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INTEGRITY

RELAX AND ENJOY THE VIEWS!
Beautiful 4 bdrm, 2.5 ba, 2100 sq. ft. home on 
1.5 acres on the Little North Fork. Living rm is 
vaulted w/cozy gas frplc & lots of windows/
skylights for a breathtaking view of the river. 
Mstr suite on main level w/lg walk-in closet. Art-
ist studio on 2nd level. 2 car garage w/lg shop 
area. 10x13 hobby rm. Many updates. Close to 

Elkhorn Golf Course. $429,000 (698065) 
Don Meyer 503-999-2381 RE/MAX Integrity

REMODELED & UPDATED IN MACLEAY AREA!
Extensive remodel in 2013! 6 bdrms, 3.5 ba, 
4200 sq. ft. on 1.44 acres. 9’ ceilings for open 
feeling. New kitchen, baths & flooring. Mstr suite 
on main level. 2 furnaces & 2 H2O heaters. Dual 
living possible. 3 car garage. 40x20 finished 
workshop w/12’ceilings. 50x30 4-bay storage 
barn. Plenty of room for kids, gardens & toys. 

$617,000 (697612)
 Don Meyer 503-999-2381 RE/MAX Integrity

ENTERTAINER’S DELIGHT!
Fabulous view of the Cascade Mtns & West 
Salem Hills! Custom built, one-owner home. 
5 Bdrm + den, 3 Ba, 3146 sq. ft. in desirable 
South Salem Neighborhood. 9’ ceilings through-
out, SS appls, abundant storage, spacious decks 
with amazing views! $395,000 (683414) Rick & 

Ande Hofmann 503-390-8000 Code#2455 
RE/MAX Integrity

JUST NORTH OF SALEM!
Enjoy country living in this 3 Bdrm, 2.5 Ba, 3116 
sq, ft. home on 4.91 ACRES. Living room, family 
room, formal dining and 30 x 15 bonus room. 
Many updates include furnace, AC & roof. Cov-
ered outdoor living area w/frplc. Barn w/wood 
floor & drive-thru. $475,000 (689445) Rick & 

Ande Hofmann 503-390-8000 Code#3075 
RE/MAX Integrity

ALMOST NEW AND ALREADY FURNISHED!
2 bdrm, 1 ba, 972 sq. ft. manuf home in park. Park rent is only 
$330/mo. Vaulted ceilings and open living areas. Large closets 
& 1 walk-in. Skylight in bath. Lg storage shed. Close to shopping 

and busline. $72,500 (696118) 
Don Meyer 503-999-2381

BUILD YOUR OWN HOME!
Established neighborhood! Convenient location. Wil-
lamette Manor Park & Pool close by! Survey available. 
Utilities available in street. $69,900 (691892) Rick & 

Ande Hofmann 503-390-8000 Code#3155

ALERT-FIRST TIME HOMEBUYER!
Spacious 3 bdrm, 2 ba, 1889 sq. ft. home. Lg family rm + vaulted living rm w/
floor to ceiling windows. Formal dining w/french drs to lg backyard. Lg bonus 
room. Workshop area w/outside access off bonus rm. Close to busline, shop-

ping & schools. $159,900 (698092) Rick & Ande Hofmann 
503-390-8000 Code#3265

DESIRABLE SOUTH SALEM NEIGHBORHOOD!
Enjoy this updated 3 bdrm, 2 ba, 1682 sq. ft. home. New floors throughout. 
New granite cntrs. Fresh paint in & out. Vaulted, skylights & blt-ins. Mstr has 

WI closet & door to patio. $234,900 (695635) Don Meyer 503-999-2381

REMODELED TURN-OF-THE -CENTURY HOME!
5 bdrm, 2 ba, 2640 sq. ft. home in Turner. Large living 
room. Country kitchen. Vinyl windows. Large deck with 
fenced yard! Reduced to $199,000 (691158) Rick & 

Ande Hofmann  503-390-8000 Code# 3135

Executive Properties

Lake view w/total privacy and updates throughout! Vaulted ceilings, 
plush carpet, formal living and dining room, dream kitchen w/newer appli-
ances, new sink, oak cabinetry, counters, built-in pantry, and breakfast nook. 
Adjacent family room has skylights and slider to deck. Huge master suite w/
seating area and walk-in closet. Relax on the newly installed full-length deck 
overlooking the lake. UGS and lush lawn among custom landscaping. Pull-thru 

garage and patio! $194,900 (694860)
Trevor Elliott 503-602-1039

Delightful one-level home w/tile floors in the living, dining, & kitchen 
areas. Bay window in LR with TV niche above gas fireplace. Kitchen has wall 
oven, microwave, gas cooktop, and eating bar which opens to dining area 
that leads to patio. Very functional utility w/counter over washer & dryer for 
folding clothes, and upper cabinets. Low maintenance private backyard w/
large, partially covered patio. Two storage sheds also included. Don’t wait! 

$222,000 (692466) 
Roger Elliott 503-569-5003

Large home on zoned RM2 meaning it could be a duplex! Roof installed 
in July. Newer kitchen and bathrooms and pergo style flooring. Two sided fire-
place in family room and dining room. Plans for another bathroom all done 
just needs the work. Large loft above living room. Deck and separate shop/
shed. New Insulation just installed under floors! Needs minor cosmetic fixes.

$199,900  695473 - Trevor Elliott – 503-602-1039

Jan Ree Charmer with Formal Living, Dining and Family Room
 This well designed home is spacious and boasts living, dining and fam-
ily room. Entertain in the dining room out the slider to the side yard or play 
out back with slider off family room. Large master suite with full bath and 
slider to back deck. Recent updates like granite, tile, stainless steel, vinyl win-
dows and new installed wood deck. Large backyard has apple, pear, peach, 
cherries and grapes. Large RV area on side of garage. $204,900 (698371) 

Trevor Elliott – 503-602-1039

Triplex with Good Cashflow
 

Great Investment property, older triplex with a great 
cash flow. Covered entries, mature landscaping with 
fenced side yard, gas heat and water heater. Newer wall 
furnace in 581 & 585. Opportunity knocks! $105,000 

(696752) Roger Elliott – 503-569-5003
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Sue Moore, business development officer 
at Umpqua Bank, has become President of 
Salem Fire Foundation (SFF). She succeeds 
Danny Bisgaard, retired state police office, 
who completed his term leading the SFF 
through a successful first year.   Alex Rhoten, 
principal broker at Coldwell Banker Moun-
tain West Real Estate was elected president-
elect.

The Salem Fire Chief, Mike Niblock said, 
“We have had a phenomenal year at SFF, 
purchasing AED’s for all the Salem Police 
vehicles and training over 1000 students in 
CPR/AED…Danny Bisgaard, Sue Moore and 
Alex Rhoten’s leadership helped make that 
happen.” 

Moore is active in the Salem community 
and said she was inspired by the Leadership 
Salem Program and former Salem Chamber 
leader, the late Mike McLaran. “Our mission 
as graduates of Leadership Salem was make 
a difference.  I think Salem Fire Foundation 
is making a difference.” 

For more information call Salem Fire 
Foundation at (503) 371-7457 or visit salem-
firefoundation.org.

About Salem Fire Foundation: The Salem 
Fire Foundation (SFF) is a private, nonprofit 

501(c)(3) dedicated to assisting the Salem 
Fire Department achieve its core mission of 
saving lives through the funding for various 
programs including, Community Outreach 
and Engagement in CPR and AED Training, 
Fire Prevention and Risk Awareness, Service 
Enhancements, Assistance for Injured Fire-
fighters and their Families and Employee 
Development and Recognition. 

Sue Moore Becomes 
President of Salem 
Fire Foundation 

Columbia Bank Warm Hearts 
Winter Drive Collects Warm 
Winter Wear To Benefit Share

Columbia Bank is holding the first annual 
Warm Hearts Winter Drive, now through the 
end of January, to collect warm winter wear, 
as well as cash donations to purchase win-
ter clothing. All donations collected at Clark 
County branch locations will benefit Share 
and other local homeless shelters. 

"We are truly appreciative of Columbia 
Bank's recognition of the struggle faced 
by the homeless in our community, and 
throughout the Northwest, particularly dur-
ing the cold, wet winter months," said Diane 
McWithey, executive director. "You can help 
make a difference for our neighbors in need 
by supporting the Columbia Bank Warm 
Hearts Winter Drive by dropping off new 
winter coats, hats, glove or scarves at any 
Clark County branch location." 

There are more than 34,000 people liv-
ing on our streets on any given night in the 
Northwest. "The challenges associated with 
being homeless increase during the cold 
months. Warm Hearts allows us to help peo-
ple in our own backyard who are struggling," 
says Columbia Bank Marketing Director Da-
vid Devine. 

To learn more about the Warm Hearts 
Winter Drive, or to make a donation online, 
please visit warmheartswinterdrive.com. 

Columbia Bank is a Northwest community 
bank headquartered in Tacoma, Washington, 
with comprehensive solutions and expertise 
to meet the evolving needs of businesses and 
individuals and serving communities across 
Washington, Oregon and Idaho. Learn more 
at columbiabank.com. 

Share was founded in 1979 with the goal 
of caring for the homeless and hungry in 
the greater Vancouver area. Share operates 
three shelters for the homeless, a transi-
tional housing program, case management, 
a street outreach program, a Housing & Es-
sential Needs (HEN) program and provides 
daily meals for the homeless and low-income 
members of our community. Share also op-
erates a summer meals program for low-
income children and a backpack program 
benefiting 1,950+ children at 90 schools to 
provide food for weekends to children re-
ceiving free or reduced-meal lunches. Addi-
tionally, Share offers financial programs that 
incorporate financial education and matched 
dollars for savings; these programs are de-
signed to assist in the improvement of credit 
scores and financial management. For more 
information on Share, visit our Web site at 
www.sharevancouver.org. 

Sue Moore, President of 
Salem Fire Foundation 
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• NEW CREEKSIDE PUB OPEN  
TO THE PUBLIC

• 24 HR STATE OF THE ART  
FITNESS CENTER

• GOLF PERFORMANCE  
TRAINING CENTER W/ TRACKMAN & SIMULATOR

• OREGON LOTTERY, KENO & VIDEO POKER
• MEMBERSHIPS AVAILABLE W/ NO  

INITIATION FEE FOR 2015

6250 Clubhouse Drive, just off Sunnyside Rd. SE

Marion County owns a number of buildings 
where our employees spend their days and 
nights serving county clients. Just like keep-
ing up a home requires a new roof or fresh 
coat of paint, it’s extremely important that 
we maintain these county assets. While up-
keep on a home can seem incredibly expen-

sive, it is small when com-
pared with putting new 
windows on a thirty year 
old Health Department 
building! Unfortunately, 
in balancing our county 
budget each year, county 
building needs have of-
ten been put on hold as 
the commissioners pri-
oritized county employ-
ees and service delivery. 
With the recent recession 

behind us (we hope!) and a bit rosier revenue 
picture, the commissioners agree that now is 
a good time to begin addressing the backlog 
of county facility needs. 

Health Department Building Remodel. The 
Health Department building on Center Street 
is first on the list, essentially untouched since 
constructed in 1974. The original plan was 

simply to replace the windows, triggered by 
a window washing project where the water 
went right through! Consultants declared 
the building structurally sound and identi-
fied additional deficiencies that made sense 
to tackle at the same time. So the yearlong 
project will not only replace existing win-
dows with energy efficient ones, but also 
the building’s heating and air conditioning 
system, adding energy efficient lighting, and 
remodeling areas to bring the building up to 
Americans with Disabilities Act standards. 
Estimated project cost is $7.5 million. Rev-
enues to cover the costs come from Health 
Department reserves, capital project funds 
and $4 million in borrowed funds.

It Started With a Parking Garage. Two 
other projects have an interesting back sto-
ry. You may have heard me advocate many 
times for more parking around Courthouse 
Square. We own the garage behind the coun-
ty courthouse. It’s only two stories, could 
be expanded, is not currently “earthquake-
proof” and has needed repairs. Expanding 
it would mean county customers and jurors 
wouldn’t have to fight for vacant spaces in 
the downtown area. Facilities staff estimated 
the project would cost $10 million. Our bud-

get team began setting aside funds over a 
three-year period to pay it. As construction 
moved closer to reality, staff contacted park-
ing garage experts in Colorado and Seattle 
and learned that such a project would cost, 
at a minimum, $14 million – likely more. 

