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Terri Frohnmayer – Executive 
Profile

SeaPort Launches Salem Air 
Service to Portland & Seattle

George Grabenhorst Named RE/MAX Branch Manager
Add up George Grabenhorst’s 25 years personal 

experience in the Salem Real Estate industry with 
over 80 years of the Grabenhorst family name 
rooted in the Mid-Willamette Valley business 
community and you have a guy with a 100 year 
old brand.  When you go back four generations it 
gives you certain insight.

George has a long list of credentials, Realtor of the 
Year, served as President of the Salem Association 
of Realtors, President WVMLS, Chairperson for 
the Marion County Planning Commission and 
even the four time past president of the Salem 
Football Official Association.

“We are very pleased to welcome George to the 
Re/max Equity Group family” said Russ Newcomer  
RE/MAX Equity Group Sr. Vice - President 

George will lead a busy office of nearly 50 
Brokers and head up new recruiting efforts for 
RE/MAX Equity Group in Salem. 

“George Grabenhorst is certainly the right choice 
to coach our Salem office in today’s competitive 
economy” said Jim Homolka - President RE/MAX 
Equity Group. ABOUTTHERE/MAX NETWORK

RE/MAX was founded in 1973 by Dave and Gail 
Liniger, real estate industry visionaries who still 
lead the Denver-based global franchisor today. 
RE/MAX is recognized as a leading real estate 
franchisor with the most productive sales force in 
the industry and a global reach of more than 80 
countries. 

With a passion for the communities in which its 
agents live and work, RE/MAX isproud to have 
raised more than $100 million for Children’s 
Miracle Network Hospitals, Susan G. Komenfor 
the Cure® and other charities. Nobody in the 
world sells more real estate than RE/MAX.

Please visit www.remax.com wor www.joinremax.
com.

This Legislative session, you may be 
as likely to find Terri Frohnmayer at the 
Capitol as with a commercial real estate 
client. When she was 13, Terri’s first job 
was picking up golf balls on a driving 
range. This session, she wants to lower 
Oregon’s high minimum wage for those 
under 18, as a way to incentivize business 
hiring of younger workers. “Real estate is 

By TiM BuckLEy

Continued on page 2

The City of Salem and SeaPort Airlines co-
hosted an open house at Salem Municipal Airport 
to celebrate the arrival of SeaPort Airlines. 
SeaPort began serving Salem April 25, 2011.

 The Oregon-based airline operates 11 weekly 
round trips between Salem and Portland.  The 
26-minute flights serve as an alternative to 
the heavy traffic on I-5, particularly for those 
wishing to catch a connecting flight in and out 
of Portland International Airport or continue on 
SeaPort to Seattle Boeing Field.  

Terri Frohnmayer
Continued on page 4

George Grabenhorst
Branch Manager 



your banker should  
understand you as  
well as your business
At KeyBank, we ask questions and take time to uncover what you really 
need. For example, you may think tapping into a line of credit is the solution 
for everyday expenses like payroll and inventory. By working together, we 
may instead find ways to maximize cash inflows and outflows so you can 
keep your cash longer.

Because we get to know you and your business, we can offer more relevant 
advice and sound solutions.

Start a conversation. And unlock your possibilities.

go to key.com/business
call 877-KEY2BIZ

Credit products are subject to credit approval. 
©2011 KeyCorp. KeyBank is Member FDIC. ADL2662

my work,” she said, “but politics is my business. 
Politics should be part of every business person’s 
work.”

Frohnmayer credits her parents and the small, 
timber-mill town in Washington State for some 
of her values. She received a full scholarship (golf 
and good grades) through Rollins College, in 
Florida, earning a business degree that focused 
on Economics and Accounting. “I graduated 
from a so-called Liberal Arts college, but that’s 
as close as I’ve gotten to the word ‘liberal’ ever 
since,” quipped the owner of First Commercial 
Real Estate Services, LLC. 

After college, Frohnmayer worked in finance 
for timber giants Pope & Talbot, Weyerhaeuser 
and Boise Cascade before launching a Salem 
business in 1985. “It was during the process 
of acquiring land to build a second car wash 
that I became fascinated with the real estate 
profession,” she said.

Can you imagine giving up something you love 
in order to dedicate your every waking hour to 
business success? Frohnmayer gave up golfing, 
after having won the amateur women’s Pacific 
NW Golf Association title in 1970s. “Most 
people know the recipe for a successful business 
but not everybody follows it. Part of that recipe 
is hard work, integrity and perseverance, and 
I’ve always been 100b percent committed to my 
work.  Another part of the recipe is never losing 
sight of who I work for…it’s not me, it’s my 
clients,” she said. “And finally is a combination 
of good listening skills and intuition.”

By 1995, she had sold her carwash business 
and become a broker, joining the Coldwell 
Banker Commercial at Gloria Jackson’s side. In 
2003, with partner Jeff Corner, she started First 
Commercial and has impressed many since then 
with her tenacity, candor, quick wit and results. 
On their website is a quote from Larry Tokarski, 
owner of Mountain West Investment Company 
and a founder of Coldwell Banker Commercial in 
Salem, who said; “First Commercial has proven 
to be knowledgeable, professional and highly 
successful at getting the results I’ve needed in 
commercial transactions. When it comes to 
commercial real estate, I won’t hesitate to give 
First Commercial a call again.”

While her partner Jeff handles the retail 
side of the business, Frohnmayer is the office 
and industrial expert. Repeat business relies 
on good relationships but she said there are 
times when she’ll disagree with a client in 
order to the make the deal a reality for them. 
“One client was firm on his asking price and I 
told him it was too high,” Frohnmayer said. 
Because the prospective buyer was a non-profit 
(Marion/Polk Food Share), there was some tax 
advantages that came with the deal, and that 
allowed the seller to take less money for the 
sale. It often takes a dedicated team to get these 
deals done,” Frohnmayer continued, and she 
relishes the kind of directing and coordinating 
it takes, between her, the buyer and seller, the 
architect, building contractor, attorneys and tax 
consultants.

“I’m not one that craves the limelight,” 

Frohnmayer...Continued from page 1

Continued on page 4



503-587-1600
1860 Hawthorne Ave NE • Salem OR 97301

Private, lovely lot with open & light home!  2877 SF, 4 bdrm (4th bdrm could be 
an office), 2 ba, plus inground pool for summer fun. Great value.  

$210,000 (627053) 

Roger Elliott 
503-569-5003

Serene & Private, 6+ acres, 4661 SF, custom, country manor with every 
amenity imaginable, plus views of the Willamette River and Valley.  

$1,349,900 (632010) 

Marilyn Shotts
503-510-2473

You will love everything about this beautiful, single level home – location, price 
& appeal!  3 Bd / 2 Ba with vaulted LR, cherry cabinets, maple flrs & recent int 

paint. $210,000 (637206) 

Marilyn Shotts 
503-510-2473

Live the Oregon Dream! 20+ acre farm w/Willamette Silt Loam. Solid 3812 SF 
home, multiple shops, outbuildings, grain bins plus good well & pond. Peaceful, 

mtn & territorial views! $695,000 (628303) 

Melsha Team / Henri Lemon 
503-910-4171

Exceptional Bargain! 2355 SF, 4 BD, 2.5 BA ~ all rooms are good size. Well 
maintained home w/solid wood doors & windows, hrdwd floors in bedrms, lots 

of storage. $175,000 (633558) 

Trevor Elliott
503-602-1039

Home Sweet Home! Spacious living room with gas fireplace, French doors off 
the large kitchen-eating area to the patio, 3 Bdm, 2 Ba, plus fenced yard and 

RV parking.  $159,900 (638901)

Rick & Ande Hofmann 
503-390-8000 Code #1494

Curb Appeal Plus!  2056 SF maintained to perfection – 4 Bdrms, 2 Ba home 
tastefully updated with new carpet, paint, range & plantation shutters. Large lot 

with private, park-like backyard. $210,000 (639623) 

Roger Elliott 
503-569-5003

Live the good life in Gated 55+ community!  1700 SF, formal LR & dining 
area, large Mstr Bdrm & bath, utility rm with custom pantry & desk. Double car 

garage & raised garden beds. $42,000 (638676) 

Marilyn Shotts 
503-510-2473
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Frohnmayer added. “I enjoy being behind 
the scenes, getting the job done.” Behind 
the scenes in Salem, she has been a potent 
force for the Chamber of Commerce (as Past 
President) in both their political efforts and 
as a board member. Likewise, she brings 
knowledge of real estate, finance and 
economics to other non-profit boards and 
commissions like Mission Mill, the Grant 
Neighborhood Association, YMCA, the 
Boys & Girls Club and the Marion County 
Children and Families Commission.

Besides the reduction of the minimum 
wage (during a 90-day training period) for 
young adults, Frohnmayer is always looking 
for opportunities to lobby legislators on 
the need for improving the regulatory 
structure in Oregon to make business 
transactions easier. As an example, she 
pointed to a pending commercial deal in 
Millersburg that has been tied up in escrow 
for 11 months, largely due to overlapping 
and burdensome rules by state agencies. 
“And just recently, the US  Army Corps of 
Engineers jumped in and wants to examine 
the property for another five months,” she 
added. “It’s exasperating; I don’t know 
if the deal will go through now. With 
excessive government regulations, we have 
lost the predictability element for business 
to succeed.”

As First Commercial has attained a level 
of success, and with her decision to accept 
fewer board assignments, Frohnmayer once 
again took up golf after a 25 year hiatus. 
Like everything else she does, Frohnmayer 
went after her game as she would a hot 
commercial real estate deal…with gusto.

Terri return to golf last October and 
overcame a field of nearly 100 other women 
in the Pacific NW Golf Association’s 25th 
annual championship. In the 36-hole senior 
women’s tournament, Frohnmayer bested 
the runner-up by nine strokes, finishing 
with a two over par 146. “Once I got over 
my early jitters I played well. Golf is a great 
release from the trials and tribulations of 
the business world,”she added.

Frohnmeyer...Continued from page 2

Fares from Salem to Portland start at $29.  
Fares through to Seattle Boeing Field start at $99. 
Parking is available at Salem Municipal Airport 
for $3/day.  The airline also operates 11 weekly 
nonstop round trips to Newport, Oregon and 
serves Pendleton, Oregon, too.

The SeaPort Pilatus PC-12 is a pressurized, 
turboprop aircraft still in current production. 
Crafted in Switzerland, the PC-12 is ranked as one 
of the safest, most reliable aircraft for regional 
travel. The PC-12 is championed for its comfort 
and fuel efficiency, and is frequently utilized for 
private corporate travel purposes.

SeaPort Airlines prides itself on its outstanding 
air service.  Customers can expect to encounter a 
unique travel experience from the moment they 
arrive for check-in at the terminal to the moment 
they reach their destination.  Without the hassle 

of waiting in large lines, passengers can arrive just 
20 minutes prior to departure in most locations.  
Customers can arrange to be met by a taxi upon 
landing, creating a smooth transfer to the doorstep 
of their final destination.  All clients are met by 
friendly and skilled staff members, willing to 
answer questions and present a high-quality brand 
of customer service.

The Salem Municipal Airport (McNary Field) is 
located two miles southeast of downtown Salem, 
at 2990 25th Street SE. From Interstate 5 North 
& South, take exit 253 from I-5, and turn left onto 
Hwy 22 if coming from the South.  Turn right onto 
Hwy 22 if coming from the North, and follow Hwy 
22, which turns into Mission Street to 25th Street 
SE. Turn Left on to 25th Street and proceed about 
1/2 mile. The Airport entrance is on the left.

SeaPort Airlines is a scheduled commuter airline, 
operating well over 100 total daily scheduled flights 
within Kansas, Missouri, Arkansas, Tennessee, 
Oregon, Washington, and Alaska.  Each location 
consistently provides passengers with efficient 
and convenient service.  Reservations can be made 
by calling 888-573-2767, contacting local travel 
agencies, visiting the SeaPort Airlines website 
at www.SeaPortAirlines.com, or through www.
FlySalem.org.  

SeaPort...Continued from page 1

  Fred Thompson
  Agent
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The All New 2011 Mercedes-Benz C-300

One of the most rewarding aspects of 
my job as a Real Estate Broker is handing 
over keys to a first-time homebuyer and 
saying, “Congratulations, welcome home, 
it’s yours!”  I never tire of experiencing 
that moment with the buyer, the 
moment months of preparation come to 
fruition.  The emotions for the now new 
homebuyer are so familiar: pride, relief, 
disbelief in being identified as an “owner,” 
excitement, jubilation, and gratitude.  
Sometimes an apology from the first-
time buyer accompanies the thanks, and 
let’s face it, we all know going through 
the purchase process can be emotionally 
charged.  Folks forget it’s a home they are 
purchasing, not a car!  This house they 
have just purchased will be their home, a 
place where they can be themselves, where 
they can be with those they love, and live 
life – their “castle,” as we often hear it 
referred to.  This first-time homebuyer 
is with a group of many who make up at 
least 40 to 50 percent of all home sales in 
the US in a healthy market, per National 
Association of Realtor statistics.  Locally, 
at least 1/3 of all properties sold in the 
Salem area and surround were sold to 
those who qualified for an FHA loan.  In 
2011, that statistic still holds true.

According to NAR statistics, the first-
time homebuyer share climbed in both 
2007 and 2008, then surged in 2009.  
First-time purchasers rose from 36 
percent of all homebuyers in 2006 to 
about 45 percent in 2009.  The increase 
in share added roughly 306,000 sales in 
2008-9 nationally.  Without this gain, 
existing home sales for the year would 
have fallen.  An important catalyst for the 
jump in first-time homebuyers in 2009, 
however, was the first-time homebuyer 
tax credit program.  Various estimates 
place the impact of the tax credit on either 
pulling demand forward or releasing 
pent-up demand.

Despite the current economic slowdown, 
per NAR, the housing sector still 
contributed nearly $2.1 trillion to the 
national economy in 2007, accounting for 
15 percent of overall economic activity.  
Keeping that economic contribution is 
crucial if we are to continue to maintain 
overall economic stability.  To see growth 
in the housing sector, enabling the 
consumer to continue to access affordable 
loan programs is critical.  The current 
reform of Fannie Mae and Freddie Mac 
will not succeed without a viable successor 
to continue the premise that those entities 
were established on: the continued 
reliable flow of capital.  Buyers and sellers 
benefit from 30-year fixed-rate mortgages 
– they are good for our economy.  Denying 

buyers access to that type of product will 
have devastating effects on our economy.  
The median age for first-time homebuyers 
is 30, and enabling that group to continue 
access to a 30-year fixed rate encourages 
homeownership investment and keeps 
the dream of homeownership opportunity 
a reality.

