Champoeg State Heritage Area and in
Oregon City.
An afternoon or evening at a Volcanoes
Baseball game in Keizer is a great affordable
family outing. Kids of all ages love the Salem
Riverfront Carousel and the Enchanted
Forest. Our county and state parks have a
lot to offer, and don’t forget The Oregon
Garden.
Through the end of the summer there
will be special events like the Great Oregon
Steam-Up in Brooks, The Santiam Canyon
Stampede, Homer Davenport Days, Aurora
Colony Days and the State Fair! And don’t
forget the races at Woodburn Drag Strip.
Staycations may be here to stay! What a
great way to provide relief for tight family
budgets and help our local economy.
Enjoy the rest of your summer around the
Willamette Valley!
Marion County Commissioner Patti Milne can
be reached at 503.551.5590
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REMEMBER THE OLDIES
Music from the 50s, 60s and 70s
Salem’s First Choice
KBZY 14 NINETY

HOME OF THE OREGON STATE BEAVERS

If it’s happening in the SALEM AREA,
you’ll hear it on KBZY
Be sure to check out www.KBZY.com
Roy Dittman Bob Buck Terry Sol
Rick Allen Bill Isabell
Rich Baily Terry Long Doc Nelson
Mike Mason Ron Norwood
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Small Business Checking

If you are a business owner who

processes a limited number of transactions,
Frontier Bank now offers an account that fits
your needs and comes with plenty of benefits!
Open a “Small Business Checking”
and take advantage of these great features:

• No monthly maintenance fee
• No per item charges *
• No minimum balance
• Free check safekeeping **
• Free online images of checks
Free VISA Business Check Card
• (Includes
point-based reward
•
•
•

program FrontierRewards)
Free Business Online Banking
(Free Business Bill Pay coming in ’08)
Free notary service
VISA Business Credit Card
(Upon qualification)

* Includes a combination of the first 100 checks/debits and
**

items deposited. Checks/debits and items deposited in
excess of 100 are charged $.35 each.
Images of checks are available upon request.

Where People Really Make
The Difference
For the Frontier Bank office nearest you call: 888-779-4801
or visit us online at: www.frontierbank.com
Member FDIC
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Let’s Talk About Some Good News
Real Estate: Elaine Gesik
Are you tired of being bombarded on a
daily basis by the negative sky is falling
epidemic that the media continues to
promote. I am certainly tired of listening to
the daily drone. So I decided to go against
the grain and provide some good news to
consider . . .
1. Yes, we are in a market adjustment and
it is here for a season but we will get through
and it will eventually pass. The question is
how you are going to react to it.
2. This is the time to buy if you have the
opportunity and appropriate resources to
do so. There are great opportunities out
there if you are considering being in the
marketplace within the next 3 years then
you should start looking now to purchase as
sellers are willing to make deals.
3. Overall, Salem has a healthy office
market. We are averaging an overall
5% vacancy factor with an average 9.8
month time period for lease up on the
marketplace.*
4. Overall, Salem retail market is also
steady with a 4% vacancy factor, however
the time factor for filling retail is taking an
average of 12.3 months for lease up.*

5. The overall Salem industrial market has
a bit higher vacancy factor of 8%, however
the average time to fill a space is 8 months
overall.*
*Please note that the overall figures
include small, medium and large buildings
so average fill time is just that, an average.
Larger vacancies will take longer in today’s
market.
Now is the time to analyze your projected
growth patterns. Are you looking to build
in the future or would like to own your
own building? This is a great time to look
at buying in the marketplace. There are
great opportunities for businesses with
Small Business Loans via Small Business
Association.
Did you know that there is a 2008
Economic Stimulus Package? There are
opportunities to expense up to $250,000.00
on property purchased up in your 2008 tax
year (the 179 deduction). This doubles the
previous $128,000.00 limit. The deduction
can include automobiles, machinery,
equipment,
livestock–see
your
tax
consultant for details.
However don’t confuse the word property

to include land, swimming pools, parking
lots for retail properties. It relates more to
equipment and operational tools related to
your business. This is a great opportunity
to look into if you need new vans, trucks or
vehicles for your business. Perhaps a new
printer, copier etc. For more details go to the
website for the Small Business Assocation at
www.sba.gov
Look at where you are at today, look at the
opportunities in the marketplace that best fit
your needs and look at what you can do today
that will positively effect your bottom line.
Elaine Gesik has over 20 years of commercial
real estate experience working for some of the
nation’s largest real estate investors. She has
handled all phases of the transaction from start to
finish including the asset management for large
portfolios She brings a balanced, fair approach
to commercial real estate. For additional advice
or questions regarding your commercial real
estate needs please feel free to call 503-586-7402
or visit her website at www.elainegesik.com.

DeSantis Landscapes Expands to Tigard
Local landscaper finds
a growing demand
for green landscaping
services in Portland
area
Salem-based
DeSantis
Landscapes
announced the opening of its new Tigard
location. The location will work to better
serve the growing needs and demands of
commercial and residential landscapes in
the Portland metro area.
“We are very much looking forward
to expanding our business to reach the
Portland market,” said President of

Portland:

503.588.8880

Cinnamon Lakes...Continued from page 

young professionals and state workers
who sought a resort-style environment
to offset daily life in office settings and
cubicles.
“It also has become a very appealing
alternative for empty-nesters downsizing
from larger homes or individuals whose
marriages have ended and are looking
for a positive new bright new path,”
said Rebecca Maitland, director of
marketing for Yost’s QA Properties and
the manager of the Cinnamon Lakes
compound.
Thirty of the apartments are 923 s/f
two-bedroom, two-bath units. The 12
one bedroom units, which generally
have waiting lists, are 725 s/f. All
apartments have decks or patios that

DeSantis Landscapes Dean DeSantis. “The
local Tigard office will better serve our
existing Portland area clients and allow us
to fulfill the growing demand for natural
and sustainable design and maintenance in
the Portland metro area.”
DeSantis Landscapes serves clients
ranging from commercial to residential
properties and offers a variety of services
such as maintenance, design, construction,
lighting, irrigation and more. Committed to
creating natural and healthy outdoor spaces,
DeSantis Landscapes has asserted itself as a
leader in Oregon’s landscaping industry.
The Portland DeSantis Landscapes
office currently employs five full-time

staff members and offers the full range
of company services. The new facility is
located at 8900 SW Burnam St. in Tigard.
About DeSantis Landscapes: DeSantis
Landscapes is a family-owned, nationally
recognized landscape design, build and
maintenance company based in Salem, Ore.
The company’s award-winning services
have been enjoyed by clients throughout
the Willamette Valley and beyond since
1974. Its landscape projects range from
commercial properties, to large private
estates, to the most intimate residential
gardens. In all cases, DeSantis creates
balanced environments of extraordinary
beauty and functionality.

