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Go Downtown for Absolutely Everything

From Blight to Beauty

One of many popular shops in downtown Salem. 
Bittersweet Boutigue is located on Court Street.

I had the opportunity to represent 
Downtown at Salem Health’s grand opening 
and Show Biz where over 5000 people 
attended the combined events. These were 
wonderful events and I enjoyed speaking to 
hundreds of people. I found some people 
to be very loyal and frequent “attendees” to 
Downtown. And, a large portion of the people 
informed me they hadn’t been Downtown in 
a long time. Another portion said they had 
been Downtown recently either for the first 
time or after a long absence. These people 
were excited to tell me about all the fun 
shops and restaurants they had discovered. 
“I didn’t know there were so many new 
things,” was a quote I repeatedly heard. The 
most often statement I heard was, “I drive 
through Downtown all the time but when I 
got out and walked around I was amazed at 
what I found.”

When I compare notes with other 
Downtown Revitalization managers they 
are envious of what we have here in Salem. 
When I talk to people who have recently 

moved to Salem they share with me how 
much they love Downtown. Sometimes 
someone’s new perspective helps give us 
a fresh perspective and to remind us to 
rediscover what we had all along.

Go Downtown for absolutely everything 
is absolutely true. Why are other cities 
envious of us? Because we have the perfect 
foundation for a vibrant downtown which 
is what they are striving to achieve. What 
are new residents to Salem finding that’s so 
exciting about Downtown? They tell me they 
love the ambiance and charm of Downtown, 
the beautifully restored historic buildings, 
fun shops to explore, friendly business 
owners many whom have been Downtown 
for many years, art and cultural events, 
convenient parking, and an alternative to 
Portland for something to do.

In addition to all the professional services 
offered Downtown, one can identify some 

There are hurdles with the Boise site 
redevelopment. The economy is a bit weak, 
condo sales are down and financing is tough. 
Landing permission to create a public railroad 
crossing is essential. The difficulties all go 
away when you look down on the site under 
demolition from Larry Tokarski’s top floor 
offices across the street. 

With $7.5 million already invested in just 
the land purchase, partners Dan Berrey 
and Takarski are betting on Salem in a big 
way. Slated for offices, condos, restaurants, 
retail, and professional mixed use, the busy 
intersection of Front Street and Commercial 
will forever give Salem a new face. 

These thirteen prime acres have for years 
held up the overall beautification of downtown 
Salem is opening the way for “a development 
on a scale that Salem has never seen before,” 
said project consultant Tim Gerling. The 13 acre Boise site under demolition.

Congratulations 
Rivers Condominiums 

Rivers Condominiums held their grand 
opening Friday, May 29 with tours 
and refreshments. Congratulations 
Kevin & Ida Lafky and Riverfront Park, 
LLC; Architect: Sienna Architecture; 
Engineering:  Associated Consultants and 
Youngman-Locke; General Contractor: 
Gray Purcell; and Financing by Umpqua 
Bank.

For tours and information, contact 
Sperry Van Ness Commercial Brokers 
at 503-588-0400 or on the web at www.
riverscondos.com.

Continued on page �

Workers put finishing touches 
on “The Rivers”
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The Agent You Trust
When it comes to buying or selling a home, turn 
to the agent you can trust to get the job done. 

Turn to an experienced RE/MAX® agent.

RE/MAX agents average more sales than other 
agents. They know their markets. And they 
actually care about the people they work with. 

That’s why RE/MAX agents enjoy such loyalty 
and repeat business from past clients.

RE/MAX agents have helped millions of families 
with their real estate needs. We’re ready to help 
you, too.

Nobody sells more real estate than RE/MAX.
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Second Graduating Class 
of the Distressed Property 
Designation

RE/MAX equity group Salem office 
graduated their second class of Certified 
Distressed Property Experts. Brokers 
with the “CDPE” designation are trained 
to assist homeowners who are at risk of 
losing their homes to foreclosure. This 
designation is a valuable tool in today’s 
economy.

Pictured above are (L-R): Marcia Van 
Meter, Donna Toline, Phyllis Murray, 
Ande Hofmann, Tania Turnell, Henrietta 
Lemon.

It seems that most people are very intimidated 
by the thought of working with a professional 
web designer but they do know it’s important 
for their business…Feeling like they know very 
little about what is needed to start or proceed, 
many have reported dreading that it will be a 
grueling process. This can be especially true 
of executives, and business owners, because 
although they know their own businesses 
very well, they just hate having to stammer 
around asking what they feel might be stupid 
questions.  So… it may come as a big surprise 
to anyone reading the client testimonials 
on LadyWebPro.com to discover that her 
web clients end up totally enjoying the web 
design process when working with Salem Web 
Designer, Barbara Castleman!

“I’ve discovered that people relax and are 
energized by the fact that I truly love what 
I can do for them, and it’s important to me 
that they are happy with the end results. I’ve 
had a number of clients who have already 
dealt with other web designers and had really 
bad experiences plus being overcharged, so 
restoring their faith in good customer service 
is an important part of my special connection 
with them. (I’m not saying all other web 
designers are bad! These are things I’ve been 
told by clients.)

I started creating websites for clients in 1999, 
just part-time. After moving to Salem in 2005 
focused on making it into a full-time career 

Working with a Professional 
Web Designer Can Be Fun & Easy

with great success.  I think it’s also successful 
because I really love Salem. After growing up 
in LA County, living in San Diego, Maui, and 
Winston-Salem, NC, the City of Salem feels 
like the comfortable home-town I’ve always 
longed for. 

I settled in, started advertising (in the 
Salem Business Journal!), joined a supportive 
business networking group (Salem Downtown 
Networkers), advertised on KYKN 1430-

Continued on page 20

LadyWebPro owner, Barbara Castleman
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The All New 2009 Mercedes-Benz C-300

Reasons to smile?  There are so many RTS 
(reasons to smile) here in Salem and the 
mid valley region, and this month (and for 
every month to come...hopefully) I’m going 
to take a look at some of them.  Events, 
businesses, venues, people and places...so 
many smiles, so little time.

This month, one of my personal favorites, 
the World Beat Festival Dragon boat Races!  
Dragon boat racing, which originated in 
China, dates back more than 2000 years.  
It is one of the most popular sports in the 
world and arguably the fastest growing 
on the planet.  Teams from all over the 
world compete annually for the World 
Championships (last year held in Australia 
and this year in Prague, capitol of the Czech 
Republic) and it may soon become an 
Olympic sport.  

And, for the past five years, the Dragon 
Boat races have been a big hit at the World 
Beat Festival.  Most of you are probably 
aware of the Portland races but there are 
significant differences between the races 
in Portland and Salem. For instance, the 
Portland boats are shorter (40’ vs 48’), much 
heavier (2500 lbs. vs 900 lbs.) and only carry 
16 paddlers (the Salem boats carry 20).  The 
result of these differences is a much sleeker 
and faster boat here in Salem providing for 
much faster and more exciting races.  If you 
think you’ve seen good Dragon Boat racing 
in Portland, you ain’t seen nothin’ until 
you’ve seen the Salem races!

Now, as you know, The World Beat 
Festival is held the last weekend of June 
and five years ago the organizers decided to 
add something new...Dragon Boat racing.  It 
had never been done here in Salem and they 
thought the time and the festival were right.  
Actually, World Beat Executive Director 
Mona Hayes had been considering adding 
DBR (Dragon Boat Racing) for several years 
but wasn’t meeting with a lot of success 
making it happen.  Until, that is, one of her 
inquiring emails put her in touch with Ayla 
Montgomery-Kraly and Dr. Joel Schilling 
of Dragon Sports USA, a non-profit dragon 
boat paddling club in Portland.  Ayla, is a 
member of the DBR team Blind Ambition, 
and Dr. Joel Shilling was the head of Dragon 
Sports USA  at the time. They both met 
with Mona and World Beat board member 
Marisa Newnam in Joel’s office prior to 
the 2005 World Beat Festival.  It was also 

at that time when board member Terry 
Samuel suggested to Mona that she talk to 
one of his co-workers, Salem resident and 
long time Dragon Boat race (team SSPMS) 
Donna Disch.  Everyone agreed that dragon 
boat racing would be a wonderful addition to 
the World Beat Festival, and after a visit to 
the potential race course, on the Willamette 
river in Riverfront Park by Ayla and Joel, the 
First Annual Salem Dragon Boat Races were 
born.  Ayla and Donna were race directors 
and Dr. Joel was the finish line judge.

That first year featured only 8 teams....4 
from Portland and 4 local Salem teams.  
And, since none of the Salem teams had 
ever particaped in DBR before, Dragon 
Sports USA put on a paddelling clinic for 
all the Salem teams the day before the race 
itself.  In fact Dargon Sports USA has been 
a trememdous help with the World Beat 
races, contributing a great deal of time,    
people and resources to make them highly 
successful.  And that first year was successful 
indeed, leading to an almost trippling of the 
number of teams for year two from 8 to 22!  
Included in those 22 teams for year two were 
now 6 teams from Salem and, again Dragon 
Sports USA held another paddling clinic the 

Saturday before the race.  Then came year 
three...27 teams, 5 local (including 2 from 
the Salem Chamber of Commerce) and 103 
degrees on race day.  Man that was a hot 
one!  That year the festival also bought a 
practice boat making it much easier for the 
local teams to work on their skills.  Which 
brings us to last year and a total of 38 teams, 

6 local teams and the first youth team from 
Salem competing in a youth division of 
four.  In a short four years we have almost 
quintulped the number of teams competing 
and this year maybe more.

So whatever you are doing Sunday June 
28th, make sure you include some time to 
come on down to Riverfront Park and check 
out the Fifth Annual Salem Dragon Boat 
Races.  It all starts at 9 am and I can guarantee 
you a great time.  There’s even VIP seating 
available on Salem’s iconic Willamette Queen 
Sternwheeler.  Captain Richard Chesbrough 
has been an instrumental player in all five 
years of the races and his crew even fields a 
very successful team.  And, BTW, be sure to 
stop by the Willamette Queen’s parade float 
and say hello to our announcer.  He’s a little 
goofy at times but he sure loves these races.  
Come for a couple of races, a couple of hours 
or stay for the whole day, you’ll be very glad 
you did.

Dragon Boat Racing in Salem...I’d say that 
is definitely a reason to smile!

Dave Sweeney’s Reasons to Smile
World Beat Festival Rows Into Another Year

World Beat Festival back in Riverfront Park

Save The Date for 
Hot August Flights – Salem Airport

Breakfast at 8 am to benefit Angel 
Flight
Airplane & Car Diplays
Airplane & Helicopter Rides
Kids’ Activities
Live Music
Free Admission & Parking
Vendor Booths

www.hotaugustflights.com

•

•
•
•
•
•
•

Saturday, auguSt 1, 2009 • 9 am to 3 pm
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The Most Beautiful Court House Setting in Oregon!

The Oregon Pioneer

MuSInGS OF THE OREGOn PIOnEER

I Stand Proud and watch from “Atop” the 
Great Dome of the Oregon State Capitol.  
It is my job to watch and remember.  My 
legislature is in town and there is much to 
watch.

