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Nordstrom Is Local &
Helpful For The Holidays

Nordstrom at Salem Center, dressed up for the Holidays

NEWSROOM: 503-365-9544

Dave Wilson, page 11

Nordstrom Personal Stylists are available to shop
the entire store for customers. This is a free service
and we can work with the whole family on finding the
right gift on everyone’s list. We just ask the customer
to share their list with us and we’ll take it from there.
Customers can call 1.877.310.8537 or go to nordstrom.com/stylists.
Our social media team, also has some fun things going on this holiday.
“You Pick the Deal”: We will be crowd sourcing Cyber Monday deals (1 handbag and 1 shoe) on Facebook the week before Cyber Monday. The winning
handbag and shoe chosen by our customers will be
discounted on Cyber Monday.
“Show this Post”: We will be giving the first 50 customers who follow @Nordstrom or their local store
account and “show this post” at our E-Bars 12/6 &
12/7 a free Merriment Mocha. All they have to do is
show the applicable post (to be posted on 12/6) at the
counter to redeem their drink.
One way we will work to help customers find the
perfect gift is through our customers’ most popular choices on Pinterest. Each week, we will feature
about 100 of the most popular and re-pinned items
from our Great Gifts board on Pinterest.
http://www.pinterest.com/nordstrom/great-gifts/
For customers who want to shop online or do their
research first online, we offer Buy Online/Pick Up in
Store and Free shipping/Free returns year ‘round at
Nordstrom.com. A lot of customers have told us this
saves them time during the holidays.

editor@salembusinessjournal.com

Giving to “Shoes for Kids” at Nordstrom

We also encourage customers to join us in helping
give a child a new pair of shoes this holiday season.
Since 2010, we’ve given 43,700 pairs and this year,
and in partnership with our customers and New Balance, we’re looking to give 15,000 more this year.
• Beginning November 1 through December 24,
customers in the US can visit any shoe department in Nordstrom stores or the checkout areas
in Nordstrom Rack stores to find $10 giving cards
that include the names and ages of children in
need of new shoes.
• Every $10 tag purchased goes towards giving that
child a new pair of shoes.

PO Box 93, Salem, OR 97308
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Charming home of yesteryear! 4 Bdrm,
3 Ba, 2256 sq. ft. updated home. Ready
to move in. New flr covrs, int. paint, roof
& vinyl windows. Bsmt not incl in sq. ft.
$149,900 (678915) Rick & Ande Hofmann
503-390-8000 Code #2765

Great home in desirable neighborhood near
schools! Well maintained and open floor plan
w/fresh int. paint, natural light. Large kitchen
includes stainless steel refrigerator, newer
dishwasher, bar & breakfast nook w/bay of
windows. Enjoy the formal dining room and
living room w/vaults and gas fireplace insert.
Large master suite w/WIC and bath. Indoor
utility room leads to 2 car garage. Private
yard and patio w/garden shed, UGS & room
to play. A/C new summer 2014. $200,000
(683783) Trevor Elliott 503-602-1039

Located on Silver Creek with deck above
creek to enjoy the view! Great Room addition
w/2 levels extended from house to allow indoor enjoyment of the creek and view. Needs
a few finishing touches. New roof, newer vinyl
windows in most, 80% gas furnace, gas water
heater 2007, laminated floors, updated kitchen. Private back area overlooking Silver Creek
with no Homes across the creek from you! Full
basement not included in sq. ft. $201,000
(670647) Don Meyer 503-999-2381
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USDA Eligible Area in West Salem! Home features great room plan w/bar, attached dining
and slider to patio and deck, vaulted ceilings,
laminate wood flooring, fresh interior designer
paint and gas forced air. Nice master suite w/
walk-in closet. Newly installed front and back
landscaping w/front UGS. Get away from it all
on the back deck and enjoy the quiet views
while only a minute from the West Salem
core. One owner home and it shows the care!
(683295) $189,900
Trevor Elliott 503-602-1039

40’s Character & Style with the amenities of
today! Cozy up to the oak mantel fp and beautiful hardwood floors. Antique DR chandelier
& crown molding. Spa tub in main bath, newer
vinyl windows, custom oak built ins in office
& poss. dual living w/kitchenette. 3 bdrm on
main floor and 1 bdrm down w/egress window. Ample storage in basement and laundry
chute. Covered patio for entertaining year
round & 2 car detached garage. Flower & veggie garden and fruit trees. Newer roof & interior paint. $200,000 (683657)
Roger Elliott 503-569-5003

Located on a dead-end street with playground
nearby. Spacious home, 3028 SF, 4 bdrm, 3
ba, roomy kitchen w/walk-in pantry & newer
appliances, LR w/custom bookcases & woodstove. Additional room could be theater rm.
$309,000 (670982)
Don Meyer 503-999-2381

Dual Living! Two houses joined by one door
on one lot! Original home was remodeled and
shines. Roof installed July 2014, fresh paint
in and out. New ductless heat pumps make
this inexpensive to heat and cool. Back house
needs some cosmetics and slight finish work.
Possible 203k. More than 6 bedrooms and
room to park RV. Great investment property
potential! $210,000 (682158)
Trevor Elliott 503-602-1039

SALE PENDING!
Custom manufactured home in a private,
serene setting with view of SW coast range!
New wood floors throughout, ceiling fans, and
extra-large windows in LR & MBR. Detached
garage and pole barn, deck & hot tub. Bank
approved price! $170,000 (666345)
Marilyn Shotts 503-510-2473

SALE PENDING!
Future is here! This home boasts updating
way before it’s time. Owner/general contractor remodeling incld custom concrete cntrtps,
new cabinets w/under mount lighting, 2 drawer dshwshr, Décor refrig, Décor 48” double
oven w/6 burners, pot filler over stove. Master bedroom has an en-suite w/a wonderful
Jacuzzi tub, double vanities & walk-in closet.
New vinyl windows, siding, insulation & crown
moulding. Beautiful walnut & oak floors, plush
carpet & large, fenced bckyrd completes this
gorgeous package. $262,500 (683479)
Marilyn Shotts 503-510-2473
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A LITTLE BIT OF COUNTRY RIGHT IN KEIZER!
4 bdrm, 2 ba, 1623 sq ft home & guest house
on .76 acre lot. Sits back off the road. Coved
ceilings, gas frplc, lg cvrd patio. Separate shop
& smaller shop/shed. $269,900 (681976)
Rick & Ande Hofmann
503-390-8000 Code #2875

Great location! Near state offices, Willamette
University, bus, shopping and grocery! Each
side has new electric boxes, new carpet and
vinyl in 2011, new sewer line in 2012 and
some new windows. Each side has washer
and dryer hook-ups. $165,000 (678159)
Marilyn Shotts 503-510-2473
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WANT TO PROFIT
FROM HVAC
ENERGY SAVINGS?
BRING US IN.
Whether you run a multi-building operation or a mom-and-pop
shop, upgrading to energy-efficient systems can save you money.
Energy Trust of Oregon has the expertise and a network of
specially trained contractors to get the job done—and our cash
incentives help make it affordable.

+

SAVE ENERGY. BRING US IN.
Visit www.energytrust.org/BringUsIn
or call 1.866.605.1676.
Serving customers of Portland General Electric,
Pacific Power, NW Natural and Cascade Natural Gas.
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503-588-8500

RUSHING GROUP

rushinggroup.com

Commercial Real Estate Property Management Residential Real Estate Development & Construction

For Lease—Two End Caps in Stayton: Former Quizno’s and
former frozen yogurt shop now available. This beautiful center is directly across from Stayton and Regis high schools.
Co-tenants include Muchas Gracias, Papa Murphy’s Pizza
and Spin City Laundromat (opening Jan 2015) Quizno’s is
turnkey ready. Contact Bo Rushing or Ali Morrison at 503588-8500 or (503) 689-3652 with any and all interest!

For Sale—Land Acquisition & Development Opportunity! 500
Lancaster Drive SE, 0.22 acres available with an additional
0.25 acres of property with Lancaster frontage upon completion of road vacation. Contact Bo Rushing 503-588-8500 or
Zach Fischer (503) 508-7178 with any and all interest.

DYAN POPE
Director of Finance

ZACH FISCHER
Commer. & Residential
Sales & Leasing
Oregon Licensed Broker

For Lease—in-line space at Commercial and Wiltsey South.
1,792 SF in-line space in beautiful center. Co-tenants include
a mixture of local and national retailers including Aaron’s
Furniture, Subway and Taco Bell. Excellent demographics and
traffic counts! Contact Bo Rushing or Ali Morrison at 503-5888500 or (503) 689-3652 with any and all interest!

For Sale—investment property now available for $1.8 million! Trailer Park Village located at 4733 Portland Rd Salem.
Great potential for improvements, 5 tax lots consisting of 3.69
acres with 46 single spaces, 1 double space, storage buildings, house, RV storage, laundry facilities and community restrooms. Solid income history. Please do not disturb manager or
tenants. Contact Bo Rushing or Ali Morrison at
503-588-8500 or (503) 689-3652

KRISTA TERLECKI
Oregon Licensed Broker

ALEXANDRA AGUIAR
Residential Specialist,
Oregon Licensed Broker

JON STADICK
Property and Facilities
Management

1855 Hawthorne Ave, NE

For Lease—Former Northside Speakeasy now available! 1,560
SF, located at 2505 Liberty Rd NE, co-tenants include Starbucks, Donatello’s Pizza (opening December 2014), Spin City
Laundromat (Opening January 2015) and First Choice Chiropractic! Space is built out for restaurant/bar use. Terms negotiable. Contact Bo Rushing or Ali Morrison at 503-588-8500 or
(503) 689-3652 with any and all interest!

For Lease—3660-3670 River Rd N. Two spaces available, can be
combined for contiguous use. Co-tenant includes Tan Republic.
Directly across the street from Burger King. Spaces are 1,455
and 1,608 SF respectively and are built out for office use. Great
parking and visibility. Contact Bo Rushing or Ali Morrison at 503588-8500 or (503) 689-3652 with any and all interest!

BO RUSHING
President/CEO
Oregon Licensed Broker

Salem

CHRIS LYNDE
Construction MGR,
Director of Operations,
WVPM

JESSICA RUSHING
Marketing Director

For Lease—Signalized Intersection of Hoyt and Commercial.
1,905 SF of retail/office space available, former Fast Signs
location. Asking lease rate $0.95 PSF monthly. Great demographics. Reception area, large work/display areas and two
private offices. Contact Bo Rushing or Ali Morrison at 503588-8500 or (503) 689-3652 with any and all interest!

Featured listing

For Sale—3041 Leah St NE Salem, OR 97305. Well-kept
two story 3/2.5, almost 1600 SF. Home was built in 2004.
Granite countertops and custom made kitchen cabinets,
tile floors and carpets, paved patio, dead end street. Contact Alexandra Aguiar (503) 930-5315 with any interest.

