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Willamette Community Bank Expands To Salem

Albany Location
333 Lyon Street SE

Albany, OR 97321
Phone: 541.926.9000

Fax: 541.926.9009

Lebanon Location
1495 South Main
Lebanon, OR 97355
Phone: 541.258.7416
Fax: 541.258.7419

New Salem Location:1665 Liberty Street SE #250  office: 971-400-6897

Larry Goodreau



www.REMAX.com  l  503-587-1600
2110 Mission St SE, Suite 310, Salem

DESIREABLE S. Salem! 4 bd, 2.5 bath, 2119 
sq. ft., one-owner home in Sunnyridge! Sunken 
living room with corner fireplace. Family 
room also has frplc & slider to patio. Extra 
deep garage. Large fenced yard. Close to 
schools & busline. $199,900. (677034).  

Rick & Ande Hofmann 503-390-8000
Code #2685

Turnkey home with walking path to Geer 
Community Park! 3 bdrm, 2 ba home with 
new carpet, vinyl windows and gas fireplace. 
Corian counters in kitchen, refrigerator 
included. Garage with built-in cabinets and 
new gas FA furnace.  Low maintenance 
yard with 3 sheds. $155,000 (675106)  

Trevor Elliott 503-602-1039

 Location! Location! Location! Close in country 
property. Convenient to shopping, busline & 
Volcanoes Stadium. 4 bdrm, 2.5 bath, 2187 
sq. ft. home with 1.94 acres. Fenced pasture, 
apple trees, 66x20 barn/shop & 36x30 shop. 

$424,900 (676811) 
Rick & Ande Hofmann 503-390-8000

Code #2675  
 

 South Salem Charmer! Cute, ranch style 
home with 3 bd, 1.5 ba with open floor 
plan.  Sep family room with fireplace, and 
slider to large covered deck.  Fresh paint, 
newer kitchen cabs, vinyl windows, gas heat 
with CAC & nice bckyd. $184,900 (674317)  

Don Meyer 503-999-2381

 Beautifully landscaped 1.78 acres and lovely, 
remodeled 4389 SF home! 3 bedroom, 3 
bath on main level, LR with fireplace, formal 
dining, large kitchen with dining, utility 
room, plus a private guest qtr with separate 
entrance. Spacious lower level with rec room 
w/FP & tons of storage. $499,500 (675816)  

Debra Susee-Ventura 503-884-1985

Laurel Springs 4 bd, 3 bath home with lots 
of room for family & friends! Spacious, 
updated kitchen features eating bar & 
cherry cabinets. Living room, w/gas insert, 
opens to deck that overlooks private yard 
with garden shed. Lower level family room 
w/wood insert, and drop down another level 
into bonus/game room. $330,000 (675840)  

Roger Elliott 503-569-5003

 Located on a dead-end street with 
playground nearby.  Spacious home, 3028 
SF, 4 bdrm, 3 ba, roomy kitchen w/walk-in 
pantry & newer appliances, LR w/custom 
bookcases & woodstove. Additional room 
could be Theater rm. $299,900 (670982)  

Don Meyer 503-999-2381

 SUBLIMITY! 1858 sq. ft., one-owner, custom 
built home! Walk-in closets in both bdrms. 
Open living area. Updated roof. Large .46 acre 
lot with 20x14 finished shop. RV pad. Proce 

reduced to $259,900. (673578) 
Rick & Ande Hofmann 503-390-8000

Code #2595

Amazing opportunity! 1997 Skyline home 
and horse property close to town on 8 acres! 
Outdoor arena & 48x60 indoor arena, 12 
matted stalls, 2 tack rms, hot & cold wash 
rack, hay storage. Fenced and cross-fenced, 
two shops, 36x36 and 28x24. $395,000 

(672016) Marilyn Shotts 503-510-2473

 Remodeled in 2011 from the studs in! 
Older –outside charm with “new” insides, 
insulation, vinyl windows, electric, appliances 
& more!  3 bd, 2 ba home centrally 
located near WU. All appliances & window 
treatments included. Cedar fenced bckyd 
w/covered 11x22 patio. $184,900 (676670)  

Don Meyer 503-999-2381

SPACIOUS! Office w/ French doors, large 
closet. Great rm boasts tall ceilings, opens 
to patio & bkyd, dining area & kitchen. Wood 
floors, granite, SS appliances & bar area make 
this an entertainers dream! Upstairs boasts 3 
large bds, spacious mstr w/large WIC & mstr 
bath w/ soaking tub! Bkyd is large w/huge 
paver patio & room for a fountain. $265,000 

(675407) Trevor Elliott 503-602-1039

 A MUST SEE! Foyer w/curved stairway, LR 
& Frml DR, FR w/gas FP, 4 bdrm, 2.5 Ba, 
gourmet kitchen, Brazilian cherry floors & 
so much more.  Opportunity to purchase a 
lovely 2551 SF home on an acre that could be 
divided into building lots. $395,000 (674455) 

Roger Elliott 503-569-5003

Custom manufactured home in a private, 
serene setting with view of SW coast range! 
New wood floors throughout, ceiling fans, and 
extra-large windows in LR & MBR. Detached 
garage and pole barn, deck & hot tub. Bank 

approved price! $170,000 (666345) 
Marilyn Shotts 503-510-2473

 Breath-taking views of the Willamette River! 
Gaze thru expansive windows of this 3 bdrm, 
2.5 bath home on nearly an acre. 2 frplcs, 
office, bar & indoor hot tub & A/C add to 
the amenities. Stroll in the yard & sit in the 
gazebo to enjoy this peaceful life. $415,000 

(666837) Marilyn Shotts 503-510-2473

Located on a cul-de-sac street with a 
playground nearby.  Spacious home, 3028 
SF, 4 bdrm, 3 bath, roomy kitchen w/
walk-in pantry & newer appliances, Living 
room w/custom bookcases & woodstove. 
Additional room could be an office space or 
entertainment room. $209,900 (670647)  

Don Meyer 503-999-2381

www.REMAX.com 
 503-587-1600
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For Lease: 1,390 SF duplex style office space in ideal location on 
Liberty, blocks from the library, CBD and convention center. Office 
includes 3 private offices, two bathrooms, kitchen and reception area. 
Beautifully remodeled, skylights throughout. Move in ready. Contact 
Bo Rushing or Zach Fischer at (503) 588-8500 or (503) 508-4348

For Lease: Multiple second floor office suites available in the Security 
Building in historical downtown Salem, located at 161 High Street. 
Spaces ranging from 161-665 SF. Contact Bo Rushing or Zach Fischer 
at (503) 588-8500 or (503) 508-4348.

For Lease: 1,725 SF retail space. Formerly Mango Chill Frozen Yogurt, 
this space is vanilla shell ready and located on the SE corner of 
Kuebler & Commercial St. in one of Salem’s busiest shopping centers 
with great visibility and with easy access to I-5. Pylon sign with tenant 
signage available. Co-tenants include Dollar Tree, Applebee’s and 
Sally Beauty. Contact Bo Rushing or Zach Fischer at (503) 588-8500 
or (503) 508-4348

For Sale: 0.96 acres located on the busy intersection of River Rd N 
and Broadway-this parcel is a developer’s dream! River Rd N is the 
main thoroughfare through Keizer to Salem, this property is located 
practically on the Salem/Keizer line. Great mix of successful national 
and local businesses in the area and high traffic counts are a good 
sign that any commercial user could thrive in this location. Contact Bo 
Rushing or Zach Fischer at (503) 588-8500 or (503) 508-4348

For Sale or Lease: 2045 Silverton Rd-34,312 SF building on 
3.12 acres. Ready for tenant improvements or remodeled 
by owner/user. Possible uses: city offices, medical/dental 
office, call center, education facility, indoor sports facility.  
Contact Bo Rushing or Zach Fischer at (503) 588-8500 or (503) 508-
4348

For Sale: Well-maintained historical building with large commercial 
space (formerly a tavern), four separate apartments and “school 
house” outbuilding. Located in the quiet community of Crabtree just 
minutes from I-5 and only 10 miles outside of Albany. Could be perfect 
for owner/user, as a storage facility or for a new commercial user.  
Contact Bo Rushing or Zach Fischer at (503) 588-8500 or (503) 508-4348

For Lease: 2,600 former restaurant space available in Stayton Plaza, 
the center of business and consumer activity in the Stayton area. 
Shopping center occupies a city block and is located at the main 
intersection within the city tenants include Key Bank, O’Reilly Auto 
Parts and Dollar Tree. Restaurant space has two entrances for easy 
access from both streets. The interior is freshly refurbished, with two 
bathrooms and a large central kitchen. Space can be expanded or 
enlarged to fit tenant’s needs. Contact Bo Rushing or Zach Fischer at 
(503) 588-8500 or (503) 508-4348

Open House at McMinnville’s Premier Subdivision: Norton Crest 
Broker’s Open: Join us Wed., June 4th from 11am – 1pm
Everyone: Join us Sat/Sun., June 7th & 8th 12pm – 5pm for the Public 
Open House and Subdivision Grand Opening! Norton Crest is located 
off Hwy 18, east of McMinnville. Open house is at 2728 NE Cole Ave 
McMinnville, OR 97128. Contact Alexandra at (503) 930-5315 for 
further details.

R RUSHING G R O U P
CommerCial real estate    ProPerty management    residential real estate    develoPment & ConstruCtion

503-588-8500
www.rushinggroup.com

Open HOuse—McMinnville
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Celebrate Culture. World Beat.
Salem Multicultural Institute is the local 

non-profit organization that recognizes 
the power of cultural diversity in the 
community. Back in 1997 two young 
moms decided that 
they needed to do 
something concrete 
that helped frame 
the discussion about 
increasing cultural 
diversity here. Their 
solution, to start a 
festival that gives exposure to different 
heritages, and that creates a safe place for 
people to celebrate who they are, and where 
they are from.

Somewhere through the years of graft, 
the idea struck a note with the Salem 
community, and the event has now become 
the largest multicultural event in Oregon, 
and only second to Folklife in Seattle as 
the largest in the Pacific Northwest. World 
Beat, as the event has become known, now 
welcomes 30,000 visitors each year, and 
hosts 125 cultural performances on nine 
stages through the 23-acre Riverfront Park. 
A variety of activity centers are created 
– including world villages, a cultural center 
and the main amphitheater stage. The 

Festival includes three parades, dragon 
boat racing, and a growing Native American 
powwow.

“When we walk past each other in the 
street” says SMI 
executive director 
Graham Morris 
“we barely even 
notice the other 
person, let alone 
think about the 
stories of the 

other person’s life, and how their cultural 
heritage may have shaped their perception. 
Imagine a person from Belgium walking 
past someone from Tanzania in downtown 
Salem, while yet another from Korea 
crosses the road in front of a car driver 
whose grandparents are Italian.” 

We all have a heritage, which may take the 
form of a meal we enjoy, a fond memory of 
something we did with our grandparents, or 
we may be from another country ourselves, 
and grow up around different cultural 
values and norms, surrounded by different 
social, economic, religious and political 
systems. 

World Beat itself steers clear of religious 
or political themes, but accepts that cultural 

“We all have a heritage...
and grow up around 

different cultural values 
and norms.”

heritage is formed by all the entirety of a 
person’s life experiences. These experiences 
shape the way we perceive the world, and 
it benefits us all to learn from each other. 
Learning and understanding other cultures 
permit us to view our own personal and 
societal challenges in new ways, and better 
adapt to a changing society.

“Cultural diversity in a community is an 
extraordinary asset” says Morris. “The 
challenge many communities face now is 
how to recognize it and how to harness it 
for the betterment of that community.” 

World Beat is a unique community-driven 
attempt at a solution to those questions. 
“We don’t have all the answers to the 
challenges of a complex community, but 
we do believe that the Festival creates an 
opportunity for residents to consider and 
learn about different perspectives, that may 
lead them to be more accepting of others 
from different cultural backgrounds.” 
Feedback from Festival attendees strongly 
backs up these claims. Typically, more 
than 95 percent of visitors say that they 
learn about cultural heritage, and over 80 
percent say that they feel more accepting of 
other cultures because of their visit to the 
Festival. o

For 11 years we have invested heavily in 
Salem—a city we’ve come to love—restoring 
historic buildings,  and hopefully providing 
direction that could make the city and its 
Downtown a more inviting place.

Years ago we joined with a dozen or so 
business and property owners to create a 
Downtown Economic Improvement 
District (EID) and an organization (Go 
Downtown Salem) whose mission wasto 
make our Downtown the Mid-Valley’s 
cultural capital and the shopping experience 
an enjoyable one.

The decision involved taxing ourselves 
to fund the organization and a full-time 
executive director.  The Go Downtown board 
hired Suzi Bicknell to provide day-to-day 
management and took over a deteriorating 
First Wednesday promotional event.

Under Suzi’s leadership, First Wednesday 
became a popular year-round promotion 
revitalized with music, art and themed 
events; the Statesman Journal introduced 
a colorful monthly Downtown section 
promoting retail activity and restaurants; 
billboards and newspaper advertising 
and a full-fledged cable TV campaign 
helped brand the shopping experience.
Our Downtown was flourishing despite an 
emerging recession.

The EID funds also gave Downtown Salem 
a unified political voice.

All of this ended 16 months ago when 
the City of Salem, without explanation, 
terminated a successor group to Go 
Downtown and began spending the bulk 
of EID funds on maintenance and sidewalk 
cleaning, once funded by the Downtown 
Parking Tax.

Suddenly there was no representative 
board of directors.  No day-to-day 
leadership.  No newspaper Downtown 
section.  No TV.  No branding direction.  
And a muffled voice.

Meanwhile, the minimum parking tax was 
doubled, causing many Downtown office 
tenants to flee.  The city council removed 
parking time limits, adversely effecting 
parking turnover and retail business in 
general.

First Wednesday participation declined 
dramatically, and with no branding efforts, 
leadership, or voice on how the EID funds 
were spent, the city manager alienated the 
very people who created the EID.

In late May, the city was sent a resounding 
“no confidence” vote and the EID—once a 
promising idea—was terminated.

What’s next?
We will encourage the retail community 

to once again take over the neglected First 
Wednesday reins, with monthly dues 
funding a suspended marketing campaign.

“EID” cont. on page 20

Downtown Salem
Is Alive and Well,
But EID is Dead

Roger Yost



Page � Salem Business Journal June 2014

WWII Memorial Dedication
MUSINGS OF THE OREGON PIONEERI Stand Proud and watch from Atop the 

Great Dome of the Oregon State Capitol. It 
is my job to watch and remember.

One of my vivid memories is of the nearby 
Willamette students who were stranded 
in Hawaii when the Japanese launched a 
surprise attack on our Pacific Fleet.

Pres. Roosevelt announced America was 
at war on the next day.  It 
was a different war than the 
generations born since then 
know.   It was soon on two 
fronts Germany in Europe 
and Japan in the Pacific. If either had been 
successful life for Americans would be 
significantly different today.  The possibility 
of an invasion by the Japanese on our coast 
was very likely.

