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INTEGRITY

ENTERTAINER'S DELIGHT!
Fabulous view of the Cascade Mtns & West Salem Hills! Cus-
tom built, one-owner home. 5 Bdrm + den, 3 Ba, 3146 sq. ft. 
in desirable South Salem Neighborhood. 9' ceilings through-
out, SS appls, abundant storage, spacious decks with amazing 
views! $395,000 (683414) Rick & Ande Hofmann 503-390-

8000 Code#2455 RE/MAX Integrity

JUST NORTH OF SALEM!
Enjoy country living in this 3 Bdrm, 2.5 Ba, 3116 sq, ft. home 
on 4.91 ACRES. Living room, family room, formal dining and 
30 x 15 bonus room. Many updates include furnace, AC & 
roof. Covered outdoor living area w/frplc. Barn w/wood floor 
& drive-thru. $475,000 (689445) Rick & Ande Hofmann 503-

390-8000 Code#3075 RE/MAX Integrity

MCNARY GOLF COURSE!
4 bdrm + den, 2.5 bath, 3094 sq. ft. home on the 7th green 
with a view of the 8th tee box! Travertine flrs & 12 ft ceiling on 
main level. Great rm has built-in desk/cupboards with granite 
counters & cozy gas frplc. Gourmet kitchen w/slab granite, lg 
pantry & SS applcs. Master suite has lg walk-in closet, laundry 
chute, Jacuzzi tub & granite. Many more amenities. Worth the 
visit! 4 car garage and much more! $458,500 (695172) Rick & 
Ande Hofmann 503-390-8000 Code#3225 RE/MAX Integrity

CONVENIENT LOCATION!
E-Z access to parkway, shopping and downtown! 4 bdrm, 1 ba, 2994 sq. ft. 
home. Basement with family room, lg bonus room, 4th bdrm & additional 
room for storage. Fenced 1/4 acre lot. $205,900 (691156) Rick & Ande Hof-

mann 503-390-8000 Code#3145

Like new 2005 custom built home by Darrell Beam next to large acre-
age farm. USDA loan! Large .23 acre lot. 4 beds 2.5 bath with office. Brazilian 
Cherry floors, gas fireplace in large living room, granite & SS appliances, walk-
in pantry, under-cab. lights, custom alder cab. Master suite has vaults, WIC, 
large bath with linen closet and dual sinks w/ tile. 1 bedroom is extra-large 
and could double as home theater or family room. Large fenced yard with cus-
tom shed, garden space and 50x12 RV pad and 13’ gate. $319,900 – Trevor 

Elliott -503-602-1039

A Grand Lady built in 1885 in Victorian Style with partial wrap around 
porch . 3 Bedrooms and 2 Baths  with interior updates that include new: lami-
nate, carpet and vinyl floors, self-closing kitchen cabinets, granite countertops, 
fixtures, appliances, light fixtures, bathroom cabinets, & toilets The office has 
stained glass insets in the bay style window. French doors lead from the dining 
area to large deck for entertaining, also balcony off master bdrm. Garage has 

3 overhead doors.  $229,900 – Roger Elliott – 503-569-5003
 

REMODELED TURN-OF-THE -CENTURY HOME!
5 bdrm, 2 ba, 2640 sq. ft. home in Turner. Large living room. Country kitchen. 
Vinyl windows. Large deck with fenced yard! Reduced to $199,000 (691158) 

Rick & Ande Hofmann 503-390-8000 Code# 3135

Delightful one-level home w/tile floors in the living, dining, & kitchen 
areas. Bay window in LR with TV niche above gas fireplace. Kitchen has wall 
oven, microwave, gas cooktop, and eating bar which opens to dining area 
that leads to patio. Very functional utility w/counter over washer & dryer for 
folding clothes, and upper cabinets. Low maintenance private backyard w/
large, partially covered patio. Two storage sheds also included. Don’t wait! 

$222,000 (692466) 
Roger Elliott 503-569-5003

Lake view w/total privacy and updates throughout! Vaulted ceilings, 
plush carpet, formal living and dining room, dream kitchen w/newer appli-
ances, new sink, oak cabinetry, counters, built-in pantry, and breakfast nook. 
Adjacent family room has skylights and slider to deck. Huge master suite w/
seating area and walk-in closet. Relax on the newly installed full-length deck 
overlooking the lake. UGS and lush lawn among custom landscaping. Pull-thru 

garage and patio! $194,900 (694860)
Trevor Elliott 503-602-1039

Executive Properties
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OYSTER PERPETUAL SUBMARINER DATE

rolex  oyster perpetual and submariner are trademarks.

Get ready for some bold changes in the al-
ley where McGraths’s Fish House has called 
home for over 35 years.

“I have always really liked this location.” 
“When we opened our new McGrath’s some 
years ago near Lancaster, rather than 

close the downtown location, we stayed 
open,  it has always been so very popular.”  
The restaurant business is always changing 
and being re-invented.

John McGrath is a profound risk taker. 
He’s betting big on his new downtown Salem 
adventure, Urban Alley.  “There’s just noth-
ing like this in Salem.” Go to the Pearl Dis-
trict in Portland... and you get the feel and 
the vibe of Urban Alley. The big difference is 
price. Gregory Gilbert, Executive Chef and 
conceptual architect, is bound and deter-
mined to create an eating establishment that 
is a great value. 

His dream is that everyone can afford to 
experience all the special cuisine he has 
planned. Gregory crafted his skills in Las Ve-
gas, where you are only as good as your last 
entree. The menu is inventive and built on 
variety.  Urban Alley has a brand new kitch-
en designed by Gregory along with a state of 
the art gas and wood fired grill.  Urban Al-
ley General Manager, Houston Hawlely has 
worked with McGraths since he was 17 years 
old. John McGrath is proud of Houston and 
it shows. “Houston is a hard worker.” Haw-
ley is busy hiring staff and preparing the 

newly designed dining room and bar. 
From the front of the house to the back, 

John McGrath has a plan. Rip up the car-
pet...polish the concrete floors,  this is new 
kind of place.

The menu promises to please and surprise 
you with some flavors and dishes that reflect 
the seasons. Always fresh..Always local. Ur-
ban Alley is a Salem creation, not a cookie 
cutter franchise operation.

For some loyal customers it may be diffi-
cult to face change. We will miss McGrath’s 
downtown . Your favorite table just became 
a completely new eating experience . Who 
knew there were so many different recipes 
for Bangers and Mash. When Gregory starts 
talking about food.. everyone gets hungry. 
There’s a Willamette Valley Cheese Board 
on the menu with locally sourced cheese,  
served with marionberry pepper jam, mus-
tard, and crostini. 

There’s even Peppermint Panna Cotta on 
top of a cranberry coulis. How about a Lamb 
Burger grilled on Gregory’s very cool gas and 
wood fired grill,  the burger is topped with 
heirloom tomatoes, pickled onions, arugula 
and tzatziki. Gilbert is one of those chefs that 
can build the kitchen, build the menu and se-
lect the right purveyors to supply the chang-
ing trends in his casual dining - Urban Alley. 
Soft Opening is scheduled for the middle of 
November.   

Urban Alley, Opening Soon

Houston Hawley, Gregory Gilbert and John McGrath
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• NEW CREEKSIDE PUB OPEN  
TO THE PUBLIC

• 24 HR STATE OF THE ART  
FITNESS CENTER

• GOLF PERFORMANCE  
TRAINING CENTER W/ TRACKMAN & SIMULATOR

• OREGON LOTTERY, KENO & VIDEO POKER
• MEMBERSHIPS AVAILABLE W/ NO  

INITIATION FEE FOR 2015

6250 Clubhouse Drive, just off Sunnyside Rd. SE

Parallel 45 Athletics is a functional fitness 
and cross training gym offering affordable 
one-on-one and group-style fitness training, 
operated by trainers David Moreno and Jer-
emiah Schulze. In our years of teaching fit-
ness and helping 
change lives, we 
have found what 
most gym goers 
have found, which 
is: standard per-
sonal training and 
gym memberships 
are ineffective, an-
tiquated and in-
adequate. Due to 
these shortfalls, 
David Moreno and Jeremiah Schulze devel-
oped Parallel 45 with the intention of creat-
ing measurable, approachable, and commit-
table training programs for individuals of 
any fitness level.

We utilize a wide range of movements, 
t e c h n i q u e s 
and equipment 
geared towards 
challenging every 
aspect of human 
fitness. This style 
of training reprograms your body and mind 
to operate at its true potential and capacity. 
Not only helping you to look better and feel 
better, but actually be better. The practical 
level of fitness that you will gain from train-
ing with us allows you to face any day-to-day 
obstacle with ease. To continually advance 
in your personal fitness, we constantly vary 
our programming. For this reason, a new 
workout is created each day to challenge ev-
ery aspect of your fitness. The general term 
for daily workouts is 'WOD' (workout of the 
day).

Each WOD is tracked and recorded with 

a system called WODIFY. This is a tool to 
help the athlete and the coach keep track of 
individuals' fitness progress. Wodify can be 
accessed by computer, tablet or downloaded 
as an app to your phone. Athletes can record 

and review their 
p e r f o r m a n c e , 
as well as sign-
in to classes, 
on the go. Each 
athlete creates 
their own private 
profile, where a 
history of their 
workouts and 
other informa-
tion they choose 

(nutritional, fitness goals, etc...) to record 
is saved. Wodify also creates a line of com-
munication from coaches to athletes to send 
out announcements, events, changes to the 
schedule, etc... Without recording your fit-
ness, your fitness becomes stagnant.

What does this 
mean for you 
personally? Well, 
from our stand-
point, every cli-
ent is an athlete. 

We train each of our athletes to perform the 
best in their personal arena and beyond. 
Whether you are cleaning the kitchen, play-
ing football, walking the dog, running a 
marathon, finding yourself in an emergency 
situation, doing grueling manual labor, you 
will be more capable than ever before. Along 
with these capabilities also comes the things 
people are always looking for in their exer-
cise regimens: body fat loss, strength gains 
and improved cardiovascular function.

Parallel 45 Athletics, 245 Division St NE 
100, Salem Oregon

Parallel 45 Athletics

David Moreno
503 551-9414

Jeremiah Schulze
503 302-5985



November 2015 Salem Business Journal Page 5

The New 2015 Mercedes-
Benz C-Class

C300 4MATIC

PUBLISHER
Bruce Taylor
ADVERTISING
Fawn Clark
Randy Pesek
MEDIA MANAGER
Freddy Ruiz Jr.
TECHNICAL SUPPORT
Scott Rainey
EXECUTIVE ASSISTANTS
Chad P. Oxenford 
CIRCULATION
Justin Kimble

Salem Business Journal™ is published 
monthly by the 

Salem Business Journal, P. O. Box 
93, Salem, OR 97308,  503-365-9544. 

The opinions expressed in columns 
are those of the authors, and do not 

necessarily reflect those of the  Salem 
Business Journal or its staff.

 ©2015 Salem Business Journal

SALEMBUSINESSJOURNAL.COM

Columnists & 
Editorial 

Contributors
Jeanne P. Atkins,
Randy Franke, 

Roger Yost, 
Alex Casebeer,

Linda Harris,
Bill Isabell,

Patti Milne,
Bo Rushing,
Ray Sagner,
Lullu Truitt,
Mary Louise 
VanNatta,

Rebecca Maitland,
Gerry Frank,

Alan Pennington,
Stephen Martin,
Fred VanNatta,

Harvey Gail,
Susan Appleby,

Curt Arthur,
Jennifer Martin, 

Tony Marino, 
Josh Idica,

Julie Star Hook,
Jan Meekcoms,

Sue Curths,
Alex Rohten,
Beth Casper, 

MUSINGS 
OF THE  
OREGON 
PIONEER

The Statesman Journal has suggested 
selling the Oregon Pioneer and using the 

money for highways or perhaps for updating 
the building on which I currently rest.

It comes as shock!  I am sure it's a shock 
to the former school chil-
dren, now adults, who 
gave their dimes to re-
place the gold cover which 
makes me so visible to the 
many citizens who travel 
by Oregon's Capitol.  

What did I every do to 
irritate the Statesman 
Journal?  I have looked 
out for a Statesman Jour-
nal  building for nearly 80 
years.

Rumor has it the States-
man's east coast ownership is seeking to sell 
their building.  Maybe that is what is irritat-
ing the occupants of the Statesman and caus-
ing them to strike out!

After further thought, there is another pos-
sibility. Street gossip has indicated the sale 
of their building has been delayed because of 
the underground pollution caused by leak-
age of printer ink from the days their paper 
was printed in the building.

They know that from my position over Or-
egon's Capitol, I have experienced A LOT OF 
POLLUTION! in my time.   Perhaps if they 
believe I could be sold without concern for 
exposure to the pollution, it would provide a 
precedent  to sell their building.  Time will 
tell.

I stand proud and watch from "atop" the 
great dome of the Oregon State Capitol.  It 
is my job to watch and remember.

