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INTEGRITY

Curb appeal abounds at this stately Creekside
home! Sunlight floods the LR & Kt from the bay
window w/seat that looks out onto the lovely
landscaped yard. KT has cook island, granite,
blt-in oven & micro, planning desk. LR is spacious w/ gas frpl. Formal DR w/French doors
could be a den/office. Lovely stairway to upper level w/3 BRs. Large MB has WIC, MBA w/
double sinks & dual shower & skylight. Enjoy
relaxing & entertaining on the patio in serene
backyard. Must See! $319,900 (688443)
Roger Elliott 503-569-5003

Water front property! Private park next door.
Great room with huge windows & gas fireplace.
Gorgeous kitchen cabinets, granite countertops
& SS appliances. Wool carpeting, cork, bamboo
& marmoleum flooring. Master suite has river
views, Jacuzzi tub & huge walk-in closet. Loads
of storage in 3 car garage. Backyard planted
with numerous fruit trees and grapes. $285,000
(686007) Marilyn Shotts 503-510-2473

USDA Loan Eligible Area in Salem! Better than new
home w/view, built by CG Quality Construction! Inviting
vaulted great room plan w/open living & dining room.
Spacious kitchen including bar, built-in microwave & refrigerator included. Central air conditioning and forced
air gas furnace. Very peaceful, private backyard w/patio
- great for entertaining! Underground sprinklers front &
back. Move-in ready w/fresh paint. $187,500 (689073)
Trevor Elliott 503-602-1039

Immaculate & ready for you to move in! This stunning
home has Brazilian Cherry floors throughout, gourmet
kitchen w/cook island, pantry, built-in oven & microwave, built-in gas stovetop, breakfast nook & formal
dining. FR has marble fireplace, UT w/laundry sink &
powder room all on main level. Proceed up the gracious
staircase to the bedrooms. Master suite has WIC, luxurious bath w/Travertine tile, double sinks, shower & spa
tub. Both guest room are ample in size. Low maintenance landscape. $295,000 (688666)
Roger Elliott 503-569-5003

Good Condition! Newer roof, gas fp in living room, small
gas stove in dining area. Upstairs master bedroom
has elec. zonal. 1/2 of upstairs is current attic storage
that could be converted to more living space. Majority
of exterior is aluminum siding w/small back section
of fiber cement. Big backyard w/room to garden! 2
car detached garage also has covered RV space. Currently rented and renter would like to stay. $150,000
(684478) Don Meyer 503-999-2381

Large updated home on cul-de-sac that borders park
& Sumpter Elementary! Two master bedrooms, 3 bedrooms up & 2 down. Fireplace in LR & large windows
bring the outdoors in! Dining area & bar in kitchen. Upstairs laundry & 2nd fridge off kitchen. Massive family
room down w/built in desk & storage island. Large rec
room w/2nd utility & storage. Master suite w/dual sinks
& vanity. Fresh interior & exterior paint! Hardi siding &
brick! Recent gas furnace, tankless water heater and
lifetime metal roof! $294,900 (688778)
Trevor Elliott 503-602-1039

Manufactured home on its own ground. $50 monthly
homeowners fee for water, common area maintenance,
club house, and summer pool. No need to pay park fees
when you can own your own ground! $50,000 (684536)
Don Meyer 503-999-2381

Well maintained home in desirable West Salem neighborhood! 4 Bdrm, 2.5 Ba, 1780 sq. ft. home on almost
1/4 acre lot. Large kitchen open to living room w/vaulted ceiling & 2 skylights. Under house storage! Large
backyard with nice size deck! $237,500 (688949) Rick
& Ande Hofmann 503-390-8000 Code#3055

INTEGRITY

Incredible vistas and opportunities! Majority of acres
soil types are Jory Silty Clay Loam with smaller areas of
Rickreall Silty Clay Loam, Dupee Silt Loam and Bellpine
Silty Clay Loam. Site has been approved for acreage residential five-acre minimum. Property has electricity, well
and pond. Zoning is AR5 and FF. $645,000 (687584)
Marilyn Shotts 503-510-2473

UPDATED HOME WITH SHOP!
4 Bdrm, 2.5 Bath, 2126 sq. ft. home on large .24 acre
lot in South Salem. Granite, skylights, multi-level deck.
28’x24’ heated shop. RV Pad. $349,900 (687282) Rick
& Ande Hofmann 503-390-8000 Code#3025
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To Renew or
New
Relocate – That Construction
is the Question
by Jennifer Martin
Many retail tenants who expanded in the
heyday of 2004-2007 are now facing their
first renewal option if they signed a tenyear lease, or facing a second renewal term,
and contemplating the market. Should we
renew? Is our lease rate at current market
rates? Is there a better location? Should we
expand or contract our business?
As retailers face options in the marketplace, they need to consider a number of
things including not only the actual cost to
relocate their business – moving costs, new
tenant improvements, rebranding, advertising, marketing, but they also need to consider the intangible costs of relocation – what
customers will I lose or gain if I am too far
away from my current location? Will I lose
business if I am not next to “insert retailer”
anymore? Is my merchandising or inventory
delivery system negatively impacted? Will I
have to close during my move? These questions and analyses need to be undertaken almost a year in advance of the expiration on
the lease to give adequate time to not only
investigate relocation options, but to discuss
the situation with your current landlord.
Landlords also need to be proactive with
tenants to ensure their occupancy stays as
high as possible. Don’t ignore lease expirations. Talk with tenants to see how they are
performing well in advance of lease expiration to ensure you aren’t notified that your
tenant isn’t renewing when the moving truck
shows up. Make sure that if a tenant tries to
negotiate a rent modification or tenant-improvement in exchange for the lease renewal
that you are weighing the actual cash investment versus the return over the renewal term
as well as the intangible benefit the tenant
brings to your property – does the business
fit in with my other tenants? Do they bring
shoppers to my property? What is my cost
if the tenant leaves and I not only have lost
income, but tenant improvements and commission to pay for a new tenant? What is my
long-term goal for this property and how can
I assure it is being achieved?
It is clear to see that regardless of whether
you are a landlord or tenant, there are a number of things to weigh when leases come up
for renewal. Perspectives can be VERY different depending on which side of the table
you sit on and what your long-term goals are.
Be sure you are seeking out knowledgeable,
trusted professionals whether that is your
CPA, attorney, leasing professional, property
manager, or operational consultant to make
sure you are creating a plan that meets your
goals and is hopefully a win-win for everyone
involved.

OYSTER PERPETUAL SUBMARINER DATE

Needed

by Curt Arthur
Two years ago we faced double digit vacancy rates in retail, office and industrial real
estate in the Salem/Keizer market. Most industry professionals believed it would take
until at least 2017-2018 until market velocity
would cause vacancies to drop and for rents
to rise enough to justify any new development.
We were wrong.
The local commercial real estate market
has rebounded over the last three years with
a surge that has absorbed many of the bigger
blocks of space in the Mid-Valley. All market
sectors are facing critical shortages of options for businesses looking to expand or to
locate in Salem/Keizer.
OFFICE
In 2010, on the heels of the “Great Recession”, office vacancies rose to a record high
level of 17.61% and rents continued to drop.
In December, 2011 there were over a dozen
quality opportunities for users to lease, or
buy, 20,000 square feet or more. Today
there are just six buildings of any quality
available and many of those are on multiple
floors which are not appealing to many users
A Fortune 500 company is currently looking for viable options to locate in Salem and
needed between 18,000 and 22,000 square
feet on one floor. This company will look to
add more than 80 new jobs to the area. The
market had no options to show them so their
search was amended to include locations
with two floors.
To illustrate the need for quality space, the
four-story Park Center South building, located at 201 High Street, formerly Regence,
sold in less than 90 days on the market. The
new owner was able to successfully lease the
entire building in less than 60 days after
closing.
As the market continues to expand tremendous opportunities are available to developers for a multi-story office building development with floor plates with a minimum size
of 15,000 square feet. Larger regional or
national companies will be less focused on
rent if they can find space requirements that
fit their needs.
INDUSTRIAL
Simply put – there are no quality manufacturing or industrial vacancies of more than
25,000 square feet within 15 miles of Salem.
Mastercraft Furniture, Inc. recently closed
their doors in Stayton bringing 170,000
square feet to the market. While many Willamette Valley manufacturing companies
prefer to be closer to I-5 for logistics reasons,
this building is likely to have a new user very
quickly.
Local broker Nate Levin represents a
new, two-building, 48,000 square foot
contined on page 5

rolex

oyster perpetual and submariner are trademarks.
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New Construction Needed
continued from page 3

development off Fairview Industrial Drive
on Cascadia Industrial St. SE. Available
Q4, 2015, the asking rate for this development is a whopping $.58 per square foot,
per month, triple net but will likely be full
prior to completion based on supply and
demand.
Chad Freeman, President of SEDCOR, continues to work diligently with the State of Oregon on filling Mill Creek Commerce Center
in SE Salem and many regional development
firms are starting to take notice. “The reality
is that we are almost out of product to show
people so it really is an ideal time for developers to look at opportunities to build at Mill
Creek”, he states.
RETAIL
Jennifer Martin, CCIM of Sperry Van Ness
specializes in retail properties and points out
that in 2012 multiple “retail boxes” of 20,000
square feet existed - and now there are none
- as the compelling argument for new retail
construction. “The market absorbed almost
80,000 SF of vacant retail space (in 2014)”,
she stated in The Advisor, the company’s
market overview, “and in the last five years,
we have absorbed almost 450,000 SF of
space – an amazing number for a market of
our size”.
In the coming year Martin hopes to see at
least one new mid-box store in South Salem
and states there are some viable options on
Lancaster Drive for development. In downtown, we hope that the project slated for the
former McMahan’s site will finally break
ground, and we will see momentum on the
redevelopment of the former Delon Auto
properties.
All future developments need to strongly
weigh the benefits of sustainable construction methods (LEED or Green Globe) as a
way to not only stand out from the competition, but as a way to insure lower long-term
operating costs. Benchmarking to sustainable standards is increasingly important to
companies worldwide and has made significant differences in successfully leasing office
buildings like WaterPlace or industrial developments like Salmon Run.
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In the economic
development world,
new business announcements capture headlines and
national attention.
However, the real
gains come by building on the investChad Freeman
ments in a region,
SEDCOR President
one company at a
time.
The past year illustrates this point, with
$40 million in capital investment, and 514
new and retained jobs. Every one of these
dollars and jobs were borne out of existing
local companies— regional champions who
view the future as offering more opportu-

nity to build wealth and strength in our
community.
This year SEDCOR helped a number of
companies who have made renewed commitments to our region. These include significant expansions from companies highlighted in this report, such as Diamond
Foods, Willamette Valley Fruit and Garmin
AT.
We’ve also helped companies build on
their existing investments here, connecting
them with resources and support for expansion, finding supply chain and partnership
opportunities, linking them with financial,
educational and workforce resources, and
helping to open export doors. This requires
time and expertise that is supported by our
members as well as our city and county

stakeholders.
All of this work requires exceptional leadership by a board of directors that thinks beyond their own companies to envision and
create new economic vitality in our region.
This support allows our team the ability to
meet with clients to connect them with the
resources, market knowledge, financing or
other tools they need to make the next jump
in growing jobs. It’s rewarding to look back
on another very successful year. While we’re
proud of our achievements, we also recognize that the critical work of enhancing
and diversifying the Mid- Willamette Valley
economy requires perseverance and a longterm perspective in everything we do.
We look forward to another great year
ahead.
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Commercial
Real Estate
Quick Update

The Salem/Keizer retail market has been
gaining momentum for the past few years.
Retail vacancy currently hovers around 10
percent. There are two areas in the community that have seen a resurgence of new
retail development. Keizer Station, considered a “regional market
center,” and the South
Commercial Street corridor that serves the
numerous South Salem
neighborhoods, are securing national retailers
that may pay in excess
ALEX RHOTEN
of double the average
PRINCIPAL
market rate for the right
BROKER,
location.
COLDWELL
As we consider why
BANKER
one
shopping center
COMMERCIAL
may
command
a higherMOUNTAIN
than-average
rental
rate,
WEST
it becomes clear that the
REAL ESTATE
multi-unit retailers are
all about LOCATION, LOCATION, LOCATION. In addition to that, older strip centers that need to be updated or those that
are poorly maintained can lack the curb
appeal to garner the right tenant and the
higher rates. Neighborhood centers are
finding themselves in need of the “right
mix” of retailers to create a synergy attractive to quality tenants.
With the market responding, there are
retail properties that have been vacant for
many years ... in some cases, even prior to
the recession beginning in 2008. As the
market surges forward, property owners
of second and third generation buildings
will need to look toward the future and
consider the necessary upgrades to stabilize or increase occupancy in the coming
years.
What’s hot now?
* Casual dining Mexican eateries
* “DIY” pizza restaurants
* New-to-market submarine sandwich
concepts
* Drive-thru coffee kiosks
* Cellular companies
* Mattress stores
* Marijuana dispensaries.
Alex Rhoten is the principal broker at
Coldwell Banker Commercial Mountain
West Real Estate. In 2014 he was named
in the Top Two – A designation that is reserved for the elite top 2 percent of producers from among the almost 2,800 CBC
sales professionals worldwide, the National Platinum Circle of Distinction for top
ranking producers, #1 Sales Professional
by State, #1 Office by State –Oregon. www.
CBCRE.com or 503-587-4777.
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LEASE PROPERTIES for Terri Frohnmayer & Jeff Miller
Address
2735 12th Street SE
4070 27th Court SE
231 2nd Ave. SE
700-850 Bellevue St. SE
4157 Cherry Ave. N.
1957 Claxter Rd. NE
1115 Commercial St. NE
5503 Commercial St. SE
680 Cottage St. NE
299 D Street NE
544 Ferry St.
750 Front St NE
901 Front St. NE
525 Glen Creek Rd. NW
620 Harvard Dr.
4755 Liberty Rd. South
565 Lloyd Lane
630 Mary Ave. SE
110 Salem Heights Ave. S.
680 State St. SE
1165 Union Street NE
876 Welcome Way SE

