
Salem, OregOn april 2009 VOl. 5, nO 4

DAILYMORNING
REPORT

ON KBZY
AM 1490

Salem Business Journal
S E R v I N G   T h E   M I D - W I L L A M E T T E   v A L L E Y

OUR IS ON 

www.SalemBusinessJournal.com

April 14 – Build Your Business seminAr
sAlemchAmBer.org

April 9 – Boise site Forum
sedcor.com

New Patient Care Tower at Salem Hospital

Salem Goldsmith 
Celebrates 20 Years 

See the New Meridian, 
Now Open for Tours 

In a world where popular trends seem 
to be steaming towards a digital society, 
business success stories that are about old 
world skills that are still alive today remind 
us to celebrate the art craftsmanship and 
authenticity. 

Now combine all that with the 
entrepreneurial risk and savvy it takes 
to succeed in the competitive jewelry 
business and you have merchant, Dave 
Wilson.. an artisan true to the term.

Continued on page �

John Rutkowski of Salem Sign Co. 
puts the final touches on the brand new 
Meridian. Tours of the building are  
available to the public daily. Spectacular 
Model Condos are now open. Visit www.
Meridian.biz.

In the May edition of the Salem Business 
Journal, read about the many companies 
that participated in the development of this 
new Salem landmark. Congratulations to 
Commercial Concepts and Dan Berrey...
It’s a beauty! 

Open house is 
April 18 and 19

Salem Hospital will welcome emergency 
patients to its new building May 17, but the 
hospital has invited everyone for an inside 
look a month earlier — at its public open 
house this month.

On April 18 and 19, community members 
can see the first phase of a replacement for 
Salem Hospital’s aging Winter Street facility 
— a technologically advanced critical-care 
tower where patients will benefit from 
the latest in healing design. Included are 
an expanded emergency room, imaging 
department, surgery and interventional 
suites, and critical care for patients with 
heart problems, traumatic injuries and 
other serious concerns.

“The new building is a community asset 
that will house the most technology-
sensitive healthcare services needed by area 
residents for years to come,” says Norman 
Gruber, president and CEO of Salem Health, 

parent organization for Salem Hospital. 
Needing a new facility
As part of a regional referral center, Salem 

Hospital clinicians care for patients not 
only from Salem and Keizer, but also from 
surrounding communities such as Lincoln 
City, McMinnville, Woodburn and Detroit. 
These patients count on the advanced 
healthcare offered close to home at Salem 
Hospital — care that is more difficult to 
deliver in an aging building.

Parts of the Winter Street hospital were 
built in 1953 — before technology played 
such an important role in healing and 
before research had shown the importance 
of natural light, privacy and the presence 
of loved ones in the healing process. Salem 
Hospital plans to replace the older building 
in phases, with this first phase — the new 
patient-care tower — housing services 
where patients will benefit the most from 
new technology and larger space.

Continued on page 10



Can’t Wait for the Real Estate 
Market to Heat Up?

It’s time for RE/MAX®.

RE/MAX agents have the experience to get 
the job done – no matter what the market 
conditions may be.

So when you really need to sell, you need 
RE/MAX.

With more than 100,000 agents in offices 

around the world, there’s a RE/MAX professional 
near you who’s ready to help.

Find the agent who’s right for you at remax.com.

You’ll be glad you did.

Nobody sells more real estate than RE/MAX.

Where Do You Want To Be?SM

Equal opportunity employers. ©2009 RE/MAX International, Inc. All rights reserved.  Each RE/MAX® real estate office is independently owned and operated.  081960

             Equity Group, Inc.
Salem Business Center
1870 Hawthorne Avenue NE
(503) 587-1600

remax.com®

Outstanding Agents. Outstanding Results.®
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Since the summer of 2007, a group 

of Salem’s large downtown employers 

have been actively pursuing Vision 2020 

projects to enhance the heart of the City 

- downtown, north downtown, and the 

Edgewater/Wallace area of West Salem.  

From this collaboration, SalemAlive.

com, a comprehensive website of Salem 

events, has been created.  

Going live on March 30, SalemAlive.

com will allow residents to search for 

activities within the City Center, by 

location or interest area.  SalemAlive.

com will also offer residents the ability 

to “self-submit” events that may be of 

interest to residents and visitors alike.

One of the Vision 2020 goals, identified 

in community conversations last year, 

was to better coordinate 

the marketing and 

advertising of City Center 

activities.  Vision 2020 

community leaders are 

working hard to make this 

happen.   A subcommittee 

was formed specifically 

tasked  with creating a 

broad-reaching, single 

source of information 

to bring Salem residents and visitors 

to the City Center.  The subcommittee 

includes several local businesses 

including  the Phoenix Grand Hotel, 

Willamette University, Mission Mill 

Museum, Travel Salem, Go Downtown 

Salem!, Chemeketa Community 

College, Chamber of Commerce, Salem 

Health, and Elsinore Theatre.  Many of 

Vision 2020 Unveils SalemAlive.com 
the partners, including Travel Salem, 

are involved in hosting, or marketing, 

Salem events and activities to visitors, 

and convention and event planners. 

Travel Salem provided the 

TravelSalem.com website as a partner 

for SalemAlive.com due to similarity of 

the goals of both organizations.  With 

the partnership of SalemAlive.com and 

TravelSalem.com, residents can easily 

access additional information regarding 

attractions, special packages, and 

promotions to encourage the discovery 

of their community and the two-county 

region.  

Vision Statement – Vision 2020

In the year 2020, the Salem City 

Center is a vibrant, year-round 

regional destination 

for employees, visitors, 

and residents.  The City 

Center is known for 

its historic and artistic 

character, and its unique 

and easy to find alleyways, 

plaza, and gathering 

places.  A diverse array 

of shopping, dining, 

and cultural activities 

and entertainment attract people at 

all hours of the day.  The Salem City 

Center is welcoming, visually appealing, 

and accessible for all ages.  Pedestrian 

walkways, bicycle paths and streets 

connect the adjoining neighborhoods 

and communities to and from the City 

Center, Willamette River, meandering 

waterways, parks, green spaces, trails 

and play spaces.  Served by high-quality 

and reliable transportation, the City 

Center is its own distinct neighborhood 

and a safe home for people of all income 

levels.

Sperry Van Ness Commercial Advisors, 
LLC is proud to announce that Liz Beaty has 
joined the Sperry Van Ness, Salem, Oregon 
team as a Senior Advisor. She will specialize 
in the sale and leasing of retail properties 
within the Salem/Keizer, Oregon area and 
along the I-5 corridor. 

Prior to joining Sperry Van Ness, Beaty 
served as Vice President of Commercial 
Sales and Leasing for Rushing Real Estate 
for over three years. Prior to her working 
within the commercial real estate industry, 
she was in sales and finance for the last 
28 years. She is a member of the Salem 
Association of Realtors, Salem Chamber of 
Commerce, graduate of the Leadership of 
Salem program in 2008 and is the current 
2009 Chair of the Willamette Valley 
Commercial Realtors. 

Managing Director of Sperry Van Ness 
Commercial Advisors, Curt Arthur, says, 
“We could not be happier to welcome Liz to 
our team!” 

Founded in 1987, Sperry Van Ness is one of 

the largest and fastest growing commercial 
real estate brokerage firms in the industry, 
with over more than 960 advisors in over 
150 locations. 

For more information, please visit www.
svn.com 

Liz Beaty Joins Sperry Van 
Ness Commercial Advisors

Liz Beaty

Amy McLeod 
Now a 
Certified 
Distressed 
Property 
Expert

RE/MAX Equity Group, Inc. Broker Amy 
McLeod recently successfully completed an 
extensive course on distressed properties. 
In today’s economy this certification gives 
Amy the credentials necessary to advise 
clients on buying and selling distressed 
properties. 

“With this new distinction I am able to 
help people in these challenging times,” 
Amy said. 

This certification is an example of cutting-
edge training resources available to RE/
MAX professionals.
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The All New 2009 Mercedes-Benz C-300

Dave Wilson marked twenty years in 
business  at 216 Commercial Street in 
downtown Salem this month. Dave has 
been hand-making jewelry for over thirty 
four years. He specializes in Gold, Platinum 
and the finest Diamonds and Gems from 
around the world. 

If Dave Wilson Goldsmith is not in his 
downtown Salem studio and showroom, 
he is most likely off to Antwerp on a 
Diamond buying trip. Dave hand selects 
fine stones thousands of miles from Salem 
that he designs and creates into original and 
exclusive jewelry.

There is a reason why customer after 
customer, year after year Dave Wilson 
Goldsmith continues to grow in popularity. 
It is Dave Wilson’s special skill with people. 
He listens to what a person wants in a piece 
of jewelry. 

Satisfaction is an over-used word that 
is never overlooked by Dave Wilson in his 
effort to make his customers happy.

Dave Wilson...Continued from page 1 From his unique DW designs,attention to 
detail and custom jewelry, the workmanship 
found at Dave Wilson Goldsmith is a 
discovery. It’s his passion for the craft that 
continues running his creativity through the 
paces. Visit the store and ask to see  the first 
piece of jewelry he made. It’s a rugged piece 
of copper art, but  solid quality.  

The same quality is throughout the store, 
like the Citizen Watch collection featuring 
Eco-drive, truly one of the great watches 
today.

You will also find Nancy B Earrings and 
the famous D’ORO mountings.

Dave Wilson’s attention to detail has helped 
him in the business world as well.  Running 
a successful retail operation in Downtown 
Salem takes good administrative and 
marketing skills along with some professional 
abilities. But most of all Dave is just proud to 
say “I am their Jeweler”

Happy 20th Anniversary Dave! Dave 
Wilson plans to continue treating his 
customers like gold for at least another few 
decades.

Rebecca R. Maitland will become vice 
president and general manager of the Reed 

Opera House effective May 1, it was 
announced by Roger Yost, president of QA 
Properties, owner of the Reed and other 
downtown landmarks.

“Rebecca has been instrumental in the 
growth of the property,” said Yost, “and 
I’m confident her management style will 
continue to infuse an aura of excitement 
in our historic property, with its exclusive 
shops, galleries, restaurants and Salem 
Repertory Theatre.”

Ms. Maitland joined the Reed staff as 
Director of Marketing in August 2004, after  
operating her own marketing company, 
Western Media; hosting morning radio 
shows in several western cities, and working 
with Sheraton Hotels in the hospitality 
industry.

“She is a gifted and creative thinker who 
shares my love of art, music and theater, 
and will continuing the Reed’s commitment 
to Downtown Salem’s cultural renaissance,” 
Yost said. 

“Her promotion will also free me to devote 
more time to managing our other properties 
during the challenging months ahead.”  

