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Salem Association of REALTORS® held 
their Annual Awards Banquet and Celebra-
tion at the Mission Mill Heritage Center. Five 
awards were presented to outstanding mem-
bers of the Association who have contributed 
in various ways.  

The 2014 REALTOR® OF THE YEAR was 
awarded to Hector L. Garcia, of John L Scott-
Salem, in recognition of his high principals, 
ethical standards in the conduct of Real Es-
tate practices, as well as his outstanding ser-
vice to the REALTOR® Association and the 
Salem Community. 

The 2014 AFFILIATE OF THE YEAR award 
was presented to Toni Dassance, of Ameri-
can Dream Home Mortgage, for outstanding 

service as a contributor to the Real Estate in-
dustry, and to the Salem Association of RE-
ALTORS®.  

The 2014 ALLEN JONES MEMORIAL 
AWARD was presented to REALTOR® Linda 
Tipton, of Berkshire Hathaway HomeServices 
Real Estate Professionals.  This prestigious 
award was presented to honor her long time 
honest and ethical service to the Real Estate 
business community, the REALTOR® Asso-
ciation and the community in general.

The 2014 BILL FREY MEMORIAL COM-
MERCIAL TRANSACTION OF THE YEAR 
is awarded for a commercial transaction that 
is outstanding, noteworthy and exemplifies 
the most professionalism, creativity and sig-

nificance to the community. The recipient of 
this award was Terry Hancock and his team 
at Hancock Real Estate.

The 2014 PRESIDENT’S AWARD was pre-
sented to Pam McColly, for a long history of 
exemplary service to the Salem Association of 
REALTORS®.

The Salem Association of REALTORS is 
dedicated to enhancing our members’ abil-
ity to conduct their real estate business by 
providing valuable education, tools, and re-
sources. We promote ethical standards and 
a spirit of cooperation within a professional, 
competitive environment. We engage in real 
estate-related community issues affecting our 
members and/or their clients.

Top Realtors Awarded

President’s Award, 
Pam McColly, 

Salem Association of 
Realtors

Affiliate of the Year,
Toni Dassance, 

American Dream Home Mortage

The Allen Jones Memorial Award, 
Linda Tipton, 

Berkshire Hathaway HomeServices 
Real Estate Professionals

The Bill Frey Memorial Commercial Transaction of the Year,
Handcock Real Estate,

A.J. Nash, Shelly Mullins, Terry Handcock, Kristi Gorden, Cameo Sobotka
(from left to right)

Realtor of the Year 2015,
Hector Garcia,  John L. Scott -Salem
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UPDATED HOME WITH SHOP!
4 Bdrm, 2.5 Bath, 2126 sq. ft. home on large 
.24 acre lot in South Salem. Granite, skylights, 
multi-level deck. 28’x24’ heated shop. RV Pad. 
$349,900 (687282) Rick & Ande Hofmann 

503-390-8000 Code#3025

Manufactured home on its own ground. $50 
monthly homeowners fee for water, common 
area maintenance, club house, and summer 
pool. No need to pay park fees when you can 

own your own ground! $60,000 (684536)
Don Meyer 503-999-2381

Better than new in Westview! New Roof, Garage 
Doors, Heat Pump, SS Pro Appliances, Carpet, 
Kitchen Counters, Tile backsplashes, Bathroom 
vanities, tub, shower & fixtures. Kitchen w/is-
land, skylights & nook. Large Formal Dining w/
bay windows. Vaulted ceilings in Living Room. 
Large Bdrm/office off LR. Updated main bath! 
Master suite w/two closets & new bathroom! 
Very deep lot has large patio, shed and lawn. 
Super Good Cents Home! $175,000 (685936) 

Trevor Elliott 503-602-1039

SILVERTON!
Enjoy private country living in this 3 Bdrm, 2 Ba, 
1224 sq. ft. unique octagon house! 2.07 acres 
with a 4 stall barn & blueberry plants. Vinyl 
windows. New well pump in 2014. 30 amp RV 

hook-up. $189,900 (684644) Rick & Ande
Hofmann 503-390-8000 Code#2955

Water front property! Private park next door. 
Great room with huge windows & gas fireplace. 
Gorgeous kitchen cabinets, granite countertops 
& SS appliances. Wool carpeting, cork, bamboo 
& marmoleum flooring. Master suite has river 
views, Jacuzzi tub & huge walk-in closet. Loads 
of storage in 3 car garage. Backyard planted 
with numerous fruit trees and grapes. $285,000 

(686007) Marilyn Shotts 503-510-2473

Inside the city limits, but feels like living in the 
country! Tastefully remodeled home on .26 of 
an acre w/covered front porch & deck. Open 
living area with large kitchen featuring ample 
storage & eating bar. Gas fireplace in dining/
gathering area. Large master suite w/4 closets, 
sitting/work-out area with see-through fireplace 
to spa tub in bath. Three additional bedrooms & 
bonus room. Shop area in oversized garage, and 
lots of room for your toys. $225,800 (684426) 

Roger Elliott 503-569-5003

Single level in Illahe Hill’s Bailey Ridge! Spa-
cious Entry, vaulted ceilings, 3 bdrms + den, for-
mal dining & kitchen w/eating bar, cherry-wood 
floors, granite counters, SS Jenn-Air appliances 
w/6 burner range. Tumbled marble in baths, 
master bath w/separate tub & tile shower, plus 
large walk-in closet. Family rm w/gas fireplace, 
open to kitchen - great for entertaining! Fully 
fenced back yard, UG sprinklers, tankless water 
heater, security system. $298,900 (685326) 

Don Meyer 503-999-2381

Incredible vistas and opportunities! Majority of 
acres soil types are Jory Silty Clay Loam with 
smaller areas of Rickreall Silty Clay Loam, Du-
pee Silt Loam and Bellpine Silty Clay Loam. 
Site has been approved for acreage residential 
five-acre minimum. Property has electricity, 
well and pond. Zoning is AR5 and FF. $645,000 

(687584) Marilyn Shotts 503-510-2473

Darling, well maintained home with beautiful 
pastoral view, plus Mt. Hood and the Cascades 
from the living room. Granite kitchen counters, 
high grade laminate floors in living and din-
ing room, carpeted bedrooms. Attractive gas  
fireplace, fenced backyard and attached  
garage. Really nice neighborhood. Great home 
by CG Quality Construction. $214,900 (686656) 

Trevor Elliott 503-602-1039

Good Condition! Newer roof, gas fp in living 
room, small gas stove in dining area. Upstairs 
master bedroom has elec. zonal. 1/2 of upstairs 
is current attic storage that could be converted 
to more living space. Majority of exterior is alu-
minum siding w/small back section of fiber 
cement. Big backyard w/room to garden! 2 car 
detached garage also has covered RV space. 
Currently rented and renter would like to stay. 
$155,000 (684478) Don Meyer 503-999-2381

Wonderful hard to find single level home in the 
Meadows. Storage & counter space abounds in 
the large kitchen w/cook island, nook w/bay 
window for casual dining, formal living room 
w/dining. Family room has vaulted ceilings 
and gas fireplace. The Master suite boasts a 
large WIC, soaking tub, dual sinks and shower 
in master bath. Nicely landscaped w/patio for 

entertaining and 3 car garage w/shop room. 
Act Fast! $285,000 (687419)
Roger Elliott 503-569-5003

INTEGRITY

INTEGRITY
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Linda Chase is a very special person. Just ask 
Gerry Frank and he’ll tell you how great it’s 
been to work with Linda for the last seventeen 
years. “I was looking for an assistant.. And not 
just any person can work with me, I am a per-
fectionist.” Linda Chase was recommended by 
the Salem Chamber of Commerce. She was 
a coordinator for the Rodeo and Greeters, a 
weekly networking function of the Chamber. 
Popular with members and staff, Linda was 
a natural choice for the assistant opportunity 
for the office of Gerry Frank.  Mr. Frank runs 
a very demanding and multifaceted operation. 
Few people can list the activities and experi-
ences of Gerry Frank.

In his long and storied career he has been 
the Vice President of Meier & Frank, Director 
of US Bancorp, Chief of Staff to U.S. Senator 
Mark O. Hatfield,  Chairman, Oregon Eco-
nomic Development Commission, Chairman, 
Oregon Tourism Commission, Chairman, 
Independent College Foundation, Chairman, 
Oregon State Police Foundation, Chairman, 
Oregon Symphony Society, Founder and 
member of the Board of Directors, Oregon 
Coast Aquarium, the Oregon Garden Foun-
dation, Lifetime Trustee, St. Vincent Hospital 
and Medical Care Foundation, Lifetime Trust-
ee, Willamette University, Emeritus Trustee, 
Oregon High Desert Museum, Author, Where 
to Find it and Eat it in New York City, now in 
its 17th edition, #1 in NYC with well over a 
million copies sold, Author “Gerry Franks Or-
egon.” And owner of the bustling Salem bak-
ery and restaurant, Gerry Franks Konditorei.

 With such massive credentials, one can eas-
ily imagine just how busy the management of 
his office must me. The person chosen to as-
sist such an important fellow would have to be 
very special indeed, not just a people person 
and a skilled communicator, but also must be 
armed with the life experience required to jug-
gle a myriad of duties, details and the swarm 
of people involved in the daily life of Gerry 
Frank. The candidate for the job must be ex-
ceptional. Meet Linda Chase. 

Linda Chase 
has helped Mr. 
Frank keep 
on track of his 
many business, 
phi lanthropic 
and personal 
responsibilities’ 
so long that it 
is engrained in 
who she is. When 
Gerry is thinking 
of a person or im-
portant fact, Lin-
da is always right 
there with the 
answer. Gerry 
admits with hu-
mor that he often 
has forgetful mo-

ments. “It’s Linda to the rescue with facts and 
answers.” The Gerry Frank card file system 
contains over 150,000 people. This system of 
filing vital information aids Linda with all the 
information they need in a moment’s notice. 
Linda oversees “the files,” as they are charac-
teristically referred to. They never know what 
might come their way on a day to day basis.

“The first thing in the morning I always try to 
make Gerry laugh, because sometimes we are 
so busy we may not have time to laugh for the 
rest of the day.” The think load can be very in-
tense when you work for Gerry Frank. To say 
he is a busy guy on a mission is an understate-
ment. Everything must be correct and on time. 
There is no room for error in the top floor of-
fice of Mr. Oregon. People are always coming 
and going. Scheduling, meetings, deadlines, 
commitments and a great deal of research are 
just part of the regular day for Linda Chase. 
“I have enjoyed meeting so many different 
and interesting people.” “One day I’m on the 
phone with a world renowned chef in New 
York and the next day I’m speaking to an im-
portant head of state, diplomat or community 
leader.” There’s never a dull moment. 

Linda retires this month. She plans on travel-
ing a lot and visiting places in Oregon that she 
has not yet seen. Spending more time with her 
husband Wes and family will be her major pri-
ority in retirement. “Now I will have the time 
for me.” Linda’s smile and zest for life is infec-
tions. She has inspired so many people to take 
care of their health. She certainly would not 
want to disappoint her fans, so she continues 
her own quest to look and feel her best. “Now 
I will have more time to go to the gym.” With 
her trademark smile Linda said, “I have been 
blessed to have worked for Gerry for nearly 
seventeen years, I will treasure the thousands 
of memories and unforgettable experiences.”

What will Linda Chase miss the most about 
being an Executive Assistant to Gerry Frank?

She answered the question with only one 
word. “Gerry.” 

Linda Chase Retires From 
The Office Of Gerry Frank

Linda Chase & Gerry Frank



Page 4 Salem Business Journal April 2015

By Beth Casper
Special to the Salem Business Journal
The Mid-Willamette Valley’s Green 

Award ceremony honored exceptional en-
vironmental practices by unique businesses 
and individuals, and it also brought a few 
surprises. 

The sixth annual Mid-Valley Green 
Awards ceremony was Saturday, March 7. 
The ceremony was presented by the Straub 
Environmental Center, Marion County 
Public Works Environmental Services and 
Capitol Subaru.

Logan Blanco and Millie Estrin brought 
a roar of approval from the crowd as they 
took home the first-ever “Green Book-
end Awards,” which prove that inspiring 
others in green practices can be done at 
any age. Logan Blanco, 8, and Millie Es-
trin, 90, are each doing what they can to 
change the world.

Blanco, who attends Gubser Elementa-
ry, collected bottle caps for recycling and 
enlisted the help of several coffee shops, 
which now understand the importance of 
keeping this item out of the waste stream. 
He puts his work this way, “I’m saving the 
world, one bottle cap at a time!”

Millie Estrin, 90, has volunteered more 
than 250 hours as a Master Recycler and 
has educated thousands of people about 
recycling. Her nominator said, “She is kind 
and curtious about her direction, but make 
no mistake, Millie, a pint-sized 90 year old, 
is a force to be reckoned with!”

Dana Canning, who earned the Indi-
vidual Recycler of the Year Award, tackles 
two problems with her efforts: homeless-

ness and the proliferation of plastic bags. 
Through her Salem Sleeping Bag Project, 
volunteers crochet mats and sleeping bags 
for homeless people from recycled materi-
als and plastic bags. The project has put to 
good use 108,000 plastic grocery bags to 
make 180 sleeping mats.

Ten other people or businesses were hon-
ored with Green Awards and the Lifetime 
Achievement Award was given to Mike and 
Karen Weddle. Mike, a longtime teacher 
and founder of the Jane Goodall Environ-
mental Middle School, continues to volun-
teer at the school teaching French, leading 
hands-on  stream restoration efforts, and 
serving on the Charter Board. Karen, a 
retired industrial chemist, has assisted at 
the school with many behind the scenes ef-
forts such as tutoring students, field trips, 
and countless administrative details that 
helped get the school off the ground.

The Green Apple Award recognized Dan 
Hoynacki’s engagement of almost 3,000 at-
risk youth and the establishment of several 
environmental education programs that 
teach students ecological principles, com-
munity gardening and natural resource 
management. Hoynacki’s students have 
provided more than 130,000 hours of ser-
vice to the community.

Zena Forest Products, winner of the 2015 
Green Product Award, sustainably har-
vests its oak resources to create durable 
hardwood flooring with a third-party For-
est Stewardship Council certification. The 
company works hard to maintain and ex-
pand the rare Oregon white oak ecosys-
tem, which has only about 5 percent of the 

original pre-settlement area left 
intact in the valley, by providing 
an economic incentive for for-
est landowners to responsibly 
manage their oak ecosystems. 
The durable hardwood flooring 
that is produced from these for-
est lasts longer than any other 
flooring alternative, reducing 
the pressure on our valuable 
natural resources, and ensuring 
that these forests will be main-
tained.

Rafns’, a restaurant and spe-
cialty grocery store supplying 
local and responsibly raised 
products, won the Small Sus-
tainable Business of the Year 
Green Award. The Rafns’ efforts 
include using every part of food 
scraps—chicken bones for broth 
and pork fat for rendering. Ev-
ery item in the business—from 
menus, paper tickets, and food 
containers to wash water, wood 
pallets, and glass jars—is reused as many 
times as possible before being recycled. 
As Rochelle Rafn said after receiving her 
award, “Nothing is thrown away before 
talking to Nate (Rafn).”

BrucePac, winner of the Large Sustain-
able Business of the Year Green Award, op-
erates a thriving meat-processing business 
while redesigning its processes to reduce 
energy by 22 percent, save more than 2 mil-
lion gallons of water annually and recycle 
1.3 million pounds of cardboard last year. 
Employees even worked to redesign a ma-

jor supplier’s cardboard box so that it could 
be recycled.

Nathan Good Architects, winner of the 
Green Service of the Year award, has had 
more than 15 homes certified by one of four 
green programs in the past decade. He de-
signs homes and businesses to be 20 per-
cent more energy efficient than required 
by Oregon building codes. It’s not just the 
company’s designs that make an eco-differ-
ence, it is also its education and advocacy. 
For example, Willamette University, Nike, 
SeaTac Airport and have sought Nathan 

Good’s consulting servic-
es for their sustainable 
design.