Tougher lending standards are not 
helping keep the first-time homebuyer 
in the market for a purchase.  In spite 
of low interest rates and falling house 
prices, some buyers are falling to the 
sidelines.  We don’t need to see tightening 
of FHA eligibility requirements and 
higher FHA premiums, along with 
the recommendation for higher down 
payments for loans.  Some first-time 
homebuyers cannot meet credit or 
employment history requirements for 
some lenders.  Buyers also have a tough 
time competing with cash buyers, who are 
making up a record portion of the market, 
reaching 33 percent.  Sellers prefer cash 
because the deal is more likely to close 
given the current lending environment.  
With the current state of the economy 
being so fragile, continuing to make loans 
less accessible to the consumer will only 
discourage first-time homebuyers from 
jumping into the market.

Another critical deduction that all 
homeowners need to have continued 
access to, and would encourage first-time 
homeownership, is the Mortgage Interest 
Deduction, MID.  MID has been in place 
since 1913, and warning signs have 
appeared on Capitol Hill about mortgage 
interest deductibility.  Homeowners have 
taken big hits in the past few years and 
hardworking folks’ budgets are already 
stressed in these difficult economic 
times.  Changes to the MID in any form 
would adversely affect the entire housing 
market.  NAR President Ronald Phipps 
said it so profoundly: “Removing the MID 

First-Time Homebuyers – A Necessary 
consumer
By PATTi WiLLiAMSON

Patti Williamson
Broker/Owner Legacy Real Estate.

would be committing generational theft by 
denying the next generations access to the 
interest deduction that past generations 
have had access to. Ninety-one percent 
of those homeowners who currently take 
advantage of the MID make less than 
$200,000 a year.”

As a community, we need to continue to 
encourage first-time homeownership by 
educating buyers that there is still access 
to affordable, reasonable mortgages.  The 
American Dream of homeownership is 
still very much alive and well, and right 
now is one of the best times to buy in 
American history.  Homeownership does 
matter to those who should own a home 
and to those who can afford it.  We have 
a responsibility to hold our government 
accountable and remind it of its duty 
to protect citizens’ “life, liberty, and 
property.”  As a Real Estate Broker, I take 
that responsibility to heart and consider 
it a privilege to participate in the home 
buying process with a buyer.  First-time 
homebuyers are a vital group that will 
always be a needed consumer to ensure a 
strong, growing economy.

The Salem Area Chamber of Commerce 
is now accepting applications to be 
a part of the next Leadership Salem 
class.  Leadership Salem is the premiere 
opportunity to find out what makes Salem 
such a great city.  Attendees will develop 
and refine leadership skills, while creating 
lasting bonds with other experienced and 
upcoming Salem leaders through this 
program. 

The program is recognized by business 
colleagues, employers and decision-
makers as an important part of a leader’s 
preparation to serve in our community.

Visit www.salemchamber.org/chamber/
programs/leadership/salem for more 
details or call Kathy Moore at 503-581-
1466. Applications for this competitive 
program must be submitted by May 30, 
2011.

The Leadership Salem program, 
organized by the Salem Area Chamber of 
Commerce, has been financially supported 
by the sponsorship of local businesses, for 
over 25 years. The mission of Leadership 
Salem is to expose highly motivated and 
interested people to the community and its 
issues for the purpose of preparing them to 
serve in volunteer leadership positions.

Apply Now for 
Leadership Salem
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Stop the Addiction?
Musing of the Oregon Pioneer

I Stand Proud and watch from “Atop” the 
Great Dome of the Oregon State Capitol. It 
is my job to watch and remember. In recent 
weeks the national news media proclaimed 
a “shutdown” of all non-essential federal 
government jobs was imminent. A 
compromise was reached in the last hours 
before midnight on a Friday night.  

Everyone is entitled to their opinion, but 
everyone is not entitled to have their own 
set of facts. It is a good saying, but there 
are lots of competing facts. So, it is time to 
examine the facts. I don’t care if you are a 
democrat, a republican or an independent; 
the facts have to be agreed upon. So let’s 
try on a few simple facts. Congress has to 
enact laws to establish an amount of money 
the Treasury can borrow. Congress has 
established such an amount, and it is 14.3 
trillion dollars. This is a very big number.  

Each month and more often than not, each 
week, the US Treasury borrows money. 
This is called a Treasury auction. The 
auction is to establish the interest rate to be 
paid by the US Treasury on the borrowing. 
Institutions, banks, foreign banks and 
individuals can place a bid to lend money to 
the Federal Government. The bid includes 
the interest rate. If the amount of money 
offered is equal to the amount of money 
being sought by the Treasury, then it is a 1:1 
ratio. In simple terms the amount of money 
needed and the amount of money offered 
to loan the Treasury are equal. In recent 
months the ratio has been as high as 3:1 or 
three dollars offered to loan the Treasury 
for every dollar needed for borrowing. Yet, 

the rating agency Standard and Poor’s, says 
there is a one in three chance that in the 
next two years, the US Treasury debt will be 
downgraded from it’s vaunted AAA status.

Borrowing does three things. First, the 
borrowing provides cash flow to operate the 
federal government. Just like any business 
or household, every aspect of the federal 
government needs cash to operate. Second, 
the borrowing pays interest on the federal 
debt which is outstanding. Interest is being 
paid on around 14 trillion dollars. This too 
is a very big number. Third, the Treasury 
is borrowing more money than necessary 
to pay for notes, bills and bonds which are 
maturing and coming due. The reason for 
this is that the revenue from tax receipts 
and other taxes and fees is insufficient to 
operate the federal government.        

In 2006, then Senator Obama voted 
against the increase in the debt ceiling.  His 
remarks are as follows: “The fact that we 
are here today to debate raising America’s 
debt limit is a sign of leadership failure.  
Increasing America’s debt weakens 
us domestically and internationally. 
Leadership means that ‘the buck stops 
here.’ Instead, Washington is shifting the 
burden of bad choices today onto the backs 
of our children and grandchildren. America 
has a debt problem.” In early April 2011, 
the Press Secretary for President Obama 
said the President regretted his vote and 
position taken in 2006. Today, President 
Obama is in favor of raising the federal 
debt ceiling.  

Is President Obama right now, or was he 

right in 2006? These are the facts, and I 
don’t have an answer. I do have an opinion. 
There are few moving parts in this social 
and political dilemma. Government will 
have to be smaller and taxes will have to 
go up. The sheer size of the debt requires 
that spending be reduced. The sheer size 
of the debt requires higher taxes. Just 
reducing spending is not enough. Do the 
math yourself!

Debt is like heroin or other hugely 
addictive drugs. For a short time or for 
a moment, debt makes everything fine. 
Every need is met by government. Every 
wish is fulfilled.  However, just like an 
addict, debt requires another “fix” and 
more and more debt. The United States 
is a huge economy, but paying back 14.3 
trillion dollars will take a huge effort and 
huge sacrifice. Yes, sacrifice! Every social 
program will have less money. Regardless 
of age, each taxpayer will notice some 
reduction in service. This is inevitable.   

But whatever the combination of factors 
might be, there is one axiom that has to 
be faced.  The federal government has to 
stop borrowing money. We have to stop 
the addiction. I Stand Proud and watch 
from “Atop” the Great Dome of the Oregon 
State Capitol. It is my job to watch and 
remember. 

Volunteering means different things to 
different people. What does it mean to you? 
Are you interested in volunteering to give 
back to the community, make friends and 
provide a new social outlet?  Does it allow 
you to make connections and references to 
advance your career?  Perhaps you need 
a number of community service hours for 
graduation or other circumstances. Marion 
County Fair can help fill your need to 
volunteer, whatever your reasons.   

The fair provides great opportunities 
for our county’s entrepreneurs, authors, 
community outreach programs, 
agricultural businesses, and other residents 
and visitors. It provides a forum for people 
to come together and work for a common 
goal to promote, educate, and experience 
all that our county has to offer. 

Volunteers from all walks of life do a 
variety of tasks to cover the many hours of 
the fair. You can greet people while staffing 
the fair information booth, record scores 
as a clerk for an open class judge, help 
with pickup and cleanup and much more. 
Please contact us today to learn about the 
positions available and to schedule a time 
that works best for you. 

We hope to see you at this year’s fair 
July 7-10, 2011. To obtain a volunteer 
application you can visit the fair website at 
www.mcfair.net or go directly to: http://
www.co.marion.or.us/FAIR/volunteer.
htm. For more information contact the Fair 
Volunteer Coordinator Diannah Dolby at 
(503) 881-6147 or

Marion County Volunteer Services 
Coordinator Glenis Chapin at (503) 588-
7990 or send an e-mail to volunteer@
co.marion.or.us

Marion co. Fair 
Needs Volunteers

The EDGE Business Incubator, located 
at the Chemeketa Center for Business & 
Industry in Salem and sponsored by Bank 
of the Cascades, is pleased to announce 
their newest tenant has been enrolled into 
the incubator program and been installed 
into his office space. “We are very pleased 
to welcome Marlin Brownell of Foremost 
Marketing and Media,” said Marcia Bagnall, 
Director of Chemeketa’s Small Business 
Development Center which oversees the 
incubator program.

Brownell adds “I am very excited to be part 
of the E.D.G.E. incubator program. As a new 
business, the targeted education services, 
advising and networking are providing a 
strong support system that will assist me in 
building a solid foundation for my business.”  
Incubator tenants are assigned a primary 
business advisor to meet with monthly 
for help with their financials and strategic 
planning. In addition, each tenant develops 
an educational plan to build their knowledge 

of business practices. Nationally business 
incubator participants have shown a very 
high business success rate after graduating 
from an incubator program.  

“A program like this can’t exist without 
community support” explains Marcia 
Bagnall, and we are grateful for the 
willingness of Bank of the Cascades to 
partner with us.” Bank of the Cascades 
has been involved since the beginning of 
the project and continues to lend their 
expertise and support. “The business 
incubator program at Chemeketa is about 
raising the resources and talents that are 
already here to help develop a stronger 
business community, successful employers, 
and create jobs and revenue for economic 
development,” said Steve Horning, senior 
vice president and area manager, Bank of 
the Cascades. “We are honored to be part 
of this type of educational initiative that 
supports a healthy, stable business climate 
by giving not only sponsorship dollars, but 

also sharing our bankers’ time and expertise 
in the classroom.” 

Bank of the Cascades, founded in 1977, is 
a community bank offering the full range 
of financial services to its business and 
consumer clients. The Bank has a network 
of 32 branches, 11 located in Central Oregon, 
three in Salem/Keizer, one in downtown 
Portland, five in Southern Oregon, three in 
Medford, two in Grants Pass and 12 in the 
Boise/Treasure Valley area of Idaho. www.
botc.com

Chemeketa’s Small Business Development 
Center is a part of The Chemeketa Center for 
Business & Industry, located at 626 High 
Street NE in Salem. Over the past 26 years 
they have provided business training and 
advising for thousands of business owners 
in Marion, Polk and Yamhill counties.   For 
more information about how to apply for the 
program please contact the Small Business 
Development Center at 503-399-5088 or 
http://sbdc.chemeketa.edu

EDGE Business incubator Welcomes New Small Business Tenant

MAKE A 
POSITIVE 
IMPACT.

Make your next event 
a zero-waste event 

It’s easy with Garten!

Call  503-581-4472
www.garten.org

Make your next event 
a zero-waste event 

It’s easy with Garten!

www.SBJNews.com
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oregon secretary of state: Kate Brown

Oregon’s First Financial condition Report

rushing reflections: Bo Rushing-Barnes

integral integrity

Stretch Your DollarS at the
South Salem Senior Center rummage Sale

May 5, 6, 7 • 9am to 4pm
May 8 • Noon to 4pm

6450 Fairway Ave SE, SE, Salem • 503-588-0748

Oregon is currently facing serious fiscal 
challenges. As your Secretary of State 
and Auditor of public funds, I thought it 
was both relevant and timely to produce 
Oregon’s first financial condition report. 
One of our many goals is to give public 
officials and Oregonians the information 
they need to help forge a better financial 
future for our great state. 

A financial condition report provides 
important, easy-to-use collected facts on 
current and historical financial trends. 
The talented auditors in my Audits 
Division analyzed financial information 
covering nearly a decade from Fiscal 
Year (FY) 2001 through FY 2010. This 
extended look is useful because it can 
illustrate movement and reveal little-

known facts about Oregon’s economy, 
demographics and public finances.  

As most of us are very aware, Oregon is 
currently in a deep recession. Although 
there are signs that a recovery may 
be on the horizon, many Oregonians 
have already experienced the life-
changing effects of the recession first 
hand. Over the last decade, conditions 
for Oregonians have worsened with 
increased unemployment, increasing 
poverty rates and a great dependence 
on public assistance. For example, right 
now nearly one in five Oregonians relies 

on government assistance to eat, whereas 
the national average is one in eight. 

The report also identifies some favorable 
trends such as Oregon’s unemployment 
trust fund remaining in the black. Despite 
paying jobless workers more than $3 
billion in benefits last year, $874 million 
of which came from federal stimulus 
dollars, Oregon did not need to borrow 
the money needed unlike many other 
states. A robust compensation fund was 
used. Other positive trends include a 
leveling off in payments to state PERS 
retirees and declining rates of violent and 

property crime state-wide. 
My Audits Division will now prepare 

a financial condition report every two 
years. The purpose of producing this 
comprehensive report is to help create a 
roadmap that will continue to help place 
Oregon on a more solid and sustainable 
path.

The Financial Condition Report can be 
found at www.sos.state.or.us/audits

With all the life situation choices 
presented to us each day, each hour, is it 
any wonder that occasionally we make 
the wrong choices? For most of us, we 
often fall short of a good decision making 
process because our brains are simply in 
overload mode. Our lives, both personal 
and professional, can sometimes leave us 
feeling overwhelmed from all distractions 
and detours along the way. So then, might 
it be time to take charge, to focus on an 
element based on steadfast qualities that 
lead us not into murky waters? No need 
to search very far for this steering quality. 
It’s embedded in our DNA. It’s called 
Integrity. It hangs out in our conscious 
and subconscious thoughts. It beeps both 
softly and robustly when we get off course. 
It talks us through situations that might 
be more smokescreen than reality. Our 
Integrity never stays home alone; it always 
goes with us. It’s steadfastly ours and 
cannot be taken from us in any situation IF 
we embrace it and fully understand it.

Once again, Wikipedia says it best. 
Integrity is a concept of consistency of 
actions, values, methods, measures, 
principles, expectations, and outcomes. In 
ethics, integrity is regarded as the honesty 
and truthfulness or accuracy of one’s 
actions. Integrity can be regarded as the 
opposite of hypocrisy, in that it regards 
internal consistency as a virtue, and 
suggests that parties holding apparently 
conflicting values should account for the 
discrepancy or alter their beliefs.

