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Yost Restores the Vick Building

Saalfeld Griggs PC 
Welcomes Caleb Williams

Bill Isabell at Large

The historic Vick Building at 525 
Trade Street in Downtown Salem 
is undergoing a makeover.

Dry rot on its windows and rooftop 
will be repaired and the light blue 
exterior is now a rich suede, with 
chocolate and beige accents. 

The color is believed to be a 
“designer” version of the original 
Vick color, and  being applied 
by H&B painting of Keizer. The 
transformation is expected to take 
about four weeks. 

The building is named for Charles 
Vick, one of Salem’s most colorful 
early businessmen, who is best 
remembered for donating $500 to 
the American Red Cross to be the 
first “motorist” to cross Salem’s 
Center Street Bridge during its 
July 29, 1918 dedication.

Vick piloted a Fordson tractor 
across the new span to the cheers 
of thousands of celebrants.

Yost has previously invested 
extensively in the restoration 
of architectural features and 

Saalfeld Griggs PC is pleased 
to announce that Caleb Williams 
has become a Shareholder of the 
firm. Caleb’s practice is focused 
on business and corporate law, 
including business sales and 
acquisitions, business formation and 
maintenance, and trademark and 
copyright law. 

Caleb is involved in the Salem 
community and currently serves 
as Chairman of the Board of 
the Willamette Chapter of the 
American Red Cross.

How would you like being represented 
by a law firm that has a philosophy of 
being more than just a business?  A law 
firm with a history, vision and mission 
that chooses and represents clients 
who share their guiding principals built 
on integrity, honesty and high moral 
standards?  In other words, a law firm 
with an underlying client relationship 
philosophy geared to contribute positively 
to the larger community?

Fetherston Edmonds, LLP of Salem 

Continued in Bill Isabell’s column on 
page 17

(L to R) Ben Fetherston, Jim Edmonds, 
Steve Lippold and Jeff Trautman.

infrastructure of both the 
Reed Opera House and Capitol 
Center, and recently converted 

Alessandro’s into one of the 
state’s largest fine art galleries to 
enhance the restaurant’s dining 

experience.  
Roger Yost purchased the Vick 

Building in April. 

Roger Yost stands in front of the Vick Building in Downtown Salem
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In today’s challenging real estate market, 
nothing brings a wider smile than the sign that 
says “SOLD.”

And thanks to the experience and productivity of 
RE/MAX Sales Associates, that sign is appearing 
more frequently than you might think.

RE/MAX agents average more sales than other 

agents. They know their markets, and they care 
enough to get to know you, too.
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Business taxpayers can now go to 
the Oregon Department of Revenue’s 
website and make tax payments 
electronically via a secure online form. 

Providing online payment services 
has become an important factor in 
how government conducts business. In 
response, the Department of Revenue 
partnered with U.S. Bank to make a 
secure electronic format available. 
Taxpayers do not need a U.S. Bank 
account to use the service. 

“We are very happy with the electronic 
payment process. Making tax payments 
is now easier and more convenient for 
our taxpayers,” said Tom Sanderson, 
Department of Revenue Manager. 

For more information, visit www.
oregon.gov/DOR and click “Electronic 
Payments.”

Businesses Have 
Simpler Way 
to Pay Oregon 
Taxes

Hispanic Holiday Celebrations are 
mesmerizing pageants of color and 
symbolism that are grounded deeply in 
colonial and indigenous traditions. In a 
new exhibit, the World Beat Gallery focuses 
on three festivals that take place during 
the holiday season: Dia de los Muertos or 
Day of the Dead, Nov. 1-2; Las Posadas, 
commemorating Mary and Joseph’s journey 
to Bethlehem and their search for lodging, 
December 16-24; and Dia de los Reyes, the 
Day of the Three Kings, January 6. 

Gallery visitors will be welcomed 
by the glowing site of a memory altar 
commemorating loved ones for Dia De Los 
Muertos.  They will learn the connection 
between Christmas and the origin of the 
piñata, and see traditions of gift giving in a 
new light.  

The World Beat Gallery is located on the 
2nd floor of the Reed Opera House, 189 
Liberty St. NE; for more information call, 
503-581-2004. 

The mission of the Salem Multicultural 
Institute, which hosts the annual World 
Beat Festival, is to promote harmony 
and understanding through innovative, 
educational cultural programs and activities.  
SMI is honored to present “Hispanic Holiday 
Celebrations” as the eighth exhibit at the 
World Beat Gallery, which opened in 2006.

Photo caption: Las Calaveras, skeletons, 

like these are ubiquitous during the Dia de 
los Muertos celebration.

Open Oct. 15 through Jan. 15. 
World Beat Gallery Hours: Tuesday-

Friday 10-2 and Saturday 12-4, closed on 
major holidays. Tours are available by 
appointment.

Salem Multicultural Institute Presents 
Hispanic Holiday Celebrations

In a recent interview with Mike 
O’Brien, the man who bought 
five Salem car dealerships we 
discovered a new flow of passion 
for the mid-Willamette valley as 
a viable market.

O’Brien is the largest 
operator of car 
dealerships in the 
northwest. Investing in 
Salem is a move into 
Oregon that Mike is 
excited to talk about.  
Adding thirty new jobs 
comes at an ideal time 
and is just a start as the 
growth of the O’Brien 
dealerships in Salem ramp 
up. 

“We’ve added Saturday 
service and taken all the 
ADM stickers off every 
vehicle.” Thats the add on 
price some dealers post on 
cars.

Welcome the new attitude 
and the new names:  BMW 
of Salem, Honda of Salem, 
Volvo of Salem and 
Volkswagen of Salem. The 
new names come complete 

with the O’Brien Auto Group 
commitment to satisfaction, 
quality and service.
“During the past 20 years we’ve 

steadily become the largest 
and most successful auto 
group in Washington 
state.” Mike O’Brien owns 
and operates Lexus of 
Bellevue, Acura of Seattle, 
Scion of Kirkland, Toyota 
of Kirkland, Land Rover 
of Tacoma. Smart Center 
of Seattle. Volvo of 
Tacoma, Lexus of Tacoma 
and Jaguar of Tacoma. 
Founded in 1986, 

O’Brien is a privately-
held company that owns 

and operates 13 dealerships 
in Washington and Oregon. 
O’Brien employs 780 people 
and had annual sales exceeding 
$550 million in 2007.
“We are very excited to be 

in Salem and are committed 
to operating a business that 
makes a positive impact on the 

community.” 
Mike O’Brien has plans for 

huge success in Salem.

Mike O’Brien Ramps Up the 
Car Business in Salem

Assistant Chief Bob Jung announced his 
planned retirement from Marion County 
Fire District No. 1, effective September 30, 
2008. His retirement comes as bittersweet 
to the 34-year member of the District, “The 
district has given to me more opportunity 
than I could have imagined. It has been a 
great career that I would recommend to any 
person.” 

Assistant Chief Bob Jung began his career 
with Marion County Fire District as a 
volunteer firefighter at the Macleay station 
in 1974. He became a dispatcher for the fire 
district in 1976, and later joined the line as 
a career firefighter in August, 1980. Chief 
Jung was promoted through the ranks over 
the next 20 years until he was appointed as 
Assistant Chief in October 2000. 

Chief Jung said that he has enjoyed 
working with Chief Henson as Fire Chief. 
“I am supportive of the changes that we 
have implemented, and honestly feel they 
have greatly improved the department as 
a whole. I am also very proud to have been 
on the ground floor of the Willamette Valley 
Fire and Rescue Authority becoming a 
reality. I am positive it is the right direction 
for Marion County Fire District No. 1 and 
the communities we serve.” 

Fire Chief Kevin Henson praised Chief 
Jung for his strong commitment to the fire 
district and for his years of service. Chief 
Henson indicated that he is working out the 
details of contracting with Assistant Chief 
Jung for the next several months during the 
transitional period.

Assistant 
Fire Chief 
Announces 
Retirement
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Enjoy door prizes, snacks, wine, raffles & fun!
Share your business with our business.

Thursday, October 23rd, 6-8pm
Location: 775 Front Street NE, Salem 97301
(at Keith Brown Building & Lumber Supply)

www.salemdowntownnetworkers.com

Business 
Showcase 

Night!

Allstate Insurance Company recognized 
personal financial representative Christian 
Schnell of Salem for his five years of service 
at Allstate. 

“We are very fortunate to have Christian as 
a part of the Allstate family,” said Michelle 
Lee, field vice president of Allstate’s 
Northwest Region, which includes Alaska, 
Hawaii, Idaho, Oregon and Washington.  
“This is certainly a milestone for Christian, 
who has made great contributions to 
Allstate, and we wish Christian continued 
success.” 

As a part of the Allstate Milestone 
Achievement program, Allstate agents and 
personal financial representatives receive 
a plaque of recognition honoring their 
contributions and service of five years or 
more. Â Schnell is one of more than 75 
Allstate personal financial representatives 
throughout the Northwest Region. 

Schnell sells a range of fixed, variable, 
indexed and market value adjusted annuity 
products and long term care, in addition to 
offering investment products from mutual 
fund families. 

The Allstate Corporation (NYSE: ALL) is the 
nation’s largest publicly held personal lines 

Allstate Personal Financial 
Representative Recognized 
for Five Years Outstanding 
Service

insurer. Widely known through the “You’re 
In Good Hands With Allstate®” slogan, 
Allstate helps individuals in approximately 
17 million households protect what they 
have today and better prepare for tomorrow 
through approximately 14,800 exclusive 
agencies and financial representatives in 
the U.S. and Canada. Customers can access 
Allstate products and services such as auto 
insurance and homeowners insurance 
through Allstate agencies, or in select 
states at allstate.com and 1-800 Allstate®. 
Encompass® and Deerbrook® Insurance 
brand property and casualty products are 
sold exclusively through independent agents. 
The Allstate Financial Group provides 
life insurance, supplemental accident and 
health insurance, annuity, banking and 
retirement products designed for individual, 
institutional and worksite customers that 
are distributed through Allstate agencies, 
independent agencies, financial institutions 
and broker-dealers. 

Securities offered through Allstate 
Financial Services, LLC Registered Broker-
Dealer. Member NASD, SIPC. Main Office: 
2920 South 84th StreetLincoln, NE 68506. 
877-525-5727. 

Nearly 20 years ago a single mom Sam 
Hart and her young daughter Jasmine 
stood peering into the windows of a vacant 
shop on the corner of Hood and Broadway 
in Salem. The shops history had been long; 
it had served the community in the past as 
a doll shop, beauty and tattoo studio, just 
to name a few. The beauty salon had crept 
away in the night taking with it the shop sink 
fixtures, light bulbs and toilet paper, never 
bothering to disconnect the plumbing; this 
little shop was flooded with water.

Sam and Jasmine knew the location would 
be perfect for their new shop LiL’Gypsy. 
They began the negotiation with the owners 
and with help of friends, soon set about to 
restore the shop to a usable structure.

Now, walking through the doors of this 
very shop for the first time is amazing, 
surprising and even a little over whelming.  
Every inch of this small but delightful shop is 
filled with wonderful and hard to find items 
of old. Vintage hats hang from the ceiling. 
Vintage jewelry beautifully displayed in 
cases and on shelves all around the room.  

Vintage clothing from all eras line the walls. 
If that is not enough, Sam has managed to 
create some fabulous one of kind costumes 
that she rents year round and during the 
Halloween season she opens a secret door to 
reveal what she calls the “Costume Annex.” 
A special room packed with amazing dress 
up and costume items for patrons who want 
to create their own one of a kind costume to 
purchase.

After all these years you can still find 
Sam there behind the counter of her shop 
giving individual customer service to her 
clients, although Jasmine has grown up, 
married and moved on. Sam is still dressing 
the masses for all the community events. 
Shoppers “In The Know” go to LiL’Gypsy get 
their unique (nobody has one like it) prom 
dress, a amazing vintage 1920’s brooch, 
retro suit or prize-winning costume. 

If you have never been to LiL”Gypsy 
Boutique & Costume Rental you owe it to 
yourself to take a peek at a Salem attraction, 
that Sam lovingly refers to as Salem’s LiL 
Secret.

www.lilgypsy.com for all the details.

Dreams of LiL’Gypsy
BY SCOTT MILLS
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Crime & Punishment: Measures 57 & 61

The Oregon Pioneer

MUSInGS OF THE OREGOn PIOnEER

I Stand Proud and watch from “Atop” the 
Great Dome of the Oregon State Capitol.  It 
is my job to watch and remember.  We’re not 
living the surreal experience of Dostoevsky’s 
Crime and Punishment, but it may seem that 
way.