Selling The 
Oregon Pioneer

New Ojalla Boat Slide Offers Easy Access To Siletz River
Boaters now have easy access to the Siletz 

River off highway 229 near Lincoln City, 
with the recently completed Ojalla boat slide. 
Drift boat anglers have safe access to prime 
salmon and steelhead fishing while paddlers 
(kayakers and canoeists) have year-round 
recreational use of this section of the river. 

"The first fall rains typically spark the 
lower river salmon fishery for both fall chi-
nook and coho salmon and that fishery can 
be productive into December," said Derek 
Wilson, fisheries biologist with the Oregon 
Department of Fish and Wildlife (ODFW). 
"Anglers can then go after winter steelhead 
through March and into June for summer 
steelhead, so this new slide provides a good 
eight months of access to excellent fishing 
opportunities." 

For decades, paddlers have parked on the 
side of the road near the Ojalla Bridge and 
carried their drift boats or other boats down 
the bank into the Siletz River, which eroded 
the bank, increased sediment in the water 

and posed safety risks. Boaters and anglers 
wanted developed access on this section of 
the river and provided valuable slide design 
and location input to the Marine Board, 
ODFW and Lincoln County Parks. 

This project was a cooperative effort that 
began in 2010. Keith Andresen from Lincoln 
County Parks contacted the Marine Board 
and began conversations with ODFW, who 
owns the land and leases it to Lincoln Coun-
ty for operation and maintenance. Andresen 
oversaw every aspect of the project for the 
county and the sub-contractors to bring the 
project into focus. 

Lincoln County received a total of 
$375,800, ODFW provided $295,575 of U.S. 
Fish and Wildlife Sport Fish Restoration 
boat ramp funds and the Marine Board pro-
vided $80,225 in state boater funds toward 
the project. Lincoln County also contributed 
$35,000 cash and in-kind services. 

This project was a true collaboration since 
it is the first boat slide project designed by 

Marine Board en-
gineers, patterned 
after a design de-
veloped by ODFW. 
The slide is 107 
feet long with a 
14 percent upper 
slope and 43 per-
cent lower slope 
that can accom-
modate drift boats, 
canoes and kayaks. 
The slide struc-
ture contains over 
60 cubic yards of 
concrete, 10,000 
pounds of steel, and 260 square feet of cedar 
lumber (with an expected life of 15-20 years). 

Although the slide is not ADA accessible, 
the 16 boat trailer spaces, eight single car 
spaces and a single stall vault toilet are ADA 
accessible. 

In addition to constructing the new slide, 

grant dollars also helped pay for environ-
mental work that included extensive bank 
restoration, plantings and invasive species 
removal to restore the eroded bank. The site 
design also included construction of an infil-
tration basin to collect and treat stormwater. 
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Dear Friends,  
It’s with great excitement that I share the 

news - I’m filing to be elected as Oregon’s 
Next Secretary of State.  

Cathy and I have spent months reflecting 
on where I should next serve.  We believe, 
like Benjamin Franklin did, that the first 50 
years of one’s life is spent learning, earning, 
and raising your family, and the last 50 years 
should be spent in service.  We understand 
that it’s more important how you serve than 
where you serve.  Personally, I’ve served in 
Vietnam as a combat helicopter pilot.  I’ve 
served in our community as a city councilor 
and for twelve years as a State Representa-
tive in the Oregon Legislature.  And, since 
my retirement from law and the legislature, 
Cathy and I have kept busy by volunteering 
to help people find jobs and making sure 
those who need a hot meal get one at our lo-
cal shelter.  

Our time has also been spent listening and 
learning.  I’ve read the concerns about the 
mishandling of the Department of Energy’s 
energy tax credits and the sweetheart deals 
approved by the state for the “connected 
few” at the expense of all Oregonians.  I’ve 
watched as mothers in Portland, advocating 
for their children’s best education interests, 
were ignored by bureaucrats.  I’ve heard the 
frustration of citizens and members of the 
media who, when seeking the truth from 
their government, were stonewalled with 
time delays and outrageous fees for public 
records requests.   People have called me or 
messaged on social media, asking for ideas 

about how to combat what they see as a fail-
ure of their elected officials to act for the best 
interests of the citizens.  

Obviously, I would have been honored to 
serve as our governor.  But in the wake of 
Kitzhaber’s scandal, Oregonians expected 
meaningful ethics, campaign, and public re-
cords reform.  Yet, in the past year, nothing 
has changed.  Recently, it became clear to me 
that my experience as a lawyer, my skill set 
as a budget analyst and my determination to 
be a trusted public servant have prepared me 
for the position of Secretary of State.  In that 
office, I will use my budget skills to oversee 
both fiscal and performance audits of state 
and local governments, and ensure taxpayers 
are getting a fair value for their tax dollars.  
I will make sure that we rebuild the public 
trust by promoting public records accessibil-
ity and protecting public workers who blow 
the whistle on fraud, waste, and corruption 
in government. And, I am dedicated to en-
suring we have fair, transparent elections.   

So today, I am asking for your help in 
cleaning up the corruption in our state.  As 
Secretary of State, I’ll be able to help expose 
the sweetheart deals, help put the brakes on 

expensive programs before they 
fail, and shine a bright light on 
why our education dollars aren’t 
reaching the classroom.  I will 
also make certain our elections 
are ethically managed and give 
voters in all political parties equal 
access to the ballot.   

Will you lend your voice to this 
campaign? 

We know we will be outspent, 
but I can promise, we won’t be 
outworked.  This race is too im-
portant.   

Your political tax credit of $50 
per taxpayer ($100 per couple) 
will make a big difference.  And, 
if you’re able to do more, your 
generosity will be greatly appreci-
ated.  

We need volunteers in many 
different areas with different skill 
sets—if you’re willing to help us 
fundraiser, make calls to voters, 
have a conversation with your 
neighbor as ballots are due, or 
put up signs, we need you!  Your time will be 
an important contribution to the success of 
our campaign.   

In closing, please remember, together, we 
can bring back accountability, transparency, 
honesty and ethics to our government.  We 
can find huge savings by reducing the waste 
in state government and by making govern-
ment more efficient with our tax dollars.  
We can earn the public’s trust by instituting 

campaign finance reform, by allowing minor 
political parties to have a voice, and by mak-
ing public records easily accessible to citi-
zens and those in the media.  Together, we 
can reform Oregon!  

Thank you in advance for joining me on 
this journey to reform our state.  Your en-
couragement to run and serve has made all 
the difference! 

Sincerely, Dennis Richardson

ANTHONY K. 
SMITH
OREGON STATE 
DIRECTOR NFIB

Last year, and to very little notice, the 
Brookings Institution released a study 

titled, Declining Business Dynamism in the 
United States. What should have set off a 
loud alarm, especially in the business me-
dia, was instead greeted with a big, collective 
yawn.

Economists Ian Hathaway and Robert 
E. Litan, the study’s authors, warned that 

“business dynamism and 
entrepreneurship are ex-
periencing a troubling 
secular decline in the 
United States.”

It’s important to point 
out that any good eco-
nomic news you read 
today is almost entirely 
related to the improved 
conditions of corpora-
tions and big businesses. 
The mom-and-pop busi-
nesses lining Main Street, 

Oregon, are experiencing no such joy.
Although Hathaway and Litan stopped 

short of suggesting the reason why business 
dynamism is in steep decline, I believe one 
contributing factor, more than any else, is 

the reason.
I speak with Oregon small-business own-

ers every day. I typically ask the ones I meet 
for the first time a number of general ques-
tions, just to get to know them better: “How 
did you first get into your industry?” “How 
long have you been in business?” “Why did 
you decide to go into business for yourself?”

The answers to the first two questions vary, 
and often come with a fascinating personal 
story. The answers to the last question, how-
ever, are nearly always similar: “I was tired 
of working for someone else.” “I was sick of 
all the corporate red-tape.” “I wanted to be 
self-reliant.” Regardless of which, the mo-
tivating drive for them was to be their own 
boss, to set their own work schedule, and to 
be able to provide for their families on their 
own terms.

Once their enterprises are up and running, 
their stories should end happily ever after, 
but not so. Small-business owners, especial-
ly in a state like Oregon, are going through 
some serious self-examination, which can 
be condensed into this simple statement: “I 
thought I was in the [widget] business, but 
these days I feel like I’m in the regulatory 
compliance business.”

Unless you’re a practicing employment-
law attorney or run a human resources firm 
(thank goodness for both), you didn’t es-
tablish your enterprise to spend more and 
more of your waking hours sifting through 
the myriad state and federal regulations on 
the books today. Regulations, by the way, 
which routinely distract you from operating 
and growing your business and which are 
constantly changing, often with small busi-
nesses the last to know and the first to feel 
the negative impact.

Even when exempted from certain regula-
tions, such as Oregon’s new sick leave law 
or the Affordable Care Act, small businesses 
must still figure out if the law applies to them 
and must still track the information in order 
to prove that it doesn’t for when government 
regulators come knocking, or worse, when 
someone decides to take them to court. So 
small-business owners are never off the hook 
for any rule or regulation that supposedly ex-
empts them.

That still leaves plenty of regulations that 
do ensnare small businesses—and they keep 
coming! When it concluded its 2015 session, 
the Oregon Legislature saddled small-busi-
ness owners with new laws prohibiting them 

from asking certain questions of job-appli-
cants and making them liable for a new clas-
sification of employee relations. Also passed 
was a new law putting the state in the busi-
ness of managing retirement plans for pri-
vate-sector employees, creating yet another 
time-consuming regulation to comply with.

Increasing the state minimum wage and al-
lowing cities to set their own minimum wage 
rates (imagine the paperwork involved for a 
small-business owner with employees in nu-
merous cities) are ideas that will be revisited 
in the 2016 session, as will reviving propos-
als for tax increases.

Many small-business owners will tell you 
they still haven’t freed themselves from the 
Great Recession. Add in existing and pro-
posed regulations, requiring forever more 
time and money in compliance, often having 
little or nothing to do with delivering a par-
ticular product or service to customers, and 
it’s no wonder why entrepreneurs are ask-
ing themselves “What are we in business for, 
these days?”

Anthony K. Smith is Oregon state director 
for the National Federation of Independent 
Business.

What Are We In Business For, These Days?

It's Official...  I'm in to be our next Secretary of State

Dennis Richardson
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BILL ISABELL
AT LARGE

How many people have great careers 
where they get to work with pretty 

much their entire family? Not many. Well, 
that’s just not the case with 34 year old Greg 
Jones and his family-run business, Profes-
sional Benefit Services, Inc. (PBS).

Jones was born in 1981 and raised right 
here in Salem. Dad, Greg, worked at as a sys-
tems analyst for PACC (Physician’s Associa-
tion of Clackamas County) and for the state 
of Oregon. and his mother, Rene, maiden 
name Rouse, was the restaurant manager at 
the old Meier and Frank. 

His mother and father met in the 7th grade 
at Cascade Junior High and were salutatori-
an and valedictorian at Cascade High School, 
respectively. Jones is thankful that they set 

an unbelievable example 
for him as parents and 
people and he truly appre-
ciates that he is so blessed 
to have the family that he 
has.

The family business was 
originally named Benefit 
Services. It was started 
in the early 80’s and was 
purchased by Greg’s fa-
ther, grandfather and 

uncle in 1989.  They changed the name to 
Professional Benefit Services, Inc. and his 
uncle, Garth B. Rouse, took over operations.  

Rene came on a year later in the hopes that 
she could control her own destiny as a female 
in the world of business. 

His father came on board part-time in the 
late 90’s to help with IT issues as computer 
technology became a need.  In 2000 he be-
came full time at PBS. 

Ruthie, Garth B’s wife, joined PBS in 2004 
as an administrative assistant.  

PBS is a third party administrator that 
specializes in administration of 401k, HRA, 
HSA, FSA, COBRA, transportation, and self-
funded plans. They ensure that the plans are 
compliant per the IRS regulations and that 
they are in compliance with the plan’s legal 
document. 

Their services for self-funded plans, added 
in 2015, are similar but they also do every-
thing that an insurer does. Self-funded plans 
are a type of insurance where employers bear 
more risk by paying the claims directly rath-
er than paying a premium to have the insurer 
cover all of the claims. This can reduce the 
cost of healthcare by 30% but can expose the 
employer to additional risk.  

In May of 2015 they started a new venture, 
self-funded health insurance administration. 
They had an advisor they had worked with 
for nearly 20 years who needed a company 
he could trust to administer his self-funded 
health plans and PBS was that company. 

Recently, the company began working with 
a new client in Cordova, Alaska, on a new 
project that involves a “self insured medical” 
business.

PBS has 35 employees, over 1200 retire-
ment plans and over 600 health and welfare 
plans.

Looking ahead, PBS is currently undergo-

ing family business transition counseling as 
Greg and the other younger family members 
will be taking over as owners in 2020.

Greg has three siblings, all of whom gradu-
ated from Oregon State. Younger brother, 
Mitch, 26, worked in IT for the state, but just 
this month began doing IT for PBS.

Sister, Lauren, 31, Is the director of human 
resources for PBS and sister, Tory, 29, is in a 
developing position with PBS.

Greg attended Salem Heights Elementary 
School, Leslie Middle School and South Sa-
lem High School. 