Meanwhile, Commissioner Cameron joined 
the board and, at a juvenile staff apprecia-
tion luncheon, pushed his finger into a wall 
in the administration building. Built in 1964, 
we knew this building was in sad shape. The 
other really dilapidated building on our radar 
is the Parole & Probation modular building 
on Aumsville Highway. It was erected more 
than 20 years ago, purported to have a ten-
year life span at that time. Businessman Dick 
Withnell contacted me asking if we could at 
least paint that building. I checked into it and 
found out it just HAD been painted. (Can’t 
put lipstick on a pig …) 

Commissioners learned that for about the 
same cost as a parking garage we could make 
a substantial down payment on two build-
ings. So we had a serious discussion about 
priorities and agreed it made sense to con-
struct these two buildings rather than replac-
ing the parking garage. 

Juvenile Administration, Parole and Proba-
tion, and Other Capital Projects. The most 
recent estimate on the Juvenile Department 
building is $7.2 million. That includes a sec-
ond courtroom at the detention center and 
an administration building that physically 
connects up to the detention facility, mak-

ing it necessary for only one court security 
entrance and not requiring staff and youth 
to cross the parking lot when moving from 
building to building. As we get more deeply 
into these projects, we will have a better 
idea of actual costs. Decisions will also need 
to be made about repurposing or demolish-
ing the old buildings. The Parole & Proba-
tion building is also in the planning stage 
and the Sheriff’s Office is evaluating the full 
public safety campus on Aumsville Hwy. in 
conjunction with the new building. Targets 
for project completion are 2017 and 2018. If 
costs exceed the budget, the county will need 
to borrow the difference. Commissioners are 
keeping a close watch on costs. Recognize, 
however, that Marion County’s debt level is 
very modest compared with the average for 
governmental entities. 

I also want to be clear that these three proj-
ects are not the county’s only facilities proj-
ects. Each year commissioners set aside a cap-
ital improvement fund averaging $750,000 to 
$1 million in county general funds, which has 
been used for things like roof repairs, HVAC 
replacements, IT servers, and other ongoing 
county needs. However, it is exciting to finally 
have the opportunity to address some of these 
larger facility needs, which will make Marion 
County much more “livable” for our employ-
ees and the people we serve. 

Commissioner Janet Carlson can be 
reached at (503) 588-5212 or jcarlson@
co.marion.or.us. 

Putting Our County “House” in Order 

JANET CARLSON
MARION 
COUNTY 
BOARD OF 
COMMISSIONERS

Be Adventurous

glanceglasses.com
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MUSINGS 
OF THE  
OREGON 
PIONEER

The Technical Review Team for the Calico 
Resources proposed gold mine in Malheur 
County will meet Jan. 4 from 1 p.m. to 4 p.m. 
PST in Salem at the Oregon DEQ office, 4026 
Fairview Industrial Drive. 

The meeting agenda is available here: bit.
ly/calicomeetings 

The public and media may attend in person 
or listen by phone. For call-in instructions, 
contact the DOGAMI offices in Albany at 
541-967-2081. 

The Technical Review Team (TRT) is an 
interdisciplinary team of state agencies that 
reviews the application and develops con-
solidated permit conditions that conform to 
Oregon regulations. The federal Bureau of 
Land Management serves on the team in an 
ex-officio role.

Abolishing 
the IRS
There is serious talk by candidates for 

president about abolishing the IRS.  
That's the agency that collects our federal 
taxes.

It is apparent  that  IRS officials either inde-
pendently or at the request of the president 
or his staff, refused to provide tax exemption 

to some qualified non-
profits or delayed their 
approvals as long as pos-
sible.

If you were a liberal ori-
ented nonprofit you got 
immediate approval,  If 
you use the words tea par-
ty anywhere, your appli-
cation would be set aside 
for months. 

Employees responsible 
for such conduct pleaded 

the fifth amendment when quizzed by Con-
gress,  a practice you really don't want to see 
governmental policy makers use.

Without answering the question of who's 
idea it was to discriminate against conser-
vative oriented organizations, it is clear the 
president did not clean house when the facts 
became public.  The result of that failure to 
act by the president provided the opportu-
nity to urge abolishing the agency.

Common sense says if a governmental 
agency gets out of hand and the elected 
leader ship fails to fix it you don't abolish the 
agency, you abolish the leadership.  The good 
news is that will happen 2016.  A new presi-
dent may or may not clean house in the IRS 
but cleaning house, not closing down, is the 
responsible solution.  We need to clarify and 
simplify our tax structure, a good task for a 
new President, but abolish, NO.  

We have to many programs financed by 
taxes, important ones, like our national de-
fense, to risk a shut down of tax collections.

I stand proud and watch from "atop" the 
great dome of the Oregon State Capitol.  It is 
my job to watch and remember. 

Fortunately our federal system does Josh 
that in 2016.  And many believe The IRS has 
done a terrible job and it imposing confus-
ing tax provisions for the tax payer that and 
if she illegal activities do not justify A claim 
to abolish the agency

State Agencies To 
Meet Jan. 4 On 
Proposed Gold Mine 
In Malheur County

Salem/Silverton/Woodburn, OR, (Dec. 28, 
2015).  Samantha Pacheco, PA-C has joined Cas-
cade Cardiology as a Physician Assistant. 

Pacheco comes to Salem from Tucson, Ari-
zona. She received her B.S. Magna Cum Laude 
with honors in molecular and cellular biology 
and psychology from the University of Arizo-
na.  She spent several years working at the Uni-
versity of Arizona doing bench top research in 
pharmacology.  She then joined the Physician 
Assistant program at Midwestern University in 
Glendale, AZ, receiving a Masters of Medical 
Science degree in Physician Assistant Studies in 
2015.

Cascade Cardiology is headquartered in Salem, 
Oregon at the Meridian at 777 Commercial ST 
SE and has two additional locations to serve pa-
tients at Woodburn Health Center at 1475 Mount 
Hood AV, Woodburn and in Silverton Health at 
400 Welch ST, Silverton.  For more informa-
tion, call 503-485-4784 or visit  HYPERLINK 
"http://www.CascadeCardiology.com" www.
CascadeCardiology.com

Cascade Cardiology is headquartered in Salem, 

Oregon at the Meridian at 777 Commercial ST 
SE and has two additional locations to serve pa-
tients at Woodburn Health Center at 1475 Mount 
Hood AV, Woodburn and in Silverton Health 
at 400 Welch ST, Silverton.   Cascade Cardiol-
ogy is a member of the Salem Health’s Cardio 
Vascular Institute.  They offer comprehensive, 
non-invasive and invasive cardiovascular care 
that includes interventional, peripheral vascular, 
cardiac rhythm management, advanced heart 
failure and arrhythmia care. The clinic manages 
complex cardiac patients including treating ad-
vanced heart failure patients as in-patient and/
or out-patient.  Cascade Cardiology is accredited 
in the area of adult Transthoracic by the ICAEL 
(The Intersocietal Commission for the Accredi-
tation of Echocardiography Laboratories).  Ac-
creditation means that Cascade has undergone a 
thorough review of its operational and technical 
components by a panel of experts.  The ICAEL 
grants this widely respected accreditation only to 
those facilities found to be providing quality pa-
tient care in compliance with national standards, 
a comprehensive application process and review.

Samantha Pacheco PA-C Joins Cascade 
Cardiology as a Physician Assistant

We have to many 
programs financed 
by taxes, impor-
tant ones, like our 
national defense, 
to risk a shut down 
of tax collections.
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The HOME Foundation, the charitable 
arm of the Oregon Association of Realtors, 
just awarded $165,000 to 32 community 
nonprofit organizations dedicated to afford-
able housing throughout the state of Oregon.  
This brings the total of grants awarded to 
over $925,000 since the program’s incep-
tion in 2004.

The HOME Foundation is a nonprofit cor-
poration providing financial resources to cre-
ate, expand, and encourage homeownership 
opportunities for Oregonians at or below 
local median income.  Money raised comes 
directly from member Realtors and industry 

Monday Morning 
Business KMUZ 
8am, 100.7fm

Home Foundation Awards $165,000 For 
Affordable Housing, Oregon Realtors Give 
Out Grants To Organizations Across The State

affiliates who reach deep into their pockets 
each year to help their fellow Oregonians.

Local Realtor Associations will present the 
funds awarded to the grant recipient organi-
zations in their area in the coming weeks. 

The Oregon Association of REALTORS® 
was established in 1932 to organize the real 
estate profession in Oregon.  Today, serving 
over 14,000 members throughout the State, 
the Association is a force for professionalism 
through education and ethics enforcement 
and a business and legislative advocate for 
free enterprise and private property rights in 
Oregon.
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He grew up listening to the legendary and 
iconic Los Angeles Dodger play by play an-
nouncer, Vin Scully. Inspired and impas-
sioned by him, he planned to attend the 
Brown Institute of Broadcasting in Min-
neapolis immediately after high school and 

make a wonderful, excit-
ing life as a radio broad-
caster. But the Viet Nam 
war altered his course. 

Bob Buck wanted to 
become that “Vin Scully 
II” very badly. But after 
discussing the politics 
of the time with a close 
friend, he chose, at least 
for a few years, a differ-
ent path. He picked that 

path because he wanted to not only go 
to college, but to be able to take a visible 
stance against the Viet Nam war. Hello, 
University of Minnesota at Morris where 
Buck majored in teaching and social stud-
ies and graduated in 1975. But the dream 
of a radio career lived on. More about that 
later.

Robert (Bob) Buck was born May 17, 1953 
in Rochester, Minnesota home of the Mayo 
Clinic.

His mom, Shirley, now retired from the 
health field, was a nurse. Her last health 
field position was as an aid at the State 
Hospital in Rapid City, South Dakota.

Bob’s dad, Max, a landscaper, passed 
away in 1988.

Tragically, younger brother, Rodney, 
drowned in 1989 at 28. His other younger 
brother, Roger, lives in Grand Island, Ne-
braska, where he works as a computer pro-
grammer. 

His sister, Rita, also younger, is an office 
manager for a plumbing company in Rapid 
City, South Dakota.

Buck grew up in Rochester and graduated 
from John Marshal High School in 1971. 
He claims he was a “nerdy” guy in high 
school and not really involved in much of 
anything.

He worked at the local McDonalds dur-
ing his senior year and that’s where he met 
his wife. “It was McLove at first sight”, says 
Bob. LuRae Jaszewski was hired while Bob 
was on vacation.

Interestingly, to me anyway, her dad, 
Ray, was a boxer who actually sparred with 
the legendary Jersey Joe Walcott in Cam-
den, New Jersey. Wow!

Later that June, LuRae and Bob were 
married. Coincidentally, that’s when Bob 
got his first job with a new local radio 
station, KROC. His qualifications for the 
job were established in college during his 
sophomore year when he helped start a 
brand new campus radio station, KUMM. 

That experience didn’t start off all that 
good when, on his very first day, without 
listening to it, he played, on the air, the 
infamous, expletive filled George Carlin’s 
“Seven Dirty Words”. He immediately 
knew he’d made a terrible error in judg-
ment but it was too late. The student sta-
tion manager was listening and called to 
read him the “riot act”. The good news, he 
was not fired.

Coincidently, the very first night at work 
for KROC, a TV/radio combo operation, he 
received a tornado warning from the Na-
tional Weather Service (NWS) but had ab-
solutely no training for how to handle that. 
As he sweated blood through a grueling 
period that seemed like hours, he figured 
out the proper steps to take. Saved again!

After a couple of years with KROC he 
moved across town to KWEB as the news/
sports guy. There, Bob did 3 years of high 
school sports play by play and some TV as 
the station’s new/weatherman/sports guy. 
Getting closer to Vin Scully II.

It was during that time that as the news-
man, he covered some big names like 
George Bush, Sr. in his primary campaign 
against Ronald Reagan. 

In 1980, the Bucks moved to Lom Poc, 
California and Bob to KLOM as the pro-
gram director, the morning show anchor 
and the sports guy. LuRae worked as a 
nurse at the hospital, a careerfield she’d 
started right out of college,.