Families in Oregon were urged to 
buy personal weapons and likely many 
families today own pistols acquired at a 
great discount in the early years of WWll.   
Few are around today who remember the 
rationing of gasoline, beef, sugar and other 
items.

Unlike the conflicts since then, the “police 
action” in Korea, the Vietnam venture,  and 
our current military meddling, WWll was 

an “All IN” war.   When it was over nobody 
wanted to think about it again and it has 
taken many years for people to recognize 
the great contribution of so many.  I am 

very proud that 
Oregon has finally 
recognized the 
contribution of 
those great warriors 

and particularly called attention to those 
who lost their life in the effort

At 1:30 on June 6th on the southwest 
corner of my capital mall we will dedicate 
a permanent everlasting memorial that 
will recognize the contribution of those 
Oregonians who lost their life in WWII.  
It will be there as a reminder, as long as 
America stands.

There will be chairs for guests, with 
drinking water available.  Oregon’s Governor 
will make comments and the high light will 
be former legislator Bill Markham, who as 
a pilot visited Germany and places nearby 
many times from his base England during 

what we can hope will 
be the last “All IN” war.

Parking will be an issue 
so bring coins enough 
for a couple of hours of meter feeding.

I Stand Proud and watch from  Atop the 
Great Dome of the Oregon State Capitol. It 
is my job to watch and remember. o

17th Anual World Beat Festival
The 17th annual World Beat Festival is 

set to take place on Saturday and Sunday 
June 28-29 at Riverfront Park in Salem. 
The event has grown from an idea of two 
young moms to become Oregon’s largest 
multicultural celebration. World Beat is a 
place where kids and adults can travel and 
explore cultures from all over the world in a 
single weekend, without a fee!

This year’s event will focus on the culture 
of Germany, but visitors will be able to 
enjoy culture from more than 70 nations 
and cultures in total. World Beat is about 
music, fun, dance, children, culture and 
food.

Culture can be fascinating stuff! Where 
else could you get a Nigerian hair braid, help 
build a Swedish mahstang (maypole), try 
your hand at French classical fencing, listen 
to a fiddle circle, explore Middle Eastern 
culture, watch Samoan fire-dancing, 
discuss the principles of Mahatma Gandhi, 
beat some Congolese drums, eat German 
Dibbelabbes, join in with a Japanese O-Bon 
dance, buy Chinese jade, see dragon boats 
race and a Vietnamese lion dance, and meet 
a Bhutanese lama, all in one place!

This year’s focus on Germany brings 
together diverse cultural elements including 
a German Culture Tent that is open in the 
European Village. There are discussions 
on Salem’s German connections, German 
wines, and German celebrations. Alongside 
the symphonic classical music extravaganza, 
there is a German choir, Sussefusse German 

dances, Randy Kem 4tet playing German 
composers in Hollywood and Broadway, 
German accordion player Marlena 
Meissner, Haldeman’s Oom-Pah band, the 
Kleinstadlers dance group, and multiple 
performances by Rogue Valley German 
Sauerkraut Band. To top it off visit Mount 
Angel sausage on site for delicious Gernam 
sausage, sauerkraut, and pretzels, or take 
part in our traditional German yodeling 
contest!

Some of the 2014 music highlights include 
the Willamette Falls 55-piece symphony 
playing classical music from German 
composers, and Bongo Love Afrobeat all the 
way from Zimbabwe. Discover the  Gamelan 
Sari Pandhawa Indonesian percussion 
ensemble, Rogue Valley Sauerkraut band, 
eSwara classical Indian music, Scottish 
bagpipes, Japanese taiko drumming, 
Stephanie Coyne, and the Saturday night 
headliners To Life!, playing world fusion at 
8pm on the main stage.

Dance is always a huge piece of World 
Beat, and this year is no different. You can 
catch Bollywood from India, KeAluala from 
Hawaii, the Marae dancers of Micronesia, a 
good old country line dance, Amayaltonal 
Azteca dancers, Thai, Philippine, and 
Japanese dances, Ballet Folklorico Tlanese 
from Mexico, and Ceili of the Valley Irish 
dancing. Our old friend Daryl Thomas 
investigates the history of African dancing 
with the renowned Rainbow Dance Theater, 
Chayag dances with the music of the Andes, 

or practice your bolero with the Romance 
quartet.

One of World Beat’s main focuses each 
year is on kids, and the Festival has a 
huge number of ways that kids can enjoy 
and learn about culture. The Festival is 
designed by continent, and in each World 
Village there is a children’s activity tent with 
free hands-on activities. This year some 
highlights include making a Samburu tribe 
necklace and Anansi spider stones in Africa, 
creating Peruvian friendship bracelets and 
playing peregrine in The Americas, building 
a windmill and playing wurfkastanien 
(throwing chestnuts!) in Europe, trying 
tinikling – a Philippine jumping game or 
making a panda puppet in Asia. As families 
enter the Festival, for any donation kids 
can pick up a World Passport, and collect 
stamps in each Village. After completing 
their Passport, they just drop it in the box 
as they leave to be eligible for some great 
prizes!

It’s easy to immerse a child in culture at 
the World Beat. One of the best ways is to 
arrive first thing Saturday morning around 
9:30am at the Pavilion at the north end of 
Riverfront Park. A special Children’s Parade 
kicks-off the Festival every year, often with 
children dressed in cultural attire (fun, but 
not required!) Soon after this parade, kids 
can see Sussefusse international children’s 
dances, the Karate 4 Kids demonstrations, 
dance around the maypole with Wild Rose 
garland, discover stamps from around the 

SPONSORS OF THE 17th WORLD BEAT, 2014

world, and watch the Mythobolus Mask 
Theater Germanic Children’s folktales. 
Great children’s performances take place 
all through the weekend, with piñata parties 
every two hours in The Americas.

Culture has many faces, and each year 
World Beat makes an effort to create 
opportunities to discover the unique, to 
think about life in a different way. Wander 
into the Cultural Center and you will always 
find a different spin on culture. This year 
includes an introduction to the didgeridoo, 
a talk on Andean flute-making, a discussion 
on the African diaspora, and demonstrations 
of Indian and Japanese cooking. The World 
Beat Powwow continues to grow, and this 
year native Americans from many different 
tribes come together for a social powwow, 
dancing for prizes. Dragon boat racing is 
again a feature on Sunday, with races all 
day on the Willamette River.

Ethnic food from all over the world is one 
big reason that the Festival draws such 
large crowds. This year’s menus feature 
such mouth-watering dishes as Filipino 
Lumpia (egg rolls), azuki bean Hawaiian 
shaved ice, Nepali potstickers (momos) 
with hibiscus iced tea, lamb gyros with 
tzadziki suce and feta cheese, Vietnamese 
sweet balls of fried coconut rice around 
Chinese sausage with coconut cream sauce, 
fresh New Orleans beignets, alligator and 
crawfish gumbo, sweet European crepes, 
and Somali chicken in garlic and beri-beri 
sauce! Not to mention plenty of Italian 
gelato, and mango on a stick!

World Beat is truly about sharing culture, 
and local residents from all over the world 
make a huge effort so that all visitors have 
the chance to learn firsthand about different 
cultures. All visitors are encouraged to 
join in with performers as invited by the 
cultural groups. You can chat with locals 
from cultures including Iu Mienh, Ireland, 
Vietnam, the Marshall Islands, Rwanda, 
Scotland, Ecuador, Zambia, Japan, 
Aztec, Samoan, the Middle East and the 
Philippines. 

The event is put on by over 400 volunteers 
and happens just once a year. It’s the most 
affordable, most educational and most fun 
vacation you’ll have all year, so make a date 
for June 28 and 29 in Riverfront Park in 
downtown Salem. Find out more details at 
WorldBeatFestival .org, on Facebook, or by 
calling (503) 581-2004. o

Sat, June 6th, 1:30 pm
SW Corner of the  

Capital Mall, Salem
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“The Beat” Seventeen - Germany
SBJ aNcHOR cOlUMNIST -aT laRGE BILL ISABELL

The seventeenth annual Salem World Beat 
Festival will, once again, happily, open June 
28th and run through Sunday June 29th at 
Riverfront Park in downtown Salem, Oregon. 
World Beat is for all, but especially for kids!

Wow, how time has flown! Here’s a little 
history, much of it taken from the Salem World 
Beat website and my growingly foggy memory, 
of this annual, award winning, more-fun-than-
humans-are-entitled-too family event that draws 
tens of thousands of people from all over the 
region every year, rain or shine (as the festival’s 
resident weatherman, it’s been mostly shine). 

The Salem Multicultural Institute 
(salemmulticultural.org), the governing body 
for the World Beat Festival (a volunteer-
centered, non-profit 501 (c) (3) organization), 
begun on February 15, 1997, on rolls of poster 
paper stretched across a dining room wall. 
Two moms, Mona Hayes and Kathleen Fish, 
with young daughters, saw the need to create a 
positive, tangible response to growing concern 
about racial tensions in Salem. Little did they 
realize at the time, that they were planting the 
seed that would grow into the giant sequoia of 
peace, harmony, cultural understanding and 
great family fun for the city of Salem and the 
state of Oregon.

Because I had started the Salem/Keizer 
NAACP in 1994, Mona, by way of KBZY owner, 
Roy Dittman, reached out to me for assistance 

connecting to my “communities” network, and 
help with the stakeholder presentations and 
feedback. I, reluctantly, agreed to help. That 
response – even though we chose to wait a year 
to more ready such a huge initiative - took the 
form of a festival, a celebration of all of the many 
cultures that make Oregon such a wonderful 
place. 

On June 27-28, 1998, the inaugural Salem 
World Beat Festival (worldbeatfestival.org) was 
held in conjunction with the grand opening of 
Salem’s long-awaited Riverfront Park. It was 
to be the first “official” event in the park. The 
festival has since always occurred on the very 
last weekend in June.

This grass-roots effort has grown out of many 
focus groups and meetings we held with our 
elected community leaders, and with other 
diverse stakeholders, during and since that 
waiting year, in living rooms and coffee shops, 
into a meaningful celebration and year-round 
community volunteerism. The community 
support from the beginning was unequivocal. 
More than 300 volunteers, 70 sponsors and 
150 exhibitors and performing arts groups are 
involved with the festival annually. The average 
annual attendance has reached approximately 

30,000 guests. 
Local awards to the festival include: 
Cultural Event of the Year from the Salem 

Convention and Visitors Association
Queen of Peace Community Service 

Award; Quality of Life Award from Today’s 
ChoicesTomorrow’s Community; Best Festival 
2006 from the readers of Salem Monthly. 

Also, the Salem Multicultural Institute itself 
was named: Best Non-Profit in 2007 and 2008 
by Salem Monthly readers.

State awards from the Oregon Festivals & 
Events Association, are: 2006 & 2007 Best 
Cultural Heritage Event; 2008 Best Festival 
in Oregon; 2010 Best Music Program With-in 
a Festival;2009 & 2011 Best Performing Arts 
Event;  2012 Best Music Program.

Because of the positive connections made 
at the festival, the organization’s volunteers 
have been called to serve the community in the 
areas of cultural programming, referrals and 
committee work throughout the year. 

In 2006, the Salem Multicultural Institute 
moved their offices downtown and opened 
the World Beat Gallery at the Reed Opera 
House with an exhibit entitled Diversity in the 
Philippines. The gallery has since hosted other 
cultural exhibits, including Holidays Around the 
World, Black Voices from Salem’s Past, Scotland 
and Her People, Windows into China and a series 
about international marriage customs. The 
gallery and the performance series, which began 
in 2007, encourage local ethnic communities to 
showcase cherished traditions in the intimate, 
historic setting of the Reed.

“The Beat”, as the World Beat Festival is 
frequently called, and The Salem Multicultural 
Institute (SMI) were created to promote an 
environment of openness for all people. In all 
their activities, they aim to be family-friendly, 
economically inclusive, and culturally authentic. 
They believe that education about and exposure 
to the traditions of different cultures can help to 
counter intolerance and enrich the community.

Their vision is that Salem, Oregon, be known 
for its commitment to cultural exchange and 
enrichment. Their mission is to collaborate 
with public and private organizations to 
promote harmony and understanding through 
innovative and educational cultural programs 
and activities.

World Beat 2014’s primary focus will be on 
Germany. It will feature yet another non-stop 
program of international music and dance, and 
in particular, a wide variety of cultural arts from 
Germany. And, as always, there’ll be a great 
emphasis on children.

“We engage with children in two different 
ways right when they enter the gates,” says 
Kim Baldwin, this year’s Festival chair. “As 
children enter, we offer them and their parents 
a passport. The Festival itself is created by a 
number of different Villages that represent 

continents. Vendors 
and exhibitors in 
the booths are told 
to bring stamps. The 
children can fill their 
passports by collecting stamps from booths that 
represent cultures all over the world.”

The Festival also kicks off with a Children’s 
parade at 10am on Saturday morning. 
“Simply bring your young family members with 
you at around 9:30am at the pavilion at the north 
end of Riverfront Park on Saturday June 28th,” 
says Baldwin. “If they want to dress in cultural 
costume, that’s wonderful,” she goes on “but 
absolutely not necessary.” As the parade kicks 
off, more than a hundred children experience 
a march through the grounds behind a mix of 
different cultural musicians, with children from 
many different cultures.”

Each Village also has a children’s activity 
tent, with games and fun things to do from 
the continent that they are visiting. For this 
year, activities include making Guatemalan 
worry dolls and Peruvian friendship bracelets 
in The Americas, decorating Samburu tribe 
necklaces and Ananasi spider stones in Africa, 
creating German edelweiss hats and playing 
wurfkastanien (throwing chestnuts) in Europe, 
and panda puppet crafts and games of tinikling 
(stick jumping) in Asia. The Americas also hosts 
several piñata parties throughout the weekend. 

Performances by and for children are also 
a lot of fun all through the weekend. Several 
young martial arts groups showing Vietnamese, 
Japanese and Brazilian martial art forms take 
part. Performance groups Ballet Folklorico 
Tlanese (Mexican), Kalabarathi (Indian), and 
Sussefusse (European) are made up exclusively 
of children. Many other groups, including 
the Native American powwow, and many 
of the Micronesian performances, include 
children among adults in their performances 
as a way of passing on traditions and customs 
from generation to generation. Bobo Keener 
for example, now in his teens, has grown up 
displaying his skills as a Samoan fire-dancer 
at the Festival’s renowned fire-dancing on 
Saturday night. 

It’s not just about performances and activities 
though. Mythobolus ask Theater tell German 
folktales to children through the weekend, and 
of course there are plenty of delicious ethnic 
food options for kids to try, including Ambruso’s 
famous Italian gelato and Mel’s traditional 
Hawaiian shaved ice. Many children love to do 
a little shopping too: henna tattoos and Chinese 
parasols being perennial favorites among the 
many cultural vendor booths. 