The May revenue forecast surprised 
legislative leaders by pointing out the 
CURRENT biennium’s budget is going to 
be over $300 million dollars short and 
they believed they had this budget shortfall 
fixed.

The next biennial budget balance is in 
sight with layoffs, furloughs, unfunded 
programs, shorter school years, dozens 
of new taxes including nearly a BILLION 
DOLLARS of new taxes on personal income.   
I also see a proposal to increase Corporation 
Taxes, particularly taxes on corporations 
that are NOT making a profit.  Apparently 
the companion bill moving through the 
session eliminates the corporate shield. 
(This means the owners can not be held 
liable for debts incurred by the corporation 
or for damages in liability lawsuits against 
the corporation.)  In other words, tax them 
more, but eliminate one of the significant 
values of the corporation, particularly for 
Oregon’s small business community.

Other measures would increase utility 
costs significantly to control climate change.   
Interestingly, while scientist generally agree 

that the world’s climate has warmed and 
cooled for thousands of years, those in charge 
of the Oregon legislature and elsewhere now 
believe they are powerful enough and smart 
enough to stop climate change.  And how 
are they going to stop climate change?  By 
taxing the public enough, as Congressman 
Blumenauer was quoted in the Oregonian 
recently as saying, “to raise trillions of 
dollars”.

All of this leaves me wanting to look to 
the West.   What is West?  It is the most 
beautiful court house grounds in Oregon.  It 
features 20 foot high Rhododendron bushes 
in full bloom.  It is reported to me that Bob 
Johnson, Marion County grounds keeper 
carefully fertilizes them each year AND 
removes expired blossoms.  How old the 
bushes are, no one seems to know.  But they 
are beautiful to behold.

I only know of other County Court House 
grounds from second hand information for 
my travels are very limited.  Several years 
ago I turned ¼ of an inch on my stand with 
the aid of the “Spring Break Quake.” This 

seems to have alarmed those humans who 
work beneath my stand, as I hear they are 
preparing a plan costing a few hundred 
million dollars designed to “earthquake 
proof” the Capitol Building.  They seem 
alarmed at the thought an unscheduled 
superman dive by me from my stand 
through the roof of the Capitol Building to a 
resting place in the basement.

But I worry not.  I am concentrating on 
the beauty of the Rhododendron’s as I fulfill 
my duty which is to Stand Proud and watch 
from “Atop” the Great Dome of the Oregon 
State Capitol.  It is my job to watch and 
remember!

Pam Gregory

503-580-7381

The Chesapeake Life Insurance Co.

Licensed Insurance Agent

Personalized Health Insurance!Personalized Health Insurance!Personalized Health Insurance!Personalized Health Insurance!

ALL OF YOUR FABULOUS SPECIAL EVENTS NEED US! 

An experienced wedding, special occasion, senior pictures,
and business promotions photographer for nearly 20 years 

Janeen’s Photography - Salem
(503) 363-2440 www.JaneensPhotography.com

 ________________________

Color specialist with advanced education in hair-cutting and updo 
styling and the Euphora certified organic hair care products regional 

educator. 
Mylisa Stamps - Hair & Color Stylist  

Magnolia’s Peach Salon - 545 E St. NE, Salem
(503) 315-5819  (808) 269-0597

 
Both are members of www.SalemDowntownNetworkers.com

Meetings every Thurs. 7am at McGrath’s downtown. Come visit!

Salem Downtown networkerS PreSent...

Members of the Month

It took a little more time that we 
thought for the build out of the former 
Venti’s location in the Reed Opera House 
to create Napoleon’s Creperie & Gelato. 
(Venti’s can now be found in their great 
new spot across the street)  The move 
opened a rare opportunity rather than a 
vacancy.

In walks Ann Johnson, a savvy smart 
businesswoman. She sees an empty cafe 
space and not moment later she’s off 
doing to what she does best – designing 
and entrepreneuring.

The Reed Opera House has always been 
cool... and a great place to find something 
new and revisit something very old. 
Ann has tapped right in to the roots of 
the historic old landmark. Napoleon’s is 
already a very popular attraction, with 
tables full in the main area of the 
restaurant, up and down the hallways of 
the reed and on the sidewalks of Court 
Street. The Cafe has made itself right at 
home in downtown Salem and people 
love it.

Savory Crepes, Banana Foster, 
Cherries Jubilee, Create your own crepe. 
Napoleon’s is open for breakfast, lunch, 
dinner and brunch on the Weekend. 
World famous Café D’arte Coffee and 
Regina Gelato along with locally made 

and grown product assure the quality and 
taste Napoleon’s demands. 

Downtown visitors and locals have 
discovered a new treat and certainly a 
treasure in the many choices offered at 
Napoleon’s. 

napoleon Comes to Salem

Ann Johnson - Salem Merchant - 
Businesswoman - Restauranteur
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The Mayor’s view Janet Taylor

Digging Even Deeper
  No - my article this month is not about 

another ground breaking ceremony where 
we do a symbolic “digging” into the ground.  
That activity has slowed, but not stopped.  
In fact, we have several companies working 
with us to locate their operations in Salem 
with some indication that once a decision is 
made it will be on a fast tract.  

The digging I am referring to today is the 
“digging deeper into your wallet”.  Over 
the last few years many individuals and 
businesses have stepped up their support 
for our local non-profits like Family Building 
Blocks, Boys and Girls Club, the YMCA, 
United Way, Boy Scouts, and, of course, 
the Salvation Army Kroc Center.  Some 
have expanded facilities into other areas of 

the city, while others are in the planning 
stage.  These non-profits are essential to the 
success of our community by helping those 
who need a hand up and giving children 
positive role models.  

Our non-profits are finding more people 
needing help during these difficult economic 
times.  Fortunately, the community has 
remained supportive, recognizing the role 
these organizations play in our present and 
future.   Can this support remain consistent?  
Can we respond to capitol campaigns for 
major improvements and expansions?  It is 

hard when we see friends and family affected 
by job layoffs and foreclosures. 

I believe that what we do to help each 
other over the next year will set the stage 
for many years into the future.  The children 
and parents that have adequate support and 
exposure to options for good life choices will 
be an important part of the turnaround as the 
employees and productive members of our 
city.  Consistent positive reinforcement will 
bring rewards beyond the dollars invested. 

I have never been very good at asking 
people for money - even during my 

campaigns for Mayor.  But, I am asking now 
- and comfortable doing it - that every one of 
us dig down deep and help our non-profits 
continue to succeed.  They need us, but we 
need them too so that we both thrive - now 
and in the future.        

Go Downtown Salem: Suzi Bicknell, Executive Director

Go Downtown for Everything

very specific niche markets; breakfast (lunch 
and dinner, too), fashion, antiques, jewelry, 
bridal, recreation, spa and beauty, florists, 
visual and performing arts, and music. We 
have over 500 businesses Downtown and 
over 2500 employees representing one of 
the City’s largest employment bases. With so 
many options, there is absolutely something 
for absolutely everyone.

If you are looking for a place for breakfast, 
Downtown offers 10 delicious breakfast 
options. You can choose either a light 
on–the-go coffee with danish or scone, or 
a sit down full meal. Overall there are 65 
restaurants to provide you with breakfast, 
lunch, or dinner. Many are known by word 
of mouth so take time out to explore all of 
our dining choices.

Downtown is home to fashion for her, him, 
and the home. One of the most enviable 
attributes Salem has over other downtowns 
is being home to four major retailers, a 
mall full of specialty stores, and numerous 
unique boutiques. We also have four 
furniture stores within the downtown core. 
With over 200 retail stores and restaurants, 

Downtown Salem is the largest shopping 
district in the Valley! Our shopping district 
is so large we refer to the mall and four 
majors as the New Shopping District and 
the independent boutiques as the Historic 
Shopping District. With our independently 
owned stores we offer more variety than 
malls to the North that only offer the usual 
predictable specialty chain stores. 

You can also find fashion and fun in 
our 5 antique stores. They carry quality 
merchandise from furniture to glassware 
to collectibles. With over 20,000 square 
feet of “vintage finds,” a person could spend 
an entire day browsing through just our 
antique stores. 

Downtown is the “Diamond District of 
the Valley.” There are over 10 fine jewelry 
stores in the mall and in the Historic 
Shopping District. Many have been in 
business Downtown for over 20 years and 
our goldsmith designers travel in search of 
the perfect stones and settings. 

Bridal Headquarters of the Valley best 
describes the convenience Downtown 
offers the bridal shopper. With two bridal 
gown stores, two tuxedo rentals, numerous 
choices for attendant and mother of the 

bride gowns, photographers, florists, 
jewelers, caterers (cakes, too), travel agents, 
and event facilities the bride –to- be can 
plan an entire wedding in one location-
Downtown Salem.  

If shopping isn’t enough recreation for 
you we have three bicycle stores, a running 
and walking specialty store and personal 
fitness trainers in private and non profit 
facilities. Recreation doesn’t always have 
to be physical; Downtown is also home to 
two kitchen stores offering cooking classes 
and two bead stores with hands on jewelry 
training available. 

Downtown has over 20 beauty, spa, 
massage, and hair design facilities. These 
are some of Salem’s best kept secrets. Your 
search is over; you will find the same quality 
service as in any other metropolitan area- 
its right here in your own backyard. No 
other mall can offer the variety of services 
like Downtown. Add shopping and lunch 
and you will have the perfect day.

Music, visual, and performing arts all have 

a well defined place Downtown. There are 
5 retail stores involved with selling music 
equipment, lessons, or music to purchase. 
In addition, there is a state of the art 
recording studio and a retail manufacturer 
for custom built guitars. Symphony, choir, 
live theatre, comedy are regular events 
showcased in venues unsurpassed by any 
other metropolitan areas. Art is on the rise 
and exhibited in 5 galleries and in many 
shops and restaurants. Local, regional, 
and international art exists in Downtown 
Salem.

The treasure is in your own backyard. Now 
is the time to rediscover Downtown and all 
that is offered.  I guarantee you will not be 
disappointed because you can Go Downtown 
for absolutely everything. 

Continued from page 1
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Marion County Commissioner: Patti Milne

$10.7 Million Budget Approved 

If it’s happening in the SALEM AREA,
you’ll hear it on KBZY

REMEMBER THE OLDIES
Music from the 50s, 60s and 70s

Salem’s First Choice 
KBZY 14 NINETY

Roy Dittman Bob Buck Terry Sol 

Rick Allen Bill Isabell 

Rich Baily Terry Long Doc Nelson 

Mike Mason Ron Norwood

Be sure to check out www.KBZY.com

HOME OF THE OREGON STATE BEAVERS

We did it! The Marion County Budget 
Committee has approved the 2009-2010 
Fiscal Year Budget. And, although we 
finished our work ahead of schedule, 
this budget was achieved through an 
open, collaborative process.  It is fiscally 
responsible, and it will maintain vital core 
services and programs with an emphasis on 
public safety.  