South Salem Cycle-
Works, winner of the 
Business Recycler of the 
Year, hasn’t had garbage 
service in 25 years of busi-
ness, collects compost, 
refurbishes old bikes us-
ing as many used com-
ponents as possible for 
those unable to invest in 
a new bike; scraps unus-
able bikes for parts, and 
recycles other parts. The 
shop also focuses on edu-
cation—encouraging Bike 
Safety Classes for the el-
ementary schools, help-
ing provide sheltered bike 
parking for the elementary 
and middle schools, and 
participating in (and win-
ning!) the statewide Bi-
cycle Commute Challenge.

Mid-Valley Businesses, Organizations, & Individuals 
Show They Can Mix Business With Sustainable Efforts

GREEN AWARD WINNERS

Rafns’ Restaurant,
Small Sustainable Business Award

Rochelle Rafn and Beth Casper

Kerr Concentrates,
EarthWISE, Business of the Year Award

Oscar Torres and Griselda Puga

Nathan Good Architects, 
Green Service of the Year Award

Nathan Good and Lydia Jesse Peters

Alan Pennington of Marion County
Green Awards Host

Chloe Curtis
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Coldwell Banker Mountain West Real Es-
tate, Inc. announced today that they are tak-
ing the proactive lead on the issue of unsafe 
levels of formaldehyde in manufactured 
wood floor products. "Recent information 
on 60 Minutes, and 
continuing stories 
lead us to believe 
that this could be a 
major health issue," 
says Peter L. Rogers, 
President. "We have 
decided to offer a safe 
and healthy alterna-
tive to manufactured 
flooring products to 
all of our clients, and 
at the same time offer a much higher quality 
product to replace them with."

Coldwell Banker Mountain West will of-
fer 100% New Zealand wool carpeting, and 
100% natural reclaimed wood flooring, at a 
price greatly below market rates. Wool car-
pet is hypoallergenic, fire resistant, renew-
able, and very long lasting, as well as very 
luxurious. "We have developed a local Or-
egon source to provide the wood flooring, 

and have a very experienced company on 
board to do the installation work," says Jeri 
Scott, Executive Vice-President of Coldwell 
Banker Mountain West. Reclaimed wood 
floors can be finished to any level, and they 

greatly enhance the 
beauty and value of a 
home, while provid-
ing a safe, long lasting 
floor that outlasts any 
manufactured prod-
uct, according to the 
National Homebuild-
er's Association.

The prices Coldwell 
Banker Mountain 
West have placed on 

these floor products will be extraordinary 
low due to volume purchasing. "We will pass 
these products on to our clients, at the price 
we pay, so that our clients can have a choice 
as to the quality of materials they put in their 
home", says Rogers. "Our goal is to offer peace 
of mind, quality, beauty and value to our cus-
tomers' homes." Wool carpet retail prices be-
gin at $65.00 per yard; Coldwell Banker will 
offer it at $27.95, installed. The wood floors 

will cost around $9.95 per foot with natural 
finish. Contact your Coldwell Banker Moun-
tain West agent for more details.

Coldwell Banker Mountain West Real 
Estate, Inc. is located at 235 Union St NE, 
Salem, OR 97301, and can be reached at 
503-364-9596 or online at ColdwellBanker-
MountainWest.com. Coldwell Banker 
Mountain West has been serving Salem, 
Keizer, and the Willamette Valley since 1977 
and has been a part of the Coldwell Bank-
er franchise since 1982. Coldwell Banker 
Mountain West has distinguished itself in 
the market by offering its Lifetime Handy-
man Repair Service which provides handy-
man repairs to anyone who has bought or 
sold a home with the company.

Coldwell Banker Mountain West Real 
Estate Takes Lead On Health Issue

Willamette Valley Vineyards, the Sustain-
able Wine Producer of the Year, launched 
a sustainable wine-casking technology five 
years ago that saves 1,300 bottles for each 
bio-cask, which is refilled 15 times a year. 
It has been certified sustainable through 
LIVE and Salmon Safe since 1997, offers 
a 10-cent refund for returned bottles, re-
cycles corks so that they can be made into 
high-value products, offers 50 gallons of 
biodiesel a month to each employee at no 
cost, installed solar panels, and waters half 
the vineyard with water runoff stored in a 
tank under the production facility.

Kerr Concentrates took home the Earth-
WISE Business of the Year Green Award. 
The fruit and vegetable concentrate pro-
cessor switched to tankers for most of its 
raw and finished goods, which meant about 
240 fewer truck loads in 2014. Kerr also re-
cycles virtually everything—even its plastic 
pails are donated to Marion County’s paint 
recycling program. Customers benefit from 
Kerr’s recycling program too: The company 
provides customers with credit when they 
return empty plastic poly drums. It has 
been EarthWISE certified since 2009.

“The Green Awards ceremony was an in-
spiration to the 400-plus people who at-
tended,” said Alan Pennington of Marion 
County. “Their energy and commitment 
is making the mid-Willamette Valley a 
better place to live and garnering national 
attention.”

Continued from page 4, GREEN AWARDS

“Recent  
information 
featured on 
60 Mintues”

Peter L. Rogers, President, Coldwell 
Banker Mountian West
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For Lease—Former Northside Speakeasy now available! 1,560 
SF, located at 2505 Liberty Rd NE, co-tenants include Star-
bucks, Donatello’s Pizza  (opening December 2014), Spin City 
Laundromat (Opening January 2015) and First Choice Chiro-
practic! Space is built out for restaurant/bar use. Terms nego-
tiable. Contact Bo Rushing or Ali Morrison at 503-588-8500 or 

(503) 689-3652 with any and all interest!

For Lease—3660-3670 River Rd N. Two spaces available, can be 
combined for contiguous use. Co-tenant includes Tan Republic. 
Directly across the street from Burger King. Spaces are 1,455 
and 1,608 SF respectively and are built out for office use. Great 
parking and visibility. Contact Bo Rushing or Ali Morrison at 503-

588-8500 or (503) 689-3652 with any and all interest!

For Lease—Two End Caps in Stayton: Former Quizno’s and 
former frozen yogurt shop now available. This beautiful cen-
ter is directly across from Stayton and Regis high schools. 
Co-tenants include Muchas Gracias, Papa Murphy’s Pizza 
and Spin City Laundromat (opening Jan 2015) Quizno’s is 
turnkey ready. Contact Bo Rushing or Ali Morrison at 503-

588-8500 or (503) 689-3652 with any and all interest!

Remove second and change to: For Lease—290 Moyer Lane 
NW Salem  IC zoning allows for a wide variety of uses. Office, 
medical, church, non-profit, the list goes on!!! Owners are flex-
ible and are willing to work with possible tenants on lease 
rates, configurations, tenant improvement packages etc. Ask-
ing lease rate is flexible $15.00 - $24.00 PSF depending on 
size, tenant improvements etc. Please call Bo Rushing (503) 

588-8500 or Zach Fischer (503) 508-7178 for further info.

For Sale—investment property now available for $1.8 mil-
lion! Trailer Park Village located at 4733 Portland Rd Salem. 
Great potential for improvements, 5 tax lots consisting of 3.69 
acres with 46 single spaces, 1 double space, storage build-
ings, house, RV storage, laundry facilities and community rest-
rooms. Solid income history. Please do not disturb manager or 

tenants. Contact Bo Rushing or Ali Morrison at 
503-588-8500 or (503) 689-3652

For Sale—37627 Crabtree Drive, Crabtree HUGE PRICE 
REDUCTION! Now listed at $199,900. Well maintained 
historical building with large commercial space (formerly 
a tavern), large remodeled downstairs apartment, ample 
upstairs and downstairs storage as well as “school house” 
outbuilding. Located in the quiet community of Crabtree just 
minutes from I-5 and only 10 miles outside of Albany. Could 
be perfect for owner/user, as a storage facility or for a new 
commercial user. Please call Bo Rushing (503) 588-8500 or 

Zach Fischer (503) 508-7178 for further info.

RUSHING G R O U P
COMMERCIAL REAL ESTATE    PROPERTY MANAGEMENT    RESIDENTIAL REAL ESTATE    DEVELOPMENT & CONSTRUCTION

COMMERCIAL REAL ESTATE
PROPERTY MANAGEMENT

RESIDENTIAL REAL ESTATE
DEVELOPMENT & CONSTRUCTION

503-588-8500

503-588-8500

rushinggroup.com

rushinggroup.com

Millennials have some big shoes to fill. 
The Greatest Generation endured 

the hardships of the Great Depression, and 
emerged not unscathed, but undaunted, later 
rising to the challenge of defending human 
dignity, liberty, and life in World War II. The 

Silent Generation, named 
for its pervasive culture 
of conformity, ironically 
gave rise to Rock  ‘n Roll, 
and lived during the first 
viewing of a new technol-
ogy called television. The 
Baby Boomers sought to 
make the world a little 
kinder, and showed us 
that one person truly can 
make a difference, and 

that life doesn’t have to fizzle out after retire-
ment. Generation X pioneered the cybernetic 
frontier, and set much of today’s cultural and 
commercial trends in motion. 

Which brings us to my own generation, Gen-
eration Y, or as we are more commonly referred 
to, the Millennials. As the young upstarts in 
this rash enterprise that we call life, this new 
generation is the subject of much scrutiny and 
at times criticism from its predecessors. At the 
top of the list of grievances, is the notion that 

Millennials often entertain a sense of entitle-
ment, that we have been told we are special 
our whole lives, and think that we deserve a 
great deal by virtue of mere existence, as op-
posed to reaping the rewards of hard work. 
Yet another unseemly accusation thrown at 
the feet of Generation 
Y, is that we exude an 
undue abundance of 
self-love, and unwar-
ranted satisfaction in 
seemingly imaginary 
accomplishments. 

Ours is the genera-
tion that feels the need 
to forever immortalize 
the composition of our lunch in the annals of 
cyberspace (this is what alien explorers and 
archaeologists will find before they meet us 
or after we kick the bucket). We are the selfie 
generation that feels compelled to make read-
ily available hundreds of photographs of our-
selves to millions of strangers the world over.  
Let us not forget the disturbing phenomena 
that has kidnapped the nation’s attention-
some say a clear mark of the end times- the 
development of the deceptively named Reality 
T.V. star. These walking contradictions who 
are famous for no other discernable reason 

than being famous, often lacking in charm, 
wit, education, talent, achievement, or even 
any form of what you and I might call employ-
ment, their vapid lives bearing little resem-
blance to the reality of life on earth as most 
people experience it. 

But are we being 
judged too harshly? 
Doesn’t every genera-
tion have flies in the 
proverbial ointment? 
Is it fair to apply sweep-
ing generalizations to 
massive groups that in 
fact teem with diversi-
ty? Are these truly the 

sum of our accomplishments? One of the more 
noble characteristics I find to be quintessential 
to this generation is the belief that anything is 
within our grasp. Perhaps this mindset is sim-
ply a product of youthful naivety, paired with 
our inspiration drawn from the deeds of past 
generations. But perhaps that selfsame hubris 
is what inspires us to say: “Why not me? Why 
not now? We can effect positive change in our 
lives and the world!”  There is a strange sense 
of optimism at the heart of many young peo-
ple, despite the many issues we face. It may 
be the very thing that enables us to entertain 

the notion that victory is somehow inevitable. 
On the surface this seems both delusional and 
dangerous, that somehow things are going to 
work out, but perhaps this bizarre assuredness 
allows us to transcend the limitations created 
by ourselves, and placed on us by society, to 
resist being overwhelmed by apathy, and ex-
ternal and self-imposed barriers that far too 
often stifle, growth, change, and success. 

Follow me if you will during the next several 
months as I attempt to cast these impertinent 
youngsters in a more flattering light. As I, 
your ambassador and guide, humbly lead you 
through this capital city that we call home, and 
attempt to explore the efforts of young busi-
ness owners and activists, and highlight the 
efforts of people directly working with Salem’s 
young people, or who play a role in Salem’s 
evolving youth culture. I dare say there is a pe-
culiar strength in fragility, and the ignorance 
of youth possess a wisdom all to itself, that 
sometimes a person’s most endearing quali-
ties are inexplicably linked to their more re-
pelling traits. 

 So please, I implore you, bear with us. We’re 
new here. 

Josh Idica is an English student at Chemeke-
ta Community College soon to be transferring 
to Portland State University.

Generation:“Why Not?”

JOSH IDICA
MILLENNIAL 
VIEW

For Sale—Land Acquisition & Development Opportunity! 500 
Lancaster Drive SE, 0.22 acres available with an additional 
0.25 acres of property with Lancaster frontage upon comple-
tion of road vacation. Contact Bo Rushing 503-588-8500 or 

Zach Fischer (503) 508-7178 with any and all interest.

Follow me if you will 
during the next several 
months as I attempt to 
cast these impertinent 
youngsters in a more 
flattering light.
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MARY LOUISE 
VANNATTA
TELLING YOUR 
STORY

In his comedy series “Seinfeld,” Jerry 
Seinfeld satirized "close talkers."   Those 

are the people who, when interacting with 
others, stand inside American society's 
standard comfort bubble.  Recently both 
Vice President Joe Biden (with his hands 
on the shoulders and his nose in the hair 

of Stephanie Carter, wife 
of the U.S. Secretary of 
Defense) and John Tra-
volta (the infamous Idina 
Menzel “face grab” at the 
Oscars) were both called 
out for uncomfortable-
appearing social touch-
ing.  So what's the guide-
line here?

Now, there are many 
environmental, cultural 
and social factors that de-

termine how close two people should be and 
what level of touching is publicly acceptable 
without everyone feeling uncomfortable.  
Of course, gender, age, relationship (fam-
ily, romantic, professional) all make a dif-
ference.  For our purposes in business, in 
Oregon, let's explore what personal space 
looks like to us.

Your background makes a difference.  If 
you came from a large family, a crowded 
environment like a big city or culture where 
bumping into people was a part of getting 
from here to there, you may be more toler-
ant of being nudged in a crowd.  Hugging, 
sitting close, whispering, etc. might be part 
of your style.  If you are more accustomed 
to rural life or a structured social environ-
ment and enjoy more personal space, you 
may find confining social situations uncom-
fortable. Sometimes people who have been 
a victim of crime or abuse may be especially 
wary of someone entering his or her safety 
zoneIf a person has a vision or hearing im-
pairment, standing closer might also make 
communication easier.

If you're confused about what this really 
means, science has part of the answer.  Ac-

cording to personal space research, there is 
a "level of personal space" that is generally 
acceptable in the U.S.  That is:
•   Zero to 20” for intimate couples 
• 1-1/2' to 3' for friends and family
•3' to 10' for casual acquaintances/coworkers
• More than 4’ for strangers
• More than 12’ for speaking to a large group.

Without standing around with a ruler like 
a principal at the high school dance, take 
some time to watch interactions with people 
at work and observe what seems comfort-
able as far as distance and touching.

--A thought on acceptable touching in 
business:  Oh, if HR professionals told all 
their stories.  This is an area to remain cau-
tious.  Without seeming cold and unfriendly, 
it is best to stick with a handshake, to avoid 
any misinterpretations from colleagues.

If you are like me and (not a real natural 
hugger and someone who likes plenty of 
personal space in meetings to spread out my 
iPad, cellphone and files) you need to com-
municate this to others so they understand 
and feel accepted.  You can do this by being 
the first to set the tone of the interaction by 
offering a strong handshake in lieu of a hug 
or choosing a more "out of the way" seat at 
a meeting.  Sometimes you can simply tell 
people you like a little more space.

If you are unsure if you might be invading 
someone's personal space, watch for these 
clues:  the person is backing up or leaning 
away (or you might have bad breath), they 
dodge a hug or place his or her hand, note-
book in the space between you.

So before your friends start calling you a 
close talker or an unwelcome hugger behind 
your back, keep an eye on your social behav-
ior.

Mary Louise VanNatta, CAE is the CEO 
of VanNatta Public Relations a PR, event 
planning and association management 
firm in Salem, Oregon. www.PRSalem.
com, .com/PRSalem.

Don't Stand So Close To Me:  
Personal Space In Business

As we watch the recovery of commercial 
real estate, it’s wise to note that com-

mercial follows residential. Therefore, to bet-
ter understand our local commercial market, 
we need to recognize where residential is 
headed at this time. 