Ms. Maitland has frequently teamed up 
with Suzi Bicknell, executive director of Go 
Downtown Salem, a Reed office tenant, to 
maximize events during First Wednesday 
celebrations.

Although her primary responsibilities will 
be to manage the 66,000 sf opera house with 
its 46 tenants and actively leased Trinity 
Ballroom, Ms. Maitland will continue in her 
corporate role of marketing director of all 
QA Properties, which include Alessandro’s 
Ristorante & Galleria, the Capitol Center, 
Vick Building and the Apartments at 
Cinnamon Lakes.

                                                  

Maitland Named Reed VP-
General Manager

Rebecca Maitland with Hillary Clinton 
at the historic Reed Opera House

The American Cancer Society 
is organizing your community’s 
annual Relay for Life celebration 
and is inviting you to become 
a Corporate 
Sponsor of the 
2009 event.

Relay for Life 
is the American 
Cancer Society’s 
signature activity 
and much more 
than a fundraiser.

Relay is an 
overnight event, 
a celebration 
of cancer 
survivorship and 
our achievements 
of cancer. The event attracts a 
heavy concentration of employee 
groups and their families strongly 
committed to the community and 
to fighting cancer, our nation’s #1 
health concern.

Relay for Life sponsorships 
provide many unique and local 
marketing opportunities to reach 
working adults and families in our 
communities. Your association 
with the American Cancer 
Society, the largest voluntary 
health organization in the world, 
promises to enhance your image 
as a caring member of our 
community to your employees 
and clients.

There are many possibilities 
for small businesses to become 

a corporate sponsor for this 
event from $25 to $15,000.00 
depending on your company’s 
charitable obligation and goals. 

Just think: If 
150 businesses in 
Marion County 
were to donate 
$100 each we 
would collectively 
raise $15,000 for 
this charitable 
event.  

O t h e r 
o p p o r t u n i t i e s : 
Another option to 
show your support 
of the Relay for Life 
and the American 

Cancer Society can be as simple as 
hanging your company’s banner at 
the event for a $250 contribution. 
Our goal is show your company 
support for such a great cause in 
our community. 

As cancer remains one of 
the greatest health concerns, 
corporate efforts are invaluable. 
Only together will we be able to 
eliminate cancer as a major health 
concern. 

If you have questions about 
sponsorship opportunities or how 
you can become more involved 
with Relay For Life Salem contact 
Jean Wheat-Palm 503.589.6200, 
jean@vhpecu.org or Rachel 
Shaver 503.589.6214, rachel@
vhpecu.org. 

Fight Cancer by Sponsoring 
Relay for Life Now
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Legislature, Get Out of the Liquor Business

The Oregon Pioneer

MUSiNGS OF THE OREGON PiONEER

I Stand Proud and watch from “Atop” 
the Great Dome of the Oregon State 
Capitol.  It is my job to watch and 
remember.  In the news of the day, the 
Legislature is increasing the state’s share 
of revenue from liquor stores.  The net 
effect was to keep the price of liquor 
the same, but increase the flow of cash 
to assist in balancing the 2007-2009 
budgetary shortfall.  The Oregon Liquor 
Control Commission (OLCC) responded 
by adding a 50 cent surcharge on each 
bottle sold, which results in state owned 
liquor store operators “barely making 
a living” on liquor sales.  Many liquor 
stores will be closed on Sunday and will 
lay off employees.  Yes, the state controls 
the distribution and sales of liquor.  This 
is a monopoly.  The sale of liquor should 
be a “cash cow” for the Legislature, yet 
this system is in disarray.  So, who is to 
blame for all this nonsense.  You are !  

Oh my, Oregon has not moved far from 
its roots.  Oregon’s long and tortured 
history with liquor is legendary.   There 
is little question that the Hudson Bay 
Company introduced large quantities 
of liquor into the region in the early 
1800’s.  The French and Russian 

trappers used liquor as a means of 
barter with the “native population.”  
Oregon’s stance on “temperance” started 
to grow, and the 1859 version of the 
Oregon Constitution included language 
supporting temperance.  During 
Governor Pennoyer’s administration, 

Oregon voted on prohibition in 1887.  
Prohibition failed overwhelmingly.  
The strongly protestant congregations 
continued the prohibition movement, 
and by 1919 had convinced the Oregon 
Legislature that “Demon Rum” should 
be banned.  

In January of 1919, the Oregon 
Legislature ratified the Eighteenth 
Amendment to the United States 
Constitution.  The Volstead Act was 
then passed by Congress.  The United 
States was “dry.”  By 1933, Oregon and 
the rest of the country were interested 
in allowing liquor to be once again sold 
legally in Oregon.  Oregon was early in 
ratifying the Twenty-first Amendment 
which repealed prohibition in 1933. The 
temperance movement was still strong in 
Oregon, so strict limitations were placed 
on sales and consumption of liquor of any 
kind.  During the ensuing two decades 
Oregonians found innovative ways to 
avoid restrictions on the sale liquor.  
Private clubs, subscription clubs (pay at 
the door for memberships) and fraternal 
organizations took hold.  In 1952, the 
Oregon Constitution was amended to 
permit the regulation of liquor sales by 
the glass. I’m sure Governor Pennoyer 
would be pleased with Oregon today.  
While he failed to get prohibition 
passed in 1887, Oregon’s fascination 
with regulation of liquor would please 

Governor Pennoyer immensely.   He 
would be pleased with the restrictions 
placed on liquor availability, regulations 
on sale of liquor by the glass and not 
selling liquor on Sunday.  

My Legislature has blinders on.   
Oregon is stuck in an historical merry-
go-round with liquor.  Let’s get off the 
merry-go-round, and get Oregon out 
of the distribution and sale of liquor.  
What was good for the pioneers over 150 
years ago is not good for Oregon today.  
If regulation is necessary, then let’s 
regulate the sale of liquor on a rational 
basis.  Tax the sale of liquor.  But get 
out of the business of distribution and 
sale of liquor.  This would save millions 
of dollars “consumed” by the OLCC in 
needless liquor control and distribution.  
This money could be used better for kids, 
parks, education and public safety.  The 
state is not in the business of distribution 
or sale of wine or beer.  The private sector 
does this very well.  The state knows how 
to tax and collect tax money.  So let the 
state do what it does best.  Collect taxes.  
Allow grocery stores, convenience stores, 
restaurants, or clothing stores to sell 
liquor if they wish.  Get the state out of 
the business of private enterprise.  

I Stand Proud and watch from “Atop” 
the Great Dome of the Oregon State 
Capitol.  It is my job to watch and 
remember.  
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OFFiCE LEASiNG:
The Landing – 2264 McGilchrist, Salem available now 966 or 2,328 sq ft $1.75 psf Full Service 

w/ Base Year.

Downtown – 333 High, 766 sq ft – 1.65 psf full service or 2,500 to 5,000 lower level at $1.35 

psf full service 

Spinnaker Place – 2601 25th Street – 490 or 1,342 sq ft $1.65 psf full service w/base year

SiNGLE TENANCY OPPORTUNiTiES:
2535 25th Street -1,594 sq ft building, pylon signage on .41 acres $1,800.00 per month 

Modified Gross Lease

2245 McGilchrist – 800 sq ft office, 1,500 sq ft shop, fenced yard $2,250.00 per month 

Modified Gross Lease

iNDUSTRiAL:
Burlingham Business Park – Progress Way, Woodburn – 1,000, 2,256, 2,000 sq ft flex office, 

roll up doors .50 cents psf Modified Gross

iNVESTMENT:
745 Church Street – 3,480 sq ft building zoned CO currently has six tenancies $385,000.00 

redevelopment opportunity

512 Ewald Street - .48 acres zoned RM2 with approx. 1,583 sq ft home on the site can be used 

as rental, residential or hair salon with cup $239,500.00

This is jusT a sampling. Call for more deTails.  We have offiCe spaCe ranging from 400 sq 
fT To 20,000 sq fT, reTail spaCe from 700 To 5,000 sq fT, land opporTuniTies, 

build To suiT and invesTmenT opporTuniTies.

•

•

•

•

•

•

•

•

Back To Business

ElainE GEsik
1st Premier Properties llC

503-508-4962 cell
503-586-7402 direct dial
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The Mayor’s view Janet Taylor

Federal Funding Dollars for Salem
This last week I returned from several days 

in Washington D. C. accompanied by City 
Manager, Linda Norris and City Councilor, 
T.J. Sullivan.  Our main objective was to 
continue developing relationships with our 
new Congressmen, Senator Merkley, and 
Representative Kurt Schrader, along with our 
veteran Senator Ron Wyden.  

We also met with the directors of 
several agencies that we have had long-
term partnerships with for grants and 
appropriations. The warm welcome we 
received was very much appreciated as the 
economic needs of Oregon and Salem are 
becoming more and more challenging.  

The trip was successful in strengthening 
those contacts, and educating them on 
Salem’s needs, along with our discovering 
programs and funding we were previously 

unaware existed.
There is a lot of money available, but the 

exact amount and how it will be distributed 
to the local level is not totally clear.  The bulk 
will go through State agencies to cities, but 
there is a certain amount that can go direct 
to cities.

The biggest challenge is the short time 
frame.  Most stimulus dollars must be out for 
bid by mid-May with dollars spent by the end 
of the year. The problem is that most cities do 
not have the money to buy right-of-way and 
design projects ahead of time without some 
assurance that dollars will be available.  ust 
the design phase can take three to six months, 

so this has limited the projects that can be 
funded. Fortunately, paving of streets does 
qualify, and we anticipate that as much as $3 
to $4 million will be available for that work.  

We have a fine team of city employees who are 
scouring all the stimulus and appropriations 
programs to find every opportunity for Salem 
to secure funding.  It is not for lack of need, 
but more from the strict criteria that has been 
placed on obtaining dollars that will limit our 
funding. 

Currently we will apply for money to hire 
four additional police officers for three years 
from the stimulus dollars if we can determine 
our ability to fund it on our own for the fourth 

year as required.  Notification has been 
received that we will have the funds needed to 
finish the second phase for the Union Street 
railroad bridge refurbishing.  

More opportunities will open up as time goes 
on, and we will select those items that add to 
our infrastructure or provide direct benefit to 
the community in the form of jobs.   
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National Survey Says 
RE/MAX the Best for 

Ninth Time in Ten 
Years

RE/MAX International Inc., is the nation’s 
number one real estate franchise – an honor 
the company has held for the past nine out 
of ten years – according to Entrepreneur 
Magazine’s 30th Annual “Franchise 500 
Survey.” RE/MAX is also the top real estate 
franchise in two other survey categories, 
Best Low-Cost Franchise and Top Global 
Franchise.