offer extraordinary lake or woodland
views, and each has an assigned, covered
carport.
“The apartments not only provide a
great transitional platform for people
undergoing major life changes,” says
Ms. Maitland. “After years of being
possessed by possessions, moving here
offers them a refreshing opportunity
to experience a more minimalist
lifestyle that many view as new-found
freedom.”
Ms. Maitland, whose marketing
responsibilities involve the Reed Opera
House and Alessandro’s Ristorante &
Galleria, inevitably introduces new Lake
residents to the ongoing excitement of
the Downtown properties, whether it’s
a First Wednesday evening, a gallery
exhibit, or a new play at the Salem

Repertory Theatre.
She further says of the apartment
homes on Cinnamon Hill:
“Surrounded by the lakes, Douglas
firs and Sequoias, they’re both safe
and peaceful. And because the owner
is a former nurseryman, the grounds
abound with coral-bark Japanese
maples and Snowbells, flowering shrubs
and ornamental grasses.
“The Apartments at Cinnamon Lakes
are also ‘pet friendly,’ and offer a
fenced-in grassy area where dogs can be
exercised.”
“We do not, however, permit smoking
in the apartments,” she added.
Yost has plans to add gazebos to the
property next spring so the outdoor
living experience can be further
enhanced, come rain or shine.
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Green in the Workplace & in Your Pocket
Soaring fuel prices. Carbon footprints.
As the general public is becoming
more aware of environmental issues
and basic living costs for food and
fuel skyrocket, people are looking for
ways to save. This trend is percolating
into corporate America. Organizations
increasingly are realizing the value of
being environmentally conscious in
their business practices. The Human
Resources function can have a strategic
role in developing and implementing
corporate environmental processes and
practices that are carried out by the
employees.
Human resources serves as the change
agent for translating these initiatives
from concepts to processes and practices
that ensure that environmentally
friendly practices are being maximized
throughout the organization. A benefit
is that businesses see a positive impact
to their bottom lines. Protecting the
environment doesn’t have to come at
Garten...Continued from page 

also been active with SEDCOR, Oregon
Refuse & Recyclers Association and
Mid-Willamette Valley United Way.
“Don is such an asset to Garten
Services,” said Executive Director Tim
Rocak. “I can’t imagine a more deserving
– or a better equipped individual
– to place in this
new position as
Garten Dallas Site
Manager.
Don
knows
Garten,
knows
business
and has a heart
for people with
disabilities.
We
consider ourselves very fortunate to
have him on staff.”
Garten began operating its Dallas
facility in 2006, when asked to step in
to serve former clients of struggling
Dallas nonprofit Workforce Northwest
(WFNW). Garten took over services

Human Resources: Alice Berntson, SPHR
the expense of profits. Indeed, cleaner
and leaner operations really do pay off.
By making improvements that optimize
performance, companies are able to
reduce costs, adding value, gaining
competitive advantages, as well as
increase market share. Many companies
have come to view environmental
management as a fundamental part of
smart business strategy.
The Environmental Protection Agency
(EPA) offers a variety of programs,
known collectively as Partners for the
Environment, that help organizations
make improvements that are good for
business and the environment. They’re
designed to help businesses apply
ideas and practices that can produce
environmental results more quickly and
cost-effectively. There are programs for
as WFNW closed, successfully saving
critical services to nearly 35 local Dallas
residents with severe disabilities. During
the last two years, Garten Services has
expanded both programs and business
services at the Dallas site to include
commercial
laundry,
electronics
recycling, custodial and packaging &
fulfillment – as well as Day
Break Day Activities Program for
seniors with
disabilities.
In addition
to its Dallas
site,
Garten
o p e r a t e s
two facilities
in
South
Salem,
one
in North Salem, and an operation
in Eugene. Garten’s program and
businesses services support people with
disabilities in their effort to contribute
to the community and increase society’s
awareness of human potential.

any and all sectors of business.
Developing
and
implementing
programs does require some forethought
and planning, often involving changes in
attitude or work procedures. Identifying
environmental issues that are especially
significant to the organization and
then prioritizing them by considering
cost, ease of implementation, payback,
and other benefits, such as increased
employee safety, will be a start on the
right path. Organizations have to be
honest with themselves in determining
the amount of effort they’re willing to
dedicate to the specific actions deemed
necessary to meeting the established
priorities. Setting attainable and
measurable goals helps maintain
accountability for the objectives.
Opportunities can be almost endless.
Just a few changes can garner
significant savings. Some basic and
simple examples might be: placing
recycling receptacles in the company
lunch room and office areas; switching
from actual to virtual meetings; using
e-mail instead of printed copies and
two-sided printing when hard copies
are necessary; purchasing durable,
toxic-free and long-lasting materials;
and finding sources that reuse or recycle
discarded items.

Every business generates waste. This
is paid for twice - when something is
purchased and then when it’s discarded
(albeit perhaps in a different form).
Consuming and throwing away less
reduces the need to handle, treat, and
dispose of waste, thereby saving money.
The result of waste reduction and other
programs is that the organization
benefits, the environment benefits,
the community benefits, and the
organization establishes itself as a good
corporate citizen, enhancing its image
in the community. That can provide
immeasurable and lasting rewards—as
well as positively impact an organizatin’s
bottom line.
Alice Berntson is the owner of Spectrum Human
Resources consulting firm, providing clients
with a full spectrum of human resources services
and solutions She has more than 20 years of
results-oriented experience in all areas of human
resources and is a certified Senior Professional
in Human Resources. Contact Alice at 503-4288633 or by email at alice@spectrum-hr.com.
Visit the firm’s website at www.spectrumhr.com, for additional information.
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Marian
Estates
Children’s
Carnival
Alzheimer’s Network
of Oregon Fundraiser
Saturday,
August 16th, 2008
11:00am – 2:00pm
Marian Estates
390 SE Church St.
Sublimity, OR 97385
(503) 769-3499

Join us for a day
of family fun
including games & prizes, a
dunk tank, sno-cones and
hot dogs.

Just Gotta Be Mii
Telling Your Story: Mary Louise VanNatta, CAE
It’s August, and if you’re in business (and
a parent), you’ve seen your kids play a lot
of video games. I’ve seen the Wii, (which is
a video game system with motion sensitive
controls that allow you to imitate an actual
activity, like virtual reality). I am concerned

that because of this game, kids are starting to
think they’re pretty good at almost everything.
They can be experts at tennis, bowling and
guitar because the Wii says so.
So, to help future generations (and all of us
in business), I am creating a new game called
“Wii-Business.” This game will help our young
people be ready for the world of work. Let me
know if you think it will sell.
Wii Business: Level One. To master the first
level, you must complete Wii Dress Code and
Wii Time Clock. Using the Wii remote, create
your Mii (A computer generated character
that resembles you) based on criteria set by
your new employer. Tattoos and long hair?
No way. Find a suit and tie. For the ladies, no
midriffs, multiple earrings or open toed shoes!
If you make a mistake and show up to work in
flip flops and a tongue ring? Game over.
With Wii Time Clock, you have to set your
alarm with enough time to shower, shampoo,
shine and eat breakfast. By using the Wii
remote as a steering wheel, beat the traffic in
order to show up by 8:00 a.m. Late? Clock
out before 5p.m.? Game over.
If you complete Level One, you can advance
to the next level, which lets you start your first
job.