Two years later they moved to SanDiego 
because, much to their chagrin, the KLOM 
paychecks started bouncing. In the mid to 
late 80s, Bob worked part-time at KIFM 
and taught broadcasting at the well known 
Columbia School of Broadcasting. He was 
the station’s morning drive show host his 
last two years.

From KIFM he would go to KGMC at 
Oceanside for 2 years as the news guy then 
left California in1989 to return to Roches-
ter, Minnesota, to help “Laser 101” radio 
get going as their program director.

Sadly, in 1990, he got fired. A station 
take-over was under way and he was col-
lateral damage caught in the crossfire.

This was a dreary time in Bob’s life. He 
would be out of radio for the first time in 
years. He filled the next two years working 
as a tractor parts salesman.

Finally, around 1992, his nightmare was 
over. He was able to bounce back into ra-
dio in Faribault, Minnesota, with country 
KDHL. His 14 year stint there started out 
as an announcer but progressed quickly 
to program director. But his radio journey 
wasn’t over there.

In December of 2005, on a scanning visit 
to Albany/Salem, he and LuRae stopped by 
the old KBZY studio on South Commercial 

near the 12th street turn off and inquired 
about potential openings (Bucks had an 
interest in moving west out of those Min-
nesota winters). He was told by owner, 
Roy Dittman, that they could probably 
work him in on a part-time basis “down 
the road”.

Staying in touch, Bob took a KBZY job of-
fer and moved to Albany in 2007. He would 
start out working part-time in Albany and 
part-time at KBZY. At the end of 2007, Bob 
Buck would replace the retiring Doc Nel-
son as captain of the “Morning 

Team”. The Eagle had landed! 
His wife, LuRae, does home care nursing 

in the Albany/Corvallis area.
The Bucks have 3 grown children. The 

oldest, Jena White, is pregnant with their 
first Grandchild, a boy, Radli, due the end 
of February.

Buck notes that Jena has a particularly 
interesting claim to fame. It occurred when 
the family heard that Mohammed Ali was 
staying at a nearby hotel and they wanted 
to get a peak at him. They were all sneaking 
that peak through the hotel meeting room 
door when Ali spotted them and invited 
them in. While there, Ali kissed Jena on 
the head during a photo opportunity. That 
picture is now a valued family heirloom. 

Daughter, Lacy Gries, is a teacher in 
Hood River.

And the youngest daughter, Shayna, is an 
English major at Lane Community College 
in Eugene. 

When asked about hobbies, Bob said 
that he really didn’t have anything that he 
would consider a hobby other than travel-
ling when they can. But, he did have a col-
lection of over 300 documentaries that he 
loves to watch. Additionally, he says, he’s a 
sports and politics junkie.

Over the years in radio, Bob has had a lot 
of great memories. But one of his fondest 
memories is from 1988. He was covering 

the Los Angeles Dodgers on his sports beat 
and actually got to join the celebration in 
the Dodger’s locker room after they won 
the pennant that year. Champagne was 
sprayed all over everything, including his 
tape recorder. It was an unbelievable expe-
rience as he was interviewing and meeting 
all the players and the famous manager, 
Tommy Lasorda. Buck never cleaned his 
tape recorder and he had dried champagne 
all over it. It finally, to his sadness, wore off 
years later.

I started working with KBZY when I 
was still managing the National Weather 
Service office in Salem (I closed it for the 
government and retired in 1997). I started 
working for KBZY daily, Monday through 
Friday, two weeks later. I’ve worked with 
several morning show hosts over the years 
but I’ve never worked with anyone better 
at that key drive-time position than Bob 
Buck. He’s as good as they get.

Bob had planned to attend the Brown 
Institute of Broadcasting in Minneapolis 
immediately after high school and make a 
wonderful, exciting life as a radio broad-
caster. It didn’t exactly shake out the way 
he had planned but the results are ulti-
mately the same. He’s done exactly what 
he dreamed about in high school. Bob Buck 
may not be the second coming of Vin Scul-
ly, but he has built an exciting (and suc-
cessful) life as a, in my opinion, great radio 
broadcaster. He’s dependable, organized, 
smart, clever, funny, efficient and smooth. 
Check him out on 1490am KBZY every 
weekday morning drive-time as he deftly 
handles just about every phase of the ra-
dio game with emphasis on entertainment. 
With Roy Dittman, I’ll be there too. You’ll 
be glad you did.

Bill Isabell is also chief meteorologist for 
KBZY Radio, Salem’s First Choice, 1490am 

Vin Scully II

BILL ISABELL
AT LARGE

Robert (Bob) Buck
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If owning your home is on your wish list for 
2016, it’s a lot easier than you think to qual-
ify! Here are 10 advantages of owning your 
home vs. renting it:  

• Less Money Out Of 
Pocket. With zero and 
low down payment FHA 
home loans now avail-
able, you may be able to 
purchase your new home 
for less than renting an-
other home. 

• Owning A Home Can 
Be Less Expensive. Be-
cause of low interest rates 
and higher rent costs, it 

can be significantly less expensive to own 
your home vs. renting it. 

•  Lock In Your Housing Costs. In a lot of 
cases rents increase with inflation and home 
values. When you own your home, your pay-
ment can be much more stable and predict-
able. 

• Peace Of Mind. Unlike a rental home, you 
own your home and nobody can sell it out 
from under you. 

• Tax Advantages. In most cases when you 
own a home you can deduct from your tax-
able income the home loan interest, prop-
erty taxes and mortgage insurance to reduce 
your overall tax liabilities and increase your 
net income. Ask your tax adviser how much 
money you can save per year by owning your 
home vs. renting a home. It will amaze you!

•  Adopt A Pet. Several studies have shown 
that having a dog or cat can reduce stress. 
When you own a home, it’s your house, your 
rules and you decide if pets are allowed.

• Owing A Home Can Build Wealth. As 
home values increase you may be able to le-
verage your equity by refinancing to a lower 
interest rate or shorten the loan term. Equity 
in your home can also be used as a way to 
build wealth for retirement.  

• Updating And Remodeling. As a home-
owner, you can update, upgrade and remod-
el your home the way you want without hav-
ing to ask for permission from the landlord.  

• Sense of Community. When you own your 
home you quickly gain a sense of community 
that you simply can’t have by renting. Being 
a homeowner can change the way you feel 
about your life, accomplishments, and your 
economic status. 

• Privacy. Being a homeowner in most cases 
allows you a much higher level of privacy. 

If you would like more information about 
owning your home vs. renting it, contact 
David Harrison at American Dream Home 
Mortgage, (503) 508-4097, david.harri-
son@adhmortgage.com, adhmortgage.com. 
NMLS #1224254 / 1118486 / 1850 

DAVID HARRISON
BUSINESS 
CONSULTANT

10 Advantages 
of Owning 
Your Home 
vs. Renting It 

It is that time of the year again when 
many people decide that this is the year 

to start (____) - fill in the blank. Whatever 
resolution that the majority of people fill in 
the blank with may last a couple of months 
or just remain a nice idea. There is no mag-
ic pill to take to make positive changes in 
our lives. The things we want to take on to 
make those changes may be small or large, 
but the trick is to do the little things first, 
then break down the big things into smaller 
bits to help you get started. 

A reader may wonder what any of this 
has to do with financial planning, well  get-
ting one’s financial life in order is similar 
to any other life improving quest Like New 

Year resolutions, most 
people may have given 
a little thought to estate 
planning and their fi-
nances and just didn’t 
follow through. When it 
is reported that droves 
of people are saving for 
retirement, seeing es-
tate planning attorneys 
and so on, this writer 
will gladly abandon this 

theme. However, as it stands, the majority 
of folks have done little more than name a 
beneficiary on their retirement plan or life 
insurance policy and have probably not re-
viewed those in some time. That is not to 
say that most people don’t care, but per-
haps the details have changed and escaped 
us over the years. This article is meant to 
help you get an idea about where to start 
taking control of your financial life. 

I have written before that “one of the 
strongest tonics for easing your mind is 
having ‘things in order.” Upon reflection 
and experience, it is not true that every-
one feels better when their financial lives 
are organized, or when the garage is finally 
cleaned up. While a cluttered garage or 
messy house may not be that important, 
having your financial documents in a form 
that you can readily access will give you a 
clearer picture of what you’re dealing with, 
thereby making your financial decisions 
easier. Also, having your financial infor-
mation in one place will aid those who will 
take care of your affairs when you are not 
able to. I am fully aware of how difficult it is 
for us to think about not being able to take 
care of ourselves or to think about our de-
mise; however, it is a reality and should be 
planned for.    

In this first article of 2016, we will cover 
strategies for getting financial documents 
and other personal information in an or-
derly format. We will also discuss the ben-
efits of a letter of intent for those of you 
who may need to use the information that 
you have gathered. Don’t just think about 
it -- ten good intentions do not equal one 
good deed. At some point we must act, so 
why not now?

Step one: for your convenience, you 
should have a file folder for your monthly 
bills and statements, as well as folders or 
binders for such documents as your insur-
ance policies, investment statements, cur-
rent year tax information, etc. If you don’t 
have a desk or file cabinet, you can get a 
milk crate or the like at an office supply 
store and create your own file. 

Step two: make a list of all your personal 
information such as the professionals you 
deal with and all of your account details.  
Keep in mind that the data listed on this 
sheet of paper or thumb drive will provide 
easy access to the information -- for you, 
and/or for the person who may need to 
deal with your finan-
cial affairs for you. 
This paper should be 
kept in a safe place. 
Begin with the date 
the document was 
completed and in-
clude such personal 
information as your 
full name, SS num-
ber, date of birth, and 
drivers’ license num-
ber. If you are versed 
in Microsoft Excel, 
you can create head-
ings across the top for 
the institution, type 
of account, account 
name and number, 
a contact person and 
their phone number. 
You should also in-
clude any passwords 
for online access. 
Include all of your 
single, joint, and 
business accounts, 
and indicate both 
assets (i.e. checking, 
savings, and invest-
ment accounts) and 
liabilities (i.e. credit 
cards and mortgag-
es). It may be helpful, 
as well, to create a 
separate sheet which 
lists your beneficiaries for your various ac-
counts. 

If you would like an example, email me 
(Ray@TheLegacyGroup.com) and I will 
send you a template that can help you get 
started. You may then want to encourage 
your parents and children to complete a 
similar form. Once the form is completed, 
make a copy and give it to whomever you 
have designated as the executor of your 
estate. You may want to have them keep it 
in a sealed envelope until they need it and 
let them know that you may be updating 
it periodically and exchanging envelopes. 
Compiling all of this information may seem 
like a time-consuming task at first, but it is 

an important step in simplifying your fu-
ture, and it is time well spent. And really, it 
doesn’t have to be done in one sitting. 

Now, let us go a step further to address 
the issue of considering those who you 
leave behind when you pass. I know death 
is something most of us choose to ignore, 
but it is one thing we know is certain. I en-
courage clients to write a letter of intent to 
those who may be managing their affairs 
in the event of their death. A letter of in-
tent spells out the specifics concerning the 
“who, what, where, why, and how” of fi-
nancial documents, special disposition of 
assets, and desired funeral arrangements. 
The point is not to leave your loved ones 

confused, hurt or burdened. 
Also, if you engage an Es-
tate Planning Attorney, the 
letter of intent should be 
included in the documents.

As one who has gone 
through this process, I 
know it can be uncomfort-
able and I understand why 
people are reluctant, but it 
is a valuable process. Not 
only does it help you clar-
ify what you value, but it 
also shows that you value 
those you leave behind. If 
you have had to care for or 
lost a loved one, you know 
what chaos the experience 
can be -- especially if you 
must dig up documents 
and attempt to infer what 
they would like you to do 
concerning their assets and 
liabilities. I know there are 
those who say, “Hey, I will 
be gone -- what do I care?” 
We wouldn’t do that to our 
people, would we?