“We have so much to offer our franchise 
owners, from a fundamentally sound business 
model with excellent education resources, to 
global brand recognition. So, we’re honored, 
but not surprised to find ourselves on the top 
of this list each year,” said Margaret Kelly, 
CEO of RE/MAX International. “We’ve 
enjoyed decades of growth and success and 
this ranking is recognition of the viability of 
the RE/MAX Network.”

RE/MAX sold over 700 franchises 
worldwide in 2008 and now has nearly 
7,000 offices in more than 70 countries 
and territories, an international presence 
greater than any of its competitors. 

The 30th annual “Franchise 500 
Survey” appears in this month’s edition 
of Entrepreneur Magazine. All companies 
in the rankings are evaluated by financial 

strength and stability, size, growth rate, 
startup costs and financing options. These 
and other factors are entered into the 
Franchise 500 formula, with each eligible 
company receiving a cumulative score.

Entrepreneur Magazine’s “Franchise 
500 Survey” is the most comprehensive 
franchise ranking in the world. The initial 
survey was conducted in 1980, and it was the 
first ever franchise ranking. Over the years, 
the ranking procedure has been refined 
to provide the most accurate formula for 
identifying today’s top franchises.

In 2008, RE/MAX was the only real estate 
franchisor to be ranked among the country’s 
“50 Top Franchises for Minorities,” by the 
National Minority Franchising Initiative. 
RE/MAX was also recognized as one of 
the “Top 25 Franchise Opportunities” by 
Hispanic Enterprise, and the Denver-based 
real estate franchisor was also ranked on the 
list of America’s “Top 10 Military Spouse-
Friendly Employers,” according to Military 
SpouseMagazine.

Pictured at right, top: Russ Newcomber, 
Senior Vice President, RE/MAX Equity Group, 
Inc.; Ande Hofmann, Principal Broker, winner 
of Top Team Award; and John Lee, Salem RE/
MAX Equity Group, Inc. General Manager.

Pictured right, bottom: Russ Newcomber, 
Senior Vice President, RE/MAX Equity Group, 
Inc.; Jake Buckendorf, Broker, winner of Top 
Agent & new Hall of Famer;  and John Lee, 
Salem RE/MAX Equity Group, Inc. General 
Manager.

RE/MAX Ranked Nation’s #1 Real Estate Franchise
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Marion County Commissioner: Patti Milne

Keep Your Heads and Plan for the Future

If it’s happening in the SALEM AREA,
you’ll hear it on KBZY

REMEMBER THE OLDIES
Music from the 50s, 60s and 70s

Salem’s First Choice 
KBZY 14 NINETY

Roy Dittman Bob Buck Terry Sol 

Rick Allen Bill Isabell 

Rich Baily Terry Long Doc Nelson 

Mike Mason Ron Norwood

Be sure to check out www.KBZY.com

HOME OF THE OREGON STATE BEAVERS

It is not uncommon for people to stop me 
in the grocery store to chat about politics, 
but these days, people are stopping me to 
offer their condolences and express their 
support to me as an elected official.   

My thanks and appreciation to all the well 
wishers, but being a county commissioner is 
my job, even when faced with tough times.  I 
must admit, however, the current panic and 
fear over the economy is clouding day-to-
day business for many, thus making my job 
more difficult.  It is easy to get wrapped up 
in the emotions of the day, but calm heads 
need to prevail in these tough times.  

Watching and listening to all that’s going 
on around me, I’ve been rereading and 
contemplating more deeply the poem “IF” 
by Rudyard Kipling, a framed edition of 
which hangs inside the door to my office.  

The opening sentence, “If you can keep your 
head when all about you are losing theirs…” 
is as relevant today as when Mr. Kipling 
wrote it 100 years ago.

We commissioners have worked hard to 
build confidence with the people of Marion 
County.  We’ve been prudent, cautious and 
fiscally conservative over the past few years 
in creating sound budget policies.  Our 
budget goals have been to meet the current 
needs of our community, while planning for 
the future.  Overarching these goals is to 
ensure that our budget itself and our budget 
process are transparent.

We like you are finding, however, that even 

with good planning over the past few years, 
some things are out of our control.  Revenues 
for the county are down.  Decreases in the 
building industry have resulted in losses 
in building permit fees and recording fees.  
Decreases in interest rates adversely affect 
the county’s return on investment.  There are 
decreases in federal and state payments that 
fund the health department, the Assessor’s 
Office, the Sheriff’s Office, Probation and 
Parole programs, and the Commission for 
Children and Families programs.  

At the same time, like you, we are facing 
increased costs for fuel, utilities and 
personnel expenses, particularly for health 
care.  Additionally, many materials and 
supplies have increased.  The dynamics 
of the current economy should not throw 
everyone into a tizzy, however.  

At the county, cool heads can prevail 
because the budget policies we have in place 
are helping to mitigate against the revenue 
losses and the increased expenditures.  
Additionally, because of sound policies, we 
now have ending fund balances and a Rainy 
Day fund that are providing a cushion and 
protecting against risk, although we will see 
these fund balances reduced to help make 
ends meet.

Employees are understandably nervous 
about where budget cuts may come from.  
But, I’ve been pleased with proposals 
brought forward by our elected officials 
and department heads thus far.  Everything 
from wage and benefit reductions for 

management, to cutting wages for temporary 
help, to reducing overtime to finding more 
cuts in materials and services are under 
consideration.  Maintaining our work force 
is clearly the priority.  But, where there is no 
work, positions cannot be retained.

 I have been in awe of the suggestions 
and offerings of employees to reduce their 
own work hours, thus reducing their wages.  
Additionally, employees are stepping 
forward with cost-savings ideas through 
our MCSAVE committee.  Their ideas are 
common sense, creative and workable.  They 
are ideas that save the county money in areas 
that reduce energy use, materials, supplies 
and equipment; but not at the expense of 
customer service.  The department audits 
that we began a couple of years ago have 
yielded staffing and resource efficiencies in 
the Sheriff’s and Clerk’s Office, Public Works 
and Children and Families Commission.  

Yes, these are tough times and we have 
very tough decisions to make for the future.  
But, I am pleased that we are keeping our 
heads and planning for the future while 
being fiscally responsible and mindful it is 
the taxpayers’ money.

Marion County Commissioner Patti Milne can 
be reached at 503.551.5590

Pam Gregory

503-580-7381

The Chesapeake Life Insurance Co.

Licensed Insurance Agent

Personalized Health Insurance!Personalized Health Insurance!Personalized Health Insurance!Personalized Health Insurance!
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Get the right tools for your small business. Contact a Small Business Specialist today.

Call 1.800.VZW.4BIZ    Click verizonwireless.com/smallbusiness   Visit a Verizon Wireless store

Plus, check out our special Business Events every Thursday at your local Verizon Wireless store.

76193-Salem Business Journal-10.25x12.5-4C-4.1

Now buy ANY BlackBerry®, 
get another one FREE!
Let our Small Business Specialists show you how you can do more with email and save.

A BlackBerry Smartphone lets you get more done on the go; stay on top of your email, open attachments, 

edit files and more. Get the productivity of a BlackBerry on America’s Largest and Most Reliable 3G Network. 

And now, for every BlackBerry you buy, get another one free. 

Free BlackBerry Smartphone of equal or lesser value.  New 2-yr. activation on voice plan with email feature, or email plan req’d per phone.

e right tools for your small business. Contact a Small Business Specialist today.

$19999

BlackBerry StormTM

The world’s first touch 
screen global BlackBerry

$199.99 2-yr. price.

BlackBerry PearlTM

Sleek inbox that works 
where you do

$1999
$119.99 2-yr. price – $100 
mail-in rebate debit card.

BlackBerry CurveTM

The Smartphone that 
knows how to have fun

$9999
$169.99 2-yr. price – $70 
mail-in rebate debit card.

BlackBerry 8830 
World Edition

International traveler 
that’s all business

$9999
$169.99 2-yr. price – $70 
mail-in rebate debit card.

Activation fee/line: $35.
IMPORTANT CONSUMER INFORMATION: Subject to your Major Account Agreement or Customer Agreement, Calling Plan, rebate form and credit approval. Up to $175 early termination fee/line and other charges. In CA: Sales tax based on full retail price of device. Device capabilities: Add’l charges apply. Offers and coverage, varying by service, 
not available everywhere. Network details and coverage maps at verizonwireless.com. While supplies last. Shipping charges may apply. Rebate debit card takes up to 6 weeks & expires in 12 months. Limited-time offer. BlackBerry,® RIM,® Research In Motion,® SureType® and related trademarks, names and logos are the property 
of Research In Motion Limited and are registered and/or used in the U.S. and countries around the world. © 2009 Verizon Wireless. 76193
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Making dollars count
“As volunteer board members running a 

nonprofit hospital, being wise stewards of 
people’s healthcare dollars was at the top of 
our minds when designing this facility,” says 
Katherine Keene, chair of the Salem Health 
board of trustees. “We wanted this building 
to make the best use of limited funds, and 
reduce the need for future renovation.”

To minimize costs for patients while 
continuing to provide high-quality 
healthcare, Salem Hospital leaders designed 
the building to accommodate foreseeable 
medical advances for the next 50 years. The 
new tower was built next to the Winter Street 
facility so the existing building can continue 
being used during a phased replacement, 
with minimal transport for sick patients.

To care for area communities now and in the 
future, Salem Hospital employed Willamette 
Valley contractors where possible so much 
of the building’s $220 million cost was 
reinvested in the community. The hospital 
also committed to use environmentally 
friendly design and construction using the 
Green Guide for Health Care, recycling 
as much as possible during construction, 
installing energy and water-saving 
equipment, and selecting durable materials 
that require less maintenance, among other 
measures.

Designing for healing
Features throughout the new tower were 

designed using research that identifies 
elements of hospitals’ physical environment 
that contribute to better health for both 
patients and staff. 

Based on evidence showing views of 
nature reduce pain and speed healing, 
large windows throughout the tower offer 
natural light and outdoor views. An outdoor 
landscaped plaza provides a place of respite 
where patients, visitors and staff can enjoy 
fresh air, the sounds of running water, and 

garden walks and seating.
Since the presence of loved ones increases 

patient safety and also speeds healing, 
the new building allows more family 
involvement in healing and recovery. A 
daybed and dedicated family space in each 
patient room allows loved ones to remain 
nearby during treatment. Family gathering 
areas with nearby consultation rooms on 
each patient level offer a way for visitors 
to stay nearby or talk with caregivers when 
patients need rest or privacy. A chapel on the 
first floor offers spiritual solace for people of 
all faiths. 

Benefiting from community 
contributions

From sounds that soothe to original art, 
community contributions through the 

Photo credit Terry Poe

Hospital...Continued from page 1

Salem Hospital Foundation have enhanced 
the healing environment in the new tower. 