City
Salem
Salem
Albany
Salem
Keizer
Salem
Salem
Salem
Salem
Salem
Salem
Salem
Salem
Salem
Woodburn
Salem
Independence
Salem
Salem
Salem
Salem
Salem

Lead
Broker

Property
Type

Zone

Total Area (SF)

Jeff
Terri
Jeff
Terri
Terri
Terri
Terri
Terri
Terri
Terri
Terri
Terri
Terri; Jeff
Terri; Jeff
Terri
Terri
Jeff
Jeff
Terri
Terri; Jeff
Terri
Terri

Office
Office
Office
Office
Retail
Industrial
Office
Retail
Office
Retail
Office
Office
Industrial
Office
Retail
Office
Industrial
Office
Office
Office
Office
Office

CO
IBC
CB
CB
CMU
IP
CO
CR
CO
CB
CB
CO
RH
CR
CG
CR
IH
CO
CO
CR
CR
CO

726 - 4,910
2,659 - 5,464
2,266
938 - 2,653
2,500
7,150
21,246
7,500
3,136 - 11,064
20,600
628 - 1,697
418 - 5,899
20,000
747 - 1043
4,000
5,777
14,400
1,877
1171 - 2371
2,640
6,663
2,037

Monthly Lease /
SF
$0.90
$1.90
$0.85
$1.75
$0.70
$0.35
$1.00
$1.80
$0.80
$0.55
$1.50
$1.40
$0.20
$1.15
$1.50
$1.40
$0.35
$0.85
$1.25 - $1.45
$1.50
$1.70
$0.95

Lease Type
Modified Gross
Full Service_less
NNN
Modified Gross
NNN
NNN
NNN
NNN
Modified Gross
NNN
Full Service_less
Full Service
NNN
Full Service_less
NNN
NNN
NNN
NNN
Full Service_less
Full Service
Full Service_less
Modified Gross

janitorial

janitorial

janitorial

janitorial
janitorial

First Commercial Real Estate Services, LLC
3550 Liberty Rd. South, Suite 290 | Salem, OR 97302
(503) 364-7400 | www.firstcommercialoregon.com

SALE PROPERTIES for Terri Frohnmayer & Jeff Miller
City

Lead
Broker

Property
Type

Zone

1775 Baker St. NE
1620 Oxford St. SE
1857 State Street
1215 Wilbur St. SE
1700-2400 Edgewater St. NW
595 Geary St. NE
Monmouth Cut Off Rd.
1310-1340 N. Pacific Hwy.
1025 Patterson St. NW (3 lots)
3350 Portland Rd. NE
3010 Silverton Rd. NE
2020 State St.
SW Corner of Commercial St SE
and Fairway Ave SE
2701-2731 12th St. SE
231 2nd Ave. SE
1115 Commercial St. NE
750 Front St. NE
2045 Madrona Ave. SE (3 Bldgs.
available)
630 Mary Ave. SE
3850 Portland Rd. NE
110 Salem Heights Ave.
4175 Silverton Rd. NE
1860 State Street

Salem
Salem
Salem
Salem
Salem
Albany
Dallas
Woodburn
Salem
Salem
Salem
Salem

Jeff
Terri
Terri; Jeff
Terri; Jeff
Terri
Terri
Terri; Jeff
Terri
Terri
Terri
Terri
Terri

Industrial
Industrial
Industrial
Industrial
Land
Land
Land
Land
Land
Land
Land
Land

CG
IG
CR
IC
CG
RM
IG
CG
CO
CR
CR
CR

Salem
Salem
Albany
Salem
Salem

Terri
Terri
Jeff
Terri
Terri

Land
Office
Office
Office
Office

CR
CO
CB
CO
CO

Salem
Salem
Salem
Salem
Salem
Salem

Terri
Jeff
Terri; Jeff
Terri
Terri
Terri; Jeff

Office
Office
Office
Office
Office
Office

IC
CO
CR
CO
CR
CR

4750 Salem Dallas Hwy. NW

Salem

Jeff

Special
Purpose

Eola
UC-IC

Address

Total Building
Lot Size (Acres)
Area (SF)
2,400
18,898
34,061
8,280
31

Price

0.1127
0.95
1.25
0.28
31.00
5.84
54.74
6.67
0.33
13.90
3.31
0.413

$205,000
$890,000
$560,000
$425,000
$1,150,000
$1,100,000
$3,098,117
$1,500,000
$136,345
$3,250,000
$1,050,000
$230,000

6,338
2,266
21,246
18,013

1.36
0.41
0.10
1.31
1.04

$631,000
$629,000
$270,000
$2,795,000
$2,160,000

5,904 - 6,980
1,877
21,704
3,039
4,976
2,520

0.48
0.31
0.70
0.25
0.35
0.24

$240/SF
$195,000
$595,000
$439,000
$895,000
$215,000

16,378

2.18

$799,000

First Commercial Real Estate Services, LLC
3550 Liberty Rd. South, Suite 290 | Salem, OR 97302
(503) 364-7400 | www.firstcommercialoregon.com
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FOR LEASE 630 Center St. NE, Salem, Oregon 97301
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Auto Dealership Facilities

FOR SALE
703-745 Liberty St NE &
742-828 Commercial St NE
Salem, Oregon
Auto dealership’s facilites located
on the fringe of Salem’s Central
Business District. The Volkswagen
dealership includes a showroom,
two service shops, offices, and a
car wash. The Honda dealership
includes two showrooms, a service
and parts center, offices, and a
small storage building.

CHASE BANK BUILDING
PROPERTY INFORMATION
•

2 suites totaling 6,316 RSF of professional office
space located on second floor of Chase Bank building.

•

Suite 202 has 4 private offices, storage/file space and a
large open work area.

•

Suite 201 has 3 private offices, storage/file space and
open work area.

•

Shared restrooms

•

Elevator served

•

On-site parking included at no additional charge.

Approx 37,320 SF

PROPERTY HIGHLIGHTS
• Lease Rate: $1.35/SF/MO – Full Service, less
janitorial
• Space Available: 6,316 RSF
• Zoning: CBD – Central Business District

3.497 Acres
Tax Account #’s:
R89184 - $16,782.31(13-14)
R89185 - $ 2,054.06 (13-14)
R89186 - $28,346.65(13-14)
R89561 - $ 5,810.73 (13-14)
R89562 - $ 2,269.98 (13-14)
Zoned: CB Central Business District
Sale Price: $5,625,000.00

630 Center St. NE

MOSAR

COMMERCIAL
PROPERTIES

Terry Hancock | Principal
terry@hancockcre.com

Mike Mosar, Principal Broker

AJ Nash | Broker
aj@hancockcre.com

mike@mosarcommercial.com • 971-273-7670

503.370.2581

www.mosarcommercial.com • 350 Mission St. SE, Suite 101, Salem, OR 97302 • Fax: 971-273-7940
Information contained in this document has been obtained from sources that we deem reliable. We have no reason to doubt its accuracy, but we do not guarantee it. All information subject to change without notice.

The information supplied herein is from sources we deem reliable. It is provided without any representation, warranty or guarantee, expressed or implied as to its accuracy. Prospective Buyer or Tenant should conduct an indepentent investigation and verification of all
matters deemed to be material, including, but not limited to, statements of income and expenses. Consult your attorney, accountant, or other professional advisor.

Industrial Land

Industrial Land

FOR SALE / LEASE

FOR SALE

1815-1951 22nd St SE
Salem, Oregon

Lot 3 Hyacinth Street NE
Salem, Oregon

11.27 acres of bare land. Great
location on the corner of McGilchrist
and 22nd Street. Located within
minutes to Mission Street and I-5.

26.07 acres of bare land in a growing
area of Salem near the edge of
Keizer. Less than a minute to the
Salem Parkway and less than five
minutes to I-5 with easy access to
both. Industrial Commercial zoning
allows for light industrial uses which
include warehouses, and wholesale
commercial sales and services.

11.27 Acres
Zoned: Industrial General

26.07 Acres

Tax Account: R27998

Zoned - Industrial Commercial

Lease price: $11,500/month/NNN

Sale Price: $4,900,000

Sale Price: $2,455,000

Terry Hancock | Principal
terry@hancockcre.com

Terry Hancock | Principal
terry@hancockcre.com

AJ Nash | Broker
aj@hancockcre.com

AJ Nash | Broker
aj@hancockcre.com

503.370.2581
The information supplied herein is from sources we deem reliable. It is provided without any representation, warranty or guarantee, expressed or implied as to its accuracy. Prospective Buyer or Tenant should conduct an indepentent investigation and verification of all
matters deemed to be material, including, but not limited to, statements of income and expenses. Consult your attorney, accountant, or other professional advisor.

503.370.2581
The information supplied herein is from sources we deem reliable. It is provided without any representation, warranty or guarantee, expressed or implied as to its accuracy. Prospective Buyer or Tenant should conduct an indepentent investigation and verification of all
matters deemed to be material, including, but not limited to, statements of income and expenses. Consult your attorney, accountant, or other professional advisor.
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rushinggroup.com

COMMERCIAL REAL ESTATE PROPERTY MANAGEMENT RESIDENTIAL REAL ESTATE DEVELOPMENT & CONSTRUCTION

Remove second and change to: For Lease—290 Moyer Lane
NW Salem IC zoning allows for a wide variety of uses. Office,
medical, church, non-profit, the list goes on!!! Owners are flexible and are willing to work with possible tenants on lease
rates, configurations, tenant improvement packages etc. Asking lease rate is flexible $15.00 - $24.00 PSF depending on
size, tenant improvements etc. Please call Bo Rushing (503)
588-8500 or Zach Fischer (503) 508-7178 for further info.

For Lease—Two End Caps in Stayton: Former Quizno’s and
former frozen yogurt shop now available. This beautiful center is directly across from Stayton and Regis high schools.
Co-tenants include Muchas Gracias, Papa Murphy’s Pizza
and Spin City Laundromat (opening Jan 2015) Quizno’s is
turnkey ready. Contact Bo Rushing or Ali Morrison at 503588-8500 or (503) 689-3652 with any and all interest!

For Sale—37627 Crabtree Drive, Crabtree HUGE PRICE
REDUCTION! Now listed at $199,900. Well maintained
historical building with large commercial space (formerly
a tavern), large remodeled downstairs apartment, ample
upstairs and downstairs storage as well as “school house”
outbuilding. Located in the quiet community of Crabtree just
minutes from I-5 and only 10 miles outside of Albany. Could
be perfect for owner/user, as a storage facility or for a new
commercial user. Please call Bo Rushing (503) 588-8500 or
Zach Fischer (503) 508-7178 for further info.

For Lease—Former Northside Speakeasy now available! 1,560
SF, located at 2505 Liberty Rd NE, co-tenants include Starbucks, Donatello’s Pizza (opening December 2014), Spin City
Laundromat (Opening January 2015) and First Choice Chiropractic! Space is built out for restaurant/bar use. Terms negotiable. Contact Bo Rushing or Ali Morrison at 503-588-8500 or
(503) 689-3652 with any and all interest!

503-588-8500

rushinggroup.com

For Lease—3660-3670 River Rd N. Two spaces available, can be
combined for contiguous use. Co-tenant includes Tan Republic.
Directly across the street from Burger King. Spaces are 1,455
and 1,608 SF respectively and are built out for office use. Great
parking and visibility. Contact Bo Rushing or Ali Morrison at 503588-8500 or (503) 689-3652 with any and all interest!

ZACH FISCHER
Commer. & Residential
Sales & Leasing
Oregon Licensed Broker

KRISTA TERLECKI
Oregon Licensed Broker

For Sale—investment property now available for $1.8 million! Trailer Park Village located at 4733 Portland Rd Salem.
Great potential for improvements, 5 tax lots consisting of 3.69
acres with 46 single spaces, 1 double space, storage buildings, house, RV storage, laundry facilities and community restrooms. Solid income history. Please do not disturb manager or
tenants. Contact Bo Rushing or Ali Morrison at
503-588-8500 or (503) 689-3652

ALEXANDRA AGUIAR
Residential Specialist,
Oregon Licensed Broker

BO RUSHING
President/CEO
Oregon Licensed Broker

For Sale—Land Acquisition & Development Opportunity! 500
Lancaster Drive SE, 0.22 acres available with an additional
0.25 acres of property with Lancaster frontage upon completion of road vacation. Contact Bo Rushing 503-588-8500 or
Zach Fischer (503) 508-7178 with any and all interest.

CHRIS LYNDE
Construction MGR,
Director of Operations,
WVPM

JESSICA RUSHING
Marketing Director

ALI MORRISON
Commercial Sales &
Leasing,
Oregon Licensed Broker

COMMERCIAL REAL ESTATE
PROPERTY MANAGEMENT
RESIDENTIAL REAL ESTATE
DEVELOPMENT & CONSTRUCTION

BARB NORRIS
Oregon Licensed Broker

JARED HAMBROOK
Director of Property
Management,
Oregon Licensed Broker
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155 Liberty St. NE

The SALEM ARTS BUILDING (aka SAB) is a mixed-use building –
with artist studios, residential, retail and office space available. This is
a prime opportunity to live or work in the heart of downtown Salem!
Studios and Commercial Spaces from 136 to 2000 square feet. Rents
starting at $195 a month.

2195 Hyacinth St. NE

THE HYACINTH building was originally the Overhead Door manufacturing plant & warehouse. We are in the North Salem Gateway,
a community of industrial commercial and burgeoning residential
areas.
2195 Hyacinth St NE
Commercial Industrial Space with flexible terms. From 250 to 2500
square feet. Rents between $250 and $2500.