The Legislature’s actions and the public’s 
reaction lead us toward a surreal experience 
in which each Political Party professes to 
be tougher on crime.  This is a history of 
government gone amuck! Two Measures, 57 
and 61 are on the November ballot.  These 
Measures are competing for votes and 
asserting that one Measure is “tougher on 
criminals” than the other! This is a difficult 
history for me to tell.  Once again the citizens 
face an increasingly heavy tax burden. The 
“winner” will be the bureaucracy, and the 
“losers” will be the taxpayer.   

Now, the history of this mess. The 
Legislature is certainly at the top of the 
list of malfeasants. But I will not forget the 
voiceless Judiciary. Both play a prominent 
role, and I hold each accountable. The 
first error occurred when the Legislature 
was convinced by a group of professional 
academics that the Oregon Criminal Justice 
system was “not good,” and “new standards” 
should be applied. Oregon should be 
innovative, and the Legislature accepted 
the academicians’ assertions and proposals. 
The so-called Sentencing Guidelines or 
sentencing matrix was enacted. On the 
vertical axis is the severity of the crime.  
On the horizontal axis is the prior criminal 
history of the defendant. So, look on the 

grid, find the crime, ask how many criminal 
convictions the defendant has, and one finds 
the sentence to be imposed. Elected Circuit 
Court Judges were effectively taken out of 
the loop, and the Judges said nothing.

Prior to the matrix, there were three general 
classes of felony crimes, A/B/C.  Each class of 
felony had a maximum term in prison:  Class 
A was 20 years, Class B was 10 years, and 
Class C was five years.  Elected Judges who 
heard the case decided what the punishment 
should be.  Hence, each received an individual 
sentence based upon wide discretionary 
parameters.  The defendant would then enter 

the State Corrections system and be subject to 
release at the discretion of the Oregon Parole 
Board.  

In simplest terms, the Legislature 
standardized criminal sentences and reduced 
the need for a Parole Board. This “new” system 
was hailed as a success. The Department of 
Corrections was actually showing a leveling off 
of criminals entering the system. Wow, maybe 
this is better.  The victory party was not only 
premature but amounted to arrogance running 
rampant.  The Department of Corrections 
didn’t interpret the numbers correctly, and 
the Legislature hailed victory. The numbers 
actually showed more criminals released on 
probation, not less crime being committed. 
The Sentencing Guidelines or matrix 
was a disconnect between the “crime and 
punishment.”  County jails went over capacity, 
and a revolving door at the jails started to spin 
faster. Criminals knew the system better than 
the criminal defense lawyers.  Committing 
crimes was easy, and if caught, it was difficult 
for the Court to send the criminal to prison.

Several Legislators sought changes to 
Sentencing Guidelines in the early 1990’s.  The 
Legislature did nothing. As a result initiative 
Measure 7, was filed and in 1994, with 1.2 
million ballots cast, mandatory minimum 
sentences for serious assault and sex crimes 
were approved by 66% of the voters. The 
Legislature reacted by building new prisons, 
and declared Sentencing Guidelines were 
working well. Today, the same issues exist with 
property and theft related crimes, including 
burglary and identity theft.  Such property 
crimes under the Sentencing Guidelines 
dictate release of the criminal to probation. 

The Legislature declares all is working well 
as the jails overflow. The Legislature again 
overlooks the speed of the revolving door at 
the local jails, which continues to spin “faster, 
faster and faster”.

Measurers 57 and 61 require harsher 
penalties for property and theft related crimes. 
I will predict that both Measures 57 and 61 will 
pass. Just which one will receive the most votes 
is problematic and to a large degree irrelevant. 
Both will require the taxpayers to pour more 
and more tax dollars into a bottomless pit.  
More jail beds, more prison beds and to what 
avail?  A continued disconnect between crime 
and punishment. The Legislature continues 
to modify a broken system. The Judiciary 
remains silent. The citizens want action, and 
they will they will vote for the Measures, only 
to find that the “winner” means greater and 
greater inequities and more and more taxes.  

Yes, the real “winners” are the bureaucrats 
who will have more money for jails and 
prisons.  The “losers” are the taxpayers.  There 
is a lack of leadership in the Legislature, and 
the Judiciary has lost its voice.  The academics 
have been shown to be in error.  The Oregon 
Criminal Justice system is “now broken” and 
will remain so until the Legislature returns 
criminal sentencing discretion to elected 
Circuit Court Judges.  Reinstate a Parole 
Board system, and allow criminal defendants 
to be sentenced for the crimes they commit on 
an individualized basis.  We’re not living the 
surreal experience of Dostoevsky’s Crime and 
Punishment, but it certainly seems that way.  I 
Stand Proud and watch from “Atop” the Great 
Dome of the Oregon State Capitol.  It is my job 
to watch and remember.  

The 2008 Business of the Year Awards 
Luncheon drew a crowd of over 300 people 
to celebrate and show their support for local 
businesses. Taking care of customers, community 
and excellence in business was center stage for 
this years awards.  

Business of the Year - Huggins Insurance
Small Business of the Year - Landmark 
Awards & Engraving
Agri-Business of the Year - O’Neil Pine 
Company
Regional National Business of the Year- 
Garmin AT
New Business of the Year - The Third 
River Inc.
Employer of the Year - Courthouse 
Athletic Clubs
President’s Choice Award - QA Properties
Salem Area Chamber of Commerce teamed 

up with sponsors Umpqua Bank, K/P 
Corporation and Rural Metro Ambulance.

•
•

•

•

•

•

•

Huggins 
Insurance 
named 
Business of 
the Year
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LandAmerica - A Fortune Magazine 2007 Most Admired Company.
925 Commercial Street SE, Suite 100 · Salem, Oregon 97302 · 503-361-1211

LandAmerica’s exclusive design and direct mail program provides management of your 
marketing campaigns, 100% freedom of design of postcards, flyers and emails.
LandAmerica Lawyers Title, helping you market your best features from design to delivery.  

Contact your LandAmerica Lawyers Title Sales Representative for more information.

Robin Addicott
Sr. Sales Representative

James Diarmit
Sales Representative

Teri Burstedt
Sales Representative

Market your best features.

Home is where the heart is

2008

Trade Fair

Lane Community College 
Center for Meeting 

and Learning
4000 East 30th Avenue 

Eugene, OR 
10am to 3pm

Friday, October 17

Door Prizes!

Innovative Real Estate Trade Information!

 Cutting Edge Technology!

Credit Hours!

Sponsored by:

Free Admission 

for all Real Estate 

Professionals!

Save

the

date!

http://tradefair.rmls.com

The National Association for the 
Remodeling Industry (NARI) has graduated 
a new certified remodeler, one who is based in 
the Santiam Canyon. Kurt Hueller, President 
of Hueller Construction, Inc. of Lyons, 
earned his certification this summer through 
the national organization’s Virtual Study 
Program. Hueller is one of only thirty-one 
individuals in the State of Oregon who hold 
the Certified Remodeler (CR) certification.

NARI’s CR program offers a measure of 
skill and expertise valued by consumers. 
The program provides comprehensive 
review and testing in areas of business 
management, ethical conduct and technical 
skills. In addition, CRs must adhere to a strict 
Standards of Practice and Code of Ethics.

“I have always held my company to the 
highest standards,” says Hueller. “I wanted 
to earn this certified remodeler designation 
to set our company apart in the industry, 
and to demonstrate to our clients that we 
are experts in the field. This designation can 
reassure clients that our work is professional 
and that clients can trust us to provide a 
high-quality finished product.”

 The NARI CR program assesses the 
knowledge and skills of the remodeling 
contractor in more than 20 remodeling task 
areas, including: business methods and 
practices; building codes and construction 
law; planning and building site layout; and 
all trade skills required in remodeling a 
home. NARI CR designations require the 
candidate to have been working full-time 

in the remodeling industry for at least 5 
years. Candidates are required to pass a 
comprehensive, full-day assessment exam; 
preparation for the exam takes up to 16 
weeks.

 Hueller has noticed that customers are 
becoming more educated and savvy. “We 
want to be prepared to better serve their 
needs,” he says. After all, deciding to remodel 
one’s home is a big decision and may be 
one of the biggest investments a consumer 
makes. Homeowners can gain a sense of 
security and trust knowing that the NARI CR 
professional they hire achieved this special 
certification.

For more information about your 
local certified remodeler, call Kurt 
Hueller at 503.859.3575 or visit www.
huellerconstruction.com.

About NARI: The National Association 
of the Remodeling Industry is the only 
association dedicated solely to the remodeling 
industry. For more information, please visit 
the website www.nariatlanta.org.

About Hueller Construction: Hueller 
Construction, Inc. is a family-owned and 
operated company. Since 1995, Hueller has 
led construction teams to complete hundreds 
of projects of various sizes in the Santiam 
Canyon communities and the greater Central 
Willamette Valley. The Hueller family has 
lived and worked in the Santiam Canyon 
communities for more than 70 years. For 
more information, please visit the website at 
www.huellerconstruction.com.

 

Local Remodeling Contractor 
Earns CR Designation

Shryock’s Mens wear will be celebrating 
its 60 year anniversary this October. The 
store was founded by Ward Shryock who 
returned to Salem in 1948 from Missouri 
where he had lived, and operated a men’s 
clothing store. Shryock who was stationed at 
Camp Adair during the Second World War, 
fell in love with the Pacific Northwest. He 
owned and operated the business until 1976 
when he sold it to three former newspaper 
executives; Howard Messmer, C.Rex Layton 
and Morry Ragle.

By 1984 Messmer had bought out his 
partners and brought in sons Mark and Kirk 
Messmer to help run the business. In 1991 
the sons purchased the store and took over 
operations. 

Shryock’s has long been recognized in the 
industry as providing exceptional service 
balanced with better quality men’s fashion. 

Also, Shryock’s was honored by Oregon 
Bride Magazine as being the “best men’s 
formal wear providers in the Valley”.   

Known for quality products and service, 
Shryock’s is located at 310 Court St in 
Downtown Salem. 

Month long sales events are taking place 
thru the end of October to mark this event.

Shryock’s Celebrates 60th 
Anniversary
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Marion County Commissioner: Patti Milne

Challenges & Opportunities

If it’s happening in the SALEM AREA,
you’ll hear it on KBZY

REMEMBER THE OLDIES
Music from the 50s, 60s and 70s

Salem’s First Choice 
KBZY 14 NINETY

Roy Dittman Bob Buck Terry Sol 

Rick Allen Bill Isabell 

Rich Baily Terry Long Doc Nelson 

Mike Mason Ron Norwood

Be sure to check out www.KBZY.com

HOME OF THE OREGON STATE BEAVERS

Election Day, 2008, will be historic 
regardless of who wins.  Perhaps we will 
elect the first Black-American president, or 
perhaps we will elect the first woman vice 
president.

Regardless of who wins, there will be change 
in America.  Not because both candidates 
are promising change (promising change is 
what candidates at all levels of government 
do), but change will happen because the 
American people are demanding it.

This is an exciting time in American 
history.  Americans all across the country are 
responding to the financial shake up, energy 

prices, lost jobs, and the war.  The American 
people have been stirred into action.  The 
excitement the presidential race has created 
is encouraging; but, before jumping on any 
candidate’s band wagon, we Americans 
have a duty to check out the candidates and 
ask important questions.  Who will lead us 
in the direction we want to go?

Media coverage of the candidates is not a 
reliable way to judge candidates’ positions 
on issues.  Rumors and distortions on the 
internet make it even more difficult to get 
to know the true positions, policies and 
personalities of candidates.

Actions speak louder than words.  
Disregard commentators’ analyses and 
watch the candidates in action, listen to the 
actual words they speak.  Look at what they 
have accomplished.  Watch them in real life, 
not in orchestrated, scripted appearances.

Recent world and U.S. events have provided 
interesting and revealing backdrops to 
the upcoming election.  Everything from 
the glitz of the Democrat convention, to 
the hurricane distraction away from the 
more subdued Republican convention, to 
the somber Patriot Day commemoration 
for those who died on September 11, 2001, 
offered glimpses into the candidates’ views 
and personalities.

Unfortunately, important days such as 
Constitution Day (Citizenship Day) on 
September 17, POW/MIA Recognition 
Day on September 19, and recognition of 
the establishment of the U.S. Air Force on 

September 18, appear to have fallen off 
most candidates’ radar screen.  These were 
missed opportunities to share their beliefs 
on our constitution and our armed forces.

However, between now and November 4, 
there are a few more days of recognition 
and holidays we Americans will share.  
October 13, is Columbus Day as well as 
Margaret Thatcher’s birthday; October 27, 
is Navy Day; and then we are at November 
4, Election Day!

Aside from these special days, it is almost 
certain something either unpredictable or 
noteworthy will happen before Election 
Day.  How our candidates handle themselves 
during this time will provide insight into 
what our future president and vice president 
can offer the American people.