Thanks to the efforts of the Foundation 
and the Russell and Valerie Bonesteele 
Estate, the Salem Hospital “Healing Art” 
collection — with more than 50 original 
works by 21 Willamette Valley artists — 
provides views of the natural landscapes, 
colors and textures of the Pacific Northwest 
throughout the building. 

The Foundation also provided a grand 
piano in the tower’s main lobby through a 
gift of the Glenn, Ronald and Margarett Hogg 
Estate, and, through another local donation, 
a bronze sculpture by Willamette Valley 
native John Matthew Richen, designed to 
lead outdoor visitors’ thoughts to hope and 
healing. In the hospital’s chapel, beechwood 

carvings by Salem artists David and Sandy 
Walker represent many of the different faith 
communities in the area, and are designed 
to provide spiritual solace by welcoming 
people of all faith traditions.

Event details
What: Free public open house
Where: Salem Hospital’s new critical-care 

tower, 890 Oak Street SE, Salem
When: Saturday, April 18, 10 a.m. to 4 

p.m., or Sunday, April 19, 1 to 4 p.m.
(Final tours begin at 3 p.m. each day.)
Attractions: Self-guided tours, mini health 

forums and health information booths — all 
featuring medical professionals as hosts and 
speakers; “Healing Art” collection. 

For more information, go to salemhospital.
org/newhospital.

The Salem Association of 
REALTORS® held their Annual 
Awards Banquet and Celebration on 
March 14, 2009, at the Chemeketa 
Eola Viticulture Center. Six awards 
were presented to outstanding 
members of the Association who 
have contributed in various ways.  

The 2009 REALTOR® OF THE 
YEAR was awarded to Peggy 
LeGrande, of RE/MAX Equity Group, 
in recognition of her high ethical 
standards in Real Estate practices, 
as well as her outstanding service 
to both The Salem Association of 
REALTORS® and the Salem Community. 

The 2009 COMMERCIAL REALTOR® OF 
THE YEAR was awarded to Anita Risberg, 
of A.D. Risberg LLC, in recognition for her 
honest and ethical Real Estate practices, her 
cooperation with fellow REALTORS®, and her 
service to the community.

The 2009 AFFILIATE OF THE YEAR award 
was presented to Norm Hill, of Martinis & 
Hill, for outstanding service as a contributor 
to the Real Estate industry, and to the Salem 

REALTOR® Association.  
The 2009 ALLEN JONES 

MEMORIAL TROPHY was 
awarded to REALTOR® Jack 
Lowery, of Jack R. Lowery.  This 
prestigious award was presented 
to honor his long time honest 
and ethical service to both the 
REALTOR® and business 
community, the REALTOR® 
Association and the community in 
general.

The 2009 BILL FREY 
MEMORIAL COMMERCIAL 
TRANSACTION OF THE YEAR 

is awarded for a commercial transaction that 
is outstanding, noteworthy and exemplifies the 
most professionalism, creativity and significance 
to the community. The award went to Terri 
Frohnmayer & Jeff Corner, of First Commercial 
Real Estate Services LLC.

The 2009 PRESIDENT’S AWARD was 
presented to Jay Gordon, of Willamette Valley 
Multiple Listing Service, for a long history of 
exemplary service to the Salem Association of 
REALTORS®.

SAR Awards/Peggy LeGrande Tops

Model 
Condos 

Now 
Open

Residence condominiums marketed by RE/MAX Equity Group, Inc.

503-371-5180
www.themeridian.bizThe Don Madsen Team
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Time: Waste it, Spent it, invest it
Telling Your Story: Mary Louise VanNatta, CAE

Have Your Cake & Eat Here Too!
Now Serving Breakfast • Lunch • Dinner

Featuring
Fine Wines from 

Willamette Valley 
Vineyards

Sunday 10am to 9pm
Monday-Thursday 7:30am to 10pm

Friday 7:30am to 11pm
Saturday 10am to 11pm

Dinner Served 4pm til close

310 Kearney Street SE • 503-585-7070 • gerryfrankskonditorei.com

Ask About Our Special Celebration Cakes & Gift Cards

25 YEARS OF GOOD TASTE!

There’s a lot of floundering going on out 
there.  “I’m so busy” is our mantra and people 
are looking tired and haggard and have been 
so in both good and bad economies.  Where 
does the week go?  I have been to a lot of 
time management seminars.  A lot.  I’ve 
even given the seminars myself!  No matter 
how many I attend, I am still left with the 
same 24-hour day.  After a lot of thought, 
I’ve decided I can boil time management 
down to three options.  Time, (like money) 
can be wasted, spent or invested.  

I’m a big fan of straight talk.  I believe a 
little bit of bluntness can bring us back from 
the spinning tea cups of fantasyland to a 
reality check of how we are getting from 
A to B.  In my seminar, we take a 24-hour 
day, block out 6-7 hours for sleep (if you’re 
getting much less than that on a regular 
basis, you could be putting your health at 
risk), 7-8 hours for work, a few hours for 
commuting, eating, personal/family care, 
etc.  After that, most people are left with 
less than five hours a day, Monday through 
Friday, and maybe ten on Saturday and 
Sunday to pursue professional and personal 
goals.

So what are we doing with those few 
precious hours?  Do you even know?  Most 
people are shocked when they do a real 
audit of their free time.  There is often a 
gross misunderstanding about the time that 
it takes to do many tasks (and do them well).  
This is the root of over-commitment, which 
sprouts into oversight, neglected details, 

stress and a less than superior outcome.  We 
allow ego, desire and goodwill to outweigh 
good sense.  

So, how are we SPENDING our time?  
As mentioned, we are spending our time 
working, sleeping, caring for our family 
and various personal needs.  When these 
activities are done in an organized fashion, 
they shouldn’t be considered time-wasters.   
We are working longer hours than ever, 
however, and we want to maximize that 
precious “leisure time.” The word “leisure” 
comes from the Latin word licere, which 
means “to be allowed,” and to be allowed to 
have more free time, we may have to take a 
look at how we waste and spend our time to 
create more of this leisure time.

So where are we WASTING TIME?   I 
define this as the lost time that does not 
provide true enjoyment, is not “on-task” and 
does not propel us towards a goal.  Research 
shows that the majority of Americans are 
spending much of this time in front of the 
television.  The average American family 
watches eight hours of TV per day.  A study 
by Public Television reports that we use an 
equivalent of 56 days per year watching 
nonstop television.  Other time wasters 
that might surprise us include:  looking 
for lost items (caused by a combination 

of over abundance, disorganization and 
clutter).  We’re even wasting time at work.  
A study by America Online and Salary.com 
reported that employees waste up to two 
hours a day at work (not including lunch).  
Over 50% of the time wasting came from 
personal surfing the internet, followed by 
conducting personal business along with 
visiting with co-workers.  No one wants 
to admit to time wasting, but I bet we can 
look back at many times where our lack of 
organization, planning, imagination or long 
range thinking have contributed to wasted 
time.

Ideally, we can be INVESTING that rare 
leisure time to become healthier and better 
prepared to do the work we need and love 
to do.  This should include, but not be 
limited to, education (by reading, taking 
classes, etc.) so we can advance our skills 
and our careers. Also, we can be investing 
time in improving our personal health 
(through exercise and diet); investing in 

our relationships (by taking time with our 
families); and in enhancing our living spaces 
and our community.  Investments that 
last can include seeking to relieve injustice 
and suffering where you find it.  One of the 
highest and best uses of our time is to use 
and invest in improvements of the skills that 
best equip us to do the work we are uniquely 
gifted to do in this world.   This is different 
for every person.  

Wise use of invaluable time can free us 
from the management of wasted time and 
allow us the true enjoyment of the proceeds 
of a good investment. 

 
Mary Louise VanNatta is CEO of VanNatta Public 

Relations, Inc. a PR, Association Management 
and Event Planning Company headquartered in 
Salem since 1967.  PRSalem.com.    

Project designed 
to create jobs and 

advance renewable 
fuel technology 

Chemeketa Community College has 
submitted a $10 million funding proposal 
through Oregon’s congressional delegation 
to develop a new biofuels processing plant 
in the mid-Willamette Valley. 

 The project would establish Oregon’s 
first pilot-scale biofuels production and 
technology development facility with 
substantial training capacity. Chemeketa 
seeks to prepare workers for a wide 
range of process technology jobs, and, 
in particular, develop talent for the 
emerging, high-growth biofuel processing 
industry.  

 
Chemeketa, in partnership with 

Pacific Biodiesel Technologies, Inc., and 
Wildwood, Inc. is working to acquire 
federal funding to create training 
opportunities and to advance renewable 
fuel technologies at Mill Creek Junction. 
The SE Salem site is home of Oregon’s only 
commercial biodiesel production facility, 
Sequential-Pacific Biodiesel, and the 
Willamette Valley’s only biofuels analytical 
laboratory. The proposed facility would 
utilize existing biomass such as: agri-
waste, algae and woody waste to produce 
up to 432,000 gallons of liquid biofuels 
annually and provide a secondary fuel 
source to generate 660 kilowatts of power. 

Chemeketa Teams With Local industry 
to Pursue Federal Funding For Biofuels 
Training and Production Facility

Continued on page 22
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Business Check Card

Ad: BusCkCard (D).pdf Size: 1/4 horizontal (4.75 x 6.25)

• Bellingham Business Journal (1/4 horizontal - 4.75 x 6.25)
• Eastside Business Journal (1/4 horizontal - 4.75 x 6.35) – float
• Salem Business Journal (1/4 page - 5 x 6.25) – float

If you are a business owner who wants convenient
purchasing power without the hassle of checks, Frontier
Bank’s Business Check Card is the solution.

Our Business Check Card provides flexibility in managing
your company’s money, and comes with many benefits. Cards
may be authorized for your employees to pay business expenses,
and you can earn points redeemable for travel and merchandise
through FrontierRewards.

Stop by any of our offices for more information.

For the Frontier Bank office nearest you call: 888-779-4801
or visit us online at: www.frontierbank.com

Where People Really Make
The Difference

Age Discrimination: On A Collision Course

human Resources: Alice Berntson, SPHR

The economic meltdown of the past 
several months has seen many (if not most!) 
workers’ retirement nest eggs shrink. Those 
close to retirement have had to postpone it. 
Some workers already in retirement have 
had to rejoin the work force. This puts these 
older workers squarely in the collision path 
of the potential for age discrimination with 
their employers.

The Equal Employment Opportunity 
Commission (EEOC) reported last month 
in their annual enforcement statistics that 
cases of age discrimination increased more 
than any other major category, with a jump 
of 28.7% from 2007 to 2008, and a 48.5 
increase just in the two years from 2006 to 
2008. This translates to almost 25,000 cases 
of age discrimination in one year in the U.S.