The Latin root of the word integrity 
is similar to that for integer, meaning 
whole or complete. It’s an inner sense of 
“wholeness”, which we obtain by mixing 
together the attributes of honesty and 
character, two other elements that hang 
out in both our conscious and subconscious 
state of mind. Integrity means you stick to 
your personal code of conduct. You stick to 

what you decide is right and wrong. When 
you live with integrity, you succeed. You are 
open and honest. Your life is uncomplicated 
and less stressful. To make even more 
simple to grasp, personal integrity is when 
a person’s thoughts, equals their words, 
and both their thoughts and words equal 
their deeds. In order to fully honor and 
integrate our capacity to think, speak and 
act with Integrity, our intentions have to 
be complete and whole. All the elements 
of our routines have to become Integral 
parts that strum along together rather than 
separately or fractionally.  

While writing this article, I did an internet 
search on words or phrases that are  syn-
onymous, akin, to the words Integrity and 
Integral. Here are a few of those words that 
spoke clearly to me. Integrity: Correlative, 
correspondent, corresponding, crowning, 
equivalent, fellow, integrative, intercon-
nected, interdependent, interrelated, in-
terrelating, matched, mated, paired, paral-
lel, reciprocal. And for the word Integral: 
aggregate, choate, elemental, entire, full, 

indivisible, intact, part-and-parcel, per-
fect, unbroken, undivided, whole, defrag-
mented. Reading these helped me fully 
realize how our sense of integrity is de-
fined and outlined by how we integrate all 
aspects of our lives through our thoughts, 
words and actions. In her book, Building 
Moral Intelligence: The Seven Essential 
Virtues that Teach Kids to Do the Right 
Thing, Michele Borba writes about the 
importance of integrating the elements of 
empathy, conscience, self-control, respect, 
kindness, tolerance and fairness into the 
way we educate our children in developing 
an integral form of integrity that will guide 
them through life. Given the tools outlined 
in Ms. Borba’s book, I believe it’s a good 
read for we adults who may be in need of 
some simple, pragmatic words of wisdom 
surrounding the Art of Integrity. Check it 
out.

The Rushing Real Estate Team is based 
on the principles of Integrity, Honesty and 
Professional Ethics. We commit each day 
to perform in such a way that adds real 

value to the work we do. Our personal 
and professional endeavors are grounded 
in supporting others and in serving our 
clients. When we find ourselves caught up 
in those aforementioned overwhelming 
distractions and detours along the way, we 
concentrate on doing work that is aligned 
with our values, skills, core principles and 
personal joy. We wish each of you a similar 
path.

Bo Rushing-Barnes in collaboration with 
Linda Harris

Bo Rushing-Barnes, CCIM, owner and 
principal broker of Rushing Real Estate, Inc.             
(503) 588-8500, bo@rushinggroup.com, www.
rushinggroup.com

Linda Harris, freelance writer and managing 
partner in the Employee and Process 
Development firm of Harris & Associates, (503) 
951-0886, lharris@monitorcoop.com 
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Animals at Work
telling your story: Mary Louise VanNatta, CAE

On a recent trip to the gym I was 
surprised to see a dog coming into the 
locker room as I was heading out to the 
pool. Seeing my shock, the lady quickly 
informed me (what I had already guessed) 
that it was a service dog.  

Most of us can recognize a service animal 
that is specifically trained to help people 
with disabilities.  The right for these 
animals to travel with their companions 
anywhere in protected under the 
Americans with Disabilities Act (ADA).  
The ADA states that 

“…businesses and organizations that 
serve the public must allow people 
with disabilities to bring their service 
animals into all areas of the facility where 
customers are normally allowed to go. 
This federal law applies to all businesses 
open to the public, including restaurants, 
hotels, taxis and shuttles, grocery and 
department stores, hospitals and medical 
offices, theaters, health clubs, parks, and 
zoos.”

Last March, the ADA Regulations were 
revised to define “service animals” as dogs 

that are trained to do work or perform a 
task for the benefit of an individual with 
a disability (including physical, sensory, 
psychiatric, intellectual or mental). 
Other animals or untrained dogs are not 
included in the definition.

Outside of service animals, should 
animals come to work?

There are a lot of reasons to say no; 
allergies, disruptions and cleanliness are 
just a few.  However, a few years ago at 
the Winning Workplaces conference in 
Chicago, they discovered a commonality 
in their Top Small Workplaces.  Many 
of their winning companies allowed 
employees to bring their dogs to work.  
They reported the animals assisted in 
relieving anxiety and providing a little joy 
in a stressful workplace.  Employees who 
could bring their pet to work were more 
loyal to their companies and were willing 
to work longer hours because they didn’t 

need to rush home.  At our company, 
every once and a while, you might see a 
cheerful dapple dachshund or a sweet, 
well-mannered terrier (but not on the 
same day).

Is allowing non-service animals at your 
small workplace right for you?

Know it is really up to the business 
owner or employer to make the call.  The 
larger and more corporate a business, the 
more likely rules will prohibit this.  Even 
in family-owned or private businesses, it 
can be a risk for them to allow animals at 
your workplace.  

Obviously, your animal must be well-
trained, quiet and smell good.  Even if you 
think it’s cute when Buster jumps up and 
gives you a kiss, your potential new client 
may not agree.  Try a few test visits.

It has to work for everyone in the office.  
Talk with co-workers or employees and 
set parameters (certain days, hours, 
locations).  They are unlikely to be candid 
if you’re the boss and your animal is 
your third child, so monitor the situation 
carefully.  Also, many people are allergic 

to cats and dogs.  There could be others 
in your building and they can’t be forced 
to listen to barking, meowing or howling.  
Don’t expect colleagues to care for your 
animal so you can go to a lunch meeting.

Be flexible.  If the experiment didn’t 
work, know when to volunteer to leave 
your best friend at home.

We’re fortunate to have our animal 
friends in our lives. For more 
information on Assistance animals, visit 
Oregonassistancedogs.org.  To find a 
friend for life, visit one of our local animal 
shelters. 

Mary Louise is CEO of VanNatta Public 
Relations, an association management, PR 
and event planning company located in Salem, 
named one of the OSU Austin Family Businesses 
of the Year and listed in the 2011 Oregon 
Business Magazine Powerbook for PR firms. 
PRSalem.com or twitter.com/PRSalem.

www.SBJNews.com
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Let’s Talk: W. Ray Sagner CFP

Back to the Basics

marion county commissioner: Patti Milne

Hope & Fresh Beginnings in Marion county

There seems to be a direct correlation between 
the deadline for this article approaching and 
the lack of inspiration for a subject.  After six 
years of writing this column, we have covered 
most aspects of a persons financial life; ideas 
usually come from current news topics or 
experience with clients, prospective clients or 
other professionals.  This month, this hour, my 
inspiration came in a text message from my 19 
year old college sophomore.  The entire message 
read “Should I invest in a mutual fund?” This 
father’s response was “With what? And why?  
Call me this week when you can.” 

My daughter is a bright kid, who has been on 
the Dean’s list since her first semester studying 
International Business (with an emphasis in 
finance) at a small Engineering University; 
she has a job on campus, scholarships and is 
very involved in campus activities. She will 
be working for GM this summer making a 
significant salary, for a person of her age and 
experience.  I am very proud of her. All that 
said and parental support aside, I am pleased 
that she is thinking ahead, but investing? There 
are a couple of things that might come prior to 
tossing your summer savings into the Financial 
Markets. 

In the business of offering financial planning 
advice and managing wealth, many Financial 
Planners work, for the most part, with those 
who have accumulated assets over their 
working lives and understandably assume that 

many people are acquainted with the basics of 
managing and accumulating assets to meet their 
goals.  Although as evidenced by our culture of 
got-to-have-it-now and the lack of concern in 
the accumulation of debt, we are not teaching 
our kids the skills to manage their financial lives 
or evaluate the messages they are receiving from 
the marketers. 

My daughter was taught from an early age to 
recognize that advertizing was meant to create 
a feeling of need and that we need to take a step 
back and ask what it is they are selling and if it 
fits our lives. However, I may have been remiss 
on the financial basics and it seems that now it is 
my time for “the talk”. 

So here are the very basics for both adults and 
our children, no matter how old:

Budget:  A budget is not merely a limit on 
spending.  A budget is determining where your 
money goes and gives you control over what 
your spending priorities are.  Our 16th President 
Lincoln was quoted as saying “You can not 
establish sound security on borrowed money.”  
We could use him in Washington today. 

Keeping Track: See Februarys’ article.  Have a 
filing system for income and expenses and know 
where you are financially.

Checking Account:  You should have a 

minimum of one month’s expenses in your 
checking account above some minimum safety 
net. 

Life Insurance:  If you die today how difficult 
will it be on the ones you currently provide 
support for?  Do you know how much a funeral 
costs?

Money Market:  Accumulate 3-6 six months 
of expenses for emergencies and above that is 
where you save for the trip to Disney.  If you use 
a credit card for large expenses and can’t pay it 
off within three months, you can’t afford it. 

CD or Government Bonds:  Saving for a down 
payment on a large purchase, home or car.

Retirement Account:  If your company offers a 
plan, put in your maximum contribution.  

In years to come your more mature self will 
think that your less mature self was brilliant.  
Open a Roth IRA when you first become 
employed and contribute to it.

Invest:  If you have made it this far you 
are doing well.  This is the stage where you 
accumulate wealth, supplement your retirement 
accounts and create a legacy.  Allocate to 
different asset classes and diversify within them.  
Don’t pick a stock you heard about and think 
you will hit the lottery. 

Of course this is basic and there are some 

things we didn’t cover; estate planning, 
education planning, medical, etc., but what a 
great start.  If our kids left high school with these 
basics ingrained in there thought process, think 
how much better their and our futures would be.  

Oh and the phone call, essentially we agreed 
that I would teach her the basics of financial 
planning during summer break. Now I have my 
lesson outlined. 

The purpose of this article is to inform our 
readers about financial planning/life issues. 
It is not intended, nor should it be used, as a 
substitute for specific legal, accounting, or 
financial advice. As advice in these disciplines 
may only be given in response to inquiries 
regarding particular situations from a trained 
professional. Ray Sagner is a Certified Financial 
Planner™  with The Legacy Group, Ltd, a fee 
only Registered Investment Advisory Firm, in 
Salem. Ray can be contacted at 503-581-6020, 
or by email at Ray@TheLegacyGroup.com You 
may view the Company’s web site at WWW.
TheLegacyGroup.com 

Spring represents fresh beginnings and 
hope.  While I am hopeful about the county 
budget process which we will begin shortly, 
our budget is largely subject to the actions of 
the federal government and state government, 
which leaves us in a holding pattern for the 
time being.

Ultimately, whatever they “do” to county 
government, the new fiscal year will be a new 
“beginning” in some shape or form, just as it 
always is. Each year we are challenged to make 
adjustments in our budgets and find cost-
effective ways to deliver services and programs 
as a result of the mandates and legislative 
changes. Some things are anticipated, some 
are surprises.  Recent federal votes to change 
Medicaid from an entitlement to state block 
grants and large reductions to the U.S. 
Department of Transportation funding have 
been anticipated and will mean changes in 
county budgets in these areas. Mind you, I 
support congressional efforts to reduce the 
federal deficit; however, we will have to do 
business differently.

We aren’t holding our breath while the 
state legislature reaches its half-way mark 
before closing the session down in June.  
Still uncertain at this time are impacts on 
public safety, public health, the future of the 
Children and Families Commission and the 
county share of lottery dollars. 

In the meantime, we have been quite 

busy with several important issues.  The 
Courthouse Square Task Force continues to 
gather information, have lively discussions 
and now seeks direction to best move the 
process toward final recommendations to 
the Board of Commissioners and the Salem-
Keizer Transit board of directors. The 
purpose of the task force “…is to identify 
and develop possible solutions for the future 
course of action for the Courthouse Square 
building and transit mall. The task force will 
develop one or more recommendations to the 
board of commissioners and transit board 
after review of information…” Through the 
Technical subcommittee new cost estimates 
have come forward to repair the building.  
Additionally, the full task force has wrestled 
with issues such as placing a firm value on 
the building, how much is too much to spend 
to fix the building, what is the borrowing 
capacity of the owners should we decide to 
fix it, and what would the “fix” be.  Would the 
fix be the condition of the building when we 
vacated it or would it be “like new” condition? 
Unresolved issues include insurance proceeds 
available and how they can or might be spent.  
And, of course, some would like to see ideas 
other than fixing the building come into play 

so the owners have a wider array of possible 
options to choose from.  It continues to be 
my hope that we leave no stone unturned.  All 
ideas should be fully vetted and the process 
must continue to be open, transparent and 
conducted in a timely but judicious manner.

On the lighter side, April was National 
County Government Month. This year’s 
county government month theme is “Serving 
Our Veterans, armed Forces and Their 
Families.” At Marion County we took the 
opportunity to recognize, honor and thank 
all veterans and military personnel for their 
service. We are proud of our own county 
employees who are veterans. I am particularly 
proud of one who is organizing efforts to 
specifically recognize and create a support 
system for veterans countywide. Thank you to 
all veterans for your service to America!

We commissioners recently also had 
the pleasure of honoring Marion County 
volunteers. And boy do we owe them huge 
thanks for all they do to help us do our 
job!! More than 3,900 individuals provided 
over 150,000 volunteer hours in 2010 to 
Marion County. Altogether the value of this 
tremendous commitment to the county 
is valued at $2,850,881. Volunteers do 

everything from walking dogs at the dog 
shelter to investigations and advocating 
for victims, to search and rescue units, to 
serving on the Fair Board, the Solid Waste 
Management Advisory Committee and the 
Economic Development Advisory Board to 
counting ballots at Elections, and so much 
more. Many, many thanks to each and every 
one who gives so much to Marion County!! 