Leasing Information:
James Hauge
503.510.4005
Lindsey Martin
503.390.1375

LegacyRE.com
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Commercial Real Estate Forecast & Survey
By Jon Duncan CBCRE
The last twelve to fifteen months have been
interesting ones for the Salem commercial real
estate market. Overall, the market has recovered somewhat from its slump of a few years
ago, but activity is still nowhere near the levels
we experienced pre-2010. Nonetheless, there
has been some interesting movement during
the period. The relocation of auto dealers to
Salem Parkway and the Market Street / I-5
intersection means that Mission Street, East
of 25th, has become a blank canvas, as has the

area surrounding the intersection of Division
and Liberty Street NE. New retail construction along South Commercial Street provides
a basis for optimism that these areas will be
redeveloped in the relatively near term.
Vacancy rates for industrial property have
dropped recently and rent levels are firming.
Twelve months ago a potential tenant seeking
to buy or lease a moderately sized industrial
space had multiple options and could demand
significant rental or sale concessions from the
property owner. Today, while industrial op-

E quitable C enter

tions still exist, the
scope of choices has
narrowed significantly,
and locating a suitable
property has become
much more difficult for
the potential buyer/
tenant.
Office properties are
still experiencing significant vacancy, as
the economic recovery has been slower to
reach this sector of the
market. As has been
the case in past recoveries, the Salem market trails the Portland
metro market, but the
rebound in all commercial market sectors
in Portland provides
Jon Duncan, Coldwell Banker Commercial Mountain West Broker
reason to believe that
Salem will follow.
The following are some interesting transaccated at the intersection of Portland Road and
Chemawa, which for decades housed Totem
tions illustrating these trends:
Canopy Sales, was sold by Dick Duncan of
The former Blue Diamond nut processing
Coldwell Banker for $800,000 to Northwest
facility at 2828 Cherry Avenue (just South of
Auto Sales.
Salem Industrial Drive) sold in March of 2014
Alex Rhoten and Tiffany Jones also brought
by Alex Rhoten and Tiffany Jones of Coldwell
Panera Bread and Parklane Mattresses to
Banker Commercial for $957,000. The new
new retail space at the intersection of South
owner, Denali Nut Company, plans to spend
Commercial and Liberty, and recently leased
nearly $5,000,000 to upgrade the property.
nearly all of the new “Firehouse Crossing, curThe nearly 48,000 square foot Christian
Center building located on 13 acres at 1850
rently under construction in the 4400 block of
45th Ave NE was sold by Ruth Dana of ColdSouth Commercial, to multiple national tenwell Banker for $4,200,000 and will house
ants including Qdoba Mexican Grill, Jersey
community service organizations.
Mike’s Subs, and Verizon Wireless
The former Caruso’s Restaurant at 5745
In summary, the Salem market has seen an
Inland Shores Way in Keizer was sold by
increase in both leasing and sales transactions
Elesa Doll of Coldwell Banker Commercial for
for all types of commercial property in the
$750,000 and now houses the Delaney Madipast year. Provided that the market continues
to strengthen, interesting opportunities for
son Grill. Elesa also relocated the well-known
investors, users, and even developers, should
“Fussy Duck” consignment store from its forbe forthcoming as we move toward 2016 and
mer location just south of downtown to 3170
beyond. For more information visit www.CBCommercial St SE, the former location of the
Peach Tree Grill at Copper Hill.
CRE.com or call 503-588-3508.
The 12,000 feet of buildings on 1.6 acres lo-

O ak P ark D ental

CALL TODAY TO SEE OUR DIFFERENCE

RICHDUNCANCONSTRUCTION.COM |

W allace R oad S hell
CCB# 158330 WA# RICHDC928DE

503-390-4999
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FOR SALE 1515 13th Street SE, Salem, Oregon 97302

FORMER SALEM HONDA BMW
PRICE REDUCED!
PROPERTY INFORMATION

PROPERTY HIGHLIGHTS

•

Former Salem Honda BMW.

•

7,120 SF Total — 2,000 SF of shop space and 5,120 SF
of retail/display area.

•

15 foot ceiling height with 3 rolling grade doors.

• Sales Price: $648,900 Now: $589,000
• Building Size: 7,120 SF
• Zoning: IC – Industrial Commercial

AREA INFORMATION
•

Neighboring businesses include Today’s Automotive,
Kadel’s Auto Body, AJ’s Auto Repair and Cascade Tire.

•

Close proximity to Highway 22, I-5 and Downtown
Salem.

1515 13th St. SE

MOSAR

COMMERCIAL
PROPERTIES

Mike Mosar, Principal Broker

mike@mosarcommercial.com • 971-273-7670

www.mosarcommercial.com • 350 Mission St. SE, Suite 101, Salem, OR 97302 • Fax: 971-273-7940
Information contained in this document has been obtained from sources that we deem reliable. We have no reason to doubt its accuracy, but we do not guarantee it. All information subject to change without notice.

Mon-Fri, 10am-5:30pm, Sat 10am-3:30pm, 216 Commercial Street NE, Downtown Salem
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MOUNTAIN WEST
REAL ESTATE, INC.
$1,299,900

Gold Beach

$1,295,000

SE Salem

$1,250,000

S Salem

$999,900

NW Salem

80 acres with 2 houses. Main house is 3 bedrooms,
3 baths, 2964 sf with view of the ocean from the
kitchen. Second is a cute 600 sf cottage. Equestrian
arena, barn with 3 stalls. (686343)

View Creekside Golf Course, Cascade Mtns, & lights of
Salem. Apx 6000 sf, lavish & tasteful. 4 bd, 4.5 ba,
mstr on main. Huge gourmet kitchen. Fully lndscpd,
garden patio, deck. 4+ car gar/workshop. (685045)

Once in a great while a truly spectacular “West View”
S. Salem 1-lvl estate becomes available! Stunning
2.38 acre property by Illahe Hills Country Club is
luxuriously appointed & meticulously maintained! (683853)

10+ acres with lake. Grandeur, quality, magnificent
7000 sf. Total time period update. 6 bedrooms,
5+ baths, grand staircase, hdwd, stone, marble &
carpet flrs. Overlooks rich gardens. (679876)

ANDY ALSKO 503.930.2651

STEPHEN G. TANDY PC
503.580.1483

LAURIE ANN ROGERS
503.551.5258

STEPHEN G. TANDY PC
503.580.1483

$895,000

Lyons

$895,000

SE Salem

$849,500

Keizer

$849,000

SE Salem

River frontage + shared park. On Little North Fork
of the North Santiam River. Magnificent 3365 sf
with all the special touches. Custom remodel in ‘08.
3 bedrooms, 2.5 baths. 2.59 acre private park. (688439)

26.25 acres - beautiful views. Magnificent 4172
custom sf, 4 bd, 3.5 ba. Gourmet kitchen & dining
rm. Living rm & family rm. Lots of updates. 48x60
barn w/stalls & arena. Fenced & xfenced. (686751)

Willamette River frontage . View, private, & tranquil.
4000+ sf of custom building & professional interior
details. Built 2009, 3 bd, 3.5 ba. 650 sf bonus rm/
media rm. 3-car garage. Covered patio. (676569)

Great views at Creekside! Nestled in trees on 0.33
acre. One owner builder’s home w/exceptional construction. Master on main. Lower level has game
room & stepped theater room. (685322)

STEPHEN G. TANDY PC
503.580.1483

STEPHEN G. TANDY PC
503.580.1483

STEPHEN G. TANDY PC
503.580.1483

CONNIE BRESEE 503.932.5175

$719,000

SE Salem

$699,900

Estacada

$699,500

SE Salem

$699,000

S Salem

Custom lodge style home! Beautiful country estate
nestled in park like setting. 6400 sf, 3+ bedrooms,
5 baths. 3 custom rock fireplaces, 26’ vaults. Shop,
pool & tennis court. (676274)

Full views of Mt. Hood. This home has been elegantly remodeled. View the changing seasons of
the valley & Mt. Hood from the family room & master. Finished shop. Greenhouse. (689053)

Distinguished brick home. 5000+ custom sf, 5 bd,
5 ba, “Priceless”. 0.35 acre of prof lndscp & privacy.
Formal style & informal (rec room), together with all
the amenities. 6-car garage with shop. (674956)

Chinook Estates 2.73 acres. View & privacy! Custom
built 2008, 3761 sf, 4 bd, 2.5 ba, open gourmet
kitchen & family room, master suite on main level,
media/2 family rooms, 6-car garage. (681047)

DAN ENOS 971.832.0171

SARA SHATTO 503.910.3547

STEPHEN G. TANDY PC
503.580.1483

STEPHEN G. TANDY PC
503.580.1483

$629,000

SE Salem

$595,000

Independence

$569,900

SE Salem

$550,000

Florence

Creekside at its best! Views of Mt Jefferson, golf
course & hillsides. 2 master suites, 1 on the main
& 1 on lower level. Spectacular open plan with high
level fits & finishes. (685494)

Independence air park. 3888 sf custom 1-level,
4 bd (2 masters), 4 ba. Poss dual living, 3-car garage/
shop. Your own hanger with private taxi lane from
airport, usable for RV storage/shop. (655079)

Majestic elegance! Custom single level on 2 peaceful
acres! Rich in style & quality, yet long on comfort.
Bamboo floors, trayed ceilings, 3-car garage, shop
& more! (681180)

Ocean view, 3 bedrooms, 2 baths, 3188 sf, Super
Good Sense Home. Special electronic air filtration
system. 3 blocks to beach. 2-story living room.
3 levels. (666713)

CONNIE BRESEE 503.932.5175

STEPHEN G. TANDY PC
503.580.1483

TOD JENNING 503.931.8864

ANDY ALSKO 503.930.2651
TOD JENNING 503.931.8864

235 Union Street NE, Salem, OR 97301
503.364.9596 | ColdwellBanker@cboregon.com

Like us on Facebook:
Facebook.com/cbMountainWest

Some individual photos are copyrighted by Willamette Valley Multip
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NE Salem

$899,000

S Salem

Ultra custom single level 3442 sf, 3 bd, 3.5 ba.
Covered outdoor kitchen, BBQ. 38x70 RV storage up
to 42 ft. Extra garage w/workshop + game rm/media
rm upstairs area. Fenced pasture. (666109)

9100+ sf estate, authentic Mediterranean style, real
stucco, 6 bedrooms, 6 baths, 4+ car garage. 10.46
acres, Little Pudding River frontage. Pool & bath
house. 30x40 outbuilding/shop. (688583)

Willamette River frontage, unencumbered views, 4000+ sf
(main home & guest house). Elegant time period
restoration. 6 bd, 5 ba, two 2-car garages, 0.98 acre,
RV area w/dump. Guest house blt 2002. (686334)

Great views, Chinook Estates. This exceptional home
is situated on 4.24 acres with “a view to die for”.
Completely remodeled. 300 degree views of the
Cascades, Salem & beyond. (688432)

STEPHEN G. TANDY PC
503.580.1483

STEPHEN G. TANDY PC
503.580.1483

STEPHEN G. TANDY PC
503.580.1483

CONNIE BRESEE 503.932.5175

$799,950

Mill City

$795,000

NW Salem

$795,000

Dallas

$795,000

Dallas

Santiam River frontage. River access. 22.8 parklike
acres with irrig well, timber & pasture. Apx 2700 sf,
built in 1990, 3 bd, 2.5 ba. Open living with circular
frplc. 4+ garage, 3 barns & shop. (676173)

10.74 acres - 2000 built. Lovely home with 4 bedrooms
+ office + bonus room, apx 4248 sf. Privacy & views.
Gourmet kitchen, 3-car garage & workshop area,
security system, UG sprinklers. Nice! (666197)

1939 historic brick home. 5929 sf, 5 bedrooms &
4.5 baths. 1/3 acre in downtown Dallas. Pride of
ownership shows. Better hurry, won’t last. (673219)

Off the beaten path (grid). 14.8 acre mostly wooded
prop. Custom 4700+ sf, 3 bd, 3 ba. 1200 sf rec rm (incl
in sf) w/full bar. Inground pool. 5 custom bath houses.
Shop, room for 2-4 RV storage w/dump. (680740)

STEPHEN G. TANDY PC
503.580.1483

LAURIE DAVIS 503.851.2456
TERRI JUDD 503.999.3148

ANDY ALSKO 503.930.2651

STEPHEN G. TANDY PC
503.580.1483

$695,000

Turner

$695,000

NW Salem

Great soils & water rights. 39 acres. Wonderful 1-lvl,
apx 3800 sf, 3+ bd, 3 ba, bonus room up. Cstm
throughout: wood, tile, carpet. Plus apx 1200 sf guest
home & 20x40 shop. Fenced & xfenced. (677343)

2.58 acres, view, privacy. Predominately brick
custom home. 5139 sf, 4 bd, 5+ ba, 2 full kitchens,
formal dining with view, huge storage area/wine
cellar. Large patios & decks, area for RV. (679518)

STEPHEN G. TANDY PC
503.580.1483

STEPHEN G. TANDY PC
503.580.1483

$535,000

SE Salem

$525,000

SE Salem

$675,000

Dayton

$670,000

Willamina

Exceptional estate! Beautiful 5.6 acre estate with
gorgeous home, shop, barn & tree lined driveway in
McMinnville area! (686914)

2.5 acres in Willamina city. Possible division.
6 bedrooms, 5 baths, 3942 sf. Guest apartment
over garage. Very private setting. Adjacent parcel
possibly available. (679929)

FRANK THIERJUNG 503.851.1636

ANDY ALSKO 503.930.2651

$499,900

Lyons

$499,000

S Salem

Wonderful one level, 3 bedrooms, 2.5 baths, with
huge 3000 sf shop/garage on 1.01 acre lot. Updated
flooring & paint give this a fresh new feel! (662667)

Views at Creekside! Luxurious home w/hardwood
floors, custom carpet, glorious built-ins. Expansive
master suite with large secondary bedrooms & bonus
room. 3-car garage, room for SUV. (685496)

Santiam River front home. Beautiful home in gated
community. Custom built in 2005. Spacious kitchen
opens to dining area & great rm. Hickory cabinets &
oak floors. Great river view! (677623)