Level Two: Wii Work. You have several
options for your first job. You can work at a:
1) Fast Food Restaurant, 2) Gas Station, or 3)
Office.
Wii Fast Food: Use the innovative Wii remote
to simulate flipping of burgers and working
the cash register. Can’t flip or add fast enough
while satisfying the customers? Game over.
Wii Gas Station Attendant: The Wii remote
acts as your gas pump. Experience the exiting
action of angry customers who blame you
for high gas prices, while expecting fantastic
service. Clean a window? Get bonus points.
Wii Receptionist: In this game you win by
answering as many calls as possible, by using
the Wii remote as a phone. Customers will
also visit in person and you will have to answer
difficult questions. Can’t multi-task? Miss a
call from the CEO? Game over.
The best part about this game is it lasts
eight whole hours! Children are allowed two
15 minute breaks and one hour lunch. Can’t
handle the pressure? Game over.
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Hazy, Lazy, Sultry Days of Summer?
When the temps get into the 80’s and
above and much of the work calendar is
blocked off with scheduled vacations days,
things can get flat in most any business.
It’s a combination of a needed respite
from the routine and a flash back of when
we were kids and could goof off while out
of school for 3 months. Unfortunately, as
adults, we need the discipline of keeping
up with our work, our goals and our
financial responsibilities. So, how can we
find freedom to enjoy the good weather
and still keep on track, on task with the
things that keep our career livelihoods
secure? We all know how hard it is to
connect with clients and business partners
on a Friday afternoon. We’ve all felt the
low energy that sets in toward the end of
the work week. How then can we combat
all that plus the onset of the summertime
wishes to bury our feet, hands and heads
in the sand and wait out the fall weather
that will pull us back to reality?
First off, you might consider ways to
perk up and jazz up the office. Ways to
keep people attentive and less distracted.
Get creative. I visited an office once that
hung beach balls and other summer
toys from fish line and suspended them
from the ceiling to add a little zest to
the field of cubicles and telephones
which held people in place. The office
manager, several times a week, did

Rushing Reflections: Bo Rushing-Barnes
something special for the employees to
break the wave of wishful thinking to be
on a island somewhere where the sun
shines bright rather just the overhead
fluorescent lighting…! On one occasion,
the manager put acrylic glasses with
little paper umbrellas beside each glass
on the employees desks. He then made
lemonade in the break room and walked
around to each person, pouring the cool
drink from a pitcher into their glass. The
tinkling of the ice cubes and the scent of
the lemonade was a refreshing moment
that perked people up and created a
sense of fun. Plus, it felt great to have the
manager wait on them! If you try this, it’s
quite okay to use instant lemonade rather
than squeezing lemons, but be sure to
buy a few real lemons and float slices in
the pitcher. It adds to the total effect. A
business owner I know gave out coupons
throughout the week (double coupons on
Fridays) to employees who kept up with
customer call demands and exceeded
their daily quotas for sales calls/contacts.
On Friday afternoon, the employees could
“spend” the coupons on various items on
display in the break room. The items were

small, useable, mostly inexpensive things
that were designed for fun and incentive
to keep with the business plan and do
less daydreaming. There were things
like movie tickets, iced coffee drinks or
smoothies from the near-by coffee shop,
bright neon hula hoops, a bunch of fresh
cut flowers to take home and start the
weekend with, perky coffee mugs, tee
shirts, a box of colored paper clips or a
funky cubicle accessory. The ideas are
endless. This particular business owner
picked little things up here and there
throughout the year and was always ready
with the “company store” when there
were slack seasons or for whatever the
need to create an incentive to adjust for
slow progress. When measured, the little
bit of frills and fun time always showed an
increase in sales and productivity when it
was needed the most.
Another office manager tells me she
holds team meetings outside as often
as possible. Their office is close-by a
public park and they walk there for the
meetings. She provides cool drinks and
sometimes scoops of ice cream or crisp
summer salads. They end each meeting

I Will See You at the Theater
Live From the Elsinore: Stephen Martin, Executive Director
The new arts season is quickly coming
upon us! I look forward to all of the
exciting cultural opportunities available
in Salem beginning this fall. If you visited
the Salem Art Fair last month you had the
opportunity to pick up lots of information
on performances by local arts groups in
the “cultural corridor” of the Art Fair. The
distribution of the Art Smart Calendar (a
festive monthly calendar listing a great
number of the performances this coming
year) also took place at that same event and
hopefully you snagged one of those to keep
at home. If you have not yet picked up the
Art Smart calendar they are still available
for free at the Elsinore Theatre.
I want to give a big thank you to everyone
who supports the arts by volunteering
their time and talents to the local arts
organizations, special accolades go to our
volunteers at the Elsinore Theatre. In June
the Elsinore volunteers were treated to
a year end party complete with food and
entertainment. This year the theme for
the annual volunteer party was western,
the lobby of the Elsinore was turned into
a wild west saloon and dining emporium
complete with sarsaparilla bar. The arts
in Salem could not happen without this

tireless group of individuals upon which
we so rely so heavily. Giving back to one’s
community has endless rewards, and I want
to encourage those interested in keeping the
proud traditions of the Elsinore Theatre and
other venues alive to visit us to explore the
available volunteer opportunities.
Serving as a volunteer means setting
one’s own limits as far as one’s time that
is available. However, the opportunity to
mingle and work with the professionals in the
“biz” is a very exciting one. At the Elsinore
Theatre, volunteers comprise our amazing
core of ushers, ticket takers, concession
workers and of course our doorman. If your
talents and interests tend more towards
the nitty-gritty of the backstage, you could
assist on a stage crew or work on other
special events including administrative
support. The Theatre welcomes volunteers
from every walk and stage of life. There are
definite perks to each volunteer position!
The Wednesday evening film series will
also start up again in September. Films
under consideration are still being finalized.
Remember if you have any classic film
favorites be sure to let the Theatre know
and we will try to work those films into the
programming. There are also two FREE

opportunities to hear the sounds of the
Mighty Wurlitzer Theatre Organ at the
August and September “Downtown First
Wednesday Celebrations”. On August 6 and
September 3 from 6:00pm until 7:00pm
the Theatre will be open for you to come
and listen to this great Theatre Organ at no
charge.
September will kick off with “greek god
of the guitar” Pavlo (sponsored by Salem
Community Concerts) on September 7. The
Salem Chamber Orchestra will start their
season by performing at the Elsinore on
September 20. October will bring you The
Kingston Trio (Oct 3), Denny Laine (Oct
4), Ladysmith Black Mambazo (Oct 10),
PianoFiddle (Oct 14), Donna Parker at the
Mighty Wurlitzer (Oct 19) and the Warren
Miller Ski Film (26). Visit the Theatre’s
web site at www.ElsinoreTheatre.com for
a complete listing of events. Tickets for all
of these performance plus many more are
available at the Elsinore Theatre.
And as always, whether as a volunteer or as
a patron, I will look for you at the theatre!