And, please put our sixth annual “Striking 
Out Meth in Marion County” event on 
your calendar for July 29, 2011, 6:00 p.m. 
at Volcanoes Baseball Stadium in Keizer. 
This popular summer-time, family event 
is a celebration of the many community 
efforts in the fight against meth and other 
dangerous drugs and their impact on our 
youth. The event is full of positive messages 
for healthy life choices for our young people. 
It’s all happening during a professional minor 
league baseball game. For more information 
and sponsorship opportunities, please call 
me at 503.588.5212 or e-mail me at pmilne@
co.marin.or.us.
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TRUSTEE’S NOTICE OF SALE
 PLEASE TAKE NOTICE that the foregoing instrument shall constitute notice, pursuant to ORS 86.740, that the Grantor of the Trust Deed described below has 
defaulted on its obligations to beneficiary, and that the Beneficiary and Successor Trustee under the Trust Deed have elected to sell the property secured by the Trust Deed: 
TRUST DEED AND PROPERTY DESCRIPTION: This instrument makes reference to that certain Line of Credit Instrument / Line of Credit Deed of Trust dated July 17, 
2007 and recorded on August 7, 2007, as Reel 2850, Page 223 in the real property records of Marion County, Oregon, wherein Hyacinth LLC, an Oregon limited liability 
company, is the Grantor, and AmeriTitle is the original Trustee, and Bank of the Cascades, an Oregon state-chartered commercial bank, is the Beneficiary, as modified by 
that certain Modification of Deed of Trust dated June 9, 2010 and recorded June 24, 2010 as Reel 3189, Page 22 in the real property records of Marion County (the “Trust 
Deed”).  The aforementioned Trust Deed covers property (the “Property”) described as: See Exhibit “A” attached. Also commonly described as: NW Corner of Hyacinth 
and Salem Industrial Drive NE, Salem OR 97317. The tax parcel number is: R26021. The undersigned hereby certifies that he has no knowledge of any assignments of the 
Trust Deed by the Trustee or by the Beneficiary or any appointments of a Successor Trustee other than the appointment of David W. Criswell, Esq., as Successor Trustee as 
recorded in the property records of the county in which the Property described above is situated.  Further, the undersigned certifies that no action has been instituted to 
recover the debt, or any part thereof, now remaining secured by the Trust Deed.  Or, if such action has been instituted, it has been dismissed except as permitted by ORS 
86.735(4). The name and address of Successor Trustee are as follows: David W. Criswell, Esq., Successor Trustee, Ball Janik LLP, 101 SW Main Street, Suite 1100, Portland, 
Oregon  97204-3219. The Trust Deed is not a “Residential Trust Deed”, as defined in ORS 86.705(3), thus the requirements of Chapter 19, Section 20, Oregon Laws 2008, 
and Chapter 864 [S.B. 628], Oregon Laws 2009, do not apply. DEFAULT BY BORROWER: There are continuing and uncured defaults by Hyacinth LLC (the “Borrower”) 
that, based on the provisions of the Trust Deed and the written documents for Loan No. 90014934, including the promissory note dated and effective as of July 17, 2007 
as modified by written Change in Terms Agreements dated December 1, 2009 and February 25, 2010, and as subsequently renewed by promissory noted dated June 9, 
2010 (the “Note”), authorize the foreclosure of the Trust Deed and the sale of the Property described above, which uncured and continuing defaults include but are not 
necessarily limited to the following: 1. The Loan secured by the Trust Deed matured on November 30, 2010, at which time the entire principal balance owed together with 
all accrued interest plus Beneficiary’s unpaid fees, costs, and expenses was immediately due and payable by Borrower to Lender.  Borrower has failed to pay to Lender a 
total of not less than $788,764.16 (the “Indebtedness”) which total amount is comprised of an unpaid principal balance of $740,717.39 together with accrued and unpaid 
interest through and including January 5, 2011 of $38,618.27 plus Beneficiary’s unpaid fees, costs, and collection expenses of not less than $9,428.50.  Interest on account of 
the unpaid principal portion of the Indebtedness continues to accrue from and after January 5, 2011, at a rate that is currently 8.5% percent per annum or $172.49583 per 
diem.  ALL AMOUNTS are now due and payable along with all costs and fees associated with this foreclosure.  2. As to the defaults which do not involve payment of money 
to the Beneficiary of the Trust Deed, the Borrower must cure each such default.  Listed below are the defaults which do not involve payment of money to the Beneficiary 
of the Trust Deed.  Opposite each such listed default is a brief description of the action necessary to cure the default and a description of the documentation necessary to 
show that the default has been cured.  The list does not exhaust all possible other defaults; any and all defaults identified by Beneficiary or the Successor Trustee that are not 
listed below must also be cured. OTHER DEFAULT/ Description of Action Required to Cure and Documentation Necessary to Show Cure. Non-Payment of Taxes and/or 
Assessments/ Deliver to Successor Trustee written proof that all taxes and assessments against the Real Property are paid current. TOTAL UNCURED MONETARY (PAY-
MENT) DEFAULT: By reason of said uncured and continuing defaults, the Beneficiary has accelerated and declared all sums owing on the obligation secured by the Trust 
Deed and the Property immediately due and payable.  The sums due and payable being the following: Unpaid principal amount owing pursuant to the Obligations, as of 
January 5, 2011: $740,717.39; Unpaid interest owing pursuant to the Obligations as of January 5, 2011: $38,618.27; Accrued and unpaid fees, costs and collection expenses, 
including attorneys fees and costs to January 5, 2011: $9,428.50; TOTAL DUE: $788,764.16. Accordingly, the sum owing on the obligation secured by the Trust Deed is 
$788,764.16, as of January 5, 2011, together with interest accruing on the principal portion of that amount, plus additional costs and expenses incurred by Beneficiary and/
or the Successor Trustee (including their respective attorney’s fees, costs, and expenses). ELECTION TO SELL: Notice is hereby given that the Beneficiary, by reason of the 
uncured and continuing defaults described above, has elected and does hereby elect to foreclose said Trust Deed by advertisement and sale pursuant to ORS 86.735 et seq., 
and to cause to be sold at public auction to the highest bidder for cash, the Grantor’s interest in the subject Property, which the Grantor had, or had the power to convey, 
at the time the Grantor executed the Trust Deed in favor of the Beneficiary, along with any interest the Grantor or the Grantor’s successors in interest acquired after the 
execution of the Trust Deed, to satisfy the obligations secured by the Trust Deed as well as the expenses of the sale, including compensation of the Trustee as provided by 
law, and the reasonable fees of Trustee’s attorneys. PLEASE TAKE NOTICE that the sale will be held at the hour of 10:00 a.m., in accordance with the standard of time es-
tablished by ORS 187.110, on June 6, 2011, on the front steps of the main entrance to the Marion County Courthouse, 100 High St. NE, Salem, in Marion County, Oregon. 
RIGHT OF REINSTATEMENT: Notice is further given that any person named in ORS 86.753 has the right, at any time prior to five (5) days before the date last set for the 
sale, to have this foreclosure proceeding dismissed and the Trust Deed satisfied by (A) payment to the Beneficiary of the entire amount then due, other than such portion 
of the principal as would not then be due had no default occurred, together with the costs and expenses actually incurred in enforcing the terms of the obligation, as well 
as Successor Trustee and attorney fees as prescribed by ORS 86.753); and (B) by curing all such other continuing and uncured defaults as noted in this Notice. DATED: 
January 7, 2011. By: David W. Criswell, OSB 925930, Successor Trustee, Ball Janik LLP, 101 SW Main Street, Suite 1100, Portland, Oregon 97204-3219, Telephone:  (503) 
228-2525, Facsimile: (503) 295-1058. Email: dcriswell@balljanik.com.
 Exhibit “A” Parcel I: That portion of the following described tract of land lying Easterly of the Easterly lines of Salem Industrial Drive and Hyacinth Street as de-
scribed in Deed recorded May 24, 1984 in Reel 345, Page 864, Film Records for Marion County, Oregon. Beginning at an iron pipe set in the West line of the Southern Pa-
cific Railroad right-of-way in Township 7 South, Range 3 West of the Willamette Meridian, in Marion County, Oregon, said iron pipe being 859.32 feet South 18°00’ West 
from the Southeast corner of a tract of land conveyed by Adam Stephens and wife to Lucinda Birrilla Stephens by deed recorded in Volume 34, Page 191, Deed Records 
for Marion County, Oregon, said point of beginning being also the Southeast corner of the tract of land conveyed to J. L. Rickman recorded in Volume 131 Page 59, Deed 
Records for said County and State; and running thence South 18°00’ West along said right-of-way line 471.24 feet to an iron pipe; thence North 82°68’ West 984.22 feet to 
an iron pipe; thence North 00°54’30” East 292.65 feet to an iron pipe set at the Southwest corner of said Rickman Tract; thence North 88°12’ East 1118.32 feet along the 
South line of said Rickman tract to the point of beginning. SAVE AND EXCEPT that portion of property as described in Warranty Deed recorded January 15, 2008 in Reel 
2909, Page 25, Marion County, Oregon Deed Records. TOGETHER WITH an appurtenant easement for road right-of-way over the following: Beginning at an iron pipe 
in the West line of the Southern Pacific Railroad right-of-way 1330.56 feet South 18° West from the Southeast corner of tract of land sold by Adam Stephens and Lucinda 
Stephens, his wife, to Lucinda Birrilla Stephens on November 6, 1886 which deed is recorded in Volume 34, Page 191 of Marion County Deed Records, thence South 18° 
West along said right-of-way 133.06 feet; thence North 71°06’ West 20.00 feet to an iron bar, thence North 18° East 128.37 feet to an iron pipe; thence South 82°28’ East 
20.46 feet to the place of beginning, lying and being in the Adam Stephens Donation Land Claim in Township 7 South, Range 3 West of the Willamette Meridian in Marion 
County, Oregon. 
Parcel II: Beginning at a point on the Westerly right-of-way line of the Southern Pacific Railroad, said point being 118.80 feet South 18°00’ West from the most Southerly 
Southeast corner of that tract of land described in that instrument recorded in Reel 671, Page 006, Marion County Records, said point is recorded as being South 18°00’ 
West 1330.56 feet from the Southeast corner of a tract of land conveyed to Lucinda Birrilla Stephens by deed recorded in Volume 34, Page 191, Deed Records, and situated 
in the Northwest quarter of Section 12, Township 7 South, Range 3 West, Willamette Meridian, in Marion County, Oregon, thence South 18°00 West along the Westerly 
line of the Southern Pacific Railroad, a distance of 54.53 feet, more or less, to a point on the North line of Hyacinth Street NE;  thence North 78°42’47” West along the 
Northerly line of said Hyacinth Street a distance of 20.11 feet; thence North 18°00’ East parallel with the Westerly line of said Railroad, a distance of 48.34 feet, more or 
less, to a point which is North 82°58’ West to the point of beginning; thence South 82°58’ East along said Southerly line, a distance of 20.34 feet to the point of beginning.
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What if your cancer treatment could 
be tailored to you, using your DNA? 
Learn about the future of cancer care 
from internationally renowned cancer 
researcher and oncologist, Brian Druker, 
MD, on Thursday, May 19 at Willamette 
University.

Dr.  Druker, director of the OHSU Knight 
Cancer Institute and JELD-WEN Chair of 
Leukemia Research, helped revolutionize 
cancer treatment worldwide when he 
developed Gleevec®, a breakthrough drug 
now used to treat seven types of cancer.

Dr. Druker’s presentation will focus 
on the hopeful future of cancer care. 
His appearance in Salem highlights the 
successful partnership that Salem Health’s 
Salem Cancer Institute has formed with 
OHSU Knight Cancer Institute. The 
collaboration, which began in 2009, 
provides Salem area residents more access 
to new teams of healthcare providers, 
clinical trials. The partnership allows both 
providers to share expertise and resources, 
while avoiding duplicative services. The 
result is better patient care, a cost savings 
for patients and a cost savings for Oregon 
overall.

The free event is hosted by Salem Cancer 
Institute and will be held at Willamette 
University’s Roger’s Music Center at 
Hudson Hall.  A small health fair will start 
at 5:30, targeted to those who want to learn 
how to prevent, treat, survive and support 
others with cancer.  Light refreshments will 
be served. Dr. Druker’s presentation will 
be between 6:30 and 7:30 p.m.  University 
parking is available at Sparks Center.  
Registration or information is available 
online at salemhealth.org/CHEC, or by 
calling the Salem Hospital Community 
Health Education Center:  503-814-2432 
(CHEC).

it’s Personal: 
How DNA-based 
Therapies are 
Transforming 
cancer care

Dr. Brian Drucker

Governor John Kitzhaber and the 
Oregon Sustainability Board honored 
six Oregon companies and non-profit 
organizations for their commitment 
to sustainable business practices at 
the Future Energy Conference on 
April 13th.

Burgerville was chosen as the 
winner in the large business category. 
Northwoods Nursery received the 
award in the small business category. 
The NGO/Government awards went 
to the Corvallis School District, 
Corvallis Sustainability Coalition, 
First Alternative Co-op and the Port 
of Portland.

“We are working hard to rebuild 
Oregon’s economy so that it is truly 
sustainable, and these pioneering 
companies and organizations are 
strong examples of how we can achieve 
this,” said Governor Kitzhaber.

The awards recognized organizations 
that had taken dramatic and 
comprehensive steps to incorporate 
sustainability into their operations 
and set themselves up as examples 
for other organizations of their type 
and size. Oregon Secretary of State 

Oregon Sustainability 
Winners Honored at Future 
Energy conference

Kate Brown, who chairs the Oregon 
Sustainability Board, joined Governor 
Kitzhaber in handing out the honors.

“It is truly an honor to recognize these 
organizations for their outstanding 
efforts in supporting Oregon’s 
economy while reducing the impact 
on the environment,” Secretary of 
State Kate Brown said. “These private 
and government groups are real 
innovators for the future and their 
work should inspire us all to live more 
sustainable lives both at work and at 
home. All the winners deserve our 
deepest gratitude.” 

In 2006, then Governor Ted 
Kulongoski issued an Executive Order 
directed the then Oregon Economic 
and Community Development 
Department (OECDD) [now known 
as Business Oregon] to establish an 
awards program to promote and 
advance the inclusion of sustainable 
practices in government and the 
private sector.

For more information, please refer 
to http://www.sustainableoregon.
net/DAS/FAC/SUSTOR/awards.
shtml

Salem’s Union Street Railroad Bridge 
Conversion Project was recently selected to 
receive a national preservation award from the 
Victorian Society in America.  The project was 
selected “for the remarkable restoration of this 
obsolete 1913 structure and for its adaptive 
reuse as a pedestrian and bicycle crossing that 
has become a popular community destination.”  
The award, a hand-lettered and illuminated 
calligraphy certificate, will be presented to the 
City of Salem, at the Society’s annual meeting on 
Sun., May 29, at the Embassy Suites Downtown 
Hotel in Portland, Ore.  

“This historic preservation award is a great 
honor for the City of Salem. It recognizes the 
innovation, design, community involvement and 
federal, state and City collaboration that made 
this project what it is today,” said Salem Mayor, 
Anna Peterson.  “Congratulations to the Council 
and all the staff who worked so diligently to bring 
this bridge to life for our community.” 