Gorgeous rare 5 bedroom, 3.5 bath in Bailey Ridge
at Illahe Hills Country Club! Cherry cabs, distressed
knotty cherrywood floors, granite gourmet kitchen,
bult-ins, stainless applcs. 2 master suites. (688761)

DAVID CALE 503.361.7212

CONNIE BRESEE 503.932.5175

BRIAN SMITH 503.361.7151

LAURIE ANN ROGERS 503.551.5258

OPEN 7 DAYS A WEEK
Monday-Friday 8:00 a.m. - 6:00 p.m. | Saturday & Sunday 9:00 a.m. - 5:00 p.m.

ple Listing Service and its members, and are used with permission.
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New Earthwise Businesses

By Beth Casper
Special to the Salem Business Journal
Green business owners in Salem are savvy enough to know that doing right by the
environment also means doing the best
for their customers.
Nowhere is that more evident than in
beauty salons.
Roberta Olfert of Designer Cut on Bush
Street SE has nine stylists in her salon.
The shop features natural hair colors and
products that reduce chemical waste.
“With the growing problem of chemically altered foods and products and the
growing problem of chemical intolerance
in people, it's more important to reduce
chemical use where we can,” Olfert said.
“This will help give all of us and the generations to come a cleaner, healthier life.”
Erin Molyneaux of Phiz Spa on High

Street SE eliminated the tins, sticks, strips
of paper and wax in favor of a biodegradable technique that removes hair. Her
other products are all natural and generate little waste.
The hair-removal technique called sugaring reduced Phiz Spa’s waste by 99 percent, Molyneaux said.
“There are three ingredients: sugar,
lemon juice and water,” she said. “It is antibacterial and hypoallergenic and completely biodegradable. The only waste I
have at the end of the process is hair and
a glove.”
Molyneaux also changed to an alternative
for paraffin wax, which takes a long time
to heat and must be tossed in the trash
when it is done. The new product, Eco-fin,
can be warmed up in the hot-towel cabby so that it doesn’t take extra energy to

heat. And it is
made of natural
ingredients that can
be massaged
into the skin
like a lotion.
“I’m interested in the
long-term
health of my
clients’ skin
along
with
the opportunities to reduce waste,”
Molyneaux
said. “When
choosing
a
nail care line,
Phiz: Owner Erin Molyneaux stands outside of
Phiz Spa with her EarthWISE plaque.
I’m interested
in the science
of unnecessary
toxins
that the average person
is
unaware
of
consuming through a
simple manicure or pedicure
along
with my vendors’ sustainability practices.”
Designer
Cut and Phiz
Spa may be
Designer Cut: Designer Cut was recently
recertified as an EarthWISE business.
the first green
beauty salon
and spa in Salem, but they will certainly
ronment than others, but also in knowing
not be the last.
that their customers are interested and
Olfert said that other salons are taking
engaged in the business’ environmental
notice and inquiring about getting Earthpractices.
Olfert said, “Our customers really appreWISE certified through Marion County.
The EarthWISE program is free and helps
ciate what we’re doing.”
businesses recycle, save energy, reduce
For more information about the Earthwaste and much more. To earn certificaWISE program, go to www.mcEarthtion, a business meets criteria in six areas.
WISE.net or call 503-365-3188.
“It feels good to lead by example for
other salons as well as all who will become
aware of what a difference we can make
for now and the future,” Olfert said.
Designer Cut earned EarthWISE certification in 2012, and Phiz Spa in 2012. Phiz
Spa was nominated for a Green Award in
2013 and 2014.
“As an entrepreneur, I am excited to be
loud about these ideals,” Molyneaux said.
“Choosing green service providers like
Phiz Spa and Designer Cut for your beauty
and wellness needs doesn’t have to come
at a cost to our environment.”
The benefit isn’t just in knowing that
their businesses are lighter on the envi-
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The Cost
of Doing
Business
F

or a business owner reading the Guest
Opinion in the Statesman Journal on
May 16th, one may be surprised to see that
Oregon’s economy is not only fine, but it outshines most states by many measures. While
the statistics were verifiable they do not tell
the whole story about the growth of Oregon
businesses, especially the small businesses.
If the argument goes that the State as a whole
is doing well then we should raise wages; the
questions should be are
those businesses that will
be bearing the burden
of higher wages the ones
that are doing so well?
True, this State appears
to be doing well. We have
grown at a greater pace
RAY SAGNER
than most others, but
it just doesn’t feel that
FINANCIAL
COLUMNIST
way. Perhaps it’s because
only certain sectors of the
economy are doing well.
Consider this: according to State Economic
Competitiveness Index last year, durable
goods manufacturing was responsible for
roughly three-quarters of Oregon’s GDP rise.
Overall, manufacturing made up nearly 28%
of Oregon’s output in 2012, while one-fourth
of the state’s output was due to durable
goods manufacturing, much of which was in
computers and electronics components, often produced by Intel Corp. Thank you Intel!
On a sour note, now that Hanjin has pulled
out of The Port of Portland, the cost of doing
business in Oregon is going up. Remember,
40% of our agricultural products are shipped
overseas.
For an employer to read that Oregon’s
friendliness towards business is a non-issue
is missing a key component of our economy.
A business owner’s perspective is a major
issue. Business owners take on the risk and
investment and put in the long hours to succeed at a dream few citizens are willing to,
while providing the jobs and opportunities
that support us. According to the State Entrepreneurship Index, Oregon ranked very
high in business startups; however, ain the
same report, income per proprietor was
ranked in the bottom third. Maybe it is true
that it is easier to start a business here than

to keep it going.
With that said, taxes do matter to those that
pay them and while Oregon’s is in the middle
of the pack, there are more ways to make
businesses pay than an income tax. Measure
67, which included S-Corporations where all
profits are taxed at the owner’s tax bracket,
taxes gross income whether there is a profit
or not. So what used to be a $10 fee for filing
an informational return is now a tax of several hundred dollars for the privilege of doing
business, and in this state the list of fees in
lieu of a straight forward tax rate is long. We
have one of the highest unemployment taxes
in the country. A single shareholder of an SCorp pays employment tax on themselves,
even though they can never apply for it.
Folks can debate the fairness of a tax into
perpetuity, but what gets under the skin of
the fiscally conservative is the unapologetic
waste in funds. When we are privy to state
audits, the news is usually depressing: $60
million on DMV computers, $300 million
for a disastrous health insurance program,
a one million dollar tax refund, the use and
abuse of the Oregon Trail card, and on and
on. Any of these events would hold someone accountable in the private sector, and in
many cases, put you out of business.
This country has just come out of one of the
longest recessions in history and there are
many businesses that did not make it. However, since the State is doing well by macroeconomic statistics, there are those who
believe this is the time to increase the minimum wage by 50%. While it feels good to
want all of our fellow citizens to have more,
who is it we are really helping and at what
expense? While it is important for families
to earn a wage they can live on, something
this business owner totally agrees with, what
does living wage mean and how many folks
earning minimum wage are supporting a
family? Oregon is one of 29 States that have a
minimum above the Federal level. There are
few numbers for Oregon, however, the Bureau of Labor Statistics does keep track. Here
are a few of their numbers: 2.4% of total
US workers earned at or below the Federal
minimum wage, below the wage may be accounted for by those also receiving tips and
commissions; .08% is the share of full-time
continued on page 21
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May 15 | 3 - 7pm
th

Salem Convention Center

General admission: $5
Tickets available at the door or
online at salemchamber.org
presented by

Brought to you by the
Salem Area Chamber of Commerce
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The History of Gelato
My favorite season is almost here, so I am
counting the days until SUMMER! I know a
lot of people enjoy this time of the year for
one reason or another, and most of us are really ready for it.
OK, since I put myself
on the spot, now I have
to tell why I love summer - besides the obvious
facts of “summer” and the
things that go with it like
the weather, the beach, no
LULLU TRUITT
school and so forth. I love
SBJ FOOD
summer because I can enEDITOR
joy “GELATO”.
I know I could eat gelato
anytime of the year, but summer was made
for gelato some goat milk with snow.. Actually, in the old days, gelato was made in the
winter. This fact was noted in the Old Testament when Isaac mixed some goat milk
mixed with snow for his father Abraham,
who showed signs of tiredness. In a not so
remote time, but still in the old days, the Chinese used to cook rice in milk and then solidify it under snow.
Later on the Arabs imported the technology
from China to the West but the gelato was
still made with aromatized snow that was

kept in special underground caves. Finally
Marco Polo in the XII century brought the
refrigeration technology that was used in Peking to the West. (Marco is the man!) (Kudos
Marco!) (Thanks Marco!)
Some
people
are just slow
learners: No gelato until the
1500. The noblewoman, Queen of
France Caterina
de’ Medici who
was married to
King Henry II
was the reason
for its popularity.
She announced a
culinary contest
in Florence for the “most original dish”.
The contest was won by a chicken farmer
who prepared a bowl of eggs, cream and
fruit”. The rest is history.
Catherine was a big influence in popularizing new foods, but a lot of it is not well known
because she was not the main attraction in
the French Kingdom. King Henry and his
mistress were. She was the one who showed
the use of the fork to the French. (Don’t tell

them that, they will never admit to it). Anyway in 1686 the first “gelateria” opened in
Paris with great success.
Naturally as time went by the gelato improved with it. There are two types of gelati:
one is a cream
based and the
other is a fruit
based, depending
on the percentage of fat or fruit
that they contain
and of course
there are rules to
follow.
The cream gelato starts with
either
warm
milk or cream,
egg yolk and sugar and the addition of your
flavor like coffee vanilla, hazelnut etc.; the
fruit gelato uses water instead of cream. Either will go to the gelato machine or you will
do it manually by stirring and placing in the
freezer, stirring it again and placing in the
freezer……you get the drift (cold drift).
Now you wander which came first: the
chicken or the egg? Which came first: the gelato or the ice cream? If ice cream is the trans-

Which came first:
the gelato or the
ice cream?

lation for gelato, are they one and the same?
NO, they are not. The churning time is one
big difference. Gelato is churned slower, has
less fat content and has less air (denser) Ice
cream is churned faster, has more fat, more
air.
My weakness is hazelnut gelato. Actually
and maybe sadly, that is the only gelato I eat.
I know there are many flavors to try and enjoy (too many) but I will stick with mine. I
don’t find that flavor often, so when I see it,
I try to get a little scoop of it. It has been long
time since I had a hazelnut gelato, so when
just recently I had a chance to run into a gelato place in Charlotte NC I thought I went to
heaven. The hazelnut was right there in the
cold case, so I asked for a taste.
No, it was not heavenly; it was not good
enough for me to buy a whole cone of it. It
tasted bitter at the back of my throat. I asked
if they had left the skin on and he said “yes,
some”. Some! Are you kidding me, that was
my chance to have my favorite gelato and you
leave the skin on?
Still missing my hazelnut gelato!
Until next time, keep on cooking.
Lullu

Win a $1,000 Make-Over from Dale’s Remodeling

In celebration of National Remodeling
Month in May, Dale's Remodeling teams up
with Kendra Porter of Chrysalis Interiors
to help you re-envision your sad, neglected or
downright ugly space.
Does your room have a funky layout, bright
shag carpet, 1980s wallpaper or it just feels
like a waste of space? No matter the reason, if
you think it's ugly, Dale's Remodeling wants to
see it. To celebrate the National Association of
Home Builders National Remodeling Month
in May, Dale’s Remodeling of Salem is conducting an Ugly Room Contest.

Submission deadline is May 20, 2015. Here's
how to enter:
Submit at least two photos of your ugly room
(must be an interior space) and a short description of why you should win this contest. Offer
details of why you think this room is ugly, what
you'd like to improve, who the room belongs
to, etc. Submit your entry online at www.dalesremodeling.com/ugly-room-contest/
Contest rules:
The Ugly Room Contest is open to residents
of Marion, Polk, Linn and Benton counties in
Oregon’s Mid-Willamette Valley. Entrants

must be at least 18 years of age or older, or be
able to provide written permission from parents/guardians. Interior rooms only are accepted for the contest. Exterior submissions
will not be accepted or reviewed; including
exterior spaces, decks, patios, outdoor living,
porches, front yards or backyards. Entries will
be reviewed by a team from Dale's Remodeling.
Public voting period May 25-31, 2015:
The top five "ugliest rooms" will be posted
online anonymously to www.dalesremodeling.
com and shared via social media for a public

voting period of May 25-31, 2015. The winning
ugly room will be announced June 5, 2015.
Grand prize value of $1,000:
The winner will receive $500 in gift cards for
home décor and improvements, plus five hours
of interior design services provided by Chrysalis Interiors to improve his or her ugly room,
including: room layout, professional paint
plan, furniture design, accessorizing, discounted window treatments, and “after pictures”
courtesy of Dale’s Remodeling’s photographer
for a total value of $1,000.
For more details visit www.dalesremodeling.
com/ugly-room-contest/ or contact Kayla Van
Lydegraf, 503-370-7609, kayla@dalesremodeling.com.
Dale's Remodeling, founded in 1978, provides expert design and a Certified Remodeling team for your remodeling projects. Their
systems ensure on-time performance, quality
control, and a job that meets the client’s budget. By maintaining clean and safe job sites,
homeowners are assured that their lifestyle
will be impacted as little as possible during the
project. From small jobs to large and everything in between, Dale’s ensures three simple
things: To be on time, on budget and make
sure clients have a great experience! They are
so confident in their workmanship that they offer the best warranty in the business. For more
information, visit www.dalesremodeling.com
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West Salem Rotary Club presents…
Fresh, Cleaned, Locally-Grown,

No Sugar Added

to Order
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Marionberries
Raspberries
Blueberries
Strawberries

Place your order now… fresh, ripe berries
support Salem youth, schools, and charities!

Sliced Strawberries ..... $48
Raspberries

(30 pound
container)

(15 pound container) ............

$40 ...... pick up June 11*
$35 ...... pick up July 2*

(14 pound container) ..................... $35 ...... pick up July 2*

* Due to different ripening seasons, the pickup dates are tentative.