We citizens can use these special days as 
a time to reflect on our own lives, our own 
hopes and dreams for our country and 
ourselves.  These days are opportunities 
to remember our history and how those 
who have gone before handled change and 
the challenges and opportunities change 
presented.  It just might help in deciding 
who to vote for!

Marion County Commissioner Patti Milne can 
be reached at 503.551.5590.

OSU Federal, Your Community Credit 
Union, will expand its locations with a West 
Salem Branch, located at 510 Wallace Road 
and opening Wednesday, October 1. The 
branch, which offers all the advantages of a 
member-owned financial cooperative along 
with a full range of financial services, will 
celebrate with activities that run through 
November.

Nathan Wuerch, a long-time West Salem 
resident and now the branch manager in OSU 
Federal’s newest location, speaks Spanish 
and is active with Law-Enforcement for 
Youth, the Boys and Girls Club, Doernbecher 
Children’s Hospital and the Salem Chamber 
of Commerce.

The OSU Federal West Salem branch is 
a full-service location with lobby hours 
10 a.m. – 7 p.m., Monday through Friday, 
and 10 a.m. – 2 p.m. on Saturday. A drive-
up teller will be available one hour earlier 
Monday through Friday starting at 9 a.m., 
and during regular Saturday hours of 10 
a.m. – 2 p.m. A drive-up ATM offers 24-
hour access to accounts. Connections to 
nationwide CO-OP and shared branching 
networks will give members easy access 
to their accounts at thousands of US and 
international locations.

Free financial education seminars will 
also be offered to the community — no 
membership required — a tradition OSU 

OSU Federal West 
Salem Branch to 
Open October 1st

Federal has long upheld in its efforts to 
educate consumers on budgeting and money 
management, identity theft, home loans and 
other key topics.

The new West Salem branch and 
neighboring Woodburn, Dallas and 
Monmouth branches reflect OSU Federal’s 
service to communities in its five-county 
field of membership. Oregon State University 
affiliation isn’t required to join OSU Federal, 
a not-for-profit, member-owned community 
credit union open to anyone who lives, works 
or goes to school in Benton, Lincoln, Linn, 
Marion or Polk County. Learn more about 
OSU Federal at www.osufederal.com.
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DIAMOnD DA20  & DA40
PRIVATE TO CAREER TRAInInG

AIRCRAFT REnTALS / SCEnIC FLIGHTS

Learn to Fly – Start Today

At The Salem Airport

503-581-4139
www.grahamaviation.com

Introductory FlIght lessons ... startIng From $99

Gra
ham Aviation

New cafeteria options means growth for 
local farmers and businesses. This school 
year, Portland public school cafeterias will 
be serving at least 6,000 healthy, locally 
grown, “clean label” lunches. Organic Fresh 
Fingers, Inc., will be providing the entrees 
every month.  This nutrition boost is made 
possible by the cooperation of the Portland 
Public School District and the Oregon 
Department of Agriculture. 

What is a clean label? It’s a promise that 
if Organic Fresh Fingers provides it, then 
you are going to be able to pronounce and 
identify what exactly you are eating, and it’s 
going to taste good.

This local and healthy food delivery 
model will serve as an incentive for Oregon 
lawmakers to fund nutritious lunches 
at school and demonstrate how local 
ingredients can impact Oregon children, 
the farming economy, and community. 
The locally grown company, Organic Fresh 
Fingers, will be used to provide fresh, local, 
clean label food to the Portland Public 
School District, and serve as a model to 
be presented in front of the legislature 
to advocate for more funding so schools 
can provide healthier local food to public 
schools.

“A partnership with Organic Fresh Fingers 
adds to the many local companies that will 
be helping to bring high quality local foods 
to all children eating school lunches in the 
Portland District,” said Kristine G. Obbink 
R.D., Director, Nutrition, Services Portland 
Public Schools.

In addition, Organic Fresh Fingers, based 
in Salem, Oregon, will be assisting with the 
product development for the Harvest of the 
Month project showcasing local, seasonal 
crops.  In November, Oregon-grown 
parsnips will be featured, and students can 
see and taste the farm to table connection. 

 Servicing the Portland Public School 
District is big growth for Organic Fresh 

Fingers and they are excited about the 
opportunity.  “We are able to do this because 
of Oregon Department of Agriculture’s 
commitment to making it work this year. If 
we are unsuccessful in persuading Oregon 
legislature to create additional funding for 
healthier food service in schools, then it 
won’t continue to be possible.”

 Evann Remington, President of Organic 
Fresh Fingers, says the one-year-old 
company  started out with a goal to train 
toddler taste buds with organic lunches 
and snacks for pre-schools and daycare 
centers. Organic Fresh Fingers serves pre-
schools and daycare centers up and down 
the I-5 corridor and is very excited about 
their newest client. “This will help take us to 
the next level; we are impacting Northwest 
farmers and children by supporting organic 
and sustainable businesses in Oregon,” 
said Remington. As business grows and 
production capacity increases more entrees 
and variety will follow.

For those parents who do not have school 
district support in their area for an organic 
meal, frozen entrees are available at many 
local grocery stores. Organic Fresh Fingers 
has a line of six frozen meals that provide 
a healthy locally grown balanced meal after 
only three minutes in the microwave or 
steam heat.   

 All entrees and snacks created at Organic 
Fresh Fingers meet with the child nutrition 
guidelines of completely balanced and 
wholesome meals specifically designed 
for young children. The meals are fresh 
vegetarian (where possible, local), are 
certified organic by the Oregon Tilth, and are 
USDA certified.  Organic Fresh Fingers is an 
Oregon Department of Agriculture Licensed 
Processor. Nutritional Analysis has been 
provided by Nutridata, Inc., whose analysis 
results and labels are 100% FDA compliant.

For more information visit www.
organicfreshfingers.com 

Organic Fresh Fingers 
Provides Healthful Lunches
BY LAInE LATIMER
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503.588.8880

Portland: Cars & Stripes
and Auto Detailing LLC

“We Bring Back ThaT neW

car Look and FeeL”

CARS • TRUCKS • 
MOTORHOMES • BOATS

Insurance Claims
Total Interior Cleaning with the 
“Thermax” Extraction System
Smoke, Pet Odor & Mildew Smell 
Elimination
Paint Sealant
Hand Applied Waxes including 
world famous Zymol Wax System
Paint Overspray Removal
No Job Too Big or Too Small
Over 30 Years Experience

FAMILY OWNED & OPERATED

•
•

•

•
•

•
•
•

“Your Complete 
Satisfaction, Our 

Guarantee”

Quality Automotive Trim
Large Selection of 

Pinstripes & Graphics

503-585-5885 FREE ESTIMATES

1310 Commercial Street NE, Salem, OR 97303

Ground was broken for the new Rainbow Lodge 
Respite Home, which is being built on the site of 
the old Rainbow Lodge on Baker Creek Road near 
McMinnville.

An innovative concept, the Rainbow Lodge 
Respite Home will serve biological and foster 
parents who are raising children with serious 
emotional and behavioral problems.  Skilled 
treatment foster parents will live on site.  They 
will provide both planned and crisis respite care 
to help stabilize children and provide a break for 
exhausted parents and foster parents.  Distressed 
youth will receive a “cooling off” period in a 
calming, natural setting.

“Often, children with serious behavioral issues 
are taken into the foster care system because their 
biological parents do not have the support and 
resources to deal with their outbursts or other 
behaviors. They become exhausted or just give up.  
The same thing then happens to foster parents who 
try to raise the child, resulting in these children 
being bounced from one foster home to another,” 
stated Jim Seymour, Executive Director of Catholic 
Community Services (CCS).  “We believe that, with 
the right support, biological and foster parents 
would be able to care for these children long term 
and help them become responsible adults able to 
contribute their gifts to society.  The Respite Home 
will play an essential role in our efforts to assure 
these children a chance of success at school, at 
home and in the community,” he said.

Rainbow Family Services (RFS), a program of 
Catholic Community Services, has been a strong 
presence in Yamhill County for nearly 40 years, 
serving at-risk youth and families. Originally 
known as Rainbow Lodge, RFS was created in 
1967 by the Yamhill County Juvenile Department 
as a residential care center for delinquent and 
emotionally disturbed boys. Catholic Community 
Services was asked to oversee programs and 
operations at the Lodge which was originally part 
of the family home and estate of Charles and Anne 
Metsker.  The Metskers gave the land and the lodge 
to Yamhill County, stipulating its use as a place to 
serve youth. 

Continuing that tradition, the Yamhill County 
Board of Commissioners arranged to lease the 
3-acre site to the CCS Foundation for the new 
Rainbow Lodge Respite Home. The Rainbow 
Lodge Respite Home has generously been funded 
by the Salem Foundation Richard and Joanna 
Kreitzberg Fund.

CCS provides fourteen nationally accredited 
programs to strengthen families; facilitate 
independent living for adults with developmental 
disabilities and for youth aging out of foster 
care; and, family-like homes for those needing 
long term care, including eight homes for adults 
with developmental disabilities, and four homes 
for children in long-term foster care. For more 
information, visit www.ccswv.org and www.rfswv.
org or call 503-485-5964. 

Respite Home 
to be Built 
at Rainbow 
Lodge in 
McMinnville

David and Dewey Whitton of The Whitton Group at Coldwell Banker Mt. West Real Estate 
are graciously donating their marketing sales and services to benefit Marion Polk Food Share 
and Habitat for Humanity.  Dale’s Remodeling is donating the proceeds from the sale of 
a beautifully remodeled Fairmount home featured this year in Oregon Remodelers Home 
Tour.  Located at 360 Superior Street S., this fabulous home can be seen during the tour, 
October 18th and 19th or by appointment!

Local Realtors Donate Sales 
to Benefit Food Share and 
Habitat for Humanity
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The Threat of Workplace Violence

human Resources: Alice Berntson, SPHR

Although the rate of workplace homicides 
is declining, to less than 10 percent of 
workplace fatalities, rates of workplace 
assault have not seen any consistent trend. 
Several high-profile incidents of workplace 
and campus violence have made employers 
aware that these events can happen, so they 
are looking at ways that they can make their 
workplaces safer.

Oregon OSHA can cite employers who 
do not protect their employees from 
violent acts under provisions of the state’s 
Safe Employment Act that requires all 
workplaces to be safe and healthful. Oregon 
courts have also ruled that employers may 
be liable if they do not adequately protect 
their employees from aggressive or violent 
acts.

Notwithstanding these consequences, 
employers affected by incidents of workplace 
violence can suffer significantly in both 
tangible and intangible ways. The impact 
on morale may require crisis intervention 
as well as on-going counseling. Health care 
costs can be impacted as employees utilize 
mental health benefits. Organizations will 
need to then monitor their workforces for 
breakdowns in productivity and teamwork 
and take action as necessary.

Fortunately, there are many steps 
employers can take to reduce the potential 
for workplace violence. Devote sufficient 

time and effort to screening potential 
employees, matching qualifications to 
employer needs. Reference and background 
checks are essential.

Employees want to feel they’re being heard 
and taken seriously. Be fair and consistent 
in employment actions. Provide for effective 
two-way communication. Conduct regular 
performance appraisals. Resolve conflicts 
expediently and decisively. Provide training 
to employees on effective communication 
and conflict resolution techniques. Nurture a 
workplace culture that promotes diversity.

Develop and implement policies that 
address issues that could affect the potential 
for workplace violence, from zero tolerance 
for weapons, to problem-solving and having 
an employee assistance program. Conduct 
any involuntary employment separation 
professionally; assess any inappropriate 
behavior. Provide training to managers 
and employees on awareness of the risks of 
workplace violence and how to recognize 
any situation that potentially is violent and 
what to do if this occurs.

Of course not all workplace violence is the 
result of employees or former employees. 
Unfortunately, our society breeds a troubled 
few who choose violence over reason. They 
could be patients, customers, relatives of 
employees, criminal suspects, students 
– just about any category has someone who 

might be prone to violence.
Steps can be taken to improve environmental 

designs and administrative controls for a 
safer workplace, such as increasing physical 
separation from employees and customers 
or others. Minimizing cash handling 
reduces the potential for robbery. Lighting, 
silent alarms and surveillance cameras are 
physical aspects that can improve the safety 
of a workplace.

Oregon OSHA has a booklet, “Can It 
Happen Here?,” which is a concise guide 
to preventing aggression at work. Taking 
precautions so that workplaces are free of 
conditions for violence is beneficial for the 
good of society: employers, employees, and 
our communities.

Alice Berntson is the owner of Spectrum Human 
Resources consulting firm, providing clients 
with a full spectrum of human resources services 
and solutions  She has more than 20 years of 
results-oriented experience in all areas of human 
resources and is a certified Senior Professional 
in Human Resources. Contact Alice at 503-428-
8633 or by email at alice@spectrum-hr.com. 
Visit the firm’s website at www.spectrum-
hr.com, for additional information. 