ALI MORRISON
Commercial Sales &
Leasing,
Oregon Licensed Broker

BARB NORRIS
Oregon Licensed Broker

JARED HAMBROOK
Director of Property
Management,
Oregon Licensed Broker

503.400.5608 AccuratePMR.com
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The Undocumented
v

I

MUSINGS OF THE OREGON PIONEER

Stand Proud and watch from Atop the
Great Dome of the Oregon State Capitol.
It is my job to watch and remember.
Undocumented residents of the United
States seem to send many American citizens off on rants. Most frequently those who
speak the loudest have not thought the subject through as clearly as they should have.
Unfortunately this applies to many in our
Congress.
Oregonians recently voted against an effort
by our Oregon Legislature to make the life
of the undocumented safer for themselves
and all of us by authorizing special drivers
licenses.
President Obama recently authorized a
policy that would make life more secure for
individuals who have been in the United
States for five years or more and have family connections here. (Polls show only 40%
of Americans support that policy.)
His policy would provide a sense of security
for many families who have settled in America. Unfortunately it appears to be a political move (even if unpopular) rather than a
practical approach to dealing with the issue
of undocumented workers in America.
Progress might have been made on the issue, if the president had launched a program
committed to sealing the borders and perhaps publicizing that anyone caught entering
the United States illegally would be prohibited from a legal entry in the future.
Coupled with that carrot and stick approach he could ask for bipartisan congressional support to improve the work programs for foreign skilled workers. Unskilled
workers need the same opportunities.    Intel
hires nearly 4000 foreign workers and the
Oregon Health Science University uses over
100 such workers in Oregon at the present
time.
The Federal Skilled Trades Program could
be coupled with a similar system for providing adequate number of workers to meet
our farm, agricultural and nursery industries needs. Existing undocumented could
be phased in before bringing new workers
across the border.
Americans need to face the fact that much
of our economy is dependent upon those undocumented working here today.
We should document them as promptly as
possible. After all we can’t ship millions of
them home and we can’t keep our economy
operating without them. Remember when
we prohibited our teenagers from working in
the berry fields and orchards.
That mis-step has filled a lot of streets with
mischief instead of the invaluable education
of work that our agricultural economy
provided to past generations. Prohibiting
our teenagers from work also provided the
incentive for the undocumented to come to
America. It is time to establish standards

and document those
workers. Those unable
or unwilling to meet
reasonable standards
can be awarded a free
trip to the border. Most
of them will be on their
jobs, keeping our rural economy bustling.
I Stand Proud and watch from Atop the
Great Dome of the Oregon State Capitol.
It is my job to watch and remember ...that
memory includes the hundreds of school
buses in the summer that used to gather our
teenagers to learn about work and life in the
berry fields.
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first wrote a column on Dino Venti and
his restaurants for the March 2013 edition of the SBJ. With some updates, I believe it’s worthy of another run.
According to Wikipedia, “Brand” is the
name, term, design, symbol, or any other
feature that identifies one seller’s goods or
service as distinct from those of other sellers.
Wikipedia further states that “Brand
trust” is the intrinsic “believability” that
any entity evokes. In the commercial world,
the intangible aspect of Brand trust impacts
the behavior and performance of its stakeholders in many intriguing ways. It creates
the foundation of a strong brand connect
with all stakeholders, converting simple
awareness to strong commitment.
This, in turn, metamorphoses normal people who have an indirect
or direct stake in the organization
into devoted ambassadors.
“Rebranding” then would be the
process of, hopefully, improving
on everything I quoted in the first
2 paragraphs. Dino Venti is a “Rebrander”. And I’ll tell you why.
Dino Venti was born in1967, one
of eleven kids (3 brothers and 7
sisters), raised in San Gabriel, a
suburb of Los Angeles. He graduated from Alhambra High School
in 1985.
From high school, Dino took his
football skills to junior college. Academics and football didn’t work
out at that level too well, however,
so tying Christmas trees to cars for
money and various other jobs soon
followed.
Venti’s parents (now deceased),
wanting a slower lifestyle, moved
to Salem in the late 80s and Dino,
tired of spinning his wheels in California, followed them to Oregon in
1992.
Dino had been working at a Lexus dealership in California and
landed an equivalent position in the parts
department for Lexus in Portland. After 8
total years with Lexus, Venti decided to try
something different with his brother, Mike
who had also moved to Portland (he has another brother living in Tillamook).
According to Dino, Mike, and his entrepreneurial spirit, has always been a mentor
to him. About 1995, they were working together in a property flipping venture when,
after losing out on a bid, decided to have
lunch on a sidewalk in Portland. There was
a bento pushcart there right on the sidewalk with a guy making chicken teriyaki
and rice for his customers. They watched as
the owner banged out one chicken and rice
dish after another. That’s when their lives
would begin to change forever.
Dino noted that there was no business
with such a simple menu like this in Salem.
After some discussion of the possibilities,
they decided then and there on the side-
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Dino Venti, Rebrander
SBJ anchor columnist -at large bill isabell
walk of Portland to replicate it in Salem.
But there was a big problem to overcome
right out of the gate.
Salem’s fire marshal code did not allow
pushcarts like they needed to use to cook
the chicken and rice. They’d need to find
something else. And that’s when Dino
found the Ice Cream Café on Court Street
in the middle of town right next to the sidewalk. It would be perfect, he thought, if he

It was a much larger space and for the past
6 years, Dino has used his passion and creativity to make it quite a thriving success
complete with that beautiful basement bar
and nights with live music.
It’s an energetic establishment in the heart
of downtown where they pride themselves
on good, clean food, an inviting yet edgy atmosphere, and a commitment to unique flavor, attitude and culture. Beer flows all day

Dino Venti is proud of his cutting edge South Salem location, Venti’s Cafe + Taphouse
2840 Commercial St SE, Ventiscafe.com

could just get them to sell. He did.
After many hours of cooking practice and
a few burnt chickens, Venti’s Bento opened
for business in the old Ice Cream Café spot
in 1996 with his brother and partner, Mike.
Mike took care of all the administrative issues while Dino cooked. Dino would eventually buy Mike out in 2003 with Mike settling into early retirement.
Business was real good but Dino also
began to recognize some important intangibles about his relationship with his employees, customers and the city of Salem.
He started paying more attention to “quality of life” issues in the community. It redefined his priorities. More about that later.
After 12 years in his first location and his
year long, frustrating attempts to grow elsewhere downtown, Venti’s moved across the
street to 325 Court St NE, in the old “Sip”
bubble tea place and renamed it Venti’s
Café and Basement Bar (Ventiscafe.com).

and the basement bar opens at 4pm Monday
thru Friday, and at noon on Saturday and
Sunday. My friend, Maury Johnson, and I
ate lunch there every Friday until about 1
½ years ago when we switched to his South
Salem location. We love being pampered by
managers, Nicole and Sean (ask Sean to do
his unbelievable Donald Duck voice. Best
I’ve ever heard), and sitting at the window
table watching the sidewalk activity as we
enjoy their outstanding food .
Three years ago, Dino saw that big opportunity to expand his product to South Salem.
He named it Venti’s Cafe + Taphouse (Ventiscafe.com) and set up in the old Busters
Barbeque spot at 2840 Commercial St SE
(PH: 503.391.5100). And it’s doing so well
that Dino has pulled his brother, Mike, out
of retirement to help with the administrative
side of the business.
Venti’s Cafe + Taphouse features a cosmopolitan, cozy, modern, one-level restaurant

with outdoor patio
seating
(there’s
a possibility for
expansion of the
patio next summer). They also have tons of
bike parking! And for you beer snobs out
there, they have up to 24 rotating taps, including two nitro + two cask engines. They
also have exciting nights with fantastic live
music such as the outstanding blues band,
Still Water Vibes.
Their product, originally, was
largely the same as the downtown
location, but last year they rolled
out a brand new menu. In fact, in
mid February, Dino and Leslie hosted a fantastic, classy and seldom-ifever-seen-in-Salem menu release
dinner for about 12 members of the
local media (me and the indispensable Freddy Ruiz from the SBJ) and
each with a guest. The food, craft
beer and service were nothing short
of amazing! Venti’s “Beer Czar”,
Matt Killikelly, entertained and informed with some very interesting
information about their craft beers.
The honorable Rooster is Venti’s logo, so named since teriyaki
chicken is the core of their business
and Dino estimates over 50 tons
prepped in his first 10 years of business! It’s a nod to the glorious cock,
an animal loved for its power, boldness and beauty. The concept and
design were the brilliant idea of Dino’s wife, Leslie who, happily, lends
her passion, skills and training as
a graphic designer to the benefit of
both restaurants.
Dino and Leslie met through mutual friends in 2002 and married in 2004.
He considers her his “flashpoint” in life.
She grew up living back and forth in London and Colorado while her dad worked for
Lockheed as a rocket scientist. She’s also a
retired Cherry City Derby Girls roller derby
star having been voted MVP for her team 2
years in a row! More importantly, she’s also
a devoted practitioner of Yoga and appears
to me to apply its peaceful philosophy to her
every day life.
For fun, Dino’s an avid, passionate mountain biker. He belongs to the Salem Area
Trail Alliance (SATA, salemtrails.org) and
organization committed to building sustainable trails in Salem, and the Black Rock
Mountain Bike Association (BRMBA.org)
which is dedicated to building, riding and
respecting mountain biking trails and their
environment. He’s determined to spread the
good word of mountain biking far and wide.
To Dino, mountain biking is a life style
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that he’s promoting as part of a Salem recreational balance which contributes to a
re-branding of Salem. One that connects
the Salem areas “greenways” with bike and
walking trails that everyone can enjoy year
round.
Dino Venti is also re-branding the dining/
entertainment experience in Salem. His
restaurants are more like the classy but yet
“family” places you’d find in a larger city like
the Pearl District of Portland. He’s looking
to continue to grow his business while doing everything in his power to take care of
his 80+ employees in a responsible and considerate way. And, as a Viet Nam Veteran
myself, I certainly appreciate how he does
his very best to find and hire qualified military veterans who, he completely believes,
should never have to want for opportunities
to succeed when they return to civilian life.
Boy do I support that!
Dino Venti’s “environments” have such a
warm, lively, friendly, and fabulous atmosphere. If you’ve never been to a Venti’s, or
if you’ve been but not lately, you must check
them out. It is/they are, indeed, the place(s)
to be.
And finally, Dino Venti desires to “Rebrand” for the better his restaurants and
Salem. He loves this place and wants to create a foundation of a strong new brand connect with all stakeholders, converting simple
awareness to a strong commitment to Salem
and its overall quality of life. This, in turn,
will “morph” normal people who have an indirect or direct stake in Salem into devoted
ambassadors in a holistic way. And who
among us would not want that?
Bill Isabell is chief meteorologist for KBZY
Radio, 1490am
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Waste Reduction Through The Holidays
Special to the Salem Business Journal
‘Tis the season to shop, give generously, unwrap, rejoice and overstuff the garbage and
recycling cans.
Sometimes, despite our best intentions, we
let the holiday season spark the worst in us. Instead of reveling in the spirit of the holidays, we
revel in the excess.
According to Use Less Stuff, Americans
throw away 25 percent more trash during
the holidays than any other time of year. And
much of the edible food thrown away each year
is wasted during the holiday season.
All of that stuff costs money, right? Yep—to
the tune of $700 to $800 for an average American, according to a Gallup poll.
But there are ways to continue your traditions
while remaining true to the environment and
your budget. Then, instead of feeling guilty after the holidays, you’ll look forward to the next
one! Here are some ideas that
your business could promote or
you could personally adopt:

3. Make homemade gifts: Do-it-yourself
soap, candied nuts, candle and picture
holders, jewelry and photo albums are
easy to make, require only a few ingredients or pieces and come from the heart.

boxes from reclaimed materials. Gift bags
can be used multiple times, so save them
after you receive them.
5. Take reusable bags shopping to avoid paper or plastic bags to carry your gifts; reward customers with a discount for doing
so.
6. Shop at local holiday fairs to purchase gifts
that don’t have packaging and support local artisans and businesses. Don’t forget
our many thrift stores; lots of them offer
gift cards which can go a long way in the
hands of a child.
7. Purchase quality gifts that are durable and
will last a long time.
8. If you purchase an electronic gift, buy rechargeable batteries for it and include a
charger if they don’t have one.
9. Sending holiday cards? Consider sending
e-cards or using recycled-content cards.
10. Reduce food waste by
planning portion sizes at big
meals and planning for leftovers. More ideas are here:
http://www.worldwatch.org/
reducing-food-waste-duringholiday-season

According to Use Less Stuff,
Americans throw away 25 percent
more trash during the holidays than
any other time of year.

1. Gift an experience: A membership to a local museum,
a gift certificate to a fun restaurant or a gift card toward
music lessons or a cooking
class. Not only are these
gifts thoughtful and useful,
there is little to no waste involved.
2. Gift your personal experience: Offer to bring homemade meals or your expertise in digital file
organizing. Again, there is no waste and
people appreciate your willingness to give
your time.

4. Use eco-friendly wrapping alternatives,
such as maps, newspapers, children’s artwork, old magazines or scarves. One Fair
World, for example, makes all of their gift

If your business wants to reduce garbage, energy, and water
use throughout the year, EarthWISE staff can help you. The
EarthWISE program is free to
Marion County businesses and
non-profits who wish to find
ways to save money while preserving natural
resources. Just give us a call at 503-365-3188
or email: EarthWISE@co.marion.or.us.