One new activity that promises to be a big 
hit with children is the World Beat Heritage 
Wall – a place where adults and children can 
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There has been much ado about “Conflicts 
of Interest” in the news both nationally and 
locally. Issues that have plagued charities at 
the national level have driven the Internal 
Revenue Service to require more information 
from nonprofits. One area is to highlight 
potential financial conflicts of interest, 
especially in regard to board members. 

Be warned that if conflicts of interests are 
not managed, they can result in significant 
penalties to the beneficiary and to the 
organization, not to mention loss of reputation 
and member or donor confidence.

You may not be aware, but the new Internal 
Revenue Service Form 990 asks, specifically, 
for how your organization disclosures 
potential conflicts of interest. Groups are also 
asked if they have a conflict of interest policy 
and the process they use to manage such a 
conflict. 

The Oregon Attorney General’s Guide to 
Nonprofit Board Service in Oregon clarifies 
that under the Board Member Duty of 
Loyalty those organizational decisions must 
“promote their public purpose rather than 
private interest.” (review ORS 65.361 and 

HaRVEY GaIl
Conflicting Interests?

ORS 65.364)
While there are some circumstances where 

transactions between charitable corporations 
and individuals board members may be 
acceptable, it is an area that requires extreme 
caution. Some conflicts may be obvious, 
for example, board members that bid on 
consulting contracts or board members that 
are paid for services to the organization 
(clerical services, bookkeeping, etc.). 

I would also advise caution when hiring board 
members or their family members to serve in 
paid management positions for a nonprofit or 
association. Over time the lines can become 
blurred between serving in the neutral role of 
organizational management and their role as 
a member or business owner. 

Also, in the case of member based nonprofit 
associations, I have seen many examples 
where association members (including 
board members) have been hired to provide 
administrative services. Many times it is the 
secretary that goes from being a volunteer to 
being paid staff. In these cases, board members 
should keep a close eye on the situation to 
ensure they do not receive benefits beyond 

those received by 
other members.

In all these cases, 
board members are 
using their positions for personal gain. The 
Internal Revenue Service phrases it like this: 
“ ...receive an inappropriate benefit.” 

How to protect you and your board from 
conflict of interest:  

• Have an updated conflict of interest policy 
in place and train board members on them. 
Some groups even circulate a questionnaire to 
board and staff to surface potential conflicts.

• Protect your reputation and the reputation 
of your organization by disclosing your 
potential conflicts. Make sure you speak up if 
you see your colleagues getting close to that 
line also.

• Recuse yourself from discussions and 
decisions that could put you in a “conflict of 
interest” situation. Make sure this is reflected 
in your minutes. o

Harvey Gail, MBA is President, Spire 
Management, LLC an association 
management.

Marion county commissioner  PATTI MILNE

The November 4 General Election is five 
months away and over 
the summer you’ll 
want to keep a close 
eye on campaigns.  The 
November election 
results could change 
Oregon for years to 
come. This next election 
is  already setting up to be one of the more 
important and perhaps one of the more 
interesting elections Oregon has experienced 
in quite some time.

The results of the Primary Election on 
May 20 create an intriguing backdrop as 
campaigns hit the ground running over 
the summer. The Primary brought party 
platform differences front and center in 
some hotly contested races against long-
time incumbents.  Although many dislike 
how heated the campaign rhetoric got, it is 
important to remember the purpose of the 
primary is for the political party membership 
to choose their nominee to run against 
opposing party candidates in the November 
General Election. Even in the case of elected 
positions that are technically non-partisan, 
political parties still work hard to get their 
own party members elected to city councils, 
county commissions, and other non-partisan 

positions like county clerks, county treasurers 
and school boards. 

True to from, early 
Primary Election 
returns had political 
pundits, the media, 
party operatives and the 
candidates themselves 
quickly analyzing the 

numbers either with pride or excuses. Media 
wasted no time offering their prospective 
winners in the upcoming November election 
while both parties claimed the voter turnout 
numbers were evidence of an edge and 
eminent success in November.

Analyzing elections is what political junkies 
love. However, knowing what is at stake for 
Oregon, I want to encourage everyone to 
take more interest in the issues and in the 
candidates over the next several months. 
Come November, be prepared to share you 
opinion, and cast your vote for the future you 
want for your family, your business, your 
community and for Oregon.

I know many of you are simply discouraged, 
frustrated and feel your vote does not matter. 
I hear this on the campaign trail and it 
troubles me. Many have expressed concerns 
about abuse of power, officials ignoring the 
votes of the people, the picking and choosing 

of which laws to follow and the lack of 
representation on issues important to them.

As I write this I am inspired by the quote I’ve 
had for years taped to my computer where 
I see it every day: “Tyranny of the majority 
does not take away the voice of the minority 
nor the rights of the minority opinion.” 

It is what Alexis De Tocqueville taught 
about rights, democracy and equality back 
in the 1800s, when he said, “Public opinion 
is what drives democracy.  It puts ideas into 
action.  To put ideas into action, the citizenry 
must speak up and get involved.  Without 
public opinion, democracy has no direction.  
Without direction, democracy cannot 
function.”  

His words are as relevant today as they 
were back then. Think about how you can get 
involved and learn more about issues and 
candidates over the summer. o

Patti Milne
503.551.5590

“Public opinion is what 
drives democracy.  It puts 

ideas into action... the 
citizenry must speak up  

and get involved”

Coldwell Banker Mountain West is proud 
to announce their newest team member 
Lauren Gesik-Patten. Lauren’s  enthusiasm, 
drive and love for homes will be a solid 
attribute to every client. 

She studied Public Policy and 
Administration with an emphasis of 
Environmental Studies at Western 
Oregon University, and recently worked 
as a marketing assistant for Golden Rule 
Remodeling Company. 

“I joined Coldwell Banker Mountain West 
to work alongside a group of outstanding, 
like-minded agents who are transforming 
the way we think about and sell real estate 
in Salem,” says Lauren. “I’m very excited 
about the opportunity and look forward to 
investing my time into each client to find 
their perfect home.”

Coldwell Banker Mountain West Real 
Estate, Inc. located at 615 Commercial 
St NE, Salem, OR 97301, can be reached 
at 503-364-9596 or visit online at 
ColdwellBankerMountainWest.com. 
Lauren can be reached at 503-559-6376. o

Coldwell Banker 
Mountain West 
Hires Lauren 
Gesik-Pattern

My sister, Marsha Kilgore-Butler, opened 
“My Sister’s Closet” in Dec. of 1990, and 
sold it in August 2009.  I re-purchased the 
shop in August of 2012.

It’s a fabulous opportunity to meet 
the wonderful women in Salem and the 
surrounding communities as well as  
having the opportunity of providing a 
venue to support those women.  I even have 
consignors from the Oregon Coast as well 
as many returning shoppers.

We repurpose clothes and accessories 
while providing an upscale shopping 
experience at a low cost.  We have mainly 
designer clothes and accessories as well as 
clothes from local outlets.  You can also find 
an eclectic array of items from jewelry, to 
clothes to shoes to handbags.  Many of the 
items still have the new price tags on them 
as we know women do love to shop!

My Sisters’ Closet accepts clothes to size 
14, and Consigning Women, owned by 
Serena Petersen, which is right next door, 
takes size 14 and up. My sister Marsha and 
her mentor Serena have provided me with 
a wealth of knowledge in serving the Salem 
community. We hope to see you soon. 
Teresa Robinson, Owner. o

My Sister’s 
Closet Grows 
in Salem
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It’s something that we don’t talk about, 
at least not in public. Being stinky. I mean, 
sometimes people smell. It might be OK for 
the gym, but at work it can be a problem of 
odiferous proportions. It can also drive co-
workers to the nearest window.

While some people are extra sensitive 
to smells, it’s not necessary to ban every 
fragrance at most workplaces as long as we 
can agree that moderation and common 
courtesy is key. 

Science says that olfaction (sense of smell) 
is the most sensitive of the senses. Seventy 
fivepercent of emotions are triggered by 
smell and a woman has a stronger sense 
of smell than a man. People can identify 
others by smell, they can actually 
smell fear and to support a popular 
commercial, stress sweat smells 
the worst.

Don’t think you are a good 
judge of your own smell 
either. Fact is, you can’t really 
smell yourself. The sense of 
smell fatigues quickly so you 
get used to your own smell 

and that of your house, your dog and your 
cologne. Because of this, you will need to 
remember what your momma told you 
to avoid offending the delicate senses of 
others.

What are our odiferous enemies?  
Stinky food:  What  you ate it for lunch 

(especially if it involves garlic, dairy or 
coffee) can cause your office mates to turn 
away or back up when you talk. 

Stinky clothes:  If you are partial to fabrics 
with synthetics or poly-blends, they need 

regular, special attention. They hold 
on to odor and bacteria and even 

if you are clean, your clothes will 
betray you.

Stinky habits:  Smoking, 
chewing and a passion 

for Polo cologne can 
all affect others. 

Stinky you:  
Untreated, your 

body will naturally sweat and smell,  because 
moisture breeds bacteria.

How do we make sure we aren’t the smelly 
ones?

Outside of being kind to others with 
work-hour food choices, a rigorous 
personal hygiene routine may be in order. 
Surprisingly enough, you actually have to 
wash your clothing more often than you 
might think. Don’t try to “make it one more 
day before washing.” 

A bad smell might indicate poor health. 
Bad breath or body odor may indicate poor 
eating habits, dental issues or even diabetes. 
Proper medical check-ups and eating well 
all contribute to a healthy, clean smell. 

Do what your momma told you. Regular 
bathing, brushing your teeth, washing hair 
and thoroughly drying off helps you stay 
clean. In an emergency, there are always tic 
tacs.

Wear deodorants and antiperspirants. 

TEllING YOUR STORY MARY LOUISE VANNATTA

Do You Stink? Olfaction At Work

Deodorants only temporarily mask your 
body order. Antiperspirants actually 
control your sweat glands. There are even 
prescription strength antiperspirants if 
needed.

So the next time your colleagues garlic 
chicken breath drives you from the break 
room, make sure to check your own perfume 
at the door. o

Mary Louise VanNatta, CAE is CEO 
of VanNatta Public Relations, a PR, 
Association Management and Event 
Planning firm located in Salem, Ore.  www.
PRSalem.com or twitter.com/PRSalem.

June is the month that introduces us to 
the heat of summer and the growth spurt 
induced by its warmth. Likewise, financially, 
the dreaded winter investment doldrums are 
just a memory as we’ve postured ourselves 
for the invigorating new growth spurt in our 
personal financial portfolio.To add further 
incentive for sprucing up our investment 
nest in preparation for that “Golden Egg” 
the price of Gold has dipped to new lowson 
the heels of a traditional May decline, giving 
that warm, fuzzy feeling to those of us who 
see it as a buying opportunity!

Many of us were recently vindicated 
with the recent exposure of Gold Price 
manipulation and subsequent $20 Million 
fine  (by investment banking firm - 
Barclays). Coupled with strong physicaland 
technical reasons to acquire Gold and Silver, 
we believe it is only a matter of time before 
prices turn skyward again. Thus,Accurate 
Precious Metals Refineries would like to 
help ensure that you’re able to prosper in 
the midst of the roller coaster ride of these 
uncertain financial times. 

Many of you have asked the following 
questions: “How can I continue to save or 
invest with my shrinking resources and get 
the best ‘bang for my buck’ and when is the 
best time to buy?

We believe we have an answer – and 
Salem’s own Accurate Precious Metals has 
preached it loudly - though it is in stark 
contrast to conventional [commission 
driven] investment advice (which advice 
has, quite frankly, failed the average investor 

and miserably).What is it?We cannot say 
enough about the virtue of buying and 
possessing physical Gold and Silver coins 
and bullion as the most effective hedge 
against inflation! It’s a fact: the proven 
performance of Precious Metals and their 
liquidity will enhance your family’s wealth 
when no other viable alternative exists! 
Taxation or not – because of the fluctuation 
of the dollar and its fickle nature,owning 
Gold and Silverconsistently gives you the 
most value. This translates into moreafter 
tax or ‘net’ worth, ensuring you’ll be 
better prepared financially. Therefore, we 
encourage our customers to buy whether 
gold is up or down, simply because its’ price 
reflects the true value of the dollar. Though 
at dips such as we’re experiencing now, the 
falling prices become a “blue-light special” 
that should be taken advantage of!

What makes precious metals such an 
attractive alternative to conventional 
savings and investing? Supply and demand! 
In fact there are five areas that set the 
stage, controlling each pendulum swing in 
the Metals Markets by their participation 
– they are:

Gold Production-Mining
Central Banks and Gold
Industrial Demand
Jewelry Demand
Investors 
Add to the mix the increasing geopolitical 

tensions over the possibility of Mid-
Eastern and Ukrainian conflictsand the 
recent liberalization of China’s gold market 

and what you have is a World demand set 
to surge an incredible 25%! If that isn’t 
enough, most financial analysts believe it is 
inevitable the U.S. will lose its status as the 
worlds’ reserve currency within the next 
few years. Historically, the Feds’ defense 
against a weak economy has always been 
to print more money. This devalues your 
dollar even further resulting in the inflated 
costs of goods and services. Gold and 
silverhave always retained their intrinsic 
value in spite of a poor or even a devastated 
economy. Simply said, now is the time to 
buy Gold and Silver coins or bullion – don’t 
procrastinate. 

Many investors agree that timing is the 
key to financial wealth and procrastination 
often results in a missed opportunity. So, 
is now the time to include Precious Metals 
in my investment portfolio? Billionaire 
investor John Paulson states: “nothing has 
changed. He knows that our national debt 
continues to climb and that there’s no real 
plan in place to turn that around...rising 
debts result in printing money and printing 
money is good for gold and bad for the 
dollar...”

Hopefully, reading this article will find 
you poised to take advantage of this 
wealth securing opportunity.We suggest 
you do your homework and check out the 
opportunity at Salem’s own, Accurate 
Precious Metals Refineries.With their years 
of experience in the Refinery and Coin and 
Bullion business,Accurate Precious Metals 
Refineries has the ability to service a broad 

range of investors from; the individualwho 
realizes the value in their broken or 
discarded jewelry items and is wanting to 
avoid the Pawn Shops or Wholesale jewelers 
in order to get the best value possible, to the 
coin or bullion investor – large or small the 
same promise is made: You’ll experience 
an honest, informed, private business 
transaction in their secure, state-of-the-art 
facility and you will have the peace of mind 
knowing you’re investing in your future. To 
quote a well-known industry giant: “What’s 
in your wallet”?

Visit Accurate Precious Metals Refineries, 
where the scent of spring-time is definitely 
in the air! Ummm hmmm! Smells like 
Money to me! Don’t wait, shed those 
financial winter blues– they’re eating 
your money! Accurate Precious Metals 
Refineries 1855 Hawthorne Ave. NE Salem, 
OR. 503-400-5608 or check out their web 
page: https://accuratepmr.com/ you’ll be 
glad you did!  o

David Mathews is a former certified 
Insurance and investment representative 
with thousands of hours of successful, 
hands-on experience in the metals markets 
as a Commodities Futures and Options 
trader giving him a unique perspective of 
today’s rapidly changing financial climate.  
David is also a motivational speaker, 
Radio host on AM1220, and Pastor of 
Manna from Heaven Ministries. 