Order on-line at:
westsalemrotary.org
or call: 503-364-9690

If you want to make your
Mother or Wife Happy on

Mother’s Day,
List with Me

POSITIVE ATTITUDE!

OVER 30 YEARS OF EXPERIENCE!

(15 pound
container)

(15 pound container) ...................

Marionberries
Blueberries

or ..... $35 ...... pick up June 4*
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Facebook.com/West Salem Rotary

Specializing In:
• Homes On
Acreage
• Custom Homes
• Unique & Unusual
Homes
• Farms & Ranches
STEPHEN G. TANDY
BROKER/SENIOR VP

503-566-5519
I personally
handle all of
my listings.

STANDY@CBOREGON.COM

See Pages 14 & 15 For My Listings
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JOHN L. SCOTT SALEM WELCOMES NEW BROKER
Yvonne Messmer has a special talent and years experience.
Her organization skills are well known with her clients and associates at the Confederated Tribes of Siletz Indians, City of Salem,
Cascades West Council of Governments, Detroit Lake Foundation
and with the Oregon Wine Enthusiasts. Yvonne has experience
with first time homebuyers, financial education, down payment
assistance, investment property/ property management, small
business ownership, event production/ management and non-profit
fundraising. Her easy going way of communicating and hands on
knowledge in the real estate industry are an easy match. When
asked about why she joined John L. Scott Salem office, she said “it
just feels like home”. Yvonne is a welcome member of the team of
professionals ready to serve the Salem community with all their real
estate needs.

• Interactive Map With GPS
• Location Based Search
•MIs/Property Number Search
• Extensive Search Criteria Options
• Road And Satellite Map Views
• Comprehensive Property Details
With Photos
• Built In Sharing Tools
• Driving Directions
• Mortgage Calculator

SIMPLY TYPE IN YOUR
BROWSER JLSAPP.COM

John L. Scott Real Estate
Office - 503-585-0100

salemoffice.johnlscott.com

May 2015
continued from page 17

workers earning at or below the minimum(
35 hours is now considered full time); 50.4%
of minimum wage workers are 16 to 24 years
old and while almost a third of all minimum
wage workers have never married, less than
that are married living with a spouse and almost 47% are in hospitality and food prep.
There are many more figures and ways to
look at them but the point is when one suggests that we need to help working families,
is raising the minimum wage which is paid to
a few the best answer?
History is replete with good ideas that have
unforeseen, and often not considered, consequences that are damaging. The local Union
President recently said something to the affect that the Union supported the raise not
because they had a vested interest but because it would raise their base. A raise for a

The problems of
government and
the plights of our
fellow citizens are
more complicated
than one solution

small percentage of workers will not only increase their pay but everyone around them.
When a restaurant employee’s wage goes up,
so does that of the folks processing the food,
loading the truck and delivering the food
to the restaurant. Food cost will go up with
wages. An employer pays taxes for employees on a percentage of wages, Social Security, Medicare, unemployment, and workers
comp. Nothing happens in isolation.
The consequences of raising the minimum
wage will not affect this business or its employees significantly; however, it may affect
whether we buy our turkey sandwich at Big
Town Hero or bring it from home.
The problems of government and the
plights of our fellow citizens are more complicated than one solution that places the
burden on small business owners by raising
the wages of a small percentage of our workforce that will have far reaching affects.
The purpose of this article is to inform our
readers about financial planning/life issues.
It is not intended, nor should it be used, as
a substitute for specific legal, accounting,
or financial advice. As advice in these disciplines may only be given in response to
inquiries regarding particular situations
from a trained professional. Ray Sagner is a
Certified Financial Planner™ professional
with The Legacy Group, Ltd, a fee only Registered Investment Advisory Firm, in Salem.
Ray can be contacted at 503-581-6020, or
by email at Ray@TheLegacyGroup.com
You may view the Company’s web site at
WWW.TheLegacyGroup.com
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Cheerleading In Business:

A Time To Cheer A Time To Lead
I

t’s May and if you have cheerleaders in your
family, many of the major sports are finished
for the season and they are finally back to their
studies. Cheerleading, which used to be merely
an activity to inspire athletes, has become its
own competitive activity. There is also a role for
cheerleading in business,
yet it’s important to know
when to cheer and when to
lead.
Cheerleading
started
with an all-male pep club
MARY LOUISE
at Princeton in the 1880s.
VANNATTA
Women were included in
TELLING YOUR 1923 at the University of
STORY
Minnesota. By 1960 every
school had cheerleaders. By
using their athletic and entertainment talents,
they are now considered a key marketing tool
of athletics programs, creating and encouraging
school spirit. Athletes respond to the enthusiasm of the cheer-led crowd.
I think we are wired to respond to the cheerleaders and I think there are times when everyone needs one. As a child, a good parent acts as
a cheerleader for a child. “You can do it! You did
great. Go! Go! Go!” A teacher can also be a spe-

cial cheerleader: “That was excellent work. Do
it again!” At work we also need to know we’re on
the right track. A boss might say, “Way to go on
the presentation. Keep up the good work.” Even

At work we also
need to know we’re
on the right track.
more important, when we fall or fail our cheerleaders say: “Come on, get up that’s OK!”
However, some people confuse cheerleading
with actually leading. If players listened only
to the cheerleaders and not the coach on the
field, they might feel so fine they won’t recognize they’re making mistakes that might lose
them the game. While cheerleaders chant you
down the field to your successful touchdown,
they head home after the game. It’s the coach
that will be reviewing your tapes in the locker
room, helping you hone your skills and give you
a “talking to” when you need it.
Here are a few tips on when to cheer and when
to lead:

Cheer: When your team has done the very
best it can, is tired or needs encouragement to
get to the end of the project. Cheer when circumstances are beyond their control, when the
outcome is imminent or spirits are low. Cheer
when the team is on the right track, something
extraordinary happens and outcomes are better
than expected.
Lead: When your team is heading in the
wrong direction. You lead when the team is not
working in sync with each other or you need to
raise someone up to help pull the project together. You coach your team to recognize when
an avoidable mistake has occurred. You make
these a teachable moment so these errors will
not happen again. If crisis hits, you stand up
and use your expertise to lead them through it.
If your workplace was a sports team and your
only award would be for “most inspirational,”
you might be spending a little too much time on
the sidelines and not enough time on the field.
Truth is a great manager is probably a coach
with a megaphone.
Mary Louise VanNatta is CEO of VanNatta
Public Relations a PR, event planning and association management firm in Salem, Oregon.
www.PRSalem.com or twitter.com/PRSalem.

Corner of
Mission &
12th St.

16 Years
in
Business

503-581-8998

mohrmotors.com • sales@mohrmotors.com
808 12th Street SE • Salem, OR 97302

2012 Ford F-350 XLT Crew Cab, One Owner - Low
Miles, 17,000 Original, Like New - Fully Loaded
Factory 5th Wheel Hitch

The Book Bin is a locally owned,
family operated business that has
been in the same family since 1984.
Three generations currently spend
their time between the Corvallis
store and the two Salem stores.
Store Locations
215 SW 4th St Corvallis
541-752-0040
M-Sat
8:30am-9:00pm
Sun
9:00am-7:00pm
Book Buying
M-Sat
9:00am-5:00pm &
Sunday 11:00am-5:00pm
Salem Downtown
450 Court St NE Salem
503-361-1235
M-Sat
9:00am-9:00
Sunday 10:00am-7:00pm
Book Buying until 5:00pm, 7 days a week
Salem East
2235 Lancaster Dr. NE Salem
971-600-3831
M-Sat
7:00am-9:00pm
Sunday 9:00am-7:00pm
Book Buying
M-Sat
9:00am-5:00pm
Sunday 10:00am-5:00pm
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Dance, Dance, Dance
D

ance returns to the Elsinore Theatre
this spring. Nearly every weekend from
May through June will feature a different
dance performance. Over 7,000 parents,
friends and families will attend 9 separate
dance performances put
on by 6 different dance
companies at the spectacular Historic Elsinore
Theatre. The Theatre encourages restaurants to be
prepared for everyone enSTEPHEN MARTIN joying an evening out for
a meal before or after each
EXECUTIVE
performance.
DIRECTOR
The six dance & perforHISTORIC
mance schools are based
ELSINORE
in Salem or Silverton and
THEATRE
all have weekly classes
and mini performances leading up their big
spring performance in downtown Salem.
DISCOVERY SCHOOL OF DANCE: Under the leadership of Lynn Sundermier, the
Discovery school of Dance provides ballet
and dance instruction for all age levels. They
also take pride in showcasing their group of
young tappers in their spring recital. They
will perform twice on Saturday, May 16.
INSPIRATION DANCE COMPANY: Un-

der the leadership of Valerie Bergman and
her talented instructors this dance company
is based out of the YMCA. The title of their
program this spring is Tooned In and will be
performed on Saturday, May 30 at 6pm.
AMERICAN ACADEMY OF PERFORMING ARTS: Under the leadership of Marta
Hazekamp this
company will be
performing The
Little Mermaid
& Dance Concert on Saturday,
June 6 at 7pm
and
Sunday,
June 7 at 2pm.
They perform a
musical
quarterly, as well as
dramas, dance
concerts and music recitals. Their curriculum focuses on Classical Ballet training and
also offer jazz, hip-hop, modern and belly
dancing and are based out of Silverton.
AMERICAN BALLET ACADEMY: Under
the leadership of Annie Joslin, the salem
based American Ballet Academy provides
ballet and dance instruction for all age levels. Last year both of their Nutcracker Per-

formances at the Theatre sold out. So don’t
delay in getting your tickets to their spring
performance of Snow White. They will perform on Saturday, June 13 at 7pm.
PREMIERE ACADEMY OF PERFORMING ARTS: PAPA Dance offers classes in
Ballet, Modern/Contemporary, Tap, Hip-

Dance Studio is a progressive, performance
based studio under the leadership of Rebecca Swisher. Their approach to dance involves classical ballet technique and modern,
emotive artistry. They offer classes in ballet,
pas de deux, contemporary, break dancing
and Hip Hop. At Tippy Toe studio, dance
is their passion; they
also share their passion for their community through participation in various
events including One
Billion Rising and
fundraising
performances for the Center
for Hope and Safety.
Their original ballet,
La Forêt Des Feés can
be seen on June 27th
at 2pm and 7pm with an exhibition by the
dance students of Little Friends Montessori
School at the matinee.
So plan to Dance, Dance, Dance your way
to downtown Salem this Spring! For event
and ticket information to any of the above
programs you can contact the Elsinore Theatre at 503-375-3574. We will see you at the
Theatre!

Over 7,000 parents, friends and
families will attend 9 separate dance
performances put on by 6 different
dance companies at the spectacular
Historic Elsinore Theatre
Hop, Jazz and Creative Dance. Under the
leadership of Sara Alvarez they are dedicated
to providing high quality dance classes in a
positive, encouraging environment. They
believe in a strong technical foundation with
an encouraging passion for the art of dance.
They will perform their 2015 Dance Recital
on Saturday, June 20 at 3pm.
TIPPY TOE DANCE STUDIO: Tippy Toe

Economic Development Grants
Available for Marion County Businesses

Universal
Has
GETThe
ORDAINED
FOR Life
FREE Church
ONLINE TODAY!
Ordained
Over 20
Million
People
Inclusively
WE’VE
ORDAINED
OVER
20 MILLION
WORLDWIDE.
www.themonastery.org

WE ARE ALL CHILDREN OF THE SAME UNIVERSE.

Economic development within Marion County
is one of my primary roles as your commissioner.
While it is not necessarily the government’s role
to create jobs, it is our role to help provide an environment and access to resources that spur on
the private sector in job creation. In this capacity,
we focus our economic development efforts toward working in cooperation
with policymakers, community and business leaders,
and entrepreneurs to grow
the economy, increase employment, and improve the
standards of living in Marion
County.
Instrumental in our ecoKEVIN CAMERON nomic development efforts,
is the insightful guidance of
MARION
our Economic Development
COUNTY
COMMISSIONER Advisory Board (EDAB).
In addition to advising the
county on economic development issues, EDAB makes recommendations
regarding distributions of video lottery proceeds
as part of our Business Development Grant program.
Last year we assisted five local businesses expand through the Business Development Grant
program. We awarded a total of $195,000 in
grants to Forest River Manufacturing, Henningsen Cold Storage, Murayne Inc., Oregon Pallet

Repair, and Tree Frog Nursery. In fact, Marion
County has awarded more than $1.4 million in
economic development grants in the past five
years. It’s rewarding to see local employers retain and create jobs as lottery dollars are invested
back into our community.
The county is now accepting applications for
Business Development grants for the 2015-2016
funding cycle. Private sector businesses may requests up to $50,000 for projects which will create new jobs in Marion County through business
recruitment, expansion, or retention. Applications are due by noon on Thursday May 14, 2015.
The grant application form and other materials are available on the Marion County website
at www.co.marion.or.us/CS/ or by contacting
Sarah Cavazos at scavazos@co.marion.or.us or
(503) 589-3234.
In addition to direct business grants, we invest
lottery funds to support infrastructure and other
community projects throughout Marion County.
Over the next few months we anticipate additional economic development grant opportunities for
cities and non-profits to enhance livability, safety,
and infrastructure within their communities.
Thank you for all you do to support the economy in Marion County! If you have questions my
door is always open and I welcome your inquiries.
Commissioner Kevin Cameron can be reached
at (503) 588-5212 or by email at kcameron@
co.marion.or.us
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Business Success Strategy: If It Cannot
Be Measured - It is Not Worth Doing
I

n today’s “big data” business landscape,
“best in class” organizations are adamantly keen on the powerful advantage of gathering and analyzing the metrics. Smart firms
plan for and strategize using primary and
secondary research methods to attain both
quantitative (numbers)
and qualitative (“why the
number are what they
are”) analyses in a mixed
research/analysis
approach. Certainly, I believe it is fair to experience
a gut feeling (instinctive)
TJ MARINO
idea, but without testing
THE
this instinctive decisionSTRATEGIST
making
methodology
against carefully obtained
statistics, business operators suffer a much higher degree of misalignment – causing a half-cocked strategy to fall
flat. Analyzing the numbers and understanding why the numbers (data) is what it is;
places leaders and managers in a far greater
position of maximizing their opportunities
for success – while minimizing their risk for
failure.
On behalf of business start-ups, I share
these essential measurement precepts so

that you may think twice before deciding to
drive your new endeavor in an ambiguous
direction that will deliver unexpected, unrealistic, and ultimately, dismal results relative to your business strategy. For example,
in the literary industry, new market entrants
are enticing authors and book publishers to
precariously invest their start-up capital into
faux book marketing campaigns that provide
no realistic financial pro forma, but yet, claim
they will guarantee authors an additional
$150,000 in book sales within the next year.
As an MBA scholar, and currently, business
doctoral candidate, who specializes in business strategy, under the direct mentorship of
Harvard’s own, Dr. Michael Porter, I would
never place a client in a pattern toward certain failure (Millar & Porter, 1985).
Without conducting a realistic financial pro
forma, how can any book support organization make any type of financial claim and
why would any book support organization
place their firm is such a high-risk position?
No Matter the Size of Your Start-Up: Financial Pro Forma
According to Ross and Wasterfield (2008),
a pro forma, relative to business, is defined as
financial statements are prepared in advance
of a planned transaction, such as a merger,