To end on a more pleasant 
note, getting organized may 
be a bother, but being or-
ganized is as comforting as 
a deep breath on that first 
nice day of spring. Once 
you’ve done it, all you have 
to do is update once in a 

while. 
The purpose of this article is to inform our 

readers about financial planning/life issues. 
It is not intended, nor should it be used, as 
a substitute for specific legal, accounting, 
or financial advice. As advice in these dis-
ciplines may only be given in response to 
inquiries regarding particular situations 
from a trained professional. Ray Sagner is a 
Certified Financial Planner  with The Lega-
cy Group, Ltd, a fee only Registered Invest-
ment Advisory Firm, in Salem. Ray can be 
contacted at 503-581-6020, or by email at 
Ray@TheLegacyGroup.com You may view 
the Company’s web site at WWW.TheLega-
cyGroup.com 

My Resolution: (______) This Year For Real!

RAY SAGNER
FINANCIAL 
COLUMNIST

I know 
there are 
those who 
say,  
“Hey, I will 
be gone -- 
what do I 
care?” 

We 
wouldn’t 
do that to 
our people, 
would we?
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If you are looking for your numbers to tell a 
story, you are not alone. Clients trust us to 
provide reporting and analysis that spot trends 
and crystallize insights about their business. 
Monthly performance metrics chosen by 
the client are delivered along with standard 

financials to provide both compliance and op-
portunity to fine tune their business. Based on 
the numbers, not just their "gut", these owners 
and managers have come to rely on this clar-
ity. It is how big business has been doing it, let 
us put the power in your hands. 

SERVING SMALL BUSINESS SINCE 1981 

1/1/16, Greeters Networking - NO GREETERS: Happy New Years!
1/7/16, Public Policy Session
1/8/16, Greeters Networking - Hosted by: Epic Fitness
1/11/16, Discover China - Informational Meeting
1/11/16, Forum Speaker Series Luncheon: TEDxSalem
1/12/16, Chamber Business Women
1/15/16, Greeters Networking - Hosted by: Little Lois Cafe
1/16/16, Citizen Candidates Academy
1/22/16, 2016 SAIF Corporation Agri-Business Banquet
1/22/16, Greeters Networking - Hosted by: Boys and Girls Club
1/25/16, Power Hour
1/29/16, Greeters Networking - Hosted by: Premium NW Companies
2/05/16, Greeters Networking - Hosted by: Mix Bistro & Bar
2/08/16, Forum Speaker Series Luncheon: Rick Turoczy, Founder of the Portland 
Incubator Experiment
2/09/16, Chamber Business Women
2/12/16, Greeters Networking - Hosted by: Accurate Precious Metals

Calendar of Events
for January

ALEX RHOTEN
PRINCIPAL 
BROKER,  
COLDWELL 
BANKER 
COMMERCIAL 
MOUNTAIN 
WEST 
REAL ESTATE

2015 was a good year for Commercial 
Real Estate in the Salem/Keizer area. 

Portland and Bend are blowing up with ac-
tivity but Salem remains a few years behind 
with both a history and projection of slow 
and steady growth.

Office seems to be the softest sector and 
the most challenging for landlords that 
need to upgrade space for future tenants. 
Current market rates don’t generally allow 

for an immediate return. 
The State of Oregon is a 
major player in our lo-
cal market and their 
leasing activity seems to 
come in waves. In 2015, 
Salem saw some signifi-
cant activity with gov-
ernment leasing through 

the absorption of the for-
mer Regence Blue Cross 
building by three sepa-
rate agencies as well as 
the relocation and/or ex-
pansion of various other 
departments. According 
to my friends at the State, 

the same will be true for 2016 with contin-
ued movement. 

OFFICE – Trending 
Vacancy (going down)  
Overall Vacancy 8.4%
Asking Rents  (going up)
Average Rents $16.30/SF (Full Service)
Survey Sample 8,999,888 SF (970 Build-

ings)

Activity within the Industrial sector has 
continued to intensify over the last couple 
of years in regards to absorption. The in-
dustrial market may be the only area of 
commercial real estate to see speculative 
construction developing in the coming 
years fueled by demand and lack of prod-
uct. Perhaps Mill Creek Corporate Center 
will begin to blossom and start develop-
ment of its final phases as the Salem/Keizer 
area continues to strengthen. 

INDUSTRIAL - Trending
Vacancy  (going down)  
Overall Vacancy 3.6%
Asking Rents (going up)
Average Rents $5.25/SF (NNN)

Survey Sample 16,149,319 SF (722 Build-
ings)

Retail is back! Both of our regional malls, 
Lancaster Mall and Salem Center, have 
achieved stabilization and Keizer Station 
continues to attract new retailers and res-
taurants. South Salem was the “hot spot” 
for 2015 with the opening of Firehouse 
Crossing, and that trend will continue into 
2016. The majority of second and third 
generation in-line space has been absorbed 
with new and expanding businesses com-
peting for locations within this corridor. 
National retailers are willing to pay rents in 
excess of $30/SF for new buildings in the 
right location. Next year will see more ac-
tivity along Kuebler Boulevard near I-5 as 
well as Commercial Street SE south of Kue-
bler as these are the only areas with land 
left for development. 

RETAIL - Trending
Vacancy (going down)  
Overall Vacancy 4.6%
Asking Rents (going up)
Average Rents $12.94/SF (NNN)
Survey Sample 14,854,376 SF (1,498 

Buildings)

The Salem/Keizer area saw the comple-
tion of the South Block Apartments on the 
former Boise Cascade site this year as well 
as some of the highest rents in years. Va-
cancy continues to decrease as rents are 
increasing. With a vacancy of less than 
3%, the multi-family market is incredibly 
strong and we anticipate it to remain so 
into the foreseeable future. Approximately 
400 single-family lots will be added to the 
market over the next twelve months. We 
expect absorption to equal supply keeping 
our market in check. 

Overall, commercial real estate in the 
Mid-Willamette Valley is the healthiest we 
have seen since the recession. We are ex-
cited for the coming year and look forward 
to more development! For more detailed 
information about a specific sector or area 
of Salem, please don’t hesitate to contact 
our office. 

For more information, call Coldwell 
Banker Commercial Mountain West Real 
Estate at 503-587-4777 or cbcre.com.

Looking At 
Real Estate 

In Salem For 
2016
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On Monday, January 11, 2016, the U.S. 
Supreme Court is set to hear oral argu-

ments in Friedrichs v. California Teachers 
Assoication, a case that could impact politics 
in Oregon, and across the country, for years 

to come.
For nearly 40 years, in 

states that have enacted 
laws to do so, govern-
ment employee unions 
have been legally al-
lowed to charge work-
ers “agency shop” fees 
whether a worker wants 
to be a union member or 
not. These fees cover the 
union’s costs to collec-
tively bargain on behalf 
of the workers they rep-

resent. The idea behind them is that even 
if a worker disagrees with the union politi-
cally, and thus would prefer to not be a union 
member, the worker still receives the bene-
fits of the union’s representation and should 
be required to pay for those services. This 
case was decided in 1977 in Abood v. Detroit 
Board of Education and has been the law of 
the land ever since.

On the surface, this may seem fair, but 
upon closer analysis, conflicts of interest are 
lurking. A full union membership includes 
the administrative portion (“agency shop” 

fee) and the political portion of the worker’s 
financial contribution to the union. Whether 
the worker “opts-out” of the political por-
tion or not, these funds are deducted by 
the worker’s employer, in this case, a state 
or local government. The government en-
tity turns around and remits these payments 
to the union, creating a system where the 
unions rely on taxpayer-funded government 
services to collect their revenues.

Imagine for a second that business associa-
tions did the same thing. Consider how you 
might feel if the state of Oregon required you 
as a business owner to pay a regular fee to 
the state, only to have the state collect all that 
money and issue massive payments to your 
local chamber of commerce or industry as-
sociation.

Of course the difference between business 
associations and unions (and it’s a huge dif-
ference), is the voluntary nature of the rela-
tionship. You write us a check, and we have 
to be responsive to your needs because we 
have a mutually beneficial relationship. Both 
parties benefit. Sounds a lot like free-market 
economics, right?

But, in the world of government unions, the 
opposite occurs. Workers are forced to give 
up a part of their earnings to support the 
union’s many activities. They never see the 
money unless they are paying close atten-
tion to their pay stubs, and the unions may 

or may not deliver anything to the individual 
in return.

At the forefront of these many union activi-
ties is collective bargaining. Abood consid-
ered collective bargaining to be non-political 
in nature. But the trouble is that all too of-
ten, the unions are negotiating with the very 
people that they helped to elect. The unions 
spend their 
time and mon-
ey electing 
anti-business 
c a n d i d a t e s , 
who then agree 
to bigger and 
better union 
contracts as 
political pay-
back. But guess 
who really 
pays? Taxpayers do.

As you can clearly see, the relationship be-
tween unions, politicians, and taxpayers is 
inherently political, which should mean that 
mandatory “agency shop” fees are a violation 
of an individual’s constitutional right to free 
speech.

Enter Rebecca Friedrichs and nine of her 
fellow teachers from California. Just days 
from now, the U.S. Supreme Court will hear 
the arguments for and against eliminating 
“agency shop” fees. Eliminating these fees 

could essentially make government union 
membership voluntary nationwide, signifi-
cantly impacting their political power. After 
Wisconsin Gov. Scott Walker implemented 
“right to work” reforms in his state, mem-
bership in the state government employee 
union fell by 70 percent as reported by the 
Washington Post earlier this year.

What does 
this mean for 
business in Or-
egon? It means 
that a game-
changing politi-
cal event could 
be right around 
the corner. For 
states like ours, 
where union 
power has led 

to one-party rule, this may be a reason for 
optimism. But it could be a big win for work-
ers too. If union membership is completely 
voluntary, the unions will necessarily have 
to demonstrate more value to their members 
in order to survive, something that we, in 
the private sector, do every day. Happy New 
Year – it’s going to be a wild one.

Anthony K. Smith is Oregon state director 
for the National Federation of Independent 
Business.

A Political Game-Changer for Oregon Businesses?

ANTHONY K. 
SMITH
OREGON STATE 
DIRECTOR NFIB

On the surface, this 
may seem fair, but 
upon closer analysis, 
conflicts of interest 
are lurking.
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DISCOVER THE RECIPES OF 
CHEF BERNARD MALHERBE

BREAKFAST • LUNCH • DINNER
HAPPY HOUR 3-5PM, DAILY

STEVE MARTIN
LIVE FROM 
THE ELSINORE
THEATRE

Even though holiday performances have 
concluded at the Theatre, that does not 

mean that the search for 
new shows ends.  Pro-
gramming for the win-
ter and spring slots was 
concluded nearly a year 
ago, although there are 
always fun and exciting 
programs being added 
all the time to the theatre 
schedule.  Winter is also 
the traditional booking 
period for next season 
which begins in the Fall 
of 2016. The months of 
January through March 

are when all the booking agents, talent buy-
ers, and arts presenters start making offers 
for shows.  The tour schedule will get set and 
all the technical logistics will get worked out.

This process begins in New York City at 
the annual arts presenters booking confer-
ence in early January.  At this conference 
over 4 days, I will view nearly 50 showcase 
performances of all genres of entertainment.   
Showcases are 15 to 30 minute snippets of 
available performances at many NYC venues 
and in multiple rooms at the conference site.  
There is also a trade show which features 200 
plus vendors (booking agencies) who are all 
vying for your attention to book their attrac-
tion. There are many considerations taken 
into account when deciding if a show is the 
right one to bring into the Elsinore Theatre. 
First and foremost it must be entertaining 
and of top notch quality. Then we evaluate 
the budget for the production which includes 
artist fee, marketing, technical equipment 
and stage labor and other costs that will be 
required to present the show. We also have 
to take into account whether the show will 
physically fit onto the stage. Some shows are 
too large to fit onto our stage. Final in the list 
of items to consider is the date availability of 
the show.  All of these considerations play a 
part in finding the right performance for an 
upcoming season.

 In the two months following this confer-
ence many emails and phone calls are ex-
changed between talent buyers and agencies 
to finalize the details.  This process will start 
up again in the September at regional book-
ing conferences for programming that will 
begin in the Fall of 2017. 

So when you are enjoying the many great 
shows at the Elsinore over the next few 
months,  be in the know that  these shows 
were handpicked for Salem and the Elsinore 
Theatre nearly a year ago.