Without a doubt, this budget involved 
the most difficult decision making while 
I have been a commissioner. Confronted 
with a significant recession, dismal state 
revenue projections, and a dramatic decline 
in county revenue sources, this budget is 
approximately $10.7 million (or roughly 
3%) less than the current year.  This budget 
reduces the county 1,300 work force by 

approximately 33, and resulted in some 
policy changes.  For example, our required 
reserves’ balance will be reduced slightly 
to free up some dollars, but will continue 
to meet government standards. This policy 
did not affect our Rainy Day Fund.  Also, all 
county managers stepped up to forego cost 
of living increases.

County Administrator (and Budget 
Officer), John Lattimer, and his budget 
team did an outstanding job over the past 
several months preparing everyone for this 
challenging budget. They laid out solid 
guidelines for all department heads and 

elected officials to respond to and follow.  
Earlier in the year, we commissioners met 
with our department heads and other elected 
officials to discuss with them what their 
approach would be in making adjustments 
and in meeting the required budget cuts.  
They expressed clearly their concerns, but 
also presented realistic and reasonable 
approaches and strategies that they were 
applying to their individual department 
budget. My respect and appreciation go to 
the department heads and elected officials 
for their thoughtfulness and sensitivity.  

For the past few years Mr. Lattimer has 

worked diligently to move Marion County 
government to what he calls an Enterprise 
organization. This 2009-2010 budget is 
testament that we have in fact become 
an Enterprise organization, where all 
departments abide by central business 
protocols and policies thus helping us to 
achieve common goals and outcomes that 
help us to better serve the public.

What we have set out in this 2009-
2010 budget prepares us well to tackle 
the uncertainties in the upcoming years.  
One of our first challenges will be to make 
adjustments when the legislature finalizes 
their budgets and we learn what impacts are 
placed on our budget and on our programs 
and services. Similarly, we will keep an 
eye on decisions coming from the federal 
government and congress. Adjustments will 
have to be made, but we are ready to deal 
with whatever comes our way. 

We have demonstrated fiscal responsibility, 
prudence and integrity in not only balancing 
our budget, but also in our budget process 
and budget documents. As always, please 
contact me with any questions, concerns 
and suggestions you have regarding the 
budget or any other issue.  You may reach 
me at 503.551.5212 or pmilne@co.marion.
or.us.

In these economic times, it may be smart to 
make a move.  Has your lease expired or are 
you close to the end of your lease term?  There 
are many choices in the Willamette Valley due 
to the current vacancies. Many Landlords many 
have chosen to give incentives and some are 
doing more tenant improvements than normal 
to fill any current vacancies.  

One piece of advice is to give yourself three or 
fourth months lead time before your move. This 
will give you time to negotiate your lease and 

allow time for tenant improvements if you need 
them.  Tenant improvements could include 
any of the following - basic construction such 
as moving walls, electrical needs, or additional 
restrooms.  

Take the opportunity to look at price per 
square foot, location, parking and amount of 
space required. Currently, the price per square 
foot in the Salem/Keizer area is $1.56 per sq. 
ft. FS.  (Retail spaces or new construction may 
have higher prices) There are properties at $.82 
- $.92 per square foot NNN for office space. This 
would come out to around $1.17 per square foot 
per month FS.  

To clarify commercial leasing terms, here 
are the definitions:  “NNN” means Triple 
Net.  Generally, the tenant would pay taxes, 
insurance, water/sewer, common area 
maintenance on the building and there could 
be additional utility expenses as well. 

“MG” means “Modified Gross”. Generally, the 
landlord would pay the taxes, insurance and 
common area maintenance; the tenant may pay 
water/sewer, gas and electricity.  

“FS” means “Full Service”. Generally, the 
Landlord pays all taxes, insurance, water/
sewer, electricity, other utilities and common 
area maintenance.   

Our market is moving. Businesses are buying, 
selling and leasing. There are many wonderful 
options in our area, now is a good time to 
move.

Thinking of Moving Your Business?
BY LOREnE F. MCMuRRIn
SMI COMMERCIAL REAL ESTATE



june 2009 Salem Business journal Page 9

America’s Largest 
Push to Talk Coverage Area. 
Yours at the push of a button.
Not all Push to Talk is created equal. Switch to Push to Talk from Verizon Wireless, 
owner of the nation’s largest Push to Talk Network coverage area, plus get 
America’s Most Reliable Wireless Voice Network.

Call 1.800.VZW.4BIZ                        Click verizonwireless.com/pushtotalk                       Visit a Verizon Wireless store

IMPORTANT CONSUMER INFORMATION: Subject to your Major Account Agreement, Calling Plan and credit approval. Offer available for corporate subscribers only. Up to $175 early termination fee and other charges. In CA: Sales tax based on full retail price of device. Device capabilities: Add’l charges apply. Push to 
Talk requires compatible phone and is available only with other Verizon Wireless Push to Talk subscribers. Largest claim based on comparison of carrier-owned/operated Push to Talk coverage areas. Offers and coverage, varying by service, not available everywhere. Network details and coverage maps at verizonwireless.
com. While supplies last. Shipping charges may apply. Limited-time offer. © 2009 Verizon Wireless. 78836

G’zOne BoulderTM

Built to Survive.

$2999

Verizon Wireless 8975
On-the-Go Communications System.

FREE

Motorola AdventureTM V750
Ruggedly Re� ned.

FREE

   Add Push to Talk for only $5
a month to any Nationwide voice 

plan and get these great deals!

With new 2-year activation on any Nationwide voice plan with Push to 
Talk feature when you have 5 or more business lines.

Plus, check out our special Business Events every Thursday at your local Verizon Wireless store.

78836-Salem Bus 10.25x12.5 4C 6.1
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SITE

SITE
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Corvallis, OR

SALEM, OR
12 MILES

Albany, OR

Rushing to 
Meet Your 

Real Estate 
Needs!

FOR SALE - 830 Saginaw St S – PRICE RE-
DUCED to $329,900!  Great location near The 
Meridian with 1682 SF on main level, 576 SF 

upstairs.  Former doctor’s offi ce. #607246

FOR SALE/LEASE – I-5 & Millersburg exit #238, 
Albany - $6,900,000 Prime retail property with 
I-5 exposure!  Perfect for outlet mall or big box 

retail development.  All services are available to 
property. Ground lease also available. #607203

FOR SALE/LEASE – 1884 Fescue St SE, 
Albany - $2,250,000 Approx. 20,000 SF building 
on 3.03 acres with many recent upgrades and 

is in excellent condition.  Various uses.  Leasing 
option.  #608297

FOR SALE/LEASE – Market St & I-5 NE 
– $9,995,000 Prime retail/offi ce space!  Proper-
ties can be sold separately or together.  Bring 

your developers to purchase or your tenants to 
lease.  Located on the NE side of I-5 @ Market 

St NE in Salem.  #608458

FOR LEASE – 2280 Mission St SE – New Retail 
Development at Mission Street Crossing!  Lease 
rates vary depending on size, location and ten-
ant improvements.  Site can be confi gured to fi t 
your needs.  Minutes from downtown!  #575373

FOR LEASE – 5800 Commercial St & Wiltsey 
Rd SE – Space Still Available in this new retail 

center located just south of Kuebler Blvd.
Phase I & II complete.  Rates vary depending 
on size, location and tenant improvements.

#555782

FOR LEASE – 117 E Ellendale Ave, Dallas - $14.50/SF 
NNN with 1,500 SF available at Dallas Junction.  Excel-

lent location on a main, signalized intersection with 
co-tenants to include: Anytime Fitness, Go Wireless, Mira 
Mar Mexican Restaurant, Subway, Schuck’s Auto Supply, 

Figaro’s Pizza and American Family Video.  #589263

FOR SALE - 2858 Etomina Ln S – $1,598,000 PRICE REDUCED on 
this picturesque setting with 5 acres overlooking Willamette River.  View 

is amazing!  4+ bedrooms, 6 baths, granite slab, theater room, indoor 
basketball court and many more surprises!  Motivated seller!   #563654

FEATURED

RESIDENTIAL

PROPERTY

Bo Rushing-Barnes, CCIM
Principal Broker 

Residential Specialist

Joe Barnes
Multi Development

Reid Hellbusch
Property Manager

George Grabenhorst
Principal Broker

Shadya Jones
Commercial Broker

Becky Kahl
Residential Specialist

Joy Quarles
Residential Specialist

503-588-8300
www.rushinggroup.com

Alessandro’s Ristorante & Galleria 
will feature an exhibit of limited 
edition artist-embellished giclees 
by Russian painter Oleg Zhivetin in 
June 1-30.

Zhivetin’s extraordinarily complex 
works revolve around a universal 
theme of love in a fractured color 
style.

“His combination of geometric 
shapes and abstract patterns—often 
applied onto canvas in copper foil 
or gold leaf—is truly masterful,” 
says Alessandro’s Owner Roger 
Yost.  “His characters’ faces evolve 
from flat, mask-like images to fully 
realized visages exuding intelligence 
and emotion.”

Yost met the artist at the annual 
Art Expo show in New York two 
years ago and made arrangements 
to exhibit his work in Alessandro’s 
international gallery.

Zhivetin was born March 18, 1964 
in Uzbekistan, where at an early 
age he began painting landscapes 
and working with watercolors. He 
eventually earned a Master of Fine 
Arts degree from the Surikov Art 

Institute, one the former Soviet Union’s 
most prestigious art schools.  

Russian icon painting is a basic and 
profound point-of-reference in Oleg’s 
work,  according to Yost. “The viewer 
will find religious imagery—golden 
halos, Madonnas, and angels—as well 
hearts, musical instruments, books, 
celestial beings, and flowers, symbols 
of beauty, delicacy, and spiritual 
development.

“One of the most beautiful aspects of 
Oleg’s painting is his skillful rendering 
of faces, hands and feet. His characters 
often communicate through the use 
of hand gestures rather than eye 
contact. Gestures are imbued with 
subtle meaning; a deep sense of shared 
experience is created through this 
control of body language.

“To stand before an Oleg masterpiece 
is an experience you will not soon 
forget; to own one is a source of pride.”

Alessandro’s is located at 120 
Commercial Street NE in Downtown 
Salem.  The gallery is open during 
restaurant hours, 11:30 to 2 p.m. M-
F, and 5-9 p.m. M-Saturday. The 
telephone number is 503-370-9951.

Alessandro’s to Feature Oleg Zhivetin Art

Mark Gross, a 2008 graduate from Nyssa 
High School, is preparing for a summer 
internship with College Works Painting; 
a company that trains college students 
to run their own painting business. It is 
aimed to prepare interns with experience 
that will teach them successful business 
practices. “I hope to gain real world skills 
from this experience and to earn enough 
to pay for school next year,” said Gross; 
who is currently a business administration 
/graphic design double major at Oregon 
State University.

“I was hired in late February and have 
gone through some training sessions during 
spring break,” he said. Since then Gross 
has “been pounding the pavement” with 
his marketing team; going door to door 
and offering the service as the local branch 
operator in Salem, OR. “Many think that it’s 
an old method that is slowly phasing out, 
but it’s still a cost effective way to market a 
service,” said Gross.