Willamette Community Bank Expands To Salem

Larry Goodreau

Albany Location
333 Lyon Street SE
Albany, OR 97321
Phone: 541.926.9000
Fax: 541.926.9009

Lebanon Location
1495 South Main
Lebanon, OR 97355
Phone: 541.258.7416
Fax: 541.258.7419

New Salem Location:1665 Liberty Street SE #250 office: (503) 931-4390
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The Holidays Aren’t Always Jolly For Business
A

s we look toward the year-end, many are
anticipating time with family and friends,
good food and maybe a little vacation. This
is not true for many business operators, for
while the rest of the world is shopping and
making merry, they will spend these frosty
days hunched over the books or the inventory
to prepare for the final days of 2014.
In an attempt to empathize with our business operators, let’s visit some of what they
will or should be doing.
Tax Planning: Hopefully you started thinking about this in the fall, but tax planning will
help you minimize your tax liability. This can
be done with expert help from your accounting
or financial planning professional. The best
strategies involve a combination of looking
at your taxable income, increasing withholdings, determining how to increase tax deductions and how to take advantage of available

Telling Your Story MARY LOUISE VANNATTA
tax credits. Those credits and laws change, so
work with someone who keeps tabs on that.
Inventory: Yikes, if you’re in sales and aren’t
busy enough, you may have to undertake yearend inventory. This is when a company looks
at its unsold merchandise at the end of the
accounting year. The IRS requires that you
count your inventory at least once per year
and inventory is considered an asset in your
business.
Human Resource Issues: The end of the
year creates a flurry of HR issues that includes
staffing (for holiday hours or absences due to
illness or vacation) and preparing employee
reviews. If you are the Benefits Administrator,
you probably spent much of 2014 trying to fig-

ure out all the insurance changes and you’ll get
to do that again now. New health plans always
create disruption. If you have retirement plans
there is always a mass of paperwork to file before year-end. Oh, don’t forget payroll. That’s
due at the end of the month.
If you don’t already have the holiday blues
from reading this article, you might add in
a good office cleaning and filing away everything from the year before, making sure to review the IRS Records Retention Policy so you
don’t inadvertently throw anything away.
With that said, if you see yourself in this article you really do have a reason for cheer. We
live in a country where we can own or operate a business and we have the freedoms to

choose which way
and in which field
we want to make a
living.
Have a wonderful
holiday season and
New Year.
Mary Louise VanNatta is CEO of VanNatta Public Relations, an
event planning, association management and
public relations firm located in Salem, OR.
www.PRSalem.com or follow her on Twitter
at Twitter.com/PRSalem

Vision, Passion & Preserverance
A

s we look back on a fantastic 2014 and in
to 2015, I often ask myself this question:
What’s it all about, anyway? What did we accomplish last year and what do we have to
look forward to? First let’s look back…how
did 2014 go for Salem, Oregon?
Almost a year ago, I wrote an article on
what 2014 could look like – with new businesses opening or in the works, what unemployment looked like and anticipating this
to be a great year. I think we accomplished
that! The banner highlight (in my personal
opinion!) is the Grand Opening of the McGilchrist Roth Building Development! Gayle’s Italian Market is in full swing, Archive
coffee and cocktail bar is humming, DTW
Accounting firm is in and Ricky’s Bubbles &
Sweets is keeping our energy up! What an
amazing vision, passion and perseverance
that Gayle Caldarazzo-Doty and Doug Doty
and team had. From me to you – THANKS!
The other obvious major development
news that needs to be applauded it that of
the Mountain West Investment group redeveloping the Boise Cascade site. It is taking shape and I can tell this is going to be

INSIDE SCOOP ALEX CASEBEER

Salem this year. When those frigid days
hit a few weeks ago, I heard of a man who
took a $1,000 draw from his paycheck at
work, went and bought blankets to distribute to those who had to spend the night
under the bridge downtown. Or how about
a $200,000 donation to a local non-profit
from a board member to bridge the budget
gap for this year? What about Benny – he
has not given up blessing people with this
$100 hides in local stores! There are countless stories or people doing good, both publically and anonymously. I love it all and
encourage more of it to happen!
This year, I’ve been to auctions, luncheons,
socials, concerts, benefits and other various
fundraisers and have seen Salem rise to the
challenge of giving to those who need it, and
to those who are doing a good work in this
community. People who have vision, passion and perseverance. If you take a moment to look around and ask some deep
questions, you’ll find that Salem is
a thankful and giving community.
Because in my eyes, that’s what it’s
really all about.
My hope for you and your family
this holiday season is to recognize
the good things going on in and
around this city. People are investing in both the business world but
Under Construction, Mountain West Investment,
also the personal world of Salem.
Riverfront Apartments Will Be Ready Spring 2015
Happy Thanksgiving, Christmas
and New Year’s. Until next time, remember
a wonderful entry/exit to the city. Again
what “it” is all about!
– vision, passion and perseverance. Am I
sensing a theme? There are countless othAlex Casebeer is on the Executive Manageers investing and developing…this city is on
ment Team at Capitol Auto Group. He can
the move!
be reached at acasebeer@capitolauto.com,
What about on the personal side? I have
503-585-4141 or twitter.com/alexcasebeer .
seen some amazing things happen around

Gayle Caldarazzo-Doty and Doug Doty and team nearing complete restoration of the
McGilchrist Roth Building at the coner of Liberty St. and State St. Downtown Salem
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Christmas, Hanukkah & Kwanzaa Are Perfect
Times To Give The Gift Of Knowledge
H

appy Holidays! I love that our Holiday
season, which begins with Thanksgiving, comes so perfectly timed after the
bruising, divisive General Election.
We all, the electorate and candidates
alike, need to step back from the debates,
our differences and disagreements so we
can focus on how to go forward united in
the best interests of the people. The people.
Not government, but the people. As I say
this, I immediately think about our constitution, The Constitution of the United
States of America.
Protecting the Constitution of the United
States of America is the most important
challenge, political battle and humanitarian effort we face today. Solutions for every issue facing America (and the world),
whether it be the economy, health care,
education, the environment or public safety
should be solidly based on what the constitution directs us to do.
The constitution is the foundation of our
government, our political system. It is our

STATE SENATE CANDIDATE
guide, our blueprint and our moral code;
it carries out the principles so carefully,
thoughtfully and intentionally written into
the Declaration of Independence.
Our founders declared independence
from Great Britain to secure liberty and
freedom. The words of the The Declaration
of Independence are simple and clear:
“We hold these Truths to be self-evident,
that all Men are created equal, that they are
endowed by their Creator with certain unalienable Rights, that among those are Life,
Liberty, and the Pursuit of Happiness—“
The Constitution of The United States of
America begins:
“We the People of the United States, in
Order to form a more perfect Union, establish Justice, insure domestic Tranquility,
provide for the common defence, promote
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the general Welfare, and secure the Blessings of Liberty to ourselves and our Posterity, do ordain and establish this Constitution for the United States of America.”
The oath of office the president takes is in
the Constitution, Article.II., Section. 1.
“I do solemnly swear (or affirm) that I will
faithfully execute the Office of President of
the United States, and will to the best of my
Ability, preserve, protect and defend the
Constitution of the United States.”
Additionally, all elected officials in Oregon take an oath of office solemnly swearing (or affirming) to support the Constitution of the United States of America as well
as the Constitution of the State of Oregon.
How well our constitutions are upheld
depends on how well our elected officials
know and understand our constitutions.

But remember, it
is our responsibility as citizens to be
well informed so
that we can hold public officials accountable.
Christmas, Hanukkah and Kwanzaa are
perfect times to give the gift of knowledge
and better understanding of our Declaration of Independence, the Constitution of
the United States of America and American
history. There are numerous books, movies and other gift items family and friends
of all ages will appreciate and cherish for a
lifetime!
Patti Milne
Former County Commissioner and State
Representative

Get The Most Out Of Your Year-End Fundraising Campaign

J

ust like you, I receive dozens of postcards, letters and brochures this time of
year. All are requests for donations. Some
have expertly designed graphics while others
are no more than a photo copy in a plain #10
envelope.
From a tax perspective, there are basically
two kinds of donations: tax credits and charitable contributions. A tax credit directly reduces your tax liability and is the same for
everyone. A tax deduction reduces your taxable income and their value depends on your
tax rate (which goes up with your income).
It may or may not reduce your taxes. This
article focusses on these types of
donations.
These tips are for campaigns
that are mailed or for materials
are distributed at events rather
than through email or social media (that’s another article).
So, here’s some advice about
how to go about this from my
perspective as someone who
both gets a lot of solicitations
and works with nonprofits on
their fundraising activities.
• Quality. It is less important to pay a lot
of money for graphic design and printing
than it is to have a compelling message
and detailed information about how to
send money. If a piece is “too fancy” people may get an unconscious feeling that
the charity is fairly well off and probably
gets plenty of support. If it’s too simple or
of poor quality, people may question the
legitimacy of the organization.

HARVEY GAIL
• Targeting. Don’t send the request out to
the entire universe. Reach people that
have an emotional connection with your
cause. Analyze your data so you understand which demographic shows the best
response rate. Know your largest and
most consistent contributors. Make sure
the connection to them is heartfelt and
personal.

ever, many nonprofits keep all their data
in an Excel file. This is not ideal, but if it is
accurate that’s what counts. Remember,
this same database must be used to send
receipts and make reports so it had better
be accurate.
• Leveraging. Back your letter or brochure
up with the same information on your
website and social media sites. Send

From a tax perspective, there are
basically two kinds of donations: tax
credits and charitable contributions.
• Data. Don’t wait until now to dig out that
old mailing list. You should be editing it
all year. Your mailing is only as good as
the quality and accuracy of the mailing
list. If you have a lot of bad addresses,
that’s going to cost you. If you have the
resources, consider a database program
like Access, NeonCRM, GivingFuel,
Blackbaud, Donorperfect, Little Green
Light, DonorSnap or Trailblazer. How-

emails and social media messages with
the same graphics and copy.
• Brevity. You are trying to stand out in a
sea of requests. Letters that are too long
and don’t get to the point (burying the
“ask”) will get round filed or recycled.
When it comes to selling your cause, be
brief and be compelling.
• Stand out. Use photos, testimonials, examples of successful use of funds, info-

graphics and
charts. All these
graphic tools
help
donors
make informed
decisions.
• Make donating
easy. Easy to understand donation forms,
website donations, and over-the-phone
donations all help donors give to you.
Don’t make it difficult for them. Create
multiple ways for people to give money
both using secure online donation site
and through checks in the mail. Consider
a program that allows people to give a
little bit every month.
• Engage. Continue to engage your donors
throughout the New Year. Inform them
of how their donation was used. It’s nice
to be contacted about something besides
money once in a while.
Know that you are not alone as a nonprofit.
Thousands of organizations are seeking donations this time of year. Research the best
approach, clean up your data and make sure
you check and double-check the materials
before they go out. Good luck!
Harvey Gail is owner of Spire Management,
LLC a nonprofit/association management,
leadership development and event planning
company in Salem, Oregon. www.SpireManagement.com or twitter.com/harvgail.
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Year-End Retirement Planning

W

ith 2014 coming to an end, it’s time to
review those year-end retirement plan
deadlines. In the following paragraphs, we will
review the steps you can or must take by Dec.
31st to maintain or augment your retirement
savings. Keep in mind that these are summaries
of what can be complex tax rules and that you
should consult your advisor prior to taking any
steps that may not be reversible.
If you turned age 70 ½ before 2014, or hold
an inherited retirement plan: the deadline for
taking the 2014 required minimum distribution
from your plan is Dec. 31, 2014. This applies to
every traditional IRA owner who reached age
70 ½ in 2013 or earlier, every qualified plan
participant who turned age 70 ½ and retired
prior to 2014, and every beneficiary who holds
an inherited IRA (Roth or Traditional) or other
inherited plan. Check with your Advisor and
make sure you take the full required distribution before the end of the year. If you don’t take
the required amount the penalty can be a hefty
50% of the amount required to be taken.
If you turn age 70 ½ in 2014 and you own an
IRA, you also have a required minimum distribution due for the year 2014, but you have a
choice. This first year’s distribution can be postponed until as late as April 1, 2015. Your decision to take (in 2014) or postpone (until 2015)
your first required distribution becomes irrevocable once we ring in the new year so you should
really make a decision by mid-December.
During the past several years, IRA owners
and beneficiaries that are age 70 ½ or older
could make a “qualified charitable distribution”
(QCD), a transfer directly from your IRA to a
public operating charity. Such transfers could
be applied to satisfy the minimum distribution
requirement but are not includible in gross income.
Unfortunately, as of this date, QCDs have not
been extended past 2013 by the current congress. You’re not really surprised are you? That
said at least four times in the past decade Congress has, late in a taxable year, reauthorized
QCDs retroactively to the beginning of the year.
No one knows if that will happen again in 2014,

SBJ FINANCIAL COLUMNIST
however as popular as the scheme has been in
the past most observers agree that the law will
be extended again. If you qualify and the strategy fits your intentions you have three choices
right now:
1. Hold off on taking your 2014 required distribution until the very last minute to see
whether Congress will reauthorize QCDs. If
they don’t, you’ll take your required distribu-

ray sagner

“Keogh,” profit-sharing, or pension plan) can be
funded after the calendar-year end but only if
it has been “adopted” (signed by the employer
and plan trustee and administrator) before
year-end. IRAs and SEP IRAs can be adopted
and receive 2014 contributions any time up to
April 15, 2015, but SIMPLE IRAs needed to be
adopted by October of the current year. If you
want to shelter the maximum amount of 2014