OFFICE LEASInG:
The Landing – 2264 McGilchrist, Salem available now 966 or 2,328 sq ft $1.75 psf Full Service 

w/ Base Year.

Downtown – 333 High, 766 sq ft – 1.65 psf full service or 2,500 to 5,000 lower level at $1.35 

psf full service 

Spinnaker Place – 2601 25th Street – 490 or 1,342 sq ft $1.65 psf full service w/base year

SInGLE TEnAnCY OPPORTUnITIES:
2535 25th Street -1,594 sq ft building, pylon signage on .41 acres $1,800.00 per month 

Modified Gross Lease

2245 McGilchrist – 800 sq ft office, 1,500 sq ft shop, fenced yard $2,250.00 per month 

Modified Gross Lease

InDUSTRIAL:
Burlingham Business Park – Progress Way, Woodburn – 1,000, 2,256, 2,000 sq ft flex office, 

roll up doors .50 cents psf Modified Gross

InVESTMEnT:
745 Church Street – 3,480 sq ft building zoned CO currently has six tenancies $385,000.00 

redevelopment opportunity

512 Ewald Street - .48 acres zoned RM2 with approx. 1,583 sq ft home on the site can be used 

as rental, residential or hair salon with cup $239,500.00

This is jusT a sampling. Call for more deTails.  We have offiCe spaCe ranging from 400 sq 
fT To 20,000 sq fT, reTail spaCe from 700 To 5,000 sq fT, land opporTuniTies, 

build To suiT and invesTmenT opporTuniTies.

•

•

•

•

•

•

•

•

Back To Business

ElainE GEsik
1st Premier Properties llC

503-508-4962 cell
503-586-7402 direct dial

Governor Kulongoski announced the 
selection of ten communities to participate in 
the Oregon Main Street program, at an event 
in Oregon City. 

The Main Street™ program is a national 
program developed by the National Trust 
for Historic Preservation, which includes 
over 1,600 cities in 40 states. This proven 
comprehensive approach emphasizes 
community organization, design, promotion, 
and economic restructuring to create healthy 
downtown commercial districts. This approach 
advocates a return to community self-
reliance, empowerment, and the rebuilding 
of commercial districts based on traditional 
assets, unique architecture, personal service, 
local ownership, and sense of community. 

“Small businesses are our economic 
foundation. With the Main Street program, 
we join together to retain and grow small 
businesses throughout Oregon,” said 
Governor Kulongoski. 

The Oregon Main Street program is 
administered by the Oregon Economic and 
Community Development Department.

The Oregon Main Street program was re-
established through the efforts of the Main 
Street Task Force and approved by the State 
Legislature in 2007. The state program was 
developed in 2008 and this announcement 
represents the first annual selection of cities 
and communities. 

Oregon Cities 
Selected for new 
“Main Street” 
Program
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Separation of Business and Politics

Telling Your Story: Mary Louise VanNatta, CAE

In the heat of the election season and as 
a life-long political junkie, I can’t wait for 
election night.  It is always one of the biggest 
nights of the year around my house.  Glued 
to multiple TV’s, tuned to every station (and 
now the Internet) I watch the returns roll 
in.  Depending upon your investment in the 
campaign, the emotional highs and lows 
intensify.  It’s even better to be at a party.  
Some friends ask why I don’t wait until the 
next morning to read the headlines.  Would 
you turn off the TV before the end of the 
big game and find out the score tomorrow?  
This is an important political year full of 
excitement, so it’s easy to be engaged.  We’re 
probably finding more people expressing 
their opinions about politics than ever 

before. But what about doing this at the 
workplace?

Political expression comes in a lot of 
forms.  I have to admit I got a little uneasy 
when I pulled into my office parking lot and 
saw a bumper sticker that said something 
derogatory about meat-eaters. Now, I 
don’t have anything against my vegetarian 
friends, yet I do like a nice steak now and 
then.  What might people think about the 
opinions displayed at work?  Might they be 
offended?

What about expressing strong political 

opinions in a small office environment 
to co-workers and clients? Unless you’re 
working in the campaign office or at the 
legislature, this might have its limits. I did 
a little research on how well the workplace 
tolerates political discussions. We know 
that public employees (and many who work 
for private companies) have to adhere to 
specific guidelines.  Those rules may include 
personal use of company computers and the 
wearing or distribution of political materials.  
In general, private, at-will employers have a 
great deal of latitude in how they manage 
their workplaces and what political tone 
they choose to set.

Even if the flexibility exists for employers, 
politics in the workplace can bring about 
workplace politics.  There is some basic 
etiquette one can use to keep tensions down. 
How you handle yourself may depend if 
you’re in management or not.  There appears 
to be a tolerance for conversations among co-
workers, but managers are held to a different 
standard.  A national survey conducted in 
May and June, 2007 by Harris Interactive, 
found that nearly one out of four U.S. workers 
says they are uncomfortable when their 
top managers openly express their political 
preferences at work. More than a quarter 
of those polled said they don’t fit in with 
their company’s culture in terms of politics.  
The survey found generational differences 
between younger and older workers regarding 
talking politics at work. Seventy-six percent 

of younger employees (age 18-34) would 
share their political views, compared to 
64% of those age 50+. Eight-four percent of 
younger employees were comfortable telling 
their boss which candidates they support.  
This is compared to 68% of older workers 
who would do the same.

So do you tip-toe around your passion 
for R’s or D’s?  How can you inspire an 
excitement for politics at work while not 
creating unnecessary tensions?   At a very 
minimum, you can create an environment 
that values voting. It is not inappropriate 
to inquire if employees or coworkers need 
registration information.    If the outcome 
of certain ballot measures could affect 
your business or clients that could also be 
acceptable for discussion.  Alerting family, 
friends and co-workers to important 
debates, forums or community meetings may 
also create involvement and engagement 
without appearing bias.  If you’re in a 
politically charged environment that can be 
exciting, but what’s most important is that 
you vote, your vote is yours, it’s private and 
it’s important.  I hope you’ll mail in your 
ballot and be part of this great process.  
Remember, on election night don’t call, I’ll 
be busy, unless you’re having a party...

Small Business Checking

For the Frontier Bank office nearest you call: 888-779-4801 
or visit us online at: www.frontierbank.com

Member FDIC

Where People Really Make 
The Difference

If you are a business owner who 
processes a limited number of transactions,
Frontier Bank now offers an account that fits
your needs and comes with plenty of benefits!

Open a “Small Business Checking”
and take advantage of these great features:

•No monthly maintenance fee

•No per item charges*

•No minimum balance

•Free check safekeeping**

•Free online images of checks

•Free VISA Business Check Card
(Includes point-based reward 
program FrontierRewards)

•Free Business Online Banking
(Free Business Bill Pay coming in ’08)

•Free notary service 

•VISA Business Credit Card 
(Upon qualification)

* Includes a combination of the first 100 checks/debits and 
items deposited. Checks/debits and items deposited in 
excess of 100 are charged $.35 each.

** Images of checks are available upon request.

Ad: SBC-EH.pdf   Size: 2 Column(3.75 x 8)
(Everett Herald)

The current crisis in the financial markets 
makes the proclamation by Oregon Gov. 
Theodore Kulongoski all the more poignant. 

October has been officially declared 
“Affordable Housing Month,” highlighting the 
enormous need for reasonably-priced housing 
in the state and nation as major home-finance 
institutions have been taken over by the federal 
government. 

“The timing of the governor’s proclamation, 
which is in keeping with our three-day 
conference in Salem, brings to the forefront 
the critical needs of a population slammed 
by the nation’s housing predicament,” said 
Victor Merced, director, Oregon Housing 
and Community Services. “The conference 
could not be more timely, given turmoil in the 
housing and financial markets that has seen the 
federal rescue of Freddie, Fannie and AIG.” 

Merced’s reference is to the takeover by 
the U.S. government in recent days of the 
world’s largest insurance company, American 
International Group, and Fannie Mae and 
Freddie Mac, enterprises designed to improve 
the flow of credit to homebuyers, all of which 
faced financial failure. 

The state agency Oregon Housing and 
Community Services is coordinating the 
upcoming conference in partnership with the 

housing-development and community non-
profit sectors: 

2008 Oregon Housing and Community 
Services Conference, Salem Conference 
Center, Salem, OR, Monday-Wednesday, 
October 6-8, 2008; www.ohcs.oregon.gov 

Highlights include: 
• Anti-poverty messages from former 

Oregon Governor Barbara Roberts and Senate 
President Pro-Tem Margaret Carter. 

• A panel of fiscal and political experts with 
up-to-the-moment information and opinion. 

• Interactive sessions designed to engage and 
spark individuals to action. 

• Award for Best New Affordable Housing of 
the Year and many more. 

Oregon Housing and Community Services 
is the state’s housing finance agency and 
community services program administrator. 
The department provides financial and 
program support to create and preserve 
opportunities for quality, affordable housing 
serving Oregonians of lower and moderate 
income, and administers federal and state 
antipoverty, homeless, energy assistance and 
community service programs. 

The OHCS mission is to “Provide  leadership 
that enables Oregonians to gain housing, 
become self-sufficient and achieve prosperity.” 

Governor Proclaims October 
“Affordable Housing Month”
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Rushing Reflections: Bo Rushing-Barnes

The Trust Factor

Live From the Elsinore: Stephen Martin, Executive Director

Great Music Arrives at Elsinore

Trust, trustworthy, trusting…….all 
connected words that allow us, when 
applied, to live a life that’s based on solid, 
real relationships with our families, friends, 
co-workers, employees or, in rare times, a 
stranger on the street.  Similar words come 
to mind such as assurance, confidence, 
credence, faith, loyalty, protection, reliance, 
safekeeping, aboveboard, believable, 
credible, ethical, honest, safe, solid, true, 
and upright.  When studied closely, it may 
be that the trust factor is the very root 
that holds the world together.  As young 
children, from the day we are born, we learn 
to trust instinctively the people who care for 
us, feed us, bathe us, tend to us when we 
are fretful.  As we grow older, we encounter 
people outside our immediate families and 
we approach those people with the learned 
process of trust.  It’s only when that trust is 
somehow broken that we become skeptic, 
unsure, off balance and fearful.  The fidelity 
that we learned from a young age gets 
tested and we find that not all people can 
be trusted.  Many times, we become sinister 
and unmoved, vowing not to be fooled, not 
to be betrayed. We all know people who have 
never been able to move beyond that stage 
in their life.  They constantly second guess 
themselves and others; they find it difficult 
to trust other people.  These are the folks that 
limit their possibilities and successes based 
on the art of partnering with others around 
them.   While we can all go it alone from 

time to time, humans were designed to be 
part of a community that lends and receives 
support from each other.  Without that 
camaraderie, we become negative, fearful 
and fatigued.  With the camaraderie we 
live lives that are connected with collected 
wisdom and we breathe creativity into all 
that we do and say.  

In the midst of each day, we have a valuable 
tool that’s tucked inside each of us. It’s 
called our gut level instinct and it helps us 
to sort out the trust factor of each situation. 
True situations in our lives are based on 
earning and building trust among us. Trust 
is not free, it must be earned.  When it’s 
compromised, it must be re-earned and re-
fortified.  I recall reading somewhere that 
we must find ways to lead our lives trusting 
in others, but verifying when needed.  
Here’s what I think “trust but verify” means. 
A friend of mine once told me of a scary 
moment in her life when she found how 
important her gut level trust instinct was 
to her survival and safety.  She was driving 
on a remote road between two towns with 
her 2 year old to visit friends.  Alongside the 
road she saw a young woman walking in the 
dead of winter without shoes or a coat.  As 
she drove past the walker and looked into 
the rearview mirror, the young woman 

appeared to be dazed and sluggish.  Her 
first thought was to pull over and help. Who 
wouldn’t feel the need to give assistance?  
Then, from somewhere deep inside, a gut 
level response spoke to her and changed 
her action.  Instead of pulling over, she used 
her cell phone to call for help.  After giving 
the 911 operator the information, my friend 
continued several miles to the next town 
and pulled over in a parking lot to revisit 
her actions, wondering if she’d done the 
right thing.  As she fought her gut instinct 
and reasoned with herself to turn around 
and go back, her cell phone rang.  It was 
the 911 operator letting her know that help 
was on the way and would reach the young 
girl within minutes.  Later from her friend’s 
home, she redialed 911 to inquire about the 
outcome and was told there was no new 
information; the police officer was unable 
to find anyone matching the description of 
the girl walking the road without shoes or 
a coat.  My friend spent the next day torn 
between regretting not stopping and feeling 
a strong instinct that she had done the right 
thing. It was a full week later that she read 
in the newspaper of a scam being pulled by 
a group of people who used a young woman 
in trouble alongside the highway, walking 
without shoes or a coat in cold weather, as a 

decoy. The decoy would be joined by others 
from the roadside bushes once a motorist 
stopped.  The motorist would then be robbed 
at gunpoint and left without car keys, cell 
phone or other devices that could call for or 
get help.  Apparently these untrustworthy 
folks were pulling this scam all over two 
states before they were caught. This story 
tends to remind me of the meaning to “trust 
but verify” and the importance of listening 
to our gut feeling.  