Salem’s Refinery, Accurate PMR, Buys Discarded Jewelry, Eliminates The Middleman, 
Specializes In Precious Metals Investments And Provides Premium Pricing.  
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People are drawn to advice being broken 
down into small, digestible pieces (and for 
good reason), i.e. Top 5 Diet Tips. Simple 
steps make things easy to follow and 
remember. If we forget or ignore the diet 
tips, it might mean a few pounds one way or 
the other, but we can recover. On the other 
hand, making little mistakes with an IRA 
can cost a lot and once you make a mistake, 
it might be impossible to undo. Individual 
Retirement Accounts (IRAs) are complex 
and the laws are ever-changing. Unforeseen 
taxes and penalties can be severe, so watch 
out for these top ten most common errors.

Error 1: Leaving Assets in a Former 
Employer’s Retirement Plan  

When leaving an employer, you typically 
have theright to roll over your entire 
balance into an IRA.Here are a couple of 
good reasons, access to more investment 
options, working with a Financial Planner 
should help with your overall financial 
picture and he or she can help you avoid the 
following 9 errors.

Error 2: Missing the 60-day Rollover 
Deadline  

If you receive the funds from your plan 
as an Indirect Rollover, you have 60 days 
to complete a rollover back to an IRA. You 
must replace the full amount, including the 
20% that was withheld for taxes. Failure to 
completethe rollover within this time frame 
will result in the IRS treating your funds as 
ordinary income, and if the distribution 
occurs prior to age 59 ½, you may face a 

SBJ FINaNcIal cOlUMNIST  RAY SAGNER

10% early withdrawal penalty. Fortunately, 
this can be avoided by completing a direct 
trustee-to-trustee transfer of your rollover 
assets.

Error 3: Failing to Follow IRS Rule 
72(t) When Taking Penalty-Free Early 
Withdrawals 

Rule 72(t), implemented by the IRS, 
allows for penalty-free withdrawals from 
an IRA account prior to turning 59.5 years 
old. The rule requires that, in order for the 
withdrawals to be penalty-free, they must 
be taken as“substantially equal periodic 
payments” (SEPPs). Failing to calculate 
the proper amount and duration can lead 
the IRS to assess a 10% penalty on all 
withdrawals. 

Error 4: Making Spousal Rollover Errors 
Although you are allowed to treat your 

deceased spouse’s IRA as your own, or roll 
over your spouse’s assets into your own 
IRA, you should look at all the options first. 
If you don’t need the money it may be more 
tax-efficient to disclaim the assets and allow 
them to pass to your spouse’s contingent 
beneficiary. In other words don’t be hasty in 
making a decision until you have explored 
all of your options.

Error 5: Not Naming a Beneficiary  
As an IRA owner, youare not required to 

name a beneficiary; however, failure to do 

so affects who receives yourassets and the 
long-term value of the payout after your 
death. This error could lead to issues with 
estate planning and distribution.

Error 6: Not Updating Beneficiary 
Designations 

If you established your IRA several years 
ago and your circumstances have since 
changed, it is important to update your 
beneficiary designation. Lifeevents arise 
– such as divorce, birth of a child, or death 
of a beneficiary – and failure to review and 
update your beneficiaries could put your 
retirement assets into the wrong hands. 

Error 7:  Mishandling Transfers of Inherited 
IRAs to Non-Spousal Beneficiaries  

If you are a non-spousal beneficiary, 
your taking receipt of IRA assets incurs 
an immediate taxable distribution. If you 
intend to transfer theassets directly to 
an Inherited IRA from one institution to 
another, you must do a direct trustee-to-
trusteetransfer. There are also IRS rules that 
allow non-spousal beneficiaries to stretch 
out the required minimum distributions 
(RMDs), which mean that you can inherit 
IRA assets and receiveRMDs based on your 
own life expectancy. 

Error 8: Naming a Trust Rather Than a 
Spouse as Primary Beneficiary  

If you have a living or grant or trust, you 

can name it as the beneficiary of your IRA, 
but naming a surviving spouse instead may 
give you more flexible options. The death 
distribution rules for trust beneficiaries 
are more restrictive than those for spouse 
beneficiaries, who can move the IRA assets 
into their personal IRA, and can name their 
ownbeneficiaries. As your IRA’s beneficiary, 
your spouse can choose to move theassets 
into an Inherited IRA and take distributions 
based on their own life expectancy —an 
optionthat may not be available to a trust 
beneficiary. 

Error 9: Depositing Rollover Assets into 
the Wrong Account  

The account you deposit your assets into 
must be eligible to receive rollover assets in 
order to maintain their tax deferral. Moving 
assets into the wrong type of account (i.e., 
Roth Assets to Traditional IRA) can result 
in penalties or permanent loss of future tax 
deferral. 

Error 10: Missing a Net Unrealized 
Appreciation (NUA) Opportunity  

Avoid The Top 10 IRA Rollover Errors
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A Great General Election Issue
OREGON STaTE DIREcTOR JAN MEEKCOMS

Ignore the hot-now “Kimye” wedding 
shots. Leave banning genetically modified 
crops out in the field. A real, and much more 
serious, issue is before every candidate and 
elected official in America, and we all have 
a duty as citizens to make sure they are at 
least aware of it.

Earlier this month, the Brookings 
Institution released a study, Declining 
Business Dynamism in the United States, 
that should alarm us all, and get elected 
officials debating the course of corrective 
action. Did you hear about it?

“I am fearful that this critically important 
study is not being noticed because it’s 
not about Wall Street,” wrote U.S. News 
contributor Jean Card, one of the few 
to report on the Brookings’ study. “The 
political class only really cares that the Dow 
hit a record high last week.”

The political class in Salem and in 
Washington, D.C. had better start caring 
in a big way. Highlights from the research 
done by economists Ian Hathaway and 
Robert Litan include:

“… business deaths now exceed business 
births for the first time in the thirty-plus-

year history of our data.”
“Firms and individuals appear to be more 

risk averse … businesses are hanging on 
to cash, fewer people are launching firms, 
and workers are less likely to switch jobs or 
move.”

“…the decline in dynamism hasn’t been 
isolated to particular industrial sectors and 
firm sizes … the decline in dynamism has 
been nearly universal geographically the 
last three decades—reaching all fifty states 
and all but a few metropolitan areas.”

According to Merriam-Webster, an 
entrepreneur is “one who organizes, 
manages and assumes the risks of a business 
or enterprise.”  They are the risk-takers and 
playmakers of our economy.

As a small-business lobbyist, it will 
forever be my job to remind legislators of 
two very important facts: Small businesses 
employ more working Americans than big 
businesses do, and they are not just smaller 
versions of bigger companies—they have 

different difficulties in remaining solvent. 
Tend to those, and you’ll have a business 
dynamism that creates jobs.

The issues are no mystery. Taxes and 
regulations – the same ones big businesses 
must abide by – fall harder on small 
businesses, which have fewer resources to 
absorb them and no high-priced CPAs at all 
to handle them.

“Small businesses significantly impact 
Oregon’s economy,” reports the U.S. 
Small Business Administration’s Office of 
Advocacy. “They represent 97.6 percent 
of all employers and employ 55.5 percent 
of the private-sector labor force. Small 
businesses are crucial to the fiscal condition 
of the state and numbered 344,722 in 2010. 
Most of Oregon’s small businesses are very 
small … most employers have fewer than 
20 employees.”

Although huge in number, small businesses 
are less likely to have influence, I believe, 
solely because most legislators do not 

u n d e rs t a n d 
them. They 
are not Nike, 
but explaining 
that – and having them comprehend it 
– has been hit and miss.

All businesses must carry workers’ 
compensation insurance, pay 
unemployment insurance taxes, and comply 
with local, state and federal regulations, 
but as Professor W. Mark Crain of Lafayette 
College in Pennsylvania notes, “… small 
businesses face an annual regulatory cost of 
$10,585 per employee, which is 36 percent 
higher than the regulatory cost facing large 
firms.”

While neighboring states try and help 
small businesses a little, Oregon can be 
downright hostile. How else to explain 
the tax reduction given small business in 
the 2013 special session, with an attempt 

“Meekcoms” cont. pg. 20
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place stickers on a huge world map, showing 
where their heritage is from. “There are no 
incorrect answers on our heritage wall,” says 
Graham Morris, World Beat staff member. 
“You might identify yourself as Irish, Native 
American, German or Chinese, or Irish-Native 
American-Chinese-German. The wall helps 
bring about conversation, and is a really great 
way for parents and their children to talk about 
grandma, grandpa, and other family members 
from previous generations. It’s also a really 
great way to reflect on the diversity of our entire 
community.”

But the great thing about the Festival, one that 
parents really enjoy, is that there is no admission 
fee. It is true that you will be asked for a family 
donation of $15 or individual donation of $5 
which goes directly to pay to make the event 
happen, but some people do give a little less, and 
no one is denied entrance. You will celebrate 
and learn about cultures from all over the world 
at this year’s Festival. And so will your children. 
Proceeds also support the year-round programs 
of the Salem Multicultural Institute.  For 
more information, or to volunteer visit: www.
WorldBeatFestival.org or call (503) 581-2004.

More than 125 performances, demonstrations, 
and workshops take place throughout the 
weekend. In 2013, 65 countries and cultures 
were represented through the performances, 
demonstrations and exhibits at the festival.  The 
Festival engages cultural heritage groups from 
all over the Northwest and beyond. Again, it is 
organized into five World Villages representing 
different regions of the world and has nine 
performance venues, three parades, and Dragon 
Boat Races all day on Sunday. 

World Beat owes much of its success to the 
ongoing involvement of businesses and non-
profit groups that bring volunteers in support 
of their exhibits and the festival as a whole. 
Sponsors include Kaiser Permanente, City of 
Salem, Fred Meyer, Drs. Bud & Selma Pierce, 
American Family Insurance, Salem Health (first 
aid) Marion County Sheriff’s Office (setup and 
teardown) KBZY Radio and the Salem Business 
Journal (yea us) among many others. The 
annual Dragon Boat Races are the successful 
result of collaboration with DragonSports USA 
of Portland.

Printed programs will be available at the event 
but for a preview go to (worldbeatfestival.org).  
You can see videos of past festivities on the Tour 
the Beat page. Again, for more information, 
connect with SalemWorldBeat.Org or phone 
(503) 581-2004.

“To Life!” to Headline World Beat 2014 
Saturday Night

Didgeridoo and African djun djun drums blend 
with guitar and electronic loops to produce a 
vibrant dance-inducing sound. The culturally 
diverse musical trio To Life! creates and blends 
musical styles from around the world. Formed in 
2007, To Life! members are: DjonDjon, a Greek-
Canadian on lead vocals, guitars, “stringed 
things”, loops, and a platinum-selling producer 
in his own right; Osher Livi, from Israel, on 
didgeridoos, percussion, vocals and a ceremonial 
leader and healer as well. LO, a Korean-African 

American on djun djun concert drums and 
vocals brings a percussive style influenced by 
African, Latin American, and Asian cultures, as 
well as Soul, Funk, Rock, and Roots music. The 
members of To Life! have traveled extensively 
throughout the world and now bring their beat 
to Salem.

Dragon Boat Racing Takes Hold in Salem
The tenth annual World Beat Dragon Boat 

Races, presented by American Family Insurance, 
will take place on Sunday June 29 at the World 
Beat Festival with the opening ceremonies and 
Vietnamese Lion Dancing starting at 8:45 a.m.. 
The World Beat Dragon Boat Club recently 
earned recognition from Salem residents as 
one of the best adult sports leagues in the mid-
Willamette valley. This years race is, once again, 
a joint effort between the World Beat Dragon 
Boat Volunteer Committee, DragonSports USA, 
Willamette Queen, the Tacoma Dragon Boat 
Association, US Coast Guard Auxiliary, and Polk 
County Sheriff’s Office. TV and radio personality, 
Dave Sweeney, will call the races throughout the 
day with finals scheduled to take place between 
4 and 6 p.m Sunday. 

Festival hours, again, are Saturday, June 28, 
from 10 a.m. to 11 p.m., and Sunday, June 29, 
from 10 a.m. to 6 p.m. with the Dragon Boat 
Races kicking off at 9:00 a.m.  

So do yourself and your family a huge favor.  
Experience first-hand the cultural richness 
of the World, all the while staying in Salem’s 
Riverfront Park. It’s the most diverse, family 
friendly event you’ll ever see at Riverfront Park. 
The World Beat is for all, but it’s especially for 
kids! Be there! o

Bill Isabell is also chief meteorologist for 
KBZY Radio, Salem’s First Choice, 1490am.

“ISABELL” from pg. 7

Partnering With 
Discovery Pavilion

Rich Duncan Construction, Inc 
is partnering with Oregon Forest 
Resources Institute (OFRI), The 
Oregon Garden Foundation and 
SEDCOR Construction Alliance to 
construct the Discovery Pavilion 
located in the Rediscovery Forest at 
The Oregon Garden. 

In an effort to enhance the 
importance of forest education and 
career opportunities in this area, 
the pavilion will serve as the new 
outdoor classroom, replacing the tent that 
was previously used as a student learning 
center. This collaboration for our community 
will create year-round access for a building 
that will be able to reach even more students 
and visitors, including those with physical 
disabilities. The Discovery Pavilion will be 
approximately 1,300 sq ft of space dedicated 
to educating about the importance of Oregon 
timber and to sharing the possibilities that the 
timber industry and construction trade can 
offer. Using the Rediscovery Forest as part 
of their outdoor classroom, OFRI has spent 
much of the last decade educating thousands 
of students and adults about Oregon’s forests 
and its products.

Hundreds of volunteers, donors and 
supporters of this project have partnered 
together to make The Oregon Garden’s 
Rediscovery Forest home to the Discovery 
Pavilion.  Many businesses, organizations and 
individuals in the community have contributed 
financial and in-kind donations to help fund 
this project. In addition to constructing the 
pavilion, the staff of Rich Duncan Construction 
has assisted with the coordination of the 
project funding and material donations for the 
pavilion. Working to promote the importance 

of forest education, our time, materials and 
staff efforts for this project are being donated 
to assist in completion of the Discovery 
Pavilion. Chad Elliott, Project Manager for 
Rich Duncan Construction, states that “the 
project will see completion of the outer shell 
in mid-summer and a full completion in 
October as several businesses coordinate their 
donations of time and materials”.

On May 21st, OFRI and the SEDCOR 
Construction Alliance co-sponsored an on-site 
“Raise the Rafters” event to celebrate the spirit 
of community this project has demonstrated. 
In the old-fashioned style of ‘barn-raising’, 
local high school students were invited to 
join crews on-site and experience a hands-on 
day of construction, forestry education and 
making their own personal contributions to 
this community project. 