Realistically, we are two 
to three years from what 
would be considered a 
“normal” residential real 
estate market.  New home 
construction in the Sa-
lem/Keizer area is still 
off approximately 50 per-
cent from pre-2006 num-

bers.  
One of the biggest chal-

lenges is that we are living 
in a  artificially-induced, 
low interest rate envi-
ronment.  Historically, 
interest rates for residen-
tial have averaged be-

tween five and six percent.  The transition to 
higher interest rates will be a challenge for 
the general public.  

Home prices will remain stagnant during 
this period of rising interest rates.  There 
has been a fundamental change regarding 
thoughts about home ownership as a result 
of the past recession.  Many people don’t 
feel confident that home values will continue 
to rise. With first time homebuyers waiting 
longer to ensure that they can purchase what 
they really want and the “Millennials” mak-
ing up the largest segment of this market, we 
are seeing a hesitancy toward purchasing un-
til the market shows a stable recovery. 

Bottom-line is that we are still in a recov-
ering market that will be a slow and steady 
climb back toward stabilization.

For more information visit www.CBCRE.
com or call 503-587-4777 Source: Peter Rog-
er, Coldwell Banker Residential.

Residential 
Real Estate 
Market Update

ALEX RHOTEN
PRINCIPAL 
BROKER,  
COLDWELL 
BANKER 
COMMERCIAL 
MOUNTAIN 
WEST 
REAL ESTATE

At a Community Support Celebration 
in Portland last November, Wells Fargo 
presented grants totaling $450,000 to 
eight nonprofit gr oups to benefit thou-
sands of people in need in Oregon com-
munities.

Wells Fargo has donated $1.1 billion to 
nonprofit groups across the nation dur-
ing the past four years to support and 
revitalize communities, help charitable 
organizations and grow local economies. 

Wells Fargo set a goal in 2011 to donate 
$1 billion to nonprofit groups by 2017. 
The financial services company achieved 

that goal three years early. 
"Caring for our communities and help-

ing individuals and families is one of the 
most important things we do at Wells 
Fargo and is a strong part of our culture," 
said Jon Campbell, Wells Fargo's nation-
al head of Government and Community 
Relations. 

"We're so proud to have 265,000 team 
members who unselfishly give their time 
and donations year after year," Campbell 
added. "As a company, we realize the op-
portunity that we have to make a signifi-
cant impact, and we work to make that as 

meaningful as possible." 
Wells Fargo donated $281.2 million to 

17,100 nonprofit groups in 2014, mark-
ing the sixth consecutive year of more 
than $200 million in donations. 

Wells Fargo, No. 29 on the 2014 For-
tune 500 list, ranked as the top corporate 
philanthropist in cash donations in 2012 
and placed second in 2013, according to 
The Chronicle of Philanthropy (rankings 
for 2014 will be released later this year). 

"We're not the nation's largest company 
or even the largest bank, but we are hon-
ored to be one of the top companies in 

supporting our communities," Campbell 
said. 

Wells Fargo's corporate citizenship ef-
forts are focused in three areas: social, 
economic and environmental. This com-
mitment includes valuing and supporting 
diversity and inclusion, strengthening 
financial knowledge and opportunities, 
education, affordable housing, and envi-
ronmental sustainability. 

For more details about Wells Fargo's 
philanthropic initiatives, visit www.
wellsfargo.com/about/csr. 

For the second time Chemeketa has refi-
nanced general obligation bonds for capital 
construction and saved property taxpay-
ers millions of dollars. The college paid off 
$23,905,000 from bonds issued in 2011 with 
a bond purchased on March 10, 2015 at a 
lower interest rate.  Taxpayers will net a sav-
ings of $1.3 million on a present value basis 
and $2.2 million over the life of the loan.

Just last May, Chemeketa refinanced its 
original debt from 2008 to save taxpayers 
$2.3 million.

The college informed its Board of Educa-
tion of the most recent refinancing at its 
Wednesday March 18 meeting. The Board 
had authorized such a transaction at its Jan-
uary 21, 2015 meeting.

A majority of voters in Marion, Polk and 
Yamhill County supported assuming a prop-
erty tax liability totaling $92 million dollars 
when they approved a 2008 bond levy au-
thorizing Chemeketa to construct  -

1. The new applied technology building 
opening in fall of 2015 on the Salem campus

2. The new welding building on the Salem 
campus

3. The addition to  Building 8 that houses 
our health science classroom complex on the 
Salem campus

4. The remodel to Building 4 to improve 
our electronics and visual communication 
programs on the Salem campus

5. The new life safety building at Cheme-
keta Brooks

6. The new building at the Chemeketa 
Yamhill Valley campus

Chemeketa 
Saves 
Taxpayers 
Millions 
In Bond 
Financing

Wells Fargo Community Donations Top $1 Billion In Four Years 
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155 Liberty St. NE
The SALEM ARTS BUILDING (aka SAB) is a mixed-use building – 

with artist studios, residential, retail and office space available. This is 
a prime opportunity to live or work in the heart of downtown Salem!

Studios and Commercial Spaces from 136 to 2000 square feet. Rents 
starting at $195 a month.

2195 Hyacinth St. NE
THE HYACINTH building was originally the Overhead Door manu-

facturing plant & warehouse. We are in the North Salem Gateway, 
a community of industrial commercial and burgeoning residential 
areas.

2195 Hyacinth St NE
Commercial Industrial Space with flexible terms. From 250 to 2500 

square feet. Rents between $250 and $2500.

Leasing Information:
James Hauge
503.510.4005

Lindsey Martin
503.390.1375

LegacyRE.com

Arts and Business partnerships are a nat-
ural match.  In order for arts organiza-

tions to present great events in a community 
it takes planned coordination and partner 
cooperation: Patrons to purchase tickets, 
organizers to bring together all the elements 
and businesses to help support the event.  

When a business chooses 
to sponsor an event they 
help bring awareness of 
the  event and the arts or-
ganization to the commu-
nity and respectively the 
arts organization is able 
to bring awareness to the 
public of the individual 

business.   
The Elsinore Theatre has 

been fortunate that many 
local businesses have seen 
the value in supporting the 
Theatre in addition to sup-

porting other local arts organizations over 
the years.  This season the Theatre is appre-
ciative of the support provided by its season 
sponsors.  Doty, Pruett, Wilson & Co. in part-
nership with Diversified Financial Benefits 
have shown their support for the Theatre by 
sponsoring three incredible fantastic events: 
NEIL BERG’S ROCK N ROLL DECADES, 
MALLORY LEWIS & LAMB CHOP and IN 
THE MOOD; 1940's Big Band Revue.  Their 
involvement with these three performances 
helped bring capacity crowds to the Theatre.  
Doty, Pruett, Wilson & Co. (Doug Doty and 
his team) along with Diversified Financial 
Benefits (A.J. Stoll and his team) have been 
staunch business supporters of the Theatre 
for a number of years

For the past two years Country Financial 
has been a proud supporter of DANCING 
WITH THE SALEM STARS.   This special 
event presented by the Elsinore Theatre mir-
rors the Network TV Version of the dance 

show, except the stars are "local Salem Stars" 
who  compete for the coveted mirror ball 
trophy.  Congratulations to this year’s win-
ner Robert Salberg.  Robert followed in the 
footsteps (or should we say dance steps) of 
our Season 1 winner Kelly Swanson-Jaecks.  
Planning is already underway for "Season 3" 
of DANCING WITH THE SALEM STARS.

Additional business support  this season for 
the Theatre has come from Chamberlain Fi-
nancial Services along with MassMutual Or-
egon  with their sponsorship of THE TRAIL 
BAND, Cubanisimo Vineyards with their 
support of HABNEROS, Redhawk Vineyard 
& Winery with their support of REMEM-
BER WHEN ROCK WAS  YOUNG; ELTON 
JOHN TRIBUTE and KBZY 1490 AM with 
their support of THE BROTHERS FOUR 
concert. The WEDNESDAY EVENING FILM 
SERIES has been supported this season with 
the generosity  of Illahe Vineyards, Saalfeld 
Griggs and the Bauer Families. 

In recent years there have been more great 
Salem Businesses that have chosen to part-
ner with the Elsinore Theatre for multiple 
events; The Roger Yost Gallery, Sperry Van 
Ness Commercial Advisors, Salem Health, 
Columbia Bank, and Portland General Elec-
tric.

Businesses are able to assist arts organi-
zations with their financial and marketing 
support to help ensure quality and positive 
events happen within our community and 
also at The Historic Elsinore Theatre.  It is 
important for each business to identify an 
event which represents their business values 
to ensure a positive partnership.

On behalf of the Elsinore Theatre I would 
like to offer a BIG THANK YOU to all our 
sponsors, present and past, who have  been 
our partners throughout the years.   And re-
member ... it's never too soon to plan for next 
seasons arts partnership.

Arts - Business Partnerships

STEPHEN MARTIN
EXECUTIVE 
DIRECTOR 
HISTORIC 
ELSINORE 
THEATRE

Historic Elsinore Theatre, 170 High St SE, Salem, OR 97301, (503) 375-3574
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I ventured again to Chicago for my business 
and as usual, it is a lot of work, frustrating 

(like getting lost inside,…within the building 
walls!!!), energizing, tiring, challenging, but 
it is also fun.

I had a chance to see 
again in action the “cook-
ing process” of sous vide.

Sous vide is French for 
something like “under 
vacuum”. It is basically 
cooking under water. You 
would seal your food in 
a vacuum bag or Ziploc, 
immerse it in a pot with 
heated water that has a 
constant circulating mo-

tion and a controlled temperature. The circu-
lation of the water makes it possible to have a 
consistent temperature all throughout.

You can actually leave your food in the bath 

for long time without damaging or overcook-
ing it, because the temperature of the water 
will never go above your desired setting.

Many restaurants are using this technology 
to achieve the perfect cooked meal. For ex-
ample: a steak, a roast, will be done at your 
preferred doneness all the way.  You better 
decide how you want your meat because you 
will have for example, rare from the front to 
the end.

The price is a little stiff at the moment, but 
it has been coming down since more com-
panies are developing new sous vide system 
pots.

And talking about different kind of cook-
ing, there was an interesting subject that was 
going around the show: The first 3D Printed 
Food Products. The actual Printer was not at 
the show, but its buzz sure was.

We are talking about “confections” made 
by a 3D printer. I know you have seen three-

dimensional objects come alive on some TV 
specials, like a gun for example. 

Now, I am talking about food that you can 
actually buy and eat. This particular compa-
ny (one of three) is making it only in small 
batches in Los Angeles and it only comes in 
peppermint and tart blackberry.

It is almost impossible to comprehend that 
something that comes out of a printer is ed-
ible, even though it is food paste or a liquid 
or gels where a syringe- like device extrudes 
a paste that is gradually built into a three di-
mensional shape.

So, if you decide not to eat the beautiful 
cake that just came off the printer, in what 
part of the refrigerator you should store it?

The top shelf is the warmest part of your 
fridge, so you want to keep that shelf for 
items that you are going to use pretty quickly 
like drinks or ready to eat food.

The middle shelf maintains a more consis-

tent temperature so it is great for dairy prod-
ucts. It can actually extend the life of your 
products.

The bottom shelf is the coldest part, so you 
want to keep your meats here.

Drawers are more problematic if you don’t 
separate fruits from your veggies.  Fruit 
emits more gas than vegetables so don’t let 
the poor vegetable suffer and wilt. 

Let one drawer be a gas chamber for the 
fruit!

Doors are a poor storage for eggs or milk. 
The average person opens it 22 times per 
day and every time, some of cold next to the 
door escapes. Well preserved food like condi-
ments, jam, jellies and the like will be very 
comfortable here.

So, do you think you have to reorganize 
your fridge? 

Until next time, keep on cooking
Lullu

Do You Think You Have To Reorganize Your Fridge? 

With the opening of their new store in 
North Salem, Capital Pawn is the first 
Pawnbroker in Salem to operate two lo-
cations. The new store is located at 3297 
Portland Rd.  Capitol Pawn has been serv-
ing Salem since September 2011 from their 
flagship showroom at 3335 Commercial 
St. SW.                      

Bryan Fitzgerald, south Salem Opera-
tions Manager is excited about the expan-
sion. “Customer service is a lost art in the 
pawn business.” The staff at both stores 
go the extra mile to treat each and every 
customer with respect and a great deal of 
professionalism.  Capitol Pawn clerk Josh 
Cole said that his favorite thing about 
working for Capital Pawn is the repeat cli-
ents and all the unusual items they bring 
in. Last year capital Pawn won a bronze 
medal for the best jewelry store. This year 
Capital Pawn is nominated for best cus-
tomer service, best place to buy a unique 
gift. 

The pawn and loan industry has old 
roots in commerce. The word Pawn be-

ing Latin from Pledge. Dating back to the 
1500’s Pawnbrokers have been a staple in 
the collateral loan business. Unlike banks 
or finance companies Pawnbrokers do not 
report unpaid or defaulted loans to any 
credit service. Capitol Pawn acts as an al-
ternative to traditional loan companies by 
loaning quick cash to clients who would 
rather not or cannot borrow money from 
a bank or conventional finance sources. 
Loans from Capitol Pawn or any Pawnbro-
ker are not recorded on the client’s credit 
rating. In addition to collateral loans, 
Capitol Pawn buys and sells Gold, Silver, 
Gems, Watches, Guns, Musical Instru-
ments, Cameras, Computers, Tools, Bikes, 
Snowboards, Electronics and just about 
anything else you can think of… with a 
good resale value. Bargain hunters are fre-
quent visitors of Capitol Pawn for the thrill 
of a good deal. Both stores are open Mon-
day through Friday from 10Am to 6PM, 
Saturday 10Am to 5Pm, Closed on Sunday. 
Capitol Pawn is a company you can trust. 

 

Capitol Pawn, First To Operate Two Salem Area Locations

Capitol Pawn, Operations Manager, Bryon Fitzgerald

LULLU TRUITT
SBJ FOOD 
EDITOR

Through April 25. Hours vary.
The 2015 Young Artist Showcase provides 

us with a window into the artists of the fu-
ture. The imagination runs wild and there 
are no limits to the creativity of the youth in 
our community! Gallery Hours: Tue.-Fri. 10 
a.m.-5 p.m., Sat.-Sun. noon-5 p.m. Closed 
Monday. Free admission.

Bush Barn Art Center
600 Mission St. SE
Salem, OR 97301
503-581-2228
www.SalemArt.org

Cherry Blossom Days
March 27-April 12. 11 a.m.-9 p.m. daily. 

Weekend activities.
Celebrate springtime under the tranquil 

beauty of cherry blossoms during three 
weekends of cultural heritage around down-
town Salem. Picnicking, blossom viewing, 
fashion shows, heritage tours, live mu-
sic, 5k run, beer garden, food trucks and 
comic book convention. Free admission.  

Capitol Mall
900 Court St. NE
Salem, OR 97301
503-364-1403
https://www.facebook.com/events

Willamette Valley Wine & Jazz Festival
March 27: 6-11 p.m. and March 28: 10 a.m.-

9 p.m.

$25 Tickets. Located in Historic Silver-
ton, Oregon - Oregon Garden, Elks Lodge, 
Seven Brides Brewing, Creekside Grill, How-

ard Hinsdale Cellars, The Gathering Spot 
& more. Friday night: Wine/food pairing 
discounts at various venues, concert at Elks 
Club. Saturday: Wine tasting, live jazz, com-
memorative wine glass, Oregon Garden ad-
mission. Performers: Tony Pacini Trio,  Gre-
ta Matassa Quartet, Mark Simon Quintet. 

895 West Main St.
Silverton, OR 97381
503-873-5615
www.willamettevalleywineandjazz.com

Exhibit: 2015 Young Artists’ Showcase
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It was only fitting that the recent Farewell 
Reception for Salem City Manager Linda 
Norris was held in very special location on 
the second floor in the Willamette Foyer of 
the Salem Convention Center.

Directly out of the large windows with 
the beautiful amber Sun setting behind 
the speaker’s stage, stood City Hall and the 
South Block construction project nearing 
completion on the old Boise Cascade site.