Athletics has always been a big part of 
Greg’s life and he competed in just about ev-
ery sport offered year round. Baseball, bas-
ketball, football and track were all a part of 
his high school life with baseball replaced by 
track when he was a junior at South. He ran 
the 400 meters and threw the javelin.

But football is where he really stood out. As 
a 185 pound junior linebacker for the team, 
he was getting some serious looks from 
Washington State, Oregon State and Arizona 
State football. Then came his senior year.

He put on 30 pounds for his senior year 
and was playing some of the best football 
of his life averaging 19 tackles a game. In 
his fourth game of the season, he blew out 
his ankle and missed the rest of the football 
year. In spite of that, he’d performed so well 
in those few games that year that he was still 
voted third team all-city at the end of the sea-
son. But that was of little consolation.

The ankle injury was problematic even af-
ter graduation from South in 2000. After the 
injury, only a few smaller schools were inter-
ested in him for football. But Oregon State 
was where his heart was and that was also 
where an outstanding engineering program 
resided. And though football was important, 
his education was the top priority and engi-
neering was something he was very, very in-
terested in pursuing.

Enter his uncle Garth B. Rouse, who played 
for Oregon State in the 80’s, and his grandfa-

ther, Garth T. Rouse  who played for OSU in 
the 40’s. They got his highlight playing tape 
to OSU coach Greg Newhouse. Newhouse 
called Greg in June and asked him to come 
in and meet with him. He reviewed the tape 
with Jones and later asked if I would be in-
terested in walking on as an invitee.  “Yes”, 
was his answer! OSU, football and engineer-
ing it was!

Jones had a great red shirt year in football 

and looked forward to the following season. 
But that summer a terrible accident hap-
pened at the Three Pools area on the San-
tiam River when, while trying to cliff jump 
into the water below, he lost his balance and 
fell about 25 feet to the rocks below. Lucky to 
be alive, he severely injured his ankle again, 
and only one day before fall camp was to be-
gin. The timing couldn’t have been worse.

Loaded up on drugs, he showed up for Bea-
ver football. But from that day on, even as 

he soldiered through the pain for two addi-
tional years, his football career was an every-
day very uncomfortable struggle. The ankle 
became so bad that he decided to give it up 
his senior year. Time to fully concentrate on 
academics.

Greg Jones graduated from Oregon State in 
2005 with a bachelors degree in engineering. 
Education obtained! Life goes on.

He was immediately hired by Kyocera in 

Vancouver, Washington, as a process en-
gineer. By the end of his first year he was 
managing three production lines produc-
ing ceramic aerospace components. It was 
an exciting job that he really enjoyed but it 
was very busy and he would typically work 
a minimum of 50 hours a week, many times 
going 60+ hours a week. But, being a single 
guy, that was no problem. Then he met Di-
ana Vega from Aumsville.

They met at a friend’s birthday party in 

A Family Affair

From left to right (top):  Ruthie Rouse, Garth Rouse, Greg Jones, Rene Jones
From left to right (bottom):  Greg Jones, Lauren Jones, Tory Jones

continued on page 8, A Family Affair
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The U.S. Environmental Protection Agency 
has awarded $1,919,653 in Diesel Emission 
Reduction Act (DERA) funding to Alaska, 
Idaho, Oregon, and Washington to reduce 
diesel, greenhouse gas and black carbon 
emissions from large polluting diesel sourc-
es, such as trucks and buses. 

In the Pacific Northwest and Pacific South-
west Regions, the DERA program is admin-
istered by EPA’s West Coast Collaborative, a 
clean air partnership which leverages public 
and private funds to reduce emissions from 
the most polluting diesel sources in impacted 
communities. Public and private partners in 
Alaska, American Samoa, California, Hawaii, 
Idaho, Nevada, Oregon and Washington re-
ceived a combined total of $5,435,116 in 
2015 DERA funds to retrofit and replace old, 
polluting diesel vehicles and equipment, in-
cluding school buses, trucks, and generators.

The 2015 DERA grants are funding the fol-
lowing projects in the Pacific Northwest: 

Alaska: Alaska Department of Environ-
ment and Conservation received $248,212 
to replace five diesel generators in four rural 
communities: Clark’s Point, Golvin, Hughes, 
and Perryville. 

Idaho: Idaho Department of Environmen-

tal Quality received $118,286 to retrofit 23 
school buses with anti-idling and emissions 
control technology. 

Oregon: Oregon Department of Environ-
mental Quality received $192,762 to replace 
seven older school buses. Metropolitan Con-
tractor Improvement Partnership received 
$548,326 to retrofit 12 vehicles and non-
road equipment and replace six heavy duty 
trucks operating in Portland, Oregon.

Washington: Washington Department 
of Ecology received $212,067 to retrofit 
76 school buses with anti-idling technol-
ogy. Puget Sound Clean Air Agency received 
$600,000 to replace 51 diesel-powered air-
port ground support equipment with all elec-
tric replacements at Seattle Tacoma Interna-
tional Airport.   

This funding is part of EPA’s DERA fiscal 
year 2015 allocation which include engine 
replacements, repowers, idle reduction and 
retrofit technologies to clean up a variety of 
older diesel engines. EPA’s standards make 
newly manufactured diesel engines more 
than 90 percent cleaner, but many older 
diesel vehicles and equipment remain in 
operation and emit large amounts of pollut-
ants such as nitrogen oxides and particulate 

matter. These pollutants are linked to health 
problems, including asthma, lung damage, 
and other serious health problems. 

Since 2008, the DERA program has award-
ed more than 700 grants across the country 
in 600 communities. These projects have 
reduced emissions from more than 60,000 
engines. 

Today’s selected projects fund cleaner die-
sel engines that operate near economically 
disadvantaged communities whose residents 
may suffer from higher-than-average in-
stances of asthma, heart, and lung disease.

Reducing particulate matter emissions 
also reduces black carbon, which influences 
climate by directly absorbing light, reduc-
ing the reflectivity (“albedo”) of snow and 
ice through deposition, and interacting with 
clouds.

Learn more about this year’s West Coast 
Collaborative DERA projects: http://www.
westcoastcollaborative.org. 

Find more information about EPA’s Na-
tional Clean Diesel campaign and the award-
ed DERA projects nationally at: www.epa.
gov/cleandiesel.

EPA Awards $1.9 Million to Reduce Diesel Emissions 
in Alaska, Idaho, Oregon and Washington

In November 2014, Oregon voters ap-
proved Measure 91 which allows for pos-

session and sale of recreational marijuana by 
and to adults, state licensing, regulation, and 
taxation. However, Marion County voters 
voted against Measure 91 by 51.56%. Mari-
on County residents said no to recreational 
marijuana and as such the law allows the 

county to put the future 
expansion of commercial 
marijuana growing, man-
ufacturing, distribution, 
and sales to a vote.

We’ve heard from a 
number of residents with 
questions about state 
and local regulations and 
from some who contend 
that decisions were made 
outside of the public pro-
cess. Here, we hope to set 
the record straight about 
Marion County’s new or-

dinances relating to recreational marijuana 
and our public process. 

All meetings pertaining to marijuana regu-
lation were publicly noticed, as are all board 
meetings. Current Board Session agendas 
and meeting material are available on the 
Board of Commissioners web page at www.
co.marion.or.us/BOC. You can also access 

information from prior Board Sessions and 
view video recordings of each meeting. In-
formation about other county meetings is 
also available on the county website on our 
Meetings & Events calendar accessible from 
www.co.marion.or.us. 

On Wednesday, September 23, at our regu-
lar Board Session the commissioners unani-
mously approved ordinances #1358 and 
#1359 which refers two issues related to rec-
reational marijuana to the voters of Marion 
County in the November 2016 general elec-
tion.

Ordinance #1358 prohibits the establish-
ment of recreational marijuana operations 
in the unincorporated area of Marion Coun-
ty, referring the ordinance to the electors of 
Marion County. This ordinance in no way 
prevents any incorporated city from allow-
ing these activities, and in fact many cities in 
Marion County have already indicated that 
they will allow recreational marijuana opera-
tions to move forward.

Ordinance #1359 would establish a 3% tax 
on the sale of marijuana items by persons 
holding a license in the unincorporated area 
of Marion County and refers the ordinance 
to the electors of Marion County. This or-
dinance asks residents if they want to add a 
3% local sales tax to retail purchases if the 
vote allows the establishment of recreational 

marijuana operations. This is the maximum 
allowed by state law. 

Neither of these ordinances infringe on 
an individuals right to possess, grow or use 
marijuana under the rules in Measure 91. 
Individuals will still be allowed to grow four 
plants, possess up to 8 oz. at home and 1 oz. 
in public and consume in their private resi-
dences. In addition, existing medical mari-
juana dispensaries and growers are not be 
impacted. They are grandfathered under 
these ordinances.

By referring these options to the citizens of 
Marion County we are able to postpone the 
implementation of large commercial recre-
ational marijuana operations from moving 
forward in the unincorporated areas of Mari-
on County. This is prudent as there are many 
unanswered questions about implementa-
tion and it is unclear what rules will come 
from the Oregon Liquor Control Commis-
sion (OLCC), the state agency responsible for 
administering this new law. 

The November 2016 vote allows residents 
of Marion County to either confirm their will 
of 2014 or change direction. Ultimately, the 
voters of Marion County will decide. If you 
have additional questions about this or any 
issue, please feel free contact my office at 
(503) 588-5212 or email commissioners@
co.marion.or.us. My door is always open. 

KEVIN CAMERON
MARION 
COUNTY 
BOARD OF  
COMMISSIONERS

Marijuana in Marion County: 
Your Questions Answered

May of 2008. It was “love at first sight” ac-
cording to Greg. And judging from the sub-
sequent turn of events, it must have been the 
same for both of them. Greg and Diana were 
married on November 28, 2009. 

When Diana became pregnant, working 
all those hours in Vancouver wasn’t very 
attractive anymore. That’s when he made 
the decision to do what was best for his 
family, drop the 50 and 60 hour weeks 
and come back to work at the family busi-
ness in Salem in 2010. 

At PBS, he started working on every line 
of business they had with some time dedi-
cated to process improvements and con-
trol. He was promoted to director of op-
erations in 2014 and has been managing 
all aspects of the business ever since. 

Wife, Diana, is a teacher at Lollypop Pre-
school in Keizer. She plans to go back to 
school at Western Oregon possibly next 
fall to add to her education. Greg is also 
looking at going back to school next fall. 
He would like to get either his masters in 
engineering at OSU or a law degree at Wil-
lamette. Both would be useful for his work 
at PBS. That decision will be made in the 
coming year. 

Besides Jones’ engineering expertise 
he’s also fluent in Spanish. He had 5 years 
of Spanish in high school and one year in 
college. He did two separate 5 week study-
abroad trips to Torredembarra, Spain, 
and credits those experiences for having a 
very positive effect on his life and how he 
sees the world. He maintains a very close 
relationship with that family in Spain to 
this day.

The Jones’ have two girls, Kailyn is 5 and 
Kya is 3. Enjoying the family with bike 
riding, park outings and summer boating, 
are top priorities to them when they’re 
not working. Greg also loves exercising 
at PhysiQ Fitness (where I met him), rac-
quetball and one on one basketball with 
his brother.

Note to non-profits in the area, PBS is 
looking for a primary non-profit commu-
nity partner. They have a strong commit-
ment to take good care of their commu-
nity and their employees and continually 
encourage them to involve themselves in 
community services in Salem and Keizer.

PBS is located at 1193 Royvonne Ave SE, 
Suite 22 in Salem. Their phone number is: 
503-371-7622. Their web site is: profben.
com. If you see services they provide listed 
in this column that your business could 
benefit from, contact them. I haven’t 
met other members of the family but I 
do know Greg Jones very, very well. And 
if Greg is any indicator, you won’t find a 
more capable business or nicer people on 
the planet. It really is, a family affair. Of 
that, I’m sure!

Bill Isabell is also chief meteorologist 
for KBZY Radio, Salem’s First Choice, 
1490am 

continued from page 7, A Family Affair
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If you are looking for your numbers to tell a 
story, you are not alone. Clients trust us to 
provide reporting and analysis that spot trends 
and crystallize insights about their business. 
Monthly performance metrics chosen by 
the client are delivered along with standard 

financials to provide both compliance and op-
portunity to fine tune their business. Based on 
the numbers, not just their "gut", these owners 
and managers have come to rely on this clar-
ity. It is how big business has been doing it, let 
us put the power in your hands. 