See you at the Theatre!

Always Another 
Show On The 
Horizon

The public is invited to attend listening ses-
sions set for January around the state

 

SALEM - A multi-year effort is taking the 
next step toward completion with a round of 
“listening sessions” set to occur after the first 
of the year. The draft Transportation Safety 
Action Plan is the topic of discussion, and the 
public is invited to discuss the draft goals and 
policies, and help identify “emphasis areas,” 
which are priority actions to address trans-
portation safety over the next five years.

The plan, known as the TSAP, provides 
long- and short-term policy for making de-
cisions that address the core transportation 
safety challenges and opportunities facing 
Oregon. It also serves as the federally-re-
quired Strategic Highway Safety Plan. For 
those unable to attend a listening session, an 
online open house is also planned and will 
be available from the website. Anyone inter-
ested can also submit comments to safety@
odot.state.or.us.

Below is the schedule of listening sessions. 
Accommodations will be provided to persons 
with disabilities, and alternate formats of 
printed material are available upon request. 
Please call (503) 986-4188 at least 48 hours 
prior to the meeting (statewide relay 7-1-1).

Jan. 5, 2016 – Portland
10 a.m. – Noon 
ODOT Region 1 Headquarters
123 NW Flanders
Portland OR 97209
Jan. 19, 2016 – Salem
10 a.m. – Noon 
Oregon Dept. of Fish & Wildlife
4034 Fairview Industrial Drive SE
Salem OR 97302

Jan 22, 2016 - Bend
12:30 p.m. - 2:30 p.m.
ODOT Region 4 Headquarters
64055 N. Highway 97, Building K
Bend OR 97701
Jan. 26, 2015 - La Grande
2:30 p.m. – 4:30 p.m.
La Grande Public Library
2006 4th Street
La Grande OR 97850

Jan. 29, 2016 – Roseburg
1 p.m. – 3 p.m. 
ODOT Region 3 Headquarters
3500 NW Stewart Parkway
Roseburg OR 97470
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As the legalization of marijuana slowly 
spreads, one state at a time, so do the laws 
that govern its production, creating a new 
area of practice for attorneys who understand 
the complexities.

“It’s such a highly regulated industry,” says 
Lindsey J. Weidenbach, an attorney with 
the law firm of Jeffers, Danielson, Sonn & 
Aylward (www.jdsalaw.com) in Wenatchee, 
Wash.

“I think it’s overwhelming for clients some-
times and that’s why they turn to attorneys 
because there is a lot of paperwork.”

Growers must confront legal questions 
right from the beginning, even as they are de-
ciding whether to grow their plants indoors 
or outdoors.

“In Washington state, if you are growing 
marijuana outdoors instead of in a green-
house, you have to put an 8-foot privacy fence 
around it,” says Weidenbach, who includes 
agriculture law among her areas of focus.

“There are security issues, but I also think 
the state of Washington probably doesn’t 
want young people to see it.”

Marijuana’s status as an emerging legal 
frontier is one reason Weidenbach became 
interested in this branch of law and com-
merce.

“How often do a new industry and a new 
area of law pop up?” she asks.

Washington is just one of a handful of 
states, along with the District of Columbia, 
where recreational marijuana is legal. The 
others are Colorado, Oregon and most re-
cently Alaska, which is still working on its 
rules and regulations. The movement contin-
ues with mixed results. In Ohio, voters just 
shot down a legalization effort.

Because each state makes its own laws, 
there is no uniformity. For example, in Colo-
rado someone can both grow marijuana and 
own a retail store that sells it. In Washington, 
you can’t do both so you have to choose, Wei-
denbach says.

Banking is another issue that perplexes 
marijuana growers. Because marijuana re-
mains illegal at the federal level, banks have 
been reluctant to allow growers to open ac-
counts.

“Often, it ends up becoming an all cash busi-
ness because of the lack of banking options,” 
Weidenbach says. “In Washington, there are 
just two credit unions that allow marijuana 
growers to open bank accounts.”

Marijuana growers also face other issues 
that aren’t a concern for the rest of the agri-
culture world, such as:
• Lack of tax breaks. As far as the Internal 

Revenue Service is concerned, marijuana is 
still a controlled substance and not a legiti-
mate business expense for federal income 
taxes. So, for example, startup costs that 

might provide a deduction for another busi-
ness don’t apply. That might make sense 
with federal taxes, but even in Washington 
where it is legal, marijuana growers don’t 
get the tax breaks that family farms and 
other agriculture operations do, Weiden-
bach says. “The state of Washington does 
not treat marijuana as an agriculture prod-
uct,” she says. “It’s excluded from the tax 
benefits that others get, which is interest-
ing, because it absolutely is an agriculture 
product.”

• Growing it at home. Colorado, Oregon and 
the District of Columbia all allow individu-
als to grow a limited amount of marijuana 
for personal use. That’s not the case in 
Washington state, where only those who 
possess a state-issued license can grow 
marijuana for recreational use. (Medical 
marijuana patients are allowed to grow up 
to 15 plants.) The window to apply for a li-
cense has closed and no more are being is-
sued, Weidenbach says, which means any-
one who wants to become a grower would 
need to buy an existing license from some-
one already in the business.

• Worries about the feds. “There’s always the 
underlying fear that the feds could come in 
and shut you down, regardless of what your 
state laws say,” Weidenbach says. Such 
fears were allayed somewhat, she says, by 
a Department of Justice memorandum in 
2013 that essentially said federal law en-
forcement would take a hands-off approach 
as long as state laws are followed and pub-
lic policy issues, such as keeping marijuana 
out of the hands of minors and not crossing 
state lines, are upheld. But it’s a nonbind-
ing letter. What’s more, there’s always the 
possibility that after the 2016 presidential 
election a new administration could take a 
different view, Weidenbach says.
She says it’s likely the day will come when 

legalization reaches the federal level, but that 
might not happen until a majority of states 
have joined the movement.

“Once the trickle effect is too strong for the 
IRS and Congress to ignore, we will see some 
change,” Weidenbach says. “But it’s going to 
take a while.”

Lindsey J. Weidenbach is an attorney with 
the law firm of Jeffers, Danielson, Sonn & 
Aylward (www.jdsalaw.com) in Wenatchee, 
Wash. The firm has been in existence since 
1946 and focuses on a number of areas of 
law, including agriculture, construction, 
employment and labor, estate planning, 
healthcare, real estate and tax law, among 
several others. Weidenbach holds a bach-
elor’s degree and a law degree from Gon-
zaga University. She also received a Master 
of Laws in taxation from the University of 
Washington.

Marijuana & Agriculture’s New Legal 
Frontier, Growers Find Following 
The Law Tricky Even Where 
Legalization Efforts Succeeded

"Ms. Retherford has proven leader-
ship and experience ..." 

Salem's new City Manager, Steve 
Powers, just started last month. Mr. 
Powers has already made his first lead-
ership appointment in hiring Kristin 
Retherford to serve as the City's next 
Urban Development Director, effec-
tive December 21. "Ms. Retherford has 
proven leadership and experience," 
says Powers. "We look forward to her 
arrival and her leadership in helping 
us to further the success of our urban 
renewal and economic development 
initiatives." 

Some of the top priorities that Ms. 
Retherford is charged with include 
working with the community and 
Council to determine the next invest-
ments for the Riverfront Downtown, 
North Gateway and West Salem urban 
renewal areas. Also, she will lend her 
leadership to ongoing efforts to retain 
and grow existing businesses as well as 
attract businesses to Mill Creek and the 
Salem Renewable Energy Technology 
Center. "Salem is poised on the brink of 
multiple opportunities, ready to move from 
vision to reality," says Kristin Retherford, in-
coming Urban Development Director. "This 
is an incredibly exciting time to join the City 
staff and work in the community. I look for-
ward to guiding and facilitating these transi-
tions." 

Kristin Retherford has a broad and spe-
cialized background 
that includes busi-
ness retention and 
recruitment, urban 
renewal, real estate 
development and 
capital project man-
agement. Since 2004, 
she has served as a 
project manager, ur-
ban renewal manager 
and economic devel-
opment manager for 
the City of Wilson-
ville. In addition to 
her role in economic 
development and ur-
ban renewal, she was 
responsible for Wil-
sonville's capital im-
provement program and managing several 
important capital improvement projects. 

Prior to Wilsonville, Ms. Retherford 
worked as a right of way project manager for 
the Oregon Department of Transportation 
(ODOT) and as a site acquisition manager 
for a private firm in Portland. She has and 
continues to serve in leadership positions 
within Oregon economic development orga-

nizations: current president of the Oregon 
Economic Development Association, current 
president of the Association of Oregon Rede-
velopment Agencies and member of Team 
Oregon's Advanced Manufacturing Steering 
Committee. She received an MBA in Sustain-
able Development from Marylhurst Univer-
sity in December 2014 and holds a bachelor 
of arts in Political Science from the Univer-

sity of New Mexico. 
The mission of Salem's 

Urban Development De-
partment is: "To provide 
for the sustainable expan-
sion of the community's 
prosperity, measured 
in terms of jobs and in-
come growth, economic 
and human development, 
education, health, and 
environmental sustain-
ability." 

For more information, 
please visit: 

http://www.cityofsa-
lem.net/Departments/
UrbanDevelopment/Pag-
es/default.aspx 

Salem, the capital city of 
Oregon and its third largest city, lies in the 
center of the lush Willamette River valley, 47 
miles from Portland. Salem is a city of over 
47 square miles, located an hour from the 
Cascade mountains to the east and an hour 
from the ocean beaches to the west. 

For more information, please visit: http://
www.cityofsalem.net. 

Kristin Retherford, The 
City Of Salem's Next Urban 
Development Director

 "Salem is poised 
on the brink of 
multiple oppor-
tunities, ready to 
move from vision 
to reality," says 
Kristin Retherford
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Capitol Auto Group (CAG) of Salem, 
Oregon took two of the top  Automotive 
News' 100 Best Dealerships To Work For 
in 2015 in the large dealership category, 
joining a list of employers with 98 percent 
employee engagement. CAG as a whole 
was also in the top 10 for 2014, 2013 and 
2012.

Establishing a "Best Company” status is 
no small feat and CAG continued that this 
year with awards going to Capitol Toyota 
as one of the top 20 and Capitol Chevro-
let/Cadillac as one of the top 50 in the na-
tion.  Each year, Automotive News joins 
with Best Companies Group, a research 
group based in Pennsylvania, to analyze 
data for these awards. Employees received 
a confidential questionnaire designed to 
evaluate how they felt about their work-
place and if they experienced enjoyment 
and saw an opportunity for growth. This 
year over 62,000 employees were sur-

veyed.
For com-

plete infor-
mation about 
the Best 
Dealerships 
To Work For 
from Auto-
motive News 
visit www.
a u t o n e w s .
c o m / b e s t -
dealerships. 
Capitol Auto 
Group’s main 
campus is lo-
cated off the 
Salem Parkway. www.capitolauto.com. 
1-800-888-1391. 

Capitol Auto Group has served the great-
er Salem area for more than 80 years. 
Dealer Scott Casebeer opened the Toyota/

Scion facility, 783 Auto Group AV NE, in 
Salem, Oregon off the Parkway, in the fall 
of 2011 and the Subaru facility in June 
2012 at 3235 Cherry AV NE. Chevrolet/
Cadillac opened in late July 2012 at 2855 
Maple AV NE. In 2013 Capitol West Val-

ley, pre-owned sales and service opened 
in Dallas, Oregon. The company has been: 
recognized by Oregon Business Magazine 
7 times as one of the 100 Best Compa-
nies to Work for in Oregon; Recognized 
by Oregon Business Magazine 7 times as 
one of the 100 Best Green Companies in 
Oregon; 2012 Salem Chamber Business 
of the Year; Nine-time winner, Toyota 
President's Award, Recognized for Toyota 
Sales and Service Excellence, Recognized 
for Toyota Parts and Customer Relations; 
General Motors World Class Technician 
on staff and GM Mark of Excellence.  2013 
Stellar Care Award from Subaru of Amer-
ica.  The company was EarthWISE Certi-
fied by Marion County in 2013 and nomi-
nated for EarthWiSE Certified Business of 
the Year and Sustainable Large Business 
of the Year. www.CapitolAuto.com 

Oregon’s Capitol Auto Group Gleans Two 
Of Top Ten “Best Dealers To Work For”
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The Salem Art Association (SAA) has re-
ceived funding from three individual foun-
dations totaling $158,300, illustrating the 
commitment that Oregon funders have to 
sustaining the arts in our community.