It doesn’t seem like that long ago that it was 
all just a dream. It was not an easy effort. 
Linda Norris and her steadfast approach to 
the task at hand have clear results that are 
history making. The Salem Conference Cen-
ter proposal had many disbelievers. Now 10 
years later Linda Norris is proud to say that, 
“We are all standing here tonight as wit-
nesses to a grand success for the Salem com-
munity.” The Salem Conference Center has 
made a profit since it first opened.” Due in 
part to the diligence and perseverance of Lin-
da Norris. Former Mayor Janet Taylor made 

a heart warming appearance to give 
Norris accolades for her years of ded-
ication. “Linda Norris and her ability 
to get things done, have helped make 
Salem the great city that it is today.” 
Taylor went on to say “I don’t know 
how she did it..I never once saw Lin-
da rattled.” The crowd of department 
heads, city councilors, many officials, 
legislators and countless community 
leaders were thunderous with ap-
plause during former Salem Mayor 
Janet Taylor’s kind words for Linda 
Norris. It was Janet Taylor’s night as well. 
She was a comfortable and missed voice in 
our town. Salem Police Chief, Jerry Moore is 
clearly a big fan of Linda Norris too. “When 
things go well in government there’s a good 
reason,” “Linda was that reason” He reaf-
firmed her work ethic and great ability to 
juggle so many duties of the job. Senator 
Jackie Winters said “Linda knows where all 
the keys are,” and more importantly where 

the sand bags are 
kept and what to 
do with all those 
big trucks and 
equipment. Jackie 
always knows how 
to keep it real. Sa-
lem City Councilor 
Brad Nanke said,  
“What I will miss 
the most about 
Linda Norris is her 
talent to handle 
things with no 
nonsense.”  Sen-
ate President Peter 
Courtney opened 

the program with a message that certainly 
rang true to the crowd of Linda Norris fans.

 “Linda Norris is the Gold Standard in pub-
lic service and we are all going to miss her.” 
These are a just a few noteworthy quotes re-
garding Linda Norris, Mayor Anna Peterson, 
“She will be greatly missed. But her legacy of 
financial stability and well run city services 
will carry us into the future on solid foot-
ing.” Cyndi Astley, Thank you for the years 
of service.” Sedcor President, Chad Free-
man, “Linda Norris has been a huge catalyst 
for the work we do to grow jobs and invest-
ment in the City of Salem. Her vision is im-
printed throughout  this community. We will 
greatly miss her wisdom and leadership, but 
wish her the very best on this next step of 
her journey.” Steve Johnson, VIPS, “I have 
the highest opinion of her and work for the 
City.” Barb Hack Resch, Salem Chamber 
President,”Linda Norris has been great for 
the Salem community. Her foresight and vi-
sion has lead Salem down a path to a safe, 
wonderful and livable community. She will 
be missed.” Susan Gallagher,”We appreciate 
her vision and ability to get things done ef-
fectively, with wisdom, grace and charisma. 
She has been a great supporter of our core 
values for Salem. Linda’s work for the com-
munity will be dearly missed, but we are very 
happy for her too and hope to see her stick 
around.”

Linda Norris Farewell Attracts A Legion 
Of Community Leaders

New Salem 
Dragon Boat 
Team Starts 
For Cancer 
Survivors

The Salem Cancer Institute and World Beat 
Dragon Boat Club have teamed up to form 
a brand new dragon boating team. This new 
team needs 25 cancer survivors who are ea-
ger to embrace a new sport, enjoy a novel 
way to fitness, and have fun with like-mind-
ed others while learning to navigate and race 
a dragon boat!

 Julie Bryant, long-time dragon boat pad-
dler in Salem has been the inspiration for the 
new team. After a recent struggle with the 
disease, Julie saw how her passion for the 
sport had helped her through her illness, and 
how the in-built network of friends on her 
team could be a great bonding tool for other 
cancer survivors like herself.

 “As a long-time committed dragon boat 
racer, I know how the sport can help cancer 
survivors come together through our shared 
experience, and find new friendships by hav-
ing fun and unique experiences together. 
This team will work together toward health, 
hope and high quality of life.”

The team, which Julie is calling the Unsink-
able Survivors Association (Team USA), will 
meet each week, don life jackets, grab pad-
dles, and figure out how to propel a 50-foot 
long teak Chinese dragon boat along the Wil-
lamette River. Julie already has a tiller (the 
steerer) who has volunteered to take charge 
at the helm. A dragon boat has 11 benches 
and needs 22 paddlers to have a full boat, so 
needs about 25 or so people to get involved 
and embrace this opportunity.

Andrea Petrone at the Salem Cancer Insti-
tute at Salem Hospital agrees. “This is such a 
great opportunity that Julie has created for 
local survivors and ties in perfectly with our 
new survivorship program aimed at restor-
ing wellness after cancer.”

The program is extremely affordable – with 
total fees of just $100 covering practice twice 
each week from early April to the end of 
June, and race fees to enter the Dragon Boat 
Race at the World Beat Festival in Salem 
on Sunday June 28th. A further $75 at that 
time allows paddles to continue through the 
summer and race in the Portland Races in 
mid-September. Team t-shirts are included 
courtesy of Salem Cancer Institute, which 
also has a limited number of scholarships 
available.

The Unsinkable Survivors Association team 
is a part of the World Beat Dragon Boat Club, 
which operates 4 teams in total. Team USA is 
open to cancer survivors and their spouses. 
The team will take to the water in late March 
or early April. Call us now at (503) 581-2004, 
or email us at info@salemmulticultural.org, 
for more details.

Linda Norris & Former Mayor Janet Taylor

Peter Courtney Sentate President & Jackie Winters State Sentor
take a photo with Linda Norris

Kasey Duncan and Linda Norris
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Ideally, one should plan well ahead of their 
chosen retirement date so that everything 

they plan for would simply fall into place when 
the day comes; however, there are a few items to 
consider before you get close to pulling the plug 
on work and begin full or even semi-retirement. 
In this article, we will review some of the things 
that need to be given careful thought when get-
ting ready to leave an employer and then what 
to look for if you roll over your employer retire-

ment plan to your IRA.
When you plan to leave 

your job, an obvious ques-
tion to ask yourself is what 
to do with your retirement 
plan? In most cases, the 
best answer is to roll those 
benefits over to an IRA. 
Compared to most employ-
er plans, public or private, 
the IRA offers wider invest-
ment choices, more control, 

and better options for beneficiaries than those in 
a qualified plan; however, if you are a PERs Tier 
One or Two employee and an advisor suggests 
you roll the pension into an IRA, be extremely 
cautious. Within a span of 25 years, this office 
has only seen a couple of instances where it 
made sense to take the lump sum option. Even 
though a rollover may be best option, there are 
still some issues that need to be addressed. 

While most employer retirement plans are 
plain and straightforward, the plan should be 
reviewed for any special options. If there is em-
ployer stock in the plan, then you are eligible for 
a special tax treatment on the "net unrealized 
appreciation" (NUA) in that stock. It's possible 
to pay no current tax on the benefits while seg-
regating the untaxed NUA outside the plan for 
later long-term capital gain treatment on sale. 

Another option in some plans is subsidized an-
nuities. The plan may offer the employee an an-
nuity deal they cannot replace for the same price 
outside the plan. It is very important to review 
the plan document with your financial advisor 
prior to making any decisions that can’t be un-
done. 

If you are leaving employment between the 
ages of 55 and 59 1/2, there may be an advantage 
to leaving the money, or at least a portion of it, in 
the employer plan until you reach 59 1/2: during 
that interim you can withdraw funds penalty-
free from the employer plan, however unless 
the withdrawal is under the "early retirement" 
exception, it will include a 10% penalty on the 
"premature distribution” from an IRA.

While employer ROTH 401(k) plan options 
are not widely used by employers, be cautious if 
you have one and plan on moving it. If you are 
under 59 1/2 and have money in a "designated 
Roth account" in the 401(k) plan, the money 
must be settled in the Roth plan for five years 
(and the you must be over 59 1/2 or disabled) 
before you can become eligible for a tax-free 
qualified distribution.

Do you have after-tax contributions in the em-
ployer plan? If so, this is a great opportunity to 
have that portion rolled directly into a ROTH 

IRA, while the pre-tax contributions are rolled 
over directly to a Traditional IRA. The only 
reason NOT to take advantage of this is if you 
need the cash immediately, in which case new 
IRS rules allow you to have the after-tax money 
paid to you directly (tax-free of course), while 
sending the pre-tax money via direct rollover 
to a Traditional IRA. Think about this for a mo-
ment: if you are a few years away from retire-
ment and can afford after-tax contributions, you 
could plan to roll them into a ROTH in future 
years, while taking advantage of the tax deferred 
growth now.

What if you have life insurance in your em-
ployer’s plan? A life insurance policy normally 
must be removed from the plan when you retire. 
This event is called the "rollout," leaving you 
with three options. First, you can take the policy 
out of the plan as a distribution. Its fair market 
value (minus any "basis" or "investment in the 
contract") will be treated as a taxable distribu-
tion to you. Second, the plan can surrender the 
policy to the insurance company so that your 
account gets its cash value, which can then be 
rolled to an IRA. Of course, this does mean that 
you lose your life insurance coverage. The final 
option is for you to buy the policy from the plan, 
which requires you to come up with enough cash 
to pay the plan for the policy. Complications and 
special rules apply to each alternative, so a deep-
er review is required for your specific approach 
than what we have space for here.

As a final piece of advice, to do a direct roll-
over, unless you already have an IRA, set up a 
new account FIRST before requesting a distri-
bution from the plan. Typically, you will receive 
the plan's check, even though the check is pay-
able to the IRA custodian or trustee. You then 
have the responsibility to get the check to your 
advisor to complete the direct rollover.

Lastly, it is strongly advised that you get pro-
fessional help to complete the rollover. The HR 
person in your company or government depart-
ment is not a trained financial advisor; financial 
planners can relay lots of “bad advice stories” 
from clients relying on what they were told at 
work. A financial planner should really oversee 
the process and make sure it is done correctly 
and if mistakes are made, you have some re-
course. Even at that, keeping the above infor-
mation in mind ask questions and be actively 
involved. It is your money and your future we 
are talking about. 

The purpose of this article is to inform our 
readers about financial planning/life issues. It 
is not intended, nor should it be used, as a sub-
stitute for specific legal, accounting, or financial 
advice. As advice in these disciplines may only 
be given in response to inquiries regarding par-
ticular situations from a trained professional. 
Ray Sagner is a Certified Financial Planner™  
professional with The Legacy Group, Ltd, a fee 
only Registered Investment Advisory Firm, in 
Salem. Ray can be contacted at 503-581-6020, 
or by email at Ray@TheLegacyGroup.com You 
may view the Company’s web site at WWW.The-
LegacyGroup.com 

Countdown To Retirement 

presented by

Exhibitor space now available

May 15 | Salem Convention Center
register at SalemChamber.org

connect

promote

engage
RAY SAGNER
FINANCIAL 
COLUMNIST
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CALL TODAY TO SEE OUR DIFFERENCE

RICHDUNCANCONSTRUCTION.COM  | 503-390-4999

CCB# 158330 WA# RICHDC928DE

EquitablE CEntEr Oak Park DEntal WallaCE rOaD ShEll

Tues-Sat, 10AM-6PM, Located Downtown Salem, 384 Center St. NE, Salem OR 97301, (503) 363-8221, rebootcomputersshop.com

Apple Blowout Sale!
Buy one get 20% off the second

MACBOOK PROS
UNDER $600

IMACS,
STARTING at $300

MACBOOKS,
STARTING at $199

One Year Labor Warranty
60 Days Parts & Labor
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Mon-Fri, 10am-5:30pm, Sat 10am-3:30pm, 216 Commercial Street NE, Downtown Salem

A Day To Remember
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Luxury Home
MOUNTAIN WEST

REAL ESTATE, INC.

Some individual photos are copyrighted by Willamette Valley Multiple Listing Service and its members, and are used with permission.

235 Union Street NE, Salem, OR 97301
503.364.9596   |   ColdwellBanker@cboregon.com

Like us on Facebook:
Facebook.com/cbMountainWest

OPEN 7 DAYS A WEEK
Monday-Friday 8:00 a.m. - 6:00 p.m.   |   Saturday & Sunday 9:00 a.m. - 5:00 p.m.

80 acres with 2 houses. Main house is 3 bedrooms, 
3 baths, 2964 sf with view of the ocean from the 
kitchen. Second is a cute 600 sf cottage. Equestrian 
arena, barn with 3 stalls. (686343)

Andy Alsko 503.930.2651

$1,299,900 Gold Beach

26.25 acres - beautiful views. Magnificent 4172  
custom sf, 4 bd, 3.5 ba. Gourmet kitchen & dining 
rm. Living rm & family rm. Lots of updates. 48x60 
barn w/stalls & arena. Fenced & xfenced. (686751)

stephen G. tAndy pC 
503.580.1483  

$895,000 SE Salem

Independence air park. 3888 sf custom 1-level,  
4 bd (2 masters), 4 ba. Poss dual living, 3-car garage/ 
shop. Your own hanger with private taxi lane from 
airport, usable for RV storage/shop. (655079)

stephen G. tAndy pC 
503.580.1483  

$595,000 Independence

Exceptional estate! Beautiful 5.6 acre estate with 
gorgeous home, shop, barn & tree lined driveway in 
McMinnville area! (686914)

FRAnk thIeRJUnG 503.851.1636

$725,000 Dayton

stephen G. tAndy pC 
503.580.1483  

$849,500 Mill City

Santiam River frontage. River access. 22.8 parklike 
acres with irrig well, timber & pasture. Apx 2700 sf, 
built in 1990, 3 bd, 2.5 ba. Open living with circular 
frplc. 4+ garage, 3 barns & shop. (676173)

lAURIe dAvIs 503.851.2456 
teRRI JUdd 503.999.3148  

$795,000 NW Salem

10.74 acres - 2000 built. Lovely home with 4 bedrooms  
+ office + bonus room, apx 4248 sf. Privacy & views. 
Gourmet kitchen, 3-car garage & workshop area, 
security system, UG sprinklers. Nice! (666197)

stephen G. tAndy pC 
503.580.1483  

$795,000 Dallas

Off the beaten path (grid). 14.8 acre mostly wooded 
prop. Custom 4700+ sf, 3 bd, 3 ba. 1200 sf rec rm (incl  
in sf) w/full bar. Inground pool. 5 custom bath houses.  
Shop, room for 2-4 RV storage w/dump. (680740)

dAn enos 971.832.0171  

$724,999 SE Salem

Custom lodge style home! Beautiful country estate 
nestled in park like setting. 6400 sf, 3+ bedrooms, 
5 baths. 3 custom rock fireplaces, 26’ vaults. Shop, 
pool & tennis court. (676274)

Great soils & water rights. 39 acres. Wonderful 1-lvl,  
apx 3800 sf, 3+ bd, 3 ba, bonus room up. Cstm  
throughout: wood, tile, carpet. Plus apx 1200 sf guest  
home & 20x40 shop. Fenced & xfenced. (677343)

stephen G. tAndy pC 
503.580.1483  

$695,000 Turner

2.58 acres, view, privacy. Predominately brick  
custom home. 5139 sf, 4 bd, 5+ ba, 2 full kitchens, 
formal dining with view, huge storage area/wine  
cellar. Large patios & decks, area for RV. (679518)

stephen G. tAndy pC 
503.580.1483  

$695,000 NW Salem

2.5 acres in Willamina city. Possible division.  
6 bedrooms, 5 baths, 3942 sf. Guest apartment 
over garage. Very private setting. Adjacent parcel 
possibly available. (679929)

Andy Alsko 503.930.2651

$670,000 Willamina

Creekside at its best! Views of Mt Jefferson, golf 
course & hillsides. 2 master suites, 1 on the main 
& 1 on lower level. Spectacular open plan with high 
level fits & finishes. (685494)

ConnIe BResee 503.932.5175  

$629,000 SE Salem

stephen G. tAndy pC 
503.580.1483  

$699,500 SE Salem

Distinguished brick home. 5000+ custom sf, 5 bd,  
5 ba, “Priceless”. 0.35 acre of prof lndscp & privacy. 
Formal style & informal (rec room), together with all 
the amenities. 6-car garage with shop. (674956)

stephen G. tAndy pC 
503.580.1483  

$699,000 S Salem

Chinook Estates 2.73 acres. View & privacy! Custom  
built 2008, 3761 sf, 4 bd, 2.5 ba, open gourmet 
kitchen & family room, master suite on main level, 
media/2 family rooms, 6-car garage. (681047)