SERVING SMALL BUSINESS SINCE 1981 

11/5 Public Policy Session
11/6 Greeters Networking - Hosted by: SERVPRO of Salem West
11/10 Chamber Business Women
11/10 Ribbon Cutting - Ticor Title
11/13 Greeters Networking - Hosted by: Salem First Baptist Church
11/16 Forum Speaker Series Luncheon: Education + Enterprise
11/18 Ribbon Cutting - Spinnaker Pediatric Dentistry, PC
11/20	 Greeters	Networking	-	Hosted	by:	Diversified	Financial	Benefits,	 
 Doty Pruet Wilson, PC & Gayle’s Italian Market
11/23 Power Hour
11/27 Greeters Networking - NO GREETERS: Happy Thanksgiving!
12/4 Greeters Networking - Hosted by: Spinnaker Pediatric Dentistry, P.C.
12/11 Greeters Networking - Hosted by: Roth’s Fresh Markets and Catering
12/14  Forum Speaker Series Luncheon: Pam Curtis,  
 Center for Evidence Based Policy @ OHSU

Calendar of Events
for November

ALEX RHOTEN
PRINCIPAL 
BROKER,  
COLDWELL 
BANKER 
COMMERCIAL 
MOUNTAIN 
WEST 
REAL ESTATE

As a member of the Salem Fire Founda-
tion (SFF), I have become acutely aware 

of how important it is for members of the Sa-
lem community to know hands-only CPR and 
to be able to locate an AED (Automatic Ex-
ternal Defibrillator) in the event of a sudden 
cardiac incident (SCI). With 117 witnessed 
cardiac arrests in our city last year, we had 
the opportunity to save and restore to health, 

over 100 people.  All of 
us in the business com-
munity, especially those 
with large buildings have 
an opportunity to help by 
installing an AED.

The City of Salem falls 
under the ORS Chapter 
431 requirements as to 

when a building is re-
quired to have an AED.  

 ORS 431.690 is very 
specific.  It states that the 
owner of a public build-
ing is required to install 
an AED in the area of as-
sembly (single bldg) that 

has 50,000 square feet for more of indoor 
floor space.  This includes where the public 
congregates for purposes such as delibera-
tion, shopping, entertainment, amusement, 
or awaiting transportation; or where busi-
ness activities are conducted and at least 50 
people congregate on a normal business day.  
Also included is the campus of the communi-
ty colleges and public universities.   The one 
caveat to this ORS is that it does not apply 
to a building primarily used for worship or 
education associated with worship. 

It is also important that the AED, like your 
fire extinguisher, is maintained, inspected 
and serviced in accordance with the manu-
facturer’s guidelines; stored in a location 
from which it can be quickly retrieved and 
the presence and location be clearly marked. 
Good Samaritan protection provided for 
rescuers and for providers who comply with 
statute requirements.  

There are buildings in Salem are not in 
compliance with this rule because they ei-
ther do not have an AED or they have not 
registered their AED with the City.  It is ad-
vantageous for every building to have an ac-

cessible AED regardless of size or number of 
people employed at the location. 

The SFF is working to make sure that all 
known AED’s are registered or building own-
ers who are unaware of the regulations can 
find ways to obtain an AED in a cost effective 
way.

Here’s what the real estate and business 
community can do to help the SFF.

 Learn hands-only CPR and use of an AED 
for yourself and train your staff.  The Salem 
Fire Department has regular trainings that 

are currently scheduled the first and third 
Saturday of each month at Fire Station #6, 
located at 2740 25th Street SE for $15.  Call 
503-588-6245

Know the rules and regulations about 
AED’s on large properties.

Add the PulsePoint Respond App to your 
phone, selected Salem Fire Department as 
your location and be notified about SCI’s 
and where to locate the closest AED.  Know 
where AED’s are near your home or office.

Download the PulsePoint AED App to help 
register AED’s you see in the community 
(just take a cellphone picture and the loca-
tor automatically adds the AED to the locator 
list.

SFF is working to make more AED’s avail-
able to the community and businesses. Learn 
more at www.SalemFireFoundation.org.

For more information about Coldwell 
Banker Commercial Mountain West Real 
Estate, contact our office at 503-587-4777 or 
www.CBCRE.com.

Commercial Buildings Have 
Requirements For AED’s

Financial technology company SmartAsset 
has determined the best places to be a nurse, 
and Salem takes the sixth spot!

According to a study by the Oregon Health 
and Science University, the percentage of 
Oregonians who lack health insurance fell 
from 14% to just 5% between 2013 and 2014. 
That decrease, likely a result of the Afford-
able Care Act and the expansion of the state’s 

Medicaid program, means more paying cus-
tomers for hospitals. Nurses may be among 
the beneficiaries of that increase in custom-
ers. The average income for nurses in Salem 
grew by 10.8% from 2009 to 2014.

Details on the study including full meth-
odology and rankings can be found here: 
https://smartasset.com/mortgage/best-
places-to-be-a-nurse.

Salem Ranks #6 Best Place To Be A Nurse 

117 witnessed 
cardiac arrests 
in our city last 

year, we had 
 the opportunity 

 to save and  
restore to health
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ZACH FISCHER
Commer. & Residential 
Sales & Leasing
Oregon Licensed Broker

KRISTA TERLECKI  
Oregon Licensed Broker

ALEXANDRA AGUIAR
Residential Specialist, 
Oregon Licensed Broker

BO RUSHING
President/CEO
Oregon Licensed Broker

CHRIS LYNDE
Construction MGR,
Director of Operations, 
WVPM

JESSICA RUSHING
Marketing Director

JARED HAMBROOK
Director of Property 
Management,
Oregon Licensed Broker

BARB NORRIS
Oregon Licensed Broker

ALI MORRISON
Commercial Sales & 
Leasing,
Oregon Licensed Broker

For Lease—Former Northside Speakeasy now available! 1,560 
SF, located at 2505 Liberty Rd NE, co-tenants include Star-
bucks, Donatello’s Pizza  (opening December 2014), Spin City 
Laundromat (Opening January 2015) and First Choice Chiro-
practic! Space is built out for restaurant/bar use. Terms nego-
tiable. Contact Bo Rushing or Ali Morrison at 503-588-8500 or 

(503) 689-3652 with any and all interest!

For Lease—3660-3670 River Rd N. Two spaces available, can be 
combined for contiguous use. Co-tenant includes Tan Republic. 
Directly across the street from Burger King. Spaces are 1,455 
and 1,608 SF respectively and are built out for office use. Great 
parking and visibility. Contact Bo Rushing or Ali Morrison at 503-

588-8500 or (503) 689-3652 with any and all interest!

For Lease—Two End Caps in Stayton: Former Quizno’s and 
former frozen yogurt shop now available. This beautiful cen-
ter is directly across from Stayton and Regis high schools. 
Co-tenants include Muchas Gracias, Papa Murphy’s Pizza 
and Spin City Laundromat (opening Jan 2015) Quizno’s is 
turnkey ready. Contact Bo Rushing or Ali Morrison at 503-

588-8500 or (503) 689-3652 with any and all interest!

Remove second and change to: For Lease—290 Moyer Lane 
NW Salem  IC zoning allows for a wide variety of uses. Office, 
medical, church, non-profit, the list goes on!!! Owners are flex-
ible and are willing to work with possible tenants on lease 
rates, configurations, tenant improvement packages etc. Ask-
ing lease rate is flexible $15.00 - $24.00 PSF depending on 
size, tenant improvements etc. Please call Bo Rushing (503) 

588-8500 or Zach Fischer (503) 508-7178 for further info.

For Sale—investment property now available for $1.8 mil-
lion! Trailer Park Village located at 4733 Portland Rd Salem. 
Great potential for improvements, 5 tax lots consisting of 3.69 
acres with 46 single spaces, 1 double space, storage build-
ings, house, RV storage, laundry facilities and community rest-
rooms. Solid income history. Please do not disturb manager or 

tenants. Contact Bo Rushing or Ali Morrison at 
503-588-8500 or (503) 689-3652

For Sale—37627 Crabtree Drive, Crabtree HUGE PRICE 
REDUCTION! Now listed at $199,900. Well maintained 
historical building with large commercial space (formerly 
a tavern), large remodeled downstairs apartment, ample 
upstairs and downstairs storage as well as “school house” 
outbuilding. Located in the quiet community of Crabtree just 
minutes from I-5 and only 10 miles outside of Albany. Could 
be perfect for owner/user, as a storage facility or for a new 
commercial user. Please call Bo Rushing (503) 588-8500 or 

Zach Fischer (503) 508-7178 for further info.

RUSHING G R O U P
COMMERCIAL REAL ESTATE    PROPERTY MANAGEMENT    RESIDENTIAL REAL ESTATE    DEVELOPMENT & CONSTRUCTION

COMMERCIAL REAL ESTATE
PROPERTY MANAGEMENT

RESIDENTIAL REAL ESTATE
DEVELOPMENT & CONSTRUCTION

503-588-8500

503-588-8500

rushinggroup.com

rushinggroup.com

For Sale—Land Acquisition & Development Opportunity! 500 
Lancaster Drive SE, 0.22 acres available with an additional 
0.25 acres of property with Lancaster frontage upon comple-
tion of road vacation. Contact Bo Rushing 503-588-8500 or 

Zach Fischer (503) 508-7178 with any and all interest.

Oregon and SW Washington team mem-
bers pledged $2.3 million to nonprofits 
during the company's annual Community 
Support and United Way campaign - a new 
region record - up about 51 percent from last 
year. Team members also volunteered 4,460 
hours to community groups during the Sep-
tember workplace giving campaign. 

During the Community Support and United 
Way Campaign, Wells Fargo team members 
have the opportunity to donate to nonprof-
its, schools or religious institutions of their 
choice. One hundred percent of their dona-
tions go to the organizations they choose, 

as Wells Fargo pays all processing costs. 
Throughout the year, the company also 
matches donations to qualifying schools, up 
to $5,000 per team member. 

Campaign Highlights Company Wide 
The campaign also turned in impressive re-

sults at the company wide level. Highlights 
include: 

1. More than 300,000 volunteer hours 
logged to support 20,000 nonprofits. 

2. Total contributions of $98.8 million. 
This was the 13th consecutive year-over-

year increase in total team member contri-
butions. 

Wells Fargo Employees 
Donations Set Region Record

Liberty House Launches 
Sustaining Hope Campaign

Liberty House has launched a sustaining 
giving campaign called "Sustaining Hope." 
The goal of this project is to have 1,000 or 
more people sign up to become sustaining 
donors by Dec. 1, 2015. While there is no 
minimum donation, organizers hope that 
donors will sign up to give at least $25.00 
per month, or more. Information may be 
found at www.libertyhousecenter.org or by 
calling Sally Lawson, the Community En-
gagement and Development Director for 
Liberty House. 

Liberty House provides medical checkups 
and other important services for children re-
ferred for concerns of abuse or neglect. Spe-
cially-trained medical providers, interview-
ers and family support specialists ensure 
services are offered in ways that don't add to 
the trauma a child might have experienced. 
The services are neutral and objective. Lib-
erty House serves Marion and Polk Coun-
ties, where there are over 8,500 calls to the 
child abuse hotline and over 1,100 confirmed 
cases each year. The nonprofit has seen an 
increase in demand for services over the last 
two years, and is raising revenue in order to 
increase its capacity to see more children. 

"New sustaining donors will give us con-
sistent revenue to help meet higher monthly 
expenses from trying to see more children," 

explained Alison Kelley, Chief Executive 
Officer. "It takes highly trained profession-
als such as medical providers and mental 
health therapists to provide services for the 
children," she added. "We are asking for the 
community's help to raise enough money to 
hire the staff necessary to meet the need." 

Kelley noted that the District Attorneys in 
both Marion and Polk Counties report be-
ing inundated with cases of child abuse. The 
Liberty House board of directors decided 
in 2014 to work as hard as possible to ad-
dress the need. After extensive fundraising 
efforts last year, Liberty House purchased 
a neighboring building and is in the process 
of remodeling its original clinic to add fam-
ily waiting rooms and pediatric examination 
rooms. 

The organization is also developing mental 
health services to make it easier for children 
and their families to get the follow-up sup-
port they need. The "Sustaining Hope" cam-
paign is the final phase of the overall expan-
sion project. 

Liberty House has consistently seen more 
children. The organization went from seeing 
360 in FY 2012-13 to seeing 502 in FY 2014-
15. But new staff must be added in order to 
fully meet the demand. 
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466 COURT ST NE, DOWNTOWN SALEM • (971) 701-6902

DISCOVER THE RECIPES OF 
CHEF BERNARD MALHERBE

BREAKFAST • LUNCH • DINNER
HAPPY HOUR 3-5PM, DAILY

“See Why Salem Buys From Lulays”

LulaysCarConnection.net     
503-363-3426    2055 Mission St. SE Salem

SERVING SALEM’S CAR NEEDS 
FOR OVER 30 YEARS
 
GREAT SELECTION OF QUALITY 
PRE-OWNED VEHICLES

WE’LL LOCATE 
ANY NEW VEHICLE

FACTORY FINANCING 
AND REBATES

For the first time in nearly 40 years, a to-
tal solar eclipse will sweep across the entire 
United States continent on August 21, 2017. 
Thousands of “eclipse chasers” will travel to 
places where the total eclipse can be viewed, 
and Salem is one of those key destinations. 
The science behind this extraordinary phe-
nomenon and how businesses and organi-
zations can start preparing to host the thou-
sands of people who will visit the region in 
the days leading up to and after the eclipse 
will be discussed at Travel Salem’s next mar-
keting exchange luncheon on Thursday, No-
vember 19, from 11:45 a.m. to 1:30 p.m. at 
the Chemeketa Center for Business and In-
dustry (located at 626 High St. NE in Salem).