Coffee Roasted on site Food Made to Order
2725 Commercial street SE
503.581.1716
www.frenchpressroasters.com

an acquisition, a new capital investment,
new business venture (start-up), or a change
in capital structure such as incurrence of new
debt or issuance of stock.
Without analyzing how many hits, clicks,
sales, your conversion ratios, break-even
point, ROI, or which tracking links are rendering the best results (profit), you are operating a ship without a rudder, proceeding
to a destination without a map, and flying an
aircraft without a compass (GPS).
No Measurement – No Accountability: The
Smoke and Mirror Factor
I would caution and any all business startup leaders and managers to ensure that
whichever firm they opt to assign their business strategy and marketing duties to have
a proven track record of developing and
implementing business strategy strictly by
the numbers. Not only that, but new venture
operators must be confident in knowing and
understanding that such an outsourced firm
is prepared to render full accountability on
your behalf.
Without running a financial (projection)
pro forma how will you be able to accurately
identify your break-even point or when you
can expect to receive a return on your investment (ROI)?

The Takeaway
Certainly the unscrupulous will continue
to freely permeate the digital landscape, but
you can protect yourself and your start-up
investment capital when you call these tall
claim circus barkers to task. Before swiping your card or smearing the ink, be sure
to read the fine print. Be sure that if you do
not fully comprehend the “fine print” and
sales jargon, you seek qualified legal advice
from a licensed and credible business attorney. And finally, if your strategy and business modeling process is not measurable, be
prepared for one hell of a wild ride through
the unknown – unless of course you hope to
succeed running your business using Vegas
odds.
Be smart and be encouraged, TJ Marino,
MBA, "The Strategist," can be heard Monday through Friday 6-6:30AM Pacific.
Strategist Radio LIVE: http://www.StrategistRadio.com References, Millar, V.E. &
Porter, M. E. (1985, July–August). How information gives you competitive advantage.
Harvard Business Review, 63, 149–160.
Ross, S, & Wasterfield, R. W. (2008). Corporate finance. New York, NY: McGraw-Hill.
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A State Agency With 93.6 Million
Dollars In Maintenance Needs?
N

o it is not the Capitol
Building upon which I
presently reside, than faces
a $93 million dollar repair
bill. Unfortunately, with
earthquake protection the
bill on my building will be
much greater. I am telling
MUSINGS
you about the Department
OF THE
of Fish and Wildlife.
OREGON
PIONEER
The
agency
called
ODF&W has nearly 70
structures and that includes
32 fish hatcheries. Only 4 Oregon counties are
with out an agency structure. ODF&W employ
about 1260 full-time people. They look out for

and occasional count 600 species of amphibians, birds,fish, mammals and reptiles. Many
are non-game wildlife for which the agency is
responsible.
50 of the 600 species are listed as threatened
or endangered and the agency must protect
them and maintain an estimate of their numbers.
70% of the fish caught by fisherman are hatchery produced. 50 million fish are produced annually by the hatchery programs.
The budget being developed for 2015 and
2016 is projected to have a $32 million shortfall.
The agencies revenue essentially is the license
and tag payments of their fishermen and women and their hunters. The Federal Government

does kick in a significant sum but the same formula for the Federal Money goes to every state.
The data gathered here is from a recent audit
by the State Auditors. The auditors produced
detailed information on something
budget watchers have worried about over the
years. Fishing and hunting seems to become
less popular every year.
Oregonians are purchasing fewer fishing and
hunting licenses every year. In 1975 24% of
Oregonians purchased a fishing license. Today
about half that many purchase fishing licenses.
In 1975 14% of Oregonians purchased hunting
licenses today it's 6%. With the activity of cougars and other predators living on deer and elk
the 6% is certain to continue to decrease and

further discourage hunters.
Unfortunately, the maintenance deficit is not
ODF&W's only big problem.
The grim fact of life is that much of the Agency's work does not directly benefit anglers and
hunters. Protecting non-game species take up a
lot the agency staff time but no one reimburses
the agency for that work. Politically nobody has
made the argument that particularly the environmental community should be helping pay
the bill for the protection of non-game species.
I stand proud and watch from "ATOP" the
Great Dome of the Oregon State Capitol. It is
my job to watch and remember.
But sometimes I watch and worry, because
things are not going well.

Your Leaders: Are They The Right Ones?
T

his is a scary question
we often have to ask
ourselves, isn’t it? You
want to think you have
the right people in place,
and you probably do.
But from time to time, a
shake-up happens and
ALEX CASEBEER
you end up wondering: is
INSIDE
this the right guy or gal?
SCOOPE
We have over 250 employees at my business
and therefore a lot of people in “leadership
positions”. Department heads, managers,
team leaders, directors…whatever you call
them, they lead people and have influence
over many. They also have a direct pulse of
what is going on at the ground level and are
key indicators of the culture of the company.
My challenge to you is this: Do your leaders
come with or without batteries?
Let me explain. I recently read an article
by Michael Hyatt (michaelhyatt.com), former Chairman and CEO of Thomas Nelson
Publishers. Clearly, Hyatt was in a leadership role! In his article, he talks about people with or without batteries. What are the
main characteristics of batteries? For starters, they have their own energy source. They
don’t have to be plugged in or dependant on
something else to get their energy. I suggest that our best leaders know how to create their own energy. They wake up with a
positive attitude, come to work ready to work
and know how to move people in the right
direction for the betterment of the company.
People without their energy source are oftentimes a drain; they are dependent on others.
According to Hyatt, here are 5 potential
signs an employee will drain your team of its
precious energy, creativity and joy:
They enjoy and create drama. We all know

these people: they are drawn to drama and
will at times go out of their way to create it if
things seem too
“status quo”.
Sometimes it
even
makes
them feel better about themselves! Watch
out for these
people.
They gossip
and backbite.
“Gossiping
and
backbiting undermine
the integrity of
the team, and
drain resources
on managing
unnecessary relational troubles,” explains
Hyatt. Plus, the Bible warns us against those
who gossip – I’m going with that!

They complain about everything! Negativity to an organization will bring your house
down if you let it,
I don’t care what
business you’re in!
We tell our employees regularly
that you wake up
with really only
one choice: Am
I going to have a
positive or negative attitude today? We encourage the positive!
They need constant supervision.
There is a difference between
someone
who
needs training and a little hand-holding and
someone who you’ll spend all your time worrying about. Hyatt writes that “people with

We can all lead better,
encourage more and
help people be better
versions of themselves.
So get your battery
revved up and let’s
take action!

batteries included are self-starting and selfdirecting. People without batteries need
others to get them started and keep them going.” Couldn’t agree more!
They won’t accept responsibility. Avoid
people who try to avoid responsibility!
Healthy leaders will own up to a mistake and
work to fix it, not shy away from it.
My challenge to you is to take a look at
your leaders – or even yourself! We can
ALL always improve. We can all lead better,
encourage more and help people be better
versions of themselves. So get your battery
revved up and let’s take action!
Until next time, Happy Spring! WAIT!
Spring – Spring reminds me of bunnies –
bunnies remind me of Duracell Batteries.
SEE WHAT I DID THERE?
Alex Casebeer is on the team at Capitol
Auto Group and can be reached at acasebeer@capitolauto.com, 503-399-1011 or
twitter.com/alexcasebeer .
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Northern Lights Always $3
W

hen I was about 14 years old, in 1959,
I had a Monday through Friday paper
route for the Grants Pass Daily Courier, an afternoon paper. My route of about 40 customers consisted primarily of downtown Grants
Pass businesses. The paper sold for 5 cents and
I got 2 of those cents for each paper. Seriously!
At the finish of my paper route, on a nearly
daily basis, I would meet up with my best
friend, Frank James, who also had a paper
route, at the now legendary Grants Pass Pharmacy.
The “Pharmacy” as it was
called was a gathering
place for young people in
the late 50s and it continues to be so even today.
Frank and I would usuBILL ISABELL
ally have a sundae of some
AT LARGE
sort which would cost only
25 cents. In other words,
my profit for the day of an incredible 80 cents
would daily be reduced to only 55 cents. That is
if the soda jerks (that’s what they were called)
remembered to charge us. They forgot most
of the time and we allowed them that privilege. They were great young guys, just maybe
a few years older than us, and were very social, thus, the forgotten charges. Their names
were Lee and Eldon Roudebush, or as we knew
them, the “Roudebush brothers”. Frank and
I, shamelessly, got a lot of free sundaes over
about a year’s time.
Fast forward to March 2004 and an article I
read in the Salem Statesman Journal about a
guy from Alaska opening up the first “theatre
pub” in the state. His name was Kevin Roudebush. When I saw the name Roudebush I remembered those “Roudebush brothers” and
those fantastic, “free” ice cream sundaes. It
occurred to me that this guy could be related
to them. I thought, “even though he was from
Alaska, how many Roudebushes could there
be?” I was determined to meet him and find
out “the truth”.
A few weeks later, at a Salem Area Chamber of
Commerce weekly networking meeting called
“Greeters”, I met this Roudebush guy from
Alaska. And low and behold, he was the son of
Lee Roudebush, one of the “Roudebush brothers” soda jerks from the Grants Pass Pharmacy
that Frank and I had “fleeced” low those many
years ago. Just another “small world” moment
in my life right here in Salem, Oregon.
Kevin Roudebush was born in Medford, Oregon, in 1968. The family moved to Monmouth
while his dad, Lee, was getting his teaching degree and then to Jacksonville, Oregon, for the
next 4 years.
His mom, Lory, was an elementary school
secretary.
His parents divorced when he was in the 3rd
grade and his dad took a teaching job in Alaska. When Kevin was a freshman, he moved to
Anchorage to be with him.
Roudebush was a sophomore when his dad,

in a teaching exchange program, moved to
Hawaii for a year. Kevin stayed behind, moved
in with a friend and his mom for a short time,
then back to Medford during the break between his sophomore and junior year. He’d become a member of DECA and that relationship
resulted in his own successful spike leather
jewelry business in Medford. DECA is a 501(c)
(3) not-for-profit student organization that
prepares emerging leaders, and entrepreneurs
for careers in marketing finance, hospitality
and management in high schools and colleges
around the globe.
Not settled yet, Kevin moved back to Anchorage for his senior year of high school and graduated there in1986. He was quite the football
player on his state championship team. In fact,
he was the MVP for the championship game as
a slot and running back.
After high school, because a cousin lived
there and he could also play football, Roudebush attended Southern Oregon University in
Ashland, Oregon.
But out-of-state tuition turned out to be a
problem so he moved back to Anchorage the
next spring, buying a house when he was 20,
and graduating from the University of Alaska
Anchorage in the fall of 1992 with a degree in
business and an emphasis on economics.
His relationship with DECA from 1988
to1993 resulted in several outstanding opportunities such as serving as DECA’s state reporter and working with Leadership Experiences,
INC on projects like the cultural exchange program that put him in Santa Fe, New Mexico,
on a HOPI Indian reservation studying the
connection between that tribe and Alaska Natives. Additionally, throughout that program,
he had the opportunity to work in Tapai and
Singapore. He was a man about the world.
During the interview, because of the way his
formal education was broken up by those other
events, Roudebush quipped, “College was the
best 7 years of my life”.
After driving back to Anchorage following his
Santa Fe experience, Kevin would continue his
eclectic work experiences for the following 3
summers
He did the Host and Hostess training tour
guide program for Alaska Railroad and his
girlfriend at the time introduced him to Princess Tours Land Company where he became a
guide. He got to go on about 14 Princess cruises for $15 a day!
Also, after his college graduation, he worked
a couple years as general manager for Wild
Alaska Rivers Co putting together raft packages to ship out to customers. That one ended
because of some big differences between him
and the owner.
Without a job for awhile Roudebush helped
his buddy with his central vacuum installation
business and, at the same time became a state
advisor for student government on a grant
from the state. In that capacity, he did training
seminars for various student governments.