ConnIe BResee 503.932.5175  

$849,000 SE Salem

Great views at Creekside! Nestled in trees on 0.33 
acre. One owner builder’s home w/exceptional con-
struction. Master on main. Lower level has game 
room & stepped theater room. (685322)

Willamette River frontage . View, private, & tranquil. 
4000+ sf of custom building & professional interior 
details. Built 2009, 3 bd, 3.5 ba. 650 sf bonus rm/
media rm. 3-car garage. Covered patio. (676569)

stephen G. tAndy pC 
503.580.1483  

$849,500 Keizer

View Creekside Golf Course, Cascade Mtns, & lights of 
Salem. Apx 6000 sf, lavish & tasteful. 4 bd, 4.5 ba, 
mstr on main. Huge gourmet kitchen. Fully lndscpd, 
garden patio, deck. 4+ car gar/workshop. (685045)

stephen G. tAndy pC 
503.580.1483  

$1,295,000 SE Salem

10+ acres with lake. Grandeur, quality, magnificent 
7000 sf. Total time period update. 6 bedrooms,  
5+ baths, grand staircase, hdwd, stone, marble & 
carpet flrs. Overlooks rich gardens. (679876)

stephen G. tAndy pC 
503.580.1483  

$999,900 NW Salem

Ultra custom single level 3442 sf, 3 bd, 3.5 ba.  
Covered outdoor kitchen, BBQ. 38x70 RV storage up 
to 42 ft. Extra garage w/workshop + game rm/media  
rm upstairs area. Fenced pasture. (666109)

stephen G. tAndy pC 
503.580.1483  

$995,000 SE Salem

Willamette River frontage, unencumbered views, 4000+ sf  
(main home & guest house). Elegant time period 
restoration. 6 bd, 5 ba, two 2-car garages, 0.98 acre, 
RV area w/dump. Guest house blt 2002. (686334)

stephen G. tAndy pC 
503.580.1483  

$995,000 NE Salem

Custom built home. 360 degree views of mountains, 
hills, valleys, cities & more. Privacy from every  
angle, without obstructing views. Surrounded by 
open pastures. 5 bedrooms, 4.5 baths. (673960)

JARed FoRd 503.983.0108 
stephen G. tAndy pC 503.580.1483 

$895,000 NW Salem

Once in a great while a truly spectacular “West View”  
S. Salem 1-lvl estate becomes available! Stunning 
2.38 acre property by Illahe Hills Country Club is  
luxuriously appointed & meticulously maintained! (683853)

lAURIe Ann RoGeRs
 503.551.5258 

$1,250,000 S Salem

Majestic elegance! Custom single level on 2 peaceful  
acres! Rich in style & quality, yet long on comfort. 
Bamboo floors, trayed ceilings, 3-car garage, shop 
& more! (681180)

tod JennInG 503.931.8864  

$569,900 SE Salem

Ocean view, 3 bedrooms, 2 baths, 3188 sf, Super 
Good Sense Home. Special electronic air filtration  
system. 3 blocks to beach. 2-story living room.  
3 levels. (666713)

Andy Alsko 503.930.2651 
tod JennInG 503.931.8864

$550,000 Florence

Views at Creekside! Luxurious home w/hardwood 
floors, custom carpet, glorious built-ins. Expansive 
master suite with large secondary bedrooms & bonus 
room. 3-car garage, room for SUV. (685496)

ConnIe BResee 503.932.5175    

$525,000 SE Salem

Wonderful one level, 3 bedrooms, 2.5 baths, with 
huge 3000 sf shop/garage on 1.01 acre lot. Updated 
flooring & paint give this a fresh new feel! (662667)

dAvId CAle 503.361.7212  

$535,000 SE Salem

Santiam River front home. Beautiful home in gated 
community. Custom built in 2005. Spacious kitchen 
opens to dining area & great rm. Hickory cabinets & 
oak floors. Great river view! (677623)

BRIAn smIth 503.361.7151  

$519,900 Lyons

Custom home with endless views! 4 bedrooms with 
over 3000 sf on 0.56 acre. Ample windows & quality  
construction throughout. Master with sunrise views,  
pan ceiling, & spacious bath on main level. (685676)

RICk mAURmAnn 503.316.6330

$525,000 NW Salem
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Andy Alsko 503.930.2651
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custom sf, 4 bd, 3.5 ba. Gourmet kitchen & dining 
rm. Living rm & family rm. Lots of updates. 48x60 
barn w/stalls & arena. Fenced & xfenced. (686751)

stephen G. tAndy pC 
503.580.1483  

$895,000 SE Salem

Independence air park. 3888 sf custom 1-level,  
4 bd (2 masters), 4 ba. Poss dual living, 3-car garage/ 
shop. Your own hanger with private taxi lane from 
airport, usable for RV storage/shop. (655079)
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lAURIe dAvIs 503.851.2456 
teRRI JUdd 503.999.3148  
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10.74 acres - 2000 built. Lovely home with 4 bedrooms  
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Gourmet kitchen, 3-car garage & workshop area, 
security system, UG sprinklers. Nice! (666197)

stephen G. tAndy pC 
503.580.1483  
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Off the beaten path (grid). 14.8 acre mostly wooded 
prop. Custom 4700+ sf, 3 bd, 3 ba. 1200 sf rec rm (incl  
in sf) w/full bar. Inground pool. 5 custom bath houses.  
Shop, room for 2-4 RV storage w/dump. (680740)

dAn enos 971.832.0171  
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Custom lodge style home! Beautiful country estate 
nestled in park like setting. 6400 sf, 3+ bedrooms, 
5 baths. 3 custom rock fireplaces, 26’ vaults. Shop, 
pool & tennis court. (676274)

Great soils & water rights. 39 acres. Wonderful 1-lvl,  
apx 3800 sf, 3+ bd, 3 ba, bonus room up. Cstm  
throughout: wood, tile, carpet. Plus apx 1200 sf guest  
home & 20x40 shop. Fenced & xfenced. (677343)
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$695,000 Turner
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formal dining with view, huge storage area/wine  
cellar. Large patios & decks, area for RV. (679518)

stephen G. tAndy pC 
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2.5 acres in Willamina city. Possible division.  
6 bedrooms, 5 baths, 3942 sf. Guest apartment 
over garage. Very private setting. Adjacent parcel 
possibly available. (679929)

Andy Alsko 503.930.2651
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Creekside at its best! Views of Mt Jefferson, golf 
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Great views at Creekside! Nestled in trees on 0.33 
acre. One owner builder’s home w/exceptional con-
struction. Master on main. Lower level has game 
room & stepped theater room. (685322)

Willamette River frontage . View, private, & tranquil. 
4000+ sf of custom building & professional interior 
details. Built 2009, 3 bd, 3.5 ba. 650 sf bonus rm/
media rm. 3-car garage. Covered patio. (676569)
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STEPHEN G. TANDY
BROKER/SENIOR VP

503-566-5519

STANDY@CBOREGON.COM
See Pages 14 & 15 For My Listings

Specializing In:
• Homes On  

Acreage
• Custom Homes
• Unique & Unusual 

Homes
• Farms & Ranches

POSITIVE ATTITUDE!
OVER 30 YEARS OF EXPERIENCE!

I personally 
handle all of 
my listings.

April Listings
Brings May 

Sales

Networking is one of the most powerful 
ways to boost brand awareness and make 
face-to-face connections with potential cus-
tomers. The Salem Chamber’s trade show, 
SHOWBIZ – coming May 15th to the Salem 
Convention Center –  is one of the best ways 
to do just that.  

As the largest business trade show in the 
mid-Willamette Valley, SHOWBIZ brings 
together business owners and the general 
public at this one-day event. Businesses can 
showcase their brand, as well as focus on 
building relationships with other business 
owners and potential customers on a more 
personal level. 

“Being an exhibitor provides an opportu-
nity for key decision makers to connect with 
each other in an environment that is condu-
cive to conducting business,” said Marla Mc-
Colly, director of events and programs at the 

Salem Chamber. 
Besides the networking, the event is also a 

great way for vendors and non-vendors alike 
to find out what is new in the Salem area. 
This serves as a reminder of what products 
and services are available in the community, 
and encourages them to do business locally 
instead of going out of town.

“This event is just one of the ways the Sa-
lem Chamber supports our regional econo-
my by encouraging people to buy local first,” 
said McColly.

Booths are available if you are interested 
in participating in this event. For details, go 
to salemchamber.org or call 503-581-1466. 
Presented by Columbia Bank and Statesman 
Journal. SHOWBIZ is only one of the many 
ways to build connections and gain exposure 
for your business through the Chamber. For 
more information, go to salemchamber.org. 

ShowBiz Connects Business To Community

Red Raven Gallery, is pleased to feature 
Nancy Eng and Lorraine Dye, a show with 
two local artists that runs April 1 – May 2.  
Please join us on First Wednesday for the 
Artist’s Reception. 

Nancy Eng is an award-winning artist and 
business owner who lives and works in Sa-
lem. She has exhibited in numerous juried 
shows, solo shows and regularly teaches 
art classes. Eng’s work is included in various 
collections, both private and corporate.

“Painting for me is a reacting, feeling situa-
tion, where I feel an interaction between my-
self and the object, a circular flow of energy. I 
feel most alive when I create. All of my sens-
es respond and I feel pulled into something 
larger.”

Eng’s inspiration comes from the visual 
richness of her environment. Fortunate to 
be living in the Pacific Northwest, she draws 
from the nature surrounding her. “Art is a 
means of self expression always evolving 
and taking me in a new direction. My cur-
rent passion is abstract figurative work and 
colorful abstracted layered landscapes. I 
love to experiment with different mediums.” 

“Random Acts of Art” is the theme for Gal-

lery Member, Lorraine Dye.  A native Orego-
nian, Dye has lived most of her life in Salem, 
where she works as an artist, and is involved 
in the business, political and social life of our 
community.

Dye takes every painting as a challenge and 
feels a rush of excitement when starting a 
piece. She prefers Plein Air painting, as the 
human eye can see things that the camera 
does not capture. “Time and weather never 
allow me to finish a painting on site, so I 
sketch the composition and take reference 
photos.” Her work in pastels comes from an 
early passion for drawing.

Residing in the lush, green Willamette Val-
ley, Dye is provided an unending source of 
magnificent scenery and boldly changing 
seasons from which she derives much of her 
work. Her work includes a wide spectrum of 
subjects from still life, to landscape and ani-
mals. Her impressionistic, realistic style in-
corporates strong contrasts and vivid colors.

Visit www.redravengallery.com.
Becki Trachsel Hesedahl, Publicity
Red Raven Gallery, An Artist Cooperative
503-510-0358

Nancy Eng & Lorraine Dye Featured 
At Red Raven Gallery In April

by Chad Oxenford - SBJ Staff Writer
Sea Legs Media is a hard working video team 

that is ready when you are.  Brian Watson & 
Jacob Baily have been doing business in Salem 
since 2011. They both have a great heart to help 
people. Most of the projects that Sea Legs Me-
dia have produced are for non-profits. Brian 
and Jacob are very proud of their work for 
Family Building Blocks. Brain's experience in 
sales has been a great contribution to the suc-
cess of Sea Legs Media. This partnership has 
a passion and creativity for video production. 
Sea Legs Media is excited to explore shooting 
music videos for a local artists. New retail and 

business clients are very important to Sea Leg’s 
Media. When asked about what they like about 
being located in the Reed Opera House they 
responded with a smile on their face, "We love 
that it is in Downtown Salem and so close to 
cool coffee houses, restaurants and plenty of 
places to easily meet with clients,"  They also 
said in that they love the feeling and the people 
in the historic old Reed. 

With the competition in the video field today 
there is nothing more important than devotion 
and spirit for the project. Sea Legs Media has 
what it takes to make your next video produc-
tion a rewarding achievement.

Video Production At Its Best
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John L. Scott Real Estate
Office - 503-585-0100

salemoffice.johnlscott.com

• Interactive Map With GPS
• Location Based Search
•MIs/Property Number Search
• Extensive Search Criteria Options
• Road And Satellite Map Views
• Comprehensive Property Details 

With Photos
• Built In Sharing Tools
• Driving Directions
• Mortgage Calculator

 

SIMPLY TYPE IN YOUR
 BROWSER JLSAPP.COM

Hector L. Garcia voted
"REALTOR OF THE YEAR"
by Salem Association 

of Realtors. 

“We are 
honored and 

proud to have 
you as part  of 

our team!”
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Coffee Roasted on site  Food Made to Order

2725 Commercial street SE
503.581.1716

www.frenchpressroasters.com

503-581-8998
mohrmotors.com • sales@mohrmotors.com

808 12th Street SE • Salem, OR 97302
2012 Ford F-350 XLT Crew Cab, One Owner - Low 

Miles, 17,000 Original, Like New - Fully Loaded
Factory 5th Wheel Hitch

16 Years 
in

Business
Corner of
Mission &
12th St.
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They traveled via the 2014 campaign trail 
shouting promises such as “We will sup-

port small businesses!”  “We will grow jobs!”  
We will protect middle class families!”  The 
gates of Salem’s Capitol opened and in they 
rolled on February 3rd.

We are less than two months into the legis-
lative session, with three 
months remaining, and 
what has ensued is an 
all-out war against small 
businesses and employers.  
Majority leadership and 
the Bureau of Labor and 
Industry (BOLI) are lead-
ing the charge.  

Examples of hot business 
battles:

1. House Bill 2005/Sen-
ate Bill 454 -- Paid Sick 
Leave:  Would require all 

businesses in Oregon to provide a minimum of 
56 hours of paid sick leave per year. Oregon’s 
Legislative Revenue Office just released its es-
timate that this legislation will cost businesses 
in Oregon $1.5 billion over the next four years. 
This action will reduce jobs, reduce current 
benefits to employees, raise the price of goods 
and services and close the doors of some exist-

ing small businesses.
2. House Bill 2386 -- Cease and Desist: This 

bill would give BOLI the authority to issue a 
cease-and-desist order upon a business with-
out due process, potentially shutting down a 
portion or the entirety of a business activity. 
It would then be the burden of the business to 
prove its innocence. If it proves to be a wrong-
ful action on the part of BOLI, however, there 
is no compensatory provision to businesses for 
lost production, lost wages or legal fees.

3. Senate Bill 718 -- Wage lien: Would allow 
a priority lien to be placed on the real and per-
sonal property of the employer for an alleged 
wage claim. Filing a wage claim dispute with 
BOLI prior to placing the lien would not be re-
quired. This is a “guilty and must prove inno-
cence” approach, creating a potentially disas-
trous situation for the business, including with 
existing banking relationships, as an example 
of the harm this could cause.

4. House Bill 3025 -- Ban the Box: Would ban 
the “Have you ever been convicted of a felony” 
box from job applications. It’s the responsibil-
ity of the employer to create a safe working en-
vironment for employees, customers, vendors 
and public. This bill puts the employer in a 
hiring straightjacket, while creating a new pro-
tected class of convicted felons, which would 

place tremendous liability upon the employer.  
We believe that people can change and people 
deserve a second chance, but this bill is beyond 
extreme in its worthy effort. 

5. And the minimum wage conversation that 
has been promised this session has yet to begin 
– but it will.

Each of the above issues piles burdens and 
stresses upon small-business owners who rep-
resent 92 percent of all employers, providing 
52 percent of all jobs in Oregon. These issues 
equate to less job growth and job loss in busi-
nesses that simply give up or move to a more 
business friendly state. This ultimately hurts 
our communities and working families. 

This agenda is a betrayal of trust and does the 
opposite of what was promised.

As U.S. Rep. Kurt Schrader said in a recent 
Statesman Journal article, “Our state is ex-
tremely unfriendly to business, and we’re 
getting worse. The book on Oregon is still the 
same: Oregon is a great place to start a busi-
ness. It’s not a great place to keep a business 
going.”

We heartily agree Congressman Schrader!
Jan Meekcoms is Oregon state director for 

the National Federation of Independent Busi-
ness.

JAN MEEKCOMS
NFIB 
OREGON STATE 
DIRECTOR 

They Came In A Trojan Horse

It’s easier to get fit and lose weight with a 
little help from your friends and a few ex-
perts!  Epic Fitness, located at 706 Madrona 
in South Salem next to Ace Hardware, will 
host its second Thin It to Win It Challenge, 
April 27-June 6, 2015. This 6-week fitness 
and weight-loss challenge/competition is for 
anyone at any fitness level. Individuals can 
sign up for cash prizes to keep or donate to a 
charity of his/her choice.