Of course there are many factors that can 
be attributed to this huge increase in age 
discrimination cases, including economic 
conditions and a demographic shift in the 
labor force as the country’s median age 
rises. Employees are now more aware of the 
law, and less apt to just accept whatever an 
employer dishes out. EEOC itself has made 

some changes that could also lead to more 
age discrimination claims.

Age discrimination is different from other 
types of discrimination, since most people 
don’t blatantly say that they dislike old 
people. Such factors as customer preference, 
older workers’ higher compensation, rising 
health care costs, and adaptation (or lack of) 
to current technology might all be taken into 
consideration when business owners review 
their employee rosters.

Treating older workers differently can be 
insidious and lead to age discrimination. 
Associates might drop them from critical 
communications networks, blocking 
access to information necessary to perform 
their jobs and make pertinent decisions. 
Older workers can be shut out of training 
opportunities, so naturally they fall behind 
on keeping up with changing technology and 
information.

Older workers, however, are often more 

loyal to their employers and can be less 
likely to abuse sick leave. Having amassed a 
variety of life experiences, they often don’t 
have the petty conflicts that younger workers 
might have, and indeed, can bring a measure 
of respect to the workplace and be a calming 
influence.

What defines “old” anyway? Professional 
football players grow old in their 30s. 
Professions such as pilots and air traffic 
controllers face mandatory retirement at set 
ages. A quarter of the U.S. workforce is age 
50 or older. The federal Age Discrimination 
in Employment Act begins protecting 
workers at age 40, for those who work at 
companies with at least 20 employees. 
Oregon’s age discrimination law covers 
employees starting at age 18.

So basically it is against the law to make 
hiring and employment decisions based 
on age. Adopting age-neutral hiring and 
training policies can help older workers feel 

they are valued by their employers. Having 
intergenerational work teams and providing 
awareness training on differences among the 
different age groups can help foster mutual 
respect and understanding. The more 
employees believe that they treated fairly, 
the less likely they will be to file charges of 
discrimination.

Alice Berntson is the owner of Spectrum Human 
Resources consulting firm, providing clients 
with a full spectrum of human resources services 
and solutions.  She has more than 20 years of 
results-oriented experience in all areas of human 
resources and is a certified Senior Professional 
in Human Resources. Contact Alice at 503-428-
8633 or by email at alice@spectrum-hr.com. 
Visit the firm’s website at www.spectrum-
hr.com, for additional information.

Let us tell your story.™
Association Management & Event Planning

503-585-8254
www.PRSalem.com

vpr
Public Relations, Inc.

3340 Commercial St SE Suite 210

$29.95 
includes oil change and inspection

(on most vehicles)

Realtech Auto & Truck Repair
4380 Silverton Road NE • Salem 

503-378-7976
ASE Certified

Springtime Auto Check 
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2009 CTS

Alessandro’s Ristorante and Galleria will 
host a reception honoring Salem-Born 
Oscar winner Megan Mylan Saturday, April 
18, from 7 to 10 p.m.

Ms. Mylan’s film, “Smile Pinki,” about a 
young Indian girl whose life is dramatically 
changed after cleft palate surgery, won an 
Oscar for Best Documentary Short, and will 
be shown twice during the fourth annual 
Salem Film Festival April 17-26.

First showing will be at the Grand Theatre, 
187 High Street, prior to the reception. “Smile 
Pinki” will screened at 4:45 p.m. (Saturday, 
April 18) with “The Final Inch,” another 
Oscar nominated Documentary Short.

The films will be reprised on Sunday, 
April 19, at 2:30 p.m., at Salem Cinema’s 
new location, 1127 Broadway NE (at Market 
Street).

 “We’re proud and delighted to join the 
friends of Megan Mylan in hosting the 
reception,” said Alessandro’s owner, Roger 
Yost, who wrote, produced or directed more 
than 20 documentary films and music videos 
during a 33-year career with Jantzen.  “We 
won a few meaningful awards, but nothing 
approaching the magnitude of Megan’s 
accomplishment.”

Yost will feature an exhibit of Leah Devora’s 
“Legends of Hollywood” original art during 
the Mylan reception in Alessandro’s 
Collectors Gallery. Complimentary wine and 

Oscar Winner to be Honored 
at Alessandro’s Reception

hors d’oeuvres will be served at the event, 
which will be open to the public.

Alessandro’s will also host the Film 
Festival’s closing “Big Night Out Party” the 
following Saturday, April 25, featuring new 
film-themed work by Florida artist David 
O’Keefe.

The O’Keefe works include an “epic” 
limited edition six-foot wide painting of 
characters from all three Godfather films; 
Clint Eastwood, as a gunfighter; a black 
and white painting of the Lucy Show cast; 
a caricature of the Beatles, and other 
luminaries, including Bruce Springsteen, 
Aretha Franklin and Bob Dylan.

“O’Keefe represents a new direction in 
iconic and pop art – which we believe will 
play a major role in gallery art during the 
next few years,” Yost says.  “Andy Warhol 
had it right all along.”

ONLY $99

Let Yourself Fly...

Introductory Flight Lesson

Want a career as a 
Professional Pilot?

Vintage & Classic Cars

1956 Chevrolet Bel-air Convertible
$69,500

Matthews Memory Lane
2608 SE Holgate • Portland

503-231-1940
www.memorylaneclassiccars.com

At the SAlem Airport

www.grAhAmAviAtion.com

503-581-4139
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Lisa Franceschi 503-589-9150 lisa@withnellauto.com

CHECK OUR WEBSITE FOR DETAILS 
AND SOME OF OUR OPEN 

BUSINESS CATEGORIES 

WORD OF MOUTH 
ADVERTISING 

REALLY WORKS! 
We have fun helping each 

other grow! Come visit soon!

SALEM DOWNTOWN NETWORKERS 

MEETS EVERY THURSDAY MORNING 
7 to 8:30 AM 

McGrath’s Fish House 
350 Chemeketa St. NE 

Downtown Salem 

SalemDowntownNetworkers.com 

                                  COME VISIT            
THE VERY BEST

BUSINESS NETWORKING  
GROUP IN SALEM! 

Let’s Talk: W. Ray Sagner CFP

Rules to Live By...continued

Salem Business Journal
www.SalemBusinessJournal.com

Last month’s article focused on rules of 
thumb for dealing with credit and debt. This 
month we will turn our attention to saving and 
investing. And, as mentioned, at the end of last 
month’s article, “once a person’s use and level 
of debt is under control, the next step to living 
fiscally healthy is having 3 – 9 months worth 
of living expenses set aside.” Since the early 
beginnings of financial planning as a profession 
advisors have been telling people to set aside a 
rainy day fund or emergency fund. The point 
would be to keep people from using credit at 
the wrong time and to keep from withdrawing 
from their investment accounts. The advice 
was meant for times like these and seems less 
trite now that folks are dipping into their IRAs 
and 401(k) s and paying the 10% penalty. 

Once the emergency fund is adequate it 
should be set aside in a money market and or 
CDs. One strategy is to divide the money and 
place it in a 3, 6, and 9 month CD so every 3 
months you have access to the money to either 
use or continue to roll over. People often 
confuse the difference between saving and 
investing. Saving is basically what you put in 
your bank (or credit union) in savings accounts, 
money markets, or CDs. Savings vehicles are 
those that you have access to or that mature in 
a year or less. 

How are you going to save and invest? You 
have heard the phrase ‘pay yourself first’-- that 
is what you have to do. Setting up an automatic 
transfer from your checking account to a 
savings account is a good way to get started. 
When your paycheck is deposited you should 
have an automatic transfer of 5%, or whatever 
dollar you chose, go to the savings account. 
Just get started, and do it. 

By this point we have evaluated our use of 
credit and how much debt we carry and the 
need for saving to create a contingency fund. 
Next on the list is investing. Investing for 
most people begins with a retirement account. 
Unfortunately it usually begins too late. Less 
than 42% of US workers participate in their 
employer’s retirement plan and the average 
American over 50 years of age has less than 
$40,000 in their retirement plan. Here is a 
flash --Social Security was never meant to be 
a pension plan, and people need to take some 
responsibility for their future.

At minimum one should be putting away the 
amount that their employer’s plan will match, 
and if there is not a plan then one should begin 
a Roth IRA. It would be prudent to put aside 
5-10% of gross income towards retirement-
- that is a nickel or dime out of every dollar 
put towards your future. It really should be 
a priority. In the book “The Millionaire Next 
Door” on average the people that the author 
interviewed were saving and investing 15% to 
20% of their income. 

We have discussed where you can place the 
money you are saving, but what about the 
money you are investing? The vehicle suitable 
for most folks is a mutual fund (MF) or a few 
mutual funds. This may not be a professional 
description but it can seem like there are a 
gazillion offerings when it comes to MFs. In 
an employer plan you will usually be limited, 
but there are some rules of thumb (of course) 
to follow. Each individual will have to decide 

how they view the markets and risk, but if you 
are younger time will allow you to be more 
aggressive. If this advisor were in his 20s, 
30s, or even 40s, he would consider being 
in 100% equities, stocks. With 20 years to 
retirement stocks have out- preformed every 
other asset class, and, yes, that includes real-
estate. The core of most portfolios will include 
large company stocks growth and value, and 
International stocks, as well as a smaller 
helping of small and mid sized companies. 
As one begins to get closer to retirement it 
would be wise to add some type of bond or 
fixed income fund, to smooth out the ups and 
downs, accounting for anywhere from 20%-40 
or 50% of the portfolio depending on how close 
to retirement you are. Once you have your plan, 
review it (at least annually) with the intent of 
rebalancing the assets back to the allocation 
that you started with. 

If you are beginning an IRA or a non-IRA 
investment account, most online brokers 
require $2,500 or $200 per month. If that 
is too big of a commitment I would suggest 

starting an account at your local bank or credit 
union where they will take smaller amounts. 
The bank or credit union will likely use a 
savings type account, but once you get to the 
magic $2,500 you can transfer the amount to 
a MF company. 

Most people, a very high percentage, spend 
more time in front of the TV in one night than 
spend planning there current finances and 
financial future. We have to plan for ourselves 
and teach our children how to be fiscally fit, 
and times like these won’t hit so hard. 

Ray Sagner is a Certified Financial Planner™  
with The Legacy Group, Ltd, a fee only Registered 
Investment Advisory Firm, in Salem. Ray can be 
contacted at 503-581-6020, or by email at Ray@
TheLegacyGroup.com You may view the Company’s 
web site at WWW.TheLegacyGroup.com
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Celebrate
Et Cetera Antiques 
37th Anniversary!

20% OFF SALE
May 7-9, 10 Am to 5 Pm

Free Appraisals and 
Special Surprises...