Anyone wishing to set up a free, no 
obligation estimate for any exterior painting 
job may call (541) 212 – 2246 or (888) 450-
9675, or visit http://collegeworks.com.

College Works 
Painting Supports 
Students
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Model 
Condos 

Now 
Open

Residence condominiums marketed by RE/MAX Equity Group, Inc.

503-371-5180
www.themeridian.bizThe Don Madsen Team

Oregon Secretary of State: Kate Brown

State’s 300K Small Business Road to Good Health
My job of Secretary of State carries many 

important powers but the ability to repair 
our struggling economy isn’t part of the job 
description.

But I’m finding many ways the Secretary 
of State can help as Oregon struggles 
through the worst economy in the lifetime 
of just about everyone. Our unemployment 
rate, remember, is one of the worst in the 
country.

As Secretary of State, I oversee the 
Corporation Division and here is where 

the state can influence Oregon’s economic 
health. All businesses have to deal with the 
state and there are ways we can encourage 
existing businesses, nurture new businesses 
and ease the bureaucratic hurdles for 
everyone.

Here’s a good example of how the state can 
help. One day in February 2007, SolarWorld 

officers were getting ready to complete the 
real estate deal for its property in Hillsboro. 
It was important. Lots of jobs were at 
stake in a major step forward for Oregon’s 
burgeoning green economy.

But late in the afternoon, they found 
out they had to get the Oregon business 
paperwork done right away, like by the end 
of the day, or jeopardize the transaction.

How long did it take? About 10 minutes.
It was all done by fax. It wasn’t a deal-

breaker, but had this happened in California, 
company officials later told me, they never 
would have gotten it done in time.

But fax is so 20th century. Our new online 
registry will save huge amounts of time. 
The system, which has been coming online 
piece by piece over the last few years, was 
first suggested in the 1980s during the 
Atiyeh administration. When complete, it 
will offer true one-stop shopping for the 
dealings businesses have with state and 
local governments

Now, the Central Business Registry offers 
one registration process for signing up with 
the Oregon Department of Revenue, the 
Employment Department, the Corporation 
Division and the Department of Consumer 
and Business Services. Today, 58 percent of 
new business registrations and 28 percent 

of all filings for Revenue and Employment 
take place online. The system can be used 
to register a new business name, a limited 
liability company, a business corporation 
or a non-profit corporation and for state 
payroll tax.

The system has been up and running since 
January 2007, a streamlined alternative 
to paperwork. A process that takes days 
or even weeks on paper can be completed 
much more quickly online, sometimes in a 
matter of hours and without the need for a 
trip to the state Capitol.

One day, all Oregon businesses will have 
one-stop shopping. You go to one web site 
and get everything done. And I do mean 
everything, including permits for the state, 
local governments, transit districts, special 
districts, whatever. This will be of particular 
help for small businesses and we have a lot 
of them in Oregon, more than 300,000.

We may not be able to heal the ailing 
economy but we can sure help nurse it along 
on the road to good health.

Locally Owned & Operated, 
Community-Involved Management

AT MAACO
“You Write Your Own Estimate”

MAACO is a certified center
Direct repair center for three insurance companies

503-581-8111
2815 Silverton Road NE

(Near Fairgrounds)

$200 Off
Supreme Paint Service

Custom Graphics & Paint
fleet Specialists
Complete Auto Body Repair
frame Repair
Exclusive Color Matching
Insurance Approved
Rental Cars Arranged

•
•
•
•
•
•
•
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Have Your Cake & Eat Here Too!
Now Serving Breakfast • Lunch • Dinner

Featuring
Fine Wines from 

Willamette Valley 
Vineyards

Sunday 10am to 9pm
Monday-Thursday 7:30am to 10pm

Friday 7:30am to 11pm
Saturday 10am to 11pm

Dinner Served 4pm til close

310 Kearney Street SE • 503-585-7070 • gerryfrankskonditorei.com

Ask About Our Special Celebration Cakes & Gift Cards

25 YEARS OF GOOD TASTE!

Voted BEST DESSERT

Dodging the Bullet

human Resources: Alice Berntson, SPHR

Whew! The risk of H1N1 (swine flu) posing 
a serious threat to business continuity has 
diminished—for now. Employers should 
not become complacent, however. The 
virus could morph into a stronger form and 
reappear this fall. What should companies 
be doing to protect their businesses and 
their workers?

The biggest mistake companies can make 
is to think that somehow they will dodge 
the bullet and not be affected. Since this is 
probably just wishful thinking, employers 
may be forced to allow employees to telework 
(also referred to as telecommute). Without 
prior planning, with knee-jerk panic, they’ll 
have a haphazard and unsecured program.

Telework has become a necessity for many 
businesses in recent years. Each new crisis 
that comes along affects how companies 
do business. September 11, 2001 changed 
travel policies for many companies. The 
economic downturn certainly has most 
companies scrutinizing costs of doing 
business. Hurricane Katrina, the avian flu 
in Southeastern Asia, now swine flu—all 
these and more have initiated changes. 
Although the U.S. health care infrastructure 
is thankful that the H1N1 virus hasn’t been 
as dangerous as previously expected, this is 
considered to be a dress rehearsal for what 
may come next.

What would organizations have done 
facing a possibly severe pandemic, if 30 
percent—or more—of their workforce had 
been unable to come to work? If companies 

haven’t prepared yet, now is the time. Most 
large companies already have prepared, 
but many small businesses haven’t. One 
important option is to put telework policies 
in place.

Of course employees have to be physically 
present to do their jobs in some types 
of businesses. But teleworking could 
be prudent for those businesses whose 
employees could work at home. Developing 
trust, good communication, accountability, 
and clearly defined expectations will all 
help insure success. Companies sometimes 
are fearful, thinking that productivity will 
plummet, or they don’t want the expense 
of computer technology and security for 
workers at other locations.

But the bigger picture is the cost of being 
able to telework versus not being able to 
meet customer needs and the potential for 
lost business. Vendors can help set up an 
entire telework program, or provide specific 
solutions, such as software that monitors 
computer usage. Plan and then make sure 
the infrastructure is in place to support a 
remote environment before taking the leap.

Cross-training employees to take over 
essential jobs can also be crucial to keep 
operations running during a pandemic 
or other crisis. The Occupational Safety 

and Health Administration (OSHA) 
recommends that employers train three 
or more employees to be able to sustain 
necessary business functions and operations. 
Employer obligations remain the same, 
however: cross-trained employees must 
have whatever safety-related training and 
certificates primary workers are required 
to have. Cross-trained employees should 
have a chance to occasionally “practice” and 
perform those functions so they become and 
remain competent.

Separating employees essential for 
business continuity could also help. 
Basic common sense should prevail. The 
Centers for Disease Control and Prevention 

(www.cdc.gov) provides credible health 
information.

Alice Berntson is the owner of Spectrum Human 
Resources consulting firm, providing clients 
with a full spectrum of human resources services 
and solutions  She has more than 20 years of 
results-oriented experience in all areas of human 
resources and is a certified Senior Professional 
in Human Resources. Contact Alice at 503-428-
8633 or by email at alice@spectrum-hr.com. 
Visit the firm’s website at www.spectrum-
hr.com, for additional information. 

Mike Niblock named as Interim Salem 
Fire Chief, effective June 2.

Salem City Manager, Linda Norris, 
announced the appointment of Mike Niblock 
as Salem’s Interim Fire Chief effective Jun. 
2, 2009.  The position is available due to 
the retirement of current Fire Chief, Greg 
Keller.  The City will begin a competitive 
recruitment process for the position this 
summer.    

Niblock has served as the Deputy Chief in 
charge of Fire Operations for the Salem Fire 
Department since Dec. 2004.  Prior to his 
position at the City of Salem, he served with 
the City of Richland, Washington Fire and 
Emergency Services Department for over 16 
years.

“I appreciate Deputy Chief Niblock 
stepping into the Interim position and am 
pleased that the Fire Department has such 
a depth of experience in its management 
team,” said City Manager Norris.  

In addition to his responsibilities as Deputy 
Chief, Niblock has been heavily involved 
in major projects funded by the 2006 Fire 
Bond Measure, including the construction 
of four new fire stations and the purchase 
of new fire apparatus.  Niblock has excellent 
management skills and has experience 
working with the City’s Department Head 
team, City Council, and the public on 
complex matters.   

“I’m pleased for the opportunity to serve 
the citizens and the organization as the 
Interim Chief,” said Niblock.

For more information on the City of 
Salem, please refer to the website at www.
cityofsalem.net.

Interim Fire Chief named

Interim Fire Chief Mike niblock
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Managing Public Speaking Butterflies
Telling Your Story: Mary Louise VanNatta, CAE

Frontier Bank has been at the center
of Northwest communities for more

than 31 years.
Our people have volunteered countless hours, and Frontier Bank

has partnered with and supported numerous organizations to better
the lives of those we serve.

We were with you then, and we’re with you now.

Let Frontier Bank help you navigate towards your tomorrow.

For the Frontier Bank office nearest you call: 888-779-4801
or visit usonline at: www.frontierbank.com

Where People Really Make
The Difference
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First let me begin with an admission 
that I am always impressed by those 
who can get up in front of a group and 
speak effortlessly and interestingly 
about one subject or another.  I, myself, 
do a little speaking, but have never been 
drawn to it as a primary way to earn 
a living.  I am not qualified to teach 
public speaking, but am definitely an 
expert at listening to presentations.   
With 16 years of education, 18 years 
in Rotary, dozens of weekly meetings, 
Sunday mornings and then some, 
I’ve heard my share of testimonials, 
bleeding heart stories, sales pitches 
and “educational” offerings.  Being 
an association manager and event 
planner, I get some bonus meetings in 
between.  What have I learned?  

Don’t start a presentation with an 
apology.   “Thanks for inviting me, I’m 
sorry I….,” fill in the blank: “…have a 
cold, am nervous, was late, am not 
really prepared, forgot my notes, don’t 
think this equipment will work, etc.”  
In most cases, your audience doesn’t 
know you and may think your voice is 
always gravelly like that.

Know your Audience.  Jokes or 
no jokes?   Suit or casual?  Political 
sensitivities?  Age? Sometimes it 
surprises me how the speaker is 
not quite aware of the nature of the 
audience and not at all prepared for the 

sophistication of the audience. Either 
they speak at an elementary level 
(causing boredom) or use acronyms 
and industry jargon that lose the 
listener at “hello.”

Don’t be boring.   That begs the 
question, “How do I know if I am 
boring?”    I have heard that one’s spouse 
may be able to answer that, but your 
audience will let you know.  You know 
you’re boring if your audience gives 
you no feedback (if you are speaking 
to students, this does not apply), or 
the only question is the courtesy one 
from the guy who invited you.   How do 
you avoid this?  If you are passionate 
about your subject, show it!  Practice, 
get feedback in advance and watch the 
time.  Unless you were paid a lot of 
money to speak, ending a little early is 
a gift.