SAA is greatly honored to be the 
only nonprofit in Salem to receive 
an Operating Support Initiative 
grant from the James F. and Mar-
ion L. Miller Foundation. A report 
from Miller News says, “The James 
F. and Marion L. Miller Foundation 
has awarded four-year, unrestricted operat-
ing support grants to a cohort of more than 
35 arts organizations throughout the state 
of Oregon. The Operating Support Initiative 
cohort was selected based on criteria that 
included leadership, organization business 
model and the alignment of these two vital 
factors with their near-term planning objec-
tives.” The $140,000 grant awarded to SAA 
will be distributed over the next four years. 
Because of this funding, SAA will be able to 
expand access to the arts, increase artist ser-
vices, expand youth educational program-
ming, and develop and expand community 
collaborations.

 In December, the Reser Family Foundation 

awarded SAA $8,300 for its Arts and History 
Immersion Project to offer art and history 
education to underserved elementary school 
students through field trips and hands-on 
art activities while supporting teachers in 

enhancing their curriculums.  One 
of the major obstacles that Title I 
schools experience in providing off-
campus cultural activities for their 
students is the lack of funding for 
bus transportation. Reser Family 
Foundation funding will provide 

bus scholarships for students and staff so 
that they may participate in field trips to the 
Bush House Museum and the Bush Barn Art 
Center.

 Additionally, an award for $10,000 came 
from the Robert D. and Marcia H. Randall 
Charitable Trust to support SAA’s Access Art 
Project capital campaign. These funds will 
help to ensure that all individuals who strug-
gle with ambulatory difficulties will have el-
evator access to the second-floor gallery at 
the Bush Barn Art Center and will greatly 
increase SAA’s programming capacity  for 
workshops, summer Kid’s Camp, lectures, 
artist-in-residence, contemporary art instal-
lations, and more.

Salem Art Association Receives 
Grants Totaling $158,300
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Winners of the 2015 Mid-Valley Green 
Awards
Recycler of the Year - Indivdual
Dana Canning
Recycler of the Year - Business
South Salem CycleWorks
Green Apple of the Year
Dan Hoynacki
Sustainable Business of the Year - Small
Rafns'
Sustainable Business of the Year - Large
BrucePac
Green Product of the Year
Zena Forest
Green Service of the Year
Nathan Good Architects
EarthWISE Business of the Year
Kerr Concentrates
Sustainable Wine Producer of the Year
Willamette Valley Vineyards
Green Awards Special 
Life Time Achievement Award
Mike & Karen Weddle
Special Green Bookend Award
Millie Estrin & Logan Blanco

By Beth Casper
Special to the Salem Business Journal
Green Awards serve as inspiration 
Amy Estrin did not nominate her mother 

for a Green Award to heap praise on her 
mother. 

Millie Estrin, 91, does not work hard to 
teach people how to recycle, reduce and re-
use so that she can earn rewards. She does 
“the right thing for the right reasons, not to 
receive accolades,” Amy said. 

But nominating Millie for the Green 
Award served a much greater purpose—in-
spiration for others in the community. 

“When you know someone who is so 
productive in their community and does 
so much for the good of other people, you 
want those people recognized because you 
want other people to be inspired by them,” 
Amy said. “I went to the awards and I was 
inspired. There are a lot of different ways 
you can contribute and work in your com-
munity. I think sometimes people think 
you have to do things in a grand way but 
you don’t.” 

Millie took home a special award—the 
Green Bookend Award for her educational 
work, including more than 250 hours as a 
Master Recycler in Marion County. 

It was the perfect way to celebrate her 
inspiration. The Green Bookend Award 
paired Millie with 8-year-old Logan Blan-
co, who initiated his own bottle cap recy-
cling program. 

“She wants the next generation to be in-
spired,” Amy said. “She wants someone to 
take her place.” 

Marion County receives about 40 nomi-
nations for the six categories of Green 
Awards each year. Nominators are friends, 
co-workers, business owners and relatives 
of the nominees. Even nominees who don’t 
win are inspirations to the community—
their stories are told at the Green Awards 
ceremony attended by more than 400 peo-
ple. 

Nominators also hope to make sure credit 
is given where it is deserved. 

Jim Green, board member of the Straub 
Environmental Center, nominated CB 
Two Architects for Sustainable Business of 
the Year. The firm built a LEED Platinum 
green building , WaterPlace, as the busi-
ness’ office, which led to them winning a 
Green Building of Year Award in 2012. CB 
Two Architects’ focus for all of its projects 
is on efficiency and sustainability. 

“Part of the beauty of the Green Awards 
is to get the word out about the great work 
green businesses are doing,” Green said. 
“Hopefully, it inspires people to work with 
those businesses.” 

This year, nominations will be received 

for the following categories: 
Individual/Business Recycler of the Year
Sustainable Small/Large Business of the 

Year
Sustainable Wine Producer/Brewery of 

the Year
Green Apple of the Year

Green Product /Service of the Year
EarthWISE Business of the Year
For more information or to nominate a 

person or business for the Green Awards, 
visit    "http://www.midvalleygreenawards.
org" www.midvalleygreenawards.org .

Nominations Sought For 2016 
Mid-Valley Green Awards

Photos:
Top, Winners of Special Bookend Award 

(L to R): Logan Blanco, Millie Estrin, with 
presenter Jim Green.

Left, CB Two Architects receives the 2012 
Award for Green Building of the Year.



Page 20 Salem Business Journal January 2016

City Receives Award of Excellence for Host-
ing ASA National Tournaments

The American Softball Association (ASA) 
of America and USA Softball recently an-
nounced that Salem will be the site for the 
2017 Girls 18-Under Class A Fast Pitch Na-
tional Championship tournament. The tour-
nament will be held July 30 – August 6 at 
Wallace Marine Park.

Approximately 100 teams from around the 
nation will travel to Salem for the 2017 tour-
nament.  Debbie McCune, director of sales 
for Travel Salem, estimates that the cash in-
fusion from the players – not including fam-
ily members – will be more than $1,092,000 
over the seven-day period.

“We’re thrilled to host the 2017 Class A Fast 
Pitch National Tournament in Salem,” said 
Billy Powers, Recreation Softball Coordina-
tor for the City of Salem. “We look forward to 
watching the high caliber of play during the 
tournament and to welcoming participants 
and their families to our area.”

At its 84th national council meeting and 
awards luncheon, which took place Novem-
ber 4 in Louisville, Kentucky, ASA/USA Soft-
ball also presented Salem with the James 

Farrell Award of Excellence for hosting two 
of the highest ranked softball tournaments 
in 2015.

To earn a James Farrell Award of Excel-
lence, which is named in honor of former St. 
Louis ASA/USA commissioner and national 
office staff member James Farrell, the host 
city must receive an overall rating of 95 per-
cent from the ASA/USA representative, the 
umpire-in-chief and the national office.

This is the ninth time that Salem has re-
ceived the James Farrell Award. “We’re 
honored to receive this award, and we’re 
proud of our partnership with Travel Salem, 
which helps us attract outstanding softball 
tournaments to Salem year after year,” add-
ed Powers.

Salem is often referred to as the "Softball 
Capital of the Northwest.” Wallace Marine 
Park in West Salem is home to the first “star” 
softball complex designed in the nation, 
which features five playing fields and state-
of-the-art amenities.  The complex sits at the 
edge of the Willamette River and is a short 
walk across the pedestrian bridge to Salem's 
Riverfront Park and vibrant downtown. 

The city of Salem has a long history with 

ASA/USA Softball and has hosted more than 
20 National Championships.  In 2016, Salem 
will host the ASA/USA Men’s C West Fast 
Pitch Tournament on July 15-17 and the ASA 
Men’s E Slow Pitch National Tournament on 
August 26-28 at Wallace Marine Park.

For more information about the City of Sa-
lem’s softball program, go to www.softballci-
tyusa.com. For more information about The 
Amateur Softball Association (ASA), visit 
www.asasoftball.com.

Salem to Host 2017 ASA/USA Girls 
18-Under Class A Fast Pitch Championships
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Salem Association of REALTORS® (SAR) 
has a new slate of board officers and directors. 
The installation ceremony was conducted by 
Dr. John Wallace, Executive Officer of Oregon 
Association REALTORS® at the SAR General 
Membership Meeting on Dec. 9th: President, 
Joni McClintock of Sundance Realty; President 
Elect, Pam McColly of Windermere Pacific West 
Properties; Vice President, Patti Williamson of 
TurnKey & Truss Real Estate Professionals & 
Interior Consultants; Secretary-Treasurer, Kelly 
Martin of Berkshire Hathaway HomeServices 
Real Estate Professionals; Past President, Greg 
Gysin of Keller Williams Realty Sunset Corri-
dor; Continuing their terms as Directors: Hec-
tor L. Garcia of John L. Scott – Salem; Nicole 
Shuba of Manor Realty; Ju dy Gysin, Keller 
Williams Realty Sunset Corridor; Don Sturgeon 
of HomeSmart Realty Group; Newly Elected Di-
rectors: James Montgomery of HomeSmart Re-
alty Group; Leanne Jordan of Re/Max Integrity. 

Jennifer Martin, Sperry Van Ness Commercial 
Advisors, continues as the Chair of the Willa-
mette Valley Commercial REALTORS® Coun-
cil and Heidi Hazel, Berkshire Hathaway Ho-
meServices Real Estate Professionals-Stayton, 
is the new Chair of the Stayton-North Santiam 
Council. Mat Genuser, AmeriTitle, was elected 
as the Affiliate Director.

SAR member George Grabenhorst of Sperry 
Van Ness Commercial Advisors was installed 
as President Elect for the Oregon Association of 
REALTORS® (OAR) 2016 Board of Directors at 
their annual meeting in September. SAR mem-
ber Don Meyer continues as the OAR Political 
Affairs Key Committee Chair and is the Presi-
dent of the SAR Community Fund, the associa-
tion’s 501C3 charitable non-profit. As members 
of the OAR board, both George and Don hold 
positions on the SAR Board of Directors.

Additionally, the following board members 
represent SAR on the Oregon Association of 
REALTORS® Board of Directors for 2016: Joni 
McClintock, Pam McColly and Patti Williamson. 

Salem Association of REALTORS® has a 
membership of approximately 700 REAL-
TORS® and over 150 affiliate members from 
ancillary businesses throughout the community. 
As the voice for the Real Estate industry in Sa-
lem, SAR works diligently to promote the Real 
Estate community and to protect homeowner-
ship rights and property value. 

Working on behalf of America's property own-
ers, the National Association of REALTORS® 
(NAR) provides a facility for professional devel-
opment, research and exchange of information 
among its members and to the public and gov-
ernment for the purpose of preserving the free 
enterprise system, and the right to own, use, and 
transfer real property. 

REALTORS® pledge to uphold the NAR Code 
of Ethics, which was adopted in 1913, with the 
Golden Rule as its theme. 

Salem Association of REALTORS® 
Welcomes 2016 Board of Directors

President, Joni McClintock of Sundance Realty



Page 22 Salem Business Journal January 2016

LULLU TRUITT
SBJ FOOD 
EDITOR

 Store Hours 
Mon-Sat 10:00-5:00 

(503) 364-7900 
357 Court Street NE
Salem, OR 97301

Ciao Everybody:
Who would have thought that a lit-

tle water and a little semolina could 
take you to culinary heaven?!

Imagine yourself in an open 
wheat field (if you are allergic, for-
get this part), the sun is shining on 
your back, and the wind is flowing 
through your hair. ( If you have any!)

From the farm house on your left, 
a wonderful smell is reaching your 

nostrils and by 
coincidence, your 
stomach begins to 
growl, to wake up.  
Wow, this is good.