Somewhere in there, he also found time to
run the Alaska Channel Visitors information
channel on various hotel TVs. He did that parttime at first then fulltime after dropping all the
other things he was into.
Roudebush came up with his “Live Postcard”
idea in the summer of 1998. It was a sophisticated initiative comparable to Trip Advisor
where you develop personalized postcards
of target places visited to send to friends, etc.
Kevin worked the road for the first 6 months
trying to get interest and investors after beta
testing it in 1999. Unbelievably, he was able to
raise a $3.5 million investment in New York
City from AUDAX Financial. Unfortunately
the people hired to carry the idea further
burned through the money and when the dot.
com crash of 2001 occurred, all the money was
gone.
Roudebush tried to revive the concept when
he took off work from July 2001 to August
2002 traveling various places in an attempt to
seed Live Postcard again. It did not work out.
In August of 2002 Roudebush decided to join
the rat race and took a regular job as the accounting manager for Lithia Dodge in Anchorage. But, restless again, he quit in 2003 to take
a cruise to Salem to see a girl here. He’d taken
her to a theater pub called Bear Tooth in Anchorage. And that’s what eventually inspired
his Northern Lights Theatre Pub idea for Salem.
So after first moving back to Medford to be
closer to family and then a trip to Sidney, Australia, Kevin finally made his last (or latest)
move to Salem, Oregon, and found the venue
that would become Northern Lights Theatre
Pub.
He signed the lease in November of 2003.
It took 6 months to prepare the place with a
kitchen, seats and screens.
Northern Lights Theatre Pub Opened March
20th 2004. Roudebush says it took about 6
months to catch on. For the first 3 years, he
was putting in 60 hour weeks. Not so much
these days.
On the web you can find it at: Northernlightstheatrepub.com. The phone number is (503)
585-4232. And if you’ve never been there,
here’s how it works:
After you get your
tickets to the theatre at the door, you can place
your order inside. You can even view their
menu online before you come. Having a good
idea of what you want will help them make
sure the lines move fast and you make the best
choice. They make everything to order so if
you don’t want onions on your nachos, just let
them know.
When you finish your order, you can get your
beer or wine ready to go. They’ll give you a table number to take with you. You place that on
your table so they can see it from the aisle. Sit
back, relax and enjoy your movie. They’ll bring
your meal as soon as it’s ready. If you have a
craving for another beer or wine or to followup with the best popcorn in town, they’re wait-

ing in the lobby to help you.
The movies, as you most likely know, are
“second run” meaning that, after their initial
opening and run in the “regular” (and much
more expensive) theaters they are available
for Northern Lights. A movie’s first run is on
average about 7-9 weeks (a bit longer for blockbusters), so if you can wait a couple of months
to see a movie, you can save a bundle because
their movies are always only $3.00! Three dollars for a movie! Plus, you can get a meal to
boot!
But movies aren’t the only thing available at
Northern Lights. Other special events they host
may be what you’re looking for. For instance,
among many other events, if UFC (Ultimate
Fighting Championships) are your style, these
matches are shown on the big screen and have
become very popular. As has Monday Night
Football and the NCAA National Championship Football and Basketball finals (and Oregon Civil War football). You can even “attend”
the Academy Awards Oscar Party there. In
other words, there’s something for just about
everybody. And that, in a nut shell, is how it
all works.
Kevin is a big family man these days. He met
his wife, Jessica, in the fall of 2004 when she
was working at the theatre. There was an immediate and mutual attraction and they married on October 8, 2005. She now works at
SAIF helping injured employees back to modified work.
The Roudebushes have two children. Son,
Colton, 6, goes to Sumpter Elementary School
and models for retailers like Fred Meyer and
Rebok.
Daughter, Payton, 3, “cute as a button”, says
Kevin, is busy being a pre-schooler.
As for hobbies, the whole family loves hockey
and family activities. Kevin’s also a fan of golf
at Creekside Golf Club.
Roudebush’s professional goals for the future
consist primarily of continued quality operation of Northern Lights and improving the theatre pub environment wherever he can.
So, there you are. Kevin Roudebush, the man
behind the Northern Lights Theatre Pub phenomenon. It took him awhile and a lot of moves
to get to Salem, but here he is for your viewing
and dining pleasure with an outstanding business model that caters to folks and families
that are looking for value in their movie watching lives. Invest $3.00 on an experience you’ll
really appreciate. Check out Northern Lights
Theatre Pub, soon. Did I remind you that movies are always only $3.00?
Oh, and if you’re wondering about the ice
cream sundae debt Frank and I owed, Kevin
figured it up, approximately, and with interest,
and it came to a total of about $3249.25 or so.
I’ll try and take care of my share on a payment
plan.
Bill Isabell is chief meteorologist for Salem’s
First Choice, KBZY Radio, 1490am
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Five Districts Are Seeking Approval
A

very important election is coming
May 19, and there is something on the
ballot for every voter in Marion County. In
fact, all across Oregon, May 19 is District
Election Day. This election is also known
as Special District Election and Special Election.
This local district election on May 19 is your
opportunity to select
who represents you on
numerous local district
PATTI MILNE
boards of directors.
PEOPLE,
Here in Marion County,
PLACES &
five districts are seeking
POLITICS
approval for general obligation bonds, one city
is seeking approval to contract for law enforcement services, and there is a measure
to establish countywide what would be
called Marion County Extension and 4-H
Service District.
Board of director positions up for election around Marion County include: three
positions for Chemeketa Community College and five Salem Area Mass Transit District positions. Every school district and
every fire district has numerous positions
up for election. Six water districts have positions that will be voted on. There is one
director position on the Silver Falls Library District, and three seats on the Jefferson Park and Recreation District Board
up for election.

Altogether there are 127 contested positions with 132 candidates filed. Looking at
the voter pamphlet, there are ten positions
with no candidate on the ballot. North
Marion School District Position 5 has no
one filed; Central School District positions
2 and 7 have no candidates filed; Drakes
Crossing Fire District position 3 has no
candidate, nor does Monitor Fire District
Position 2, St. Paul Fire District Position 4,
Sublimity Fire District Position 2, Turner
Fire District Position 2 and South Santiam
River Water Control District has no candidate filed in Position 5 or 6.
These positions are where local government best serves the people. Critical decisions with immense impact are made on
these boards of directors. The people who
serve on these boards live in your community, you see them at the grocery store, you
may go to the same church or belong to the
same civic group. They are your neighbors,
acquaintances, co-workers or even a family member.
While legislators make decisions on
funding, regulations, laws and mandates,
it is the elected officials in these local, special and rural districts who are charged
with properly allocating the funds and
ensuring mandates and regulations are
carried out properly. It is these local individuals who understand the local issues
and what works and what does not work
in their community. It is these elected officials who can lobby and work with elected

officials at higher levels to advocate for
budgets and propose changes in laws to reflect the local district needs. These elected
officials are the boots on the ground and
the voices of the communities.
Remember, these positions are non partisan and this is where may public service
minded individuals learn how government
works, how the various levels of government interface with each other and how
to best represent the people they serve.
This is indeed a training ground for higher
elected office. Therefore, it is extremely
important who you elect to these positions. Positions that are often overlooked
by voters as well as aspiring elected officials. If you want to change the world, it
can begin right here in these special, rural,
district elections.
There is time to do your homework,
but If you have not received your ballot
or voter pamphlet yet, contact Marion
County Elections at 503.588.5041 or
1.800.655.5388. Or go to www.co.marion.
or.us/co/elections.
The Voter Pamphlet is a valuable guide.
Candidate statements help you know the
candidate better and arguments in favor and opposition of measures provide
background and usually answer questions
typically asked about a measure. If the
information you desire is not in the voter
pamphlet, call the candidate or individuals
or groups supporting or opposing a bond
or ballot measure.

Think of the candidates on the ballot as
suggested choices. If no one on the ballot
meets your criteria, cast your vote by writing in the name of someone you do have
confidence in. Talk with friends, relatives
and neighbors about who would be a better choice and recruit that individual as a
write-in candidate. Maybe that candidate
is you. If you cannot find someone, don’t
vote for anyone. Leave that position blank.
Also, if you are not completely in agreement with a bond or ballot measure, vote
NO or leave it blank. Your ballot will be
counted even if you do not vote for some
candidates or some measures.
The Voter Pamphlet provides important
and helpful information on everything
from who to call to ballot drop sites, how
to mark your ballot, what to do if you have
problems with your ballot and other general information. Be sure to study the voter pamphlet as soon as it arrives to allow
yourself ample time to do more research
if you are not comfortable that you have
enough information to make a confident
decision on your ballot.
Vote even if you disagree with the ballot
measures proposed or if you are not sold
on the candidates who filed. Your ballot is
your personal tool, your private platform
to voice your opinion. Use it. We are a representative form of government that works
best when the people participate. Vote in
the May 19 District Election.

66th Annual Salem Art Fair & Festival Poster Artist Selected
The Salem Art Association (SAA) has recently selected Portland, Oregon printmaker
Kelli MacConnell as the Official Poster Artist
for the 66th Annual Salem Art Fair & Festival
(SAF&F), happening July 17-19, 2015. MacConnell’s piece, Autumn Red, will appear on
a limited run of posters, and other merchandise, which will be available to the public to
purchase as commemorative items for the
SAF&F.
Kelli MacConnell is an avid outdoors enthusiast who has hiked the Appalachian Trail
from Georgia to Maine and sections of the
Pacific Crest Trail. After moving to Portland,
Oregon from Cincinnati, Ohio, MacConnell
immersed herself in the local artistic community and Oregon’s wilderness. She discovered her love of printmaking soon after while
at Portland State University and has since

sought to share her love of the outdoors,
and more specifically the Pacific Northwest,
through her work. Of her recent work, MacConnell says:
“I want to take the viewer on a journey to
the places in nature that have brought me
respite. The dream-like interpretations of
these landscapes are meant to enchant the
viewer, leaving them with a feeling of peace
and a sense of curiosity, questioning whether
or not these places really exist. My current
body of work focuses on linocut prints of
the expansive and diverse environment of
the Pacific Northwest Landscape. With the
simple use of contrast and minimal color, as
well as line manipulation, I strive to create
exhilarating compositions inspired by the
natural world.”
The Salem Art Association is the proud or-

ganization behind the nationally ranked Salem Art Fair & Festival which is both its largest annual fundraiser and the largest festival
of its kind in Oregon. Each year, the SAF&F
attracts approximately 35,000 visitors from
all over the nation and is committed to upholding the importance of fine arts and crafts
by providing access to a range of artistic mediums appealing to both art appreciators and
art collectors alike. With a variety of different
activities and offerings, the SAF&F is an experience the whole family can enjoy. To find
out more about SAA and the SAF&F, please
visit www.SalemArt.org. To learn more
about this year’s Official Poster Artist, Kelli
MacConnell, please visit her website: www.
kellimacconnell.com.
Autumn Red by Kelli MacConnell

Support Local Radio!!
Now Broadcasting throughout
Salem & Keizer at 100.7fm
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United Way Profiles in Benefits of Homeownership
Giving: Dick Withnell W
O

ur featured profile in giving for the month
of May is Richard “Dick” Withnell. Known
for his successful auto dealership in Salem, the Withnell Motor Company, Withnell has been committed to
public service and philanthropy in multiple capacities for nearly four decades.
A 1964 graduate
of
Linfield
College, WithRANDY FRANKE
nell purchased his first
EXECUTIVE
car dealership in 1980 afDIRECTOR,
ter starting out at the U.S.
UNITED WAY
MID-WILLAMETTE National Bank in installVALLEY
ment lending. Over the
next 22 years, Withnell
built a national award
winning company, recognized by the automotive industry as well as in his local community.
Withnell has been active in the leadership of
numerous local, state, and national automotive-related organizations, including serving as
President of the Salem Automobile Dealers Association and the Oregon Automobile Dealers
Association, and Chair of the National Dodge
Dealer. The company now has two dealerships,
Dodge and Hyundai. Withnell stepped down as
owner in 2002, selling the company to his son
David.
Since then, Withnell has committed his time
to actively engaging in the Salem community.
I’ve heard him described as “one of the most
revered figures to ever grace the city limits.”
While he refers to himself as “just a used car
salesman”. Withnell’s commitment to phi-

lanthropy is outstanding. He co-founded Salem’s Relief Nursery, Family Building Blocks
and “No Meth – Not in MY Neighborhood,”
and currently serves on the Oregon Education
Improvement Board, Early Learning Council
and Governor’s Re-Entry council, all of which
are Governor-appointed positions. He and his
wife Gayle established three scholarships funds
in honor of his father Harold; one academic
scholarship at their alma mater Linfield, where
he serves on the board of trustees, and two music scholarships in the Salem-Keizer school district. Most recently, Withnell was named “Outstanding Citizen” by the Oregon Department of
Corrections in 2014.
Our UW chapter knows him well, as he was
twice named “Philanthropist of the Year” and
inducted as a member of the UW’s national
Alexis de Tocqueville Society “Million Dollar
Round Table” in 2005. Withnell credits Sue
Miller from Family Building Blocks with getting
him involved with charitable causes. Dick gives
of his time and money with a sense of urgency
for the future of our children and community. I
have often heard Dick Withnell share how giving back the community is imperative and he
feels it is his obligation to share the blessings
of his business, but even then he is continuing
to look for the biggest return on his investment
(ROI). He’s passed that legacy to his son David
Dick and the Withnell family are excellent examples of givers in our community.
For more information on how to LIVE UNITED, call us at 503-363-1651 or visit www.unitedwaymwv.org.

e were always taught growing up that
owning a home was important – not
only because we need a place to live but it
was also a smart financial decision. Our parents knew it and their parents before them
knew it. But in the past
seven years with the recession and loss in home
equity, many have lost
confidence in the desire
for homeownership. In
this new real estate market, it is time to reassess
the concept of homeownSUE CURTHS
ership.
PRINCIPAL
Homeownership is still
BROKER/ VICE
important
in America
PRESIDENT,
because
it
is
still one of
BERKSHIRE
the
best
investments
you
HATHAWAY
can make. However, it is
important to buy a home
you can afford. That is a rule that has been
around for a long time, but is the new rule for
home purchasing. What are the other benefits of homeownership?
Homeownership builds wealth through equity. Equity is the amount of money you can
sell your home for, less what you still owe on
it. Every month that you make a mortgage
payment, you reduce the amount that you
owe, thereby building equity. Paying rent
does not increase equity for you.
There are tax benefits from homeownership. The tax code allows homeowners to
deduct the mortgage interest from their tax
obligations. For many people this is a huge
deduction and very beneficial. Real Estate
property taxes are also fully deductible.