Participants receive:
A chance to win prizes.
A tracking card to help you meet your goals.
Unlimited gym visits and classes for six 

weeks.
Six extra-credit weight management, nutri-

tion or group training classes 
An optional open house, tour and sign-up 

session will be Friday, April 24, from 4-7 
p.m.  

General manager Michele Vanderyacht 
says, “The first time we did this people had 
such a great time. The18 people who finished 
the challenge lost a total of 141.25 pounds 
and 27.8 percent body fat. That’s why we are 
doing it again and we want everyone to join 
us.”

Registration fee is $90 for members $120 
for non-members. You can sign up at the fit-
ness center any time before April 27, 2015. 
For more information visit www.goepicfit.
com or call 503-991-5159.

Get Healthy & 
Lose Weight With 
EPIC 6-Week, 
Thin-It To Win-It 
Challenge

3rd Saturday/April 18
4-7pm, Reed Opera House 189 Liberty St. 

NE Suite 204, Salem,Oregon, 97301
503-391-4481
 The River City Rock Academy  &  North-

west Comic Fest  are collaborating in live, 
high energy Musical Performances, Pop 
Culture Artist Exhibits & Character appear-
ances. 

The event will take place on the first floor  
and in the Underground, which will also be 
celebrating the Grand Opening of "Big Der-
rick's Barber Shop",

 which features traditional men's, barber 
services , pool table and big screen TV for 
events. 

 www.rockstaracademy.com & www.north-
westcomicfest.com

The travel memoir, Peanut Butt and Nann, 
written by Oregon author Jennifer Hillman-
Magnuson, has been recognized as a finalist in 
the 17th annual Foreword Reviews’  INDIEF-
AB Book of the Year Awards. Here is the com-
plete list: https://indiefab.forewordreviews.
com/finalists/2014/

Each year, Foreword Reviews shines a light 
on a select group of indie publishers, univer-
sity presses and self-published authors whose 
work stands out from the crowd. In the next 
three months, a panel of more than 100 volun-
teer librarians and booksellers will determine 
the winners in 63 categories based on their ex-
perience with readers and patrons.

“After 17 years, our awards program has 
become synonymous with quality because 
our editors set such a high bar on the finalist 
round, which makes it especially tough for the 
judges who select the winners,” said Victoria 
Sutherland, publisher of Foreword Reviews. 
“In every genre, our judges will find an inter-
esting, high-quality selection of books culled 
from this year’s entries.”

Marcelle Soviero, Editor in Chief of Brain, 
Child: The Magazine for Thinking Mothers, 
said, “In this thoughtful, often hilarious book, 
Magnuson crosses parenting cultures with 
her husband and five children, gaining insight 
into herself, and ultimately finding her tribe. A 
powerful debut, Magnuson has the gift of con-
versational prose laced with a quick wit.”

Foreword Reviews will celebrate the winners 
during a program at the American Library 
Association Annual Conference in San Fran-
cisco Friday, June 26, at 6 p.m. at the Pop Top 
Stage in the exhibit hall. Everyone is welcome. 
The Editor’s Choice Prize for Fiction, Nonfic-
tion and Foreword Reviews’ 2014 INDIEFAB 
Publisher of the Year Award will also be an-
nounced during the presentation.

About the publisher She Writes Press:  www.
Shewritespress.com

About Foreword: Foreword Magazine, Inc. is 
a media company featuring a FOLIO: award 
winning quarterly print magazine Foreword 
Reviews and a website devoted to indepen-
dently published books. In the magazine, they 
feature reviews of the best 160 new titles from 
independent publishers, university presses 
and noteworthy self-published authors. Their 
website features daily updates: reviews along 
with in-depth coverage and analysis of inde-
pendent publishing from a team of more than 
100 reviewers, journalists and bloggers. The 
print magazine is available at most Barnes & 
Noble and Books-A-Million newsstands or by 
subscription. You can also connect with them 
on Facebook, Twitter, Google+, and Pinter-
est. They are headquartered in Traverse City, 
Michigan, USA. Find a complete list of nomi-
nees here: https://indiefab.forewordreviews.
com/finalists/2014/

About Jennifer-Hillman Magnuson: Jenni-

fer Hillman-Magnuson is a northwest writer 
and mother of five who has lived in India and 
Abu Dhabi. After having been born in the Se-
attle area and then moving to Bend, Oregon, 
Magnuson met her husband while attending 
Portland State University. In June 2010, Jen-
nifer, husband Bob and five children ages 1- 14 
moved to Chennai in southeast India. 

About Peanut Butter and Naan: Fly-by-the-
seat-of-her-pants mom, Jennifer Magnuson, 
knew her spoiled suburban brood needed a 
wake-up call—she just couldn’t find the time 
to fit one in. But when her husband was of-
fered a position in India, she saw it for what 
it was: the perfect opportunity for her fam-
ily to unplug from their over-scheduled and 
pampered lives in Nashville and gain some 
much-needed perspective. What she didn’t re-
alize was how much their time in India would 
transform her as well. A combination of Eat, 
Pray, Love and Modern Family, with a dash 
of Chelsea Handler thrown in for good mea-
sure, Peanut Butter and Naan is Magnuson’s 
hilarious look at the chaos of parenting against 
a backdrop of malaria, extreme poverty, and 
no conveniences of any kind—and her story of 
rediscovering herself and revitalizing her con-
nection with those she loves the most. Hers is 
a story about motherhood that will not only 
make you laugh and nod with recognition—it 
will inspire you to fall in love with your own 
family all over again. 

Peanut Butter and Naan named Foreword Reviews’ 
2014 INDIEFAB Book of the Year Awards Finalist

The River City 
Rock Academy  
&  Northwest 
Comic Fest
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United Way Worldwide has recognized 
Wells Fargo as the conducting the largest 
workplace giving campaign in the United 
States in 2014, marking the sixth consecu-
tive year Wells Fargo has earned the honor. 

During the company's month-long Com-
munity Support and United Way Campaign 
last year, Wells Fargo team members pledged 
$70.5 million, a nine percent increase from 
2013. It was also the 12th consecutive year-
over-year increase. 

"Wells Fargo is leading by example when it 
comes to engaging their employees in creat-
ing meaningful change," said Brian A. Gal-
lagher, President and CEO of United Way 
Worldwide. "Whether they're donating mon-
ey, giving their time as volunteers or raising 
their voices in support of others, Wells Fargo 
team members are making a real difference, 
especially in the area of financial stability and 
workforce development. This is an inspiring 
example of how corporate partners are work-
ing with United Way to change lives." 

Including the $70.5 million pledged dur-
ing the Community Support and United Way 
campaign, Wells Fargo team members con-
tributed a total of $97.7 million to 30,000 
nonprofits and schools in 2014. Team mem-
bers also volunteered 1.74 million hours dur-
ing the year. 

"These results reflect the care and passion 

that team members have for their com-
munities," said Tracy Curtis, Wells Fargo's 
regional president for Oregon and S.W. 
Washington. "Whether it is contributing to a 
nonprofit, helping in a local food bank or tu-
toring in a school, our team members make a 
difference. I'm proud their efforts and gener-
osity are once again recognized by the United 
Way." 

For many years, Wells Fargo and United 
Way Worldwide have partnered to build 
stronger communities, including volunteer 
activities such as serving meals to the home-
less and working in food banks; cleaning 
waterways and restoring parks and public 
land; and delivering financial education to 
individuals and families using Wells Fargo's 
Hands on Banking program. 

Wells Fargo is a member of the United 
Way's Global Corporate Leadership pro-
gram, which aims to improve lives and create 
lasting changes in communities across the 
country through corporate resources, con-
sumer research and employee engagement. 
The company has previously been honored 
with the United Way's highest award for vol-
unteer engagement. 

For more on how to support the United 
Way, visit www.unitedway.org. For more 
information on Wells Fargo's philanthropic 
initiatives, visit www.wellsfargo.com. 

Giving First In The U.S. For 
Sixth Consecutive Year

It is Spring! Easter is almost here and four 
months into the new year I am beginning 

to find my life again! After 25 years of public 
service, transitioning to the next phase of my 
life is proving to be both an interesting and 
an exciting challenge.

I loved being a county commissioner for 
more than 15 years, and my three terms as 
a state representative prior to that and my 
school board service prior to that; however, 

it was time to move on. 
Time to explore how and 
where to best use my 
time, energy and  talents.

While I continue to be 
actively involved in com-
munity service I am learn-
ing once again that life is a 

balancing act and “to 
everything there is a 
season, and a time to 
every purpose under 
the heaven (Ecclesi-
astes 3:1).

I am rediscovering the life I had before I 
entered public service 25 years ago. Yeah, 
the kids are grown and now there are four 
grandkids! I am becoming more acquainted 
with my own home again. I open a cupboard 
or a closet and marvel at seeing things I had 
forgotten I had. I realize I am way behind on 
my photo albums. Old files need to be tossed 
and I have stacks of personal projects that 
have been collecting dust for far too long.

This new phase of my life has opened my 
eyes to some interesting perspectives and ex-
periences. The most interesting change in my 
life these past few months is how much faster 
I read the newspaper. We all know there is 
a lot going on right here in Oregon with the 
Kitzhaber/Hayes scandal, nationally with 
Obama’s never-ending string of executive or-
ders that skirt his constitutional powers and 
now Hillary Clinton appears to have pushed 
her legal boundaries a bit too far. Scandals 
and corruption intrigue everyone and terror-
ism puts the whole world on edge

After a week’s vacation, I was eager to catch 
up on the local news, but the home town 
headlines looked just like the headlines in 
the state we visited. Education is underfund-
ed, schools are terrible, health care costs are 
way too high and there is a common theme of 

big bureaucracy and centralized government 
gone amuck.

What I am learning, or I should say, re-
learning about government and politics is 
that what most matters to me is the Big Pic-
ture.

As my husband often says, “I just want to 
know the clock works; not how it works.”

Policy wonks and politicians get hung up 
in details when trying to explain to people 
their terrific ideas and the latest data that 
supports their terrific ideas. The problem is, 
they may be smart people, but they put audi-
ences to sleep. 

If politicians want to impress the people 
they represent they ought to make sure to 
keep it simple and focus on delivering on 
their promises.

Of course it is not that easy. Once elected, 
officials at all levels of government soon learn 
how complicated politics is and how difficult 
it can be to manage legislation through the 
throngs of lobbyists and multitude of organi-
zations pulling at them to do what they want 
done. Elected officials start looking for ways 
to compromise and keep lobbyists away 
from their door.

Over time elected officials become too close 
to it all; they try to be too cleaver in explain-
ing their position, or never explaining it for 
fear of offending someone or losing a vote; 
and then they become enamored with the 
power of the position.

Soon the people back home are distant 
and eventually forgotten.The Big Picture 
becomes hazy and the game of politics takes 
over.

I am not trying to be overly harsh on elect-
ed officials; neither am I painting a broad 
brush. But it is easy to fall into the trap of 
being the smartest at knowing how the clock 
works rather than assuring the constituents 
that the Big Picture is clear and the future 
bright.

Back now on the other side of politics, I am 
curious if Oregonians would be interested 
in term limits for legislators. Some counties 
already have term limits for some elected of-
ficials. Just curious.

Patti Milne, retired Marion County Com-
missioner and State Representative, can be 
reached at 503.551.5590. Watch Patti Milne 
on CCTV’s People, Places annd Politics.

PATTI MILNE
PEOPLE, 
PLACES & 
POLITICS

Interesting And 
Exciting Challenge

The members represent the highest pro-
ducing loan officers in the entire division.  

Dick has more than 30 years of home 
lending experience, including the last 20 
years working as a local loan officer when 
she moved to the mid-Willamette Valley.  
She is active with the Yamhill and Salem 
REALTOR® Associations, Home Builders 
Association of Marion and Polk Counties, 
Women of the Willamette Valley, and Pro 
Salem.

“Cindy is an experienced mortgage pro-
fessional who always keeps her clients’ best 
interests in mind,” said Umpqua Bank Se-
nior Vice President and Regional Manager 
Jered Helton. “She understands the financ-

ing needs of homebuyers and homeowners 
wanting to refinance their current mort-
gage.”

Dick has been married to her husband 
Bryan for 33 years, has two grown children, 
and a new grandchild.  She enjoys garden-
ing, camping, hiking, and homemaking.  
Dick reports to Branch Manager Chase 
Holestine and works from Umpqua’s office 
in Salem at 245 Commercial St. SE.

Umpqua Bank Home Lending is a full ser-
vice lender offering a wide variety of home 
loan options for purchase and refinance in-
cluding first time homebuyer, investment, 
custom construction / remodel, high bal-
ance and government financing programs.

Spring Porch Sale, Saturday April 25th
8:00 a.m. - 3:00 p.m.

1 p.m. to 3 p.m. $10 Bag Sale

Assistance League Gift Shop at Daue House 
1095 Saginaw St. S, Salem, OR 97302

(503) 364-8318

Assistance League of Salem-Keizer is an 
all-volunteer non-profit organization with 
programs that serve over 30,000 children, 

teens, and adults in our community

Mortgage Loan Officer Cindy Dick 
was inducted into Umpqua Bank 
Home Lending’s Leaders Club.
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As Secretary of State I have the privilege of 
working to preserve Oregon’s important 

history. In partnership with the State Archives, 
I am inviting Oregon schoolchildren to take 
part in that history by helping to restore and 
regularly display the Oregon Constitution.

The original 1857 Constitution is weathered. 
Its binding needs repairs. Because of security 
and preservation concerns, the State Archives 
keeps the Constitution locked away except for 
rare public displays.

Oregon’s current generation of schoolchil-
dren have a chance to change that.

By participating in the Oregon Constitution 
Challenge, kids can help 
restore and regularly dis-
play Oregon’s original state 
Constitution by funding 
a professional restoration 
of the historic document 
and a secure, climate-con-
trolled display case for reg-
ular public viewing at the 
State Archives in Salem.

Approximately $60,000 
is needed to restore and 
regularly display the Or-

egon Constitution. Each school that raises at 
least $250 by May 31 will have its school name 
engraved on a plaque displayed with the Con-
stitution, so that future generations will appre-
ciate the contribution.

The Oregon Constitution Challenge is open 
to all public, private and charter schools 
throughout Oregon. There are more than 
600,000 schoolchildren in Oregon. If each stu-
dent contributes just 10 cents, then Oregon’s 
schoolchildren can put this project on a path 
to success.

In the early 1980s, Oregon’s school children 
helped raise money to regild the Oregon Pio-
neer on top of the Capitol building in Salem. 
That effort helped engage a generation of Or-
egon schoolchildren in protecting and preserv-
ing an enduring symbol of our state and its 
democracy.

Following on that effort, the State Archives 
and I hope to engage another generation of Or-
egon schoolchildren in protecting and preserv-
ing our state Constitution. The Constitution is 
both an important symbol of our democracy 
and the founding legal document upon which 
Oregon was built. It deserves to be restored 
and regularly displayed, and Oregon’s school-
children are invited to help in that effort.

Oregon’s Constitution was drafted in 1857 
and has had been through a lot in its lifespan.  
In 1880, for example, Oregon’s Secretary of 
State found it rolled up in the back of a safe. 
The Constitution also survived the fire that 
burned down Oregon’s earlier Capitol building 

in 1935.
(Optional)
I’m also encouraging teachers to use the Or-

egon Constitution Challenge to promote civics 
education. As an added incentive, every stu-
dent who submits a written response to these 
questions will have their answers permanently 
added to the holdings at the Oregon State Ar-
chives.

 How many branches of state government 
were established by the Oregon Constitution?  
What are they, and what do they do?

 How many statewide elected officers were 
established by the original Oregon Constitu-
tion?  Why do you think the framers of the 
Constitution established these different state-
wide offices?

The Oregon Constitution establishes a state 
Senate with how many members, and a state 
House of Representatives with how many 
members? How does the size of the Oregon 
Legislature established by the Oregon Consti-
tution compare to other states and to the U.S. 
Congress? How do you think the size of the Or-
egon Legislature affects how the members of 
the Legislature work together?