There are a myriad of reasons for making
a Roth conversion and it is something that
you should bring up to your Financial Planner during your review meeting.
tion in the usual way on Dec. 31, 2014 (keeping in mind that your advisor may need a few
days lead time to make the deadline; or
2. Don’t wait for Congress to act. Simply take
your required distribution now in the usual
way and forget about a QCD for 2014; or
3. Transfer your 2014 required distribution
amount, now, directly to your chosen qualifying charity. If Congress does later reauthorize QCDs, they will almost certainly do so
retroactively, as they have done in the past,
and you will have satisfied your required distribution in a tax-advantaged way. If QCDs
are not reauthorized for 2014, you will have
a taxable distribution and an itemized charitable contribution deduction--exactly as if
you took the required distribution in cash
and donated it to charity.
Small business owners and those that are
self-employed and do not have a qualified retirement plan must adopt one by the end of the
year if they want to make a contribution to the
plan for 2014. A qualified plan (such as a 401(k),
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business income possible, work with your advisor to adopt a plan before year-end.
Multiple individual beneficiaries of a 2013 decedent have until Dec. 31, 2014 to divide up their
inherited IRA into multiple inherited IRAs, one
payable to each beneficiary. If the beneficiaries
miss the Dec. 31st deadline, then the “applicable
distribution period” (ADP) for the inherited IRA
will be the life expectancy of the oldest beneficiary. If the beneficiaries “establish” their separate accounts by the Dec. 31st deadline, then the
ADP for each beneficiary’s separate inherited
IRA will be his or her own life expectancy. This
is one that people tend to make the most mistakes on, so check with your financial planner
and CPA before make any moves.
If you are considering converting a Traditional
IRA to a Roth IRA, the deadline for a 2014 Roth
conversion is Dec. 31, 2014. As a reminder, the
IRA is usually a tax deductible contribution and
when distributions are made from the account
they are added to taxable income. Contributions to a Roth IRA are not deducted from your

income, however
they are not taxed
if distributions are
taken after 59½
and there is no
Required Distribution at 70½ as there is for a
Traditional IRA.
There are a myriad of reasons for making a
Roth conversion and it is something that you
should bring up to your Financial Planner during your review meeting. If you decide that there
may be a compelling reason(s) to implement
the strategy, review it with your CPA first.
What if the reason(s) to make a conversion
turns out to be less compelling with a little hindsight? The 2014 conversion of a traditional plan
or IRA to a Roth IRA can be re-characterized or
it can be partially re-characterized (undone, reversed) any time up until Oct. 25, 2015.
The year-end conversion of a Traditional IRA
to a Roth IRA is a very low-risk strategy, but if
the conversion is not done prior to year-end, it’s
too late. Don’t wait until early 2015, when you
assemble your 2014 income tax return, to review the things that may impact your taxes in
the coming year. As with the rest of your financial life planning, this means planning ahead.
The purpose of this article is to inform our
readers about financial planning/life issues. It
is not intended, nor should it be used, as a substitute for specific legal, accounting, or financial
advice. As advice in these disciplines may only
be given in response to inquiries regarding particular situations from a trained professional.
Ray Sagner is a Certified Financial Planner
professional with The Legacy Group, Ltd, a fee
only Registered Investment Advisory Firm, in
Salem. Ray can be contacted at 503-581-6020,
or by email at Ray@TheLegacyGroup.com You
may view the Company’s web site at WWW.
TheLegacyGroup.com

Tues-Sat, 10AM-6PM. Closed 12:30-1:30 for lunch. 384 Center St. NE, Salem, OR 97301, (503) 363-8221, rebootcomputershop.com

Save Money Repairing
Instead of Replacing

Laptop Repair & Sales, MacBook Repair & Sales, Device Repair,
Free Electronics Recycling, We Buy Desktops & Laptops.
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No One Travels Further Than Dave
Wilson, So You Can Buy Local
This last October Dave Wilson, of Dave
Wilson Designer-Goldsmith, boarded a
plane in Portland to fly to Belgium. He does
this around the same time every year to buy
diamonds directly from the diamond cutters, and save the mark up from U.S. suppliers. The flight was smooth and before
he knew it, he was picking up luggage and
catching a bus from Brussels into Antwerp.
At the hotel, he met up with some other Retail Jewelers Organization members. RJO
is a group of independent jewelry stores,
who together, have enough buying power to
gain access to the best prices on diamonds.
After dinner with the RJO members and
some of the diamond cutters, the first evening was soon over.
Early the next morning, Dave walked the
short distance from the hotel to the Diamond District. The Diamond District is a
small area in which the diamond cutters’
offices are located, occupying a few blocks.
Once past the rigid security screening,
Dave and other RJO members meet with
individual diamond cutters. It’s a chance
for new members to learn about the company policies, specialized products, and see
new things. Dave says, “I was glad to learn

more about the social and environmental
responsibility built into the cutters’ business policies and practices.” Some of the
exciting new things Dave saw were large
black diamond bead strands twinkling like
a million stars, huge rough diamond crystals marked and ready to be cut, a tray of
red carpet-worthy faceted diamonds ranging from just over three carats to a little
over ten carats, and Champagne Diamonds
from the Argyle mine in Western Australia.
Before leaving for Antwerp, Dave planned
new designs for the case, made a list of
popular sizes and price ranges for his inventory, and took orders from clients ready
to purchase and wanting the best deal on a
premium diamonds. With his shopping list,
tweezers, loupe, and 30 years of experience
grading diamonds, it was time to get down
to business.
Asking to see specific sizes, grades, and
price ranges was just the beginning. For
each stone on his list, Dave has to sort
through hundreds of similar stones, finding the highest quality in the right price
range. There were eight offices to visit, and
he may have found diamonds fitting orders
at one office, but the next diamond cutter

Accelerate Success

might have a finer stone for a better price.
He had the cutters hold his selection so
he would have the chance to grade similar
stones in other offices. Under magnification, he judged the cut and clarity of each
stone, on a white tray the color grade was
determined, on a scale the stone is weighed,
Dave asks for any certifications a stone may
have and the price per carat, and using his
tweezers compared the brilliance. Sometimes, the price, cut, clarity, carat and color
of two stones were the same, but the decision was made based on one stone just having more brilliance. After three eight hour
days sorting through thousands of stones,
it was time to finalize orders, and decide
on any extras for inventory. “This year, I
was thrilled to find some Champagne Diamonds ranging from Dark Champagne, a
medium brown color sparkling with every
color of the rainbow, to Fancy Cognac, a
deep coffee color with intense red flashes!”
No one travels further so Salem can shop
for world class diamonds locally. Once he
reached Salem again, Dave will have traveled over 10,000 miles to bring home significant savings for clients in Salem with
quite a variety of budgets. Diamonds for in-

Dave Wilson Hand
Selects Gems In Antwerp

ventory were tucked away, and the clients’
custom designs got under way. One set of
stones were for a client wanting earrings
like one’s she saw on the red carpet, some
were used to create a new engagement ring
and a few were upgrades for existing wedding rings. One diamond was gift wrapped,
and the client proposed with the diamond,
and brought his new fiancé in to meet Dave
and create her very own ring. Getting the
design process started seemed complicated, but it is as easy as knowing your budget,
having an idea of what you want or dream
of, and a visit to Dave!

MOUNTAIN WEST REAL ESTATE

At Coldwell Banker Commercial®, every office in our vast global network is empowered to
be flexible – to understand the client’s needs and construct lasting relationships, until nothing
stands in the way of your success. For the backing of a powerful national presence and the agility
of a local market innovator, put your trust in a Coldwell Banker Commercial professional.

ALEX RHOTEN
Principal Broker
(503) 587-4777
arhoten@cbcre.com

TIFFANY JONES
Broker
(503) 587-4777
tjones@cbcre.com

960 Liberty St SE, #250
Salem, OR 97302

CBCRE.com

Coldwell Banker Commercial and the Coldwell Banker Commercial Logo are registered service marks
licensed to Coldwell Banker Real Estate LLC. Each Office is Independently Owned and Operated.
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Welcome to the Embarcadero, where every room has a view of Yaquina Bay. Discover the
beauty of the Oregon Coast and the uncompromising friendly service of our world-class
resort and marina. Enjoy Crabbing, Fishing, Whale Watching, Sport Fishing, Sight Seeing, Boating, Biking, Hiking, Incredible Dining and more! It’s all here at the Embarcadero
Resort Hotel & Marina in Newport, located on Yaquina Bay. Where special memories are
re-lived...and new adventures begin!

1000 SE Bay Blvd., Newport, Oregon 97365
(541) 265-8521 v 800-547-4779
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Mon-Fri, 10am-7pm, Sat 10am-5pm, 216 Commercial Street NE, Downtown Salem
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MOUNTAIN WEST
REAL ESTATE, INC.
$1,250,000

S Salem

$999,900

NW Salem

$997,500

S Salem

$995,000

SE Salem

Chinook Estates! 3.06 acres, 4900 apx sf, 4 bd,
4 ba. Unbelievable setting & view. Huge patio, prof
lndscp w/water feature, hot tub. Hdwd flrs, birdseye
maple cabs, top-of-the-line throughout. (675549)

10+ acres with lake. Grandeur, quality, magnificent
7000 sf. Total time period update. 6 bedrooms,
5+ baths, grand staircase, hdwd, stone, marble &
carpet flrs. Overlooks rich gardens. (679876)

Chinook Estates, 4.24 acres, 300+ degree true views
of Cascades, 7 mtns, Salem & beyond. 4800+ SF
of exquisite features, 4 bd, 4 ba, built in 1995,
completely remodeled & updated 2000-12. (665708)

Ultra custom single level 3442 sf, 3 bd, 3.5 ba.
Covered outdoor kitchen, BBQ. 38x70 RV storage up
to 42 ft. Extra garage w/workshop + game rm/media
rm upstairs area. Fenced pasture. (666109)

STEPHEN G. TANDY PC
503.580.1483

STEPHEN G. TANDY PC
503.580.1483

STEPHEN G. TANDY PC
503.580.1483

STEPHEN G. TANDY PC
503.580.1483

$1,250,000

S Salem

Best view overlooking Creekside Golf Course & the
mountains! 6565 sf, 5 bedrooms, 5 baths, incredibly
beautiful! (665636)

CONNIE BRESEE 503.932.5175

$1,250,000

S Salem

$1,250,000

S Salem

$795,000

NW Salem

$795,000

NW Salem

Santiam River frontage. River access. 22.8 parklike
acres with irrig well, timber & pasture. Apx 2700 sf,
built in 1990, 3 bd, 2.5 ba. Open living with circular
frplc. 4+ garage, 3 barns & shop. (676173)

10.74 acres - 2000 built. Lovely home with 4 bedrooms
+ office + bonus room, apx 4248 sf. Privacy & views.
Gourmet kitchen, 3-car garage & workshop area,
security system, UG sprinklers. Nice! (666197)

8.49 acres in city limits. Subdividable with due
diligence. View & privacy. 2419 sf custom 1-level built
in 1991, 3 bedrooms, 2 baths. 864 sf shop/guest
home, 2 tax lots. Investment opportunity. (677241)

STEPHEN G. TANDY PC
503.580.1483

LAURIE DAVIS 503.851.2456
TERRI JUDD 503.999.3148

STEPHEN G. TANDY PC
503.580.1483

$1,250,000

S Salem

$649,900

Turner

$624,900

Lebanon

Great soils & water rights. 39 acres. Wonderful 1-lvl,
apx 3800 sf, 3+ bd, 3 ba, bonus room up. Cstm
throughout: wood, tile, carpet. Plus apx 1200 sf guest
home & 20x40 shop. Fenced & xfenced. (677343)

2.58 acres, view, privacy. Predominately brick
custom home. 5139 sf, 4 bd, 5+ ba, 2 full kitchens,
formal dining with view, huge storage area/wine
cellar. Large patios & decks, area for RV. (679518)

1.5 acres all usable property. Magnificent 1-level
4000+ sf hm w/view & privacy. Built ‘03, 4 bd, 4 ba,
LR, FR, fml DR & more. Beautiful landscape, water
feature, stamped concrete & rock garden. (661671)

Santiam riverfront estate. Fantastic! 5 bedroom,
3.5 bath, 3040 sf, 2-story 1990’s home. Property
has water rights & can be divided. 40x60 shop with
bath. Possible dual living. Has everything. (659872)