by having a paper airplane competition
or something just as goofy.
Of course we know people aren’t trained
monkeys that do back flips for prizes,
but who among us doesn’t like to step
outside the mundane and have a bit of
fun? It’s rejuvenating to the spirit. The
month of August seems to be, across
all lines, the month when humans slow
down the pace and go into a “dog days of
summer” type funk. I say, give in to it a
bit, but do not allow it to get in the way
of things that need to get accomplished.
If you work from a 12 month plan for
achieving goals and measured results,
having too many off days or even off
moments while at work can lead quickly
to a decrease in momentum and can play
havoc with you in September as you strive
to catch up. August is toward the end of
your third quarter….a time you cannot
afford to waste too much of. If you need
a little reminder of this, pick up a copy
of the fable by Aesop, “The Ant and the
Grasshopper”. See if you don’t feel a dose
of reality after reading it. Just remember,
each of us will be happier in most cases
if we strive to be a hybrid of the ant and
the grasshopper, knowing where a good
balance is between concentrated work
and times of respite.
I once saw a slogan in an office which
read “August Action Dreams, September
Fulfilled Promises.” I asked the woman
who was giving me a tour of the facility
what it meant and she told me it was a
reminder to all staff that dreams with
action plans lead to a promise of success
to follow. One more testament to the fact
that a bit of dreaming and funk, as long
as there is incentive for action in place,
can and will mostly likely be followed by
calculated success.
We at Rushing Real Estate try not to
forget the enjoyment of the moment,
particularly when the summer weather
is ripe and warm before the overcast
skies return in a few more months. At
the same time, we are poised to keep our
path on track to deliver the quality care
our clients have come to expect from us.
Drop by our office sometime this month
and enjoy a refreshing glass of lemonade
with us. You are always welcome!
Bo Rushing-Barnes in collaboration with Linda
Harris. Bo Rushing-Barnes, CCIM, is the owner
and principal broker of Rushing Real Estate, Inc.
(503) 588-8500, bo@rushinggroup.com, www.
rushinggroup.com
Linda Harris is a freelance writer and
managing partner in the Employee & Process
Development firm of Harris & Associates (503)
951-0886, lharris@monitorcoop.com
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Salem Clinic...Continued from page 

Haven Hospital. His specialties include
gynecology, urogynecology and complicated
pregnancies.
Also joining the OB/GYN Department will
be Sheila D. Goldsworthy, MD. Also Board
Certified by the American Board of Obstetrics
and Gynecology, Dr. Goldsworthy graduated
from and completed her internship at
the Oklahoma University College of
Medicine. She completed her residency at
the Oklahoma University Health Sciences
Center. Her special interests include
laparoscopy, hysteroscopy, management
of abnormal Pap smears, and normal and
high risk pregnancies. Both physicians are
accepting new patients.
Salem Clinic was founded in 1925 by a
group of three physicians. In addition to
medical providers, the main Clinic houses
full service laboratory and radiology
departments. There are also three additional
facilities in the community. Salem Clinic

has over fifty providers representing family
practice, internal medicine, obstetrics and
gynecology, general vascular and bariatric
surgery, gastroenterology, allergy and
immunology, pediatrics and urgent care
medicine.
You can find out more about Salem Clinic
by calling 503-399-2424 or visiting www.
salemclinic.org.

What a Summer!
Something
for
COOL those
HOT August
Nights


www.salemhonda.com

Salem Honda/BMW/Ducati
1515 13th Street SE
14k. White Gold with Diamonds & Sapphires

Dave Wilson

Designer Goldsmith, Inc.
10 am - 5:30 pm M–F • 10 am - 3:30 pm Sat
216 Commercial Street NE • Downtown Salem • www.wilsonjewelers.com

503-364-8707

Salem
(503) 364-6784

T:10”
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Don’t Push Your Luck
With Your Push To Talk.
MAKE THE SWITCH TO VERIZON WIRELESS.
Make your business instantly more productive by switching to the only Push to Talk service
that comes with the Network. And right now you can get a great deal on one of our hardestworking phones. Verizon Wireless. The smart choice for Push to Talk.

Add Push to Talk
k to any
Nationwide voice plan
for only

5

$

a month.
T:12.5”

Plus, activate Push to Talk service
on 5 or more new business lines
and get these great deals.
G’zOne Boulder TM

7999

$

With new 2-yr. activation on any Nationwide voice plan.

• Meets military standard 810FF for
water, shock and dust resistance

Motorola AdventureTM V750

4999

$

With new 2-yr. activation on any Nationwide voice plan.
W

• Turn-by-turn directions with
VZ Navigator SM

For Push to Talk solutions for yo
your small business, let Verizon Wireless be your “go-to” guy.
Call 1.866.566.8333

Click
k verizonwireless.com/pushtotalk

Visit a Verizon Wireless store

Activation fee/line: $35. IMPORTANT CONSUMER INFORMATION: Subject to your Major Account Agreement or Customer Agreement, Calling Plan and credit approval. Offer available for corporate-liable customers only. Up to $175 early termination fee and other charges per line. In CA: Sales tax based on full
retail price of phone. Push to Talk requires compatible phone and is available only with other Verizon Wireless Push to Talk subscribers. Push to Talk phones are not eligible for $50 Red Hot Summer Sale promotion. Offers and coverage, varying by service, not available everywhere. Network details and coverage maps at
verizonwireless.com. While supplies last. Shipping charges may apply. Limited-time offer.
© 2008 Verizon Wireless.
58219-11.indd 1

7/16/08 4:34:32 PM
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Your Estate Plan – Part 3
Two months ago we opened with a simple
observation, that everyone has an estate plan,
either the one you develop with advisors or
the one that through lack of planning the
state government has set up for you. And we
learned that estate planning addresses two
important issues: 1) the distribution of your
assets, and 2) your care should you become
incapacitated or in poor health. The main
focus of that first article in this series was on
the basic will, account titling, and beneficiary
designations. Last month we explored the
Revocable Living Trust. For this third article
regarding estate planning we will discuss the
power of attorney, health care directives and
planning for incapacity.
With a power-of-attorney contract, (POA)
a person (grantor) can give decision-making
authority to a trusted agent acting of his/
her behalf. The power of attorney may be
limited to one specified act or, or it may
be general granting a wide range of acts.
Under the common law, a power of attorney
becomes ineffective if its grantor dies or
becomes physically or becomes mentally
incapacitated.
Considering that if one becomes
incapacitated is probably the most important
time to have a POA most people execute a
durable power of attorney, (DPOA) which
continues to be effective even if the one
should become incapacitated. Traditionally
a DPOA has been used to transfer authority
for financial decisions. There are two types
of durable powers of attorney. One type is
immediately effective at the time of execution,