Do you really need PowerPoint?  
PowerPoint has saved many unskilled 
speakers and I am sure I hold the 
record of seeing the most PowerPoint 
presentations in the entire city.  There 
are infinite resources to tell us how 
to create a good presentation (read 
these, please).  I have a few of my own 
simple rules.  If you do not know how 

to use the equipment, not tested the 
equipment or are not sure that the 
venue is appropriate for the equipment, 
do not use PowerPoint.  This fantastic 
presentation software should only 
be used to create powerful visuals to 
enhance YOU and your compelling 
speech.    Are you a parrot?  If not, do 
not read slides.  Your audience came 
to see you and maybe an interesting 
graphic, chart or picture or short video 
that illustrates what you are going 
say.  Notes at the end of the program 
or website resources allow listeners to 
reference your points.

None of this should discourage 

you if you’re called upon to make a 
presentation or speak to your expertise.  
Rest assured, if someone invited you to 
speak, you already have your first fan.  
Take the time to make your host proud 
by giving your best. 

Mary Louise VanNatta, CAE is CEO of 
VanNatta Public Relations, Inc. a PR, Strategic 
Communications, Association Management 
and Event Planning company, founded in 

Salem in 1967.  www.PRSalem.com. 

“Biomass fuel,” “renewable energy, ” and 
“PM 2.5,”  were just a few of the buzz words 
at the Renewable Heating Symposium: 
A Conference on Wood and Pellet fuel 
for Residential Heating sponsored by 
the Oregon Hearth Patio and Barbecue 
Association at the Salem Conference Center 
on April 15.   

“Oregon is the cradle of residential biomass 
heating in the U.S.” said Harvey Gail, 
Executive Director of Oregon Hearth Patio 
and Barbecue Association.  “Oregonians 
pioneered the modern woodstove and the 
pellet stove, so what better place is there to 
hold this event than here?” Said Gail.

Over ninety people from across the 
Northwest, the U.S. and Canada attended 
the event. Experts in the fields of heating, 
air quality and renewable fuels addressed 
timely topics such as air quality regulatory 
policies, technological advances, and 
sustainability related to residential biomass 
heating - a term referring to heating with 
wood and pellet stoves.

According to the OHPBA, modern EPA 
certified woodstoves are highly efficient 
sources of heat.  Modern biomass heaters 
cut emissions by over 70 percent over that 
of an uncertified, dirty burning “fire box” 
style stove.  Pellet stoves are even cleaner 
burning, with most producing less than 
three grams of emissions per hour.

In a typical household, the single largest 
energy expense is heating the home.  So, 
responsible use of renewable biomass fuel in 
certified wood and pellet stoves reduces use 
of electricity. In most parts of the country, 
electricity is generated from coal, so heating 
with biomass reduces the use of fossil fuels.

Among the day’s speakers, National 
Hearth Patio and Barbecue Association, 
Director of Public Affairs, John Crouch, 
described several national woodstove 
changeout programs.  Several air quality 
experts presented data on EPA standards for 
air quality. Federal air quality standards are 
based on the EPA’s 2.5 micron standard (PM 

2.5). Several communities in Oregon may be 
at risk of violating the standard. Woodstove 
changeout programs - also pioneered in 
Oregon - have been very effective in helping 
communities meet federal air quality 
standards. For more information on the 
HPBA’s change out program, visit www.
woodstovechangeout.org.

Other experts discussed tax credits that aid 
with installation of efficient biomass heaters, 
and the environmental advantages of using 
renewable biomass fuels for energy. Many 
of those in attendance represented Oregon’s 
growing pellet fuel industry. Use of wood 
pellets for heating is increasing rapidly, 
both in homes and in small commercial 
applications such as rural hospitals and 
schools.

Vendors displayed a variety of clean and 
efficient wood and pellet stoves, including 
a masonry heater, two pellet boilers, and 
a low emissions fireplace. They wanted to 
show the public first hand that how they 
can do something about both air quality 
and renewable energy by changing out their 
old stove with an efficient biomass heater 
and by using safe and responsible burning 
practices.

Use of biomass heaters is regarded as a 
sustainable use of energy, but heating with 
wood can cause problems for communities, 
especially those that use uncertified 
woodstoves that are now reaching their 
third decade of use. 

“They see the haze but they don’t think 
they are the issue,” said Sally Markos, of the 
Lane Regional Air Protection Agency when 
speaking of users of uncertified stoves. 

Experts say a combination of changeout 
programs and education will improve air 
quality in communities like Oak Ridge and 
Klamath Falls, both of which have exceeded 
the federal air quality guidelines.  

For more information on this and other 
topics related to heating with wood and pellet 
fuel, visit www.renewableresidentialheating.
org.

Symposium Explores use of Wood and 
Pellet Fuel for Residential Heating
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OnLY $99

Let Yourself Fly...

Introductory Flight Lesson

Vintage & Classic Cars

1947 Chevrolet Convertible-First class Conquers 
quality restoration, A fantastic edition to any 

Collection $49,500.00

Matthews Memory Lane
2608 SE Holgate • Portland

503-231-1940
www.memorylaneclassiccars.com

At the SAlem Airport

www.grAhAmAviAtion.com

503-581-4139

Learn to Fly
new aircraft to fit your 

aviation goals

Hueller Construction, Inc. of Lyons, 
Oregon has received and Outstanding 
Remodeling Achievement award in an 
annual statewide competition held by the 
Oregon Remodelers Association.  Awards 
are based on criteria including ability to 
meet clients’ needs, aesthetics, superior 
craftsmanship, innovative use of methods 
and materials, and ability to overcome 
difficulty.  Entries were judged by a panel of 
ten remodelers.  

Kurt Hueller of Hueller Construction 
says, “This is a complete honor. To be 
recognized by my peers who are the best 
in the field is incredible.” Hueller’s project 
was a residential kitchen remodel based in 
West Salem, for a homeowner who wanted 
to update his small 1940’s galley kitchen 
without expanding the exterior walls of the 
home. It was imperative to the homeowner 
that throughout this process they keep 
certain elements of the 1940’s architecture 
while updating the space with modern 
appliances. 

In the end, the home was brought to life 
by taking an old, dark space and updating 
it to a space that is now so much brighter. 
The new tile backsplash, clean windows and 
trim, and cabinets were finished in a high-
gloss bright white lacquer. “It’s a work of 
art,” says the homeowner. “We were able to 
find 1940’s style glass for the glass cabinet 
doors. We installed granite counter tops 
and custom beech cabinets. The challenge 

of keeping certain elements of the 1940’s 
architecture worked.”

The project won the Outstanding 
Remodeling Achievement Award in the 
“Residential Kitchen $30k to $60k” 
category. 

About Hueller Construction: Hueller 
Construction, Inc. is a family-owned and 
operated company. Since 1995, Hueller 
has led construction teams to complete 
hundreds of projects of various sizes in 
the Santiam Canyon communities and the 
greater Central Willamette Valley. The 
Hueller family has lived and worked in the 
Santiam Canyon communities for more than 
70 years. For more information, please visit 
the website at www.huellerconstruction.
com or call Kurt Hueller at 503.859.3575. 

Hueller Construction Wins 
Statewide Remodeling Award

Photo courtesy of DeSantis Photography
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Let’s Talk: W. Ray Sagner CFP

We Have Entertainment!
This month we are steering away from 

the usual article on investing and financial 
planning topics and turning our attention 
to getting out and watching some high 
quality entertainment. I am not going to 
describe the upcoming events of summer 
as they will get lots of exposure as 
summer unfolds before us. As with most 
of the articles in this column, I would like 
us to plan ahead not for years this time, 
but just the next few months. 

For a city our size and one not really 
considered a tourist town, we are lucky to 
have several art galleries as well as local 
theater and music groups. We are also 
fortunate to have two major Universities 
nearby that produce some very fine 
artistic entertainment. 

Specifically, Western Oregon University 
(WOU), just 20 minutes west of Salem has 
the Smith Fine Arts (SFA) program. The 
Edgar H. Smith Fine Arts Series provides 
quality performing arts presentations for 
the mid-Willamette Valley community 
and supports the community service and 
educational missions of WOU. Further, 
the Series provides master classes and 
workshops for University students, 
and performances and discussion 
opportunities for our elementary and 
secondary schools.

This season, SFA has added two more 
performances to the usual four; and the 
price for season tickets has remained the 
same. I have been a season ticket holder 
for two years now and still find it amazing 
that for $198 for two season tickets I 
can take a friend and see six world class 
performances. I am not kidding that is an 
incredible $16.50 each per show! Read 
on for brief descriptions of the wonderful 
entertainment offered for 2009/2010.

The series begins with the international 
dance company Danza Contemporánea 
Universitaria. Based in Mexico City, 
their repertoire is nourished by the 
work of national and international 
choreographers. This program will 
include the piece Feeling con Fellini, 
a work inspired by the unique visual 
universe of the legendary filmmaker 

Federico Fellini. Anything based on 
Fellini has to be interesting. 

Come hear the sounds of Vienna 
without leaving the state. Soprano 
Rebecca Fromherz, performs in the newly 
remodeled Smith Recital Hall. 

Ms. Fromherz pays tribute to the rich 
musical heritage of the city of Vienna. 
Since the late 18th Century, dozens of 
great composers such as Haydn, Mozart, 
Beethoven, Schubert, Brahms, and 
Mahler graced the concert halls and 
parlors in and around Vienna with their 
Lieder. 

We will also have the pleasure of hearing 
The Köln based Auryn String Quartet, 
which will make a stop on their U.S. tour. 
The Times of London said, “The Auryn 
Quartet gave a compellingly dramatic 
and magnificently assured performance.” 
If the English are raving about Germans, 
it must be good.

Then there is Inti-Illimani’s, who has 
been playing music that has intoxicated 
audiences around the globe for forty 
years. This Chilean group’s music is 
wedded in traditional Latin American 
roots. Playing on more than thirty wind, 
string and percussion instruments, Inti-
Illimani’s compositions are a treasure 
to hear. I was told, because I couldn’t 
write a sentence like this that, “their 
smooth synthesis of instrumentals and 
vocals captures sacred places, people’s 
carnivals, daily lives, loves and pains that 
weave an extraordinary cultural mural.”

Our own Oregon Music Hall of Fame 
inductee, Mel Brown showcases all 
three of his Jimmy Mak’s bands in one 
jazz-filled evening. The concert kicks 
off with the classic bop sounds of the 
Mel Brown Septet, followed by the 
delightfully swinging Mel Brown Quartet 
(featuring Tony Pacini, Ed Bennett, and 
Dan Balmer), and will finish with the 
high spirited grooves of the Mel Brown 

Hammond B-3 Band (featuring Louis 
Pain, Dan Balmer, and Renato Caranto). 
As the SFA music director said, “Take in 
a week’s worth of all-star bands in one 
incredible evening.”