STEPHEN G. TANDY PC
503.580.1483

STEPHEN G. TANDY PC
503.580.1483

STEPHEN G. TANDY PC
503.580.1483

ANDY ALSKO 503.930.2651

$579,500

S Salem

$550,000

Florence

$549,900

Lebanon

$539,900

S Salem

1.08 acres in the city! Ultimate dual living. 1 house on
top & 1 below. 2 of everything: 2 garages, 2 kitchens,
2 utility rms, 2 bds & 2 full ba each flr. Lower flr can be
for “appt only” business. Poss dividable. (672940)

Ocean view, 3 bedrooms, 2 baths, 3188 sf, Super
Good Sense Home. Special electronic air filtration
system. 3 blocks to beach. 2-story living room.
3 levels. (666713)

Motivated sellers! Custom built 2965 sf, 3 bd, 3 ba
home with 1298 sf 2-story home office building (poss
2nd home). Shop w/attached 1 bd, 1 ba, 2-story
apartment. Shop has RV pad w/power. (681051)

Gorgeous 3 bedrooms + office on 3.26 acres with
view, seclusion, Chinook Estates. 3200+ sf + finished
basement, 2.5 baths, mountain & river view, huge
master suite, open kitchen, class & design. (682534)

STEPHEN G. TANDY PC
503.580.1483

ANDY ALSKO 503.930.2651
TOD JENNING 503.931.8864

MICHAEL BURTON 503.930.9950
ANDY ALSKO 503.930.2651

NATALIE RYBAKOV 503.990.2782

235 Union Street NE, Salem, OR 97301
503.364.9596 | ColdwellBanker@cboregon.com

Like us on Facebook:
Facebook.com/cbMountainWest

Some individual photos are copyrighted by Willamette Valley Multip
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Dallas

1939 historic brick home. 5929 sf, 5 bedrooms &
4.5 baths. 1/3 acre in downtown Dallas. Pride of
ownership shows. Better hurry, won’t last. (673219)

ANDY ALSKO 503.930.2651

$795,000

Dallas

$895,000

NW Salem

$895,000
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S Salem

$849,500

Keizer

Custom built home. 360 degree views of mountains,
hills, valleys, cities & more. Privacy from every
angle, without obstructing views. Surrounded by
open pastures. 5 bedrooms, 4.5 baths. (673960)

Spectacular Italian Villa. Custom throughout! From
the gated lane to Roman Spa (swimming pool with
it’s own dressing room). 1-level with 6300 sf, 5+ bds
& 5+ ba. Wine cellar & 4+ garage. (681621)

Willamette River frontage. View, private, & tranquil.
4000+ sf of custom building & professional interior
details. Built 2009, 3 bd, 3.5 ba. 650 sf bonus room/
media room. 3-car garage. Covered patio. (676569)

JARED FORD 503.983.0108
STEPHEN G. TANDY PC 503.580.1483

STEPHEN G. TANDY PC 503.580.1483
TOD JENNING 503.931.8864

STEPHEN G. TANDY PC
503.580.1483

$774,000

$699,500

SE Salem

SE Salem

$699,000

S Salem

Off the beaten path (grid). 14.8 acre mostly wooded
prop. Custom 4700+ sf, 3 bd, 3 ba. 1200 sf rec rm (incl
in sf) w/full bar. Inground pool. 5 custom bath houses.
Shop, room for 2-4 RV storage w/dump. (680740)

Custom lodge style home! Beautiful country estate
nestled in park like setting. 6400 sf, 3+ bedrooms,
5 baths. 3 custom rock fireplaces, 26’ vaults. Shop,
pool & tennis court. (676274)

Distinguished brick home. 5000+ custom sf, 5 bd,
5 ba, “Priceless”. 0.35 acre of prof lndscp & privacy.
Formal style & informal (rec room), together with all
the amenities. 6-car garage with shop. (674956)

Chinook Estates 2.73 acres. View & privacy! Custom
built 2008, 3761 sf, 4 bd, 2.5 ba, open gourmet
kitchen & family room, master suite on main level,
media/2 family rooms, 6-car garage. (681047)

STEPHEN G. TANDY PC
503.580.1483

DAN ENOS 971.832.0171

STEPHEN G. TANDY PC
503.580.1483

STEPHEN G. TANDY PC
503.580.1483

$599,900

SE Salem

$599,500

Albany

$599,000

S Salem

$595,000

Independence

Majestic elegance! Custom single level on 2 peaceful
acres! Rich in style & quality, yet long on comfort.
Bamboo floors, trayed ceilings, 3-car garage, shop
& more! (681180)

North Albany privacy in upscale subdivision.
1.57 parklike acres. 4386 sf, 4 or 5 bedrooms,
4.5 baths. Picturesque setting among firs & lovely,
mature landscaping. Possible dual living. (677878)

1.84 acres, privacy, all usable land. Custom 3399 sf
built in 1999. 3 bd, 3.5 ba, living room, family room,
large gourmet kitchen. Master suite on main level.
22x32 RV/shop/garage. Prof landscaped. (681560)

Independence air park. 3888 sf custom 1-level,
4 bd (2 masters), 4 ba. Poss dual living, 3-car garage/
shop. Your own hanger with private taxi lane from
airport, usable for RV storage/shop. (655079)

TOD JENNING 503.931.8864

STEPHEN G. TANDY PC
503.580.1483

STEPHEN G. TANDY PC
503.580.1483

STEPHEN G. TANDY PC
503.580.1483

$535,000

SE Salem

Wonderful one level, 3 bedrooms, 2.5 baths, with
huge 3000 sf shop/garage on 1.01 acre lot. Updated
flooring & paint give this a fresh new feel! (662667)

$529,900

SE Salem

$519,900

Lyons

$519,500

Turner

Ultra upscale vintage home circa 1954. 3980 sf,
4 bd, 4 ba. Views of Salem & Cascades. Hardwood,
cork, tile & carpet floors. Master on main. 0.46 acre,
lush landscape with water features & pond. (679269)

Santiam River front home. Beautiful home in gated
community. Custom built in 2005. Spacious kitchen
opens to dining area & great rm. Hickory cabinets &
oak floors. Great river view! (677623)

21.08 acres. Country living with privacy. Comfort,
custom, cozy. Apx 2900 sf, 4 bedrooms, 3 baths,
hardwoods, granite, lots of updates. Guest house/
shop. Fertile soils with water rights. (677703)

STEPHEN G. TANDY PC
503.580.1483

BRIAN SMITH 503.361.7151

STEPHEN G. TANDY PC
503.580.1483

DAVID CALE 503.361.7212

OPEN 7 DAYS A WEEK
Monday-Friday 8:00 a.m. - 6:00 p.m. | Saturday & Sunday 9:00 a.m. - 5:00 p.m.

ple Listing Service and its members, and are used with permission.
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Salem Police Accepting Donations
For The 27th Annual Toy Drive
A school liaiThe
Salem
son officer rePolice Departsponded to the
ment is working
scene of a suitogether with
cide and in the
Communities
belongings of
and
Partners
the deceased
of East Salem
he found a
(CAPES)
to
Christmas
make the holiwish list writdays
brighter
ten by the
for children in
young daughour area. You
ter. The list
can help by dodeeply affectnating
NEW
ed many at the
unwrapped toys
Salem Police Department is working together with
Communities and Partners of East Salem (CAPES)
police departfor children, inment and a collection was taken by departfants through 12 years old, or monetary doment employees to fill the wish list. This was
nations. Sorry, no used toys can be accepted.
the beginning of the annual toy drive which
Donations can be dropped off at any of the
still touches the hearts of many residents and
locations below through December 17.
police employees as the spirit of giving con• Salem Police Department, 555 Liberty St
tinues to bring happiness to the children of
SE, Room 130
our community.
• Siamak's Car Company, 2908 Market St NE
With holiday sales starting this week,
• Cycle Country, 1230 Broadway St NE
please consider adding a toy for a local child
• Salem Electric, 633 7th St NW
to your shopping list.
• Book Bin East, 2235 Lancaster Dr NE
For more information, please contact
Volunteer Coordinator Jennifer Graber at
The Salem Police Toy Drive got its start as
(503)588-6499, option 1.
a result of a tragedy in December of 1986.

December 2014

Applications For The 66th
Annual Salem Art Fair &
Festival, Now Open

Salem Art Fair 2014, photo thanks to downtownsalemstrong.com/

Visual Artist applications for the 66th Annual Salem Art Fair & Festival are now available online at www.zapplication.org and are
due February 2, 2015. Other applications
and deadlines, including musical performers, food booths, the David A. Cohen Kids’
Court and the Cultural Corridor, are available at www.SalemArt.org.
The 66th Annual Salem Art Fair & Festival
will be held from 10 am-7 pm on July 17 and
18 (Friday and Saturday) and from 10 am-5
pm on July 19 (Sunday) in Salem’s picturesque Bush’s Pasture Park. Produced by the

Salem Art Association (SAA) as an annual
fundraiser, the lively art-filled festival has
become one of the mid-Willamette Valley’s
most anticipated summer events. The festival, which attracted approximately 36,000
visitors last year, includes a 200-booth Artist Marketplace, two entertainment stages,
hands-on arts activities for children and
adults, demonstrations of traditional arts, a
Cultural Corridor and dozens of food booths.
Related events include an opening celebration, a children’s parade and the Get Your
Color On 5K Walk & Run for the Arts.

Subaru will donate $250 to 1
of 5 charities for every new
Subaru Sold or Leased!

Come to Capitol Subaru today and test
drive a 2015 Subaru!
NEW 2015 FORESTER
Capable, Fuel-efficient and perfect for that last
fall road trip!

VIEW OUR
LARGE
INVENTORY OF
NEW SUBARU
MODELS AT

Get any new Subaru.
Get two season passes.

capitolsubaru.com
Your Way On
The Parkway!

3235 Cherry Ave NE
Salem, Oregon

888-277-1913

Season passes are provided courtesy of Mt. Hood Skibowl and
Timberline and are only valid for the 2014-2015 winter season.
Promotional passes do not receive Powder Alliance privileges. See
sales associate for details.
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johnlscott.com

All Listings
All Companies
All the Time
DOWNLOAD OUR MOBILE
APP FOR THE HOLIDAYS

salemoffice.johnlscott.com

John L. Scott Real Estate
Angella Edwards - Broker
Cell - 503-917-1437 | Office - 503-585-0100
angellaedwards@johnlscott.com
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christmas day
at
venti’s taphouse
SPECIAL TRADITIONAL CHRISTMAS MENU
FULL VENTI’S MENU AVAILABLE
THREE SEATINGS TO CHOOSE FROM
SEATINGS FILL FAST,
RESERVE YOUR TABLE TODAY!

503-391-5100

FULL MENU w/ VEGETARIAN & GF ITEMS
GROWLER FILLS
OPEN
& BOTTLES TO GO
NEW YEAR’S
DAY

BEER GEEK / PAIRING
EVENTS & LIVE MUSIC

cafe + taphouse

2840 Commercial St SE • Salem

cafe + basement bar
325 Court St NE • Salem
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Engaged In Conversations About Community EMS
W

e just completed an important election in our state. Citizens voted for
candidates who will make decisions that
affect our lives. We voted on issues like
marijuana, genetically modified foods and
the election process. In the City of Salem
we re-affirmed the election of our Mayor
and will have new legislators and commissioners. The decisions made by representatives on the local level are some of the most
important ones because they directly affect
our family and the neighborhoods in which
we live.
Some of these decisions will be how your
City will deliver and pay for
safety, EMS (Emergency
Medical Services), fire and
ambulance services. This
should always be a top
priority for citizen involvement. Here are a few brief
(not all-inclusive) facts
about our safety and emergency services.
911: When you call 911
you are connected with the
call center, operated by the
Willamette Valley Communications Center (WVCC).
WVCC is a division of the Salem Police Department; its 70.5 member staff are all employees of the City of Salem.