The Union Street Railroad Bridge was built 
across the Willamette River in 1912-13 by 
Southern Pacific Railway to connect Salem to 
the West Willamette Valley.  The bridge was 
acquired by Union Pacific Railroad in 1996 and 
was purchased by the City of Salem for one dollar 
in 2004.  The bridge was put on the National 
Register of Historic Places in January 2006. 
www.cityofsalem.net/unionbridge

Salem Bridge 
Receives 
National Historic 
Preservation Award
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Want to make great business decisions?

Whether you are new to business or 
ready to reach the next level, discover 
the Small Business Development Center.

We’ve got classes and support to help 
you succeed.

Find out what’s possible  
at sbdc.chemeketa.edu.

Chemeketa Community College

Center for
Business & Industry

EO/AA/ADA institution

It may be your next  
great business decision.

Did you know that Salem is the home 
of a gym full of national champions in 
competitive cheerleading (you do if you’re a 
Facebook friend of mine)? And did you know 
that this is not your father’s cheerleading 
we’re talking about? These girls and young 
women are about as athletic as you can get. 
Still have no knowledge of these teams? 
Don’t feel bad, you’re not alone. It just 
happens to be one of the best kept secrets 
in town. But that’s going to change because 
I’m about to expose you to a fantastic local 
business, Champion Cheer Athletics (CCA)!

Just this year alone, CCA has garnered 
these titles: National Grand Champion 
once, National Champions twice, and Best 
Regional Program for the season. And in 
the largest competitive cheerleading event 
in the land in Dallas, Texas, with 15,000 
cheerleaders from 750 teams across the 
land, they took (only because of a couple of 
uncharacteristic bobbles) seventh. CCA is 
like a finely oiled machine.

They’ve taken so many firsts that it’s 
easier to note the one competition in Texas 
or the one in Bellevue, Washington where, 
because of a bobble or two, they did not 
win. How can this be, you might ask, that 
there is an athletic program in this area that 
has over 150 female student athletes from 
just about every elementary, middle and 
high school in the Salem/Keizer area, and 
beyond, winning national championships, 
and it doesn’t even make the newspaper 
(one small mention after the first national 
title in Portland at the Convention Center)? 
If this was my hometown of Grants Pass, 
this would have made the front page of the 
Courier!

Before I give you a closer look at CCA, 
I’ll tell you how it got started. It all began 
on January 20, 1970 in Beloit, Wisconsin, 
when Lynelle (now Blum) was born. 
Lynelle grew up in several different towns 
as her father, a minister, presided over a 
number of different churches during those 
early years. Mom was (is) his director of 
ministry for his churches (They’re moving 
to Creekside in June).

Blum graduated from Waukesha, 
Wisconsin HS in 1988. She has a brother 
who’s two years younger and a music pastor 
in Wisconsin.

Lynelle took an early interest in 
cheerleading. She was the cheerleader 
captain as a high school junior and senior. 
She also participated in drama, singing and 
dancing and was even on the ski team.

After HS graduation, Blum went to Oral 

National 
champions 
in Salem – 
you Bet!
By BiLL iSABELL
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LEASED:
Helion Software - 4275 Commercial St. SE•
Best Face Forward Salon - 880 Commercial St. SE•
Santiam Wine Company - 1555 12th St. SE•
LaLumiere Massage Boutique - 237 State St.•
Salon - 417 Lancaster Drive NE•

SOLD:
Fresenius Medical Care - 440-444 Lancaster Dr. NE•
Head To Toe Therapy -  Phoenix, Arizonia•

BUSINESSES SOLD:
Wild Wood Cafe - McMinnville •

     Selected 2011 Transactions 

Phoenix, Arizonia

Small businesses are the engine of 
the economy, and when the economy 
sputters they often feel it first. In the 
current climate of uncertainty, many 
small businesses have cut expenses to the 
bone and tried to make their operations 
as lean and efficient as possible.

But even if a small business owner can’t 
control the marketplace, he or she can 
take steps to protect their key assets: the 
people the business relies upon.

Details Matter To customers
A recession tests customer loyalty, 

as people cut back on spending and 
carefully weigh their options for even 
necessary purchases. For businesses 
that are strapped themselves, it may 
be easy to let attention to the details 
of customer service slip. But this is the 
time that details matter most, whether 
it’s taking the trouble to send a holiday 
note to your mailing list or offering 
special deals to prize patrons. The key 
to their loyalty is to let them know they 
matter to you.

Appreciate your Employees
Of course, you want your employees 

to know they’re important, too. You 
need their knowledge and experience 
to navigate the uncertain times. The 
recession might mean sacrifices for 
everyone, but it is also a time to make 
sure valued workers know how much 
they are appreciated. Even small 
gestures, like movie tickets or a night 
at a local restaurant, can keep morale 
steady.

Supplement Benefits, Not costs
You may want to consider “beefing 

up” your employee benefits package. A 
“Voluntary Payroll Deduction” (VPD) 
program is one of the most popular ways 
employees can purchase additional, 
personally-owned buy life insurance. 
A VPD program can usually be set up 
using your existing procedures for 
payroll deduction. A life insurance agent 
would then meet individually with each 
employee to explain the benefits of life 
insurance and the ease with which it can 
be purchased. All products purchased 
through VPD are employee-owned and 
paid for, with no direct out-of-pocket cost 
to you except the cost of administration. 
The VPD offerings can be a smart way 
to supplement your overall benefits 
package, without draining your budget.

Note: Employee participation in a 
payroll deduction insurance program is 
completely voluntary. Since this program 
is not intended to be subject to the 
Employee Retirement Income Security 
Act of 1974 (ERISA), employers cannot 
contribute to, or endorse, this program.

Protect yourself
As the owner of a business, you are 

the most important piece of the puzzle. 
And especially during difficult times, 
it is important to think about how the 
business would function without you. 
One thing that can provide a greater 
sense of security is a comprehensive life 
insurance policy. It can be tailored to fit 
your needs and ensure that those who 
rely on you every day would be provided 
for. 

So when you think about protecting 
your assets in this economy, consider 
your human assets first.

This educational third-party article is being 
provided as a courtesy by Fred Thompson, MBA.  
For additional information on the information 
or topic(s) discussed, please contact Fred 
Thompson at 503-428-7479.

Small Business is the Engine 
of our Economy

Fred Thompson

Information about economic 
development projects which receive tax 
incentives from the state would be posted 
on the Oregon Transparency Website 
(www.oregon.gov/transparency) under 
a legislation which is now headed for the 
House Floor for a vote. House Bill 2825 
was unanimously approved by the House 
General Government and Consumer 
Protection Committee today. 

The measure is sponsored by 
State Representative Kim Thatcher 
(R-Keizer, Newberg, St. Paul) and State 
Representative Phil Barnhart (D-Central 
Lane and Linn Counties). Thatcher 
spearheaded creation of the website in 
the 2009 legislative session along with 
other lawmakers. Barnhart is Co-Chair of 
the House Revenue Committee. 

“The state picks winners and losers 
by deciding which businesses will get 
these tax breaks and which ones will 
not,” noted Representative Thatcher. 
“Taxpayers should be able to see where 
their money is going and whether the 
benefits promised by these projects are 
becoming reality.” 

Representative Barnhart explained, “the 
transparency website already contains 
loads of information about all the other 
components of the state budget, it makes 
sense to list these economic development 
tax expenditures and their performance 
measurements as well.” 

“This is a major step forward in 
providing the public the information it 
needs to hold state programs accountable 
for results,” said Jon Bartholomew, Policy 
Advocate with OSPIRG. “In this time of 
cutbacks and limited resources, this bill 
is needed so the public can see if we are 
getting the best bang for our buck out of 
about $600 million worth of economic 
development programs. Expanding the 
state transparency website to include 
these tax expenditures will add sunlight 
to a currently opaque area of the budget.” 
OSPIRG just posted a new report on 
Oregon’s transparency efforts. 

“This legislation will encourage 
civic engagement, and confidence in 
government,” said Jodi Wiser from Tax 
Fairness Oregon. “Putting all the facts 
on the table is critical to making sound 
policy decisions which will benefit state 
decision makers and the taxpayers alike.” 

“As both a business owner that uses 
economic development incentives and a 
citizen of Oregon, I think transparency 
is a good thing and see no reason to 
shy away from it,” said John Stadter, 
President and Managing Partner for First 
Call Resolution in Roseburg.  The easier it 
is for the public to see how well economic 
development programs work, the better 
we can understand how much return on 
investment we get from them. I am glad 
to see this proposal is moving forward.” 

Legislation to Enhance Transparency 
in Economic Development Tax Breaks 
Gains Support
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Rushing to Meet Your Real Estate Needs!

For Sale-Keizer Class A office space has 154’ of Cherry Ave frontage and was 
newly remodeled in 2005! Upgrades include:40 year comp roof, new siding, new 
HVAC units, new electrical panel, hardwood floors through out, abundant storage, 
fully fenced backyard and fruit trees. Amenities include 5 offices, kitchen, confer-
ence room, two car garage and unfinished basement. Also includes washer dryer 

hookups and shower head with in floor drain. Bo Rushing 503-588-8500

For Lease-Large duplex style office building with excel-
lent parking and easy access near downtown Salem. 
Downstairs consists of large office space, reception 

area, kitchen and bathroom. Upstairs has 2 large office 
spaces with high ceilings and skylight. 

Bo Rushing 503-588-8500

For Sale-0.96 acres of Commercial zoned bare land located 
on busy River Rd N in Keizer. Adjacent to the lighted intersec-

tion of River Rd N and Broadway St NE, near Fred Meyer, 
Applebee’s, Abby’s Pizza and McDonalds. This property 

has tremendous rooftops surrounding parcel. Zoning allows 
for commercial office and retail use. Bo Rushing 503-588-8500

For Sale-Potential Investment Property now 
available! 2,400 SF building housing thriving dance 
studio on Chemawa Road, just one block west of 
River Road North. Please do not disturb tenant. 

Bo Rushing 503-588-8500

For Lease-Join At Home Furniture at this prime retail 
location! 10,000-35,000 SF available. Property is located 
on a signalized corner of 9th St. (major arterial) and Hill 
Street, within one block of the NEW (proposed) Lowe’s 

site, and minutes from I-5. Ample parking with great 
ingress/egress and only ten miles to Corvallis. 

Bo Rushing 503-588-8500

For Lease-Located SE corner of Kuebler & 
Commercial St., this location is on one of Salem’s 
busiest corners with easy access to I-5. 38,000 SF 

shopping area with 1725 SF of space available. 
Great visibility, Pylon sign with tenant signage avail-
able. High traffic counts. Bo Rushing 503-588-8500

For Lease-1,000-6,000 SF available in Corvallis! Beau-
tiful property located within minutes to Oregon State 
University and directly across from Samaritan Health 

Plan office. (200+ employees). Property has 24 parking 
spaces with high traffic counts, fantastic visibility and 

easy ingress & egress. Bo Rushing 503-588-8500

Bo Rushing, CCIM
Principal Broker 

Geoff White
Construction Manager

George Grabenhorst
Principal Broker

Becky Kahl
Residential Specialist

Joy Quarles
Residential Assistant

Ali Barnes-Morrison
Executive Assistant

503-588-8500
www.rushinggroup.com

Valerie White
Property Manager/Leasing Specialist

Featured residential ProPerty

Beautifully maintained 
2 bedroom/2 bathroom du-

plexes – 1,114 SF each, single 
level for easy access! 

Large corner lot, fenced back yards for privacy 
and underground sprinkler. Whether you want 
to purchase for self and rent the other side out 
for half of the mortgage or as an investment, 

this property is in an ideal Keizer location, easy 
access to I-5 and shopping. Please do not 

disturb the tenants. Write offers subject to buyers 
approval of interior. Don’t miss out on this great 

opportunity! Becky Kahl 503-551-8295

Professional, affordable TREE SERVICE
for homeowners, contractors, & property

management companies

Healthy trees ADD VALUE to your property.
Call for a FREE Estimate

Office (503) 540-9038 | Emergency (503) 569-3751 | Fax (503) 540-9039
Email: sales@rrtreeservice.com | Web: rrtreeservice.com CCB# 152991

2
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“See why Salem buys from Lulays”

503-363-3426            lulayscarconnection.com

2055 Mission St. SE Salem, OR 97302

SERVING SALEM’S
CAR NEEDS FOR 
OVER 25 YEARS
 
GREAT SELECTION 
OF QUALITY 
PRE-OWNED VEHICLES

WE WILL LOCATE 
ANY NEW VEHICLE

FACTORY FINANCING 
AND REBATES
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Designer Goldsmith, Inc.

216 Commercial Street NE • Downtown Salem • www.wilsonjewelers.com
503-364-8707

10 am - 5:30 pm M–F  •  10 am - 3:30 pm Sat

Dave Wilson

Turn ThaT old worn ouT gold 
jewelry inTo a new ring!

Or trade it in for CASH!

Free Teeth Whitening 
With New Patient Exam & X-Rays 

For new patients only. Not to be combined w/any other offer. 
Must present this ad upon visit. (A $250 value) 

Robert L. Friess, DMD 
FYI of Dentistry, General Dentist, 

3295 Triangle Dr. SE, Salem 

503-585-0101
www.fyiofdentistry.com

New Exhibit Begins May 1st at Historic 
Deepwood Estate

Dearly Beloved - a celebration of 
All Things Wedding is the new 
exhibit which will be opening 
in May. On display will be a 
chronological showcase of high 
fashion wedding dresses from 
the early 1900’s as well as other 
antique and vintage wedding 
items. You’ll want to say “I Do” 
to this exhibit co-curated by 
fashion historian Kay Demlow of 
Lavendar’s Green.

Mother’s Day champagne 
Buffet              

Sunday, May 8th, 11 am or 2 pm                                  
$30 per person,  reservations 

required 
A special day to celebrate 

special women!  Bring a mother, a 
daughter or a friend and celebrate 
at our annual Mother’s Day Buffet.  
An ever changing array of savories 
& sweets along with a glass of 
champagne for the special women 
in your life.  Our neighbors at Bush 
House will offer carriage rides 
with their admission (mothers are 
free) so why not plan a unique day for a 

unique woman. 
Activity Director’s Open 

House 
Tuesday, May 10th, 10 am to 

Noon. 
Deepwood opens its doors to 

local community directors to 
showcase the museum for those 
who might bring or refer groups 
to tour Deepwood.  Tea, a small 
treat and a tour will be offered.  
To register call Deepwood at 503-
363-1825 

New Tour Schedule 
Beginning May 1 

May-October 15:  Daily 9 am-
Noon (Closed Tuesdays) Tours 
depart on the hour. 