For further information about the Discovery 
Pavilion, visit richduncanconstruction.com/
news or visit oregongarden.com/education. 
o

Salem Chamber 
Forum June 2nd

You’re invited to the Business of the Year 
and Volunteer Recognition Awards as we 
celebrate the volunteers who make the 
Salem Chamber’s programs and events 
possible.  

The 2014-15 Forum Speaker Series will 
feature a more exciting line up than ever. 
Hear Todd Van Horne, global creative 
director for football and baseball at Nike; 
our local, Grammy-winning film composer 
Dave Metzger, who will share about his 
role in the Oscar-winning song “Let It Go” 
from the Disney/Pixar movie Frozen; and 
international motivational speaker Lou 
Radja, who practices global citizenship 
while residing right here in Oregon. 

MONDAY, JUNE 2, 2014 beginning at 
11:30, at the Salem Convention Center,  
200 Commercial St SE, Salem.  

Forum sponsored by Saalfeld Griggs P.C. 
Pre-Register online at the Chamber: 

http://www.salemchamber.org/forum or 
call Madeline at 503-581-1466 x303 for 
personal assistance. 

Ask about Table SponsorshipsBenefits 
include:- 8 Season Tickets ($1,500 value).o

The ConnectOregon V Final Review 
Committee will meet June 11-12 in Portland 
to prioritize multimodal transportation 
projects to receive $42 million in funding. 
The meeting runs from 8 a.m. to 5 p.m. June 
11 -12 at the Holiday Inn – Portland Airport, 
8439 NE Columbia Boulevard. Note: the 
public is invited to attend the June meetings, 
but public input will not be accepted.

The Final Review Committee will forward 
its recommendations to the Oregon 
Transportation Commission. The OTC will 
discuss those recommendations at its July 17 
meeting in Salem, where it will hold a public 
hearing, and it will make final selections at its 
Aug. 21-22 meeting in Ontario.

This year  multimodal and regional 
committees have revieweed 105 applications 
that requested a total of $126,384,928 from the 
$42 million ConnectOregon V program. These 

committees prioritized the applications and 
sent their lists to the Final Review Committee, 
which is made up of 26 volunteers from each 
of the modal and regional committees.

ConnectOregon is a lottery-bond-based 
initiative first approved by the 2005 Oregon 
Legislature to invest in air, rail, marine/ports 
and transit infrastructure. The 2013 Oregon 
Legislature approved a fifth authorization of 
$42 million in lottery-backed bonds for the 
ConnectOregon V program as part of SB 5533. 
Additionally, SB 260 added bicycle/pedestrian 
projects as eligible for ConnectOregon V 
funding. More than 140 multimodal projects 
have been approved for funding through the 
ConnectOregon program since its inception.

To review the current prioritized lists 
and learn more about the program, visit 
http://www.oregon.gov/ODOT/TD/TP/
ConnectOR.shtml. o 

ConnectOregon V,  $45 M Grant
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1000 SE Bay Blvd., Newport, Oregon  97365 
(541) 265-8521  v  800-547-4779

Welcome to the Embarcadero, where every room has a view of Yaquina 
Bay. Discover the beauty of the Oregon Coast and the uncompromising 
friendly service of our world-class resort and marina. Enjoy Crabbing, 
Fishing, Whale Watching, Sport Fishing, Sight Seeing, Boating, Biking, 
Hiking, Incredible Dining and more! It’s all here at the Embarcadero 
Resort Hotel & Marina in Newport, located on Yaquina Bay. Where 

special memories are re-lived...and new adventures begin!

x
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14K White Gold,

Diamond Studded

White Necklance

Germany is at the heart of Europe bordering 
on nine countries, eight of which: Austria, 
Belgium, the Czech Republic, Denmark, 
France, Luxembourg, the Netherlands and 
Poland are members of the EU, the European 
Union, which originally began as a group of 
six countries in the 1950’s under the motto, 
“United in Diversity”, with Germany as one of 
the founding members. 

Germany remains strongly influenced by the 
regional culture, history and local government 
of its 16 individual Laender or States, and here 
are some facts that cover the entire country.

Germany, officially The Federal Republic of 
Germany, has been a democratic parliamentary 
federal democracy since May 23, 1949. The 
Bundestag, Parliament or the House of 
Representatives, in Bonn from 1949 until 1999 
until the seat of government moved to Berlin, 
which once again became the country’s official 
capital. 

A Chancellor is head of the German 
Government and Angela Merkel, who lived and 
was educated in the former GDR, East Germany, 
is the country’s first female chancellor.

An environmentally conscious country, the 
“Green” political party was founded in 1980, 
and continues to be influencial today.  

The German flag shows the national colors of 
black, red and gold. Formerly the colors were 
said to represent: the darkness of servitude 
(black), the blood of conflict (red), and the 

Fast Facts About Germany
light of freedom (gold). Now they stand for the 
freedom of Germany as a whole and each of its 
people.

The national emblem is a stylized eagle. 
Known as the Bundesadler, or sometimes by a 
nickname “Fette Henne”, Fat Hen, it originates 
from Germany’s time as “The Holy Roman 
Empire of The German Nation”, 962 until 
1806.

October 3, the Day of German Unity has been 
an annual State Holiday since 1990, celebrating 
the anniversary of German reunification.

The National Anthem ‘Das Lied der 
Deutschen’, The Song of the Germans, set to 
music previously written by Joseph Haydn, has 
been used in one form or another since 1922, 
however after German reunification only the 
third verse of August Heinrich Hoffmann von 
Fallersleben’s lyrics was adopted as the official 
anthem.

Germany’s population was 82,282,988 as of 
July 2010, the most populated EU state, and 
a country that at 357,021 km square (137,847 
square miles) is smaller than Montana but 
larger than the USA’s “next size down” state, 
New Mexico. 

42.0 million of the population are women, 
7.3 million foreigners, about 8.8 percent of the 
total, and 1.7 million are Turkish.

Approximately one fifth of those living in 

“Fast Facts” cont. pg. 19



Page 14 Salem Business Journal June 2014

World Beat 2014

Bongo Love: Zimbabwean Afro Beat, or 
“Afrocoustics,” is a fusion of guitar and 
traditional African acoustic instruments. 
These cultural envoys teach workshops 
wherever they go, to any who wish to learn 
mbira, marimba, guitar, djembe/bongo 
and congas.

Rogue Valley Sauerkraut German 
Band: The 15 piece band, in authentic 
German alpine hats, lederhosen and 
dirndls, bring you Gemütlichkeit (good-
natured camaraderie) from the music 
halls of Bavaria. Some songs are designed 
for audience sing-along, such as the Beer 
Barrel Polka, In Munchen Steht ein Hofbrau 
Haus, or the Happy Wanderer. Some are 
designed to feature the virtuosity of various 
instruments, such as, Trompeten Echo or 
the Clarinet Polka. 

Some performances feature our lead singer 
and yodeler, Hans Lindner, in familiar 
songs such as Lilli Marlene, Du Liegst Mir 
in Herzen, or an alpine yodeling story tour 
de force. And some are novelty tunes that 
engage the audience in songs or dances, 
such as the Chicken Dance, or a promenade 
to the strains of the Alte Kameraden March 
or, perhaps a yodeling contest. Come join 
the fun and participate in the singing and 
dancing in typical German Oktoberfest 
style! 

Willamette Falls Symphony: In honor 
of the Festival’s German Focus, Music 
Director and Conductor Mark Perlman and 
the orchestra come to Salem to perform 
a concert of German classical orchestral 
music by composers such as Beethoven, 
Brahms, Wagner, plus Johann Strauss Jr., 
and Mozart. 
  The Willamette Falls Symphony is a 
community orchestra of about 55 musicians, 
based in Oregon City,.  The orchestra plays 
4 concerts a year, plus a summer pops 
concert as part of Oregon City’s Concerts in 
the Park series.  Sit back, relax, and let your 
spirit soar with the resounding music of the 
symphony!

To Life! Didgeridoo and African djun djun 
drums blend with guitar and electronic 
loops to produce a vibrant dance-inducing 
sound. The culturally diverse musical trio 
To Life! creates and blends musical styles 
from around the world. Formed in 2007, 
To Life! members are: DjonDjon, a Greek-
Canadian on lead vocals, guitars, ‘stringed 
things’, loops, and a platinum-selling 
producer in his own right; Osher Levi, 
from Israel, on didgeridoos, percussion, 
vocals and a ceremonial leader and healer 
as well.  LO, a Korean-African American on 
djun djun concert drums and vocals, brings 
a percussive style influenced by African, 
Latin American, and Asian cultures, as 
well as Soul, Funk, Rock, and Roots music. 
The members of To Life! have traveled 
extensively throughout the world.  We 
welcome them to Salem!

World Beat Cultural Fire Dances: Experience the wonder of International Fire!

Polynesian Fire: Paradise of Samoa brings you Island Fire, an important part of Polynesian 
culture displayed not only in mythology but also in dance.  Siva Afi or Fire Knife Dance is 
traditionally performed by a Samoan warrior.

WANT TO PROFIT 
FROM HVAC 
ENERGY SAVINGS?
BRING US IN.
Whether you run a multi-building operation or a mom-and-pop 
shop, upgrading to energy-efficient systems can save you money. 
Energy Trust of Oregon has the expertise and a network of 
specially trained contractors to get the job done—and our cash 
incentives help make it affordable. 

+
SAVE ENERGY. BRING US IN. 
Visit www.energytrust.org/BringUsIn  
or call 1.866.605.1676.

Serving customers of Portland General Electric, 
Pacific Power, NW Natural and Cascade Natural Gas.
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Special Thanks To Our Sponsors

Pulse is a pop-up art show that supports 
the Medical Foundation of Marion & 
Polk Counties and their programs that 
help the medically underserved in the 
Mid-Willamette Valley. 

We thank our sponsors for helping to 
make our past events in May 2014 such 
a wonderful success. We featured 35 
unique and creative artists in a week!

Mary Lou Zeek

ZeekGallery.com.  503-581-3229.  



June 2014 Salem Business Journal Page 1�

John L. Scott Real Estate

www.salemoffice.johnlscott.com

Gaylen Olson: 503-551-6071
Office: 503-585-0100

Real Estate Sales and Purchase can be very challenging. 
I most enjoy the problem solving aspect of it. With over 
10 years experience as a Realtor, and having worked for 
both good and not-so-good real estate folks, I have a goal 
in mind before we start. My goal is to minimize problems 
and the frustration once we get into a transaction. One 
way I do this is to educate in advance of how things might 
go, and that there are almost always options to solve the 
problems that crop up. Good communication is another 
key to a good transaction, which is just the start of a 
relationship that often ends in friendship, or at least a 
good solid working relationship. Many of my clients I count 
as friends, and it is my job to keep in touch and continue 
to help them if I can. I get a large number of referrals 
from other agents and also from my group of past clients, 
friends and relatives. 

When I am helping to sell a property I do somethings 
that are effective in getting the word out and creating 
some excitement about the property. I use professional 
photography to showcase the home on the internet, and 
most buyers look there first. I hold Open Houses on the 
first weekend of a listing. This does two things, it creates 
that excitement in the market with neighbors coming 
through. It also gets the folks most interested in the house 
to come through. I use Good Communication which is very 
important throughout this process. I work hard to get the 
home sold so the seller can move on to the next challange. 
I have learned alot in the years I have been working in Real 
Estate, and look forward to continue to learn and use my 
knowledge to get buyers and sellers to their next step.

Gaylen Olson
Salem Keizer Specialist

Gaylen



Page 1� Salem Business Journal June 2014

The Reed Opera House will present a “Bohemian Bash”  
this 3rd Saturday June 21, from 5 to 8 p.m., featuring original paintings by 
Salem Artist Kirk Flood and a demonstration of 3D printing technology by 
Reed tenant Patrick Ireland. Flood did much of his current work—which he 
calls “visionary realism”--while at the Union Gospel Mission.  He now has a 
studio of his own and teaches art privately and at Michael’s arts and crafts 
store in Keizer Station. Both Flood and Ireland will be in the Cyrus Reed 
Theater on the second floor of the historic building at 189 Liberty Street 
NE in Downtown Salem. Ireland will be celebrating a grand opening of his 
business, Badgers  & Jam, located in the former backstage area of the 
original opera house theater.  Others planning grand openings during the 
“Backstage Bohemian Bash” are Audrey Boehme.

Photography by Diana Dettwyler, Creative Media.
 Matthew Foley, whose Foley Multimedia Productions leases a studio in the  

Reed Underground, will also be taking photographs @ $3 each in front of a “green screen”  
and offering visitors a choice of 15 different photographic backgrounds.
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Original Teak Dragon Boat 
Returns To Salem Refurbished

After wintering in Lake Oswego, one of 
the last remaining original teak dragon 
boats in the USA, named “Melas” 
has returned to Salem after a major 
refurbishment. 

The boat is owned by Salem 
Multicultural Institute, the local non-
profit which produces the World Beat 
Festival each June. The Dragon Races often 
attract more than twenty teams, many 
travelling from Portland and Washington 
to participate.

This year Melas will be operated by four 
teams that paddle as a part of the World 
Beat Dragon Boat Club. Angry Unicorns is 
a team of women only, Highland Dragons 
is a mixed team from that part of town, the 
Dragon Fossils are a mixed team under 
the wing of Maggie Crawford, owner of 
Grand Vines, and Willamette Queen owner 
Richard Chesbrough oversees the mixed 
Queens Dragon Riders.

Melas’ refurbishment has been major, with 
team members from all teams volunteering 
over the winter months to travel to Lake 

Oswego on weekends and help clean, 
sand, and seal the boat. One of the 

biggest and most challenging jobs 
was the repaint. Sara Murawski, 
an Angry Unicorns team member 
and talented artist, spent several 

days travelling back and forth, 
patiently recreating dragon scales 

and matching paint colors along both sides 
of Melas. “Her sides are only 12 inches 
deep,” said Murawski, “but doing both 
sides was 100 feet of painting!” Murawski’s 
and the teams’ hard work has paid off in a 
beautiful new look for Melas.

Highland Dragons team captain Cara 
Watson notes “now that Melas is so 
beautiful, we’re going to be extra careful 
in steering her in and out of the dock area 
in particular, for fear of damaging Sara’s 
beautiful artwork!”

All journalists are welcome to view Melas 
on Friday May 16 at Wallace Marine Park 
at 6pm.

For more information, contact Graham 
Morris at (503) 581-2004. o

This last one is a bit obscure, but can be 
very beneficial for the right person. By taking 
advantage of (NUA) rules, it may be possible 
to significantly decrease the taxes owed on 
highly appreciated company stockheld in a 
company-sponsored retirement plan. NUA 
can allow you to remove your company 
stock when rolling your plan over into an 
IRA. How does NUA work? Your company 
stock is deposited intoa taxable account 
(non-IRA), and your401(k) assets are 
transferred into an IRA. You pay taxes on 
the stock based on its original cost. The tax 
owed on the difference is paid when you 
sell your shares. Once you roll over your 
assets, this tax-saving strategy is no longer 
available, so make sure to discuss this one 
with a Financial Planner that understands 
the process. 