  You run to the 
house, and there is 

a pot of fresh to-
mato sauce cook-
ing away and a 

large pot of boil-
ing water. You go to the pantry look-
ing for some pasta so you can have a 
nice lunch. Oh, yes, Italians can eat 
and some will eat pasta twice a day 
(My brothers and I were guilty of it) 
without any problems.  But there is a 
problem here:  what shape pasta do 
you want? You reach for some and 
here comes the pasta genie – that 
would be me (or I). And this is how 
the conversation goes:

So, what are looking for?
Well I just need some pasta to go 

with my tomato sauce and I am pret-
ty hungry.

Do you have any idea how much 
pressure you are putting on me? We 
are talking about a big job here. Let 
me tell you about my friend whose 
job is to make pasta. We are talking 
about Giovanni Castiello who is the 
Owner/Administrator for “MAE-
STRI  PASTAI” a pasta factory in 
the outskirts of Salerno. The factory 
still uses the bronze cast/ drawing 

process that gives shape, texture and 
porosity so the sauce will cling to the 
pasta. 

The pasta is made using the best 
quality durum wheat semolina, (re-
member the field!) following the 
traditions of past generations, but 
using new techniques to ensure that 
the pasta is highly digestible and nu-
tritional. 

“Well, I didn’t mean for you to get 
technical about my choosing some 
pasta. I am still hungry and you go 
on and on about this Maestri Pastai.”

I have good reason to go on and on 
about Giovanni’s pasta because he 
cares about how it is made. By the 
way, did I tell that the wheat is dried 
for up to 56 hours, then cold water 
is then added and the pasta dough is 
kneaded at low temperature to pre-
serve the natural quality and taste of 
the wheat?  Now, don’t tell me you 
are not happy that somebody else 
is doing that job for you! Otherwise 
you will have to wait at least that 
long to eat your pasta. And then…..
you still have to choose a shape. And 
speaking of shapes –pasta shapes, 
not peoples’ – I bet you didn’t know 
that Maestri Pastai makes about 148 
different types, including diverse 
aromatic flavors.

Now, what was your original ques-
tion?

No, please don’t leave, come back, 
you haven’t chosen a shape yet!!!!

Until next time, keep on cooking.
 Lullu

P.S.  This is a re-run of an article 
I wrote 7 years ago about Giovanni. 

I just learned of the passing of this 
wonderful man. He was a man who 
earned the respect of the trade and 
of his many friends. I will miss him.

R.I.P. Giovanni

In Memoriam
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TELLING YOUR 
STORY

429 Court Street NE, Salem
Tel: 503-585-2450, Fax: 503-585-0205

info@lafky.com

Lafky & 
Lafky

We counsel and represent 
clients in Oregon proceed-
ings, including State Feder-
al and Municipal Courts and 
administrative agencies.
Our attorneys provide liti-

gation services in many ar-
eas of practice and are dedi-
cated to achieving excellent 
results for our clients in the 
most cost effective manner 
possible.

Call for Business Underwriting 
Opportunities 503-990-6091

Monday Morning Business
8:10am 

OK, I'm sorry for the headline, but it got 
your attention, right? I almost didn't 

have time to write this December column. 
It's just that my life is crazy with work and 
children and volunteer activities and friends 
and finding excuses not to go to the gym 
and..... well, I'm just so.... wait for it.... BUSY 
that I can't seem to fit it all in. Fooled ya.  The 
"B-word" is busy and I'm so bored with that 
word I can't stand to hear it anymore. 

It seemed like we used to admire those 
folks who were so successful they had time 

for 18 holes or a trip to 
the Islands. Back then, 
busy meant you were actu-
ally working yourself and 
weren't able to find some-
one to do it for you.

As long ago as 1930, 
economist John Maynard 
Keynes predicted that, 
with increasing inventions 
and economic prosper-
ity, the American work-

week for his grandchildren could be only 15 
hours a week. He was oh, so wrong, when he 
thought that as we became more successful 
we would relax and enjoy the benefits of our 
hard work. Exactly the opposite happened.

We run around wearing our busy-ness like 
a badge of honor and why do you think that 
is?  Well, here are a few options:

• Today if you hint you have a free moment, 
you must not be doing very well. Being busy 
is equated with economic prosperity. Having 
nothing to do could mean you actually have 
nothing to do (i.e. no job and no one wants 
you) so you will always be busy.

• You’re not actually 
busy, you just “can” do 
too much. You’ve multi-
tasked yourself into a 
busy-frenzy. Along with 
your 24-hour connectivi-
ty, busy is your baseline. If 
you're not "on" for at least 
12 hours a day, you're "off" 
and you are quickly out of 
the loop. It's my Samsung 
Galaxy 5 that is to blame 
and the little oxytocin one 
can get from a Facebook 
like have filled our lives to 
the brim. 

• You actually like to be busy. Unlike the 
old-timey jobs that your ancestors hated, 
you may actually like your work and activi-
ties and the benefits they provide.

• Work yields more rewards. Frankly, 
there’s a lot more to enjoy today in the world 
and the extra work is often worth it. Con-
versely, the cost of being away from work 
is higher, so you have to make the choice to 
pursue leisure carefully.

• Finally, you might just be a bad time 
manager. You will definitely be busy if you 
procrastinate or misallocate your time. Poor 
staff management, lack of technological 
knowledge, failure to outsource when appro-
priate or avoiding to plan for deadlines will 

inevitably cause a crisis 
of busy. 

For most of us, busy is 
a choice, not a require-
ment. So unless you have 
three jobs or more than 
two children or you are 
serving breakfast to log-
gers every day, you don't 
get to use the word busy.

I accept that this must 
change and it will change 
with my language. 

So remember, busy 
means nothing any-
more. That is the stan-

dard. Tell me you're bored; tell me you have 
done something interesting but don't tell me 
you're busy. Join me in a ban against the "B" 
word until it means something again.

Mary Louise VanNatta is CEO of Van-
Natta Public Relations, a PR, Association 
Management and event planning firm in 
Salem, Oregon www.PRSalem.com or twit-
ter.com/PRSalem

I'm Not Going To Use The "B" Word In 2016

Join me in 
a ban against 
the "B" word 
until it means 
something 
again.
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310 Court St NE, Downtown Salem, (503) 363-9292 Open Monday-Thursday,    9:30 am – 6:00 pm, Friday, 9:30 am – 7:00 pm, Saturday, 9:30 am – 5:00 pm

Kuhl Europa 1/4 Zip 
$79

Ryder Pant 
dark khaki or espresso

$79

Team 1/4 Zip in
 washable merino wool

Charcoal, heather oatmeal or black
$125

Celebrating

68 Years 
of Style 
in Salem

Rothco Tactical Jacket
$125

Burr Jacket
Colors Carbon or Espresso

$119.00

“At Kühl the  
pAssion remAins– 

to get outdoors 
And hAve fun.”

Advanced Tactical Bag
Black or Coyote Brown

$45.00

PATTI MILNE
PEOPLE, 
PLACES & 
POLITICS

A few weeks ago, the most amazing 
event of the holiday season occurred 

as I stood in line at the Woodburn Post 
Office to mail a Christmas package.

A woman ahead of me in line caught 
my attention. When it was her turn 
to approach the counter, she looked 
around the small customer service area 
anxiously surveying the small group of 
people waiting behind her. Putting her 
package on the counter, she leaned in 

close and whispered 
to the postal clerk. The 
two exchanged a brief 
hushed conversation 
as the woman pulled 
out her credit card. 
Soon the woman and 
the clerk were both 
teary-eyed.Then, the 
woman, wiping tears 
from her eyes, turned 
and extended her 
hand to a young lady 
standing at the end of 

the line.This was the young lady who had 
been at the counter a short while earlier.  

As the woman gently pulled the young 
lady to the counter with her, all eyes 
were now curiously attentive to what was 
about to unfold.The young woman began 

to cry as she softly pleaded repeatedly, 
“No, thank you! No, you don’t need to do 
this.” 

The woman 
carefully took 
the package 
from the young 
lady’s hands and 
placed it on the 
counter. As the 
clerk processed 
the transaction 
all three at the 
counter were 
wiping away 
tears. 

Then the 
young lady and 
the woman em-
braced. All eyes 
were on the two.
The room was si-
lent and no one 
moved except to 
wipe away tears. 
We were trans-
fixed in this mo-
ment of joy.

Unknowingly, this woman brought joy 
not only to the young woman and herself 
but to every one of us in that room with 

her, patrons and postal clerks alike.
This random act of kindness pulled us 

all together for that special moment in 
time. Her act 
sparked in me a 
response to join 
in, to help some-
one else in that 
room with us. 
I immediately 
looked around 
to see if there 
might be some-
thing I could do 
to act on this 
lesson of human 
kindness and as 
I looked at the 
other people’s 
faces, I suspect-
ed they too were 
compelled to act 
similarly at that 
moment.

What we all 
shared were 
tears of joy at 
this remarkable 

act of human kindness. In an uncanny 
way it bonded us. An act so plain, so 
simple, so direct in purpose and so full of 

heartfelt thanks.
It was a moment that could have easily 

elicited a round of applause, but applause 
would have spoiled the silent reverence 
this class act of human compassion and 
humble gratitude deserved.  

This random act of kindness is a real-
life Christmas story that I was fortunate 
to experience with a small group of peo-
ple on an ordinary day in early December. 
It has left a profound impression on me 
as I look forward to the New Year. This 
woman demonstrated the true meaning 
of Christmas through an act of unselfish 
love for another human being, someone 
she did not even know. Can one person 
change the world? This woman’s action 
that day was proof she changed the world 
for at least one person, if not several, in 
that room with her.

Happy New Year!

Patti Milne, retired Marion County 
Commissioner and State Representa-
tive, can be reached at 503.551.5590. 
Watch Patti Milne on CCTV’s People, 
Places ad Politics.

 Remarkable Act Of Human Kindness

This random 
act of 
kindness 
pulled us all 
together for 
that special 
moment in 
time.
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1108 Broadway St NE, (503) 371-2892
Lunch: M-F 11:30-2pm, Dinner M-TH 5-9pm  

Friday/Sat: Restaurant: 5-9:30, Lounge:12 pm

t

Enjoy Late Night
Food & Cocktails

Fri/Sat until Midnight
christospizzasalem.com/

WORLD CLASS
LIVE JAZZ
in the Lounge

Every Thursday
7:00-9:00pm

Stitches in Bloom Quilt Show presented by 
Hope Village

The Oregon Garden’s 80-acre botanical 
sanctuary will be in full color in January as 
hundreds of vibrant quilts from throughout 
the Northwest unfurl for the 2016 Stitches 
in Bloom Quilt Show presented by Hope Vil-
lage, Jan. 22 through 24 from 10am to 4pm. 
Admission to the Quilt Show, which includes 
Garden admission, is $9; free for children 4 
& under.

The event will feature more than 100 quilts 
on display, quilting demonstrations, a vari-
ety of quilt-related vendors, a tearoom pre-
sented by Stash Tea, and lectures by featured 
textile artist Kathie Kerler of Portland.

Quilters are invited to submit quilts of their 
choice for display in the show, with prizes 
awarded in appliqué, piecework, art design 
and traditional quilts. There is also a Quilt 
Challenge presented by Greenbaum's Quilt-
ed Forest, where entrants submit a quilt 
made from the designated challenge fabric: 
The Garden of Earthly Delight by HR Bosch. 
There is an entry fee of $10 per quilt entered 
into the show, and the deadline is Jan. 9, 
2015. View and download entry forms at 
www.oregongarden.org/events/quiltshow.

For quilters seeking in-depth instruction, 
there will be four workshops held in con-
junction with the Stitches in Bloom Quilt 
Show: Accenting with Creative Cords and 
Satin Stitch & Drizzle with Kathie Kerler; 
and Basics of Wool Felting and Beyond the 
Basics of Wool Felting with Tyler Merrill. 
Dates, prices and skill levels vary for each 
workshop, visit www.oregongarden.org/

events/quiltworkshops for full details and to 
register.

The Oregon Garden Resort, a Moonstone 
Hotel property that offers 103 rooms over-
looking The Oregon Garden and the sweep-
ing Willamette Valley, is located just steps 
away from the quilt show. A special Quilt 
Show package starts at only $119 for two 
people, and includes accommodations, two 
admissions to the Stitches in Bloom Quilt 
Show, a commemorative tote bag, lunch at 
the Oregon Garden Resort food booth at the 

Quilt Show, continental breakfast buffet and 
admission to The Oregon Garden. Book on-
line at www.oregongardenresort.com/Pack-
ages.htm.