October 16th—April 
Wednesday, Thursday, & 

Saturday 
11:00 am to 3:00 pm   Tours 

depart on the hour. 
All events happen at the 

Historic Deepwood Estate (www.
historicdeepwoodestate.org). The 
estate is located at 1116 Mission Street 

SE, Salem, OR 97302. Phone: 503-363-1825 
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OPPORTUNITY: OWNER WILLING TO PAY TI’S
4060 Macleay Rd. SE - Salem, Oregon
Size: 1,772 SF  Zone: CO  For Lease
Located at the intersection of Lancaster Dr. SE and Macleay Rd. SE

OPPORTUNITY: PREVIOUS RESTAURANT WITH HOOD
Keizer Village - 3838 River Rd. N - Keizer, Oregon
Size: 5,250 - 8,450 SF  Zone: CMU  For Lease
Formerly leased to On The Rocs. Ready for tenant to install fi xtures and equipment. 

OPPORTUNITY: FOR GOVERNMENT OR MEDICAL USER
1660 Oak St. SE - Salem, Oregon
Size: 1,644 SF  Zone: CO  For Lease
True Class A building that is highly secure and ADA accessible.

Roberts University (ORU) in Tulsa partly 
because she received a little financial help 
for being a “PK” (preachers’ kid). 

There, she majored in communications 
with emphasis on TV production, and 
minored in journalism. Her plan at that 
time was to work in the entertainment 
industry behind the scenes. 

After college, Lynelle found work in Tulsa 
at a video communication company in 
marketing creating ads and news articles. 
Additionally, she did set-up work for other 
TV and radio stations. 

Later, she became the marketing 
coordinator for Fairview AFX in Tulsa. 
The owner was an ORU grad and wanted 
someone like her. She says during that two 
and a half years there she learned a ton of 
stuff that she uses today.

Lynelle met her husband-to-be, Troy 

Blum from Salem at ORU around 1990. 
Troy had attended Sprague but graduated 
from Western Mennonite in 1988 before 
heading out of town. He took a year off 
from education to sail with Mercy Ships 
(Ocean vessels providing health care to the 
poor in port areas around the world) before 
attending ORU. They were married in 1992. 

Missing her family, they decided to move 
back to Waukesha around 1993. She worked 
for Video Images there as the marketing 
coordinator while Troy worked for the 
Milwaukee Journal in the customer service 
department. 

Mother-in-law, Gladys Blum (yes, that 
Gladys Blum), invited them to Salem in 
1995. Son, Troy worked for her real estate 
firm. Lynelle says she had no “real” job but 
did spend time working in the company 
office performing various tasks.

Lynelle’s daughter, Taylor (what a great 
name), was born in 1996 with daughter, 
Taryn following in 1998. (Both girls compete 
on the Champion Cheer Athletics team with 
my daughter, Taylor)

Circumstances dictated Lynelle’s next 

CCA...Continued from page 12

Left to right: Taylor isabell, Whitney 
Parkin and Mattie Weiner

Continued on page 23

Mother’s Day Brunch
Sunday, May 8 • 10am-3pm

        Willamette Valley Grill 
featuring Executive Chef 

Dave Wardell

•	 Carving	
Station

•	 Breakfast	
Sauté	Station

•	 Main	Buffet
•	 Dessert	

Station
•	 Coffee,	

tea	and	
Champagne	
or	Mimosa	
Included



Adults $21.95
Seniors $19.95
Children 6-10 

$12.95

Salem’s Best Steakhouse

Salem’s only 
full service 

hotel

Weekends 
live music in 
the lounge

Happy Hour 
4pm-8pm

We can host 
over 300 
people in 

our banquet 
rooms

Willamette-
valleygrill.

net

503-370-7888
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Welcome to...

Salem’s Finest Lunch & Dinner

500 Liberty Street SE, Waterplace • 503-588-3639
www.orupasalem.com

new american cuisine
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Expanding Scope of Disability Law
human resources: Alice Berntson, SPHR

lullu’s tidbits: Lullu Truitt

The Season for Veggies 

The final regulations of the Americans 
with Disabilities Act Amendments 
Act (ADAAA) were published in late 
March. This month’s column addresses 
some important changes to the original 
Americans with Disabilities Act (ADA) 
and what they mean for employers. A 
key goal was to focus more on whether 
employers are meeting their obligations to 
refrain from discrimination and to provide 
reasonable accommodations.

The ADAAA did not change the basic 
legal requirement that employers with 15 
or more employees must not discriminate 
against individuals with disabilities who 
are qualified for a job, with or without 
reasonable accommodation. There are 
exceptions to the 15 employee threshold for 
certain groups of employers. It’s important 
to note that employers with six or more 
employees must comply with Oregon’s 
disability law.

The ADAAA and EEOC’s regulations 
expand the definition of the term 
“disability,” making it easier for individuals 
to demonstrate that they meet the criteria. 
Congress had determined that persons with 
many types of impairments had been unable 

to bring ADA claims because they did not 
meet the ADA’s definition of “disability.” 
Congress thought that individuals with 
these and other impairments should be 
covered, however. Recognition of major 
bodily functions as major life activities 
will also make it easier to find that affected 
individuals have a disability.

Congress lowered the threshold from 
the previous standards for establishing a 
disability based on substantial limitation 
of major life activities. An impairment 
no longer has to prevent or severely or 
significantly restrict a major life activity to 
be considered “substantially limiting.” Of 
course, not all impairments constitute a 
disability. Whether or not an impairment 
is a disability should not demand an 
extensive analysis.

The regulations specifically state that 
an impairment that is “episodic or 
in remission” meets the definition of 
disability if it would substantially limit a 
major life activity when active. Individuals 

must meet either the “actual” or “record of” 
definitions of disability to be eligible for a 
reasonable accommodation. 

Individuals who only meet the “regarded 
as” definition are not entitled to receive 
reasonable accommodation. An employer 
“regards” an individual as having a 
disability if it takes an action prohibited 
by the ADA based on an individual’s 
impairment or on an impairment the 
employer believes the individual has, 
unless the impairment is both transitory 
(lasting or expected to last for six months 
or less) and minor.

The ADAAA and the regulations 
require that the positive effects from an 
individual’s use of one or more “mitigating 
measures” be ignored, except for ordinary 
eyeglasses or contact lenses. Individuals 
with fully corrected vision may challenge 
uncorrected vision standards that exclude 
them from jobs. An employer must be able 
to show that the challenged standard is 
job-related and consistent with business 

necessity.
Employers should review any policies 

that may address disability or otherwise 
affect individuals with disabilities to ensure 
they comply with the ADA and ADAAA. 
Training managers and other personnel on 
disability issues is a key factor in being in 
compliance and treating employees fairly.

Alice Berntson is the owner of Spectrum 
Human Resources consulting firm, providing 
clients with a full spectrum of human resources 
services and solutions.  She has more than 20 
years of results-oriented experience in all areas 
of human resources and is a certified Senior 
Professional in Human Resources. Contact 
Alice at 503-428-8633 or by email at alice@
spectrum-hr.com. Visit the firm’s website 
at www.spectrum-hr.com, for additional 
information.

Hello everybody;
I was way off when I said that spring was 

here and I was really ready for it. 
I was wrong on the “here” part. I am still 

ready and still waiting. 
If timing was right, at this point I would 

have written about all the good vegetables 
that are gloriously growing in your well 
planted garden. You gave it lots of attention 
and care about not replanting in the same 
spot the same vegetables and so… you carry 
on your illusion of a garden…any day now!

Ok, I can still write about some of the 
vegetables, and that means I am way ahead 
when spring finally gets here. I know there 
has to be somebody I can blame this on. I 
can think of a few politicians, but I think 

they already have enough problems without 
me.

Back to my subject. This is going to be 
like a Cinderella story in the world of the 
vegetables…. Let’s start with the carrot. I 
have mentioned this vegetable before, but 
now the carrot is going to have its own 
recognition: it is available in white, purple, 
yellow tones and of course our “regular” 
orange. It is full of nutrients. The carrot 
originated in what is now Afghanistan about 
5,000 years ago as a purple root. It ended 
up in the South of the Mediterranean where 

the Greeks and the Romans had a field day 
with it. It became orange through mutation 
and cross pollinations during the years. Of 
course you knew that the carrots are part 
of the parsley family, right? I didn’t know 
that! Now, just by looking at the leaves, 
I can see the resemblance. I can almost 
hear the conversation in the underground 
gardens…It looks just like grandpa!! 

The baby carrots are cute, but are not 
as flavorful as the mature ones, so I have 
the tendency to buy the more experienced 
ones. When you get home, remove the 
greenery as soon as possible because 
they will rob the root of its moisture and 
vitamins. By the way, don’t store them with 
apples which will emit ethylene gas, which 
hastens ripening and could give carrots a 
bitter taste.

Now I will say something about the Potato 
because this is also a Cinderella story. In the 
old old old days, the Incas were cultivating 
this tuber, but the Europeans were not.   
The reason is, they thought the potato to 
be poisonous since it belongs to the family 
of nightshade like tomatoes and eggplants. 
Obviously, they didn’t know any better. 
Good thing Sir Walter Raleigh came along 
since he was instrumental in changing 
peoples minds by planting the potato on his 
property he had in Ireland. The Irish knew 
a good thing when they saw one. The rest 

is history!
Potatoes are low in sodium, high in 

potassium and good source of complex 
carbs, vitamin C and B6 as well as lots of 
minerals.

I could write a lot more about potatoes, 
but I think I will lose you to a drive to 
McDonalds.

By the way, sweet potatoes and yams 
are not related to the same family as the 
“potato.” 

I ask you now, why do they call a sweet 
potato with that name if they are not 
related to the potato? Maybe I should start 
a petition with the suggestion to change 
name to a “sweet tuber.”

Until next time, keep on cooking.

Lullu’s tutto cucina is a unique kitchen store:  
Lullu, the owner, is 110% Italian even after 
residing in Salem for 38 years.  Her shop offers 
unusual merchandise and a warm, inviting 
atmosphere for the cooking classes presented by 
regional Chefs.  She also specializes in imported 
food and wine.    Lullu’s tutto cucina is located 
at 357 Court St NE, Salem Or 97301. Phone 503-
364-7900; www.lullustuttocucina.com
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French Press has high standards for coffee.

2725 South Commercial | Salem, OR
frenchpressroasters.com
503-581-1716

Open everyday | 6am-8pm

All of our coffee beans are drum roasted in 
small batches on-site, never served more than 
72 hours aged. Fresh is always better. Stop in 
or drive-thru and ask about our whole bean 
varietals and house blends today.

NFIB Report: Jan Meekcoms

Annual Noise of Nothingness May 16-20
As it has done every year since 1963, the 

U.S. Small Business Administration will 
celebrate a National Small Business Week, 
this one May 16 thru 20, an event the 
Roman poet Juvenal would surely have put 
under his bread-and-circuses coining and 
contempt.

Sponsoring this year’s event at the posh 
Mandarin Oriental Hotel in Washington 
D.C. are such Main Street, mom-and-
pop enterprises as Visa, AT&T, Microsoft, 
Northrop Grumman, and Lockheed Martin. 
It is perhaps because of the latter two that 
there will be an awards breakfast honoring 
national procurement winners—those 
hearty business owners who heroically 
breached the Maginot Line of government 
paperwork for a lick of Uncle Sam’s lucre. 

What is going on here? Whatever it is, it 
bears little resemblance to small business. 
Small businesses are 98 percent of all 
businesses, according to the SBA itself. But 
as I mentioned in a previous column, the 
agency does no one any favors by defining 
a small business as one with 500 or fewer 
employees. A better snapshot of a small 
business was taken by Federal Reserve 
Board researchers Traci L. Mach and John 
D. Wolken who wrote, “More than 80 

percent of firms employed fewer than 10 
workers, and less than 3 percent employed 
fifty or more … The large majority continued 
to be … owner-managed … more than 85 
percent conducted business out of a single 
location, and the vast majority of owners 
(94 percent) managed day-to-day activities 
themselves.”

And what of the Small Business 
Administration itself? The National 
Federation of Independent Business, which 
was founded a decade before the SBA for 
the sole purpose of representing American 
small business, took a national sample 
of entrepreneurs for their views of their 
putative advocacy organization. It found 
“85 percent of small-business owners 
report that SBA has no direct impact on 
their business.” In fact, “Seventy (70) 
percent cannot identify one government 
agency, federal, state, or local, that has had 
a positive impact on their business.”

Positive, no. Negative, yes. Governments 
do little to effect beneficial economic 
change for small business but they can 

do a lot to harm. In fact the same federal 
government that put its people in place at 
the SBA is also the same one who saddled 
small business with the mother of all 
regulations, the disingenuously named 
Patient Protection and Affordable Care Act. 
A law so egregious, everyone in Washington 
is now tripping over each other to scale 
it back. Witness the repeal of one of its 
worst elements, 1099 expensing, which 
would have created a paperwork tsunami 
for every business-to-business transaction 
over $600.

No wonder former House Speaker Nancy 
Pelosi said the law would have to be passed 
before anyone could say what was in it. On 
it goes, not just with health care, but also 
with taxes, environmental regulations, 
and many other issues. Will any of this 
be discussed in between bites of hors 
d’oeuvres at the cocktail receptions at the 
Mandarin Oriental during National Small 
Business Week? Doubtful.

Too bad. U.S. Bureau of Labor Statistics 
data show that small businesses generated 
65 percent of the net new jobs between 1992 
and the onset of the recession. In other 
words, there can be no national recovery 
without removing the Denver boot clamped 
on the engine of America’s economy.

The bellwether measure of American 
small business health is the NFIB Small 
Business Optimism Index, a monthly 
report on Main Street enterprises. In the 
very latest report NFIB’s chief economist, 
Bill Dunkelberg, opines, “It looks like 
everyone became more pessimistic in 
March. Or, perhaps, this is a ‘new normal’ 
and we are unlikely to see the surges usually 
experienced at the start of a recovery. 
Times are different; government, with 
new taxes and more restrictions, is a larger 
drag on the small-business community. 
Uncertainty continues to cloud the future 
while the government is persistently tone-
deaf to the needs of those who create jobs 
and wealth. Today’s recession-level reading 
is, all in all, a real disappointment.”  

Tone deaf except for the annual call to 
come and add their pro-small-business 
chirps to the great noise of nothingness 
that is National Small Business Week.

Jan Meekcoms is Oregon state director for the 
National Federation of Independent Business.