Given that so many times our trusting 
nature gets us slammed or whacked by 
others who are less than trustworthy, how 
then can we lead our lives allowing the trust 
factor to influence our choices and fortify 
our actions? It’s not easy……particularly 
when we’ve been burned in relationships 
or in business ventures. It’s difficult to 
stick out a neck once it’s been chopped on. 
It also hurts deeply to feel the feelings and 
emotions of betrayal when we are duped.  
In all actuality, it’s those times that help us 
to heighten the trust factor in our lives and 
go back out there again.  It’s the times when 
we lose our faith in other people that gives 
us the strength to take a second look as we 
examine our motives and our actions.  Did 
we truly listen to our instincts?  Did we put 
our faith in the other person?  Did we take 
the necessary steps in trust building before 
we allowed another to gain our trust and 
deserve our trust?  Did we waste our loyalty 
and confidence by not being as trustworthy 
and resilient as we need to be in order to 
gain another’s confidence and assurance? 
Could we perhaps be offering our trust 
with one hand and holding on to it with 
the other, never really building trust with 
the other person?  So many questions….so 
many possibilities.  

I believe the one true way of trusting and 
being trusted is to base our values on truth 
and honesty.  In each relationship, work 
steadily at always being aboveboard with 
your thoughts and actions.  Give accurate 
information so no one is left wondering 
what your motives or motivations are.  
Communicate openly and sincerely.  Aim 
each opportunity to connect with others 
with a true intention of building the trust 
factor into the relationship.  Surround 
yourself with people you trust and who 
trust you.  Antonio Damasio, author of “The 
Feeling of What Happens” says “How is it 
that we know what we know? How is it that 
our conscious and private minds have a 
sense of self and an instinct to trust and be 
trusted?”  He believes it’s inborn for people 
to link mind, body and emotion towards 
trust and truth.  The hard part is allowing 

This month I am continuing to highlight 
local arts organizations that perform at 
the Elsinore Theatre. Last month the 
Salem Community Concert Association 
was featured, this month we focus on 
the Salem Concert Band (SCB). At the 
Elsinore they perform four concerts a 
year. This season they will feature A Celtic 
Celebration II (November 2), Winter 
Holiday Concert (December 14), In The 
Steps of Sousa (March 1) and Brazilian 
Carnival (May 3).  Tickets for all their 
season performance are available now 
and are as low as $15 each. On December 
24 they will again host and sponsor 
the annual holiday tradition of Salem 
TubaChristmas, this year at the Salem 
Armory.

Formed in 1974 the Salem Concert 
Band was originally called the Salem 
Wind Ensemble.  In 1976 it reorganized 
to become a non-profit community adult 
band and a forum for local musicians 
to perform quality traditional and 
contemporary band literature. 

The band consists on the average of 55 
adults and three high school students from 
the Salem area, which extends to Portland 
and Eugene.  Membership requires 

an audition and annual membership 
dues.  During their performance season, 
rehearsals take place at Crossler Middle 
School.  Although many of the members 
are music educators, the band also claims 
homemakers, physicians, lawyers, truck 
drivers, bankers, secretaries, and military 
personnel among its ranks. Besides their 
four concerts at the Theatre, additional 
concerts are scheduled in the community 
and surrounding Salem areas as time 
permits.

All of the musicians make a significant 
time commitment to the organization as 
they rehearse each Monday evening at 
Crossler Middle School, beginning the 
first week after Labor Day and continuing 
through their final concert in May. They 
generally have eight rehearsals to prepare 
extensive programs for their November, 
March and May concerts, while rehearsals 
for their December concert is a short six 
weeks. Most of the repertoire is decided 
upon several months prior to the first 
concert of the season.  Music is into the 
hands of the musicians anywhere from a 
few weeks prior to first rehearsal to the 
day of the first rehearsal.

The Concert Band also is sponsor and 

host for the annual Salem TubaChristmas. 
In previous years this event has been 
held at the Theatre, but the event will 
be held at the Salem Armory this year at 
noon on Wednesday, December 24.  The 
main reason for moving the event was to 
give greater opportunity for musicians to 
participate.  While the stage size of the 
Theatre limited the number of musicians, 
the size of the stage at the Armory is able 
to accommodate a tuba ensemble of 
150+ on stage and the audience capacity 
will double to give more people the 
opportunity to attend.  Tickets will be 
available at the usual outlets and will 
still be priced at only $4 each.  But, those 
tickets do not go on sale until November 
4.  Insider Alert!  Salem TubaChristmas 
sells out quickly so do not wait too long 
to get your tickets.

If any of you are interested in 
performing with the Salem Concert 
Band, you can contact them at www.scb.
org.  Remember, It’s never too late to 
take up music.

Continued on page 18
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KeyBank has named Derik Milton assistant 
vice president and manager of the new 
Keizer Station branch, which is scheduled 
to open in November.

Additionally, Samantha Ross was named 
relationship manager for the branch, which 
will be Key’s sixth in the Greater Salem 
area.

Milton, currently the manager of KeyBank’s 
North Salem branch, joined the bank in 
2005.  His branch was the top performer 
among the bank’s nearly 1,000 branches in 
2006 and achieved second place in 2007. 

Scott Hill, area retail manager for the 
bank, said, “Derik Milton is one of the most 
accomplished branch managers KeyBank’s 
nationwide system. Derik will convert 
his expertise into outstanding service to 
consumer and business clients in this vital 
and growing part of the Willamette Valley.”

Previously, he was a manager for Safeway 
in Lake Grove, Oregon and built a career 
in financial services at Household Finance, 
U.S. Bank and Wells Fargo.  

Active in the community, Milton serves as 
vice president of the North Salem Business 
Association.  He is a lifelong resident of 
Salem.

Ross, the new branch’s second employee, 
was most recently a licensed relationship 
manager at U.S. Bank in Salem.  Earlier, she 
worked at Fidelity Title.  She and her family 
reside in Sublimity, Oregon.

The new branch, now under construction, 
will be located off Interstate 5 at Chemawa 
Road South.

Its development is part of a multi-year, 
nationwide program to update and extend 
its branch system. Nationwide, Key will 
refurbish or completely remodel two-thirds 
of its branches. In Oregon and Southwest 
Washington, KeyBank will update 30 
existing branches and build 18 new ones 

over the next three to five years. 
According to Hill, the new branch 

reflects Key’s longstanding commitment 
to investment and the financial well being 
of the Salem/Keizer area. KeyBank’s early 
support for the retail project came in the 
form of financing for the roads and other 
infrastructure required for the Keizer 
Station retail village where the branch is 
being built.

Keizer Station clients will benefit from 
state-of-the-art technology and design, 
aimed at creating a unique and special 
banking experience. Features of the new 
branch include “Teller 21” technology 
which will place information in the hands of 
tellers quickly, freeing up time for them to 
advise and interact with clients. Behind the 
scenes, processing and handling time will 
be significantly reduced, Hill added.

Key’s investment in its branch network 
reflects the continued importance of bank 
branches to consumers and businesses, who 
increasingly seek a mix of channels so that 
they have the flexibility to conduct their 
banking business when, where and how it is 
most convenient for them. 

Employees at the 4,000-square-foot 
branch at Keizer Station will provide a 
variety of services ranging from traditional 
retail banking and mortgage lending, to 
investment products and private banking, 
to small business banking and commercial 
banking.

About KeyCorp:  Cleveland-based KeyCorp 
(NYSE: KEY) is one of the nation’s largest bank-
based financial services companies, with assets 
of approximately $102 billion. Key companies 
provide investment management, retail and 
commercial banking, consumer finance, and 
investment banking products and services to 
individuals and companies throughout the 
United States and, for certain businesses, 
internationally.  For more information, visit 
https://www.key.com/. 

Keybank names Derik Milton Manager 
of new Keizer Station Branch

SANYO North America Corporation, a 
wholly owned subsidiary of SANYO Electric 
Co., Ltd. (SANYO), announces SANYO’s 
decision to construct a new plant for the 
manufacture of solar ingot and wafer in the 
Renewable Energy and Technology Park of 
Salem, having received approval from the 
city council in the City of Salem, Oregon. 
The plant is planned to begin operations 
in October 2009, and be at full operation 
by April 2010 with a production capacity of 
approximately 70 MW, bringing the total 
for ingot and wafer production capacity in 
America approximately 100 MW. 

 SANYO is augmenting its facilities with 
the necessary equipment and constructing 
new facilities for future growth in response 
to market demand, moving forward to 

reach the goals set for an annual production 
capacity of at least 600MW by FY 2010.
To increase ingot and wafer production, 
a fundamental part of the solar cell, the 
second plant in the US will be constructed 
and organized into a new company, SANYO 
Solar of Oregon, L.L.C.

 SANYO first started researching and 
developing amorphous solar cells in 1975, 
and was the world’s first to commercialize 
amorphous-type solar cell production in 
1980. In 1997, SANYO started the mass 
production and sales of its world-leading 
conversion efficiency HIT solar cells, 
currently manufacturing the ingots and 
wafers in the US, the cells in Japan, with 
module assembly plants located in Mexico, 
Hungary and Japan.

SAnYO Announces new Solar Ingot 
and Wafer Production Plant in Salem

Preparing to meet demands in expanding solar 
photovoltaic market
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Lullu’s Tidbits: Lullu Truitt

Try new Flavors

Historic Elsinore Theater
October 11th

Red Carpet 7:00 pm
Showcase 8:00 pm

Do you have a hidden talent? 
We want to uncover it!  If you would like to participate 

in the Talent Showcase, please contact Mat Genuser for more information.

Cell: 503.559.3819 • Email: mat.genuser@promortgage.net
All interested parties will have to audition to ensure content and talent is 

appropriate for all audiences. We are seeking 15 acts varied 
in nature. We look forward to hearing from you!

talent
Showcase

It’s a Talent Showcase

A T  T H E  H I S T O R I C  E L S I N O R E  T H E A T E R
EXPECT THE UNEXPECTED

SALEM ASSOCIATION OF REALTORS® COMMUNITY FUND INC. PRESENTS

A NIGHT TO GIVE BACK

2009 is coming pretty soon (sooner then you 
want), and you are going to realize that a little 
at a time you have changed your eating habits 
because you have traveled; you have been 
exposed to different ingredients and flavors.  
Your mind is willing to try new things and you 
have made some little changes in your pantry’s 
staples. The coffee in your pantry is not just 
coffee that comes in a plastic jug; it has a more 
distinct flavor because perhaps you have been 
using it in a meat rub. You are exposed more 
to saffron and star anise. Lemongrass and 
turmeric were used in Asian cooking; now you 
find them in teas and marinades, so they have 
gained in popularity. Also, you have seen more 
unusual fruits like blood oranges (I really think 
somebody should change that name.) Do you see 
anything wrong with another name? How about 
red orange or scarlet orange? Maybe we should 
do a web contest for a new name like the new 
baby elephant! Recently lime flavors also have 
gained notoriety maybe because of the mojito 
drinks in bars; prickly pears, passion fruit and 
exotic flavors have been used more and more in 
fruit drinks, smoothies and energy drinks.

The same adventure in unusual tastes could 
also happen with sandwich toppers. Don’t 
reach for the usual mustard and mayo. 

We are fortunate in America - we can find 
just about anything we want, either on the 
internet or by going to a local gourmet shop.   

A lot of companies are responding to our 
special  “wants”  even though  somebody  in 
the food industry said that he does not believe 
consumers ” know what they desire if what they 
desire does not exist yet.” 

Now, back to the sandwich toppers, I think 
you could be interested in the story of Grey 
Poupon mustard. As you remember, many years 
ago there was only one mustard that dominated 
the market - French’s.  It was yellow mustard 
made from ground white mustard seeds with 
turmeric and vinegar.  Maybe, if you looked 
in the specialty section, you might have found 
some Grey Poupon that was made with a more 
pungent brown mustard seed. The Heublein 
Company owned the Grey Poupon mustard and 
they realized, if the customer tried it even one 
time only, they switched to that brand.  In the 
food market, that almost never happens; only 
about one in a hundred has that conversion 
rate.  Now the marketing people had to go to 
work: they changed the jar, the label and ran 
ads in upscale magazine.