The season finishes with an evening 
of jazz and popular songs performed by 
Lizz Wright and the American Metropole 
Orchestra. Stephen Holden of the New 
York Times described Lizz Wright’s 
singing as “pitch-perfect, with a smoky, 
full-bodied texture…impressive in 
its steadiness, control, and rhythmic 
subtlety.” Ms. Wright is accompanied by 
the thirty-five-piece American Metropole 
Orchestra in a concert of brand new 
arrangements written specifically for this 
Smith Fine Arts event.

If you think some of these descriptions 
were cut and pasted, you’re right. I 
describe good music like I describe good 
wine. I don’t. I just listen and enjoy or 
pour and drink. I am void of the flowery 

artsy gene. I had such a good time at the 
series last year; I even gave tickets to 
clients and they had a great time. Season 
tickets just went on sale, and so few of 
my friends even knew that it existed that 
I just had to share. 

If you are interested in tickets, give 
Sandy Newland a call at 503.838.8147. 
You won’t be disappointed.

Ray Sagner is a Certified Financial Planner™ 
with The Legacy Group, Ltd, a fee only Registered 
Investment Advisory Firm, in Salem. Ray can 
be contacted at 503-581-6020, or by email at 
Ray@TheLegacyGroup.com You may view the 
Company’s web site at WWW.TheLegacyGroup.
com
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Salem’s 2007 
Small Business of the Year

ASE/NAPA Technician 
of the Year 2002

503-365-9702
675 Bartell Dr NW

Member

Call or stop by and find out why we were 
named the 2007 Small Business of the Year!

We Stand Behind Our Work. 
Honesty and Quality You Can Trust.
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Into Africa!

At Large: Bill Isabell

That’s the theme for the 2009, Twelfth 
Annual Salem World Beat Festival taking 
place, as usual, on the last weekend in 
June.  This year that’s from 10 am -11 
pm, Saturday, June 27 and 10 am – 6 pm, 
Sunday at Salem’s Riverfront Park.

Recently voted Best Festival of any kind in 
Oregon by the Oregon Festivals and Events 
Association, World Beat features a non-
stop program of international music and 
dance, parades, hands-on crafts, cooking 
demonstrations, cultural exhibits and 
dragon boat races.  

World Beat also has the distinction of 
being Salem’s one and only ever official 
Rose Festival Sanctioned Event for 6 years.  

This latest recognition comes on the heels 
of other such awards from the Oregon 
Festivals and Events Association.  In 2006 
and also in 2007, the Salem World Beat 
Festival was voted Best Cultural or Heritage 
Event in the state honored for “an amazing 
variety of performances, demonstrations 
and workshops that brought together groups 
and cultures in the area.”  

For 2009, Africa takes center stage. 
San Francisco’s Sila and the Afrofunk 
Experience (www.afrofunk.net) will 
headline, performing their unique blend 
of Kenyan funk and American Blues on 

Saturday night, followed by fire dancers 
when the sun goes down.

The Festival gets under way this year with 
Oregon’s First Lady, Mary Oberst  kicking it 
off at 10am on Saturday.

Join the World Beat Festival and venture 
“Into Africa”.  Explore the diversity of 
African countries and cultures, and also 
African Influences in world music and world 
dance.  

Throughout the weekend, guests are 
encouraged to immerse themselves in the 
African theme with various workshops, 
demonstrations and performances. Top 
African music and dance groups will 
perform, including Obo Addy, Western 
Oregon University’s Darryl Thomas’ 
Rainbow Dance Theater, and Loveness 
Wesa and the Bantuz band.

Though the 2009 focus is on Africa, the 
World Beat Festival will celebrate the people 
and traditions of every continent in its five 
World Villages and venues like the Middle 
Eastern Tent and the Cultural Center, which 
offer lectures and workshops for all ages. 

This year, the World Beat will also feature 

international guests from the island of Rota 
in the Northern Marianas, and Llama Karma 
Namgyel from Bhutan.

World Beat 2009 is an official Oregon 150 
event celebrating Oregon’s Sesquicentennial 
with lectures and historical displays from 
the Nikkei Legacy Center, the Confederated 
Tribes of Grande Ronde, and the Filipino 
American Historical Society. The Marion 
County 150 Relay will also come through the 
festival during the opening parade on June 
27 at 10 a.m.  

The World Beat Festival’s five villages 
invite guests to tour the world. Try Ethiopian 
food in the African Village, then wander 
over to the European Village and witness 
the sprightly steps of Molly Malone’s Irish 
Dancers. The World Beat Festival’s program 
of international music, dance, food, and 
folklore brings the world to Oregon’s capital 
city. Each village is a wealth of cultural 
exchange that offers families a variety of 
hands-on children’s activities and crafts. 

The Books Across Borders story tent and 
book sale, introduced in 2007, benefits local 
schools. The World Beat Dragon Boat Races 

keep the action going all day on Sunday.  
Jan Michael Looking Wolf will open up 

Saturday Evening at the Beat at 6 p.m. on 
June 27.  Looking Wolf is a world renowned 
Native American Flutist who made history 
in 2008 by winning both the Indian Summer 
Music Awards (ISMA) and Native American 
Music Awards (NAMMYs) Best Native 
Flutist Awards with his recording “Unity.”

The Salem World Beat Festival is governed 
by the Salem Multicultural Institute (SMI), 
an all-volunteer, non-profit 503(c)(3) 
organization with the mission of promoting 
harmony and understanding through 
innovative, educational cultural programs 
and activities.  SMI’s office is on the 2nd 
floor of the historic Reed Opera House.  

From its inception 13 years ago, The Salem 
World Beat Festival has consistently stood 
for something  common in all cultures.  The 
desire for peace, harmony, brother and 
sisterhood.  I contend, it’s changed, for the 
better, the view of other cultures for the 
thousands of people who have experienced 
it.  

In addition to the Annual World Beat 
Festival, the fabulous World Beat Gallery 
continues in the Reed Opera House.  The 
space honors various world cultures by 
rotating exhibits during the year. Check it 
out on the second floor.

So do yourself and your family a favor.  
Experience first hand the cultural richness 
of the World all the while staying in Salem’s 
Riverfront Park. 

Three processions and more than 125 
performances, demonstrations and 
workshops take place throughout the 
weekend. In addition to cultural exhibits, 
food, clothing and gift items, each of the 
festival’s five World Villages includes a 
children’s area with free, hands-on cultural 
crafts.  The World Beat Dragon Boat races 
are held on Sunday as the first race in the 
DragonSports USA Northwest Circuit 
Challenge.

There’s no charge for The Beat, however a 
$3 per person donation is suggested at the 
gates.  And there are many free activities 
inside the festival.  A portion of the proceeds 
benefit cultural programs for children at 
A.C. Gilbert’s Discovery Village and Salem’s 
Riverfront Carousel.  For more information 
visit www.WorldBeatFestival.org  or call 
Erin Zysett at (503) 581-2004. 

June 27 and 28, let’s all go “Into Africa”!
 
Bill Isabell is chief meteorologist for KBZY 

Radio, 1490am and owns an Allstate Insurance 
Agency at 735 Browning Ave SE, Suite 120, in 
Salem, Oregon
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If It Matters to Salem Buisinesses, It’s In The

Lullu’s Tidbits: Lullu Truitt

Lullu Via Police Escorts

VOTED
BEST ASiAn

BEST TAkE-OuT

CHECK OUR WEBSITE FOR DETAILS 
AND SOME OF OUR OPEN 

BUSINESS CATEGORIES 

WORD OF MOUTH 
ADVERTISING 

REALLY WORKS! 
We have fun helping each 

other grow! Come visit soon!

SALEM DOWNTOWN NETWORKERS 

MEETS EVERY THURSDAY MORNING 
7 to 8:30 AM 

McGrath’s Fish House 
350 Chemeketa St. NE 

Downtown Salem 

SalemDowntownNetworkers.com 

                                  COME VISIT            
THE VERY BEST

BUSINESS NETWORKING  
GROUP IN SALEM! 

Hello everybody;
Cats will have something to do with this 

story, but not directly.  Just remember that 
cats are supposed to have 9 lives.  I will came 
back to that later on.

Well, this time I am back in Kentucky.  
Yes, again, and every time I get back here it 
feels like home.  As I said before I really like 
it here.  The countryside has a beauty that is 
... the best way for me to describe it would 
be “peaceful.”

Let me start from the beginning.  No, it 
will not take that long, I just have a column 
to write, not a book, even though with the 
experiences that I am having recently, I 
could write a travel book.

As you know, by now, David -my partner in 
crime - is doing business in Kentucky. I will 
not get into the details, but the bottom line 
is that the Kentucky State invited us to the 
KENTUCKY DERBY.   Yes THE KENTUCKY 
DERBY, and I have the invitation from the 
Governor to prove it!. By now you know who 
won that race, but the fact is that we had a 
chance to see it in person, hat and all! 

Anybody who knows me has never seen me 
with a frilly - fru fru hat.  The only hat I wear 
is my favorite baseball hat when I drive my 
car in the summer. 

It started with the  hunt for the hat!  Found 
the hat!  Hunt for the clothes that go with the 
hat!  Found the clothes that go with the hat.  
Yes, hats are a very big thing at the Derby.  I 
mean, literally a big, wide brim deal! 

We arrived in Kentucky, and we were 
transported in fantasy land by a bus and 
police escorts. The State of Kentucky had 
invited 36 people to the festivities, so we 
had instant travel companions. We were 
lucky; we had a great, enjoyable group of 
people. Too bad I can’t write about all the 
details about the succesfull planning of 

this magnificient journey that Larry Hayes, 
Secretary of the Cabinet for Economic 
Developmet executed.  

We had the pleasure of visiting 
Gainsborough Farm, a 2000 acre spread 
of beautiful breaktaking views. Oh, yes, 
there were horses on the ‘farm” (One had 
a baby the previous night). We went on 
a tour of Buffalo Trace Distillery - with of 
course Bourbon wiskey tasting.  Oh yes!  Mr 
Smmoooth!  Here are some excellent choices 
for  Bourbon : Maker’s Mark, Woodford 
Reserve, Eagle Rare and Buffalo Trace. And 
just for your information, all Bourbon are 
Wiskeys, but not all Wiskeys are Bourbon.  

Back to the hotel to rest before we went to 
the Governor’s Mansion for dinner. 

And what a priviledge it was to be there.  
I will not talk about that dinner because I 
won’t know where to start.  Maybe I will just 
mention “mint juleps” and you can take it 
from there. 

The next day we had another beautiful and 
delicious dinner at the home of Secretary 
Larry Hayes and his lovely wife, Melissa. 
Yes, more mint julips were flowing!

Good grief, it looks like I lied. This is 
turning into a travel book!

Back to my job (that I have not done so far), 
which is to write about food.....I will tell you 
that David’s system had the biggest shock of 
its life.  We went to the beautiful Farmington 
Plantation for breakfast:  Country biscuits, 
country ham, creamy sage sausage gravy, 
cheese grits, baked granny smith apples, 
steamed asparagus, smoked salmon, roasted 
beef tenderloin, fresh fruit.  David’s usual 

breakfast is a bowl of cereal, a banana, OJ 
and milk. Get the picture?  But, guess what?  
He loved it, but it is something that people 
would say “don’t try it at home!”