EMT-P, Market General M
Salem Police Department: SPD is a department of the City. They have 180+
sworn officers they employ over 100 civilian employees. Along with protecting the
community, they also run a Cadet Program,
the D.A.R.E. Program, Gang Unit and a
Graffiti Abatement Team, as well as many
other activities.
The Salem Fire Department: SFD is a department of the City of Salem. They provide

Aaron Monnig

erations Division they have the Training
and the Safety and Special Operations Divisions, which include Hazardous Materials
(HAZMAT) response.
Ambulance: Currently Rural/Metro is
contracted to provide ambulance transport services to Salem in a public/private
partnership. In lieu of having a public EMS
service, operated and paid for directly by
the City (taxpayers), in 2005 Salem opted
for a partnership. This
was primarily because
of changes at the federal
level that reduced reimbursements for ambulance transportation,
making it costly for the
City and the fire department. The City Council
accepted recommendations from Salem’s Ambulance Service Task
Force and Rural/Metro
was chosen for that
partnership. Currently
your ambulance service is being negotiated
by the purchasing department at the City.
Citizens should continue to learn about

Some of these decisions will be how
your City will deliver and pay for
safety, EMS (Emergency Medical
Services), fire and ambulance services.
emergency services to the City of Salem
and the Salem Suburban Fire District. They
have nine stations. In their Emergency Op-

how and by whom
services are being
delivered to the
community.
You can do this
by:
• Watching the
City Council on
CCTV. Most meetings are broadcast live
Monday night or watch a replay on cctvsalem.org.
• Visit cityofsalem.net to see council agendas.
• Call or email your city councilor at www.
cityofsalem.net/citycouncil.
• Attend neighborhood association meetings. Find details at www.cityofsalem.
net/neighbor.
Aaron Monnig, EMT-P is the General
Manager of Rural/Metro Salem. Rural/
Metro is a leading medical transportation
provider with Oregon operations in Salem
since 2005. Rural Metro is CAAS Certified
(Commission on Accreditation of Ambulance Services) and EarthWISE Certified by
Marion County. www.RuralMetroOregon.
com or 503-316-2230.

(503) 370- 9708 & techrepairexperts.
com

3G Mobile Inc. We have 15+ years
of knowledge and experience.
We are the experts!

Coffee Roasted on site Food Made to Order
2725 Commercial street SE
503.581.1716
www.frenchpressroasters.com

We have been in Salem since 1996. We
love fixing phones, ipods, and tablets,
we even do Unlocking on cell phone
along with PC/Mac repairs as well. All
of our work and parts come with 60 day
warranty. Come on in or give us a call.
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Who Says NFIB Is
The Voice Of Small
Business?
OREGON STATE DIRECTOR
JAN MEEKCOMS

O

ENERGY EFFICIENCY
NEVER CLOCKS OUT.
The great thing about energy efficiency is that it works 24/7.
Energy Trust of Oregon helps owners, managers and operators at
commercial and industrial buildings discover ways to manage energy
costs just like any other business expense—around the clock. We
offer cash incentives that can help you offset the cost of making energy
improvements and technical expertise to help you find ways to minimize
energy waste and maximize savings.

+

Take control of your energy costs. Call us at 1.866.368.7878
or visit www.energytrust.org.
Serving customers of Portland General Electric,
Pacific Power, NW Natural and Cascade Natural Gas.

ur members do. That’s who, and
they express it twice a year, every
year.
Oregon small-business owners went
to the polls a second time in November,
when they began voting their state ballot
on issues possibly coming up in the 2015
session of Oregon Legislature.
The ballot was sent by the National
Federation of Independent Business,
which, since 1943, has been the voice
of small business not only in Salem, but
also in Washington D.C.
Every year, NFIB asks its members for
their opinions on state and national issues in two separate ballots that, based
on member preference, are either sent to
them by email, fax, or regular post.
Results from the polls direct NFIB’s
lobbying positions in Salem and in
Washington D.C., and, along with legislative testimony, special fax polls, and
visits to small businesses throughout the
year, back its claim to be the true Voice
of Small Business.
Small businesses are not smaller versions of bigger businesses. They have
different difficulties in remain solvent.
This is why for more than 70 years NFIB
has been reminding Congress and legislatures in all 50 states that some of the
tinges they think they’re doing for the
good of Main Street, mom-and-pop enterprises are actually harmful, mainly
because of the failure to make the distinction between a small and a large enterprise.
Past NFIB polls have asked members’
opinions on such issues as unemployment insurance, workers’ compensation
premiums, and the cost of health care.
This year’s Oregon State Member Ballot asked four questions: How would you
vote?
1. Should Oregon replace the current
tax on motor fuel with a vehicle miles
traveled (VMT) tax to fund the future
highway and road construction and
maintenance?
2. Should Oregon file an application with
the U.S. Congress to convene a convention of the states for the purpose of
proposing a balanced budget amendment to the U.S. Constitution?
3. Should business and occupational licensing be done at the state level?

4.

Should the
Legislature
enact
revenue-neutral
tax reform to
lower incometax rates for
businesses
and individuals, while at the same
time eliminating many deductions and
exemptions?

Recent past ballots have asked if Oregon
should establish a state-run retirement
plan for private sector employers, resulting in 89 percent ‘NO’ vote from NFIB
members. We also asked if employers
should be prohibited from considering
an applicant’s criminal history until after the interview process has concluded
(92 percent said ‘NO’). In both of these
examples, our members’ voices spoke
loud and clear. On some issues, however,
the responses have been mixed, failing
to provide a majority consensus. Genetically modified foods (GMOs) is one such
example. In that case, NFIB would not
take a position, because our members
were divided.
The health and welfare of Oregon small
businesses is no small matter. According to the Office of Advocacy at the U.S.
Small Business Administration, “Oregon’s small businesses employed over
half or 750,300 of the state’s private
workforce in 2011. Almost all firms with
employees are small. They make up 97.6
percent of all employers in the state.”
Does NFIB represent the opinions of
every small-business owner in Oregon?
No. But with 7,200 members in the state,
our claim to be the voice of small business is documentable. And all of our
members have two things in common:
Their enterprises are privately owned,
not publicly traded; and our policy has
always been to guarantee every member
just one vote, thereby eliminating financial prejudice within our ranks.
Elected officials and top policymakers
will use NFIB polling and research in
their speeches and testimony, so the voting going on now is certain to be heard
in the halls of Congress and our State
Capitol.
Jan Meekcoms is Oregon state director
for the National Federation of Independent Business.
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Let Me Share A Couple Of The More Innovative Investment Alternatives

W

ow! What a thrilling year 2014 has
been! Here at Accurate Precious
Metals Refineries we’ve witnessed a roller
coaster ride in the prices of Precious Metals,
allowing us to pass on unbelievable savings
to our customers! This year we were able
to adapt our business to the ever-changing
winds of the economy in order to better
serve those we feel compelled to aid, those
like many of you, who may have been caught
in the chaos of those winds. We know your
family’s financial security is your number
one priority and with the ever dwindling
pool of available resources your efforts to
succeed are often hindered by those sharks
in the waters of the financial markets, whose
objectives are to sell you a product in order
to line their own pocketbook, rather than
show you the best product for your particular
need. Frankly, the more the investor bleeds,
the more sharks arrive! However, at Accurate Precious Metals Refineries, we walk you
through every available step, promising to
guide you toward an educated and informed
decision, while eliminating the proverbial
middle man.
Let me share a couple of the more innovative investment alternatives that we’ve adopted to better serve you this year! I’m sure
you’ll be pleased to add one or more to your
financial portfolio, if you haven’t already!
Since the Jingle Bells are ringing (It’s the
holiday season of course) Let’s begin our discussion with the Refinery Part of our business and discuss the Bling-Bling of Jewelry!
Throughout the year we’ve offered our clients
the advantage of trading in their old, broken
or discarded jewelry items or heirlooms in
exchange for cash at prices which excluded
the middle-man, enabling you to get far

GUEST COLUMNIST DAVE MATHEWS
more value for your items. Many of you saw
the value in terms of their Precious Metals
content and brought in some phenomenally
beautiful pieces. Great artisans, such as,
Cartier and Tiffany & Co. were among those,
we frankly, couldn’t see melting down at our
refinery! Because we are able to by-pass the
jewelry designers, the retail stores, etc. we’re
able to offer these beautifully designed works
of art, including one-of-a-kind individual

(Individual Retirement Accounts) in to a
Precious Metals IRA! Many of you watched
your hard-earned dollars languishing in the
sluggish markets traditionally employed
as retirement account investment options:
Such as, but not limited to: Real Estate,
Bonds, Mutual Funds, Insurance investments and Bank savings vehicles. As we’ve
shown time and again, nothing gives you a
more soli d financial future than the security
of investing in Precious Metals, knowing that it is a hedge
against inflation, deflation
and every other economic
malady! At the time of this
writing Gold and Silver Prices
seem to have lifted up off their
price bottom for the year; if
the current economic indicators hold true, the prices will
continue to soar! These recent 5-year lows have proved
invaluable to many investors
seeking a buying opportunity as a means to
add significantly to the value of their Individual Retirement Accounts. Since the price of
Precious Metals isn’t related to their intrinsic
value but, rather, to the inflated or deflated
status of the American dollar, the best time
to buy is always – Now! This allows your accumulation of Gold and Silver to act as an insurance policy against economic hard times
and even in minute increments, each additional ‘dollars’ worth’ literally, increases the
net-worth of your family! As always our commitment to you, our valued customers and

Financial security
brings satisfaction
and peace of mind.
diamonds, to our customers at unbelievable
prices; some as much as, 75% off their original value! Gentlemen with the Seasonal rush
to buy those favorite items of your loved one,
these holiday specials won’t be here long! Diamonds truly are a girls’ best friend! Nothing
would say “I love you” better, unless perhaps
it’s this next item on your Holiday Wish List
from Accurate Precious Metals Refineries!
Without doubt, the largest, most exciting,
expansion of our business this year, gave us
the ability to provide a venue for our valued
customers to ‘roll-over’ their existing IRA’s

friends is to walk
with you through
each step of the investment process.
Our
investment
staff will assist you toward the proper direction to enable you to ‘Roll-Over’ you family’s
investment future into a solid, tangible, asset
based, tax-free or tax-deferred account that
suits your personal needs.
As you can see this has been an invigorating
year for us here at Accurate Precious Metals
Refineries. You made it happen: Bottom line.
Let’s finish it together in a grand fashion, by
working in unison to restore the wealth of
America back where it belongs: in the hands
of its families! You owe it to yourself, your
family and your posterity. Come by and visit
us. We have gold and silver coins and bullion
available in individual coins or at volume
prices! We also are able to offer cash loans
on precious metals and diamonds, without the ‘pawn-shop’ environment, insuring
that your holiday experience doesn’t merit a
“Bah–Humbug”!
You’ll find our staff happily willing to assist
you. Financial security brings satisfaction
and peace of mind. You’ll find both at Accurate Precious Metals Refineries:
As the holiday season ramps up, receive our
best wishes for you and yours! Remember:
At Accurate Precious Metals Refineries – Every day is a ‘golden day’. Happy Investing!
Accurate Precious Metals 1855 Hawthorne
Ave NE Salem, OR. 503-400-5608

Small Business Strategy: Must You
Aim to Make a Million Dollars?
Written by: T. J. Marino, MBA, Strategist
Radio
What if your financial goal for your business
over the course of the next year was to aim for
a five percent profit increase or simply to sustain your present annual financial state? Who
is not familiar with the quote that zeros in on
learning to crawl before walking and learning
to walk before running? Thanks in large part to
our current digital age where information from
almost every angle is racing across our environment at breakneck speed. Thus, we find
ourselves in a condition of falsely believing we
can arrive at the pinnacle of success – faster,
cheaper, and more efficiently than ever before.
“Why, as entrepreneurs, do we shoot for the
summit long before taking out first baby-step
up the mountainside?”
Analyzing the Numbers: What if...
If you compete in an industry that generates

over a billion dollars annually, what if you directed your strategy toward attaining a mere
one half of one percent of the industry? Think
about it this way, one half of one percent of a
$1 billion market industry would render an
annual gross for your business of $500,000.
So, the question for you is: “Would you be disappointed acquiring an annual gross profit of
$500,000?” What if the industry to which you
compete generates $100 million annually? Applying the same one half of one percent mathematics, your share would be $50,000. Would
you be disappointed acquiring an annual gross
profit of $50,000?
Reality Check: What if...
Let’s take a high-level look at the literary industry. This is the industry to which authors
and publishers compete. According to Milliot
(2014) at Publisher’s Weekly, total book sales
rose to $15.05 billion in 2013 in conjunction

with the report results filed by Association
of American Publishers’ StatShot program
(AAP). Now, let’s apply the “one half of one
percent rule” as illustrated above. One half of
one percent of $15 billion would equate to $7.5
million. If we analyze the book sales numbers
of paperback titles for the religious book industry segment for 2013, according to Statista
(2014), annual sales for this book genre were
$119 million. Again, when we apply the “one
half of one percent rule” as illustrated above,
we arrive at an annual revenue potential of
$59,500.
The Takeaway
Why must we pressure ourselves to fly before
learning how to flap our wings? Why not alleviate the pressure and risk by directing your
sights and energies upon the development,
implementation, management, and measurement of a more realistic strategic approach?