On a low budget, they hired a Manhattan 
ad agency to do TV spots. The rest is history 
because I know you are familiar with the Roll-
Royce commercial.

“Would you have any Grey Poupon?”
What a fantastic lesson of imagination and 

success! 
Ok, the story is great and so is the mustard, 

but I still think you should be innovative and 
try some new flavors like Arugula and pine 
nuts, Meyer lemons and garlic mustard (with 
finely ground lemons.) Why not try the mango 
and raisin combination from Jamaica or just 
plain olive oil or even truffle oil with Prosciutto 
e Parmigiano shavings.

Speaking of Parmigiano, watch out for cheese 
impostors like the one from Britain called 
Parmazano Fiorentino  and labeled “dairy free” 
or the one from Germany “Parmezano” sold in 
Mexico.

Until next time - Keep on cooking!

Lullu’s tutto cucina is a unique kitchen store in downtown 
Salem:  Lullu, the owner, is certified 110% Italian: she is 
proud to have a store that has unusual merchandise (a 
lot of European imports), that cannot be found at most 
kitchen stores. For special gifts, Lullu’s tutto cucina is the 
place to go.  There is a warm, inviting atmosphere at the 
cooking classes (some are hands-on) that regional guest 
Chefs conduct throughout the year. She also specializes in 
Italian food and wine.  Gift certificates and gift baskets 
are available; special orders are welcome.

Lullu’s Tutto Cucina is located at 357 Court St. N.E.  
Salem, Oregon 97301

We can be reached at: 503 364-7900 or visit our website 
at www.lullustuttocucina.com. Hours:  Mon to Sat 10:00 
to 5:00

September 17, 2008
 To my family, friends and constituents 

who, in so many wonderful ways, 
shared their heartfelt expression of 
love and concern  before and after my 
husband’s passing on August 26.  The 
outpouring of support during this time 
has been amazing. Thank you all from 
the bottom of my heart. 

As most of you know, Ted was my 
partner and friend in life for over 37 
years.  Sometimes we do not realize 
how many lives one person has touched 
in their lifetime and Ted touched 
many. I see that more each day. 

I appreciate beyond words the prayers, 
donations to Ted’s choice of charitable 
organizations, cards, flowers, emails, 
phone calls and to Cafe Today for an 
abundance of wonderful food served 
after the service, many thanks.  

To my angels who provided 
transportation, ran errands and 
provided me a soft shoulder, my 
utmost gratitude.  

And to the unsung heroes who 
cleaned the Senate Chamber after the 
fire, organized and participated in 
Ted’s memorial service, my deepest 
thanks. 

In Gratitude,
Senator Jackie Winters

Jackie Winters 
Thanks Salem 
for Outpouring
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Fetherston Edmonds: “Do Right Firm”

At Large: Bill Isabell
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is such a law firm.  It’s a firm with an 
impressive history and a distinguished 
clientele.  My wife, Donna, is partner Jim 
Edmonds’, assistant, so I’ve come to know 
him pretty well myself.  For this reason, in 
spite of the fact that he was reluctant to let 
me single him out, I’m mostly focusing this 
column on Jim.

Fetherston Edmonds, LLP was originally 
founded by Edward L. Clark, Jr., and 
Malcolm Marsh in1953.  They led the firm 
for more than three decades until Mr. 
Marsh accepted an appointment from 
President Reagan to serve as a Judge for 
the U.S. District Court for Oregon in 1987.  
Ned Clark, who served as President of the 
Oregon State Bar, retired from the practice 
of law in 1995. 

Jim Edmonds was attracted to the firm 
of what became Clark Marsh because 
they demonstrated the kind of altruistic 
principles he subscribed to.  He joined 
the firm as a law clerk in 1984, became an 
associate in 1986 and a partner in 1989.  

Edmonds was born on May 16, 1960 
in Salem and went on to graduate from 
South Salem High School in 1978.  He was 
a standout lineman in football but also 
played varsity basketball, baseball and 
golf.

Jim’s dad, now 86, was a State Farm Agent 
during those years.  He’d played football 
at Western Michigan while studying 
on the GI Bill.  Interestingly, during 
WWII he served as an Army Engineer in 
Patton’s Battalion.  He finished his college 
education at Michigan.

Mom received her degree from Western 
Michigan then taught for a short time.  
After a few years she decided it was time 
to focus on raising a family.

Jim has 3 older brothers.  Gary, the 
oldest, is an administrator for a non-profit 
Christian relief organization in Seattle, 
Scott is a State Farm Insurance Agent in 
Portland and David is a doctor in family 
practice here in Salem.  

After high school, Jim went straight to 
the University of Oregon (Go Ducks!) 
where he studied political science.  He 
graduated in 1982.  

Influenced by Jim Klonoski, a professor 
at Oregon, who also served as the chairman 
of the Democratic Party, Jim entered the 

world of politics.  He landed with both 
feet by managing the successful campaign 
of Steve Starcevich for the state senate.  
Edmonds served as his legislative aid for 
a year.

From 1983 to 1986, Edmonds attended 
law school at George Washington 
University in Washington D. C. He’d 
always been interested in American 
Government and loved history.  Law just 
seemed a natural fit. 

He passed the bar following graduation 
in1986 after moving back to Salem and 
that’s when he entered into business with 
people he’d known since childhood, Marsh 
and Marsh in McMinnville.  

Fast forward to June, 2008.   Well 
known partner Eric Lindauer decided 
to semi-retire and move his practice 
to Portland. The firm known as Clark, 
Lindauer, Featherston, Edmonds, Lippold 
and Collier became Fetherston Edmonds, 
LLP and at the same time moved to their 
new digs to 960 Liberty St SE in Salem.  
Their current focus is on business and 
commercial litigation for local businesses.

Jim Edmonds’ wife, Sally (Hendrie), was 
also born and raised in Salem.  Her father, 
Ron, ran Salem Federal Savings and Loan.  
At South Salem HS, she was one year older 
than Jim and the president of the student 
body.  They never really got to know each 
other in high school but that would all 
change a later a long way from Salem.  

Sally went to OSU and then interned 
for then US Senator Mark Hatfield in 
Washington DC.  Jim and Sally met at a 
national prayer breakfast around 1982.  
Jim was there because he was a member 
of a DC Christian group.  They wouldn’t 
speak again until he called her from Salem 
about 6 months later to ask for advice on 
living options in DC.  He was returning 
there for law school.  They were married 
on July 28, 1985 (My anniversary, too, in 
1990).

Sally and Jim have four very athletic 
daughters, three of whom who have 
proudly carried on the South Salem High 
tradition: Sarah, 21, a student at Vanderbilt 
now competing in ultimate frisbie; Anna, 

19, a soccer player for the University of 
Idaho; Erin, a junior at South and a varsity 
soccer, basketball and track athlete; 
and Emma, a future South student who 
plays club soccer and basketball and now 
attends Leslie middle school.  Jim even 
coached his girls in soccer and basketball 
in earlier years.  Anyone in the local area 
familiar with girl’s high school sports will 
instantly recognize the Edmonds name.

Jim serves on several local non-profit 
boards which include The United Way 
and the Salem Multicultural Institute 
(SMI) the governing body for the 12 year 
old, award winning annual Salem World 
Beat Festival.  Professionally, he served as 
the President of the Oregon Association of 
Defense Counsel in 2003.

His hobbies include golfing, the family 
ski boat at Detroit, when he can, and above 
all, family fellowship.

Jim’s goals are simple.  Get the kids 
through college!  Long term, though, he 
can see himself and Sally in non-profit 
relief work somewhere.  

For now, trying to carry on the tradition 
of “good work” begun with Marsh and 
Marsh in 1953 has a very high priority for 
him and his partners.  And at the same 
time, they want to work with major clients 
who have a similar philosophy like TIAA 
CREF & Tillamook Cheese.

Ben Fetherston joined the firm in 
1986 after practicing in Portland for five 
years. Ben currently serves as Chairman 
of the Board for the Associated Oregon 
Industries, an Oregon business lobby 
headquartered in Salem.   He specializes 
in business transaction law.

Steve Lippold came on board as a law 
clerk from 1987 through 1989.  He joined 
Williams, Kastner & Gibbs in Seattle upon 
graduation from law school and returned 
to the firm as an associate in August 1990. 
He became a partner in 1994.  Like Jim, 
Steve also handles the commercial and 

Continued from cover...

personal injury litigation for the firm.  He 
also practices appellate law.

Jeff Trautman also clerked with the law 
firm while in law school and joined the 
firm as an associate in 2004.  Jeff became 
a partner in 2008 and is developing his 
practice in the areas of business and real 
estate.

As a team, their firm has been designated 
in the Register of Preeminent Lawyers for 
General Practice and Civil Trial Practice.  
Martindale Hubbell has rated them as AV, 
its highest rating, for decades.

The firm represents other nationally 
significant clients like State Farm Mutual 
Automobile Insurance Company as well 
as local and statewide clients.  They’ve 
handled trial and transactional matters 
in all Oregon Counties, and have both 
transactional attorneys and litigators 
admitted to practice in Washington as 
well.

So if you’re looking for an energetic, 
trustworthy, professional, extremely 
competent law firm grounded in a history 
replete with an impressive list of past 
and present partners and clients, ready 
to do “the right thing”, then Fetherston 
Edmonds, LLP is where you want to go.  
According to my wife, Donna (Prodzinski), 
at the risk of appearing to be “sucking up, 
”they’re the best people to work for on the 
planet”!  Find out yourself and call them 
today at (503) 581-1542.   

Bill Isabell is chief meteorologist for KBZY 
Radio, 1490am and owns an Allstate Insurance 
Agency at 735 Browning Ave SE, Suite 120, in 
Salem, Oregon
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ourselves the joy of this dance called trust.  
We at Rushing Real Estate build our 
relationships upon trust and mutual 
respect. We strive to listen and respond 
with clarity, conviction and the collected 
wisdom which evolves between people 
who care about a positive outcome that 
benefits each person.  We listen to the 
quiet voice of instinct and we move in 
the direction of shared success.  Today, 
take a chance, pay attention to your own 
gut level instinct and build trust with 
someone important in your life.  Our 
journey is so much more valuable when 
it’s built around trustworthiness and 
positive outlooks. 

Bo Rushing-Barnes in collaboration with 
Linda Harris

Bo Rushing-Barnes, CCIM, is the owner and 
principal broker of Rushing Real Estate, Inc. 
(503) 588-8500, bo@rushinggroup.com, www.
rushinggroup.com

Linda Harris is a freelance writer and 
managing partner in the Employee & Process 
Development firm of Harris & Associates (503) 
951-0886, lharris@monitorcoop.com   

Rushing...Continued from page 13

Q: How long have you been working in 
IT?

A: On and off for 10 years, I started in 
Highschool.

Q: What is your background and training?
A: When I started there really weren’t 

many available classes to take in this field.  
I have completed some Microsoft Trainings 
back in the 2000 era.  Mostly self-taught, but 
I like to pick up and adopt (or refine) good 
practices from others in the industry.  

Q: What is your specialty?
A: PC Networks, Email Systems, and 

Microsoft Operating Systems/Servers. 
Q: Why did you decide to join the team at 

Willamette Te chnical?
A: After meeting Brian and his team I felt 

I would work well with them.
Q: What is your customer service 

philosophy?
A: As with many things in life, the moment 

we think we’ve got it figured out, we stop 
growing.  Ironically (given my previous 
statement), I was recently asked what 
‘service’ meant to me, and I believe I put it 
eloquently my response:

“Service” has a few meanings to me.  One, 
being personal/customer service, and 
the other is technical service, both being 
related.  Good technical service is a product 
of experience, creativity, and customer 
service:

Experience is obtained by doing, and can 
be taught.  

Creativity as I would describe it is more 
intuitive, the ability to put things together 
to create a solid, workable solution given a 
limited set of tools or resources.  Creativity 

is not necessarily something that can be 
taught.  

I would describe customer service the same 
way for both definitions.  During my training 
with a customer service based company, one 
aspect of our training was to keep asking 
ourselves “What is excellent customer 
service?”  I feel this question itself is part of 
providing great service, and that there is no 
single answer for all situations.  Listening to 
the needs and wants of a client, considering 
their requirements and concerns (financial, 
time, etc), and clearly communicating 
with the client in a manner that they will 
understand and appreciate are a good 
foundation for customer service.  Constantly 
inquiring “Did I provide excellent/good 
customer service?”, not necessarily to the 
customer themselves (This may quickly 
become rhetorical), but introspectively, will 
produce a consistently high level of service.  
The ability to comm unicate, and listen will 
help with both interpersonal relationship 
with clients, as well as help to find the best 
technical solutions and service. 