Jim Todd, Director of Space Science Edu-
cation at the Oregon Museum of Science and 
Industry (OMSI), will be the keynote speak-
er. The cost to attend the luncheon is $18 in 
advance and $23 at the door. Reservations 

are required and can be made online at www.
travelsalem.com or by calling 503-581-4325, 
ext. 158. The deadline to RSVP is Friday, No-
vember 13.

The November marketing exchange lun-
cheon is sponsored by Honeywood Winery, 
Salem Business Computers and the Cheme-
keta Center for Business and Industry. Lun-
cheon attendees are encouraged to bring 
brochures and business cards for the mar-
keting exchange table and to enter to win 
raffle prizes provided by industry partners.

Travel Salem is also partnering with The 
Salvation Army Toy & Joy Project this year. 
Luncheon attendees who want to contrib-
ute to this cause are invited to bring a new, 
unwrapped toy to the November luncheon. 
For more information about the marketing 
exchange luncheon or other Travel Salem 
programs, go to www.travelsalem.com or 
call (503) 581-4325.

2017 Solar Eclipse Is The 
Topic Of Travel Salem’s Next 
Marketing Exchange Luncheon

Dr. Wallace Long and the Willamette Sing-
ers are pleased to welcome the “H” Quartet 
featuring Haley Horsfall to headline their 
Fall Vocal Jazz Concert on Friday, Novem-
ber 13, 2015 at 7:30 p.m.   The concert will be 
held in Smith Auditorium on the Willamette 
University campus.  Tickets are available 
at the door for a suggested donation of $5 
Adults and $2 Students.

Members of the “H” Quartet are: Haley 
Horsfall, vocals & percussion; Bill Athens, 
bass; Mark Griffith, drums; and Mike Hors-
fall, piano.  Mike teaches jazz piano and vibes 
for Willamette and is a well-known Portland 
jazz artist.   His daughter Haley has been 
singing and playing percussion profession-
ally for 17 years. She studied voice with Val-
erie Day and percussion with Israel Annoh 
in Portland. Haley has collaborated, toured 
and worked in a variety of genres ranging 

from pop, neo soul, Afrobeat, hip hop, and 
jazz. Most recently she has been gracing the 
stage with Portland's own pop sensation 
Nu Shooz. She also maintains a regular gig 
schedule with the Horsfall Duo, a jazz col-
laboration with her father, jazz pianist Mike 
Horsfall. 

The Willamette Singers vocal jazz ensem-
ble has long been recognized as one of the 
finest ensembles of its type in the region.  In 
2014 and again in 2015, they were selected 
by Downbeat Magazine as the Best Under-
graduate Collegiate Vocal Jazz Program in 
the nation.

Please join us for a night of wonderful jazz 
on the Willamette campus.

For further information contact the Willa-
mette University Music department at 503-
370-6255 or email dtrevett@willamette.edu.

Haley Horsfall and the Mike Horsfall 
Quartet to Headline Willamette Singers 
Fall Concert at Willamette University



Page 12 Salem Business Journal November 2015

RAY SAGNER
FINANCIAL 
COLUMNIST

As a rule, Americans tend to be generous.  
From dropping our change in those 

Plexiglas containers at the grocery store to 
the Gates Foundation’s tens of millions of 
dollars in contributions around the world, 
we have the intention of helping those who 
are less fortunate than we are. 

It is that time of year when those of us that 
can will gather with family 
and share food, drink and 
fun, but we will also be 
hearing and seeing more 
about those that are less 
fortunate. In this article, 
we will focus on the spec-
trum of charitable giving. 
The way in which one 
gives will depend upon 
your intention and upon 
the amount you want to 

give if any at all. If you are putting money 
into a change box because you don’t like to 
carry change and like to feel that you may be 
helping someone, that may be a good enough 
reason to donate that change; however, if it is 
something you do on a regular basis you may 
want to know if the money donated is really 

meeting its stated purpose. A simple web 
search may tell you if the charity is really do-
ing what it advertises and what portion of the 
donations really reach the folks in need.  You 
can start by doing a search for charity watch 
and see where it takes you. 

When we consider do-
nations larger than loose 
change, there are several 
things to consider. Our tax 
system is based on incen-
tives -- we receive deduc-
tions and credits because 
Uncle Sam would like us 
to behave in a certain way. 
With that in mind, dona-
tions to a qualified char-
ity are deductible. That is, 
they are deductible if you 
itemize rather than take 
the standard-deduction, which means you’ll 
need to have deductions greater than the al-
lowed standard deduction and personal ex-
emption. 

For tax purposes, donations under $250 
should be accounted for with a written re-
ceipt showing the organization’s name, the 

date, and amount donated. You should also 
have access to the cancelled check. For non-
cash donations, you need all of the above 
minus the check of course, but include a 
detailed description of the item(s) on the re-
ceipt. 

For donations in value above the $250 
amount, you must have written documen-
tation from the charity by the time you file 
your tax return. If you do not have this and 
you are audited, the deductions will be dis-
allowed. For non-cash donations over $500, 
you must file Form 8283 (Non-cash Chari-
table Contributions) with your 1040. It can 
get a bit more complicated with contribu-
tions over $5,000. Unless you are contrib-
uting publicly traded securities, you must 
obtain a written appraisal (no older than 60 
days) of the value and complete Section B of 
Form 8263, where both the appraiser and 
representative from the charity must sign 
the form. In addition to getting dollar-for-
dollar deductions for your donations, people 
who own appreciated stock that they have 
held for longer than one year can donate the 
shares to their preferred charity and avoid 
any long-term capital gains taxes. If you give 
directly to the charity you’ll get a charitable 
deduction for the fair market value. 

For those folks over 70 ½ required to take 
the minimum distribution, you may give the 
distribution directly to a charity. The IRA 
Charitable Rollover provision allows indi-
viduals who have reached age 70½ to donate 
up to $100,000 to charitable organizations 
directly from their IRA, without treating the 
distribution as taxable income. At this writ-
ing this strategy is still available.  

Some of the more sophisticated techniques 
for charitable giving will be integrated with 
your estate plan, and may include a trust 
of some kind. In a Charitable Remainder 
Trust, the donor receives an immediate tax 
deduction and an income stream for a pe-
riod of time with the remainder in the trust 
going to the charity. A simple alternative to 
the Remainder Trust would be a Charitable 
Gift Annuity, where the donor enters into an 
agreement with the charity to receive pay-
ments for a specific period of time with the 
balance staying with the charity. A Charita-

ble Lead Trust works the other way, in that 
the charity receives payments for a fixed pe-
riod and the remainder goes to the beneficia-
ries of the trust. There are several variations 
of these trusts, so selection should be based 
on the donor’s needs, and the trust should be 

drafted by the donor’s estate 
planning attorney. 

There are a couple of plan-
ning vehicles that may ac-
complish family goals, as 
well as benefit a charity. A 
family foundation may pro-
vide the opportunity to in-
volve several generations in 
the decisions on how to best 
distribute the money and 
allow values to be handed 
down from one generation 
to the next. Family founda-

tions can be expensive to set up, but they do 
allow for more flexible giving than the trust 
mentioned above. Another method to in-
volve the family is to set up a donor advised 
fund. These funds can be turn-key, meaning 
most financial institutions offer them and 
there is no need to have your attorney draft 
the documents. The Donor Advised Fund 
can provide a family an excellent opportu-
nity to engage children in the value of giving 
and instill family values. 

There are many good local organizations 
that benefit our community. Should you 
have a specific charity that you would like 
to support, your advisors can help you make 
the most of your gifts and perhaps introduce 
you to organizations that help in areas you 
are passionate about. For example the Salem 
Fire Department started a new Foundation 
last year with the intention of increasing the 
survival rate for those experiencing a heart 
attack in the Salem area by purchasing AEDs 
for every police cruiser in the department 
and eventually teaching every 8th grader in 
the Salem Keizer School district how to pre-
form CPR. Full disclosure this columnist is a 
founding board member. 

Happy Holidays! 
The purpose of this article is to inform our 

readers about financial planning/life issues. 
It is not intended, nor should it be used, 
as a substitute for specific legal, account-
ing, or financial advice. As advice in these 
disciplines may only be given in response 
to inquiries regarding particular situations 
from a trained professional. Ray Sagner is a 
Certified Financial Planner™  professional 
with The Legacy Group, Ltd, a fee only Reg-
istered Investment Advisory Firm, in Salem. 
Ray can be contacted at 503-581-6020, or 
by email at Ray@TheLegacyGroup.com You 
may view the Company’s web site at WWW.
TheLegacyGroup.com 

Giving: There Are So Many Good Local 
Organizations That Benefit Our Community

For tax purposes, donations  
under $250 should be accounted 
for with a written receipt 
showing the organization’s 
name, the date, and amount  
donated.
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Giving has a way of making people 
feel good. Now, when you purchase a 
Nordstrom Gift Card, you can feel even 
better about the gift you give because 
Nordstrom is donating one percent of every 
Gift Card sale to local nonprofits in the 
U.S., Puerto Rico and Canada.

“As a company we’ve focused on giving 
back to the communities that support us, 
so we’re really excited that through this 
new gift card giving program, we have an 
even bigger opportunity to do more,” said 
Jamie Nordstrom, president of stores for 
Nordstrom, Inc. “When a customer buys a 
gift card this Mother’s Day and beyond, we 
hope they’ll feel good knowing that the gift 
they’re giving is a part of Nordstrom helping 
some great non-profit organizations do 
amazing things for their communities.”

Nordstrom will use funds from 
gift card sales to support two giving 
programs: Nordstrom-directed corporate 
contributions and a newly-launched 

Employee Charitable Match program. Each 
year for the last 40-plus years, hundreds of 
organizations (from thousands that apply) 
are selected to receive cash grants from 
Nordstrom. Though the company supports 
a variety of programs and organizations, it 
primarily focuses its giving on efforts aimed 
at taking care of kids and empowering 
youth. Funds from the Nordstrom Gift Card 
program will also support the company’s 
new Employee Charitable Match program. 
Launching in summer 2015, the program 
will provide employees who have been at 
the company for one year with $5,000 
annually to match their personal donations 
to qualified non-profit organizations.

“Giving back to the communities we serve 
has long been a tradition for us here at 
Nordstrom,” Nordstrom continued. “Tying 
our company’s commitment to giving back 
to our gift cards is a great way for us to 
further demonstrate to our customers, 
our employees and those who receive a 

Nordstrom Gift Card that we are a company 
that is invested in the long term health of 
our communities. We can’t wait to see how 
our efforts are making an impact, hopefully 
for years to come.”

To buy a Nordstrom gift card, visit 
nordstrom.com/giftcard. To learn more 
about organizations Nordstrom supports, 
the online application process for donations 
and other ways the company gives back, 
visit nordstromcares.com.

Nordstrom Gift Cards Support Community Nonprofits

Give The 
Gift Card 
That Gives: 

Celebrate the Holiday Season at Red Raven 
Gallery!  Beautiful decorations and holiday 
lighting illuminate a wide variety of unique 
handmade gifts and holiday themed art by 
Red Raven artists and special Holiday Con-
signors.  The Holiday Show runs from Nov. 
3-Dec 31.  Original cards, one-of-a kind gifts, 
ornaments, paintings, jewelry, wearables 
and pottery by local artists will be showcased 
at the gallery, to make your holiday gifting  
special.  

An artists' reception on First Wednesday, 
November 4, will feature member artist Ruth 
Orschel demonstrating her popular upcycled 
tunic dresses. Join us for wine, appetizers 
and surprises between 5-8 pm. Make Red 

Raven one of your "must not miss" stops this 
Holiday Season.

Red Raven Gallery, a cooperative run by 
and for local artists is located in the Salem 
Arts Building at 155 Liberty Street NE, Suite 
140. Our hours are Tuesday-Saturday 10:00 
am – 6:00 pm. 

For information call (503) 798-9973 or vis-
it our website at www.redravengallery.com

For additional information contact:
Susan Appleby
Publicity, Red Raven Gallery
503-881-0710
susannw@comcast.net

Holiday Show 2015
In November at Red Raven Gallery

Ruth Orschel will be demonstrating at Red Raven’s First Wednesday event



Page 14 Salem Business Journal November 2015

RICHDUNCANCONSTRUCTION.COM  | 503-390-4999

CALL TODAY TO SEE OUR DIFFERENCE CCB# 158330 WA# RICHDC928DE

EquitablE CEntEr Oak Park DEntal WallaCE rOaD ShEll
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310 Kearney St SE, Salem, (503) 585-7070
Hours, 8:00 am – 10:00 pm

Menu at gerryfrankskonditorei.com



Page 16 Salem Business Journal November 2015



November 2015 Salem Business Journal Page 17



Page 18 Salem Business Journal November 2015

Today we are complete with the project 
called 807, eighth season seventh build. 
Some fun facts: from the day we said we 
would take on the project till breaking 
ground was 43 days. This included design, 
plans, civil and structural engineering, oh 
and even permits. The 
project was as some know 
two projects with a 12,000 
SF renovation of the 
current haunted house, 
called the "The Night-
mare Factory". This reno-
vation included structural 
upgrades, fire life safety, 
electrical and controls to 
create a safe structure for 
the haunted house, and to 
continue and be the fund 
raising event the school & kids depend on. 
The Second project was to start from scratch 
and build a new boys dorm. We were able to 
build the commons area and one wing of the 
dorm for about 4000 SF of space,  including 
all the infrastructure for the complete build-
ing of 48 beds, about 15,000 SF Total.