KWVT to
Broadcast
Summerfest
2008
KWVT channel 17 is proud to bring
you “Summerfest 2008” from the heart
of the Willamette Valley recorded in
downtown Dallas on July 26th. KWVT
will broadcast the event Saturday,
August 3rd at 8:00 PM. Summerfest
is sponsored by the Dallas Area
Chamber of Commerce brings a truly
community event and KWVT is proud
to televise this event. This is the first
time that summerfest will be broadcast
so please watch a truly local event only
on KWVT.
KWVT is available to over 200,000
household in the Mid Valley and can
be seen on channel UHF 17 (your cable
system will be on a different including
the newest system MInet (10), Country
cable (52), Salem Cable (7) and
your cable system on may be a different
channel.
For more information feel free to
contact us at 503-930-7228 or on the
web at www.kwvtsalem.com

Let’s Talk: W. Ray Sagner CFP
and the second type, is called the “springing”
durable power of attorney, and does not
become effective until some future date or
event or at the time of incapacity. The ability
to have the DPOA spring in to affect at some
future date is comforting to some people in
that they will retain control over their assets
as long as they are capable of making sound
decisions.
In some states, Oregon being one, a
durable power of attorney can also be used
as a Health Care Power of Attorney like
an advance directive, and empowers the
agent to make health-care decisions for the
grantor, up to and including terminating
care and “pulling the plug” on machines
keeping a critically and terminally ill patient
alive. Decisions regarding health care can
include the power to consent, refuse consent
or withdraw consent to any type of medical
care, treatment, service or procedure.
Unless the power of attorney has been
made irrevocable the grantor may revoke the
power of attorney by telling the his/her agent
that it is revoked; however, the grantor is
responsible for informing any third parties of
the revocation as it is reasonable for the third
parties to rely upon the power of attorney
being in force; while the agent may be liable
for unauthorized acts the grantor may still be
bound by the acts of the agent.
As mentioned above a general durable

power of attorney can include health care
directives, but they can have draw backs.
Administrators in a hospital may to have to
review a lot of information before getting
to what applies to them. Some advisors
suggest clients have a general durable power
of attorney, a separate health care power of
attorney, and the HIPAA authorization form.”
HIPPA, The Health Insurance Portability and
Accountability Act of 1996 involves health
care privacy laws that prevent health care
providers from discussing an individual’s
health care information, such as whether
the one is incapacitated or not. I would also
include a living will or advance directive
which will inform your medical professionals
of your wishes regarding life support and
other instructions for your medical care.
Up to this point we have discussed
instruments that can be used for both
disability and incapacity, however the two
should not be confused. Incapacity involves
a person’s legal ability to act, where disability
involves a person having physical or mental
difficulties. Planning for incapacity is often
over looked and has two distinct parts:
planning for property management; where
the durable power of attorney and living
trust come in, and planning for the client’s
personal care. Planning for personal care
may require creating a special needs trust
and a guardianship or conservatorship; both

of which can be discussed with your Financial
Planner or Attorney.
I am sure you understand by now that
estate planning involves more than planning
for how a person’s assets and possessions are
dealt with at death. Planning for disability
and/or incapacity may be one of the most
important aspects of estate planning. The
tragic story of Terri Schiavo and our Federal
Governments bungling of the situation
should highlight the importance of the health
care power of attorney and medical directive
with a HIPAA authorization form, which
advisors suggest everyone have regardless of
your net worth.
Next month we will finish up our series on
estate planning with how to settle an estate
and some strategies that might make this
unpleasant task a bit easier.
Ray Sagner is a Certified Financial Planner™
with The Legacy Group, Ltd, a fee only Registered
Investment Advisory Firm, in Salem. Ray can be
contacted at 503-581-6020, or by email at Ray@
TheLegacyGroup.com You may view the Company’s
web site at WWW.TheLegacyGroup.com

Meet Carciofino
Lullu’s Tidbits: Lullu Truitt
Hello everybody
I think if I had lived in the early times of
civilization I would have been a guinea pig
for the rest of my people because I love to try
new and unusual foods. Don’t make a funny
face if I tell you that I had for dinner raw
horse meat. It was a conscious choice and
not a mistake. It was such a very delicate
flavor (strange adjective to use talking about
horses) that I asked for another plate of it!
By the way, that was in Japan and yes, they
do eat a lot of different things and I along
with them..but eating artichokes? Oh YES!
The Romans in ancient times called the
artichokes “CYNARA” because as the legend
goes, a girl by that name, turn herself into
that prestigious plant. The plant belongs
to the cardoon family and I wonder if it
went something like ”Hi My name is Cynara
Cardoon!!!!! What’s yours?
Later, when the plant started to be
propagated to different regions it came to be
known with the Arabic name” KHARSHUF
“In the Renaissance it was known as a healing
plant, especially good for the detoxication
of blood, so it was very expensive. Now,
we have no proofs of its miracle qualities,
even though it is supposed to be still great
for your liver. Pope PioV’s personal chef,

Bartolomeo Scappi, in the 16th century
suggested stuffing the artichoke with a mix
of ground veal, prosciutto, cheese, eggs
spices, garlic and herbs.
Just looking at the plant, it really doesn’t
look too friendly. I think it is an interesting
plant, and then you see those thorns and you
decide “definitely not friendly”. I wonder
how was it prepared by the first person that
had either enough guts or hunger to try it?
Did they use some wonderful Kalamata
olives with it? If not, too bad! The artichoke
comes in a few varieties: some with thorns
and some without, but they all have that
distinct flavor. And speaking of flavors, the
ones that are in olive oil are very friendly
indeed. - Actually, too friendly!
In the 19th century there was a well know
character by the name of Angelo Valiani
whose specialty was cold buffets and in
particular the use of his artichokes in olive
oil that he would cultivate and prepare. He
was very popular in Orbetello, Grosseto
and Rome; people would line up to eat his
artichokes and of course that made him
happy, rich and famous.
When Angelo had his first child, he
decided to call him “CARCIOFINO” (little
artichoke). The family went to the Duomo