I feel like I am writing an ode to Kentucky, 
not a food article. I can’t even start talking 
about the Derby itself. I always had an 
admiration for horses: the strength, the 
beauty, their flowing movement as they 
run.  It was exciting, it was also educational  
because  - we had the pleasure of having Jim 
Navolio as our guide and teacher.  He was 
knowledgeble about the Derby since he has 
followed it for 31 years - no, betting doesn’t 
have a lot to do with it.  It is the sport in 
itself and the horses that are powerfull, and 
they grab you. 

Oh, yeah the food! At the Derby a lavish 
buffet was set up with succulent beef, pork, 
southern potatoes and lots, lots more. 

Yes, there were mint juleps there too!
It was a trip of a lifetime. 
I want to be a cat!  They have nine lives!
If I still have my job after this article, I 

promise I will talk a lot more about food! 
Wait, I think I can redeem myself. I think 

Bourbon could belong to one of the food 
groups in Kentucky, so here is the recipe of 
the famous Mint Julep from the book

Until next time?

Mint Julep Recipe
1 c. sugar
1 c. water
1 c. mint leaves
crushed ice
100 Proof Kentucky Bourbon
Mint sprigs

Combine sugar and water in a saucepan 
and bring mixture to a boil. Cover and cook 
without stirring for 5 minutes. Remove 
from heat and allow mixture to cool. Bruise 
the mint leaves with the back of a wooden 
spoon. Place mint leaves in a jar and add 
the sugar syrup. Cover and chill for 12 to 24 
hours. Strain the mixture and discard the 
mint when ready to use.

Fill mint julep cup with crushed ice. Add 
1 Tablespoon of the syrup and 1 ounce of 
Bourbon to each. 

Stir and garnish with mint sprigs.
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Rushing Reflections: Bo Rushing-Barnes

Motivation Chip? Installed & Working

Live From the Elsinore: Stephen Martin, Executive Director

Season Tickets–The Way to Go

WelCome to london!

503-363-3986
Reed Opera House

In the future world, years from now, a 
scientist will figure out how to install a 
motivation chip into our ear lobes.  This I 
am sure of; it’s just a matter of time.  Each 
of us will then wake up daily with energy 
boundless, rested and relaxed and ready 
to get on with the day.  In fact, we’ll be so 
motivated we’ll simple spring out of bed, 
feet landing solid on the floor; a look of bliss 
on our faces, ready to fulfill our dreams, 
ambitions and aims in life.  Well, why wait 
for that futuristic chip insert?  There are 
plenty of reasons and endless ways to get 
started on a plan for feeling more motivated, 
more energized and sparked.   The best part 
is that our main source of inspiration begins 
within.  We don’t have to wait for a new 
scientific invention or another person to 
cheerlead us to where we want to go. 

Nobody, no way, no how can get us 
motivated more than we can motivate 
ourselves into action.   It’s built in; all we have 
to do is learn to tap into our inner potential.  
Once we access this amazing strength - watch 
out!  It will surprise us.  Inner strength is 
stronger than ever imagined. Take caution… 
our inner fortitude must be nurtured with 
balance, rest and self care so it can remain 
strong and keep us on our path of discovery.  
Along the way, when we feel as if we’ve lost 
our motivation (and it certainly happens to 
all of us), it may be time to rest and reflect, 
regaining balance and focus; looking closely 
into what is truly important.  

According to Wikipedia, Self Motivation is 
the ability to find a reason and the necessary 
strength to do something, without the need 
of being influenced to do so by another 
person. Self-motivation is all about working 
in a careful and consistent manner without 
giving up.  Reminder: The Little Engine 
Who Could, a childhood storybook about 
inner potential, one wheel turn at a time.  
Suggestion: Read and re-read the book.  
Share it with others in your life.  

To keep the fire of internal motivation 

glowing, it’s important to have a set path for 
what will make us happy and keep us inspired 
along the way.  Behavioral psychologists 
stress the importance of external goals, set 
by oneself, to prompt action and maintain 
motivation.  So, the first natural step for self-
motivation may be in deciding on a goal and 
then following up with a plan that includes 
lots of action.  I think the major road to self-
motivation is directly related to the “doing” 
part, the action involved.  I recall so many 
projects in my past that seemed totally 
up hill and neck breaking until I actually 
established a goal and then started on the 
journey.  Each step, once I was internally 
motivated to get started, became more 
doable and enjoyable.  Positive self-talk 
certainly plays a huge role in maintaining 
a healthy slice of self-motivation.  When I 
ran my first marathon,  it was my inner self, 
my inner qualities that kept me running, 
even as my feet began to blister and bruise 
toward the end of the run.  I trained hard, I 
held fast to an inner strength that supported 
me and I kept telling myself I could do it….
and I did it!   

Yes, I had a trainer and plenty of people 
cheering me onward, but it was ME that 
kept the momentum, dipping deep into my 
inner reserve and finishing the marathon.  
We are all capable of tapping into our inner 
force field; our personal self-guided tour to 
success. An important note: Be careful in the 
design of a goal.  Each goal must come from 
our heart and be exciting to us in order for 
our inner motivation to propel us forward. 
(See Artistic Goal Setting: One small brick 
at a time, April/2006, SBJ)

A well known actor was asked how she 
maintains such a hectic lifestyle which 
includes spouse, children, and a deep 

involvement with a worldwide charity; all 
the while still finding time to film several 
blockbuster movies a year. After thinking for 
a moment, she replied “I am a multi-faceted 
person with lots of quirks and a strong knee 
jerk reaction to the things in my life that 
need fulfilling. I have family obligations, 
civic obligations, past experiences that try 
to hold me back, plenty of baggage that I 
sometimes forget to dump and instead insist 
on lugging around with me. I think all these 
parts of me are connected, and as I grow in 
strength and discipline in one area, I think 
the other parts get strengthened, too. I rely 
on an inner fortitude and self-motivation 
to wake me up each morning and begin my 
day with a self-question, “What’s important 
to me today and how can each move I make 
be worthwhile in how it affects me and the 
people I love?”  In the end, it’s always my 
self-motivation that keeps me balanced.”  

L.J. Pearce, a top financial advisor, 
maintains a motivated pace in achieving 
what he wants from life by paying attention 
to these 7 factors. 1. Focus on what you really 
want, tell yourself what you want and how 
you will get it each morning you wake up and 
as the last thing before you go to bed.  2. Stay 
focused. You will lose motivation quickly if 
you do not stay focused on the things you 
really want.  3. You must create and maintain 
enthusiasm for each and everything you do. 
4. Work and live passionately.  5. Set goals, 
aims and targets and stick to them. 6. Always 
think about where you want to be, and what 
you want to be doing in life, maintain these 
positive thoughts as they will help motivate 
you. 7. Always think positively about every 
situation you find yourself in. 

Each of us at Rushing Real Estate, in finding 
and keeping our share of self-motivation, 

act accordingly in striving to fuel our energy 
and work steadily from an internal compass.  
This compass directs us in being fully 
connected to our families, our friends, our 
work and our communities.  There really is 
no need for any of us to wait for a scientific 
breakthrough or a computer chip in our ear 
lobe.  Positive self-actualization is part of 
our DNA make-up; readily available from 
within.  Tap into it today.

Bo Rushing-Barnes in collaboration with 
Linda Harris

Bo Rushing-Barnes, CCIM, is the owner and 
principal broker of Rushing Real Estate, Inc. 
(503) 588-8500, bo@rushinggroup.com, www.
rushinggroup.com

Linda Harris is a freelance writer and 
managing partner in the Employee & Process 
Development firm of Harris & Associates (503) 
951-0886, lharris@monitorcoop.com     

See the Best Shows – Keep your same 
seats – Don’t Miss out! That is the mantra 
you want to remember when purchasing 
season tickets to your favorite shows 
at the Elsinore Theatre.  Season Ticket 
sales are already underway for next 
season for ALL of the season offerings.  
Through your purchase of season tickets 
you help local arts presenters reduce 
their advertising costs for each show.

Season ticket packages offered next 
season include – “Elsinore Presents 
– Main Season”(Neil Berg’s 100 Years of 
Broadway, Cherryholmes, Concert Rock 
Violinist Aaron Meyer, The Alley Cats , 
The Trail Band, Gaelic Storm and Bjorn 

Again; the ABBA Experience).  “Elsinore 
Presents – Family Season” (Charlottes’ 
Web, Chasing George Washington and 
Nate the Great).  “Salem Community 
Concert Association” (Pianist Rudolf 
Budginas, Flute and Guitar The Cavatina 
Duo, Tenor Daniel Rodriquez plus a 
special local show). 

Both the  “Salem Pops Orchestra” and 
“Salem Concert Band” will present a 
season of 4 performances, each with a 
different theme. A new season offering 
will be a season of dance presented 
by the Eugene Ballet.  The Eugene 
Ballet will perform Sleeping Beauty, 
The Nutcracker and Swing Kings with 

American in Paris.
Ticket Prices vary with each season, 

but there is a package that will fit all 
budgets.  You can contact the theatre 
directly to get order information for all 
the seasons.  Call 503-375-3574.  You 
can also go to the Theatre web page 
calendar for a complete listing of events.  
Regardless of which season ticket your 
purchase you help to support local arts 
organizations continue to present great 
quality entertainment.
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Theatre Box Office: 
503-375-3574

www.elsinoretheatre.com

Footloose: The Musical •May 5

The Lion, The Witch & The Wardrobe
•May 8

Back To Business
OFFICE LEASInG:

The Landing – 2264 McGilchrist, Salem available now 966 or 2,328 sq ft $1.75 psf Full 

Service w/ Base Year.

Downtown – 333 High, 766 sq ft – 1.65 psf full service or 2,500 to 5,000 lower level at 

$1.35 psf full service 

Spinnaker Place – 2601 25th Street – 490 or 1,342 sq ft $1.65 psf full service w/base 

year

SInGLE TEnAnCY OPPORTunITIES:
2535 25th Street -1,594 sq ft building, pylon signage on .41 acres $1,800.00 per month 

Modified Gross Lease

2245 McGilchrist – 800 sq ft office, 1,500 sq ft shop, fenced yard $2,250.00 per month 

Modified Gross Lease

InDuSTRIAL:
Burlingham Business Park – Progress Way, Woodburn – 1,000, 2,256, 2,000 sq ft flex 

office, roll up doors .50 cents psf Modified Gross

InVESTMEnT:
745 Church Street – 3,480 sq ft building zoned CO currently has six tenancies 

$385,000.00 redevelopment opportunity

thiS iS juSt a Sampling. Call for more detailS.  We have offiCe SpaCe ranging from 
400 Sq ft to 20,000 Sq ft, retail SpaCe from 700 to 5,000 Sq ft, land opportunitieS, 

build to Suit and inveStment opportunitieS.