Classes On Antiques
Sign Up Now

Beginning Thursday 
April 2 - April 30th
9:30 Am - 11:30 Am

Refreshments & 
Birthday Cake

5 Subjects Appraisals 
On Items You Bring Cynthia R. Day

Proprietor

Et Cetera Art Gallery 
5th Anniversary May 6

(First Wednesday)

Free Art Appraisals

Refreshments

Drawings

Join Us
329 State Street
Downtown Salem

503-589-1600

Et CEtEra antiquEs
3295 trianglE DrivE sE • #140 triangE squarE BuilDing

salEm • 503-581-9850
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A Q&A with Today’s Banker Mike Ferris

At Large: Bill Isabell

With the economy at the top of the news 
each day, I thought It’d be interesting for 
our readers to hear what one of Salem’s 
leading bankers might have to say about 
the current banking industry as a whole and 
how it shapes up locally.

The following is an interview I did on 
March 17th with Mike Ferris, vice president 
and business relationship manager for “The 
World’s Greatest Bank”, Umpqua Bank.  

Q: Is there a crisis in the banking industry 
as a whole or are there just some banks who 
are in trouble?

A: Yes…There is a crisis in the banking 
industry as a whole and some individual 
banks are weathering the storm better than 
others.

Q:  Where does Umpqua Bank stand in all 
of this?

A: Compared to our peer group of 
Northwest based banks, Umpqua is 
performing very well.  If we look at the “4th 
Quarter, 2008 Peer Comparison” chart it 
shows that Umpqua Holdings, the parent 
company of Umpqua Bank, has one of the 
highest capital ratios at 14.61% and also has 
one of the lowest levels of non performing 
assets at 1.88%.  This compares very 
favorably with an average capital rate of 
12.02% and average non performing assets 
of 4.74% within our peer group.  

Q: Is my money safe in banks in general 
and Umpqua specifically?  What if there is 
a bank failure?

A: Yes…Customer deposits maintained 
within FDIC insurance limits are safe.  If 
there is a “bank failure,” the Federal Deposit 
Insurance Corporation guarantees the safety 
of all insured deposits.

If you need help in determining whether 
or not all of your deposits are insured, 
you can go to the FDIC’s website at www.
fdic.gov and click their menu item labeled 
“EDIE the Estimator.” “EDIE” is an 
acronym for “Electronic Deposit Insurance 
Estimator.”  This prompt leads you through 
a process where you can input the name 
of your bank, the amounts of your deposit 
balances, account ownerships and account 
types.  After all the relevant information has 
been entered, EDIE will provide you with a 
calculation of how much of your balances 
are covered by FDIC insurance.

Q: Are banks (Umpqua) prepared for 
economic downturns like this?

A: Some banks are better prepared than 
others to deal with economic downturns.

Umpqua Bank positioned itself early on for 
the current economic downturn on a number 
of levels.  First, we were never in the “sub-
prime” lending market.  Second, we have 
limited our exposure to construction and 
land development type loans to a level which 
is less than 15% of our total loan portfolio.  
The construction and development industry 
has been particularly hard hit by the current 
downturn in housing markets making this 
a vulnerable portion of loan portfolios for 
all banks.  An average level of construction 
loans to total loan portfolios has been 24% 
within our peer group.  Lastly, we have 
always maintained high underwriting 
standards for our credit quality.  Collectively, 

these strategies have prepared us well for an 
economic downturn by providing us with a 
strong loan portfolio.

Q: Who regulates banks?
A: As most people know by now, banks are 

regulated by several governmental agencies.  
For federally chartered banks, these 
agencies include the Federal Reserve and 
the Federal Deposit Insurance Corporation.  
State chartered banks are also supervised 
by state regulating agencies.  The FDIC 
requires all insured member banks to be in 
compliance with regulations and to meet 
minimum requirements for capitalization 
and liquidity. 

Q: I keep reading about some “watch list” 
of “at risk” banks maintained by the FDIC?  
Can or will you identify what local banks are 
on the list?   Can I see the list somewhere?   
Is Umpqua on the list?

A: There is an FDIC “watch list” but 
this information is not available to the 
public.  If such a list were made public, 
that information could have very negative 
consequences for any banks listed.  Umpqua 
Bank is not on that list.

Q: I’m hearing and seeing so much news 
about the “banking” crisis.  Where do you 
think it is today, March 17, 2009 and where 
do you see it going from here?

A: It’s purely my own opinion, but I 
believe we have yet to reach the “bottom” 
of the current banking crisis.  A lot of 
corrective measures have been taken by 
the government and individual banks but it 
takes time for those actions to take effect.  
Most economists I’ve listened to lately are 
predicting a turnaround to begin sometime 
in early 2010.

Q: I keep seeing reports of bank stock 
prices plummeting. Doesn’t that indicate 
that some of these banks are about to fail?

A: Stock price is only one measurement of 
a bank’s overall performance and, by itself, 
is the reflection of the market’s perceived 
value of that individual stock.  Stock price 
may or may not have anything directly to 
do with the financial strength of a bank.  
For example, Umpqua Bank has remained 
financially sound throughout the economic 
downturn but still gets “painted with the 
same brush” as others within our industry 
because we have the word “bank” in our 
name. Consequently, our stock price, or any 
other bank’s stock price can go down when 
the news is simply bad for banks in general.

Q: Market turmoil makes me nervous. 
What’s the banking system – the federally 
regulated banks you mentioned – doing 
about it?

A: Banking has always been a heavily 
regulated industry.  Given the market 
turmoil, regulation is increasing and 
regulators are paying closer attention to all 
banks.    

Q: So, how do Oregon’s banks fair 
compared to other parts of the country?

 A: To my knowledge, two Oregon based 
banks, Silver Falls Bank and Pinnacle Bank, 
have failed recently.  I’m not sure how that 
compares with the rest of the country.   

Q: What can I do to increase my confidence 
level about the financial strength of my 
bank?

A: Take a look at your bank’s key 
financial indicators like earnings per share, 
percentage of non-performing assets (bad 
loans) and capitalization ratio.  There are 

other considerations besides these numbers 
but it’s a good start.  If you don’t have time 
to do that kind of research on your own, go 
to the FDIC’s website.  They have a wealth 
of information available under a prompt 
labeled “Uniform Bank Performance 
Reports” which can provide you with specific 
financial information for your bank.

Q:  In summary, what would you most 
like to impart to our readers about the 
banking industry in general and Umpqua 
specifically?

A: Please keep in mind that the vast 
majority of our nation’s banks are sound.  
Of the country’s nearly 8,500 banks, only 
2% are on the FDIC’s troubled banks list and 
Umpqua is not one of them.  As one of the 
country’s largest regional banks, Umpqua is 
well capitalized and financially sound.

Although the current environment is 
unlike anything we’ve seen in many years, 
remember that it won’t last forever.  At 
Umpqua we will continue to operate as we 
have for five decades…as a community bank 
committed to providing the communities 
we serve with financial resources that help 
them grow.  

Bill Isabell is chief meteorologist for KBZY 
Radio, 1490am and owns an Allstate Insurance 
Agency at 735 Browning Ave SE, Suite 120, in 
Salem, Oregon
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Lullu’s Tidbits: Lullu Truitt

Lullu’s World of Garlic

Hello everybody; 
You are not going to believe the subject of 

my research this time. I almost don’t believe 
myself that I am actually talking about 
it.   IT, is the famous garlic.  For me is the 
infamous bulb. 

If you read my stories, you know that garlic 
is not my favorite ingredient to taste.  I 
also mentioned before that, in my previous 
research, I learned that actually there is no 
proof that garlic is good for you.  It will not 
kill you; it will kill your friends if you breathe 
too closely to them. 

Anyway, Allium Sativum (Garlic) has been 
around since 3200 BC when it was found in 
Egyptian tombs of the pharaohs, and it has 
taken a really long time for the American 
cuisine to adopt it as an ingredient in 
culinary experiments.

Chefs are now using garlic in more ways 
then before.  Now the Scapes which are the 
leafless flowering stems of garlic should be 
used when they are young and tender.  The 
Chef Craig Koketsu of Park Avenue Spring in 
NY pickles them!

Black garlic, which is aged garlic, comes 
from an ordinary bulb and it is not too well 
known in the US food scene. The process 
originated in Asia where garlic bulbs were 
cave aged for several months (sometimes 

cheese is also cave aged).  The bulbs when 
aged properly have glossy black cloves and 
they are sweet and tender with a complex 
fermented flavor….nothing like the bite of 
the garlic at the raw stage

Technology has made its way in to the garlic 
scene.  So now, the cave aging has been done 
with a mechanized process; thus it is more 
readily available even in US restaurants.

Dried:  garlic cloves are often dried to 
develop their flavor and make them last 
longer since moisture is their worst enemy.  
If garlic is stored in a cool dry place, it will 
keep for quite a few months.  Chef Tony 
Maws of the Craigie Street Bistrot in Boston 
shaves his dried cloves as thin as possible 
and vacuum-pickles them in a citrus rice 
vinegar mixture.

Elephant Garlic can be used more freely 
because it has a milder flavor.  It can be 
sliced on a mandolin (very carefully), dried 
in the oven to make garlic chips with a dash 
of flavored salt or to use on top of your 
favorite dish.

Please don’t invite me for dinner that night. 
I will take a raincheck! 

Actually, garlic is more used here in the 
States then in most regions of Italy.  It is 
used more in the South – especially in Sicily 
– but most of the times, when it is used, you 

will not taste it.
When we cook with garlic, we get it golden 

and then we remove it; we like a hint of 
garlic, but not the taste.   Besides, you know 
how friendly Italians are; how far would we 
get if we smelled like garlic? 

Can you imagine Marcello Mastroianni or 
Sofia Loren doing a movie scene and their 
breath would be garlicky? 

Until next time, 

Lullu’s tutto cucina
Lullu’s tutto cucina is a unique kitchen store in 

downtown Salem:  Lullu, the owner, is certified 
110% Italian: she is proud to have a store that 
has unusual merchandise (a lot of European 
imports), that cannot be found at most kitchen 
stores. For special gifts, Lullu’s tutto cucina is the 
place to go.  There is a warm, inviting atmosphere 
at the cooking classes (some are hands-on) 
that regional guest Chefs conduct throughout 
the year. She also specializes in Italian food 
and wine.  Gift certificates and gift baskets are 
available; special orders are welcome.

Lullu’s Tutto Cucina is located at 357 Court St. 
N.E.  Salem, Oregon 97301

We can be reached at: 503 364-7900 or visit 
our website at www.lulluscookingclasses.com. 
Hours:  Mon to Sat 10:00 to 5:00

503-588-7622

Janitorial Services
Window Cleaning
Carpet Care
Floor Maintenance
Construction Clean-up
Pressure Washing

*
*
*
*
*
*

2160 Davcor Street SE
Salem, OR 97302

Yolanda Ojeda 
has worked in 
Human Resource 
M a n a g e m e n t 
for the past 20 
years.  She is new 
to the real estate 
business.