Technology leader Samsung, in 
partnership with Grammy award winner 
and Show Me Campaign founder,  John 
Legend, announced Oregon’s West Salem 
High School as the grand prize winner in its 
national science, technology, engineering 
and mathematics competition.  During the 
last six months, more than 1,100 schools 
from across the country have competed 
for $1 million in technology from Samsung 
and its partners Microsoft, DirecTV 
and the Adobe Foundation through the 
Samsung Solve for Tomorrow Contest. 
As part of Samsung’s Hope for Children 
initiative, and in partnership with 
Change the Equation and the National 
Environmental Education Foundation, 
Solve for Tomorrow aims to increase 
student interest in science, technology, 
engineering and math (STEM).  

“The creativity and the smart application 
of math and science in these students’ 
project entries were truly inspirational,” 
said David Steel, EVP of Strategy and 
Corporate Communications, Samsung 
Electronics America. “We know everyone 
is excited to win this technology, but 

for us the real win is the enthusiasm 
and excitement that the program has 
generated in STEM at schools across the 
country.” 

As the grand prize winner, West Salem 
High School will choose from a range of 
technology prizes including projectors, 
smart boards, LED TVs, printers, laptops 
and software. The total grand prize package 
is valued at $155,000.  The school’s use 
of technology, innovative thinking, and 
creativity were key factors in setting it 
apart from the other schools, which was 
recognized by both a public voting panel 
and Samsung’s panel of judges. 

“Solving the crisis in America’s public 
education system is one of the most 
critical issues of our time, and Samsung’s 
Solve for Tomorrow competition is an 
example of a large corporation using its 
resources to harness the enthusiasm that 
so many children have for learning,” said 
John Legend. “I strongly believe that 
access to quality education is a civil right 
of every American child.  I’m honored to 

West Salem High School Wins 
National Education contest

Continued on page 24
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A Salem icon – court St. Dairy Lunch

At Large: Bill Isabell

Let us tell your story.™
Association Management & Event Planning

503-585-8254
www.PRSalem.com
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VPR

VPRvpr
Public Relations, Inc.

3340 Commercial St SE Suite 210
Salem, OR 97302 • Fax 503-585-8547

503-581-8111
2815 Silverton Road NE

(Near Fairgrounds)

Locally Owned & Operated, Community-Involved Management

•	Custom Graphics & Paint
•	 Fleet Specialists
•	Complete Auto Body Repair
•	 Frame Repair
•	 Exclusive Color Matching
•	 Insurance Approved
•	 Rental Cars Arranged

AT MAACO “You Write Your Own Estimate”
MAACO is a Certified Direct Repair Center for three insurance companies

COLLISION EXPERTS

PRESIDENTIAL PAINT 
SERVICE
$399*

*Removal, repair, installation or replacement additional.

Court St. Dairy Lunch (CDL) was founded 
in 1929 at the start of the depression by Glen 
Morris and is deemed the oldest restaurant 
in Salem. Morris believed in quality dairy 
products and unmatched personal service. 
His ability to make butter, buttermilk, ice 
cream and cottage cheese with soups and 
sandwiches was his key to great success. He 
called this inexpensive and yet wholesome 
menu combination a “Dairy Lunch”, and 
Salem’s first fast food service was born. The 
family tradition of providing fine quality 
food and personalized service to each 
customer was carried out by Mr. Morris, his 
son Keith, and grandson Michael.

Fast forward to 2011 and current owner, 
Marlene Blanchard. She’s been involved 
with Court Street Dairy lunch in one way 
or another since it passed from the Morris 
family in April 1994. Throughout her 
tenure Marlene has served many purposes 
there, including cook, partner, and now as 
the sole owner of Court St. Dairy Lunch. 

Marlene took her experience of managing 
a restaurant in Montana and her stint 
cooking at White’s Restaurant in Salem 
and applied it all at the Court Street Dairy 
Lunch, without losing the restaurant’s 
identity and rich history. 

Marlene Blanchard has lived an 
interesting life in a lot of locations. She 
was born and raised in St. Paul, Minnesota 

in 1947. Her Mom was a housewife who 
later became a laundry owner when she 
was in the 7th grade. Her dad was in the 
construction business.

She graduated from Johnson Senior High 
and lived in her hometown until she was 21. 
She worked at a pizza place as a part-time 
waitress when she was still a senior in high 

school.
She got married at 18 to Bob Miller, a 

truck driver who owned his own truck, and 
up and moved away to Downey, California, 
because of his work. She was the first in her 
entire family to leave the state of Minnesota. 

Bob drove his truck while Marlene kept the 
company office, a mess before she arrived, 
clean. That allowed her to be home when 
Bob was back from his long trips. She also 
did some bookkeeping and worked as the 
night cashier occasionally until becoming 
pregnant with son, Bobby.

Bobby Miller, born in 1973, is currently 
a math teacher at Sprague High School. A 
couple of interesting facts: he was a high 
school cheerleader on a team that won a 
state title and in college at Linfield he was 
a top weight lifter. His wife teaches at West 

Salem HS.
Son, Joe Miller, was born in 1977. He 

installs wooden floors for Tower Woods 
and his wife is a mechanic for U Haul.

The family moved from Downey to 
Monitor, Oregon, just outside of Woodburn 
where they had 2 friends in 1975. They 
moved to get the away from an environment 
of drugs and heat. Three months later they 
moved to Brooks. 

Now here’s where the story becomes 
somewhat confusing, admits Marlene. 
She became pregnant in Brooks so they 
moved back to Minnesota. She doesn’t 
remember why but that’s where Joe was 
born. She recalls that the day he was born 
the temperature, with the wind chill, was 
62 below zero! Nice place to live but not for 
long. 

In 1979 the cold weather drove them 
back to Salem. Bob was still in the trucking 
business and became a trucking broker. 
Marlene served as the bookkeeper and 
secretary for a year and a half. 

They then decided to sell the business 
and move to another garden spot, Ashland, 
Montana, again, because they had a friend 
there. One year later, they came to their 
senses (actually the contract Bob was 

Continued on page 22

Marlene Blanchard, in red, in front of court St. Dairy Lunch
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HOLIDAY BANQUETS & CATERING

GLUTEN-FREE CELIAC DIET
HEALTHFUL CHINESE DISHES

working for with the state ended) so down 
to Houston, Texas, where Marlene worked 
at the famous Gilley’s as waitress.

She laughingly recalls that she wore a 
little short skirt and red panties that had 
“Howdy” on bottom because you could see 
them every time she would bend over. For 
extra money, she also sold the garters they 
wore, some for big bucks. She remembers 
one of them selling for $500!

Forgetting about the cold, they (seriously) 
moved back to, of all places, Minneapolis 
for a short time and then back to Salem 
around 1985 (I told you this was going to 
get confusing). 

Marlene worked in the kitchen at South 
Salem High for awhile and then gravitated 
to Whites as a waitress around 1987. She 
arrived at her current location, Court Street 
Dairy Lunch, working for Kathy Pasters 
and Marilyn Brenner. She bought Marilyn 
out in October of 1997 and Kathy in 2005.

Bob died of a heart attack in 2000. She 

later married Frank Blanchard, now a 
retired helicopter/airplane pilot. Frank 
did crop dusting and forest spraying before 
retirement and still owns his own airplane. 
Frank and Marlene have known each other 
since 1986 and were actually friends (along 
with his wife) with Marlene and Bob for 
years. They obviously grew closer after both 
of them became single.

Marlene just plain loves what she’s doing 
now with the Court Street Dairy Lunch., 
She loves her regular customers (especially 
me) and the old time pictures on the wall. 
And she loves the fact that it’s the oldest 
restaurant in town.

Some of her higher profile customers 
include: Bill Isabell, Lon St. Dennis and Dr. 
Maury Johnson (Kidding) Scott Casebeer, 
owner of Capitol Auto Group who always 
sits at the NE end of the counter for lunch; 
Dick Bond, former radio, PS Promotions 
and Pentical Theater thespian; Governor 
Ted Kulongoski, who likes his peanut 
butter and jelly sandwiches; developer 
Chuck Sides; education leader and school 
board member, Krina Lemons; Judge 
Richard Barber (Go Ducks) and his chicken 
noodle soup; and John Kitzhaber and his 
tuna sandwich. 

Her most famous customers, however, 
were President George and First Lady 
Barbara Bush, and Gregory Peck when he 
performed in Salem at the Elsinore Theater 
shortly before his death. I believe that it was 
his last performance. She has autographed 
pictures of them on the wall.

Blanchard’s loyal employees include: 
Alex, three years (she has the dubious 
pleasure of waiting on me, Lon St. Dennis 
and Dr. Maury Johnson every single Friday 
for lunch during the indoor dining weather. 
We always make a scene upon arrival and 
departure.); Amber, since 1994; Brian, 
her cook since 2006; Hana, 2 years this 
time but worked there before; and Rita, 6 
months.

CSDL is Open 6am to 2pm Monday 
through Friday. In the future, she may open 
on a Saturday or Sunday for breakfast only. 

Stay tuned.
Besides the CSDL, Marlene’s hobbies 

consist mostly of gambling in Laughlin, 
Nevada or Lake Tahoe, where her and 
Frank were married. She used to do lot of 
canning around 1981, and once canned 
over 1000 items in a season. She does some 
canning now when she’s not working.

Not afraid of new technology, Marlene is 
on Facebook and uses it regularly. I know 
because I’m on Facebook and for you 
Facebook folks out there, we’re “friends” so 
we see each other’s posts.

She doesn’t cook much anymore but she 
does get up every day at 2:53 (she says no 
reason for that oddly specific time) and 
come in at 4am to slice tomatoes, shred 
salad lettuce, and make biscuits. She eats 
Cheereos and toast there every morning.

At CSDL, the walls are adorned with very 
interesting old pictures of Salem. You can’t 
really look at them all while the restaurant 
is open unless you want to lean over folks 
table (If you hang around at about 2pm 
when it closes, I’m sure Marlene wouldn’t 
mind you looking more closely at them). 

In the food department, everything is 
made from scratch. It’s a place where you 
can enjoy breakfast, the best burgers, 
shakes (real ice cream), sodas and hand-cut 
French fries. She’s thought about outside 
seating but the newspaper rack is bolted in 
the way.

Marlene and her staff at Court Street Dairy 
Lunch, are committed to continuing the age-
old tradition of providing wholesome food 
and friendly and courteous service. They 
hope you enjoy their hospitality. Dr. Maury 
Johnson, Lon St. Dennis and yours truly 
certainly do, every Friday at about noon, 
give a take 15 minutes. Witness yourself our 
arrival and departure commotion. See you 
at the oldest restaurant in Salem, an icon, 
Court Street Dairy Lunch!

Bill Isabell is chief meteorologist for KBZY 
Radio, 1490am and a property and casualty 
specialist for Jerry Miller’s Vandelay Allstate 
Insurance Agency at 735 Browning Ave SE, 
Suite 120, in Salem, Oregon

Isabell...Continued from page 21

mark your Calendar  
reserve your Booth
& Sponsorship

Hot August Flights
Saturday, August 6 at the Salem Airport

Airplane and helicopter rides, lots of great food, kids’ events, airplane and car 
displays -- easily one of Salem’s most exciting events!

www.hotaugustflights.com
Call Natalie at 503-779-6338
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ask the coach: Scott Sadler & Lori Cegon

Find Balance in your Life

Reader Question: “Find balance? I 
am not even sure how to begin! Sounds 
nice, but I can’t slow down.” - Jack

Scott:  We have all felt like that, so 
we can relate! The important thing 
to remember is to know when you are 
tipping out of balance and create some 
space in the near future, meaning in 
the hours or days ahead to slow down. 
This seems hard to do on the surface, 
but with planning it can pay you big 
dividends in your happiness in the 
business and outside of it.

Lori: How I like to look at balance is 
that there is no actual static point in 
life; life is by nature dynamic, so we are 
always balancing. I find that rather than 
slowing down or having less, clients 
come to a coach so they can get help 
sorting out the pieces, then saying “yes” 
to some things and “no” to others in 
order to create a smoother ride towards 
a life vision. 

Scott: Nice. We have mentioned it 
before in previous columns and it 
bears repeating. In life and business 
it is easy to be swept up in the fast-
paced environment and find you are 
“doing” more than “being”. Being is a 
state of mind and doing is using energy 
to accomplish something. These two 
states work well together, and not so 

much individually. 
Lori: Yes, that is a good thing to keep 

in mind. With our daily lives filled 
with so many responsibilities, endless 
information, and attractive options, it 
is so easy for all of us (me included) to 
get pulled into the “results” trap (the 
doing) while losing sight of the flow of 
the journey (the being in the moment). 
Ultimately balance is about making 
critical “choices” along the way and then 
making a commitment to your plan.

Scott: Let’s not forget about self 
care. Self care is highly underrated in 
the western hemisphere. It is gaining 
more and more momentum, however 
in progressive organizations that 
encourage healthy eating, exercise, 
meditation, flex-time, and a peaceful 
work environment. It is important 
to remember to do these things for 
yourself when you are an entrepreneur 
since there is no one else to look out for 
you, but you! 

Lori: So true. Keep in mind you do not 
need to over think self care. It can be 
as simple as a round of golf, gardening 
when spring finally arrives, a walk along 
the beach with your dog, spending 
time alone or with loved ones, etc. Do 
something that takes you out of your 
“doing” routine, even when you head 

says, “I don’t have time!!!” Plus, by 
staying present (being) in the activity, 
which means really letting go of work, 
you will return more refreshed. We 
leave you with these three questions to 
contemplate and get you started...

What is stopping you from saying 
“no”?

What structures do you have in place 
to keep work from consuming all of life?

What low-priority area of life is 
stealing the most time and energy from 
you? 

If you have questions about how coaching 
can benefit you or your business, or want 
to know more about how to incorporate 
coaching skills into your management 
plan and life, please send your questions to 
sbjaskthecoach@gmail.com. You will get a 
confirmation email when we receive your 
question. We will do our best to address all 
questions received.

Scott Sadler and Lori Cegon are Certified 
Professional Coaches working with 
business professionals nationwide. For 
more information visit their websites: 

Scott: www.sadlerbusinesscoaching.com 
and Lori: www.creatingresultscoaching.
com.

move. She’d been coaching for a local 
competitive cheer team called Cheer Force 
when that gym decided to call it quits. 
Lynelle and her then-coach and current 
partner, Angela Rasmussen, were very 
disappointed along with about 40 of the 
kids and their parents about the end of their 
program. The parents strongly encouraged 
Lynelle and Angela to form their own club, 
a daunting task, and promised they would 
join and support them if they did. Their first 
leap of faith followed.

Champion Cheer Athletics LLC became a 
reality in 2004 with those 40 kids but with 
no real quality gym facility. They’d spent 
much time and stress looking for a suitable 
affordable building with the proper zoning 
when, with a huge lump in their throats and 
with Troy’s and Gladys’ help, secured the 
building that they are now in. It was another 
leap of faith.