•

•

•

•

•

•

•

elAine Gesik
1st Premier Properties llC

503-508-4962 cell  • 503-586-7402 direct dial

AM radio, and other print publications. I am 
absolutely thrilled that my web design business 
has tripled each year for three years in a row. 
Even more fun is being age 64, succeeding in 
a business that most people think is only for 
young techies! I can offer clients the additional 
qualities that come with age… such as life 
experience (commonly known as wisdom), 
business experience, people skills, marketing 
experience and a true sincere awareness of 
how important a client’s website is to them. 

Believing it’s important to maintain a balance 
by giving back to the community I’ve also done 
a lot of free work (or a greatly discounted), 
for non-profit organizations. I’ve contributed 
websites for Salem Soroptimists, Oregon 
Family Childcare Network, Home Youth 
Resource Center, Altrusa’s Wine Chocolate 
and More, First Wednesday, and Summer in 
the City, and others.  

I created and maintain a website for a 
hardworking man in Bali who was referred 
by a friend after she took a trip there. Dewa’s 
only income is from his business as a driver 
and guide. He emails me a couple of times a 
year to send me blessings and his gratitude for 
helping him support his family with the jobs 
this business tool brings him, but I already 
feel blessed just being able to help. I also do 
what I can to mentor teens who are seriously 
interested in this work.

Some great things to know about 
LadyWebPro.com is that I have one client who 
has had me make more than 15 websites for his 
businesses, and credits my efforts and great 

results for keeping him working through the 
downturn in the economy.  

In addition to clients all over the country (and 
world) the local business owners have been just 
delightful to work with because we can sit down 
together to have that important one-on-one 
contact. I was honored to have been hired by 
Mayor Taylor to create her re-election website. 
Our working relationship went with smooth 
precision and I was impressed that Mayor 
Taylor is a problem-solver, not a complainer. 
She was great to work with. 

Although there have been a few adult content 
and other such projects that I’ve declined, I’m 
actually very excited about every web project I 
start because I KNOW I’m going to do a good 
job for my clients and help them enhance their 
business. I wouldn’t want to settle for mediocre. 
I enjoy getting to know people and the workings 
of their business which is great because there’s 
always something new for me to learn. Last 
year a client flew me to Petersburg, Alaska to 
spend a few days getting to know his business 
and town so I could absorb information for his 
website.  I have two clients in Nice, France and 
a number of vacation-lodging websites outside 
the USA, so I also learn more about many new 
areas.  I’m very grateful to God for all of these 
wonderful results! 

More than anything I want my clients to 
finish up thrilled with their websites and to 
have enjoyed the process. I feel honored to 
be trusted to provide them with a terrific 
marketing tool at reasonable prices. There isn’t 
a better deal out there than having a website 
and you don’t have to spend thousands to have 
one!”

Web Designer...Continued from page �

Let us tell your story.™
Association Management & Event Planning

503-585-8254
www.PRSalem.com

vpr
Public Relations, Inc.

3340 Commercial St SE Suite 210
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Designer Goldsmith, Inc.

216 Commercial Street NE • Downtown Salem 
www.wilsonjewelers.com

503-364-8707
10 am - 7 pm M–F 

10 am - 3:30 pm Sat

Dave Wilson

CELEBRATE SPRING WITH
OREGON “SUNSTONE” JEWELRY

“See why Salem buys from Lulays”

503-363-3426            lulayscarconnection.com

2055 Mission St. SE Salem, OR 97302

503-370-7888
willamettevalleygrill.net
Located in the Red Lion Hotel

• Best Undiscovered Restaurant
• Best Steakhouse • Best Burger
• Best General Bar • Best Happy Hour

19
83
34

EXPERIENCE OUR NEW DINNER MENU ITEMS:
• Sauteed Shrimp &
Angel Hair Pasta

• Fennel Pollen Lamb Chops
• New York Strip
• Rib Eye Steak

• Fish & Chips
• Steelhead Trout
• Cilantro Chicken Salad
• Tenderloin and Portobello

Sandwich

Capitol Toyota of Salem owned by Scott 
Casebeer has been named a recipient of 
the 2008 Toyota Motor Sales President’s 
Award. This annual award is presented 
to a select group of dealerships across the 
country. This marks the 8th year Capitol 
Toyota has received the President’s Award, 

placing them in an elite group of dealers 
nationally that have won the award multiple 
times

Only Toyota’s finest dealerships are 
recognized with the prestigious President’s 
Award. In order to qualify as a President’s 
Award winner, dealerships must excel in 
sales, service and customer satisfaction.  
Dealers must meet or exceed stringent 
requirements set by Toyota Motor 
Corporation. 

“We would like to thank our customers.  
This award truly shows the dedication all of 

our employees have to satisfy our customers 
needs,” says Mike Long General Manager.

Capitol Toyota has long been active in 
charitable efforts throughout the greater 
Salem and Mid-Willamette Valley.  These 
efforts include such organizations as Marion 
–Polk Food Share, Boys and Girls Club of 

Salem, United Way of the Mid-Willamette 
Valley and Family Building Blocks, to name 
a few.

Capitol Toyota is part of Capitol Auto 
Group.  Located in Salem Oregon since 1927 
the Capitol franchises include, Chevrolet, 
Cadillac, Subaru, Toyota, Scion and Honda 
of McMinnville.  Operations also include 
automotive service centers at all locations 
and Capitol Collision Center.

Capitol Toyota is located at 25th and 
Mission in Salem or online at capitolauto.
com

Capitol Toyota of Salem Wins 
Toyota Motor Sales Award
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Executive Properties

LOVELY FRENCH COUNTRY ESTATE!
 Nestled in the hills of West Salem! 4 br, 4.5 ba, 6840 sf on 

1.35 acres!  Mountain and city views from almost every 
room.  Entryway w/20’ ceilings, chandelier, marble tile fl oors, 
gourmet kit, fi tness center, theater room. All the features you 

would expect in a luxury home! Call Chet Graham for a private 
showing. 503-932-4051 (595016) John L. Scott SLM

South Salem 15.83 acres
5,100 sq ft architecturally designed and completely renovated 

2007. 4 bedrooms, 4 bathrooms, 4 car garage, apartment 
above garage, pole barn and much more. Call for details. 

Elaine Gesik 503-508-4962
 $1.4 million 1st Premier Properties

EXQUISITELY DESIGNED CUSTOM HOME!
 This one of a kind park like setting is on nearly one full acre! 4 br, 

3.5 ba, 4501 sf located in the heart of the Keizer community! Profes-
sionally designed kitchen features custom cabinetry, slab granite 

counters and top of the line appliances. Eloquently adorned w/wood 
work and built ins throughout. This property is unlike another! Call 

Lisa Trevino 503-385-5812 (603064) John L. Scott SLM

This 3 bedroom, 3.5 bath, 2491 sq. ft. home is thoughtfully 
designed with a spacious master suite on the main level 

featuring custom tiled shower & travertine slab countertops, 
formal dining room, bonus room, separate media room and a 

central vacuum system. Enjoy full surround sound in the media 
room, fl at screen plasma TV & cozy fi replace. Second master 
suite and additional storage room. Professionally landscaped. 

$399,900 (593624) Jake Buckendorf 503-587-1600
RE/MAX Equity Group, Inc.

The House of Seven Gables
South Salem 16.71 acres, 9,000 sq ft French Country Estate, ar-

chitecturally designed, professionally decorated over $500,000 of 
stonework on exterior and entry way, indoor 60 foot pool, sauna, 
Jacuzzi, leaded glass windows, murals, 3 car garage, guest/nanny 
quarters, large barn, outdoor gardens and fi replace and so much 
more. Call for details 503-508-4962. Elaine Gesik. $1,795,000

1st Premier Properties

575 Quiet Way SE
5 1/2 view acres, Spring Lake Estates, private lake, miles of horse 

trails, 3,000 sq’ custom, blt in 2007, walls of windows, vaulted 
ceilings, Brazilian Cherry fl oors, skylights, beautiful master 

w/soaking tub, $589,900.  (607629) Phyllis Murray 503-910-0652
RE/MAX Equity Group, Inc.

Built in 08’ this custom 2685 sq ft home is a must visit! 
Nestled in the trees on 2 acres just outside of Salem. Take 

your pick of two large master suites (one up, one down) with 
tons of custom luxuries. Upstairs master features travertine, 

cherry cabinets & fl oors, slab granite counters as well as a gas 
fi replace. Enjoy a roomy 875 sf 4-car garage, fully landscaped 

yard and UGS! $529,900. (609139) 
Jake Buckendorf 503-587-1600 RE/MAX Equity Group, Inc.

6723 Rippling Brook Dr, SE
Gorgeous wooded setting, 1.13 acres, large pond & year round creek, 
Custom 3245 sq’, 4 brm, 3.5 ba, huge bonus rm, granite, cherry cabs, 

tile fl oor, gas FP,3 car garage plus heated 32x40 2 story fi nished 
shop,  minutes to town $665,000.  (609628) 

Phyllis Murray 503-910-0652 RE/MAX Equity Group, Inc.

41839 Valley View Dr  Scio, OR
3,000 sq’ updated farm house on 9+ acres, breathtaking views, 

walls of windows & large deck, 5 brms, 3 full baths, 7+ 
acres leased in Xmas trees, 1984 sq’ shop, lean to. $549,900 

(608435) Phyllis Murray 503-910-0652
RE/MAX Equity Group, Inc.

Extraordinary craftsmanship & 5.71 acres of outstanding 
grounds. Gated circular driveway leads you by multiple water 

features to beautiful main entry. Extensive use of marble & 
granite in formal entry, formal living & DRs, FR, spacious Kit 
& 2 master suites; one w/ luxurious master bath & 3 dressing 
rooms. 3-car garage, greenhouse, arbor, shop area & outbldgs 

$2,500,000 (579884) Jake Buckendorf 503-587-1600. 
RE/MAX Equity Group,Inc.

8337 Tillicum Ct S., Salem
Million $ views! Stately 4333 sq. ft. brick home in Chinook 

Estates. Gourmet kitchen, huge master on main, media room, 
pool, 3+ cars, 6.19 acres, warm & inviting. $1,500,000

(597675) Robyn Morley 503.551.9640
Coldwell Banker Mountain West

2473 Crestmont Circle S., Salem
Breathtaking views! Rich architecture in this luxurious Phillip 
Settecase designed home. On .50 acre with spectacular views. 

Magnifi cent estate 5 minutes to downtown. $1,075,000
(578811) Connie Bresee 503-932-5175 & 

Darylann Kaufman 503-931-9367
Coldwell Banker Mountain West
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2096 Mission St SE
P.O. Box 12903
Salem, Oregon 97309-0903
www.vhpecu.org

503.364.7999
800.273.6962

OUR
IS ON

YOUR COMMUNITY & YOUR FAMILY

Friday, June 12
Beginning at 11:00 am

RELAY FOR LIFE Fundraiser
Come by for our outdoor fundraising 

activities including BBQ hotdogs, sodas, 
and Pitchburst - a modifi ed dunk tank. 
It’s sure to be a day full of excitement!

The 2009 Relay for Life is being held 
at Chemawa Indian School June 19th & 20th 

beginning at noon on Friday.

Proudly serving the Mid Willamette Valley 
for over 50 years