Debbie Campbell is a graduate of 
University of Washington (BA–History), 
Naval Postgraduate School (MS–
Computer Science) and University of 
Maryland (MA–Instructional Systems 

Design). She 
served in the 
US Military 
from 1976-1997.   
Debbie is also a 
lifetime member 
of the UW Alumni 
A s s o c i a t i o n 

and Military Officers Association of 
America.  

Melissa Large has an extensive 
background in customer service business 
and she and her 
husband own 
a remodeling 
business.

Melinda Myers 
has owned her 
own carpet 
business for 
16 years called “The RugRats”, which 
she recently sold.  She has lived in the 
Willamette Valley most of her life.  She 

and her husband 
are very active 
in the City of 
Jefferson where 
they live and he 
is the Mayor.  
She is new to the 
business.

Prudential 
Welcomes New 
Brokers

www.prudentialhomefinder.com

ask for

miChelle miller 
or alyson hearn

Thursday
May 14, 2009

showbiz@salemchamber.org

Presented by West Coast Bank



april 2009 Salem Business Journal page 19

Rushing Reflections: Bo Rushing-Barnes

Avoiding Self-Justification

Live From the Elsinore: Stephen Martin, Executive Director

The Mighty Wurlitzer!

One would think when springtime arrives 
the very sound of it would scatter and 
dismiss the doldrums of winter and all the 
economic problems left over from the past 
year. Everything in the negative column 
would simply dissipate, like the snow, 
ice and windstorms.  Isn’t springtime 
supposed to be an awakening; a renewal 
process? Well, yes in some ways, but very 
much no in other ways that can leave us 
just as confused and discouraged as if it 
were the dead of winter.  Times are tough; 
things are complicated.   I look and listen 
and I see and hear people who are scared, 
restless and fearful of the future.  Most of 
the fear seems to be, for many, based on 
financial issues. These are the sort of times 
when many are feeling desperate and 
helpless, even to the point that they may be 
tempted to set aside their true values and 
perhaps make decisions based on scarcity-
thinking rather than plentiful-thinking. 
Out, too, go positive reinforcements like 
good sleep, nutrition, relationship building, 
stress reduction techniques, and playful 
time with family, friends and pets.  People 
begin to lose their connections to a long-
range plan and instead focus on a short-
term/knee jerk plan.  What eventually 
happens when true values get set aside is 
the favoring and grooming of a negative 
plan, veiled in distrust that things will 
be better; trying to stay one step in front 

the fear itself.   As we look around and 
see the first flowers and tress blooming, 
along with longer and brighter daylight 
hours and milder temperatures, this may 
be the right timing to “rethink” the plan.  
This may be the exact time to slow down 
a bit, treat ourselves and others in a more 
compassionate way and firmly resolve to 
stick to our true values, the things most 
important to us, the very things that will 
show us the route out of these trying times.   
It actually takes less energy to explore 
positive, upbeat outcomes than it does to 
approach life with a negative, shadowy 
outlook.  Our minds, bodies and spirits 
were designed to follow the sun, not to 
stand under dark clouds. 

Perhaps the first step toward the lighter 
side of a negative viewpoint is to be careful 
when making decisions. Good, solid 
decisions should be made for the good of 
the whole, not just as a means to provide 
an escape hatch from things that we’d 
rather not face.   That bag of turmoil fills 
up quick and can become very heavy to 
drag around.  One indicator that we may be 
filling up a sack of unresolved frustration 
during these trying times is what I call 
the “self-justification syndrome”.  If we 
practice long enough, we can learn to self- 
justify most anything….even decisions that 
are not healthy or helpful to our long term 
outlook.   Self-Justification, a noun, is the 

act or an instance of making excuses for 
oneself. Sometimes, self-justification leads 
us to make decisions or to take actions we 
shouldn’t. Any of us can find ways to justify 
every action we take, right or wrong.   A 
good signal to pay attention and avoid 
allowing our minds to play tricks with our 
values might be to reexamine recent past 
decisions; actions we might feel justified 
to have made, regardless of whether or not 
those decisions compromised or distracted 
us from the true path we pledged to follow.  
If we find ourselves too often having to 
make excuses to oneself or others for our 
actions, we may want to take a closer look 
at our motives.  Are they in line with our 
overall plan or are those decisions driven 
and influenced by fear and frazzlement 
regarding the frustrations which have 
filtered into so many parts of our lives, 
both personal and professional.   Are the 
“justification stories” we’ve told ourselves 
and others matching our truth, our 
ideals, and our values? Or are we perhaps 
allowing these trying and troubled times to 
negatively influence the things which are 
most important to us?    

The worldly things that are testing us and 
causing many aspects of our lives to feel out 
of control will indeed pass.  Our economy 
will recover; the stabilities that have gone 
shaky will strengthen. Our equilibrium 
will return. We will have learned new 
ways to hold on; new reasons to believe in 
what we hold dear in our lives.  For each 
of us, right now, the most important thing 
we can do for ourselves, our families, our 
communities and our organizations is 
to feel strong, stay balanced, take care of 
the people and process which are most 
important to us and to disallow any 
justification that compromises our beliefs 
and our long-term plans to live the life we 
designed; a  design of good, personal peace 
and satisfaction of a job well done, with an 
outlook that breathes springtime air.  We at 
Rushing Real Estate wish you a wonderful 
new season filled with opportunity and 
promise.   We are moving steadily forward 
with a plan based on creative goals, strong 
values and a simple positive approach.  We 
expect good things to happen.  

Bo Rushing-Barnes in collaboration with 
Linda Harris

Bo Rushing-Barnes, CCIM, is the owner and 
principal broker of Rushing Real Estate, Inc. 
(503) 588-8500, bo@rushinggroup.com, www.
rushinggroup.com

Linda Harris is a freelance writer and 
managing partner in the Employee & Process 
Development firm of Harris & Associates (503) 
951-0886, lharris@monitorcoop.com     

Did you know that the Elsinore Theatre 
has the largest Theatre Organ installed 
in a performing arts theatre in the pacific 
northwest?  You can hear the organ played 
for the Wednesday Evening Silent Films, 
and on group tours taken of the theatre.  It 
is also played for private events including 
many weddings and during performances 
presented by the Columbia River Organ 
Club. The next Organ club concert will be on 
April 26 with organist Jerry Nagano at the 
console.  Wednesday Films are only $5 each, 
which is quite a bargain to be able to listen to 
the largest Theatre Organ in the Northwest 
accompany a silent movie.

The Elsinore’s Wurlitzer is the result of 
Salem organ buffs Clayton and Rick Parks 
wanting to find the perfect home for their 
residence theatre pipe organ.  In 1966, 
Clayton Parks acquired a 4 rank Wurlitzer 
organ for his West Salem home. The organ 
was originally installed in the United States 
Theatre in Vancouver, WA. It contained 
about 250 pipes. Three years later, another 
small Wurlitzer with 6 ranks, originally 

installed in Wurlitzer’s San Francisco store, 
was purchased and combined with the first 
organ. The instrument contained about 700 
pipes while in the Parks residence. Live pipe 
organ music was enjoyed in the home for 
twenty years. 

In 1986, Clayton’s son, Rick, who also 
is House Organist and the Theatre’s 
House Manager found a new home for the 
instrument, at the Elsinore Theatre, where 
it was installed in the theatre’s existing 
chambers, left vacant in 1962 when the 
original 13 rank Wurlitzer was removed. To 
make the Elsinore’s current Wurlitzer a fine 
performing instrument several items needed 
to be replaced and upgraded. The first 
acquisition was a larger 3 manual console 
to control the additional planned ranks of 
pipes. Besides the larger console, a state-
of-the-art personal computer relay system 
was purchased to replace old 1920’s era 
air and electricity operated relays. The old 
relays were bulky and were hard to maintain, 
besides taking an entire room to house them. 
The computer relay is really the “brains” of 

the organ, controlling all keying, switching 
and operating functions while the organ is 
being played. The organ now has 26 ranks, 
for a total of 1,778 pipes. The pipes range in 
size from a pencil up to 16’ in length. The four 
chambers above the theatre’s proscenium 
arch contain 11 tons of pipe organ! 

The next time you attend a performance 
at the theatre take an opportunity to take 
a close up look at the Organ Console in the 
auditorium and then raise your head and 
look straight up at the Organ Loft above the 
proscenium and then marvel at why it is 
called The Mighty Wurlitzer.

The Elsinore Theatre hosts over 140 events 
per year. The majority of these events are 
live performances.  Regardless of whether 
it is at a classic film, popular concert, 
Broadway musical, vocal ensemble, wedding 
or reception -  I look forward to seeing you at 
the Theatre!

WElComE to london!

503-363-3986
Reed Opera House
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Theatre Box Office: 
503-375-3574

www.elsinoretheatre.com

Balogh Kálmán: 
Gypsy Band from Hungary • April 6

Whose Live Anyway? 
Improv featuring Ryan Stiles•April 17

Footloose: The Musical •May 5

The Lion, The Witch & The Wardrobe
•May 8

Siefarth
Insurance Services, Inc.

COMMERCIAL INSURANCE

* Restaurants & Bars *
* Offi ce & Apartment Buildings *
* Wholesalers & Manufacturing *

LOCATED IN THE HISTORIC BUSICK BUILDING

280 COURT STREET NE, SUITE 220

503-540-3180

DAVID SIEFARTH, AGENT/BROKER
davids@siefarthinsurance.com

BRANDI SIEFARTH, CLIENT SERVICES
brandi@siefarthinsurance.com

Can’t Come?
Order entire live webinar on disk or 
download for use at your convenience. 
$99/$110. Call 503.781.0966 to order.

Satisfaction Guarantee
If you decide for any reason that you 
have not received value from this 
webinar, your registration fee will be 
fully refunded.

Start and Grow a Profitable Consulting
 Business in any Economy

Sponsored by

Special Bonus: First ten registrants receive a free copy of Dr. Falkenstein’s book, NICHECRAFT: Using Your Specialness to 
Focus Your Business, Corner Your Market and Make Customers Seek You Out.