Be Proactive in Seeking Advice 
IRAs are the largest single asset owned 

by Americans. Even small mistakes 

“Sagner” from pg. 10 canprematurely cut off the tax-deferred 
growth of IRAs, which may be worth 
millions and create huge income-tax bills 
for those who inherit. If you are going to 
err, do so on the side of caution by seeking 
advice before rolling over or transferring 
your assets.  o

The purpose of this article is to inform our 
readers about financial planning/life issues. 
It is not intended, nor should it be used, as 
a substitute for specific legal, accounting, 
or financial advice. As advice in these 
disciplines may only be given in response 
to inquiries regarding particular situations 
from a trained professional. Ray Sagner 
is a Certified Financial Planner with The 
Legacy Group, Ltd, a fee only Registered 
Investment Advisory Firm, in Salem. Ray 
can be contacted at 503-581-6020, or by 
email at Ray@TheLegacyGroup.com. You 
may view the Company’s web site at www.
TheLegacyGroup.com.  

Germany have a foreign background, their 
grandparents, parents or they themselves 
moved to Germany from abroad.

The official language is German, which is also 
the language spoken most frequently within 
the European Union.

75 million Germans own a German passport.
Germany is densely populated, but one third 

of its land mass remains covered with forest and 
woodlands. There are more than 250 registered 
Zoos, Animal and Wildlife Parks, Wildlife 
Protection Areas, as well as over 500 smaller 
wildlife parks, and animal display areas.

About 150 Castles are to be found throughout 
the country. Some are occupied by families of 
the long abolished aristocracy, although many 
don’t seem to realize they have been abolished; 
others are restaurants or hotels, while others 
are in desperate need of repair. It is possible 
for anyone to buy a German castle relatively 
inexpensively as long as they are prepared to 
renovate it to the standard, and style, of its 
prime. 

The Goseck Circle in Goseck, Saxony-Anhalt, 
is believed to be the earliest sun observatory in 
the world.

Germany is the world’s fifth biggest economy, 
and has the largest economy in Europe.

Religion in Germany Protestant 34%, 

Catholic 34%, at over 25 million each, 4% 
Muslim, some estimates are 4.3 million, 28% 
alternative religions or no religion. There are at 
least 105,000 of the Jewish faith, the majority 
having left the former Soviet Union after 1990, 
but there are also an increasing number of 
young people arriving from Israel and moving 
to Berlin.

Germany’s coastline stretches 2,389 km 
(1,484 miles), and includes everything from low 
lying land in the sea, grassy dykes, mud flats 
with nature reserves, marshes, sandy beaches, 
cliffs, fjords, dunes and sailing ports that were 
part of a powerful historical trading alliance.

The Zugspitze, at 2,963 m (9,718 ft) the 
country’s highest point, is known as “The 
Roof of Germany”. A winter snow sports area, 
complete with glacier, for the entire year it is 
a beautiful part of Bavaria with 360 degree 
panorama across 400 mountain peaks in four 
countries.

Einigkeit und Recht und Freiheit, “Unity and 
Justice and Freedom”, is Germany’s motto and 
as a member of the Eurozone, (EUR 1 = 100 
cents), this is inscribed on the side of German 
euro coins as it was on the Deutsche Mark. o

Extracts from an article written by 
Francine McKenna, German Culture 
Editor, of BellaOnline. Visit their website at: 
http://www.bellaonline.com.

“Fast Facts” from pg. 13

Volunteers Critical 
To Festival Success

The World Beat Festival takes about 
1,000 volunteers to create each year, and 
has grown from a small group of friends 
in the late 1990s, to a huge, annual festival 
and cultural celebration. 

Kim Baldwin, the 2014 World Beat 
Festival chair, leads a main Festival Steering 
Committee comprised of volunteers from 
eight areas of organization. The main team 
meets monthly throughout the year. Jimmy 
Triplett and Ken and Mari Chambers lead a 
team which manages tents, power, sound, 
trash management, tables and chairs, 
ATMs, ice, parking, bus shuttles, permits, 
security, flags and banners, and the entire 
logistics of set-up and tear-down. Some 
team members take a week of vacation 
from work to get the event in place.

The Vendors and Exhibitors team oversees 
around 100 contracts each year. Kathleen 
Fish says, “One of the most enjoyable aspects 
of working with the vendors and exhibitors 
is the opportunity to work with people from 
all over the world”. Marisa Newnam says, 
“The Entertainment Team has over a dozen 
members who meet monthly and discuss 
the programming.” This group determines 
focus and performances, and generates new 
ideas and ways to display heritage. Newnam 
and her team manage around 85 contracts 
and 600 individuals who perform. “It’s not 
just the performances,” laughs Newnam 

“but they need parking, oftentimes help 
to carry instruments in and out, changing 
rooms, and so on. Imagine 9 performance 
areas all going at the same time but on 
differing schedules, and you can imagine 
it’s a challenge even though we have gotten 
pretty well organized.”

Volunteers are the life-blood of the event, 
and over 400 are needed to manage the 
weekend itself. Volunteer Co-Chairs Jaime 
Clarke and Brandi Lari started working 
the phones back in February, hosted a 
Kick-Off recruitment party in early May, 
and try to fill volunteer needs all over the 
grounds. “Most roles have five 4-hour 
shifts,” explains Clarke. “They go from 
10am-2pm, 2-6pm, and 6-10pm Saturday, 
then again 10-2 and 2-6 on Sunday.” We 
have 4 children’s activity tents that need 
4 volunteers per shift, assistants in each 
Village, spots for operations crew on clean-
up and helping performers in and out, even 
dragon boat race help is needed” Clarke 
goes on. “It’s a great way to do your piece of 
giving, and then go and enjoy the Festival 
yourself afterwards. Plus you get a Festival 
t-shirt as a thank you!”

More than 70 corporations are recruited 
each year to sponsor the event. “We still 
have a core value that says the Festival 
should be accessible for all,” says Stewart 
Hayes, chair of the Sponsorship Team.  o

   The first leg of the CenturyLink Technology 
Series will be on June 18th from 5:30 - 7:30 
p.m. at the Salem-Keizer Volcanoes Stadium 
Lava Lodge (6700 Field of Dreams... 
Rob Schreier, Top Contributor
Please RSVP with Rob through email at: 
schreierama@gmail.com by June 9th!
Free food and beverages provided!

CenturyLink Technology Series 
June 18th at Volocanos Stadium

Amazing networking opportunity
Informative business presentation by 
Century Link.
Come out and meet and greet with fellow 
business professionals from the greater 
Salem area! This is the first event of it’s 
kind in this area and we are providing free 
of charge! We hope to see you out there! 
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cOlUMNIST  RANDY FRANKE

Over the past months, I have had the 
pleasure to share the stories of some very 
generous businesses that have participated 
and contributed to the United Way of the Mid-
Willamette Valley. On May 1, Jim Bernau, of 
Willamette Valley Vineyards, did the same by 
offering a tour of their remodeled event space 
to our Leadership Giver’s Society (LGS). The 
LGS is yet another way business people and 
individuals can contribute to the UW. Special 
individual gifts of $1,000 or more distinguish 
these extraordinary givers.

At the event, we were most fortunate to have 
a tour from Jim himself as he shared how his 
passion and vision for what the property could 
be was his inspiration to continue. Mayor Anna 
Peterson joined us, sharing her concerns and 
visions for the city and how UW could help. 
She and her husband, the Honorable Edwin 
Peterson, are part of the LGS.

Our LGS chair is Dr. Bud Pierce. He honored 
the 127 individuals who have already contributed 
to the society, donating more than $225,000 
to the campaign last year. He even added in a 
little history about the UW’s Tocqueville Society 
for givers of more than $10,000. Alexis de 
Tocqueville traveled to the U.S. and Canada and 

noticed our region’s philanthropy. In 1831 De 
Tocqueville wrote, “I must say that I have seen 
Americans make a great deal of real sacrifices to 
the public welfare; and have noticed a hundred 
instances in which they hardly ever failed to lend 
a faithful support to one another.” 

Finally, we heard from Scott Casebeer, 
president of Capitol Auto Group, who, along 
with Carrie Casebeer,chairs the campaign. Their 
corporate dedication led employees to fundraise 
and donate more than $100,000 to the UW this 
last year. Their encouragement and example 
concluded the evening successfully.

UW accepts donations all year and is currently 
recruiting for loaned executives and businesses 
to join the campaign. We are also recruiting 
teams of volunteers for our Days of Action on 
June 20th and 21st. For more information on 
how to participate, call 503-363-1651 or visit 
www.unitedwaymwv.org. LIVE UNITED. o

Leadership.

Riverfront Urban 
Renewal Area Grants

The Urban Renewal Agency Board 
approved a new Grant Program to encourage 
new development, rehabilitation, increased 
land values and business retention and 
growth within the Riverfront-Downtown 
Urban Renewal Area.  Grant funding is 
based on the size of the project with a 
maximum Large Project Grant of $300,000. 
In order to be eligible for a Project grant, 
it must meet at least one of the following 
objectives; new construction, mixed-use -
including housing, upper floor renovation, 
alley improvements, expansion of existing 
business, retention or recruitment of a new 
business that results in creating new jobs or 
historic preservation projects that require 
Historic Landmarks Review.

To learn more about the Capital Grant 
Program contact Sheri Wahrgren, 
Downtown Revitalization Manager, 
503.540.2495 or Todd Klocke, Project 
Coordinator, 503.540.2435.

To ensure the broadest range of services 
to individuals with disabilities, the City of 
Salem will be pleased to make necessary 
arrangements.  To request services 
(interpreter, etc) please call at least two 
working days (48 hours) in advance: Voice: 

503-588-6178, TTY: 503-588-6370. 
It is the City of Salem’s policy to assure that 

no person shall be discriminated against 
on the grounds of race, religion, color, sex, 
marital status, familial status, national 
origin, age, mental or physical disability, 
sexual orientation, gender identity and 
source of income, as provided by Salem 
Revised Code Chapter 97. The City of Salem 
also fully complies with Title VI of the Civil 
Rights Act of 1964, and related statutes and 
regulations, in all programs and activities.

Si necesita ayuda para comprender esta 
información, por favor llame 503-588-
6178. Acomodaciones para la interpretación 
del lenguaje y modificaciones relacionadas 
con inhabilidades están disponibles bajo 
petición en last reunions o eventos de la 
ciudad.  Para solicitor una acomodación o 
interpretación, favor de ponerse en contacto 
con la persona mencionada en la reunión o 
evento especifico al menos dos dias hábiles 
de anticipación.

At the Reed Opera House, 
Danny Ross, our one-man 
“Clean Team,” will continue 
daily cleaning of sidewalks and 
the alley around Reed (weather 
permitting) as he has done for 
years.

We will encourage other 
property owners to do the same, 
which should have been their 
responsibility all along.

We will continue to purchase and display 
flower baskets along the length of the Reed, 
as well as our American flags on appropriate 
holidays.  We’re sure many other businesses 
will do so as well.

Our colleague, Rebecca Maitland, whose 
guerilla marketing and partnerships with 
artists and photographers and lighting 
companies kept Liberty Street alive and safe 
when storefronts were vacant, will continue 
to bring creative activity to Downtown 
streets.

She currently promotes Downtown 
happenings every Friday morning at 10:15 
a.m. on Terry Sol’s KBZY radio  show.

And we’ll attempt to assemble a quorum of 
business and property owners to determine 
other ways to strengthen our Downtown.  
Imagination remains alive and well in 
Downtown Salem.  Only the EID is dead. 
o

Roger Yost owns four Downtown Salem 

“EID” from pg. 5 landmarks, including the Reed 
Opera House and Capitol 
Center office building.  He is a 
past president of the Elsinore 
Theatre and Go Downtown 
Salem boards, and has served 
on advisory boards for the 
Salem Multicultural Institute, 
Oregon Symphony Association 
in Salem, and several other 
organizations.  

Getting To Know The Fidelity Title 
Team: Deone R. Wilson, Senior 
Escrow Officer, CSEO/AVP

I was born in Mason City, Iowa, but was 
raised right here in Salem/Keizer since the 
age of 12. I attended the Keizer schools – 
Cummings Elementary, Whiteaker Middle 
School and McNary High School.

I love Fidelity, and what stands out to me 
so much about this company are the people-
all working together to make our company 
the BEST. We all work together to achieve a 
common goal – have fun and be the best!

And Ted, I admire fis willingness to help 
out whenever he can – signings, even 
taking packages to UPS on occasion, – and 
his fascination with big words.

The most rewarding part of my job is 
recording each transaction, and knowing 
that I’ve assisted in helping to fulfill an 
individual or a family’s lifetime dream of 
home-ownership.

The Fidelity offices are located in a great 
building, which I LOVE..I feel very lucky to 
be able to work in this building.

I try to stay ahead of the competition by 
always following the golden rule… treat 
others as you would like to be treated...

 – it follows through in my job and 

is what 
makes me 
successful, I 
believe.

This is 
important, 
because 
yes, our 
industry has 
competition, 
and Yes – 
our product 
is basically 
the same – 
but it’s our 
attitude and 
services that make the difference above the 
others. 

My passions and hobbies outside of 
work include my adult children and my 
grandchildren – spending quality time/
vacations with them – helping them learn 
and enjoy life.  Reading – when I can and 
don’t fall asleep.  Going to the movies with 
my husband and friends. o

to swipe it back in the 2014 session. Add 
the threat of mandated paid sick leave, 
minimum wage increase, new street fees, 
the unaffordable care act, mandated 
retirement plans and you get a glimpse of 
entrepreneurs as an endangered species.

After the May 20 Primary Election, six 
state senators will have no opponent in 
November, and 26 candidates running 
for seats in the State House have a free 
ride, too. Sounds like Oregon suffers from 
declining political dynamism as well. If you 
yearn for family wage jobs, strong schools 
and a robust economy, identify and support 
business-friendly candidates grounded in 
how the real world of entrepreneurs works.

Jan Meekcoms is Oregon State Director 
for the National Federation of Independent 
Business.

“Meekcoms” from pg. 10
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SBJ FOOD cOlUMNIST  LULLU TRUITT

Have Pallet, Will Travel
Hello everybody;
I am on the road again and this time I am 

in Washington State, or to be more precise, 
in Seattle. While I had a short stop in the 
Big City to meet up with some friends, I 
drove by a pizzeria whose name was “Via 
Tribunali”. I stopped by the sidewalk, to 
take a picture of the storefront. I wished I 
had time to go in and talk to the owner. He 
had to be from Naples and not just because 
it is a “Pizza” we are talking about, but the 
name of the restaurant is very familiar to 
me and to any Neapolitan who goes by.  You 
see, Via Tribunali is a well know street in the 
judicial world. It is like “Court St” meaning 
the street where the “Courthouse” resides 
and many lawyers have their offices. 