 From the beginning our team with the 
help of  Architect Gene Bolante and  the City 
of Salem's McRae Carmichael, set a goal of 

"LEED" GOLD, and with solar,  an Eco roof 
and other energy and sustainable compo-
nents we met it. This took  us a record 131 
hours to complete the two projects. We had 
over 5000 volunteers sign up online for 
just 850 six hour shifts. We had over 1200 

trade volunteers. Our VIP 
tent had 10 functions with 
over 250 people attending 
each event. We served over 
11,000 meals to the vol-
unteers. We Reached our 
goal of 2 million dollar gift 
to the school and the kids. 
Talk about working to-
gether! Our lead team of 8 
project managers worked 
4 on 4 off working from 7 
to 7 to make it happen. The 

trade leads for the project were top notch 
"Can Do" thinkers. Non-union and union 
workers worked side by side all doing a lit-
tle, to gift a lot.

I am the most proud that our community 
supported our company so strongly that 
even the Extreme Make Over staff had a 
good time and enjoyed their visit. No stress 
here..

We just completed our photo compilation 

with over 1500 behind the scenes pictures. 
Call the office for a copy. The behind the 
scenes video including the show will be out 
early next month..

As a company we have learned an invalu-
able lesson in how to approach and com-

plete a project with success. I can't thank 
ABC enough for the opportunity. We have 
put the tools we have learned on this project 
in place already, saving time and money, as 
well as saving stress in our other projects.

Thank you, to all who helped.

Gala of Trees
Presented by Mountain West Investment Corporation

25th Anniversary

Benefiting children in Marion & Polk counties130
Y E A R S

Boys
Girls Aid

&

Join Liberty House  
and Boys & Girls Aid 
for a festive evening 
of cocktails, dining 
and giving 

6:00 pm | Silent Auction
Tabletop trees and wreaths

7:30 pm | Dinner & Live Auction
12 uniquely decorated Christmas trees

$100 per person | $800 for a table of eight | Black tie optional
To purchase tickets or make your gift, visit galaoftrees.org
or contact Sophie at 503.542.2305

Friday, December 4, 2015
Salem Convention Center  |  200 Commercial St. SE, Salem, OR 97301

Rich Duncan, Project 807 EMHE

Rich Duncan on the job site

As a company we 
have learned an in-
valuable lesson in 
how to  approach 
and complete a 
project with success. 
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Thank you to Verena Wessel and Paul Lo-
gan of Northwest Human Services for the full 
sponsorship of this "Capitol Arta Potty".

Located on Front Street parking lot, be-
tween Court and Chemeketa.

Original State Capitol historic photograph  
by  Kathryn Gunnell provided by Martin 
Goebel  from Art and Antiques Plus..

Blessings to Property Owner, Paul Gehler 
and Sue Cobb for making this Arta Potties 
Placement possible.

Donations accepted through Arta Potties 
Gofund Me, or direct contributions can be  to 
Ace Chemical Toliets........503-393-1033

Artapotties@gmail.com 
503-881-7751
Join the Potty on Facebook!

More Downtown Property Owners Needed For Arta Potties

Verena Wessel, Community Relations  
Manager NW Human Services

Emily Goodnow, associate pastor First Congressional Church of Christ and Rebecca Courtney VP Reed Opera House & Roger Yost Galleries
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2 0 1 6

Join Valley Credit Union, Green Acres 
Landscaping, Paramount Real Estate and 

CrossWalk to help raise funds to support victims of 
violent crimes in Marion County. 

January 1, 2016
Salem Riverfront Park

LEARN MORE ONLINE
www.crosswalksalem.org
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Oregon government is not working for 
the people. It is not working for our 

children, it is not working for small business 
and it is not working for taxpayers. 

It has been a challenging, frustrating sev-
eral years of enduring an historic recession, 
a miserably slow recovery, state government 
scandals, and an unusually highly partisan 
legislative session that left a bad taste in ev-
eryone’s mouth. 

Nonetheless, when the most recent legis-
lative session was over, legislators like my 

own state representative 
couldn’t wait to send 
out glossy Legislative 
Updates (paid for at tax-
payer expense) proudly 
telling us about all the 
great things they did 
while in the Capitol for 
several months. 

On a quick overview, I 
note the category head-
lines: Expanding oppor-
tunity, rewarding work 

and ensuring fairness.  Okay.  I’d better sit 
down to read this.  

Sadly, this is nothing more than a fairy-tale 
version of what happened in the last session 
and further evidence that too many legisla-
tors and state officials don’t live a life their 
constituents can identify with. 

For those who follow politics and the leg-
islature, it is difficult enough to know what 
is true, what is accurate and who has the 
credibility and the courage to walk the public 
through the maze of deception, distortions 
and budgetary shell games.

Worse, for the majority of the voters who 
receive these glossy missives, they have no 
idea what is true. 

After reading my representative’s Legisla-
tive Update, I looked at press releases and 
other comments from Democrats.  Their 
new buzz word is “Investments.” And make 
no mistake, they are the experts.

Of course, we need to remember, these “in-
vestment funds” are our hard-earned tax dol-
lars. And, they have taken ownership of our 

tax dollars when they say, “our” investments. 
Well, maybe not quite. Rep. Jennifer Wil-
liamson says “the legislature’s investments.” 
Not to worry, however, the Democrats 
are going to “protect the wise investments 
made,” according to Senator Rosenbaum. 

My rep claims she focused on putting “our” 
investments into a high quality public edu-
cation, because, she 
states “hiring teach-
ers and reducing class 
sizes is key…” 

But that proclama-
tion does not sync 
with her next sen-
tence: “The historic 
$7.4 billion schools 
budget” goes to all-
day kindergarten, low 
income families and 
high-needs students.

There is more to this 
“historic schools bud-
get” but she does not 
talk about the budget 
battle Republicans 
and Democrats had. 
House Republicans 
proposed a larger 
budget that would ad-
dress reducing class 
size and extend the 
length of the school 
year. 

Nor does she talk 
about opposing school 
choice opportunities 
for students and fami-
lies. Democrats shot 
down these proposals, legislation that would 
give more options to families to better meet 
the individual learning needs of students. 
But that is not something Democrats want to 
talk about.

It is very difficult to believe a long-term 
legislator who says “supporting our children 
is one of her top priorities” when Oregon 
schools continue, during her tenure, to have 
the lowest high school graduation rates in 

America. Oregon continues to be near the 
bottom for K-12 achievement and is fourth 
worst for absenteeism in the country.

To continue this phony effort to address 
class size, a feel-good piece of do-nothing 
legislation (HB 2928) was passed at the end 
of the last session. According to a Statesman 
Journal October 17, 2015 article, “The bill 

was geared to give voice to individuals who 
are most affected by large classes, including 
teachers.”

The article goes on to say, “This bill estab-
lishes a (15-member) task force to study and 
report appropriate and effective class sizes, 
come up with ways to reduce class sizes and 
determine the potential cost of making class-
es smaller.” 

However, later in the article, it is stated: 

“As the task force will not create any policy 
or take any action, but is simply meeting to 
research and discuss the subject and update 
the government’s understanding, little to no 
money is required.”

First, little to no money can mean some-
thing different to a bureaucrat than to a tax-
payer. And, second, money aside, if the task 
force has no authority why is this task force 
so important? 

The Statesman Journal article cited a spe-
cial education teacher who clearly under-
stands the whys and wherefores of class 
size. The president of the Salem Education 
Association was quoted and appears to un-
derstand the issue and solutions quite well. 
The article gives a pretty thorough synopsis 
of the issue leaving the reader to wondering 
why a task force is needed.  Educators know 
the problem and know the solution.  

This is another stall tactic that puts off any 
tangible improvement to Oregon education.  
Another generation of students is stuck in a 
failed system with no hope of improvement 
through their K-12 education years and into 
higher ed.

More high school students will graduate 
(maybe, or hopefully) still at the bottom 
of the barrel nationally.  They will go on to  
community colleges that will take much lon-
ger than the traditional two years to get a 
diploma or maybe to a four-year university 
where they might be in the one third who 
graduate in five or six years after complet-
ing remedial work that should have been at-
tained in high school. 

For all the legislators who say education is 
their priority. Really? Nonsense.

As we celebrate Thanksgiving and all God 
has bestowed on us, our Constitution and 
the foresight of our forefathers, let’s consider 
taking back our government. 

Patti Milne, retired Marion County Com-
missioner and State Representative, can be 
reached at 503.551.5590. Watch Patti milne 
on CCTV’s People, Places and Politics.

PATTI MILNE
PEOPLE, 
PLACES & 
POLITICS

Expanding Opportunity, Rewarding 
Work And Ensuring Fairness

Okay.  
I’d better 
sit down 
to read 
this.  
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Kelly’s Fine Furnishings
& Design Gallery

3950 Hagers Grove Road. SE • Salem • 503-361-6155 • Monday - Saturday 10am to 6pm • Closed Sundays

www.KellysFineFurnishings.com

Realize the dream home you’ve always desired – 
visit Salem’s most unique Furnishings Gallery. 

Fine Furniture • Home Decor • Design Services 

Area Rugs • Window Coverings & More

There’s No Other Place Like It

From classic to contemporary, we can help you design and decorate your home with your 

personal taste in mind. Take the worry and work away - we can handle any project, big or small.

Kelly’s Fine Furnishings & Design Gallery is 
Salem’s One-Stop Source for Fabulous Interiors,

Fine Furniture and  Expert Design Consultation.

You Dream… We Design

ALEX CASEBEER
INSIDE
SCOOP

Many years ago I heard this old 
business adage: “You have to 

inspect what you expect”.  This was 
new to me at the time and I have to 
admit I let it just pass by.  I gave it 
no merit or attention.  As I sit here 
now, I couldn’t hold that statement 

in a higher light 
but still have to 
remind myself I 
have to get out 
there and inspect 
what I expect.  
What does this 
mean for you and 
your business?  
Are you running 
your business or 
is it running you?

As simple as the 
statement is, it could be just that: 
simply walk around and observe.  

Get out of the office and take a walk 
around your business or campus.  
I guarantee you’ll find things to be 
improved upon. “But I’ve got great 
managers in place, they are doing 
their job!”. Guess what?  They don’t 
see through the eyes that YOU see 
through.  Everyone has a different 
perspective and it is the leader that 
is driving the business forward.  So 
– leaders/managers/owners – if 
you think your managers or key per-
sonnel are perfect, I encourage you 
to spot check things, walk around 
and go see for yourself the improve-
ments potentially to be had.

One area I constantly find myself 
doing this is picking up trash!  We 
have 22 acres here and are located 
off of the Salem Parkway.  You can 
see where this is headed.  Lots of 
trash floating around!  I say this to 
make my point: if you don’t pick 
up the trash, don’t expect others to.  
Translation: do the little things you 
expect your employees to do as well.  
You are the example and are not 
above picking up some trash now 
and then!  Just take a look around 
and think from the customer’s per-
spective what your business looks 
and feels like.  It’s huge!  Monumen-
tal!   It’s also the customer’s first – 
and sometimes last – impression of 
your business.

Inspect what you expect.  Simple.  
But brilliant.  Don’t be afraid to 
get your hands dirty, poke around, 

pick up some trash and be willing 
to do the little/hard things to make 
your business better.  In the winter 
months we have a huge opportunity 
to tighten things up and be more 
efficient and set up 2016 for a suc-
cessful year.  No greater time to 
start than now!  Until next time, do 
those little things.  It could be off in 
big dividends!

Alex Casebeer works on the team 
at Capitol Auto Group and can be 
reached at acasebeer@capitolauto.
com, 503-585-4141 or twitter.com/
alexcasebeer 

Business 
Inspections 
– Who Does 
Them?

“Are you 
running your 
business or is it 
running you?”
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Coffee Roasted on site  Food Made to Order

2725 Commercial street SE
503.581.1716

www.frenchpressroasters.com

MARY LOUISE 
VANNATTA
TELLING YOUR 
STORY

GET ORDAINED FOR FREE ONLINE TODAY!
WE’VE ORDAINED OVER 20 MILLION WORLDWIDE.

www.themonastery.org
WE ARE ALL CHILDREN OF THE SAME UNIVERSE.

The Universal Life Church Has 
Ordained Over 20 Million People Inclusively

429 Court Street NE, Salem
Tel: 503-585-2450, Fax: 503-585-0205

info@lafky.com

Lafky & 
Lafky

We counsel and represent 
clients in Oregon proceed-
ings, including State Feder-
al and Municipal Courts and 
administrative agencies.
Our attorneys provide liti-

gation services in many ar-
eas of practice and are dedi-
cated to achieving excellent 
results for our clients in the 
most cost effective manner 
possible.

We’ve all heard it at least once:  “What 
a jerk!” You might say it in traffic or 

when you see someone drop trash in the 
street, but if you hear it 
about someone at work, 
it’s possible that person 
is in your life nearly eight 
hours a day. What if you 
work with a jerk?