“Why pressure yourself to shoot for the moon
when the top of a hill will do?”
Founder and Chief Strategist at Trinity Web
Works, LLC., Tony Marino has spent the last
20 years solving problems and significantly increasing the bottom lines of our clients in more
than 15 industries worldwide. http://StrategistRadio.com
References
Milliot, J. (2012, July 12). Book sales fell 2.5%
in 2011. Retrieved from http://www.publishersweekly.com/pw/by-topic/industry-news/
financial-reporting/article/61667-book-salesrose-1-in-2013.html
Statisa. (2014). Religious books sales revenues in the United States from 2011 to 2013, by
format (in million U.S. dollars). Retrieved from
http://www.statista.com/statistics/251467/
religious-books-sales-revenue-in-the-us/
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I Am Still Indulging In My
Recent “Past” Spent In Europe
I

was in France and now I am going
through memory lane in Italy. As you
(my faithful readers) probably know
I was born and ratised in Naples, and
now I am on my way back to my home.
We stopped in Dijon (France) to catch a
train that would take us to Brescia where
my sister and Arnaldo were waiting so
we could travel to Naples with them.
While we were in Dijon we had a chance
to go through a mustard factory. It tasted
so good that it will be part of my new inventory.
Next on to Brescia on the way to Lake
Iseo where we met some great friends we
have known for 20 plus years. The whole
family took us to a restaurant….really, an
osteria (small family style restaurant).
We did not have to decide what to order because Ugo, the chef-owner started
to bring food out to us: antipasto with
all kinds of local cured meat and local
cheeses. Different kinds of primi piatti
followed by some perfectly cooked lamb
chops, then a couple of whole fish from
Lake Iseo, one laid on polenta, and one
on arugula showed up with plenty of lo-

SBJ FOOD COLUMNIST
cal red and white wine. Ugo came by the
table to clean the fish for us. The words
I can come up with for the fish: “delicate, flavorful, elegant.” Actually I didn’t
think a fish could be elegant, but this one
was. On our way out, Ugo stopped us and
offered some “vinsanto” and he joined us
for a toast. Wonderful experience with
wonderful friends.
On the road again, on to another restaurant and in a different town. We stopped
in Parma to tour the biggest pasta factory in the world and it really was extensive and very impressive. Of course,
Parma is already well known for its food
(prosciutto and parmigiano reggiano in
addition to much more), so I will skip
any comments on this city and its food.
Pistoia was our next stop and, yes,
we found another great restaurant,
“L’abbondanza “ where cooking food was
a mission, an art. Augustina, co-owner
with her husband, used to be a chef. Her

2013
Scion

xB Base

$12,500, 2,300 Miles
MPG: City 22 / Hwy 28

Indoor/Outdoor
1180 Ford Street
Salem, OR 97302
(503) 990-7214
3gautosalesindoor.com

Happy Holiday’s

LULLU TRUITT

husband decided to put her” in front of
the house” because she is very pleasant,
patient and very good with customers.
We talked and found out that she really
missed being at the stove and you can
tell she was passionate about good food
and it showed in the dinner we ate. Another wonderful culinary experience.
Cortona was another stop that we really enjoyed; between the hotel, dinner,
the scenery and shopping, the experience here was a “must repeat”. Cortona,
I will be back!
“Olio nuovo” was calling my name in
Montefalco. This is the time to release
the “new olive oil” so we arrived at Frantoio Montione were Paolo was waiting for
us. After hugs and catching up, we took a
tour of his renovated facility. What can I
say about it? Wonderful tasting olive oil
made by the nicest family. It is coming
soon to a store close to you!!!
Napoli here we come! I was back at

home after a few
years and I realized that I needed to be here. I missed
my city, its people and its food. I think I
am objective about food in general; after
all I am in the “food” business. So I am
going to make a stupid statement that
anybody who has traveled in Italy knows
already. You can pretty much travel all
through Italy and you really can’t find a
bad place to eat, unless you are looking
for it! (So, don’t even try)
If you read this article all the way
through, you will read a lot of adjectives
like wonderful, nice, great and so forth.
Guess what? IT WAS ALL OF THAT
and more. As I said before, I consider
myself very lucky. I proudly belong to
two great places; USA and Italy. That’s
me!
Until next time, keep on cooking.
Lullu
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Salem Mayor to Lead United Way
A

s the year and the first half of the 2014
campaign draws to a close we have
reason to celebrate. Our success last year
(2013) allowed us to help many organizations and we have great new donors for the
2014 campaign. We are pleased to announce
that our Mayor, Anna Peterson is serving as
our Campaign Chair.
You may think you know
Anna Peterson in her role
Mayor, but she has spent
her lifetime as an a passionate advocate for nonprofits, dedicating hundreds of
hours toward community
service projects and volunteer efforts to the city prior
and during her service to the
City.
You may recognize her for her work with
the Historic Elsinore Theater as the building was restored to its 1926 grandeur.
She was also active with the Salem Public
Library Foundation as the library was expanded and refurbished. As an advocate for
the arts, she actively supports the presence
of the arts in Salem with groups like the
Oregon Symphony and as a member of the

Columnist
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board of directors for the Oregon Artists
Series Foundation.
Consistent with the goals of United Way

United Way is coordinating our
second Annual Pajama Drive, and
we are looking for businesses and
organizations who would like to
host a pajama drive or donation site.
are Mayor Peterson’s dedication to ridding the city of the plague of drug addiction. She co-founded the NO METH- Not
in my neighborhood task force in Salem
also served a four year term on the Oregon
Criminal Justice Commission and served
as a chairperson on the Governor’s Meth
Task Force for two years. She worked at
Garten Foundation and has understanding

and concern for those with disabilities both
mental and physical.
Since her first election to Mayor in January 2011 she has worked to help
Salem nonprofits collaborate with
government and the faith community. We are thankful she sees the
United Way of the Mid-Willamette
Valley as one of the ways she can
achieve that goal.
Here are some UW December Activities for your business to join:
All Season Long!
Log in to amazonsmile.com before you buy on Amazon. AmazonSmile Foundation will donate 0.5 percent
of the price of eligible purchases to the
charitable organizations selected by customers. Please select United Way of the
Mid-Willamette Valley.
Link your Fred Meyer Rewards Card to
the United Way of the Mid-Willamette Valley at Fred Meyer Community Awards using our name or NPO number 87279. Then,

every time you
shop and use
your Rewards
Card, you are
helping
us
earn a donation!
2014 Pajama
Drive now through Dec. 19
United Way is coordinating our second
Annual Pajama Drive, and we are looking for businesses and organizations who
would like to host a pajama drive or donation site. United Way will provide marketing material, a donation box.
Nutcraker Ballet Benefit for United Way
Dec. 19 & 20th
Chemeketa Community College, Building
6 Auditorium
(Friday - 7 p.m., Saturday 1 p.m. Matinee
and 5 p.m. Evening Show)
For information on all these activities and
more call us at 503-363-1651 or visit www.
unitedwaymwv.org. LIVE UNITED

Why A Financial Plan Is So Important
M

any of us are familiar with the expression, “failing to plan is planning to
fail.” As an Agent with New York Life, I can
assure you that—when it comes to financial
goals and objectives—this old adage still
rings true.
In fact, it may be more relevant than ever.
As the last few years have shown, it isn’t
easy for most Americans to make financial
headway. With pensions in decline, interest rates near historic lows, and household
incomes yet to bounce back to pre-recession
levels, it takes persistence and sound planning in order to get ahead.
Not sure how to begin? That’s okay—it’s
easy to become overwhelmed if you think
about all your needs at once. Instead, try
taking it one step at a time, starting with the
basics:
Build an emergency fund—No matter

Financial johnathan Castro
where you are in life, it’s important to set
aside 8-10 months of living expenses. You
don’t have to do it all at once, but every dollar you save today is a dollar you won’t have
to borrow if something unexpected happens.
Protect your home and family—Most of us
have people who depend on us to keep a roof
over their heads and food on their plates.
That’s a big responsibility, but it’s one life
insurance can help you meet—even if something tragic takes you away. You can start
with an affordable term life plan at first, and
then add more coverage as your needs and
budget grow.
Prepare for major expenses like college—
As a parent or grandparent, you naturally

want the best for your loved ones. Now’s the
time to start a college or wedding fund so
they won’t have to go into debt to make their
dreams for the future come true.
Get ready for retirement—There are plenty
of ways to set aside money for retirement:
401(k)s, IRAs, and fixed deferred annuities*
just to name a few. But they all have one thing
in common—the sooner you start, the better
off you’ll be in the long run. Try to increase
your contributions over time—perhaps 1%
with each raise—or, if you are age 50 or older,
look into some of the ‘catch-up’ provisions
that may allow you to contribute even more.
While the recession forced many of us to
take a step back financially, it also helped

refocus our attention on the things
that really matter.
A sound financial
plan can help us accomplish many things—but perhaps the most
important is making sure we never lose sight
of them again.
This educational third-party article is
provided as a courtesy by Jonathan Castro
Monroy, Agent, (OR Ins. Lic. #17201124)
New York Life Insurance Company. To
learn more about the information or topics
discussed, please contact Jonathan Castro
Monroy at Cell: (503)409-5877 or Office:
(503)316-3607.

Wayne & Myrna Simmons

Orchard Crest Farms is retiring January 1, 2015!
Chocolate Covered Fruits & Filberts, Prunes and Custom
Gift Packs. Shipping & Business Discounts Available
Open: Mon.-Sat. 10 am to 5 pm, 3287 Orchard Hts Rd. NW, Salem, 503-362-4381
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Umpqua Bank Hires
Chris Bennett As A
Mortgage Loan Officer