One of the reasons I was curious about this 
particular pizzeria “from Naples” is the VPN 
certification. “Verace Pizza Napoletana” 
means that the restaurant guarantees 
that their way to make Pizza is “approved, 
tested, and traditional according to a series 
of standards.” I was wondering if they have 
“the big brother seal of approval”. Don’t get 
me wrong, I think anybody can make the 
pizza the way they like it. It is their dinner 
after all, buttoo many people do not do 
justice to the real pizza. The real pizza is 
made of a few quality ingredients like “00 
flour, sea salt, yeast, water, mozzarella, 
S.Marzano tomatoes, and extra virgin 
olive oil. It really doesn’t matter where it 
is made, as long as it is made according to 
the standards. I hope Via Tribunali Pizzeria 

has the VPN. I will find out next time I am 
in Seattle. 

We went to Seattle because we were 
meeting some friends who live by the Pike 
Place Market and who know the city pretty 
well. The restaurant of choice for that 
evening was “Le Pichet,” a small French 
restaurant that is locally popular, and 
with good reason. My dinner was 
an excellent Octopus salad and I 
shared a plate of Charcuterie. One 
of my friends enjoyed pan roasted 
lamb- pork sausage served on white 
beans and leeks. The other pick of 
the evening was roasted breast 
of chicken on homemade 
pappardelle with peas 
and asparagus.

If you know me 
or anything about 
me, you know that I 
will drive for a good 
dinner. And so I did 
with a few more friends 
from the Seattle area. We went from Seattle 
to Yakima to Richland via back roads, and 
then north on more back roads all the way 

to Grand Coulee and Electric City, down 
to Soap Lake, and Ephrata and on to our 
final destination, “Cave B” on the Columbia 
River.

Our friend made reservations for a five 
course food-wine pairing at the winery. 
For that special evening I opted out of my 
martini in anticipation of the special dinner.  

And special it was. The first course 
was Puget Sound Kusshi Oyster, 
Guava paired with a lovely Estate 
2012 Sauvignon Blanc. The second 
course was a refreshing Rhubarb 
Gazpacho, peppered basil paired 
perfectly with another 2012 
Estate Saignee (Dry Rose). The 
only complaint I have is that the 
Intermezzo came at this point. I 
was not ready for it. It seems I was 
just getting with the whole tasting 

buds training and they placed all on hold 
with a sorbet! Yes, I know, you are supposed 
to clean your palate to enjoy what is coming 
later. Believe me I would have enjoyed all 
of it also without the cleansing routine. 
Anyway here it came - the third course 
which was an excellent execution of a crispy 

skin duck breast, with warm cherry bistro 
salad paired with a 2012 estate Sangiovese. 
This chef knows how to fix a duck! The 
fourth course was a perfectly cooked grass 
fed Beef tenderloin with spring carrots 
(no surprise here) and spicy cress paired 
with Ded Reckoning Reserve 2010 Yakima 
Valley Cabernet Sauvignon. You know that 
was a great match don’t you?

Finally the fifth course was a very light 
desert made of smoked blue cheese, 
brownie crisp and cherries paired with 
a fabulous Oloroso from Hidalgo (rare 
Spanish Sherry)aged 30+ years and - or a 
1999 Claudie et Bruno Bilancini.

As I said before, I will drive far for a good 
dinner, I think for this dinner I would have 
also walked! It was that good! Thanks Eric 
and Gwen for setting it up!

Until next time, keep on cooking.
Lullu. o 

7:30pm Friday Nights
Ri vers Edge
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Oregon’s WWII Memorial To Be Dedicated 
June 6th, State Capital Grounds

Nearly 75 interested onlookers braved the 
cold weather for three hours while standing 
outside the fence line at the site of Oregon’s 
World War II Memorial on April 3, to watch 
as the memorial’s centerpiece was about 
to be put in place. What that groupmay 
not have been aware of was that they were 
watching a moment ofstate history unfold. 

At times it appeared as if the group was 
in some way urging the movement of the 
memorial’s 20-ton granite obeliskwhile 
it was slowly lifted from a semi-truck and 
hoistedmore than40 feet above trees along 
Court Street. 

After the 33-foot obelisk was gently 
lowered and laid horizontally inside the 
middle of the memorial, the crowd seemed 
to give a collective sigh of relief. With 
cameras capturing the historic moment, the 
crane operator and ground crew patiently 
guided the obelisk to a vertical position, 
inched it to its pedestal and gently lowered 
it into place. 

The sound of applause signaled that the 
memorial’s five-sided obelisk was now 
in place.With the cold nearly forgotten, 
many of those who had watched this 
fete of meticulous engineering may have 
realizedthey had been part of the memorial’s 
history that only few could ever claim to 
have witnessed.

Stepping back after obelisk stood in place, 
construction project manager Bob Plame 
was amazed and pleased by whet he had 
seen. “It was challenging, but the hard 
part is over.” A Vietnam veteran, Plame 
was happy to say the project remained “on 
schedule and on budget.”

This was not the first time the obelisk had 
captured the attention of a crowd in Oregon. 
During a statewide tour in 2013,portions 
of the memorial were transported to 
and displayed in cities large and small 
while beingintroduced to thousands of 
Oregonians. Visitors who viewed sections 
of the memorial held tightly in place were 
able to see, touch and feel the obelisk and 
one of the walls that displayed some of the 
engraved names of Oregonians who were 
killed in that war.

The truck’s driver and memorial board 
foundation member Tim Bronleewe had a 
distinct surprise during the stop in Baker 
City. A man approached Bronleewe and 
stared at the sections of stone that would 
become part of the memorial.  The man, 
who asked to remain anonymous, began 
sharing a personal story with Bronleewe 
about his late-father’s naval service in 
World War II. 

He then pulled from his pocket a tarnished 
Navy hat insignia to show Bronleewe. The 
hat pin had an anchor and the letters USN 
on it. It had belonged to the man’s father.

Bronleewe listened intently as the man 
briefly explained how his dad had served in 
the South Pacific and had risen to the rank 
of chief petty officer before being honorably 
discharged after the war.  

The former sailor had 
seldom spoken of his 
wartime service, so his 
family knew little about it. 
As he held a link to the old 
salt’s naval service for what 
would be the last time, the 
manthen gave the insignia 
to Bronleewe.

“Henicely asked me if 
I would place his dad’s 
insignia in the concrete 
when it was poured at 
the base of the obelisk,” 
Bronlewee said. “I accepted 
the insignia and promised 
him I’d make sure we’d 
honor his dad’s service 
with the request.”

Months later as the concrete was pumped 
into the obelisk’s framed base on March 
7th, Bronlewee kept his promise to the 
man when he handed the insignia to Scott 
Brown of Brown Construction. Minutes 
later Brown stopped the concrete flow and 
then gently placed the memento onto the 
wet mixture. As the concrete began flowing 
again a small piece of history disappeared 
from sight. 

“It was a pretty touching thing to see 
for those of us who watched this private 
moment,” Brown said. “I’m proud and 
happy we could salute this sailor and help 
preserve his memory and military service.”

Several days later, Plame quietly took a 
private moment to remember his father – a 
World War II B-25 pilot who flew missions 
during battles in the South Pacific.  In a 
last minute gesture, Plame placed his late-
father’s Air Corps pilot’s lapel wings where 
the final load of concrete was poured near 
the obelisk’s base. 

“Dad died in 2012 and was a retired Air 
Force colonel. This was a private way that I 
could honor my dad’s service and memory,” 
he said.

It has been said for years that a memorial 
to honor and remember the state’s 
remaining World War II veterans, their 
families and Oregonians who participated 
in that war is long overdue. Yet, after 
three years of planning, fund raising, 
and publicizing the important necessity 
of buildinga monument to recognize the 
Greatest Generation, a memorial that 
honors their service and sacrifice will be 
dedicated at 1:30 p.m., June 6th on the 
State Capital grounds.  

The dedication will coincide with the 70th 

anniversary celebration of D-Day 
– the Allied invasion of Normandy, 
France. Veterans who fought and 
died in every theatre of battle, and 

those people 
who served 
on the home 
front, will be 
honored and 
remembered 
during the 
dedication. It 
will forever be a 
reminder of the 
Oregonians who 
served both home 
and abroad during 
World War II.

The memorial 
covers a 75 by 75 
foot area, located in 
Willson Park, on the 
corner of Cottage 
and Court Street. 

Ground was broken on the memorial 
exactly two years prior on June 6, but its 
construction began in February when 
Oregon Army National Guard soldiers 
began clearing the area to prepare it for 
pouring the concrete base.  Soon afterward, 
contractors lifted several three to four-ton 
walls into place. Engraved on the walls are 
the names of more than 3,700 Oregonians 
who gave their lives during combat. Smaller 
walls, or storyboards, also surround the 
memorial and are engraved with historical 
stories of Oregon’s World War II history. 

Most of the memorial’s floor is made up 
of “pavers” that will have a global map 
inscribed on them. They will surround the 
walls and the obelisk.  Two benches inside 
the memorial will invite visitors to sit and 
reflect on their nation and state’s shared 
sacrifice during wartime.

The memorial’s foundation president, 
Vietnam veteran Lou Jaffe, said it may have 
been our nation’s finest hour as the country 

came together in a unified way.  He said it is 
that history that will be preserved and will 
forever be a reminder of the many sacrifices 
Oregonians made during World War II. 

“All the elements of this memorial will 
honor members of the armed services, 
including some specific Oregon military 
units, who fought and died in every theatre 
of battle. Using a series of storyboards it 
also will recognize those on the home front 
who supported the war effort through their 
work in the shipyards, in hospitals, as coast 
watchers, on the farms and elsewhere,” he 
said. 

“This includes women who left their 
homes to build ships in Portland, and school 
children who held scrap metal drives and 
hauled wagons full of tin cans to make their 
small but significant contributions.”

Jaffe said all will be acknowledged in a 
series of storyboards around the memorial 
to highlight Oregon’s involvement in the 
war and will forever be a reminder of the 
Oregonians who served both home and 
abroad during World War II. 

With more than 1,200 veterans from that 
war passing away in the U.S. each day, there 
has been an extra sense of urgency to build 
the memorial. Approximately 152,000 
Oregonians served in World War II and of 
those, just over 20,000 remain.

The $1.2 million project’s meager 
beginnings and its eventual completion 
could be remembered as one of Oregon’s 
finest hours with many of its residents 
coming together in a unified way. This time 
it was to honor a vanishing and respected 
group of Oregonians. o
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Bank Of The Cascades Pledges $2 B
To Support NW Communities

Merger with Home Federal Bank 
renews commitment to strengthen local 
communities in Oregon and Idaho..

To celebrate its completed merger 
with Home Federal Bank, Bank of the 
Cascades today pledged to invest heavily 
in communities across Oregon and Idaho’s 
Treasure Valley. The bank will provide 
$2 billion in credit to small businesses 
and individuals over the next three years, 
and is prepared to deliver $175,000 
in philanthropic giving to nearly 100 
organizations over the coming month.

According to Bank of the Cascades 
President and CEO Terry Zink, the merger 
with Home Federal Bank combines the 
financial strength of two exceptional 
institutions, which creates greater 
opportunities to impact communities 
positively through lending and charitable 
giving. 

“Our customers and communities are the 
real winners of this merger,” said Zink. 
“Together, we have increased lending 
capacity to invest in local businesses and 
organizations making a difference in 
people’s lives. These pledges reflect our 
commitment to the prosperity of all those 

we are privileged to serve.”
Julie Miller, EVP and Oregon Region 

President, commented, “Helping business 
grow and thrive is at the forefront of 
our mission.  Each customer we serve 
contributes to business growth, job creation 
and strengthens our local shared economies. 
We also emphasize local leadership with 
regional expertise so that we understand 
and respond effectively to the needs of our 
customers and communities.:

Bank of the Cascades delivers financing 
and depository services to local business 
customers across Oregon, and also 
provides a comprehensive, competitive 
and convenient line of personal financial 
services. Individual customers of the 
combined bank will have access to enhanced 
banking solutions that include home loans, 
trust services, investment services, robust 
online and mobile banking, and additional 
retail branches for convenience.

“For communities to thrive, businesses 
and individuals need smart financial 
solutions and access to capital,” said Zink.  
“Our products and services are simply a 
means to that end. The more customers we 
serve and the more we lend responsibly, 

the bigger impact we have as a community 
partner.”

Bank of the Cascades has also promised to 
deliver financial support and contributions 
to nearly 100 nonprofit organizations in the 
next month. “Both Bank of the Cascades and 
Home Federal Bank have proud histories 
of giving back to organizations and causes 
that strengthen our communities,” said 
Miller. “Our combined bank is honored to 
work together in support of those making a 
difference for others.” As part of the merger, 
Bank of the Cascades will assume leadership 
of Home Federal’s charitable foundation, 
continuing this legacy of giving.

The merger also results in the convenience 
of additional branch locations. In Oregon, 
Bank of the Cascades is expanding to Eugene 
and Springfield, while also adding to its 
existing network of branches in Central and 
Southern Oregon. In Southwest Idaho, the 
bank now has full service branches in Boise, 
Eagle, Garden City, Meridian, Nampa, 
Kuna, Caldwell, Fruitland, Mountain Home 
and Emmett. Visit www.botc.com. o

Matco Tools, one of the nation’s leading 
providers of aftermarket automotive tools 
and equipment, recently announced plans 
to open a new distribution center in Salem. 
Amid increased franchise investor interest, 
Matco plans to enter the market this year 
and is currently accepting franchisee 
inquiries. 

Matco hopes to serve the many new auto 
repair shops and car dealerships that are 
steadily cropping up throughout Salem, 
driving the demand for auto equipment 
suppliers. In fact, last year marked the best 
year for automakers since 2007. Auto sales 
topped a whopping 15 million units. And, 
in 2014 and onwards, more factors seem to 
be tipping in favor of the industry. Analysts 
project that annual unit sales will breach 
the 16 million mark this year.

The new distribution center will have a 
significant impact on the local auto sector. 
In addition to creating job opportunities, 
the new shop will provide an important 
resource for auto repair shops and 
dealerships in Salem. o

Matco Tools
Expands To 
Salem, OR 
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Honesty And Trust = Clarity
RUSHING REFlEcTIONS  BO RUSHING

A very wise person once shared with me a 
bit of wisdom surrounding the age old quest 
most of us have for deeper connections with 
others in our world. This simple advice has 
helped me develop a holistic approach to 
honesty and trust, the two main factors 
that weave a strong tapestry in healthy 
relationship investments we make with 
others. Without both honesty and trust, there 
is little chance for sincere, sustainable and 
resourceful connections in our personal and 
professional lives. 