Q: Where did you go to school?
A: Sprague High School and Chemeketa 

Community College
Q: Where would people remember you 

from?
A: Born and raised in Salem, I may have 

been spotted a few times around town. 
Q: What is your role at Willamette 

Technical?
A: I will be an IT Consultant.
Q: What do you like to do in your 

freetime?
A: I enjoy playing computer games and 

playing with my daughter, who is almost 
three.  I also enjoy skiing, but don’t have 
much time to do that anymore.

Meet Chris Hogensen, 
newest Member of the 
Willamette Technical Team

Have Your Cake & Eat Here Too!
Now Serving Breakfast • Lunch • Dinner

Featuring
Fine Wines from 

Willamette Valley 
Vineyards

Sunday 11am to 9pm
Monday-Thursday 7:30am to 10pm

Friday 7:30am to 11pm
Saturday 10am to 11pm

Dinner Served 4pm til close

310 Kearney Street SE • 503-585-7070 • gerryfrankskonditorei.com

Ask About Our Special Celebration Cakes & Gift Cards

25 YEARS OF GOOD TASTE!

For the fourth consecutive year the 
Mary Lou Zeek Gallery will feature the 
collaborative show, “Face the Public”, 
during the month of October.  Twelve 
Oregon artists will each spend a day in the 
gallery painting a section of a canvas to 
recreate Edward Hopper’s famous “Cape 
Cod Morning” painting.   The finished 
piece will be sold and the proceeds put in 
an Artists-in-Need-Fund.  Each artist will 
paint in their own style and with their own 
medium.  In addition, the Mary Lou Zeek 
Gallery will feature a collaborative showing 
of paintings by each of the twelve artists 
during the month of October.

The goals of this show are to shed new 
light on a familiar piece of art, to build a 
collaboration between twelve extremely 
talented artists and to have those artists 
“Face the Public.”

Previous “Face the Public” 
Paintings”  

2005 – Grant Wood’s “American Gothic”
2006 – Leonardo DaVinci’s “Mona Lisa”
2007 – Renee Magritte’s “Son of Man”
Artist Schedule
September 30 (Tuesday) - First day of 

Show
October 1 (Wednesday) - Artist Reception, 

5-7 p.m.
October 7 (Tuesday) – Jeanne Levesseur 

– Portland, OR
October 8 (Wednesday) – Christopher 

Bibby – Portland, OR
October 9 (Thursday) – Deborah DeWit-

Marchant – Tigard, OR (underpainting)
October 10 (Friday) – Ruth Armitage 

– Tualatin, OR
October 14 (Tuesday) – Kristin Kuhns 

– Salem, OR
October 15 (Wednesday) – John Kime 

– Independence, OR
October 18 (Saturday) – Jed Thomas 

– Salem, OR
October 21 (Tuesday) – Jane Aukshunas 

– Tualatin, OR
October 28 (Tuesday) – Tracy MacEwan 

– Glen Eden Beach, OR
October 29 (Wednesday) – Mark Clarke 

– Eugene, OR
October 30 (Thursday) – Deborah DeWit-

Marchant – Tualatin, OR
October 31 (Friday) – Robert Schlegel 

– Banks, OR
October TBA – Sue-Del McCulloch

The Mary Lou Zeek Gallery, located at 335 
State Street in downtown Salem, Oregon, 
is the premiere place for purchasing 
contemporary arts and crafts.  Open hours 
are 10 am to 6 pm Tuesday through Friday, 
and 10 am to 5 pm on Saturday.  The gallery 
is closed on Sunday and Monday. 

To preview the upcoming show and see 
work by many other Northwest artists, visit 
www.zeekgallery.com

Mary Lou Zeek Gallery 
Features “Face the Public”
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Lisa Franceschi 503-589-9150 lisa@withnellauto.com

CHECK OUR WEBSITE FOR DETAILS 
AND SOME OF OUR OPEN 

BUSINESS CATEGORIES 

WORD OF MOUTH 
ADVERTISING 

REALLY WORKS! 
We have fun helping each 

other grow! Come visit soon!

SALEM DOWNTOWN NETWORKERS 

MEETS EVERY THURSDAY MORNING 
7 to 8:30 AM 

McGrath’s Fish House 
350 Chemeketa St. NE 

Downtown Salem 

SalemDowntownNetworkers.com 

                                  COME VISIT            
THE VERY BEST

BUSINESS NETWORKING  
GROUP IN SALEM! 

Let’s Talk: W. Ray Sagner CFP

Holy Volatility Batman!
In the current environment, we continue 

to experience some of the greatest financial 
market volatility in the modern investing era. 
Events of the past couple of years—including 
the housing crisis, credit crisis, skyrocketing 
energy prices, declining dollar and overall 
economic situation—have conspired to give 
investors a seemingly endless supply of both 
up and down days in the market. While this 
makes for a bumpy ride and sleepless nights 
for some investors, it also brings with it a bevy 
of opportunity for active investment managers 
with a long-term investment approach. While 
many investors over the last few years have 
opted for passive investing (index funds) and 
that strategy works fine when the markets 
continue to climb in this type of environment to 
have a diversified portfolio of active managers 
can add tremendous value. It is fine to be in a 
boat without a rudder if you are happy going 
where the current takes you, however there are 
those that see the value of steering or having 
someone help them steer at some point, 
especially when the current changes. 

Volatility means different things to different 
investors. These days, it is most commonly 
measured in terms of the Chicago Board 
Options Exchange’s measure of volatility in 
the S&P 500 Index—otherwise known as the 
VIX Index, and sometimes referred to as the 
“fear” index. When this index (which actually 
measures an estimate of future volatility) 
approaches 30, volatility is said to be high.

However, what the VIX fails to capture is the 
overall investor experience in the market place. 
Some investment managers often use another 
measure to better portray this: that being days 
that major indices (such as the S&P 500) rise 
or fall 1 percent or more in a single trading day. 
Year-to-date, there have been 65 such days out 
of a total 158; or an almost unbelievable 41% of 
the time. There have even been 23 days that the 
rise or fall has been 2% or more, a bumpy ride 
for investors. Of the 65 “volatile” days (as we’ll 
refer to them), 29 have been positive days, and 
36 have been negative.

While negative days have outweighed positive 
days, the trend is hardly clear. One thing 
however, is clear: with all the gyrations, the 
market can’t seem to make up its mind; which 
is precisely the kind of environment in which 
securities will tend to be most mis-priced. And 
therein lies one of the keys to active manager 
outperformance: the identification and 

purchase of mis-priced securities; or sale if the 
manager is able to sell borrowed securities, 
also known as selling short. 

Passive investing is based on the premise 
that markets are efficient. Therefore, any and 
all news or data is reflected in a security’s 
current price; so there is virtually no benefit 
to security analysis, or managers actively 
building portfolios. This entire notion assumes 
the following:

1. Information is available to all market 
participants

2. Market participants act on this 
information

3. Market participants are rational
In my experience, these assumptions do 

not hold up under real market conditions. 
Information is most certainly not available 
to all investors at all times. If all information 
about a security was available, it would be 
impossible for all participants to act. Finally, 
the studies of Behavioral finance have shown 
very clearly that market participants are not 
always rational. One might say rarely rational. 

While taking the above into consideration it 
may be time to revisit your current investment 
strategy. While reviewing Behavioral finance 
there seems to be a bias among investors in 
which they believe that this security that has 
lost them money should earn it back. Some 
times it is best to restructure for the future 
even if it is painful at the time.

What about the Super hero in the title, 
there have been a few in the investing world. 
Sir John Templeton was one such stand out, 
if not a super hero. The legendary investor 
turned philanthropist, died last month in the 
Bahamas at the age of 95.  Counted among the 
all-time investing heavyweights, Sir John was 
a contrarian investor, casually defined as one 
who buys while the market sells. 

Templeton began investing at the onset of 
WWII by borrowing $10,000 and purchasing 
roughly 100 different stocks, over a third of 
which were in bankruptcy at the time1.  While 
the rest of the world population was fearful, 
having barely recovered from the Great World 
War, John went against the grain and crafted 
his own makeshift “mutual fund”.  His personal 
philosophy, one he would retain throughout 

his investing life, was to buy stocks at a “point 
of maximum pessimism”, when the vast 
preponderance of investors had already cut 
and run. (He would eventually sell those stocks 
at the end of the war, and use the proceeds to 
found his own investment fund company.)

Alternatively to building your own mutual 
fund as Sir John, there is also the approach 
of such financial gurus as Warren Buffet, Bill 
Miller, and Sir John Templeton: Invest your 
money for the long-term, in the unstoppable 
force that is the U.S. economy.  The stock 
market is not a bingo parlor, a racetrack nor a 
casino; it is where the companies of the United 
States (which are becoming increasingly 
global) come to raise capital for new facilities, 
projects and products, by allowing you and me 
to become investors.

Why is it that the historic average mutual fund 
investor makes only 3% on their investments 
while, historically, mutual funds have earned 
somewhere in the neighborhood of 10%?  If 
you examine them closely, you will find that 
nearly every successful financial guru had the 

benefit of professional management (either 
their own or someone else’s) coupled with a 
patient, long-term view on the market.  

The most recent “crisis” to hit the US economy 
has been the popping of the Real Estate 
Bubble, followed up by the credit/liquidity 
crunch that occurred once lenders realized 
the people writing the loans, had virtually zero 
interest in seeing those loans paid back.  Once 
housing prices started to decline, and interest 
rates were reset to higher rates than normal, 
people began to default on their homes and 
the proverbial “house of cards” came tumbling 
down with disastrous financial consequences. 
At this point, banks did what they typically do: 

Continued on page 20
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www.HertzSalem.com
1-800-782-1605

Paula Poundstone
November 14

Golden Dragon Acrobats
November 22

The Trail Band
December 5

Asleep at the Wheel
January 9

Theatre Box Office: 
503-375-3574

www.elsinoretheatre.com

violently overcompensate. Even corporations 
suddenly found themselves without access to 
capital, which they need to fund expansion and 
growth. Without that expansion and growth, 
companies experienced flat to negative earnings 
which affected equity markets. Thankfully, the 
Fed intervened restoring some liquidity (and 
sanity) to the fixed income markets, and this 
pretty much brings us to where we are today.

Sir John Templeton was quoted as saying 
“The four most expensive words in the English 
language are, ‘This time it’s different.’” 

If you put a list of disasters from your 
lifetime in a row, it ends up reading like a 
Billy Joel song: Asian Flu, Enron, 9/11, Dot-
com, Housing Bubble, Gulf War, the S&L’s 
went bust. Black Monday, Stagflation, 
Oil crisis, Communism, Vietnam, North 
Korea, even World War II. In the moment, 
each seemed like a crisis of insurmountable 
proportions and we were told “this time is 
different”, the end of the world was nigh.  
Each and every time, the broad equity 
market rebounded with vigor and rose 
higher than it had been before the crisis, 
proving that notion completely false.

Your personal behavior in the financial 
markets is a key component to your 
success.  If you have a well diversified 
portfolio that matches your risk tolerance 
and objectives, which is continually being 
monitored and rebalanced along the way, 
then why would you tinker with it?  Why 
not embrace the one investment strategy, 
patience and courage, which time and time 
again, has proven its worth.  

One of these days it may really be different 
and the world may come to an end. At that 
time the markets won’t matter only bullets 
and water. And I would to prefer to live my 
life and make important decisions as if it 
will get better once again. 

Ray Sagner is a Certified Financial PlannerTM  
with The Legacy Group, Ltd, a fee only Registered 
Investment Advisory Firm, in Salem. Ray can be 
contacted at 503-581-6020,  or by email at Ray@
TheLegacyGroup.com You may view the Company’s 
web site at WWW.TheLegacyGroup.com

Sagner...Continued from page 19

The October issue of This Old House 
magazine features a Salem builder who 
helps clients cut energy costs without 
compromising comfort as we head into 
the cooler months. 

Kraft Custom Construction’s remodel 
project of a 1927 cottage was selected 
by the magazine and is featured on the 
cover and in their article “Small Fixes, 
Big Payoff”. The magazine dedicates 
eight pages with ten photos to the “Tulip 
Cottage” project, identifying key changes 
that made the vintage cottage much 
more livable and energy-efficient without 
sacrificing an ounce of charm.

As a builder/remodeler with more 
than 30 years of experience, Robert 
Kraft, president of Kraft Custom 
Construction, is sought after for his 
company’s award-winning design/build 
projects. “I promised the homeowner to 
do everything possible to preserve the 
charm of the original home,” says Kraft. 
“It’s very satisfying that This Old House 
magazine would recognize the hard work 
and attention to detail that was put into 
this project by the homeowner, architect 
and crew.”