The word “jerk” is more 
often applied to men than 
women. For my purposes 
in this article, it can apply 
to almost anyone, but in 
all applications it’s not an 
attribute we want others 

to apply to us.
So what characteristics describe a jerk?  

In a very unscientific study and in anecdot-
al conversations, here are some of the few 
characteristics I found:

Some indicate the jerk is clueless – “It’s 
like they don’t know how they sound when 
they talk. They are clueless about how they 
make other people feel.”

Others attribute nefarious traits – 
“They’re backstabbers, phony, try to ma-
nipulate every situation and will even lie to 
your face.”

Rigidity is a component - “They can’t be 
flexible on any points, they argue and nit-
pick about everything and never concede 
your ideas might be valid.”

Boorish or inappropriate behavior is not-
ed – “They make everything into a sexual 
reference, they are loud, bully people and 
use their physical prowess or position to get 
their way.”

Almost always there are comments 
around self-centeredness – “It is always 
about them, all the time and they will make 
sure they get their way.”

So what if you work with one of these 
jerks?  Unlike the family-member or room-
mate jerk, you are at work. Workplace 
handbooks, rules, mission and company 
values should rule. Apparently the majority 
of jerks are not truly aware nor have they 
been confronted in the workplace about 
their behavior in a way that motivates 
change. This should be the first step. After 
that, a combination of ignoring the jerk and 
modeling highly valued behavior may ease 
the situation. At work, the focus should be 
how jerks impede the ability to get work 
done in a productive manner. In the best 
case scenario, this approach should be sup-
ported by co-workers and management 
alike.

Mary Louise VanNatta is CEO of Van-
Natta Public Relations a PR, event plan-
ning and association management com-
pany in Salem, Oregon. www.prsalem.
com or twitter.com/prsalem.

Do You Work With A Jerk?

Here in Salem we graduate some excellent 
student from our High Schools. Too many of 
these fine young people then move to Port-
land. Seattle and larger urban communities. 
Jobs, transportation, livability, advanced op-
portunities, further education and social life 
are just a part of the dynamic that shapes this 
trend.

November 9th, Salem 365 Downtown 
Welcomes the business comm unity to a live 
discussion and presentation by TJ Sullivan, 
Jim Vu, Susan Gallagher, Dino Venti, Jim 
Bauer and Michael Roth. Enjoy lunch com-
plements of Roth's Catering, Noon to 1PM at 
Roth's Event Center Founder's Room, 1130 
Wallace Rd. West Salem.

Join in the conversation focused on devel-
oping a strategy to re-guide the Millennial 
migration pattern. Our Future Needs You!

Thank you to our host

Continue the 
Millennial 
Conversation
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By Beth Casper
Special to the Salem Business Journal
SAIF Corporation has not stopped striv-

ing for a smaller and smaller environmen-
tal footprint since 2008, when it earned its 
EarthWISE certification. 

The EarthWISE program is a free busi-
ness environmental assistance program of 
Marion County. EarthWISE staff helps busi-
nesses recycle, save energy, reduce waste 
and much more. 

The workers’ compensation insurance 
company is even in the process of renovating 
a main building and environmental concerns 
play a big role in the design. 

One of three SAIF Salem buildings will be 
torn down, and some of the land will be con-
verted to bioswale, a landscape area where 
storm water is filtered before returning to a 
stream or aquifer. 

The design for the renovated building in-
cludes a specific area to make it easier for 
janitors to store recyclables and employees 
to recycle items such as batteries and Styro-
foam. 

“Right now, we have recycling cans at ev-
eryone desk, but for the items that are hard 

like batteries and Styrofoam we don’t have a 
great setup,” said Tracy Meyer, Green Team 
leader. “In the new building, we hope to have 
a specific center with signs that shows where 
to put items that do not go in commingled 
bins.”  

A new high-efficiency lighting system and 
heating-and-air-conditioning system will 
keep monthly utility costs down. It will be a 
major difference compared to the old build-
ing, which has lighting that emits so much 
heat that the air-conditioner has to run more 
often. 

The new building also will be an energy 
generator. SAIF is a part of the Energy Trust 
of Oregon’s Path to Net Zero program. It is 
likely that SAIF will add solar panels or make 
the building solar-ready to assist in creating 
power. 

But their continued work is not just in 

the green building 
realm. SAIF em-
ployees have con-
tinued to green their 
office practices. 

For example, ini-
tial work to reduce 
paper usage saved 
17,450 reams of pa-
per—and $21,987—
a year. 

But continued em-
ployee education 
has meant a work 
ethic focused on pa-
per reduction. Peo-
ple are increasingly 
using only electron-
ic documents and 
rarely printing one-
sided sheets of paper. 

“You start something out and sometimes it 
takes a while to get people to do it,” Meyer 
said. “But if I go to a meeting now, people 
hide something printed on only one-side. 
They actually hide it!”  

Instead of large paper packets for each 
member of the SAIF Board of Directors, staff 
sends them electronic copies. At the meet-
ing, the directors use electronic devices to 
refer to the documents. 

In addition, employees signing up annually 
for their health benefits no longer receive a 
lengthy printed document. It is all electronic. 

SAIF’s policy changes regarding commut-
ing and use of company vehicles has also had 
significant impacts.  

The company, which has employees travel-
ing all over the state, has a large fleet of ve-
hicles but it has managed to reduce gas usage 
and carbon emissions because of its policies. 
Out of 101 vehicles, 15 are hybrid or electric. 

Employees are allowed to telecommute. In 
2014, 834,624 miles were not driven because 
employees worked from home or adjusted 
their schedule to work four 10-hour days. 
That means that 36,288 gallons of gas was 
not purchased and 325 metric tons of carbon 
dioxide was not released. 

“We drove 50,000 more miles in 2014 than 
2013,” said Meyer. “But we purchased 2,000 

fewer gallons of gas. We are driving more 
miles, but purchasing fewer gallons of gas 
and emitting less pollution. Choosing the 
best miles-per-gallon car to fit the need for 
the job is the best policy.” 

Even in small ways, SAIF’s sustainability is 
visible. 

Employees were offered discounted reus-
able coffee and soda cups at the cafeteria sev-
eral years ago. Now almost everyone has one 
of those or a different reusable one. Dispos-
able cups have been reduced significantly.  

A new composting program in the cafeteria 
will help reduce SAIF’s garbage by about 14 
percent. It will also reduce bathroom gar-
bage because all of the paper towels will be 
able to be composted with the food. 

SAIF’s sustainability certainly influences 
employees’ practices at home. But an an-
nual Green Fair further exposes employees 
to green ideas. This past summer, SAIF’s 
Green Fair event featured dozens of booths 
from composting to solar energy. About 400 
employees attend the event.  

“It is very popular and shows us that our 
employees care about these issues,” Meyer 
said. 

For more information about the Earth-
WISE program, go to www.mcEarthWISE.
net or call 503-365-3188.

Being Green Is A SAIF Bet

Be Adventurous

glanceglasses.com



November 2015 Salem Business Journal Page 25

LULLU TRUITT
SBJ FOOD 
EDITOR

If you are like me, when you decide to at-
tend a performance or concert you want to 
be sure that you get the BEST SEAT IN THE 
HOUSE, although remember there is not a 
bad view in the Elsinore Theatre.  But be-
ware, there will be many different purchase 
opportunities presented to you when you are 
ready to buy your ticket.  Through the relative 
ease of the internet there are many alterna-

tive ticketing companies 
that will try to sell you a 
ticket to the event. If you 
buy your ticket directly 
from the Venue or one of 
its authorized ticking out-
lets you are "good to go" 
and will have a legitimate 

ticket. BUT – If you choose 
to buy your ticket from a 
ticket broker or through 
other sources, you will pay 
far above the actual ticket 
price and in many instanc-

es the ticket you just bought may not be an 
official admission ticket.  Ticket brokers are 
commonly referred to as the “secondary 
ticketing market" or “ticket scalpers”.  Yes, 
reselling a ticket is unregulated and entirely 
legal in Oregon.

In nearly all instances, the Venue where the 
performance is being held will have its own 
official Ticket Office and its own established 
ticket Outlets.  Example: for events that are 
held at the Elsinore Theatre, official tickets 
can be purchased in person at the Theatre 
ticket office, by calling 503-375-3574, on 

the internet at www.TicketsWest.com, by 
calling the TicketsWest Call Center at 800-
992-8499 and or by going in person to a 
TicketWest outlet (Safeway Stores in Salem). 
Official Fan Clubs of the artist are generally 
authorized outlets for their shows.

Be sure to choose wisely. If the ticket price 
you are being quoted seems significantly 
higher than is being advertised for that show 
then there is a very good chance that you are 
dealing with a ticket broker. The majority of 
the time a ticket broker does not have the 
tickets in their possession when then take 
your order. Once you order your ticket from 
the ticket broker they go onto the internet 
and purchase the ticket themselves under 
their name and then resell it to you at a pre-
mium price. In some instances the broker 
will tell you that the ticket will be left for you 
to pick up at the will call window on the night 
of the show. If you purchased from an un-
authorized ticket broker, it is not uncommon 
for your ticket to be missing when you arrive 
at the will call window just prior to the event. 
Unfortunately, the theatre ticket office will 
be unable to assist you locating your ticket 
purchase  that evening as they will not have 
any record of that transaction.

I encourage you to be diligent and only or-
der tickets from authorized ticket sources. 
That way you will have a great experience at 
the Elsinore Theatre and all the other great 
venues in Salem. 

I look forward to seeing you at the Elsinore 
Theatre!

How To Buy A Ticket

STEVE MARTIN
LIVE FROM 
THE ELSINORE
THEATRE

Flour 3-1/2 cups
Salt -dash
Yeast 15 grams
Tepid Milk 1/2 cups
Eggs- 2
Egg Yolk- 2
Superfine Sugar 6tbsp
Lemon Zest 1/2 Lemon
Melted butter for brush-

ing.
Butter- Soft 5 oz (150 

grams)
Candied Fruit- Chopped 

4oz
Raisins soaked and drained 1/2 cup

• Preheat oven to 375. Soak raisins in 
a liqueur for at least 20 minutes. 
(my favorite is Drambuie, or Frangelico 
which will ad hazelnut flavoring)

• Prepare baking pan: Line the bottom of a 
soufflé dish with a round of parchment pa-
per and use a Silpat baking sheet to line the 
sides or paper to 3" or 4" above the rim of 
dish. A large coffee can also works well.

• Sift salt and flour in a bowl and make a well 
in the center. Melt the yeast in a little bit 
of milk, and then add that and the rest of 
the milk in the center of the well. Add the 
whole eggs to make a thick batter. Sprinkle 

the rest of the flour on top and let it rest 
in a warm place for about Thirty minutes.

• When ready, add the egg yolks and sugar 
and mix to a soft texture then start add-
ing the soft butter. Working on a floured 
surface, knead the dough for about Five 
minutes. Let it rest in a lightly oiled bowl, 
covered with an oiled clear film, in a warm 
place for up to 2 hours.

• When the dough has doubled in size, turn 
it on a floured surface and gently knead in 
the lemon zest, drained raisins, and can-
died fruit. Shape it in a ball and place it in 
the prepared bowl. Cover it again with the 
oiled film and let it rest for about an hour 
in a slightly warm place.

• After the hour rest, brush the surface with 
melted butter and cut a cross on the top us-
ing a sharp blade. Bake for about 20 min-
utes at 375 then reduce the temperature to 
350. Brush the top again with butter and 
bake for 25 to 30 minutes. 

• Let it cool as is for 5 to 10 minutes and then 
turn the Panettone on a wire rack to cool 
completely.

Visit Lullu’s Tutto Cucina Kitchen Store,  
357 Court St NE, Salem, (503) 364-7900, 
10:00 am – 5:00 pm

Italian Panettone

310 Court St NE, Downtown Salem, (503) 363-9292 Open Monday-Thursday,    9:30 am – 6:00 pm, Friday, 9:30 am – 7:00 pm, Saturday, 9:30 am – 5:00 pm

Kuhl Europa 1/4 Zip 
$79

Ryder Pant 
dark khaki or espresso

$79

Team 1/4 Zip in
 washable merino wool

Charcoal, heather oatmeal or black
$125

Celebrating

67 Years 
of Style 
in Salem

Rothco Tactical Jacket
$125

Burr Jacket
Colors Carbon or Espresso

$119.00

“At Kühl the  
pAssion remAins– 
to get outdoors 

And hAve fun.”

Advanced Tactical Bag
Black or Coyote Brown

$45.00
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RANDY FRANKE
EXECUTIVE  
DIRECTOR, 
UNITED WAY 
MID-WILLAMETTE 
VALLEY

One of our favorite and most engaging 
donors and volunteers is Betty Hart. In 

the mid 1970’s, when she worked for the Girl 
Scouts, she assisted with the kick-off cam-
paign. That experience inspired her to later 

join the board of direc-
tors, chairing the finance 
committee and later 
chairing the campaign it-
self in 1994. During Hart’s 
tenure, the Leadership 
Giving program began for 

individual donations of 
$1,000 or more. Indi-
vidual gifts increased 
dramatically and we 
were able to inspiring 
more than 50 additional 
individual donors at 
that level.