A question was asked of a group of 
incarcerated youth, ranging from ages 15 – 
18.  “What is the one thing that can help you 
make better choices and decisions in your life 
from this day forward?”  An overwhelming 
response was being more honest with 
themselves and the people who care the most 
about them, the people they need to build 
trust with. A list of people who they believed 
were pivotal in their future success included 
friends, family, teachers, counselors and 
most of all, themselves. Each felt the prime 
path to success had to begin with honesty 
and trust from within; it had to spring from 
within oneself in order to then be extended to 
others in their life. So must it be with each of 
us. We simply cannot give to others what we 
do not first give to ourselves.  

In the children’s book, I’m Telling the Truth: 
A First Look at Honesty, author Pat Thomas 

introduces the concepts of honesty, trust 
and politeness and explains why they are 
important and how to implement them. This 
early childhood book teaches that although 
being honest can be hard sometimes, it is 
worth it. Everyone likes people who speak the 
truth and keep their word; people that can be 
trusted. The big message in this book says 
when we all practice being honest, the world 
becomes a fairer and happier place to live 
in. This colorful and well written book may 
be the perfect tool for children and adults to 
find the simple message that so often gets lost 
in the translation we apply in relationships. 
Check it out. Read it to a child in your life. 

From the preschool sandbox to the world we 
move in today, we have learned to customize 
various techniques for connecting with 
others. These techniques are driven by our 
need to trust and be trusted. We formulate 
ways to be included in all the circles we move 
in, to get what we want/need, to stay in the 
loop of information; to have a confidant 
and to be a confidant to others. In a perfect 
world, it would all work out as smooth as 
cream cheese. Might I remind you there 
is no such thing as a perfect world? So, in 
developing the power of honesty and truth, 

there is one factor that might be a missing 
link to success for many of us. It’s called the 
Art of Verification, or, simply put, learning to 
trust and verify. In life’s scenarios, we don’t 
all play by the same rules of engagement. 
We each learned styles and preference of 
communication techniques along the way. 
Various styles and preferences can create 
holes and glitches in the outcome. To level 
the field and leave little or no doubt that 
truth and honesty is in place, it’s important 
that we use skills beyond just listening. We all 
benefit by becoming active communicators 
through tools such as feedback (giving and 
getting); feeling our instincts and intuition 
to recognize when things just don’t seem 
right and in being comfortable checking with 
others when there are questions or concerns. 
Each of us, if we invest the time, can learn to 
choose words that bring clarity and intention 
into our relationships so that each person 
feels strong enough to question motives 
that are muddy or that aren’t believable or 
acceptable. Be careful with this....it’s not that 
we should become overly skeptic or suspicious 
of others....that would be the opposite of 
honesty and truth. Instead, it’s a matter of 
building relationships on the premise that 

open dialogue and healthy, honest check-ins 
are necessary and acceptable for making and 
keeping high levels of trust with the people 
who are important in both our personal and 
professional lives. 

The Rushing Real Estate Team is dedicated 
to open, honest and trustworthy connections 
with those we serve. We earn the respect of our 
families, friends, community members and 
our clients by striving to maintain the utmost 
in solid communication and understanding 
of the needs of each. It’s a value all must 
treasure and teach to the next generation. We 
wish all of you a good, healthy start to a fun 
and productive summer season.  o

Bo Rushing, CCIM, owner and principal 
broker of Rushing Real Estate, Inc. in 
collaboration with Linda Harris. Bo Rushing, 
(503) 588-8500, bo@rushinggroup.com, 
www.rushinggroup.com. Linda Harris, 
freelance writer and managing partner in 
the Employee and Process Development 
firm of Harris & Associates, (503) 951-0886, 
lharris@monitorcoop.com 

Wells Fargo Sets Goal 
To Extend $100 Billion 
To Small Businesses

Wells Fargo has set a goal to extend $100 
billion in new lending to small businesses 
across the nation by 2018. 

“Working with small business owners is 
one of the most important things we do at 
Wells Fargo. We know America needs small 
businesses to grow, add jobs and prosper 
for our economy to fully thrive,” said Tom 
Taylor, Wells Fargo’s head of Business 
Banking for Oregon and S.W. Washington. 
“Through our new lending goal, we want to 
provide the support that small businesses 
across Oregon and S.W. Washington need 
to move forward.” 

For 11 consecutive years, Wells Fargo has 
loaned more dollars to America’s small 
businesses than any other bank, according 
to data from the federal government. Wells 
Fargo also is the No. 1 SBA 7(a) lender in 
dollars for each of last five years and the 
first lender to approve more than $1 billion 
in SBA 7(a) loans in a single year. 

Wells Fargo has one of the largest networks 
of team members serving the financial 
needs of small business owners nationwide. 

The company has approximately 32,000 
bankers in its retail stores who help provide 
financial guidance to small business 
owners and consumers across the country, 
including small business specialists. 

Additionally, Wells Fargo has a team of 
Business Banking relationship managers 
in locations throughout the country, and 
phone bankers who serve small business 
owners 24 hours a day, seven days a week. 

Serving the Pacific Northwest since 1852, 
Wells Fargo & Company (NYSE: WFC) is a 
nationwide, diversified, community-based 
financial services company with $1.5 trillion 
in assets. Wells Fargo provides banking, 
insurance, investments, mortgage, and 
consumer and commercial finance through 
more than 9,000 locations; 12,500 ATMs; 
and the internet (wellsfargo.com). The 
firm has offices in 36 countries to support 
customers who conduct business in the 
global economy. Wells Fargo perspectives 
and stories are also available at blogs.
wellsfargo.com and at wellsfargo.com/
stories. o
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Enjoy the view of countryside from this very well 
maintained home. Enjoy private get togethers out 
back or around the fireplace in family room. Main 
floor fourth bdrm or office, and well landscaped 
fenced yard added to the features. Spacious kitchen 
overlooks covered deck & three bedrooms. Super 
sized garage round out the list and it is all move in 
ready in a quiet neighborhood. 4 Bd, 2.5 Ba, 2588 
sqft, 0.23 acres. Polk County, Oakside Estates. 

$260,000, (MLS: 668982)
Galen Olsen, Agent: (503) 551-6071, 

JOHN L. SCOTT-SALEM

Fabulous view of the Cascade Mtns & West Salem 
Hills! Custom built, one-owner home. 5 Bedrm + 
den, 3 Ba, 3146 sq.ft. in desirable South Salem. 

9’ ceilings throughout, SS appls, Abundant 
storage, spacious decks with amazing views!  

$399,900 (669019)
Rick & Ande Hofmann 503-390-8000  

#2455,  Re/Max Integrity

BREATHTAkING vIEwS of the coast range from 
this daylight basement octagon home! Surround 
windows and deck. MB w/slider to deck. Guest 
bdrm & bath on main level. Lower level with 2 
bdrms, bath & storage room, opens to family/
game room, out to patio & HOT TuB. $375,000 

(675015) Roger Elliott 503-569-5003

Cambridge at its best!!! Nicely updated home 
on 0.22 acre lot with gorgeous trees! Granite & 
stainless in the kitchen, and newly updated 2.5 
baths. 3 bedroom, 2-storey home. Living room 
and separate family room, formal dining. Great 
covered deck for year round barbques! kitchen 
remodel in 07. vacuum system. Garage is 924 sq 

ft!!! South Salem, Cambridge woods.
$284,000 (668701)

Margaret Broaddus, (503) 871-2741, 
JOHN L. SCOTT-SALEM

FABuLOuS vIEw of the willamette River and 
Coast Range! 4 Bdrm, 3 Ba, 3679 SF home on 
2.84 acres. Gas fireplace in Living room. wet bar 
and built-in entertainment center in family room. 
Granite, SS applcs & walk-in pantry in kitch. Lots 
of storage. Natural beauty & privacy! $669,500 

(667189) 
Rick & Ande Hofmann 503-390-8000 

Code #2425,  RE/MAX Integrity

A little bit of country. 3.31 acres North of 
Woodburn. 1825 sqft red brick home on an 
emerald green house & meticulous landscape. 
Garages, shops & carport for your toys. Over 500 
Christmas Trees aged to harvest & room to grow 

a huge garden . This is your dream mini-farm. 
3 bedrooms, 2 baths. $350,000, (669997)

Danny Hill, Agent: (503) 807-4386
JOHN L. SCOTT-SALEM Office: (503) 585-0100

why live in west Salem? THE vIEw! 
Outstanding custom built home with view of 
Cascade Range. Recently updated and basement 
now completely finished. Sewing/craft room 
and cozy family room with gas fireplace. Many 
amenities not found in newer homes. 5 bedrooms, 
3 baths, 3268 sqft, 0.19 acres. Extra breakfast 
room/nook, rec room & full basement. Covered 

deck, cedar wood siding. $320,000 (668775)
Jo Ann Naff, Agent: (503) 949-7598

JOHN L. SCOTT-SALEM Office: (503) 585-0100

 ONE OF A kIND ESTATE
Spectacular, 4661 SF Manor with unsurpassed 
views of valley and river, on nearly 7 acres. Italian 
marble foyer, chef’s kitchen includes dual Dw and 
subzero frig, master w/dual wI closets, in-home 
prof. office, huge utilit/craft room. Double heating 
and cooling systems, unimaginable storage areas. 

$850,000 (664443). 
Marilyn Shotts, 503-510-2473. RE/MAX  Integrity

One owner, desirable South neighborhood! 
Lovely home on 0.33 acre lot, with an oversized 3 
car garage, and Rv parking! New roof & gutters. 
New siding on front of house. Hrdw floors & 
granite counters. High ceilings and bonus loft 
space. Liv Rm & Family Rm separated by gas 
fireplace. Formal Dining Rm plus informal dining 
space. Deck & patio for entertaining in large, 
landscaped yard w/ fountains & outdoor lighting. 

$289,900, (666889)
Margaret Broaddus, (503) 871-2741 

JOHN L. SCOTT-SALEM

BEAuTIFuL CuSTOM HOME. Charming 4860 
SF sits on 2.14 acres landscaped with pond & 
water features. Master Bedroom on main level, 
kitchen has granite counters, SS appls & pantry.  
5 bay garage, 2 large rooms 27x15 above the 
garage.  Easy access to Salem, a must visit!   

$639,900 (675861)
Debra Susee-Ventura 503-884-1985

Re/Max Integrity

TAX BENEFIT - 
Manufactured with stick-built high quality!  
3 bdrm, 2 bath with open yet private floor plan. 
kitchen with vaulted ceilings, 2 eating bars, 
cabinets with Stainless Steel pullouts, walk-in 
pantry. Dining & living room with slider to porch. 
Family room with soaking tub, shower and double 

sinks. $499,500 (676138) 
Don Meyer 503-999-2381

One-of-a-kind Restaurant and adjacent buildings 
in outstanding location. Includes warehouse, 
manufactured and office buildings. Great 
investors acquisition with a history of successful 
operation. Has been renovated with new paint, 
roof and landscaping. Experienced restaurant 
people would enjoy this opportunity to own real 

property with outbuilding amenities.
$950,000, (669314)

Bob knight, Principal Broker, (503) 949-4727
JOHN L. SCOTT-SALEM

GREAT COuNTRY PROPERTY
11.35 acres, 2492 SF, single level, updated home.
wonderful home for entertaining, inclds patio & 
huge deck for outdoor living.  Large shop w/barn 
area, mature fruit & nut trees. Buyers will be 

delighted! $375,000 (671955) 
Roger Elliott 503-569-5003

RE/MAX Integrity

kEIZER BEAuTY! Lovely 3300 SF home with 4 
Bdrms. New kitchen cabinets & granite counters, 
new laminate floors on the main. Built-in speaker 

throughout, blt-in alarm system, fireplaces in the LR  
& Master, plus large bonus room. Fully fenced,  

gas BBQ hook-up, uGS and  garden shed.  
$369,000 (673763),  

Don Meyer 503-999-2381, RE/MAX Integrity

Looking for close-in location with a shop? 
1.8 acres with 30x60 finished shop and 2812 SF 
home in good condition. kitchen & baths updated, 
Master room has 2 closets, partial finished 
basement with 2 bedrooms & more. New pressure 
tank, hot water tank & plumbing lines.  Lots of 

usable, level space! $339,000 (675305)
Don Meyer 503-999-2381

Re/Max Integrity

TASTEFuLLY uPDATED IN SOuTH SALEM! 
3 bdrm, 2 ba, 2525 sq. ft. home. vaults, granite, 
ss applcs, blt-ins. French doors from master to 
hot tub. Heated florrs in master bath. Fenced 
yard w/water feature & hook-up for gas BBQ. 
Definitely a must see! $272,900 (674253)  

Rick & Ande Hofmann 503-390-8000 
#2605, Re/Max Integrity
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JUNE 2014 CAlENDAR Of EVENTS:
All meetings are at the SARS building,  
2794 12th Street SE, Salem, 97302, unless 
otherwise stated.
 
SAR Government Affairs Meeting
Mon, June 2, 12pm – 1pm

SAR Membership Outreach Committee 
Wed, June 4, 11am – 12pm

SAR Education Seminar
Thurs, June 5, 9am – 12pm
Scottish Rite Center 4090 Commercial St 
SE Salem OR  
Description: 3 Hr CE, topic and speaker 
info sent to members by email.

SAR Board Meeting
Mon, June 9, 8:30am – 10:30am

New Member Orientation Class
Tue, June 10, 2:00pm – 3:30pm
Description: 1 Hr CE required for 
REALTOR members within 90 days of 
joining. (Affiliates are not required to take 
this class.)

SAR General Membership Meeting
Wed, June 11, 8:30am – 10:00am
Scottish Rite Center 4090 Commercial St 
SE Salem, Oregon  
Description: General membership 
meeting includes a full breakfast with a 
speaker, networking and local updates. No 
continuing education certificate is provided 
unless otherwise noted on the monthly flyer. 
$10 SAR members, $15 non-members
Must be RSVP and prepay. Email barbara@
salemre altors.com or call 503-540-0081

SAR Special Events Committee Mtg
Wed, June 18, 9am – 10am

SAR Education & Realtor Atty Committee 
Wed, June 18, 12:00pm – 12:30pm

WVCR Meeting
Thu, June 19, 8:30am – 9:30am
 WhereSalem area Chamber of Commerce , 
1110 Commercial Street N.E

SARCF Board Meeting
WhenThu, June 19, 3pm – 4pm

SAR REALTOR/ATTORNEY Class
Thu, June 26, 12pm – 1pm
1550 Market Street NE, First Church of the 
Nazarene Salem, Oregon

SAR Membership Outreach Committee
WhenWed, July 2, 11am – 12pm

The Voice of Small Business

National Federation of Independent Business

1-800-NFIB-NOW (800-634-2669) http://www.nfib.com

NFIB is America’s 

leading small business 

association, promoting 

and protecting the right 

of our members to 

own, operate and grow 

their businesses.

Access expert resources  

to help grow your business.

Keep informed with the 

latest research.

Enjoy the combined 

purchasing power of all our 

members on great offers.

Stay protected with NFIB as 

your advocate in your state
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If you are looking for a 

loan or already have 
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we’ll beat their rate! 

Call today!
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