The article highlights ways in which 
the homeowner made both aesthetic 
and energy-efficient renovations. 
While expanding the floor plan and 
restoring period-appropriate details, the 

homeowner and Kraft’s team also took 
some energy-saving steps to conserve 
resources and money. This Old House 
lists the steps at the end of the article, 
such as installing a tankless water heater, 
replacing leaky ducts with insulated 
ducts, upgrading the heating system, and 
installing windows and doors with double 
panes and low-E coating to reduce heat 
loss.

Kraft Custom Construction is a building 
and remodeling company, with residential 
and commercial clients and projects 
throughout Portland, Salem and the 
Willamette Valley, including remodeling, 
restoration, or new construction of both 
modern and historic properties. Starting 
as a carpenter more than 30 years ago, 
Kraft has built his business on attention 
to detail and delivering on his promises. 
He is the only builder in Oregon with dual 
Certified Remodeler and Certified Master 
Builder status.  

This Old House Magazine Cover 
Features Kraft Custom Construction 
Home Remodel

The Salem Association of Realtors® 
Community Fund is putting on a talent 
showcase “Expect The Unexpected 
- A Night to Give Back” on Saturday, 
October 11th at the Historic Elsinore 
Theatre in Salem. 

The Red Carpet will be rolled out 
at 7pm and the Talent Showcase, 
featuring talent from the Real Estate 
Community will begin at 8pm.

Tickets are $15.00 and all proceeds 
from this event will be given to local 
non-profit organizations in the form 
of grants.

This event is open to the public and 
tickets can be purchased at:

The Elsinore Theater, 503.375.3574 
or online at www.elsinoretheatre.
com

The Salem Association of 
Realtors office located at 1860 
Hawthorne Ave NE, Suite 60, Salem, 
Oregon or through Tickets West 
1.800.992.8499.

Talent 
Showcase 
to Benefit 
Local 
Charities
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With advancements in mobile technology, 
workers can get more done from nearly any 
place imaginable. The ability to connect 
and collaborate in locations ranging 
from airports and hotels to coffee shops 
and parked cars has given many workers 
newfound flexibility and productivity in 
their jobs.

Yet, the new world of mobile work has 
unfortunately brought with it new digital 
dangers that make mobile workers more 
vulnerable to security breaches.  To protect 
data while working on-the-go, take heed of 
the following security issues and tips for 
safer mobile working:

Hotspot connections – Hotspots offer 
wireless access to the Internet and can be 
a convenient way to send that important e-
mail when on the road.  However, be sure 
to choose secure wireless networks when 
connecting to hotspots, as most public 
hotspots don’t provide encryption and can 
make your personal information accessible 
to anyone within range of the wireless 
network.

Also, disable file and printer sharing if 
you’re connecting to the Internet from a 
hotspot.  Hackers can work their way into 
your data when these features are enabled.

Fire up your firewall – A firewall is actually 
more like a trustworthy doorman than a wall 
of fire, but this doorman definitely knows 
whom and what to let in and keep out.  
Firewalls prevent unauthorized users from 
accessing your laptop through the Internet 
or a network.

Workers using Microsoft Windows 
operating systems already have firewalls 
built in as standard protection.  However, 
make sure to turn the firewall on before you 
connect to the Internet.

Cryptic coverage – Encryption gives your 
data an extra layer of protection in the event 
that your laptop is stolen or accessed by an 
unauthorized user.  Making data illegible to 
unauthorized parties, encryption is a feature 
to look for in the latest operating systems 
and can be applied to any files and folders 
with confidential information.

Remember though, that encryption doesn’t 
take effect while you are logged onto your 
computer.  Therefore, make sure to adjust 
the settings on your computer to require 
log-in information when it’s powered on or 
awakened from “sleep” mode.

Cell phone viruses – real threats or not? – 
Viruses infect cell phones far less frequently 
than the common cold strikes the state of 
Oregon.  However, they are a viable threat 
to mobile workers and can even spread in 
much the same way human viruses spread.  
If two Bluetooth users are standing within 
30 feet of one another and their phones are 
in “discoverable mode,” they can exchange 
viruses.  For this reason, Windows Mobile 
devices equipped with Bluetooth have this 
feature turned off by default.

When surfing the Web or checking e-mail 
from your smartphone, use the same safe 
computing judgment you would when using 
a PC.  Don’t open suspicious attachments 
and only download programs or content 
from trustworthy sources.

Password protection – Chances are that 
the few extra seconds it takes you to lock the 
doors of your house and vehicle each day 
are well worth the peace of mind that comes 
from knowing your valuables are protected.  

If the thought of setting a password on 
your mobile device seems like too much 
of a hassle, remind yourself that these few 
seconds are worth preventing that moment 
of panic when you realize you left your 
phone on an airplane or at a restaurant 
and suddenly your personal and valuable 
information is now available to anyone.

Additionally, not all passwords are created 
equal.  For the best defense against potential 
hackers, create passwords with at least eight 
characters and don’t use dictionary words.  
Also, try using upper and lowercase letters 
and numbers and change your passwords 
regularly.

To fully enjoy the advantages of mobile 
working, educate yourself on the latest 
security threats and tools for protection, 
and try employing the same judgment 
you would when protecting your personal 
belongings.  Knowing the guidelines for safe 
mobile working doesn’t require a degree 
in information science and will ensure you 
reap the benefits, and not the hazards, of a 
mobile life. 

About the author:  Jane Dickson is the 
West Region General Manager for Managed 
Partners of Microsoft’s Small and Mid-market 
Solutions and Partners (SMS&P) group.  For 
more free technology tips and other valuable 
information, visit http://www.microsoft.com/
midsizebusiness.

Security Basics for Mobile 
Workers
BY JAnE DICKSOn
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SETTING THE STANDARD FOR

EXCELLENCE
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SAFETY MAT TERS
YOURS AND OURS

Salem Police Detectives are investigating 
several incidents where suspects have passed 
counterfeit payroll checks at businesses 
throughout the area. The businesses that 
have been listed on the counterfeit checks 
so far have been The Statesman Journal, 
Dennys, NorPac and First Union Employee 
Benefits Department. 

Investigators believe that the suspects 
have passed approximately 50 checks since 
the beginning of September, totalling over 
$12 ,600 in losses. Businesses that have 
been the victim of these counterfeit checks 
so far are Fred Meyer, Walmart, Big Shots 
Tavern and Safeway. 

The suspects are manufacturing 
these counterfeit checks and passing 
them off at businesses as either payroll 
or transfer checks, using counterfeit 
Oregon DMV Interim Identification 
Cards as identification. Oregon Interim 
Identification 

Cards are issued by DMV as temporary 
documents pending the issuance of the 
permanent license or identification card. 
The suspects have been posting their own 
photos on these cards and presenting them 
as identification in order to complete the 
transaction. 

On September 23rd, 29-year old Salem 
resident Armando McKeever was arrested 
as he attempted to pass one of these checks 
at Big Shots Tavern in Salem. He had in 
his possession the counterfeit check and 
counterfeit identification at the time and 
was arrested for Forgery in the First Degree, 
Identity Th eft and Criminal Possession of 
a Forged Instrument as a result. 

Investigators believe that there is a group 
of people involved in these crimes and that 
counterfeit checks may have been passed 
throughout the Mid-Willamette Valley. 

Salem Police Detectives strongly urge 
businesses to scrutinize any check before 
cashing it. Confirm with the issuing 
company and/or bank the validity of the 
check and closely scrutinize identification 
used by the person with the check, especially 
if they are using Interim Identification as 
proof of their identity. If possible, obtain 
additional photo identification from the 
person. 

Anybody who believes they have been 
a victim of this group and/or may have 
further information is asked to call Salem 
Police Detective Treven Upkes at 503-588-
6050, extension 7154. If you believe that a 
crime is in progress, please call 911.

Salem Police Investigating 
Check Fraud Cases  F R E E M A N    MOTOR CO

FINE EUROPEAN MOTORCARS 

CALL 503-310-5555 

VISIT OUR WEBSITE AT: 
WWW.FREEMANMOTOR.COM

7524 SW MACADAM AVE 
PORTLAND OR 97219 
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Executive Properties

European Rustic. 5967 Pikes Pass St SE
Greatroom style with master bdrm on the main level, open loft, 

bonus over garage great for theater room & 3 car tandem garage. 
This John Hammer Const. home including: slab granite, wood 
fl oors, knotty alder cabinets, custom built-ins, vacuum system, 

security system, network & epoxy coat on garage fl oor. Call 
Roger Elliott 503-569-5003. www.theelliottteam.net 

RE/MAX equity gtroup, inc.

European Rustic by John Hammer. 2325 Tuscana Ave S. Be one 
of the fi rst to own a John Hammer Const. home with quality you 

have come to expect in beautiful Bella Cresta Subdivision in South 
Salem. This lovely European Rustic style boasts a Master on the 

fi rst fl oor. $650,000. For More info call Roger Elliott 503 569-5003  
www.theelliottteam.net  RE/MAX equity group, inc.

South Salem 15.83 acres
5,100 sq ft architecturally designed and completely renovated 2007. 4 

bedrooms, 4 bathrooms, 4 car garage, apartment above garage, pole barn 
and much more. Call for details. Elaine Gesik 503-508-4962

 $1.4 million 1st Premier Properties

Custom Home with Expansive Views. 559 35th Avenue NW 
Gourmet kitchen with double ovens, 5 burner gas range, large eat-

in-bar and amazing views. Elevator makes every chore a breeze and 
no need to climb stairs. Master on the main features access to wrap 
around deck, WIC, tile shower & jetted tub. Indoor WORKSHOP. 

20x32 RV Garage. Observation deck above RV too! Call Roger 
Elliott 503-569-5003 or see online at www.theelliottteam.net.

RE/MAX equity group, inc.

Rustic Home by John Hammer. 5984 Pikes Pass St SE. One of a kind built 
with superior quality and attention to detail. The warmth and character of this 

home greets you the moment you go through the door. The home includes 
formal living & dining, country feel kitchen with island, eating nook, family 
room, den/offi ce, theatre/game room and master suite. $569,900 Call Roger 

Elliott 503 569-5003 or see it online at 
www.theelliottteam.net  RE/MAX equity group, inc.

The House of Seven Gables
South Salem 16.71 acres, 9,000 sq ft French Country Estate, ar-

chitecturally designed, professionally decorated over $500,000 of 
stonework on exterior and entry way, indoor 60 foot pool, sauna, 
Jacuzzi, leaded glass windows, murals, 3 car garage, guest/nanny 
quarters, large barn, outdoor gardens and fi replace and so much 
more. Call for details 503-508-4962. Elaine Gesik. $1,795,000

1st Premier Properties

Close-in Country  This 2341 sq. ft. 4 bdrm, 2 bath home 
on 2.19 acres boasts oversized garage, garden spot, covered 
equipment storage, and easy access to town and highways. 

$444,900.00. Jim Hansen RE/MAX Equity Group 503-363-
3367 or salemhomes@jimhansen.com

RE/MAX equity group, inc.

Breathtaking Views!! 
5300 ft on 5 acres. Entertainer’s Dream! Beautiful landscaping, 
water features. Gourmet kitchen, professional appliances, luxu-

rious master suite, theater, in-home gym, sauna, wine cellar, 
2nd kitchen. Paul Holstege 503-409-5024 

www.equitygroup.com RE/MAX equity group, inc.

New Construction luxury home with acreage.  Minutes
from Corvallis. 4 bdrm, 3.5 bath with formal dining and bonus 

rm. Granite gourmet kitchen, upgraded details through out. 
$840,000  Contact Sharon 503 551-3328.  More photos at 

www.SharonWalsh.net RE/MAX equity group, inc.

5830 Pikes Pass St SE
You’ll be sold the instant you see this beautifully appointed 
home w/master on the main. Good use of granite, tile, wood 
and carpet. Bonus room on upper level with built in shelves, 
butler pantry, large walk-in pantry, laundry room with utility 

sink, trex deck, fenced and nicely landscaped yard. Call Roger 
Elliott 503-569-5003  www.theelliottteam.net 

RE/MAX equity group, inc.

Macleay Area! Custom 1 level home on 1.5 acre. Formal 
Liv Rm, Fam Rm w/fi replace, beautiful hutch in Dining Rm. 
HUGE SHOP - 2 bay/2 deep. Mature landscape w/30 Blue-

berry bushes & room to plant more. Shelly Samson 503-371-
5127 or ssamson@equitygroup.com

RE/MAX equity group, inc.

Two Master Suites.  
Over 4,500 sf of luxury living and entertainment spaces.

Elegant and Richly designed. 5bdr/4.5 bath. Only $675,000. 
Call Natalie Rybakov  503-990-2782 or visit www.Sale-

mAreaHomes.com (MLS 582663) 
RE/MAX equity group, inc.
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