To recruit additional athletes for their 
inaugural season, they started out with their 
limited budget by marching in the Keizer 
IRIS parade with a group of their kids 
handing out brochures on the parade route. 
They also ran an ad in the Salem Statesman 
Journal but their modest advertising budget 
would not accommodate much more in the 
way of paid advertising.

When the season began, they had 56 girls 
from Salem’s local elementary, middle and 
high schools. Shockingly, they ended the 
first year in the black!

One of the key ingredients to CCA’s 
enormous early success was the acquisition 
of tumbling coach, Roger Comer. Roger had 
run the YMCA’s gymnastics program when 
it suddenly, by coincidence, stopped the 
program at the same time CCA was starting. 
Lynelle knew Roger from her own work at 
the Y and pounced on him.

CCA has other great coaches who are 
committed to developing their athletes into 
champions on the inside and out. Their 
staff members have a diverse background 
in cheerleading, gymnastics and dance and 
hold certifications with USASF, AACCA, and 
are first-aid & CPR certified.

In the year number one competitions 
that they entered, CCA went undefeated. 
Also In the first year, CCA took first place, 
surprisingly, in a big competition in Las 
Vegas. 

The second year CCA won the national 
title at their level in Anaheim! The third 
year CCA had an elite program with the 
Senior Level 2 taking first place national 
title in Anaheim. And by year two they had 
grown to about 75 kids in their program, 
principally through word of mouth. And the 
rest, as they say, is history.

Jumping ahead to this past year, all 5 CCA 
teams drawn from over 125 young, mostly 
local, women athletes won all but two 
competitions. From Seattle to Portland to 
Dallas, Texas and Anaheim, CCA not only 

CCA...Continued from page 17

Continued on page 25
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Quality Interior Plants

www.glassbarngreenhouse.com

Wholesale & Retail Sales
The Glass Barn was established in 1976 as Salem’s first 
interior plantscaping business. Conveniently located in 

South Salem on a picturesque 30-acre farm among 
animals, trees and pastureland, this family-owned 

business brings together lovers of live plants and people 
who care.

(503) 581-2404

Commercial & Residential Maintenance

be a part of initiatives like this that bring 
opportunities to students from every 
corner of the country.”

John Legend, who has partnered with 
Samsung on this and other initiatives 
also founded the Show Me Campaign, 
which aims to end educational inequality 
by spreading awareness about the issue 
and inspiring citizens to fight for every 
American child¹s right to a quality public 
education. Believing that the current state 
of public education in the United States is 
a social injustice, the Show Me Campaign 
also supports increased adoption of more 
effective education models.

The five finalists honored at the event each 
received at least $80,000 in additional 
technology and were selected through a 
combination of public online voting and 
Samsung’s Solve for Tomorrow panel 
of expert judges. The panelists included 
representatives from Samsung, Microsoft, 
the Adobe Foundation, the National 
Environmental Education Foundation, 
Communities in Schools, Great Schools, 

TWICE Magazine, USA Today Education, 
and Change the Equation. 

Additional information is available 
through the Samsung Facebook Solve tab 
at www.facebook.com/SamsungUSA. To 
learn more about the Samsung Hope for 
Children initiative visit: www.samsung.
com/hope. For images from the event 
please visit: www.startracksphoto.com.  
To learn more about John Legend’s efforts 
through the Show Me Campaign visit: 
www.showmecampaign.org. 

About The Show Me campaign
Created by Grammy award-winning 

artist John Legend, The Show Me 
Campaign is a nonprofit organization that 
fights poverty using proven solutions. 
Believing that equal access to quality 
education is the civil rights issue of our 
time, The Show Me Campaign fights for 
education reform in the United States. 
More information can be found at www.
showmecampaign.org. You can also 
Fan the Show Me Campaign on www.
Facebook.com/ShowMeCampaign or 
follow the Show Me Campaign via Twitter 
@showmecampaign.

West Salem...Continued from page 20
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Spotlight on EarthWISE Certified Business 

AJ’s Auto RepAiR

Public Works Environmental Services
503.588.5169 Se habla español

mcrecycles.net

AJ’s Auto Repair, an EarthWISE 
business since 2007, has received the 
2011 Green Award for being a leader in 
sustainable business enterprise. AJ’s has 
developed numerous ways to avoid creating 
waste and save money. For example, old 
motor oil is used to heat their buildings while 
wastewater is captured and reused in parts 
washers.

served as ambassadors for Salem, Oregon 
(During introductions it was pronounced 
Or-a-gon many times) lived up to their name 
of “Champion” with the last 2 competitions 
garnering Pac West National Champion, 
Pac West Grand National Champion, 
Cheerleading Program of the Year, and 
finally, in Anaheim, The American National 
Champion award!

With all the successes of this year and 
the previous years, Lynelle says she is 
still learning. At the beginning of each 
competition year, she hires a choreographer 
from somewhere in the US. She prefers to 
hire from companies outside of the area 
and NW so that other regional teams aren’t 
using the same people for their programs as 
she is for hers. CCA hired out of Florida last 
year and has hired from there before. 

She and Angela look at winning programs 
across the nation and attempt to find 
someone from those programs to design 
their choreography. Their strategy is aimed 
at constant improvement and using the 
same choreographer can limit you in the 
creative area. The chorographer will come 
to CCA for two or three days to teach the 
routine and then leave it in the club’s hands 
unless called back for more help. 

CCA has five teams of 30 kids ranging from 
4 to 18 years old, from beginning through 
elite. And, proudly, they have a special needs 
team that performs at a number of their 
nearby competitions. Lynelle maintains that 
anybody can do it if they have the passion, 
love, and commitment. Her job is to teach 
and mentor and as this year’s PacWest 
Nationals 2011 Program of the Year, she’s 
demonstrated that she and her partner and 
coaches have been successful!

At CCA, they offer an established, winning 
program in a positive environment where 
athletes can learn and excel in one of the 
fastest growing sports today as evidenced 
by the number of times you now see it 
on ESPN. Their nationally competitive 
all-star teams love to perform and 
compete, and are committed to providing 
the BEST cheer experience in the Pacific 
Northwest. Their record, their parents 
and their kids speak for themselves. If 
your child is interested in participating 
in an engaging sport that teaches self-
confidence, athleticism and team work, 
all-star cheer may be just what you’ve been 
looking for! Their motto: TEAMWORK 
truly makes a DREAM WORK!

Their program also offers beginning to 
advanced tumbling classes, cheer classes, 
a pre-school program, special needs team 

CCA...Continued from page 23 (as mentioned), team choreography, high 
school tumbling and birthday parties. Their 
spacious facility offers two spring floors, a 
tumbling track, mirrored walls, specialized 
training equipment and weights, team 
room, parent viewing area, and a locker 
area. You can visit their facility and see their 
amazing staff and teams in action at 3540 
Brooks Ave. NE #1, Salem.

Through their commitment, experience, 
and expertise, CCA has established 
a positive relationship with their families 
that will last a lifetime! There truly is a 
reason why their athletes and coaches return 
year after year! It’s the difference between 
being a “Champion” and being everyone 
else. The Isabell family will attest to that. It 
just can’t get any better than CCA! For our 
family, it’s been one of the most gratifying 
and rewarding experiences of our lives! Our 
only regret is that we only had one year of 
eligibility because our Taylor now goes off 
to college. Many of the girls have been with 
CCA for all seven of the years of existence. 
Lucky young women they.

If you want to check out some of the 
competitions videos, all you have to do is go to 
FaceBook or YouTube and type in “Champion 
Cheer Athletics Salem” and see for yourself 
what these young Salem student athletes 
can do. Or you can familiarize yourself with 
everything CCA has to offer at their web site 
http://www.championcheer.net/  

There! Now you know about a business in 
Salem that cranks out national champions 
comprised of our very own young women 
student athletes and others. 

Is your daughter ready to be a 
Champion? If your answer is yes then 
here’s what you need to do if you’d like to 
join one of the longest running and most 
successful cheer programs in Oregon: 
Placement Clinics are being held May 14th 
& May 15th, 2011 so you need to hurry. 
Request your Information Packet today 
at info@championcheer.net! Or call (503) 
391-7999! 

National Champions right here in Salem, 
right under your noses? Yes! Yes indeed! 
Check it out!

Since 1970 • Local delivery* and tuning included • Hours: Mon-Sat 10am-6pm

503-362-8708
2825 Commercial SE

Salem

Piano Department Closeout!

Now in its 60th year in 
Salem, WEATHERS MUSIC 
continues to provide musical 

sales, rentals, service and 
instruction for the mid-valley 

community.
But this Spring Weathers 

Music will discontinue piano 
sales and rentals while
continuing the rest of its 

operation.
SO, this is your opportunity 

for unprecedented CLOSEOUT 
SAVINGS ON NEW AND 

USED PIANOS.  Even rental 
piano inventory is being 

liquidated, with prices as low 
as $500;  and prices have 

been lowered on all of the fine 
consigned pianos on our sales 

floor.
Don’t procrastinate!  Find 

your dream piano before the 
last piano is finally gone!

60 Years 

in salem

*Delivery not included 
in sale prices
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Executive Properties

VIEW LOVERS - Satisfy Your Dreams
Custom built with potential for dual living. 4,161 sq.ft.

of elegance includes marble floors, crown molding, 
3 fireplaces, barrel ceiling, lrg walk-in pantry & kitchen.
Gazebo to enjoy the lush landscape. $650,000 (630651)

Rick & Ande Hofmann 503-390-8000 Code #1274
RE/MAX Equity Group

 BED & BREAKFAST POTENTIAL
Historical home within walking distance to the Capitol.  

Lovely, 2680 SF, 4 Bdrms, 2.5 Ba home was a B & B for 8 
years.  Lush landscape, oak and fir flooring, French doors, 

elegant & charming décor says – Welcome Home! 
$299,900 (623572) Rick & Ande Hofmann 503-390-8000 

Code #4975 RE/MAX Equity Group

SOPHISTICATED COUNTRY LIVING
Quality construction on 5.69 perfect & private acres.  Spacious 

4500 SF home with rich hardwoods, high ceilings & tons of 
windows to take in the natural treed setting. Luxurious MBR 
suite, gourmet kitchen, stone fireplace, wet bar & media rm 

await you. $795,000 (637340) Jake Buckendorf 503-371-5192                                          
RE/MAX Equity Group

THE MERIDIAN CONDOS WITH VIEWS
Lovely 6 story building constructed for sound isolation.

Design your own floor plan or use one of ours. Price
includes complete finishing of unit up to $75 per sq.ft.

Parking & storage included. Call for an appt to tour
777 Commercial St SE.  Don Meyer 503-999-2381

RE/MAX Equity Group

BIG & BEAUTIFUL – ONE OF A KIND
Spectacular property originally built in 1890 & restored 

1992-97. Four story, Italiante Victorian style with 7568 SF 
mostly recently used as a B & B, also boarding house. Just a 
few blocks to Downtown & State Capitol Mall area with ap-
prox 60 ft. of Mill Creek frontage and alley access. $549,900 

(636483) Kimberly Hyatt 503-910-9910 
RE/MAX Equity Group

 RARE FIND – A COMPLETE PACKAGE
4 Bdrm, 3 Ba, 3142 SF home on 6.05 acres! New int & ext paint, 
floor coverings, vinyl windows, composite decks with outstanding 

views of mountains & Waldo hills. 90x60 pond – 7 ft deep, and 
complete shop with office & restroom.  $899,900 (629735) Rick & 

Ande Hofmann 503-390-8000 Code # 1214 
RE/MAX Equity Group

PARADISE ON THE SANTIAM RIVER
Over 400 ft of river frontage, 6.31 acres with custom home 

built in 2003 features cherry flooring & cabinets, granite 
counters, large bedrooms & views from every window.  Guest 

cottage, boat launch and the list goes on with this peaceful 
haven. $539,900 (637156)  Vanessa Riley 503-871-2503 

RE/MAX Equity Group

SPACIOUS HOME & 98+ ACRES
Great value for Estate-type home with a fabulous setting and 
views. Constructed in 2007,  this home features two Master 
suites and 3427 SF,  light and bright interior, high ceilings, 

gourmet kitchen w/granite counters. Large parcel to satisfy all  
your dreams & needs!  $550,000 (639237)  Matt Toline 

503-991-8424 RE/MAX Equity Group

BUILD YOUR DREAM HOME
With Premier Home Builder John Hammer.

Your high-quality home will be cherished for years
to come in Rock Ridge Estates. Features will 

include granite, gas appliances, wired for security,
plumbed for inline vacuum. $399,900 (631167)

Roger Elliott 503-569-5003; RE/MAX Equity Group

INCREDIBLE VIEWS WITH INCREDIBLE UPDATES
The original Illahe golf course club house remodeled into 
a masterful estate!  Located on 5.83 acres, lovely 7339 SF, 
4 Bdrm, 4 Bath, full entertainment package with a gourmet 

kitchen, plus 1300 SF of covered porch with 
built-in BBQ center & fireplace.  Endless pleasures! $995,000 

(636856) Jake Buckendorf  503-371-5192   
RE/MAX Equity Group

SERENE PRIVATE COUNTRY MANOR
6+ acres with 4661sq ft, custom built with every amenity 

imaginable! Expansive living & storage rooms. Commanding 
view of Willamette River and Valley. $1,349,900 (632010) 

Marilyn Shotts 503.510.2473 RE/MAX Equity Group

 IDEAL RURAL PROPERTY THAT HAS IT ALL
Views of gorgeous sunsets from this 10+ acre parcel, horse set-

up with 7-stall barn, shop, 9 acre income producing hazelnut 
orchard - all with a lovely, 2670 SF home. Water feature off of 

living room & master bdrm, large, country kitchen & bonus 
room upstairs are sure to please. $525,000 (638849) 

Rick & Ande Hofmann Hotline 503-390-8000 Code #1484
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Confidence

email us at: customerservicesalem@fnf.com

Salem Downtown

503-585-7219
Salem, 20th St. SE

503-370-9119✺
Albany

541-924-0767
Corvallis

541-754-7131✺✺

Fidelity NatioNal title
“The Closing Company”

We Support our Community

Theodore K. Urton Ginger Stockenberg Robbie Sue Erion Jessica Mary Kimber Barnes Shirley K. Gilbert Lucy Zandol Cinda Brundidge

Kelli Terjeson Tifany White KimberLee Chasteen Deone Wilson Teresa Doerfler Joan E. Cuff Brad Falcon

Now at Waterplace
500 Liberty Street SE, Suite 200

in Salem
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