For Information or to Register
503-228-6776 or 503-781-0966
or visit www.falkenstein.com

or email drniche@falkenstein.com

Register Now

Webinar

If you want to:
Avoid the costly mistakes most often made by new consultants
Make an existing practice more profitable
Get paid what you’re really worth
Convert your free advice into a serious consulting niche
Turn a deep recession into a golden opportunity

Then this webinar is a must for you…

Date: April 16, 2009
Time: 1:30-4:30pm
Location: Your computer
Tuition: $149

Featuring 
Dr. Lynda Falkenstein aka “The Niche Doctor.” Having built her own world-
class consulting business, Dr. Falkenstein will share with you the vital lessons 
she has learned that can help you, as well, make your own consulting 
business profitable in any economy. Plan on an information-packed, practical 
& valuable experience.

Webinar Contents
Why consulting is a perfect activity for today’s turbulent economy + the facts and figures about consulting + figuring 
your fees rationally + how to assess and describe your own credentials + how to avoid giving away free advice + 
marketing strategies that work + making yourself indispensable + jumpstarting a sagging business + transitioning 
from your current work to professional consulting + creating and keeping your niche in the marketplace + utilizing 
today’s technology to build a global business + getting your first client + how to get clients coming to you + avoiding 
peaks and valleys in consulting + creating a business that delivers your financial and personal needs, as well and 
much more…

Rental property owners, property 
managers, resident managers and 
realtors: Save April 22 & 23, 2008 for the 
next Salem Police Department Landlord 
Training.  The workshop has been updated 
and changed to a two-day format (8:00 
a.m. to 4:30 p.m. each day) designed to 
teach participants about how to reduce 
crime in and around rental properties, as 
well as how to establish and maintain a 
stable rental environment. 

Day one focuses on crime prevention 
strategies for properties, recognition of 

drug and other types of criminal activity 
that can detract from the stability of any 
neighborhood.  Added to the enforcement 
portion of the training are reviews of 
state and local ordinances related to 
neighborhood livability and a review of 
Oregon’s Medical Marijuana law and how 
it affects landlords.  Officers with expertise 
in each of these areas will instruct the 
class and be able to answer common and 
uncommon questions that can help you 
protect your investment.

The course is conducted in partnership 

with Campbell DeLong Resources and 
day two comprises an expanded section 
on Oregon landlord/tenant law through 
a partnership with Campbell DeLong 
Resources and will include applicant 
screening, rental agreements, and the 
eviction process.

Crime Prevention Officer Mark Jantz, 
who facilitates the program, recommends 
the workshop for property owners and 
managers, “Participation helps rental 
property owners learn to spot illegal activity 
and helps develop a positive relationship 

with Salem Police.  This combination 
improves your odds of effectively dealing 
with a problem before it gets out of hand.”  

The fee for early registrants is $45 per 
person or $70 per couple; after April 
10, the fee increases to $50 and $75, 
respectively.  Registration includes 
reference materials and refreshments. 
For more information or to receive a 
registration form contact the Crime 
Prevention Unit at (503) 588-6175 or 
visit the police department page at www.
cityofsalem.net.

Salem Police Announces Upcoming Annual Workshop for Landlords
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Designer Goldsmith, Inc.

216 Commercial Street NE • Downtown Salem • www.wilsonjewelers.com
503-364-8707

10 am - 7 pm M–F  •  10 am - 5:00 pm Sat

Dave Wilson

C E L E B R A T I N G

20TH ANNIVERSARY

Special Prices All Month

“See why Salem buys from Lulays”

503-363-3426            lulayscarconnection.com

2055 Mission St. SE Salem, OR 97302

The facility would also include dedicated 
space for training and professional 
development in process technology—
creating a living laboratory for hands-on 
learning, research and development, and 
green energy production.

 “This is our opportunity to be on the 
cutting edge of green technology utilizing 
the incredible depth of knowledge we have 
here at Chemeketa and combine that effort 
with key community partners to create a 
new model for energy independence right 
here in the Mid-Willamette Valley,” said 
Cheryl Roberts, president of Chemeketa 
Community College.

 John Miller, President of Wildwood, 
Inc., is thrilled to be partnering with 
Chemeketa and Pacific Biodiesel on this 
project.

 “This project represents a milestone for 
our company and for the region. In our 
thirty years of planning and developing 
sustainable projects, rarely has such an 
exciting opportunity presented itself 
to collaborate with such dynamic and 
capable partners. Pacific Biodiesel is the 
industry leader in sustainable technology 
development, and having worked with 
Chemeketa over the years I am well aware 
of how good they are at preparing students 
to become ‘industry ready’ workers.”

  Adds Bob King, President of Pacific 
Biodiesel Technologies, Inc.:

 “Locating the new facility next to 
Oregon’s only commercial biodiesel 
production facility, and with our state-
of-the-art biofuels analytic laboratory, we 
will provide students and employers with 
a serious advantage. What makes this 
program so special is that students will be 
able to participate in all stages of biofuel 
technology development -- including 
bench-scale experimentation, laboratory 
analysis, pilot-scale production and full-
scale commercial production -- all on one 
site. ” 

 The project has the potential to create 
450 new jobs in construction and biofuels 
processing and distribution. Job creation 
activities would focus on preparing and 
placing new and dislocated workers in 
family wage jobs connected to product 
processing, product distribution, and 
feedstock procurement.  The project 
would expand the talent pool in process 
technology throughout the region. 
Chemeketa estimates that there are over 
1,300 jobs available right now in its district 
for workers with process technology skills. 
It expects to train 60 students a year when 
the project comes online.

 For more information, visit www.
chemeketa.edu, www.biodiesel.com, 
www.wildwoodco.com

Biofuels...Continued from page 12
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Executive Properties

LOVELY FRENCH COUNTRY ESTATE!
 Nestled in the hills of West Salem! 4 br, 4.5 ba, 6840 sf on 

1.35 acres!  Mountain and city views from almost every 
room.  Entryway w/20’ ceilings, chandelier, marble tile fl oors, 
gourmet kit, fi tness center, theater room. All the features you 

would expect in a luxury home! Call Chet Graham for a private 
showing. 503-932-4051 (595016) John L. Scott SLM

South Salem 15.83 acres
5,100 sq ft architecturally designed and completely renovated 2007. 4 

bedrooms, 4 bathrooms, 4 car garage, apartment above garage, pole barn 
and much more. Call for details. Elaine Gesik 503-508-4962

 $1.4 million 1st Premier Properties

EXQUISITELY DESIGNED CUSTOM HOME!
 This one of a kind park like setting is on nearly one full acre! 
4 br, 3.5 ba, 4501 sf located in the heart of the Keizer commu-

nity! Professionally designed kitchen features custom cabinetry, 
slab granite counters and top of the line appliances. Eloquently 

adorned w/wood work and built ins throughout. This property is 
unlike another! Call Lisa Trevino 503-385-5812 

(603064) John L. Scott SLM

This 3 bedroom, 3.5 bath, 2491 sq. ft. home is thoughtfully 
designed with a spacious master suite on the main level featur-
ing custom tiled shower & travertine slab countertops, formal 
dining room, bonus room, separate media room and a central 

vacuum system. Enjoy full surround sound in the media room, 
fl at screen plasma TV & cozy fi replace. Second master suite 
on upper level, and additional storage room. Professionally 
landscaped front & back. $399,900 mls #593624 RE/MAX

Equity Group, Inc.

The House of Seven Gables
South Salem 16.71 acres, 9,000 sq ft French Country Estate, ar-

chitecturally designed, professionally decorated over $500,000 of 
stonework on exterior and entry way, indoor 60 foot pool, sauna, 
Jacuzzi, leaded glass windows, murals, 3 car garage, guest/nanny 
quarters, large barn, outdoor gardens and fi replace and so much 
more. Call for details 503-508-4962. Elaine Gesik. $1,795,000

1st Premier Properties

4 bedroom + offi ce & craft room, 2.5 bath single level home in 
Chinook Estates! 2.42 fully fenced acres w/ 30x40 shop! Slate 

front entry. Great room style family room & kitchen with vaulted 
ceilings and hardwood fl oors give an open atmosphere. Kitchen 
fi t for a chef w/ SS Appliances. Central vac and security system. 

Huge master suite. Loaded w/ extra storage including storage 
under home. $639,000 mls #587720 RE/MAX Equity Group, Inc.

Built in 08’ this custom 2685 sq ft home is a must visit! 
Nestled in the trees on 2 acres just outside of Salem. Take 

your pick of two large master suites (one up, one down) with 
tons of custom luxuries. Upstairs master features travertine, 

cherry cabinets & fl oors, slab granite counters as well as a gas 
fi replace. Enjoy a roomy 875 sf 4-car garage, fully landscaped 

yard and UGS! $529,900 mls#609139 
RE/MAX Equity Group, Inc.

One of Salems fi nest views! 2.02 acres of beautiful grounds featuring 
circular driveway w/ fountains, full tennis & basketball courts, 

pool/hot tub w/ fountains & covered outdoor entertaining area w/ 
fi replace. Indoors features 2 master suites both w/ Jacuzzi tubs and 

separate showers, 2 utility rooms, craft room, workout room, 8-
person sauna, 2 offi ces and rec room. Gourmet kitchen features huge 

walk-in pantry, Sub-Zero fridge, 2 dishwashers and double sided 
fi replace. $1,395,000 mls #590746 RE/MAX Equity Group, Inc. 

Macleay Area! Custom 1 level home on 1.5 acre. Formal 
Liv Rm, Fam Rm w/fi replace, beautiful hutch in Dining Rm. 
HUGE SHOP - 2 bay/2 deep. Mature landscape w/30 Blue-
berry bushes & room to plant more. Chris Aldrich 503-371-

5104 or caldrich@equitygroup.com
RE/MAX equity group, inc.

Extraordinary craftsmanship & 5.71 acres of outstanding grounds set 
the stage for this masterpiece! Gated circular driveway leads you by 

multiple water features up to beautiful main entry. Main level is graced 
w/ a formal entry (extensive use of marble & granite), formal living & 

DRs, FR, spacious Kit & 2 master suites; one w/ luxurious master bath & 
3 dressing rooms. Rooms on W. side have view of Coast Range.A 3-car 
garage, greenhouse, lrg arbor, lrg shop area & addt outbldgs make this a 
very unique estate $2,500,000 mls #579884 RE/MAX Equity Group,Inc.

8337 Tillicum Ct S., Salem
$1,500,000

Million $ views! Stately 4333 sq. ft. brick home in Chinook 
Estates. Gourmet kitchen, huge master on main, media room, 
pool, 3+ cars, 6.19 acres, warm & inviting. (597675) Robyn 

Morley 503.551.9640
Coldwell Banker Mountain West

2473 Crestmont Circle S., Salem
$1,075,000

Breathtaking views! Rich architecture in this luxurious Phillip 
Settecase designed home. On .50 acre with spectacular views. 
Magnifi cent estate 5 minutes to downtown. (578811) Connie 

Bresee 503.932.5175 & Darylann Kaufman 503.931.9367
Coldwell Banker Mountain West
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