to baptize the child, but the priest refused to
accept the baby’s name. The boy could not
be named as a plant! At that point, Angelo
said that if a Pope can be named Leone 13th
(Leo 13th) after a wild animal, his son can
definitely be named after a plant.
And so he was named CARCIOFINO.
Hi, how are you! Oh meet my son, little
artichoke!
WOW, and I really thought some modern
names were outrageous.
Until next time
About Lullu’s tutto cucina
Lullu’s tutto cucina is a unique kitchen store:
Lullu, the owner, is certified 110% Italian:
she is proud to have a store that has unusual
merchandise (mostly European imports), that
cannot be found at most kitchen stores. For
special gifts, Lullu’s tutto cucina is the place to
go. There is a warm, inviting atmosphere at
the cooking classes (many are hands-on) that
regional guest Chefs conduct throughout the
year. She also specializes in Italian food and
wines. Gift certificates and gift baskets are
available; special orders are welcome.
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Do These Dedicated People Work for You?
I can’t for the life of me understand
why every single small business in the
Salem/Keizer area isn’t a member of the
Salem Area Chamber of Commerce.
As a past chair of the Chamber weekly
Greeters and having been in business
myself now for a year and a half, I
know what it takes to get my name and
brand “out there”. I know what it costs
to advertise at just about every level
including shopping carts (anybody
see those?). I know from personal
experience it’s not cheap. And when
you look at the cost for those kinds of
advertising strategies and the cost of
marketing through my membership in
the Salem Area Chamber of Commerce,
well, Holy Cow Batman (I rarely use that
phrase), by comparison, my Chamber
membership is practically free! In fact,
it’s actually better than free. And here’s
why.
Jerry Miller (also a past chair of the
Salem Chamber weekly Greeters) and
I know you get your money’s worth in
food alone. At the very least at Greeters
you have rolls, juice and coffee each and
every week. And at the best, about 10
times a year, the host business provides
a full breakfast! I said “a full breakfast”!
Do the math and I think you’ll agree with
Jerry and me that you get your money’s
worth and more in food alone. But, yes,
you attend Greeters to do “business”.

Cars & Stripes
and Auto Detailing LLC

“Your Complete
Satisfaction, Our
Guarantee”
Quality Automotive Trim
Large Selection of
Pinstripes & Graphics

503-585-5885

At Large: Bill Isabell

Standing Left to Right: Mike McLaran, Sharron Seideman, Sylvia Forster, Kyle Sexton,
Carole Reynolds, Tracey Etzel, Jason Brandt, Jessica Chambers, Myron Musick, and Cori
Clausen. Seated: Chandra Andersen, Cori Pratt and Kathy Moore. Not pictured: Sue Bloom.

Let’s talk about that.
Where else can you get in front of 150
to 200 potential clients ever single week

“We Bring Back ThaT neW
car Look and FeeL”
CARS • TRUCKS •
MOTORHOMES • BOATS

• Insurance Claims
• Total Interior Cleaning with the
“Thermax” Extraction System
• Smoke, Pet Odor & Mildew Smell
Elimination
• Paint Sealant
• Hand Applied Waxes including
world famous Zymol Wax System
• Paint Overspray Removal
• No Job Too Big or Too Small
• Over 30 Years Experience

FAMILY OWNED & OPERATED

FREE ESTIMATES

1310 Commercial Street NE, Salem, OR 97303

and have the opportunity to impress
your name and business on them
without spending a fortune?
I pay $295 a year for this opportunity,
which, in and of itself is a heck-of-adeal even if you don’t get any food and
drink. But that’s not all my membership
provides me. It got me an initial 5
minute interview in front of that crowd.
It got me a formal “big scissors” ribbon
cutting. It got me included in the award
winning monthly Business News. It
got me included in the award winning
annual Business Directory & Resource
Guide. These 2 publications are staples
for folks just moving to this area from
elsewhere. Two hundred and ninety
five dollars a year! But wait, there’s
even more.
The Chamber approaches its duties
with a holistic community perspective.
The cover statement of the directory
“Keeping Salem on the Move” says it all.
Why wouldn’t every business person
want to “Keep Salem on the Move” and
by doing so, keep themselves on the
move and doing business? Isn’t “keeping
Salem on the move” a good thing for
everyone, especially businesses?
On page 22 of the latest directory are
listed in general what the Salem Area
Chamber of Commerce impressive
team, under CEO Mike McLaran’s
outstanding leadership, is doing for
Salem to “Keep her on the move”.
1. It’s creating a strong local economy
2. It’s promoting the community
3.
It’s
providing
networking
opportunities
4. It’s representing business interests
5. It’s taking political action [that
supports the livability and economic

stability of our community]
As Kyle Sexton, Director of Member
Services & Sales, states every week at
Greeters: “If you’re in business, we’re
working for you”. Is that so wrong?
There are many, many more positive
features that I could write about here
concerning the Salem Area Chamber
of Commerce. I’ve just touched on
the tip of the iceberg, so to speak. But
considering just these elements alone
you might think that a rational business
person would see value in spending a
measly $295 A YEAR.
And last but certainly not least, you
get to socialize with many other great
(and sure, some not so great – they
don’t know who they are) business
people who face many of the same
issues you face. You have a multitude
of opportunities to share business
challenges and successes with them
and them with you. That, too, can do
wonders for your own business. It’s
not unlike any number of great support
groups that can help a person face a
specific challenge in life. Ours is a
challenge to have a successful business.
And support you and your business is
exactly what the membership (other
business people just like you) strives to
do. They’ve certainly supported mine.
So why isn’t every single small
business in the Salem/Keizer area a
member of the Salem Area Chamber of
Commerce? If you think you have the
answer to that question, I’d love to hear
it. My business address is at the end of
this column.
Are you in business in the Salem/
Keizer area? Are you a member of the
Salem Area Chamber of Commerce? If
you’re not a member but I’ve somehow
convinced you that it might be a good
and valuable thing to do, call Myron
Musick, Member Services, today
and find out more about what you’re
missing out on for practically “free”.
His number is 503-510-6667. Or go to
the Chamber website and check out the
many other positive features that are
included with your membership (www.
salemchamber.org). If you’re waiting
for a better value, you’ll be waiting too
long. Two hundred and ninety five
dollars a year! Join today and see what
happens! The Salem Area Chamber of
Commerce.
Bill Isabell is chief meteorologist for KBZY
Radio, 1490am and owns an Allstate Insurance
Agency at 735 Browning Ave SE, Suite 120, in
Salem, Oregon
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Millionaire Files – Part 2
be very comfortable. People who are
merely comfortable don’t usually
order the “market price” items on the
menu. They may be comfortable, but
they don’t have the freedom of making
choices regardless of price.
Actions: Write down two financial
goals, one for your annual income and
one for your net worth. Both should
demonstrate your intention to create
abundance, not mediocrity or poverty.
Next, go to an upscale restaurant and
order a “market price” meal without
asking the cost. If money is tight, it’s
acceptable to share the meal. Begin to
get yourself accustomed to living a rich
life.
Wealth File #3 Rich people are