While Hart has done 
significant work in our nonprofit community, 
she has never strayed too far away from UW, 
serving on the board and staff after her re-
tirement. She is a valuable historian, helping 
with our 75th anniversary celebration by go-
ing through 
old files of 
pictures and 
identifying 
former board 
m e m b e r s 
and cam-
p a i g n e r s . 
Her work 
with the City 
of Salem’s Emergency Food and Shelter Pro-
gram earned her our Outstanding Volunteer 
award this year.

Betty Hart and her husband Mike are well-
known in the community and the UW can’t 

claim them all to ourselves. They invest in 
many areas of the community and believe 
in donating time, talent and treasure to the 
benefit of all of us.

What’s coming up at UW:

United Way of the Mid-Willamette Valley is 
coordinating the third annual pajama drive 
with pajamas collected going to foster chil-
dren in our community. 

The 2015 Pajama Drive starts as early as 
November 1st at some locations, and will end 
December 16. 

Participating Companies/Businesses are:  
A-dec, *Capitol Toyota, *Costco, *COUN-
TRY Financial, *Epic Fitness, *Fred Meyer 
in Keizer, Garmin AT, Inc., *Grand Hotel in 
Salem, *The Salem Convention Center, *JC 
Penney in McMinnville, *Macy’s, *North-
west Farm Credit Services, Salem/Keizer 
School District, *Statesman Journal News-
paper, *Ticor Title, and *Willamette Valley 
Medical Center.  

Please note those Companies/Businesses 
marked with an asterisk are public drop 
sites. Please help provide new pajamas to our 

local foster 
children.

UW ac-
cepts do-
nations all 
year and 
we are cur-
rently re-
cruiting for 

loaned executives and businesses to join the 
campaign. For more information on how to 
participate, call 503-363-1651 or visit www.
unitedwaymwv.org. LIVE UNITED.

United Way:  Profiles in Giving
Betty Hart: A spirit of giving

The City of Salem Urban Development De-
partment will soon be accepting Community 
Development Block Grant, HOME Invest-
ment Partnership, and Social Service appli-
cations for the 2016-2017 program year. Ap-
plicants must attend a mandatory training 
scheduled on Mon., Nov. 9, 2015 at 1:30 p.m. 
or Fri., Nov. 13, 2015 at 10 a.m. at the Urban 
Development Office located at 350 Commer-
cial Street NE, Salem. The application cycle 
opens Nov. 2, 2015 and closes at 4 p.m. on 
Dec. 11, 2015.   

Applications will be available online begin-
ning Nov. 2 at www.salemgrants.org or www.
cityofsalem.net/federalprograms. Projects 
or programs applying for funding must be 
located, and serve, persons at/or below 80% 

median family income residing within the 
city limits of Salem and Keizer. 

Special consideration may be given to proj-
ects or programs aligned with the following 
2015-2019 priority goals: Promote Economic 
Development, End Homelessness, Expand 
Affordable Housing, and Neighborhood Re-
vitalization. Additional information can be 
found at www.cityofsalem.net/federalpro-
grams.  

For more information, contact Rena Peck 
at 503-540-2446 or rpeck@cityofsalem.net 
or Laura Walker at 503-540-2405 or lwalk-
er@cityofsalem.net. Si necesita ayuda para 
comprender esta información, por favor 
llame 503-588-6178.

City of Salem Program Funding 
Application Cycle Begins Nov. 2
2016-2017 Program Year Application 
Cycle Open Nov. 2 – Dec. 11, 2015

The fall concert of Willamette University’s 
Small Ensembles will take place on Tuesday, 
November 17, 2015 at 7:30 p.m. in Hudson 
Hall, Rogers Music Center.

Featured on this program will be the Con-
temporary Ensemble, Percussion Ensemble, 
Trumpet Quartet, WW5 (the woodwind 
quintet), the String Trio, the Oboe Quartet, 
and the Apollo Trio consisting of Clarinet, 
cello, and piano. This latter ensemble will be 
heading to Missoula, Montana in January for 
the Music Teachers National Association Re-

gional Chamber Music Competition. Two of 
its members, Sherry Liang and Jason Pegis 
got first place in the Regionals two years ago 
as members of the Waller Trio, and went on 
to compete in the Nationals in Chicago.

Works by Beethoven, Schubert, Mozart, 
and Bach will be featured. The concert is free 
and without ticket.

For further information contact the Willa-
mette University Music Department at 503-
370-6255. 

Willamette University Small 
Ensembles Concert Features 
Diverse Instruments

1108 Broadway St NE, (503) 371-2892
Lunch: M-F 11:30-2pm, Dinner M-TH 5-9pm  

Friday/Sat: Restaurant: 5-9:30, Lounge:12 pm

t

Enjoy Late Night
Food & Cocktails

Fri/Sat until Midnight
christospizzasalem.com/

WORLD CLASS
LIVE JAZZ
in the Lounge

Every Thursday
7:00-9:00pm

One of our favorite 
and most engaging 
donors and volunteers 
is Betty Hart. 
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Promoting community 
jobs for people with 
developmental disabilities

“Miles is the perfect match.  
He is a great fit for our restaurant.”
– Pondo, owner, Mad Greek Deli, Portland

Read more about 
Miles’ success story:

Call for Business Underwriting 
Opportunities 503-990-6091

As a bi-cultural family, the story of Luis 
& Janice begins from their separate family 
heritage and cultural backgrounds. Luis was 
born and raised in Mexico. He spent his early 
years helping his father growing vegetables 
and tending to the family livestock.  At the 
age of 10 he decided that it was time that he 
should get a job and contribute to the fam-
ily. He spent several years working near their 
family home, by the time he was 14 he ven-
tured further seeking better opportunities 
and eventually found himself living in Or-
egon. Janice grew up in northern Idaho and 
had a normal small town upbringing. In the 
spring of 1979, while visiting family in Or-
egon, Janice and Luis met. By 1981 Luis and 
Janice were married and in December 1982 
welcomed their first daughter to the family 
and their second daughter in 1985.  Life sped 
by, but Luis still had a need to get back to his 
roots of farming.

In 1988 they purchased their first piece 
of property, a small 9 acre parcel which be-

came the family home and later the original 
site of the family vineyard. From there they 
grew their business by planting 200 acres of 
Christmas trees and started a forestry con-
tracting company. Early in 1997, the neigh-
boring property came available, they decided 
to take the chance and put down more roots 
into the Southern Willamette Valley.  Early 
in the winter of 1999 they planted their first 
Pinot Noir and Pinot Gris vines. Now these 
many years later the vineyard is a mature 81 
acres with 14 acres planted in the spring of 
2015.  The entire family is now actively in-
volved in creating a legacy for generations to 
come and this is joyfully expressed in each 
cluster of grapes and every bottle of wine.

—From our family to yours, Disfruta!

8252 Redstone Avenue Se Salem, Or, 
97306     503.363.0525     Info@Coriaestates.
com Business Hours: Tuesday–Sunday: 
11Am–5Pm, Monday: Closed

Coria Estates, Spring of '79
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Tracy Mize
Nail Artist/Technician

503-269-1908
Text for Schedule

Tonya Anderson
Hair Artist

503-551-6125
Tuesday-Saturday

andersontonya2@gmail.com
For Schedule go to :

mindbodyonline.com/clientsHistoric Reed Opera House
Downtown Salem

189 Liberty St NE, Suite #211B
{by appointment only}

If you are new to a board of directors, you 
have a lot of questions. Hopefully that 

orientation meeting you attended answered 
some of them, but it’s just as likely that it 
created more questions than it answered. 
That’s not a fault of the orientation meet-
ing. Nonprofits face complicated manage-
ment challenges that often rival those of for 
profit businesses.

One characteristic of 
great board members is 
they ask the right ques-
tions at the right time. 
You want to be a produc-
tive board member or 
you wouldn’t have volun-
teered to be on the board. 
So you’re ready to ask 
some questions of your 
fellow board members. 

But here’s what hap-
pens. I have seen the be-
wildered expression of a 
new board member who 

finally has the courage to ask a question 
in a board meeting but is met with blank 
stares. Nobody knows the answer. So then, 
someone changes the subject so the ques-
tion doesn’t get answered. Boy that’s frus-
trating.

The other thing that happens is all the 

eyes in the room turn to the person most 
likely able to answer it, the executive direc-
tor. The good news is if your hired qualified 
staff those hopeful looks are pointed in the 
right direction. Here’s the kind questions 
executive directors can answer:

1. They know where your data is. How 
many members do we have? How many 
people come to our meetings? How many 
donors do we have?

2. They know what your role is as a board 
member, or at least what others have done 
to be successful in your position. 

3. They know the laws that apply to your 
association. Can we hold that 50-50 cash 
raffle at our meeting? Do we need to file a 
formal 990 or can we e-file a report to the 
IRS?

4. They know how to do the mechanics of 
the little things that make your events run 
well like registering people for events, tak-
ing money and processing donations.

5. They know how to identify a person 
who would make a good leader, if support-
ed and given proper training. 

6. They likely would know if an idea has 
been tried before and whether it worked or 
not. 

7. They know how to maximize value and 
minimize risk with your contracts with 
meeting facilities. They know the little de-

cisions that financial avoid traps related to 
catering and hotel room attrition.

Also, they work in a transparent environ-
ment that helps leaders understand the 
work that is being done on their behalf.

So, as a new board member, you’ll learn to 
identify the kinds of questions your execu-
tive can answer and the kind that can en-
ergize and inspire your fellow board mem-
bers. As an executive director of several 
statewide trade associations, I always feel 
honored when I am asked a relevant ques-
tion, and occasionally I will interject an an-
swer to a question if I know the answer. 

Know that your executive has a long-term 
perspective with decisions that the board 
makes. Their advice is critical to make the 
board doesn’t chase unproductive ideas 
around. They might not know the ins and 
outs of your job - what you do every day – 
but they do know what your organization 
does every day. And that is, after all, why 
you have paid staff in the first place.

G. Harvey Gail is the owner of Spire 
Management, an association manage-
ment, consulting and nonprofit executive 
director search firm located in Salem, Or-
egon. www.SpireManagement.com

HARVEY GAIL
SPIRE
MANAGEMENT

Seven Secrets Your Executive Director Knows

Chip Conrad, a husband, father, and entre-
preneur has dug a mine shaft deep into Or-
egon's golden capital city. The Center for En-
trepreneurial Education and Development, 
otherwise known as C.E.E.D, now resides 
downtown on the top story of the a historic 
Reed Opera House in Salem. The facility 
functions as a shared office space. With sleek 

and modern ergonomic designs, C.E.E.D has 
now become your best alternative when you 
find yourself sharing a coffee shop cubicle 
with gossiping teenagers or overly exuber-
ant individuals. Give Chip a call at (503) 
689-2366 if you're seeking entrepreneurial 
advice and check out the new work space at  
210 Liberty St SE, #215. 

Center For Entrepreneurial 
Education And Development  

Nick Pritchett and Chip Conrad

Store Locations
215 SW 4th St Corvallis
541-752-0040
M-Sat  8:30am-9:00pm
Sun 9:00am-7:00pm
Book Buying 
M-Sat 9:00am-5:00pm & 
Sunday 11:00am-5:00pm 

Salem Downtown
450 Court St NE Salem
503-361-1235
M-Sat 9:00am-9:00
Sunday 10:00am-7:00pm
Book Buying until 5:00pm, 7 days a week

Salem East
2235 Lancaster Dr. NE Salem
971-600-3831
M-Sat 7:00am-9:00pm
Sunday 9:00am-7:00pm
Book Buying
M-Sat 9:00am-5:00pm
Sunday 10:00am-5:00pm

The Book Bin is a locally owned, 
family operated business that has 
been in the same family since 1984. 
Three generations currently spend 
their time between the Corvallis 
store and the two Salem stores.
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Served from 5pm to 9pm daily 
Two Private Banquet Rooms, Call for Menus,

Pricing & Arrangements Natalie 503-581-5721.  

Breakfast Every Saturday & Sunday
Morning from 8am to 11:45am

2680 Aerial Way SE, Salem, OR 97302 
At the Salem Airport

DINNER WITH 
 A VIEW
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STEPHEN G. TANDY
BROKER/SENIOR VP
503-566-5519

SPECIALIZING IN 
Homes on acreage, custom

homes, unique and unusual
homes, farms & ranches!

Upper end homes!
standy.cboregon.com

Don't Be A Turkey!
List With Me...
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John L. Scott Real Estate
Office - 503-585-0100

salemoffice.johnlscott.com

• Interactive Map With GPS
• Location Based Search
• MIs/Property Number Search
• Extensive Search Criteria Options
• Road And Satellite Map Views
• Comprehensive Property Details 

With Photos
• Built In Sharing Tools
• Driving Directions
• Mortgage Calculator

SIMPLY TYPE IN YOUR
 BROWSER JLSAPP.COM

John L. Scott 
Foundation 

Donated Over 
$14 Million To 

Children's 
Hospitals &
Health Care