 Where did the Constitution set the location 
of the state capital? Why did the framers in 
1857 locate the capital where they did?

 Does the Oregon Constitution have its own 
Bill of Rights? How is it similar, and how is 
it different, than the Bill of Rights in the U.S. 
Constitution?

 The Oregon Constitution was written in 
1857, just before the start of the Civil War. How 
was the issue of slavery and African-American 
migration to Oregon addressed by the framers 
of Oregon’s Constitution? What progress has 
Oregon made on the issue of civil rights over 
the more than 150 years since the Constitution 
was adopted?

 What is the initiative and referendum sys-
tem in Oregon? When was it added to the Or-
egon Constitution, and why?

Learn more about Oregon’s Constitution on 
the State Archives website.

JEANNE P. ATKINS
SECRETARY 
OF STATE

The Dairy Court Restaurant is so much 
more to Salem that a just a place to eat. 
For most of the folks that frequent the old 
downtown diner it's like a second home.

They have their favorite booth or stool at 
the counter. Clearly the livelihood of this 
small Cafe is extremely important to the 
citizens of Salem. While many people have 
been coming here for their entire life, new-
comers are made to feel just as welcome as 
the old-timers. Deals are made by the busi-
ness crowd that jam into the booths today 
as they did back when Salem was a growing 
little Oregon state capitol. The customers 
are a who's who and regular people in ev-
ery type of profession. You will see govern-
ment employees, shop keepers, executives, 
students, blue collar workers, white collar 
workers, lawyers, judges, politicians, cops, 
artists, actors, kids and senior citizens all 
meeting in one place. The crowd gathers 

for the same reason, to enjoy the fresh pan-
cakes, great breakfasts, good coffee, simple 
hamburgers and chocolate milk shakes just 
the way they like them. A craving for comfort 
food with no surprises just like they remem-
ber from back in the day is the commonality. 
It's the longest running hangout in the mid 
Willamette valley. This timeless habit was 
built to last. While it is basically unchanged 
from it's rich and colorful history, the Dairy 
Court has seen a few owners. Running the 
show for the past decade is Owner and 
Manager, Marlene Blanchard. She fully un-
derstands and respects the institution and 
how important is to honor the past while 

serving the present. Her first job was a pizza 
maker, so she has had many years experi-
ence in the kitchen. Knowing her customers 
is very important to Marlene and her staff. 
"Sometimes a regular will order breakfast 
and forget to mention how they want their 
eggs or what kind of toast they want," When 
the ticket is turned into the kitchen the cook 
is paying attention and will say "Doesn't Bill 
want these eggs scrambled?" or "Donna al-
ways has sourdough toast." The Dairy Court 
kitchen is busy and efficient. It runs like a 
Swiss watch. No matter how old it gets or 
how many times it strikes noon, it is still on 
time. Sitting at the counter is always enter-
taining. Watching the biscuits and gravy, 
chicken fried steak, ham and eggs, piles of 
bacon with homemade hashbrowns passing 
through the pick up window is torture while 
you are waiting for your order of hot oat-
meal that is ideal for lowering cholesterol. 

Marlene cooks the chili 
from scratch. It's the 
kind of traditional chili 
that keeps the custom-
ers coming in for more. 
A sort of bourgeois 
dish that has fans way 
beyond its simple in-
gredients. Marlene is 
from Texas. She once 
worked as a waitress 
at the famed Gilly's. 
That's the place in the 
movie Urban Cowboy, 
starring John Travolta 
and Debra Winger. 
Marlene Miller is as 

friendly as the Lone Star State and as tough 
as the cowboys that rode in to her tables ev-
ery night at Gilly's. Salem has a fond spot 
for her true grit and her authentic nature. 
Don't mess with Marlene. She has found a 
home at the Cout Street Dairy Lunch. 

Her employees: Brian Walther (cook), 
Amber Hanson (waitress) enoy Marlene’s 
wit and certainly respect her work ethic. It's 
a trickle down effect that is passed along 
to each meal served. Quality people, qual-
ity food and quality service equal a qual-
ity eating experience. Since 1929 The Dairy 
Court remains a flourishing foodie staple in 
Downtown Salem. 

Comfort & HistoryWelcome Jeanne P. 
Atkins New Oregon 
Secretary Of State

Marlene Blanchard Owner of Court Street Dairy Lunch
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William “Bill” Mainwaring is our featured 
Profile in Giving for the month of April. 

A truly outstanding Salem citizen, Mainwar-
ing has served in top leadership positions at 
numerous local organizations, including our 

local United Way (UW) 
chapter, in addition to his 
long established career in 
journalism.

Mainwaring has a sto-
ried history in civic service 
and publishing in Salem. 

After receiving his jour-
nalism degree in 1957 
from the University of 
Oregon, the Idaho na-
tive was briefly a gradu-
ate student at Stanford. 
The then had to report 
to the U.S. Army for six 
months of active duty 

and nine years of reserve duty. Upon his re-
turn, he began his career with the Capitol 
Journal, which he was named  and Publisher 
of in 1962, and later served as President of 
the Statesman Journal. Mainwaring left the 
newspapers in 1976, started a small book 
publishing company, Westridge Press and 
became co-founder of the successful Oregon 
Business Journal, where he remains an officer 
and board member to this day. He has been 
married to Mary Bell of Rickreall since 1962 
and they have raised three children together.

Mainwaring always had a passion for those 
in need. He explains that there are many 
more needs in every community than state or 
local governments can fully meet, thus there 
is a need for charitable organizations. He has 
been volunteering for civic organizations for 

nearly 60 years, the earliest of which included 
the UW. He was honored to serve as President 
or board chair of multiple organizations in 
Salem, among them the Salem Area Chamber 
of Commerce, Salem City Club, and Oregon 
Symphony Society in Salem, Salem Social 
Services Commission, Salem Hospital Foun-
dation and the Marion Historical Society. Ac-
cordingly, he was named Salem First Citizen 
in 1981. More recently, Mainwaring has been 
a board member of the Salvation Army, the 
Mission Mill Museum/Willamette Heritage 
Center, and First Presbyterian Church. 

“I’ve always considered United Way [to be] 
our community’s best charitable cause,” he 
shares. Previously serving as a board mem-
ber, officer, and President of our UW chapter, 
Mainwaring followed after his father Ber-
nard who was named President in 1957. His 
father’s enthusiasm for community service, 
particularly the UW, inspired his altruistic 
mindset. He hopes that in the future, the UW 
will be strengthened financially, and become 
even better in identifying our highest priori-
ties. Mainwaring deems the UW to be an “ef-
ficient and convenient way to strengthen the 
fabric of our community,” and would like to 
see all of us contributing our dollars as well as 
our time and energy to its efforts. All of us at 
United Way treasure Bill’s continued engage-
ment. 

I know I speak for many in Salem and cer-
tainly our United Way when I thank Bill 
Mainwaring for being a stellar example of giv-
ing in our community.

For more information on how to  LIVE 
UNITED, call us at 503-363-1651 or visit 
www.unitedwaymwv.org.

RANDY FRANKE
EXECUTIVE  
DIRECTOR, 
UNITED WAY 
MID-WILLAMETTE 
VALLEY

Profiles In Giving: Bill Mainwaring Honeywood Winery Selects Rescue 
Dog For New Dog Gone Wine Label

Proceeds to benefit animal-focused non-
profit organizations. Described as a won-
derful family rescue dog who loves lots of 
attention, Finlay will soon enjoy plenty of 
notoriety as the winner of Honeywood Win-
ery’s contest to appear on a new release of 
Honeywood’s Dog Gone Wine collection.

Selected from more than 350 entries, Fin-
lay is a 1 ½ -year-old mixed breed (Husky, 
Collie and possibly Rottweiler) who was 
rescued by Second Chance Companions 
and adopted by the Morescalchi family in 
December 2013.

Finn, as he is nicknamed, loves long walks, 
car rides, squeaky toys, and everyone he 
meets, according to owner Jeanelle Mores-
calchi.

“He has a great smile and is very photoge-
nic,” Morescalchi wrote in her contest essay 
explaining why Finn should be the next Dog 
Gone Wine star. The judges at Honeywood 
Winery agreed.

“We received so many fabulous photos and 
heartwarming essays, it was really tough to 
choose which dog would best represent our 
wines,” said Lesley Gallick, general man-
ager of Honeywood Winery. “We fell in love 
with Finlay’s friendly face and could tell he’s 
just as lovable and irresistible as our wines.”

Gallick said that because Finlay is a mix 
of three breeds, his photo will appear on 
Honeywood’s Tripleberry Wine – a unique 
blend of three berries (Marionberry, Rasp-
berry and Strawberry) and one of the win-
ery’s best sellers.

Besides being featured on the wine bottle 
label, Finlay will also receive a professional 

photo shoot with Noses Tails Paws Pet Pho-
tography and a Honeywood Winery gift bas-
ket to share with his owner. This summer 
Honeywood plans to unveil the new Dog 
Gone Wine name and label featuring Fin-
lay’s photo.

Initially created in partnership with the 
Willamette Humane Society for a June 
2008 fundraising event, Dog Gone Wines 
are now part of Honeywood’s regular port-
folio, featuring seven of its most popular 
wines in special packaging. Honeywood 
donates a portion of all Dog Gone Wine 
sales to the Willamette Humane Society or 
by special request to other animal-focused 
non-profit organizations.

Finlay, the rescue dog.

Companies from large to small spend an 
incredible amount of money and count-
less hours every year on all kinds of sales 
increasing systems, programs and tools 
with the hope and expectation of increas-
ing business, sales and profits. The prob-
lem is most sales increasing systems, pro-
grams and tools typically fail to work or 
at best produce nominal and temporary 
results. Why is that?

After personally helping hundreds of 
my clients substantially increase their 
business and income with effective sales 
training, coaching and mentoring I’ve no-
ticed a troubling pattern as to why many 
of them struggled and failed for so long 
before they hired me. I’ve come to realize 
that there are main 4 reasons why most 
sales increasing systems, programs and 
tools typically fail to work and that’s be-
cause they do not address these 4 core is-
sues:  

Who Is Your Ideal Client?  
Believe it or not, you don’t want to do 

business with everyone! You only should 
do business with people you want to do 
business with and they want to do busi-

ness with you. I call that type of person 
your “ideal client.” In order for you to 
substantially increase your business and 
income, it’s critical to your success that 
you know exactly and in detail who your 
ideal client is that is most likely ready, 
willing and able to do business with you 
today. You also need to know what your 
ideal client is looking for in your products 
or services, when do they need or buy your 
products or services, where is your ideal 
client looking for you and your products 
or services, why do they need or want to 
buy your products or services and how 
best to reach them with a unique message 
that resonates, attracts and causes your 
ideal client to want to do business with 
you today. Who is your ideal client? 

One Size Does Not Fit All!
Every business and sales person is com-

pletely different in the way they like to 
market and sell their products or services. 
Therefore a one size fits all approach from 
a “sales guru” never works! The funny 
thing is there several effective ways to 
market and sell your products or services 
to your ideal client. The important thing 

to know is the type and style of marketing 
and sales approach you and/or your sales 
people are most comfortable with that 
resonates with and attracts your ideal cli-
ent. What type of marketing and sales ap-
proach are you or your sales people most 
comfortable with that really resonates and 
attracts your ideal client?

Business Owners And Top Producing 
Sales People Make For Very Ineffective 
Sales Managers And Trainers!

Many small business owners try very 
hard to effectively train their sales people. 
Lots of medium to Large companies and 
individual sales people tend to buy into or 
hire top producing sales people as sales 
managers or sales trainers because they 
hope that person can magically increase 
their business, sales and profits. This 
hardly ever works because most if not all 
business owners and top producing sales 
people are not equipped and gifted at ef-
fectively teaching, mentoring, guiding 
and coaching sales people in a way that 
produces excellent and consistently prof-
itable results. Who is training you and/
or your sales people how to effectively in-

crease business, sales and profits as well 
as customer satisfaction reviews?

You Are In The PEOPLE Business, It 
Just So Happens That You Sell Products 
Or Services Too!

Nobody likes to be sold things but every-
body loves to buy things. Therefore, you 
need to understand and master people 
skills not selling skills if you want to sell 
more of your products or services. In oth-
er words, your ideal client will do business 
with you over your competition if they like 
you, trust you, respect you, value you and 
believe that you are the best person to do 
business with regardless of price. Are your 
people skills attracting or detracting your 
ideal client?  

David Harrison is the founder of David 
Harrison Consulting based in Salem. Da-
vid specializes in substantially increasing 
your business and income with proven 
sales training, coaching and mentoring. 
To contact David for a free consultation 
email him at David@DavidHarrisonCon-
sulting.com or call (503) 508-4097.

4 Reasons Why Most Sales Increasing Systems, Programs & Tools Fail To Work
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Feeling Exhausted? Burning the candle 
at both ends? It’s the daily struggle for 

most business people; finding a manageable 
work/home life balance.  Here’s one way to 
help take a load off your shoulders, OUT-
SOURCING.

What is outsourcing? Outsourcing is when a 
company or individual subcontracts services 
outside their company instead of having an 
employee doing the job. Outsourcing can be 
temporary or permanent. 

What are the benefits of 
outsourcing? Outsourcing 
allows you to able to focus 
on areas of your greatest 
strengths. It will also free 
up time to focus on areas 
such as project manage-
ment, business devel-
opment and things you 
would prefer to do.  

Let me give you a couple 
of examples of temporary 
outsourcing. 

Let’s say you want to write a book. Because 
of your limited time schedule you don’t know 
where to find the extra- time in your day. May-
be you spend four hours a week doing home 
chores.  While you know you are capable of 
cleaning your own home, you may decide to 
outsource a housekeeping service to do your 
chores so you can commit that time to write. 
Your book may take a year or two to write, 
but once you are done, you might decide to go 
back to doing your own housekeeping. 

Many of us have kids in after school activi-
ties. This not only takes time out of our kid’s 
lives, but ours, as well.  During this time in 
your life, you may want to consider outsourc-
ing a meal planning service. A service like 
this will provide you with weekly recipes and 
shopping lists. Instead of going to the gro-
cery store every day after work, you might 
only have to go once a week. Meal planning 
will also take the guesswork out of figuring 
out what to make for dinner each night. Ul-
timately, this service will free up time in your 
schedule to do the things you want to do such 
as attending your daughter’s softball game. 

Here are some ideas for permanent out-
sourcing. 

Keeping up with technology is imperative. 
For many of us, this includes hiring an out-
side company to manage websites. For me, I 
do not have the desire or expertise to create 
and update my website. As long as I own my 
business, I will always outsource this service. 

Yard work is something many people just 
don’t have the time for and/or don’t want to 
spend their free time doing. Look at the time 
yard maintenance takes and perhaps it’s time 
to consider permanently outsource for yard 
maintenance.

There are many areas to outsource in your 
business and home life. Consider using a 
payroll or bookkeeping service, find a public 
relations firm to help with marketing, look 
for someone to handle your social media or 
hire a professional organizer. It’s a good deci-
sion when you can outsource work that is not 
revenue generating, but important in the op-
eration of your business. You don’t need to do 
everything yourself. Outsourcing will take the 
“Frazzled” out of your life and give you more 
“Freedom” to do the things in your job and life 
that gives you greater joy and meaning.

Julie Starr Hook resides in Salem, Oregon, 
with her husband, three children and two 
step children. She obtained her Bachelor of 
Science in Rhetoric Speech and Communica-
tions from the University of Oregon in 1989.

For six years, she worked as a sales repre-
sentative for a food broker, where she learned 
space management techniques in the grocery 
industry. In 1996, Julie decided to become a 
stay-at-home mom and began exploring her 
interest in organizing homes. In 2003, she 
formed Five Starr Organizing, and began 
writing a weekly column on organizing for a 
northwest newspaper.

Julie enjoys speaking to various groups 
about the importance of organizing and is a 
member of the National Association of Pro-
fessional Organizers (NAPO). She is a regular 
guest on Portland, Oregon’s morning show 
AMNW. She has written over 250 columns 
on organizing and published her first book, 
“From Frazzled to Freedom” in June of 2012.

JULIE STARR HOOK
SBJ  
COLUMNIST

Burning The Candle At Both Ends? 