August 9 & 10

committed to being rich. Poor people
want to be rich.
Most people say they want to be rich,
yet they hold subconscious beliefs that
tell them that there’s something wrong
with being rich. They think people will
want handouts, they’ll lose their health
trying to get rich, or they’ll be robbed.
Some are afraid to make money and
then lose it. The number one reason
that people don’t get what they want
is because they don’t know what they
want. They say one thing but believe
another. You won’t get rich saying you
want to be rich. You must choose and
commit 100 percent to being rich.
Actions: Write a short but specific
paragraph on exactly why you want
to be rich. Next, reinforce your
commitment by verbally affirming
your goal with a supportive friend.
These actions will help you to move
from wanting to be rich, to committing
to be rich.
Wealth File #4 Rich people think big.
Poor people think small.
The Law of Income states that you
will be paid in direct proportion to
the value you deliver according to the
marketplace. That value is determined
by four factors: supply, demand,
quality and quantity. Quantity is where
you’ll make your money. Deliver your
solution to the masses and you’ll make
more money than if you deliver to a
few.
Actions: Make a list of your natural
talents and where you can use these
gifts in your work life. Come up with

three strategies on how you can solve
problems for 10 times the number
of people you affect in your job or
business right now. This will help
you utilize leverage in your business
vision.
Wealth File #5 Rich people focus on
opportunities. Poor people focus on
obstacles.
Focus isn’t “positive thinking.” It is
your habitual perspective of the world.
Rich people focus on what they want.
Poor people focus on what they don’t
want. If you want to get rich, you’ll
need to focus on making, keeping and
investing your money. You’ll also need
to get into action. Action always beats
inaction.
Actions: Start a project that you’ve been
wanting to start. Reframe problems or
obstacles into opportunities. Finally
focus on what you have, not what you
don’t have. Make a list of 10 things that
you’re grateful for and review it every
morning for 30 days. These actions
will help you reshape your focus to
opportunities, rather than obstacles.
Actively Choose to be Rich
Being
rich is a choice. With daily actions, you
can reset your financial blueprint for
success. In next month’s conclusion,
we’ll outline the final 13 Wealth Files
in Secrets of the Millionaire Mind.
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Wealth File #2 Rich people play the
money game to win. Poor people play
the money game not to lose.
The goal of truly rich people is
to achieve massive wealth and
abundance. The goal of poor people is
to have enough to pay their bills. The
middle class goes a step further. Most
middle class want to be comfortable.
The problem with the goals of the
poor and the middle class is that they
will rarely achieve more than their
goals. If your intention is simply to
pay your bills, you will probably get
just enough to pay your bills, but not
a dollar more. People who aspire to
be comfortable will probably never be
rich, but if you’re rich, you’ll probably

Mortgage Views: David Chandler
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Part 2 in a series

Public Relations, Inc.
Association Management
Event Planning
Marketing & Public Relations
Writing, Design & Printing
Public Affairs Consulting

503-585-8254
www.PRSalem.com

3340 Commercial St SE Suite 210
Salem, OR 97302 • Fax 503-585-8547
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Graham Aviation Services Presents...

Diamond Day
at the

Salem Airport
SATURDAY, AUGUST 2, 2008
NOON TO 5PM

FREE

ADMISSION

FREE PARKING

Let You

..
.
y
l
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New Diamond Aircraft — Displays & Rides
Exhibitor Booths
National Guard Helicopter Display
Aircraft Displays
Fabulous Food from the Flight Deck Restaurant
www.GrahamAviation.com

SPONSORED

BY

Lisa Franceschi 503-589-9150 lisa@withnellauto.com
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Salem’s Judie Foreman
Presented with OAHHS
Community Advocate Award
On Thursday, July 18, 2008 the Oregon
Association of Hospitals and Health Systems
(OAHHS) honored its second recipient of the
Ellen C. Lowe Community Advocate Award.
This is the association’s highest honor for a
community member. This year’s recipient
is Judie Foreman from Salem, Oregon. S he
has been a community volunteer and breast
cancer advocate within the Salem Health
System since 1990. She was nominated by
the executive team at Salem Hospital. The
award was presented by Ellen C. Lowe the
inaugural recipient of the award.
Foreman’s life changed in the summer of
1990 when she was diagnosed with breast
cancer. From that moment, with her husband
Bob by her side, she has been an outspoken
community advocate surrounding breast
cancer awareness and the need for continued
research and education; together, they are
true survivors.
“Judie is definitely a leader and driver
to make things happen. She has the
ability to work with a variety of people
and contributing ideas to help promote
our overall message of awareness and the
importance of early detection,” according to
the nomination form submitted by Sherryll
Johnson Hoar, manager of marketing and
communications for Salem Health.
Most recently, Foreman has volunteered
to be the patient educator assisting primary

health care providers learn how to do a
thorough clinical breast exam. She has
also spoken to large groups through the
American Cancer Society and other health
care-related events on the topic.
“I am committed to beating this disease.
With the support and resources of my
family and community I will continue my
advocacy. I am honored to be recognized
by the Oregon Association of Hospitals
and Health Systems for a cause that has
been so natural to me. I am humbled by the
experience,” commented Judie Foreman on
receiving the award.
“Judie possesses all the qualities that
embody this award,” stated Kevin Earls,
vice president of policy and advocacy for
OAHHS. “She possesses a certain grace
and style that fosters easy and comfortable
communications and rapport with the
people she comes in contact. We are proud
to honor her as a role model of success.
About the Award: The Ellen C. Lowe
Community Advocate Award honors a
community member for his or her unique,
unusual or continuous support of a hospital
mission and/or the health of its community.
The recipient possesses compassion,
understanding, wisdom and a clear vision
to see to the core of community issues. This
is an award for a community member and
not a hospital employee.
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an additional 5 days and 4 nights in Puerto Vallarta
Mexico. That’s right! two vacation stays with your
purchase, just in time for the holidays and no blackout dates. Obey your better judgement--bring this
coupon in now. We have reduced prices on seleted
items throughout the store up to 60% and are clearing out our warehouse for this promotion.
Coupon expires 2/28/08

Coming
nextseason
The Heat is On!
Starring Quinn Lemley
An Dóchas & The Haran
Irish Dancers
The Fab Four
Footloose
and one more to be announced!
Plus

Paula Poundstone• Golden Dragon Acrobats
The Trail Band • In The Mood

Theatre Box Office:
503-375-3574
www.elsinoretheatre.com

Ask about
our
Convenient
Credit Plans

Salem
230 Chemeketa St. N.E.
503–315–1290

Mon. - Thurs. 9:30 - 6pm • Fri 9:30 - 4pm • Sun. 11 - 5pm •
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Who’s looking at your listing?