In addition, homeowners receive a capital
gains exclusion on their primary residence
if they live in it for more than two years.
When they sell, they can keep profits up to
$250,000 if single, or $500,000 if they are
married, and not owe any capital gains taxes.
Then we have the more emotional reasons
for homeownership. Research has proven
that home owners are happier and healthier
and enjoy a greater feeling of control over
their lives. Home owners are free to decorate
and renovate their homes as they wish. Most
home owners enjoy stable housing costs – a
fixed-rate mortgage payment will not change
over 30 years, other than property taxes.
Children of home owners do better in school,
stay in school longer, are more likely to participate in organized activities and spend less
time in front of the television.
Homeownership is good for America. Every home purchased pumps approximately
$60,000 into the economy for furniture,
home improvements and related items.
Housing accounts for more than 15% of the
national Gross Domestic Product, a key driver of our national economy.
Homeownership is the American Dream!
Sue Curths, CRB, CRS. Principal Broker/
Vice President, Berkshire Hathaway HomeServices Real Estate Professionals, Oregon Association of Realtors® District 2
Vice President, Coast & Valley, Salem Association of Realtors® Past President 1995 &
2013, Licensed in the State of Oregon

Wildlife, Recreation Vital To Oregon’s Economy

O

ne of the most important responsibilities of the Secretary of State
-- and one of the least understood -- is
auditing. Article VI, Section 2 of the Oregon Constitution declares: “The Secretary of State shall be by virtue of holding
the office, Auditor of
Public Accounts.”
Traditionally, the auditing job meant reviewing state finances
and ensuring the ledger balanced. More recently, the Secretary
JEANNE P. ATKINS of State expanded into
SECRETARY
what’s called perforOF STATE
mance auditing. The
goal of a performance
audit is to open up the hood of an agency
or a program, evaluate how it’s working
and making recommendations for improvements. It’s a diagnosis with several
treatment options.
A recent example is our April audit

of the Oregon Department of Fish and
Wildlife. The audit found that ODFW
faces an ongoing cash flow problem that
has repeatedly put the agency’s financial health at risk. Inflation, expanding
responsibilities and a growing maintenance backlog are driving up costs.
Meanwhile, revenue is not keeping pace.
We released the audit at a critical time.
Hunting, fishing and wildlife-viewing
have a significant economic impact in
Oregon. The 2006 National Survey of
Fishing, Hunting, and Wildlife-Associated Recreation found that hunters, anglers and wildlife viewers contributed an
estimated $2 billion to Oregon’s economy using 2013 dollars.Oregon’s commercial fishing industry added at least
$618 million to the economy in 2013.
At the same time, the cost of running
the agency has grown faster and has led
to repeated and ever-larger budget shortfalls. ODFW relies heavily on license fees
to fund its broad range of fish, wildlife

and habitat activities. Fee increases have
in part covered their shortfalls. Yet, fewer Oregonians are buying hunting and
fishing licenses, a decline that began in
the 1970s.
ODFW has multiple proposals under
consideration to address the 2015-17
anticipated budget shortfall including
more fee increases, operational efficiencies, program reductions and a request
for more general fund support. But the
Secretary of State’s Audits Division is not
done. We are conducting a second audit
to identify options to put the agency on
stable financial footing for the foreseeable future.
We’ve got several other important audits in the pipeline: security at the state
data center, Oregon’s public records system and the Oregon State Hospital. As
always, the goal is to be constructive, to
identify what’s working and what isn’t -and hold state government accountable.
The public expects no less.

Watch Awesome 3000 on
Channel 22:
Saturday May 9 - 8pm
Sunday May 10 - 7pm
Monday May 11 - 6pm
Friday May 15 - 12:00pm
Watch Kids Relays on Channel 22:
2nd & 1st Grade:
Saturday May 23 - 4pm
Monday May 25 - 10am
Wednesday May 27 - 12pm
3rd & 4th Grade:
Saturday May 23 - 6pm
Monday May 25 - 12pm
Thursday May 28 - 10am
5th Grade & Mayor’s Mile:
Saturday May 23 - 8pm
Monday May 25 - 2pm
Friday May 29 - 12pm
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MOTHER’S DAY
SPECIAL!

Anderson McIlnay is a full
service florist owned and
operated by the Anderson
McIlnay family since the shop
was established in 1958. Quality assured, all products 100%
guaranteed.

Anderson McIlnay Florist
503-364-9770
Toll Free 800-364-9770,
Fax: 503-585-0205
409 Court St NE, Salem, OR
info@lafky.com
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Blasting from the Past, Propelling
into the Future: A Conversation with
Commercial Real Estate Leaders
Industrial Office Retail Investments. New
housing subdivisions. Come join the conversation and hear from these five industry
experts:
Curt Arthur, SIOR
is the Owner/Managing Director of Sperry
Van Ness Commercial
Advisors with offices
in Salem and Eugene.
He specializes in office
and industrial real estate and is a member
of the Society of Industrial and Office Realtors (SIOR). He has 25 years of experience
in the industry and has successfully closed
more than 1,000 commercial real estate
transactions.
Terry Hancock of
Hancock
Commercial
Real Estate has assembled a team of professionals offering specialized skills to aid in
making client's transactions seamless and efficient. Together they
serve others and take on the regions tough-

est real estate challenges.
Jeff Miller has been a Commercial Real
Estate Broker for 8 years and joined First
Commercial Real Estate Services in 2011.
Jeff and Terri Frohnmayer have worked
diligently over the last
couple of years helping clients successfully place over
$37,000,000.00 in true
investment properties in
Oregon, Washington and
other states. The majority
of their real estate investment clients have deferred
capital gains taxes utilizing the IRS 1031.
Alex Rhoten, a life-long resident of Salem, is the Owner and Principal Broker of
Coldwell Banker Commercial Mountain West
Real Estate with offices in
both Salem and Portland.
Alex has over 30 years of
experience in all sectors of
the commercial real estate
industry. The Salem Coldwell Banker Commercial
office has 13 active licensed brokers and
prides themselves on a team-based ap-

proach to today's commercial real estate
needs.
Mike Erdmann is the CEO of the Home
Builders Association of Marion & Polk
Counties, a trade association of more than
700 member-businesses
involved in residential
building and development throughout the two
county region. He holds
a Political Science degree from Oregon State
University, and worked
in the Oregon legislature
prior to starting with the Home Builders
Association nearly 25 years ago.

Your Way On
The Parkway!
Test drive a new 2015 Impala today!

SUPPLIER
PRICING AT
CAPITOL
CHEVROLET!
*Supplier pricing on most models, see
dealership for details!

NEW 2015 DESIGNED TO PERFORM
CHEVROLET
IMPALA Impala is a vision of the future that lives for today. Every

contour. Every line. Every last detail. Handsomely sculpted.
Thoughtfully designed. Tailored and refined. To provide a
full-size car that fulfills every desire.

2855 Maple Ave NE
Salem, Oregon

800-888-0591

VIEW OUR LARGE
INVENTORY OF NEW
CHEVROLET MODELS AT

capitol-chevy.com
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New Dinner Menu
Served from 5pm to 9pm daily

Breakfast Every Saturday & Sunday
Morning from 8am to 11:45am

Two Private Banquet Rooms
Call for Menus, Pricing & Arrangements
Natalie 503-581-5721.

2680 Aerial Way SE, Salem, OR 97302
At the Salem Airport

Our Team of Professionals:

MOUNTAIN WEST REAL ESTATE

Ruth Dana

Pam Rushing

Elesa Doll

Shadya Jones

Sharon Woods

Gary Weston

Chrissy Weston

Jordan Samiee

Jim Gray

Chauni Gray

Dick Duncan

Jon Duncan

ALEX RHOTEN

Principal Broker
arhoten@cbcre.com

Our Team has consistently been in the
top 25 companies in production for
Coldwell Banker Commercial offices
internationally.

TIFFANY JONES
Broker
tjones@cbcre.com

960 Liberty St SE, #250
Salem, OR 97302

Jared Stasch

Janna Medina

CBCRE.com

Shelley George

(503) 587-4777

Sarah Crawford
Coldwell Banker Commercial and the Coldwell Banker Commercial Logo are registered service marks
licensed to Coldwell Banker Real Estate LLC. Each Office is Independently Owned and Operated.
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Executive

2767 Fillmore Ave. NW Salem
Newer West Salem home with vaulted ceilings that
includes 4 bedrooms and a den, great room with
gas fireplace and very low maintenance yard. Room
in the garage for 3 cars and all your toys. Large
kitchen with bar seating and separate dining area.
Room for entertaining on the back deck. $265,000
Jo Ann Naff 503-949-7598

Gracious 1933 English Tudor nestled on 2 lots, .94
secluded acre piece in the trees above Vista Ave.
Beautiful views of Mt. Hood & Mt. Jefferson. Quality craftsmanship of the era is evident when you
walk into the entry and to the gorgeous handcrafted staircase. LR, DR, Den, KT & FR on first floor.
Dual living 1 bedroom apt. w/separate entrances.
Enjoy entertaining on the patio and take a dip in
the heated in-ground pool! Also a greenhouse! A
Spectacular Estate! $499,988 (687542)
Roger Elliott 503-569-5003

Extensive Remodel/Addition in 2005, then a total
update in 2013! New Kitchen, new flooring thruout, baths all new, and more! Elegant 9 ft ceilings.
Dual Living possible w/2 kitchens, 2 mstr suites,
2 gas furnaces, 2 gas water heaters, 3 bdrms on
main level, 3 bdrms up, 860 Sq Ft 3 car garage.
New in 2013 20 X 40 finished work shop w/12 ft
ceilings & pellet stove for heat. Open 4 bay metal
30 X 50 storage barn. Home allows for privacy.
$625,000 (685505) Don Meyer 503-999-2381

918 Sahalee Ct. Salem
The Pointe at Creekside! Panoramic views of
Creekside and the Cascade Mountains. Beautiful
Townhome with slab granite counters, gourmet
kitchen with stainless appliances and Cherry Cabinets. Tile floors. Master Suite on Main Floor. Large
family room with wet bar and wine cooler. Gas fireplace and an elevator. Carefree luxury living at it's
best. $475,000 Dana & Alan Burk 503-409-5861

Fabulous view of the Cascade Mtns & West Salem
Hills! Custom built, one-owner home. 5 Bdrm +
den, 3 Ba, 3146 sq. ft. in desirable South Salem.
9’ ceilings throughout, SS appls, abundant storage, spacious decks with amazing views!
$375,000 (683414) Rick & Ande Hofmann
503-390-8000 #2455 RE/MAX Integrity

Page 31

Properties

19451 Meadow View Dr. McMinnville
A bit of Heaven in growing McMinnville. Private
country estate with studio, huge barn/ workshop,
new hardwood floors, new vinyl, new light fixtures.
New flooring, new slab granite counter tops and
(3) pellet stoves. Inspection, well report are included. See Associated documents for additional
amenities. $565,000 Bob Knight 503-949-4727

COUNTRY LIVING AT IT’S FINEST!
Great view of Mt. Hood on clear days! 3 Bdrm, 2.5
Bath, 2402 sq. ft. home on 3.35 ACRES. Huge
family room with pellet stove. Slab granite with
updated appliances in kitchen. Formal & informal
dining areas. Master suite has 2 rooms. New heat
pump, furnace and well pump in 2014 48’x36’
3-bay shop! $475,000 (687849)
Rick & Ande Hofmann 503-390-8000
Code# 3035 RE/MAX Integrity

Enjoy the views & wildlife from multiple decks on this 1.43 acre property. Beautiful 4 bdrm, 3 ba, 2872
sq. ft. home. High ceilings, skylights & cert. wood stove. Huge kitchen for entertaining. Master has jacuzzi
tub & sep. shower. Att. & det. garages for 4 car parking. 24x22 bonus room not incl in sq. ft. $409,000
(685972) Rick & Ande Hofmann 503-390-8000 Code# 2985 RE/MAX Integrity

700 Palisades Dr. Salem
Wonderland in Salem!! Complete with a back
yard unlike any other that has 1200 sq. ft of paver
stones with fire pit, high and low voltage power.
NEW;30 yr. composition roof, Bamboo floors and
laminate floors. Leafguard gutters installed, Ext.
Int. Paint. Completely finished Studio in Back.
Finished out Attic into Bonus walk in closet/office
and Laundry room with Skylights. Over 400 Sq. Ft.
not included in overall finished square footage.
90% of fence has been replaced. $429,000
Hector L. Garcia 503-931-8501

116.53 acres composed of 40 acres of 20 year
old reproduction trees, 10 - 15 acres of Christmas trees with $10,000 a year income, 61 acres
of grazing land and home site make this ideal for
your private dream home! Well, Septic and Electrical are in and ready to go. Farm Ag building with
indoor plumbing. $570,000 (685327) Roger Elliott 503-569-5003

Natural light floods this updated & spacious
home! Lovely kitchen w/ample storage, quartz
counters, SS appliances, open to dining area and
living room w/Red Oak floors. Nicely updated 2.5
bathrooms, large master suite & new windows in
2014. Trex Deck w/view of trees and flowers. Lower level opens to patio. Shop is 20’x80’ and could
be converted into horse stalls, chicken coop. Lots
of room for your toys & easy access to Hwy 22 & I5.
$370,000 (686762) Roger Elliott 503-569-5003

EXECUTIVE PROPERTIES

Space Reservations, 503-365-9544
PUBLISHER@SALEMBUSINESSJOURNAL.COM

HOME EQUITY
LINE OF CREDIT
RATES AS LOW AS 3.99%APR*

tated with your bank?

WITH A
HELOC
FROM
VALLEY

stand. Switch to
dit Union today
ees, great rates
ptional service.

t today to
e the Valley
for yourself.

*APR = Annual Percentage Rate. The interest rate a member pays is based on the member’s credit worthiness, credit history, loan-to value
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time. Other restrictions may apply. Contact credit union for complete details.
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