155 Liberty St. NE

155 Liberty St NE

Umpqua Bank, a subsidiary of
The SALEM ARTS BUILDING (aka
Umpqua Holdings Corporation
SAB) is a mixed-use building – with art(NASDAQ: UMPQ), has hired
ist studios,
residential,
retailisand
office
The SALEM ARTS
BUILDING
(aka SAB)
a mixed-use
building – with
Chris Bennett as a mortgage
space available.
This and
is a prime
artist studios, residential,
retail
officeopportuspace available. This is a
loan officer in its Home Lendnity to
work
in the
heartheart
of downprime opportunity
tolive
liveoror
work
in the
of downtown Salem!
ing division.
town Salem!
wealth of knowledge
A commercial
property,
the SAB
puts on the“Chris’
A commercial property,
the SAB
puts your
business
main thorin
mortgage
lending and sigyour business
on the main rate.
thoroughfare
oughfare downtown
at an affordable
A few blocks from Willanificant
local
downtown
an affordable
rate. A few Park, Salem Hospi- ties will help
mette University,
Salem at
Center
Mall, Riverfront
customers to reach their
blocks
from Willamette
University,
Sa- – thehis
tal and both the
Chemeketa
and Liberty
Parkades
Salem Arts
home
ownership dreams,” said
lem Center
Mall, Riverfront
Park, Salem
Building gives you
easy access
to everything
downtown.
Umpqua
Bank Senior Vice PresHospital and both the Chemeketa and
ident
and
Liberty Parkades
the Salem
ArtsSalem
Build- Arts Building com-Regional Manager
NEW DEVELOPMENT
– The –Hive
at the
Jered Helton. “He understands
ing 2nd
givesfloor.
you easy
access first
to everything
prising the entire
Salem’s
artist collective of this kind
the financing needs of homedowntown.
featuring 24 artist
studios with tall ceilings and abundant light – stubuyers and homeowners wantDEVELOPMENT
– The Hivefor
at occupancy
dios range fromNEW
135 SF
to 435 SF. Available
January
ing to refinance their current
the secure
Salem Arts
Building
2014 – select and
your
studiocomprising
now with the
a deposit. Floor plans
mortgage.”
entire 2nd floor. Salem’s first artist colavailable online.
Bennett has lived in the Salective of this kind featuring 23 artist
lem
area for most of his life
studios with tall ceilings and abundant
and
brings
over 15 years of lolight – studios range from 135 SF to 435
cal
mortgage
lending experiSF. Available for occupancy now.
ence. He graduated with honors
from Ashford University with
THE HYACINTH building was originally the Overhead aDoor
manu-degree in Communications,
Umpqua Bank Home Lending is a full
Bachelor’s
facturing plant & warehouse. We are in the North Salema Gateway,
service lender offering a wide variety of
Minor ina Business Administration,
community of industrial commercial and burgeoning residential
ar- degree in Public Adminhome loan options for purchase and reand a Master’s
eas.
finance including first time homebuyer,
istration.
Bennett
will
report
to
Branch
THE HYACINTH building was origiinvestment, custom construction / reManager
Chase
Holestine
and
work
from
nally the Overhead Door manufacturing
We have kept plant
the original
shell
and
concrete
warehouse
floor,
the
model, high balance and government fiUmpqua’s
offices
at
245
Commercial
St.
& warehouse. We are in the North
huge skylights Salem
and all
the
industrial
touches
to
keep
the
“flavor”
of
nancing programs.
SE
in
Salem.
Gateway, a community of industhe building alive.
Each
suite
contains
at
least
one
skylight,
and
the
trial commercial and burgeoning resieast bank of suites
dentialhave
areas.exterior full glass garage doors. All suites
have glass garage
doors,
along
glassshell
manand
doors.
We have kept
thewith
original
concrete warehouse floor, the huge skyEach suite is independently
controlled,
and the west
lights and all thetemperature
industrial touches
to
bank suites have
operable
windows
that
face
the
train
tracks. Easy
keep the “flavor” of the building alive.
I-5 access fromEach
Portland
Road
and
the
Salem
Parkway.
With
VagaRuss and
Susan Parker
suite contains at least one skylight,
bond brewing and
becoming
our
north
cornerstone
tenant,
we
will
soon space on
have
partnered
the east bank of suites have exterior
have food onsite!
the main floor with Tim
full glass garage doors. All suites have
and Larry at The Little
glass garage doors, along with glass man
Cannoli Bakery to create
doors.
the new Soup Shack in
Each suite is independently temperathe Reed Opera House.
ture controlled, and the west bank suites
The Soup Shack features
have operable
windows Information
that face the
For Leasing
contact:
fresh all homemade recitrain tracks.
I-5Wiens
access -from
PortSAB - Easy
Helen
503.580.7268
pes made from scratch.
land Road
the Salem
Parkway.
With- 503.508.0998
Theand
Hyacinth
- Claudia
Vorse
Daily soups, sandwiches,
Vagabond brewing becoming our north
Russ & Susan Parker prefer
lunch boxes and breakcornerstone
tenant,
will soon have
fresh and wholesome ingredients
Michael
Teviswe
- 650.464.9299
Tim at Little Cannoli
fasts are made from
food on site!
Tim and Larry are gearing up at The
the most fresh ingrediLittle Cannoli Bakery for the holiday season.
ents. Don't miss the great pile up. It's hashGet your orders in early for business baskets,
browns, scrambled eggs with onions, green
For Leasing Information
stocking stuffers, even purse stuffers. Try
pepper cheese and a topping of homemade
Helen Wiens - (503) 580-7268
the only French Macaron in town. Hours are
country gravy.
Michael Tevis - (650) 464-9299
Mon- Sat 9-5. The Little Cannoli Bakery is
Soups are different each day, with Creamy
celebrating 9 years in the historic Reed OpTomato Basil every day and Clam Chowder
era House. "Good Taste For 144 Years"
on Fridays.
As you can imagine the smell from the soup
and the bakery is any foodies delight.

2195 Hyacinth St NE
2195 Hyacinth St. NE

The Little Cannoli Welcomes The
Soup Shack At Reed Opera House
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nter quietly into the last month of the
year. Measure our steps; monitor our
breathing. Listen carefully for the things our
intuitive nature will tell us; things that will
help us balance out this year and prepare for
the new set of months which are approaching.
This is the time we each may need a good stock
blend of solitude and camaraderie. Many
things have paraded and swirled around us
and before us in the past 11 months, mostly in
fast forward motion!
For some of us, it seems almost impossible
that January will again be here soon. Before
allowing the festivities of the holiday season
to overcome us with a mix of glee, stuffed calendars and a list of must do and must have
tasks and materials, might we each take a
small portion of the end of 2014 and think
forward to the first days of 2015?
With just a bit of time, we can map out a
plan that will leave us less breathless; more
dynamic and full of vigor and strength for the
New Year. The 2015 Plan I refer to is one of
simplicity; one that includes plenty of “me
and you” time to connect with each other
and with those people and loved ones in our
lives who are our lives. A Plan that provides
a strolling-type pathway into the next 12
months, a path that isn’t cluttered and littered
with past year’s regrets and sticky tears shed
over spilled dreams that didn’t make the cut
for whatever reason. Or perhaps we’ll finally
decide to let go of the lost feelings we harbor for some sparkling opportunities that we

NOPP’S
JEWELRY
& ART
201 Commercial
Street. NE
503-399-0333
nopps.com

Mon.-Fri.
9a-5:30p
Sat.
10a-4p
(After Thanksgiving)

Page 25

Choose New Ways To Be Transported Into 2015

RUSHING REflections
missed out on, releasing finally those prickling
memories of the things that got away, turning
instead to the amazing opportunities which
are still within reach, waiting to happen.
Perhaps this is the year we no longer build
customized shelves to store and stack the
things that are no longer working brightly
in our lives. Many of us pay in large sums
of self-contentment as we casually learn to
give up tranquility, healthy movement and
stress releasing actions in our lives. We allow
our minds to waddle around in mud-stuck
thoughts and processes that use the power &
permission we give it to bring us down. Or, in
some cases, leave us standing on a street corner, waiting for a bus that never arrives.
Years ago I read a short story from a collection of ideas to help jumpstart us out of
the doldrums times in life. It was a story of a
woman who stood day-after-day in one spot,
on a corner, waiting for a bus. Each day she
would arrive, stand there with her bags and
belongings, watching down the road for the
bus that would take her where she wanted
to go. And each day, the bus never arrived.
However, in retracing the months and years
that made up her encampment on that corner, it was noted that she had an abundant

bo rushing

array of vehicles and other devices that could
have easily transported her to wherever she
wanted/needed to go. There were thousands
of taxis that arrived; tandem bicycles offering
a ride; scooters, skateboards, in-line skates,
carpools, a rickshaw, a donkey, a helicopter, a wheelchair, a sofa on wheels, a forklift,
someone offering a pogo stick, and even a
circus parade led by an elephant with a passenger basket on its back! Each resource that
passed the woman on the corner would call
out “Come, go with us. Let us take you where
you want to be!” All were offering to help her
get to her destination. She told each one, “I’ll
just wait for the bus; it’s how I always travel.”
When asked by a passer-by why the woman
stood there day after day, refusing all other
offers, preferring instead to wait for the proverbial “bus that never arrived”, she simply
said “It’s my routine; it’s what I am used to;
it’s what I’ve come to expect in my life.”
We at Rushing Real Estate, as we recall the
many opportunities we had privilege in being
part of, and a few other projects that baffled or
alluded us, we are carefully taking stock and
making plans for a fabulous new year. We’ll
not be found waiting for a bus that never ar-

rives! We are
making/taking
the time to reflect
on the wonderful happenings
we’ve witnessed
this past year and
looking forward
to all the plans we have for 2015. A year of simple and creative work, with projects threaded
together in communication, dedication, truth,
powerful self-inspiration and a great sense of
respect for our Team, our clients, our families
and friends and our communities. Wishing
each of you a wonderful holiday season with
plenty of momentum into the New Year.
Bo Rushing in collaboration with Linda
Harris
Bo Rushing, CCIM, owner and principal
broker of Rushing Real Estate, Inc. (503)
588-8500, bo@rushinggroup.com, www.
rushinggroup.com
Linda Harris, freelance writer and managing partner in the Employee and Process Development firm of Harris & Associates, (503)
951-0886, lharris@monitorcoop.com
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2110 Mission St. SE, Suite 310, Salem 503-587-1600

LUXURIOUS LIVING ON 5.10 ACRES!
This home is a must see with 4 Bdrms, 4 Baths, 4903 Sq.
Ft. to enjoy! Gourmet kitchen, granite, lg walk-in pantry,
SS applcs. Engineered hdwd flrs, geothermal heating/
cooling. Mstr w/ large walk-in closet & its own washer/
dryer hook-up. 1000 sq. ft. deck w/Rickreall Creek below.
Too many amenities to list them all! $799,900 (682764)
Rick & Ande Hofmann 503-390-8000 Code #2925

MCNARY ESTATES!
3 Bdrm, 2 Ba, 1593 sq. ft. home in Keizer! High ceiling &
gas frplc in living rm. Granite, cherrywood cabs & SS appliances in kitchen. Slider in mstr & dining rm to 28x15
multi-level, private, covered patio. $264,000 (682021)
Rick & Ande Hofmann 503-390-8000
Code #2885, RE/MAX Integrity

Fabulous view of the Cascade Mtns & West Salem Hills!
Custom built, one-owner home. 5 Bdrm + den, 3 Ba, 3146 sq.
ft. in desirable South Salem. 9’ ceilings throughout, SS appls,
abundant storage, spacious decks with amazing views!
$399,900 (683414) Rick & Ande Hofmann
503-390-8000 #2455 RE/MAX Integrity

MCNARY ESTATES IN KEIZER!
Tastefully updated 3 Bdrm, 2.5 Ba, 2170 sq. ft. home.
Granite, SS applcs, new AC, new carpet & interior paint.
Gas fireplace in living rm. Formal dining rm. Open staircase to 2nd story. Mstr has walk-in closet & Jacuzzi tub.
Lg. utility rm. Private backyard. $292,500 (683057) Rick
& Ande Hofmann 503-390-8000 Code #2935

Custom 1 owner home w/large yard, RV pad, 2 decks,
very lrg patio, storage shed, dining nook w/slider to patio plus formal dining, formal living w/wood stove insert,
and family room w/gas fireplace & slider to patio. Kitchen
w/walk-in pantry, quartz counters & oak floors in kitchen
and nook. Master bath w/jetted tub & shower, laundry
chute. Oversized 3 car garage w/lots of overhead storage.
$349,900 (680127) Don Meyer 503-999-2381

CAMBRIDGE GREENS AT MCNARY ESTATES! 2 Bdrm, 2
Ba, 1726 sq. ft. condo! Large kitchen, bay window eating area, slider to patio, den off living room. Located near
pond & greenway! (678464) $239,900 Rick & Ande Hofmann 503-390-8000 Code #2745 RE/MAX Integrity

Breathtaking Views
of the coast range from this daylight basement octagon
home! Surround windows and deck. MB w/slider to
deck. Guest bdrm & bath on main level. Lower level with
2 bdrms, bath & storage room, opens to family/game
room, out to patio & hot tub. $369,900 (675015)
Roger Elliott 503-569-5003, RE/MAX Integrity

Traditional Elegance in South Salem Hills! More than 2
acres in picturesque setting w/mountain views! Views out
every window of this 4 Bed 3.5 bath. Remodeled recently
w/attention to every detail. Gourmet kitchen w/granite,
walk-in pantry, nook and views! Main floor master suite w/
luxurious bath, jetted tub, WIC and walk-in shower. Large
bedrooms w/views of Mt. Jefferson. Solid Oak hardwoods,
tile, private patio, 3 car garage and shop. 1 acre of mature
Noble Fir Xmas trees (approx. 1700). $599,900 (682864)
Trevor Elliott 503-602-1039
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Many
Changes At
The Salem
Association
Of Realtors
®
SAR has a new slate of board officers
being installed at the next General Membership Meeting on Dec. 10th: President, Greg Gysin, Gysin Realty Group;
President Elect, Joni McClintock, Sundance Realty; Vice President, Pam McColly; Past President, Sandi Emery-Elwood; Four new directors: Judy Gysin,
Gysin Realty Group, Kelly Martin, Prudential Real Estate Professionals, Don
Sturgeon, HomeSmart Realty Group
and Patti Williamson, Williamson Legacy Real Estate.
Jennifer Martin, Sperry Van Ness
Commercial Advisors continues as the
Chair of the Willamette Valley Commercial REALTORS® and Jason Scott, First
American Title was again elected as the
Affiliate Director. Brenda Bonebrake,
Prudential Real Estate ProfessionalsStayton, is the new Stayton-North Santiam Representative.
Other big changes at the SAR office
include Kelly Barker taking the position
of Executive Officer for the Salem Association of REALTORS® and former EO,
Jim Lewis becoming the association’s
Public Relations Director in a part-time
capacity.
And, last but not least, part-time office assistant, website and newsletter
editor, Barbara Grant (formerly Castleman), will be leaving SAR at the end of
the year to start a new part-time career
with her new full-time husband working
in his insurance office (Grant Insurance
Services), and will also continue with
her web design business, LadyWebPro.
com, which she has operated since 1999.
A lot of big changes but all in a positive direction for the Salem Association
of REALTORS® in 2015!

National Federation of Independent Business
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