GET ORDAINED FOR FREE ONLINE TODAY!
WE’VE ORDAINED OVER 20 MILLION WORLDWIDE.

www.themonastery.org
WE ARE ALL CHILDREN OF THE SAME UNIVERSE.

The Universal Life Church Has 
Ordained Over 20 Million People Inclusively
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“Speak softly and carry a big stick!”
So said Teddy Roosevelt in 1901 and so 

says Sensei John Olivera in 2015.
Roosevelt was describing his style of for-

eign policy then as "the exercise of intelli-
gent forethought and of decisive action suf-
ficiently far in advance of any likely crisis". 
Olivera operates his life and business with 

the same style. You’d be 
hard-pressed to find a 
nicer, gentler person out-
side of his self-defense 
mode anywhere in Salem. 
And, as you’ll see, his ac-
tions speak louder than 
his words.

John Olivera Jr. owns 
and operates Steele’s Ka-
rate and Kickboxing at 
860 High Street NE in 

Salem. 
He was born in San Jose, California in 1963. 

He was the youngest of 3 brothers and the 
son of John Sr, his role model and a proud 
full-blooded Apache Indian.  According to 
John, with those 3 older brothers, fighting 
was kind of a way of life from an early age.

John Sr. worked in the forest products in-
dustry and his work took the family to a lot 
of different locations during junior’s early 
years.

After time in central California and Mon-
tana the family finally settled in Detroit, Or-
egon, in 1970. Today, John Sr. lives in the 
Mill City area.

Mom, Judy, was a waitress. Today, she 
lives in Idanha.

Olivera’s karate interest began at the ten-
der age of 10 and was a result of his dad’s in-
fluence, Tom Laughlin’s movie, “Billy Jack”, 
Bruce Lee movies, and David Carradine’s TV 
show “Kung Fu”. “They were all strong men 
who could fight but also stood for something 
more”, says John.

A good athlete in all sports, Olivera excelled 
as a running back/defensive back in football 
making the Shrine All-Star Game his senior 
year and, following graduation from Detroit 
High School in 1981, accepting a football 
scholarship from Pacific University (PU) in 
Forest Grove.

Already very proficient in karate, John 
started a karate club at PU known as, of 
course, "Steele's Karate Club."

At first Olivera majored in physical therapy 
at PU but changed to communications/ pho-
to journalism and TV production. He gradu-
ated in 1985.

While in college, he’d worked summers 
with the US Forest Service in Detroit so after 
graduation, he easily landed a position there 
as a forestry technician. That initial posi-
tion, because of his college education, slowly 
morphed into the un-official videographer 

for Forest 
Service train-
ing and pub-
lic relations 
from 1985 
to 1987. Ev-
erything was 
going well 
but he had a 
restlessness 
for greater 
adventures.

In 1987, this 
restlessness 
took Olivera 
out of small 
town Detroit, 
briefly to 
Phoenix, Ari-
zona, to see 
his brother, 
Billy, and in 
with an old 
buddy, Mike 
Ceja, in Santa 
Anna, Cali-
fornia. A huge 
p a r a d i g m 
shift!

He found work at South Coast Plaza, an up-
scale-luxury shopping center in Costa Mesa, 
California, considered to be the largest mall 
on the West Coast.

The plaza manager noticed John had put 
his karate experience on his resume. Well, as 
luck would have it, that manager’s sister was 
none other than Gracellia Cassillas, a very 
successful and famous world-title-holding 
female boxer and kick boxer. That martial 
arts common interest helped get John hired. 

Olivera did so well running his department 
that he was selected by that same manager 
to close down an underperforming store in 
Carlsbad, California, and hire a completely 
new staff to move existing inventory. He did.

But John became restless again and home-
sick. He moved back to Oregon and in with 
an old college friend in Forest Grove. He 
worked at a Roundtable Pizza and a Plaid 
Pantry while, at the same time, learned more 
about karate in the evenings. His karate edu-
cation grew at two separate dojos with the 
help of Sensei Mark Emery and Sensei David 
Fricks.

Still a little restless and undecided on how 
to obtain his dream of teaching martial arts, 
Olivera, in order to build his nest egg, moved 
to Idanha to live with his mom. Working for 
Freres Lumber Company, he saved his mon-
ey and waited.

Then one day it happened. He got a phone 
call from Sensei Emery about shutting down 
an American States Karate store in Keizer 
and managing the American States Karate 

store that was 
at Hoyt and S. 
Commercial. 
He jumped at 
the opportu-
nity. Olivera 
managed that 
store until 
1992 when he 
would strike 
out on his 
own.

In 1992, 
with the 
help of his 
s t u d e n t ’ s 
p a r e n t s , 
he bought 
Steele’s Ka-
rate on 12th 
and Fairview 
and moved 
his store to 
his current 
location at 
860 High 
Street NE in 
1994. Finally, 
he was do-

ing what he really always wanted to do. And 
that’s where he is today.

John found time to serve in the Marine 
Corps Reserves from 1981 to 1985 as a com-
bat engineer and, during that period, taught 
martial arts at various Marine bases.

Olivera received his first Black Belt from 
Sensei Vance Steele, the original owner of 
Steele’s Karate. He’d made it to green belt 
(half-way to black-belt) by the time he was a 
senior in High School!

Staff members at Steele’s include Junki 
Yoshida the primary teacher of the Japanese 
style “Shindo-jinen-ryu karate”, Dena Healy 
and Mickey Grossman.

Olivera has competed in over a hundred 
tournaments and has hundreds of medals 
and trophies (and a few scars) to prove it. 

Included in John Olivera’s impressive cre-
dentials are:

Shinpu-Ren - 8th Degree Black Belt 
Shito-Ryu - 2nd Degree Black Belt
Shindo-Jinen-Ryu - 3rd Degree Black Belt
Pro Boxing - 1994-2006
Pro Kickboxing - 1994-2006
In May of 2009, John was appointed 

president for the State of Oregon's National 
Karate-do. It’s Oregon’s branch of the USA 
National Karate-do Federation which is 
the national governing body of karate for 
the United States Olympic Committee and 
as such is the official Member National As-
sociation of the World Karate Federation in 
the USA. 

Steele's Karate also has a boxing team sanc-

tioned by USA Boxing, the governing body 
for Olympic boxing headquartered in Colo-
rado Springs, Colorado. John coaches that 
team and the Steele's traditional Japanese 
Karate Team that travels and competes at lo-
cal and National tournaments.

But Olivera is not all about fighting and self 
defense. His hobbies include playing the gui-
tar, skiing and riding his 2001 Harley David-
son Soft Tail motorcycle.

Wife, Marci Myres-Olivera, works as a 
nurse at the Oregon State Hospital. They met 
at American States Karate in1990 and mar-
ried in 1999.

They’re also well known for their an-
nual “Help The Homeless” food feed called 
“S.T.E.V.E.” started after the local flooding in 
2011. That year, Steele’s Karate invited vol-
unteers to help put together care packages 
for the area's homeless, many of whom lived 
in camps near Wallace Marine Park and 
were wiped out by the flooding.  John calls 
the annual event “S.T.E.V.E.” in memory of 
a high school classmate, a former co-worker 
and a neighbor, all named Steve, who died 
within seven months of each other.

The Olivera’s have five children. Kayte 
Rach, 26, runs a Salem group home, 

Allee, 19, and Paige, 18. are seniors at South 
Salem High School (SSH). Gabby, 17, is a 
junior and son, Gage, 15, is a sophomore at 
SSH.

Olivera’s taught at many of the public 
schools around Salem and the outlying com-
munities. John taught kick-boxing to the Or-
egon State Penitentiary staff.

Now teaching next generation children 
of people he has already trained, Olivera is 
grateful for everything he has with an un-
related goal of obtaining his private pilot’s 
license. He’s been up a couple of times and 
loves flying. He sees himself, long range, fly-
ing tourists to exotic spots.

Steele’s Karate offers martial arts, kick-
boxing and boxing, personal training, and 
private lessons. You can find John teach-
ing and training regularly most days of the 
week. And on many Saturdays and Sundays 
you can find him at boxing events, karate 
tournaments and seminars, or at M.M.A 
matches supporting, coaching and cheering 
on others.

So there you have it. If you’re interested in 
learning boxing or martial arts, or how you 
can help take care of your fellow men and 
women in need, check out John Olivera at 
Steele’s Karate (steeleskarate.com) at 860 
High Street NE. Or call at: 503.391.4634. 
He’ll teach you about compassion and, at the 
same time, how to “speak softly and carry a 
big stick”.

Bill Isabell is chief meteorologist for Sa-
lem’s First Choice, KBZY Radio, 1490am 

Sensei John Olivera

John Olivera Jr. of Steele’s Karate & Kickboxing at 
860 High Street NE in Salem. 

BILL ISABELL
AT LARGE
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NEW 2015 
XV CROSSTREK 

HYBRID

888-277-1913

BUILT TO GET DIRTY, NOT BE DIRTY.

The 2015 Subaru XV Crosstrek Hybrid. High fuel e�ciency 
and low emissions give you the capability to see the world 
with the mindful nature to keep it beautiful.

3235 Cherry Ave NE
Salem, Oregon

capitolsubaru.com

Your Way On 
The Parkway!

VIEW OUR LARGE 
INVENTORY OF NEW 
SUBARU MODELS AT

Test drive a new 2015 XV Crosstrek today!

S U R V E Y  &  F O R C A S T
Commercial Real Estate

It's no secret just how important the commercial real estate business is to our local  
economy. In the May edition of the Salem Business Journal read all the vital information from 
this competitive industry. Coverage of the companies that lead the way in leasing, sales and 
development will all be showcased in this "Special Edition."

photo by Ron Cooper
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116.53 acres composed of 40 acres of 20 year 
old reproduction trees, 10 - 15 acres of Christ-
mas trees with $10,000 a year income, 61 acres 
of grazing land and home site make this ideal for 
your private dream home! Well, Septic and Electri-
cal are in and ready to go. Farm Ag building with 
indoor plumbing. $600,000 (685327) Roger El-

liott 503-569-5003

Extensive Remodel/Addition in 2005, then a total 
update in 2013! New Kitchen, new flooring thru-
out, baths all new, and more! Elegant 9 ft ceilings. 
Dual Living possible w/2 kitchens, 2 mstr suites, 
2 gas furnaces, 2 gas water heaters, 3 bdrms on 
main level, 3 bdrms up, 860 Sq Ft 3 car garage. 
New in 2013 20 X 40 finished work shop w/12 ft 
ceilings & pellet stove for heat. Open 4 bay metal 
30 X 50 storage barn. Home allows for privacy. 
$649,500 (685505) Don Meyer 503-999-2381

PERFECT FOR ENTERTAINING!
Fabulous view of the Cascade Mtns & West Salem 
Hills! Custom built, one-owner home. 5 Bdrm + 
den, 3 Ba, 3146 sq. ft. in desirable South Salem. 
9’ ceilings throughout, SS appls, abundant stor-

age, spacious decks with amazing views!
$375,000 (683414) Rick & Ande Hofmann 503-

390-8000 #2455 RE/MAX Integrity

Natural light floods this updated & spacious 
home! Lovely kitchen w/ample storage, quartz 
counters, SS appliances, open to dining area and 
living room w/Red Oak floors. Nicely updated 2.5 
bathrooms, large master suite & new windows in 
2014. Trex Deck w/view of trees and flowers. Low-
er level opens to patio. Shop is 20’x80’ and could 
be converted into horse stalls, chicken coop. Lots 
of room for your toys & easy access to Hwy 22 & I5. 
$370,000 (686762) Roger Elliott 503-569-5003

Gracious 1933 English Tudor nestled on 2 lots, .94 
secluded acre piece in the trees above Vista Ave. 
Beautiful views of Mt. Hood & Mt. Jefferson. Qual-
ity craftsmanship of the era is evident when you 
walk into the entry and to the gorgeous handcraft-
ed staircase. LR, DR, Den, KT & FR on first floor. 
Dual living 1 bedroom apt. w/separate entrances. 
Enjoy entertaining on the patio and take a dip in 
the heated in-ground pool! Also a greenhouse! A 

Spectacular Estate! $499,988 (687542) 
Roger Elliott 503-569-5003

SMALL ACREAGE IN JEFFERSON!
Enjoy the views & wildlife from multiple decks on 
this 1.43 acre property. Beautiful 4 bdrm, 3 ba, 
2872 sq. ft. home. High ceilings, skylights & cert. 
wood stove. Huge kitchen for entertaining. Master 
has jacuzzi tub & sep. shower. Att. & det. garages 
for 4 car parking. 24x22 bonus room not incl in 
sq. ft. $419,000 (685972) Rick & Ande Hofmann 

503-390-8000 Code# 2985 RE/MAX Integrity

Executive        Properties

EXECUTIVE PROPERTIES
Space Reservations, 503-365-9544

PUBLISHER@SALEMBUSINESSJOURNAL.COM

2767 Fillmore Ave. NW Salem
Newer West Salem home with vaulted ceilings that 
includes 4 bedrooms and a den, great room with 
gas fireplace and very low maintenance yard. Room 
in the garage for 3 cars and all your toys. Large 
kitchen with bar seating and separate dining area. 
Room for entertaining on the back deck. $265,000

Jo Ann Naff 503-949-7598

918 Sahalee Ct. Salem
The Pointe at Creekside! Panoramic views of 
Creekside and the Cascade Mountains. Beautiful 
Townhome with slab granite counters, gourmet 
kitchen with stainless appliances and Cherry Cabi-
nets. Tile floors. Master Suite on Main Floor. Large 
family room with wet bar and wine cooler. Gas fire-
place and an elevator. Carefree luxury living at it's 
best. $475,000 Dana & Alan Burk 503-409-5861

19451 Meadow View Dr. McMinnville
A bit of Heaven in growing McMinnville. Private 
country estate with studio, huge barn/ workshop, 
new hardwood floors, new vinyl, new light fixtures.   
New flooring, new slab granite counter tops and 
(3) pellet stoves. Inspection, well report are in-
cluded. See Associated documents for additional 
amenities. $580,000 Bob Knight 503-949-4727

700 Palisades Dr. Salem
Wonderland in Salem!! Complete with a back 
yard unlike any other that has 1200 sq. ft of paver 
stones with fire pit, high and low voltage power. 
NEW;30 yr. composition roof, Bamboo floors and 
laminate floors. Leafguard gutters installed, Ext. 
Int. Paint. Completely finished Studio in Back. 
Finished out Attic into Bonus walk in closet/office 
and Laundry room with Skylights. Over 400 Sq. Ft. 
not included in overall finished square footage. 

90% of fence has been replaced. $429,000 
Hector L. Garcia 503-931-8501
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MOUNTAIN WEST REAL ESTATEOur Team of Professionals:

960 Liberty St SE, #250
Salem, OR 97302

TIFFANY JONES
Broker
tjones@cbcre.com

(503) 587-4777

Our Team has consistently been in the 
top 25 companies in production for 
Coldwell Banker Commercial offices 
internationally.

Chauni GrayChrissy Weston Dick Duncan

Gary WestonShadya Jones

Jim GrayJordan Samiee

Elesa Doll

Janna MedinaJared Stasch

Pam RushingRuth Dana Sharon Woods

Jon Duncan

Shelley George Sarah Crawford

 

New Dinner Menu
Served from 5pm to 9pm daily

2680 Aerial Way SE, Salem, OR 97302
At the Salem Airport

Two Private Banquet Rooms
Call for Menus, Pricing & Arrangements

Natalie 503-581-5721.  

Breakfast Every Saturday & Sunday
Morning from 8am to 11:45am
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Own your financial future.

Frustated with your bank?
We understand. Switch to 
Valley Credit Union today 
for lower fees, great rates 
and exceptional service.

Call or visit today to 
experience the Valley 
difference for yourself.
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We understand. Switch to 
Valley Credit Union today 
for lower fees, great rates 
and exceptional service.

Call or visit today to 
experience the Valley 
difference for yourself.

ATM ACCESS
24 HOURS A DAY
7 DAYS A WEEK

For participating financial institutions, not only are 
withdrawals available, but deposits can be made as well.

Valley’s state-of-the-art 
drive-up ATM is ready to serve you 

24 hours a day, 7 days a week.

If your Debit Card has any of the following networks, you 
can enjoy the convenience and security of the Valley 
Drive-Up ATM on Mission Street.