RMLS is the primary MLS in these areas
RMLS has subscribers in these areas, but is not the primary MLS

Make sure your listings are included in the
largest Multiple Listing Service in Oregon

COME VISIT
THE VERY BEST
BUSINESS NETWORKING
GROUP IN SALEM!
SALEM DOWNTOWN NETWORKERS
MEETS EVERY THURSDAY MORNING

7 to 8:30 AM
McGrath’s Fish House
350 Chemeketa St. NE
Downtown Salem

SalemDowntownNetworkers.com

CHECK OUR WEBSITE FOR DETAILS
AND SOME OF OUR OPEN
BUSINESS CATEGORIES

WORD OF MOUTH
ADVERTISING
REALLY WORKS!
We have fun helping each
other grow! Come visit soon!

1-800-782-1605

www.HertzSalem.com
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Have Your Cake & Eat Here Too!

��������Willamette�ValleyȱGrillȱ

Now Serving Breakfast • Lunch • Dinner
Featuring
Fine Wines from
Willamette Valley
Vineyards

Salem’s Finest Steakhouse
featuring Executive Chef Mathew Slack

SALEM’S
BEST STEAK
PAN FRIED
TROUT
Ask About Our Special Celebration Cakes & Gift Cards

FENNEL
POLLEN LAMB
CHOPS

Sunday 11am to 9pm
Monday-Thursday 7:30am to 10pm
Friday 7:30am to 11pm
Saturday 10am to 11pm
Dinner Served 4pm til close

BANANAS
FOSTER –
TABLESIDE

25 YEARS OF GOOD TASTE!
310 Kearney Street SE • 503-585-7070 • gerryfrankskonditorei.com

SETTING THE STANDARD FOR

Willamette
Valley Grill

All-You-Can-Eat

Prime Rib

It’s
An
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$19

95

Mondays
starting at 5pm

FONDUE
NIGHT

WEDNESDAYS 5PM
ONLY $5.50
Live Music
Friday &
Saturday

33301 Market Street NE
at The Red Lion Hotel

(503) 370-7997
WillametteValleyGrill.net

GREAT STEAKS

EXCELLENCE

• GREAT SEAFOOD • GREAT SERVICE

OREGON PACIFIC - CASCADE
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A TRADITION OF ELECTRICAL

CRAFTSMANSHIP
541-736-1443

nwelectricians.com
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Executive
Updated ranch style farmhouse. 3bd 2ba. 40x40 shop . Year
round spring. All on 28 plus acres. Silverton Area. $ 690,000.00
Earl Kirk 503-991-1113 or Cece Mosher 503-991-1114
www.equitygroup.com
RE/MAX equity group, inc.

European Rustic by John Hammer. 2325 Tuscana Ave S. Be one
of the ﬁrst to own a John Hammer Const. home with quality you
have come to expect in beautiful Bella Cresta Subdivision in South
Salem. This lovely European Rustic style boasts a Master on the
ﬁrst ﬂoor. $650,000. For More info call Roger Elliott 503 569-5003
www.theelliottteam.net RE/MAX equity group, inc.

New Construction by John Hammer. 5967 Pikes Pass St SE.
This home to be built will delight your buyers. One of our buyers
favorite plans. Great room style with master on the main level, open
loft/bonus room in upper level, & a 3 car tandem garage. All of
the ﬁne luxury amenities you have come to expect! $539,900 Call
Roger Elliott 503 569-5003 or see it online at www.theelliottteam.net
RE/MAX equity group, inc.

Rustic Home by John Hammer. 5984 Pikes Pass St SE. One of a kind built
with superior quality and attention to detail. The warmth and character of this
home greets you the moment you go through the door. The home includes
formal living & dining, country feel kitchen with island, eating nook, family
room, den/ofﬁce, theatre/game room and master suite. $569,900 Call Roger
Elliott 503 569-5003 or see it online at
www.theelliottteam.net RE/MAX equity group, inc.
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Properties

Close-in Country This 2341 sq. ft. 4 bdrm, 2 bath home
on 2.19 acres boasts oversized garage, garden spot, covered
equipment storage, and easy access to town and highways.
$444,900.00. Jim Hansen RE/MAX Equity Group 503-3633367 or salemhomes@jimhansen.com
RE/MAX equity group, inc.

Nestled privately with in the city limits on 3 acres. 6345 Sq
ft. 6 + bedrooms & 5 + Baths. In ground pool off master bedroom. 500 ft gated drive. Very elite property. $1,250,000.00
Earl Kirk 503-991-1113 or Cece Mosher 503-991-1114
www.equitygroup.com RE/MAX equity group, inc.

Breathtaking Views!! 5300 ft on 5 acres. Entertainer’s Dream!
Beautiful landscaping, water features. Gourmet kitchen, professional appliances, luxurious master suite, theater, in-home gym,
sauna, wine cellar, 2nd kitchen. Paul Holstege 503-409-5024
www.equitygroup.com

Two Master Suites. Over 4,500 sf of luxury living and entertainment spaces. Elegant and Richly designed. 5bdr/4.5 bath.
Only $675,000. Call Natalie Rybakov 503-990-2782 or visit
www.SalemAreaHomes.com (MLS 582663)
RE/MAX equity group, inc.

Custom Home is Cambridge Meadows. 1556 Brewster Ct
SE. 2 Masters, Grand Entry, Formal Living, Dining and Family
rooms. Granite and some Stainless in Kitchen, Cherry Hardwoods and Custom Built-ins in Ofﬁce and Family Room. French
Doors off Master to private patio. Large lot too! $559,900 Call
Trevor Elliott 503 602-1039 or see it online at
www.theelliottteam.net RE/MAX equity group, inc.

Valley View in West Salem. 559 35th Ave NW
270 degree views & DUMBWAITER/LIFT so no climbing stairs. Master
on the main, WIC, shower & Jetted Tub. Gourmet Kitchen with nook,
granite, pro gas range, eat-in-bar & views. Family/game room downstairs
& large indoor ﬁnished workshop with built-in bench & cabinetry. Large
20x33 RV garage. $539,900. Call Trevor Elliott 503 602-1039 or see it
online at www.theelliottteam.net RE/MAX equity group, inc.

New Construction luxury home with acreage. Minutes
from Corvallis. 4 bdrm, 3.5 bath with formal dining and bonus
rm. Granite gourmet kitchen, upgraded details through out.
$840,000 Contact Sharon 503 551-3328. More photos at
www.SharonWalsh.net RE/MAX equity group, inc.

Macleay Area! Custom 1 level home on 1.5 acre. Formal
Liv Rm, Fam Rm w/ﬁreplace, beautiful hutch in Dining Rm.
HUGE SHOP - 2 bay/2 deep. Mature landscape w/30 Blueberry bushes & room to plant more. Shelly Samson 503-3715127 or ssamson@equitygroup.com
RE/MAX equity group, inc.
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