The event is generously sponsored by Hope 
Village and Stash Tea. For event details, 
Quilt Challenge rules, workshop registration 
information and requirements related to 
quilt entries, visit www.oregongarden.org/
events/quiltshow.

The Oregon Garden offers more than 80 
acres that showcase the natural wonders of 

the Pacific Northwest with more than 20 in-
dividual themed gardens and related attrac-
tions. The mission of The Oregon Garden is 
to welcome and inspire all visitors with an 
appreciation for the extraordinary ecology 
of the Pacific Northwest, and to provide a 
meaningful educational experience for gar-
deners of all skill levels and ages. The Or-
egon Garden offers memberships that help 
support new improvements and visitor pro-
grams. For more information, visit www.or-
egongarden.org or call 503-874-8100.

Artisans Display A Bouquet Of 
Color & Style At The Oregon Garden 
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VanNatta Public Relations, located in Sa-
lem, Oregon, is listed as one of the top Ad-
vertising/Marketing/PR firms in the state by 
Oregon Business Magazine's POWERBOOK 
issue, for January 2016.  Of the statewide 
firm listed, VPR was the only one from the 
Mid-Willamette Valley.

Oregon Business Magazine complies a 
yearly book of lists of the top companies, 
nonprofits and universities in the field.

CEO Mary Louise VanNatta says, "It is 
wonderful to be recognized again this year." 

While the majority of the firms listed were 
from the Portland-Metro area, she adds, "It 
is great for Salem that our firm is consid-
ered one of the top companies by a publica-
tion as prestigious as Oregon Business Mag-
azine.” 

Founded in 1967, VanNatta Public Rela-
tions is a Salem, OR based public relations, 
association management and event planning 
company. For more information about VPR 
visit PRSalem.com or call 503-585-8254.

VanNatta Public Relations, Inc. 
Listed in Oregon Business 
Magazine POWERBOOK list for 
Top Marketing Firm 2016

It’s easier to get fit and lose weight with a 
little help from your friends and a few ex-
perts!  Epic Fitness, located at 706 Madrona 
in South Salem next to Ace Hardware, will 
host its third Thin It to Win It Challenge, 
Jan. 11- Feb. 22, 2016. This is a six-week fit-
ness and weight-loss challenge/competition 
is for anyone at any fitness level. Teams of 
two can sign up for cash prizes to keep or do-
nate to a charity of his/her choice.

Participants receive:
• A chance to win cash and prizes.
• A tracking card to help you meet your 

goals.
• Unlimited gym visits and classes for six 

weeks.
• Extra-credit 

weight manage-
ment, nutrition 
or group training 
classes 

An optional 
open house, tour 
and sign-up ses-
sion will be Fri-
day, Jan 8 at the 
Salem Chamber 
Greeters meeting 
at 8:30 -10:00 
a.m.

General manager Michele Vanderyacht 
says, “The first time we did this people had 
such a great time. The18 people who finished 
the challenge lost a total of 141.25 pounds 
and 27.8 percent body fat, the second time 
even more. That’s why we are doing it again 
and we want everyone to join us.” 

Registration fee is $90 for members $120 
for non-members. You can sign up at the fit-
ness center any time before Jan. 11, 2016. 
For more information visit www.goepicfit.
com or call 503-991-5159.

Get Healthy & Lose Weight With 
Epic 6-Week, Thin It To Win It 
2-Person Team Challenge

ALEX CASEBEER
INSIDE
SCOOP

Let’s face it: at the end of every year (and 
the beginning of the next) we all tend to 

reflect, look forward and wonder what will 
be different in the coming year.  Are we go-
ing to have a better year than the last?  How 

is my business going to 
improve?  Will I be in 
the same job?  Am I go-
ing to finally lose those 
15 pounds that have been 
lingering for 2 years??  
There are so many things 
to reflect on but also so 
many opportunities that 
lie ahead.  In this current 
business climate, the Mil-
lennial force is strong!  
They are the most hired 

age group, the largest spending age group 
and have the most influence on us all.  Here 
are some thoughts and tips on how you can 
change with the times and business market – 
and stay in touch with the Millennials!

• Millennials (and most employees) want to 
collaborate.  “Just because millennials love 
technology – they might be better-known 
for sending a text than making a phone call 
– doesn’t mean they aren’t interested in 
face-to-face meetings.  In fact, 65% said their 
preferred form of communication with man-
agers was face-to-face meetings.”  (article in 
NetworkWorld by Sarah K. White)  This may 
be counter to what you think, but it’s true!  
Don’t lose touch with your employees.  Meet 
with them regularly and be clear in your plan 
for them.

• Millennials want autonomy.  While they 
might be young, that doesn’t necessar-
ily mean they expect their employer to hold 

their hand throughout their careers.  White 
says 80% respondents of her survey said 
they felt they were “in charge of their own 
career paths”.  My advice? Give them space 
to be innovative and independent, while 
also making sure they are collaborative and 
teamwork focused.  They will be loyal to you 
so long as you are loyal to them!

• Millennials want purpose.  This can’t be 
stressed enough.  88% of respondents said 
when choosing a company to work for, they 
wanted an employer with a strong mission 
and values system.  It isn’t always about 
money!  It is more about culture, lifestyle, 
family, a career path and purpose.  “They 
want a career, not just a job, and they want 
a career that aligns with their values and 
desire to give back,” White reports.  My ad-
vice: create a culture at your workplace that 
includes innovation, giving back, a clear ca-
reer path for EVERY position and the oppor-
tunity to be a part of something bigger than 
themselves and just money.  Simple, huh?

I am confident 2016 is going to be a fantas-
tic year!  The economy is thriving, businesses 
are popping up everywhere around town and 
people are taking risks.  Let’s take advan-
tage of these good times and keep moving 
together to make Salem the greatest town in 
Oregon.

Until next time, don’t be afraid to reflect 
and change.  It’s what sets us apart from the 
rest!

Alex Casebeer works on the Executive Team 
at Capitol Auto Group and can be reached at 
acasebeer@capitolauto.com, twitter.com/
alexcasebeer or 503-585-4141.

What Are You Going 
To Do Differently?
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Tracy Mize
Nail Artist/Technician

503-269-1908
Text for Schedule

Tonya Anderson
Hair Artist

503-551-6125
Tuesday-Saturday

andersontonya2@gmail.com
For Schedule go to :

mindbodyonline.com/clients
Historic Reed Opera House

Downtown Salem
189 Liberty St NE, Suite #211B

{by appointment only}

HARVEY GAIL
SPIRE
MANAGEMENT

Store Locations
215 SW 4th St Corvallis
541-752-0040
M-Sat  8:30am-9:00pm
Sun 9:00am-7:00pm
Book Buying 
M-Sat 9:00am-5:00pm & 
Sunday 11:00am-5:00pm 

Salem Downtown
450 Court St NE Salem
503-361-1235
M-Sat 9:00am-9:00
Sunday 10:00am-7:00pm
Book Buying until 5:00pm, 7 days a week

Salem East
2235 Lancaster Dr. NE Salem
971-600-3831
M-Sat 7:00am-9:00pm
Sunday 9:00am-7:00pm
Book Buying
M-Sat 9:00am-5:00pm
Sunday 10:00am-5:00pm

The Book Bin is a locally owned, 
family operated business that has 
been in the same family since 1984. 
Three generations currently spend 
their time between the Corvallis 
store and the two Salem stores.

Mon-Fri, 10-7pm, Sat, 10-5pm, 971 304-7071
Historic Reed Opera House Underground, Downtown Salem

In the world of nonprofits, the term “ad-
vocacy” is a word we hear a lot. Why? 

Members of nonprofit organizations almost 
always rank “advocacy” on the top of the list 
for what they want from their organization, 
but they may not know exactly what that 

means.  When members 
think of “advocacy,” they 
often mean lobbying. Af-
ter all, it sounds way cool-
er to refer to our “advoca-
cy program” rather than 
our lobbying program.

Also, you can see evi-
dence of the desire for 
advocacy in how boards 
are structured. Nonprofit 
boards may have board 
members with titles like 
Government Affairs or 
Legislative Director. 

Since these positions likely involve advocacy 
at some level, it’s important for nonprofit 
boards to know what advocacy means and to 
determine if your organization is doing ad-
vocacy and how these functions are funded.

Let’s start with a definition. Advocacy is 
“any action that speaks in favor of, recom-
mends, argues for a cause, supports or de-

fends, or pleads on behalf of others.” This 
broad definition encompasses a wide variety 
of activities. 

Lobbying:  In my view, lobbying (or gov-
ernmental affairs) is more about educating 
law makers than it is convincing them to 
vote one way or another on issues. For many 
nonprofits, an effective way to lobby in-
volves teaching your orga-
nization’s members about 
the legislative process and 
how they can get in contact 
with their legislators. So 
called “grass roots” lobby-
ing can be an effective way 
to handle challenges. Of 
course, the financial sup-
port offered by political 
action committees (PACs) 
could also be regarded as 
advocacy. 

Serving:  This type of ad-
vocacy would include pro-
grams that provide “pro bono services” for 
a segment of the population that is in need. 
Take for example the Financial Planning As-
sociation that provides pro bono financial 
planning services for returning veterans.

Organizing:  An organization’s efforts to 
build a base of supporters is a central ac-
tivity of an advocating organization. This 
can involve hosting public meetings, or-
ganizing public rallies or voter mobiliza-
tion projects. It makes sense that without 
a base of support it’s difficult to meet the 
definition of “advocacy.”

Educating the public:  Another way to ad-
vocate for a cause is to educate people in both 
the private and public sector about why a 
certain cause is important. Educating people 

about an issue can be as simple as distribut-
ing informational material or hosting formal 
education conferences. 

Researching: If information on an issue is 
limited, an organization can engage in ad-
vocacy by doing research. Researching an 
issue is helpful in directing advocacy efforts 
and in giving your organization improved 

credibility. Advocacy based 
research can involve per-
forming surveys or analyz-
ing existing data collected 
by outside organizations. 

Training: Like educating, 
offering training to your 
members or the public is a 
direct way to promote your 
organization’s cause. Take 
for example the Salem Fire 
Foundation. This nonprofit 
is training all eighth grad-
ers in Salem how to do 
hands-only CPR. 

Collaborating: Organizations that active-
ly collaborate with other nonprofits with 
similar philosophies are also engaged in 
advocacy.

Take a closer look at your organization’s 
activities and you will likely find you are al-
ready an advocating organization but you’re 
doing it in different ways. Focus on the areas 
of advocacy that are most important to your 
organization’s objectives and take the time to 
evaluate your programs and you will likely be 
successful advocate for your causes.

G. Harvey Gail is President of Spire Man-
agement, an Association Management, event 
planning and communication consulting 
firm in Salem, Oregon. www.Spiremanage-
ment.com.

Advocacy:  It’s What Everyone 
Wants…But What Is It? 

Take a closer look at 
your organization’s 
activities and you will 
likely find you are 
already an advocat-
ing organization but 
you’re doing it in dif-
ferent ways.



January 2016 Salem Business Journal Page 29

Served from 5pm to 9pm daily 
Two Private Banquet Rooms, Call for Menus,

Pricing & Arrangements Natalie 503-581-5721.  

Breakfast Every Saturday & Sunday
Morning from 8am to 11:45am

2680 Aerial Way SE, Salem, OR 97302 
At the Salem Airport

DINNER WITH 
 A VIEW
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STEPHEN G. TANDY
BROKER/SENIOR VP
503-566-5519

SPECIALIZING IN 
Homes on acreage, custom

homes, unique and unusual
homes, farms & ranches!

Upper end homes!
I handle all my own listings!

standy.cboregon.com

HAPPY NEW YEAR!

2016 WILL BE A GREAT LISTING YEAR...
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John L. Scott Real Estate
Office - 503-585-0100

salemoffice.johnlscott.com

• Interactive Map With GPS
• Location Based Search
• MIs/Property Number Search
• Extensive Search Criteria Options
• Road And Satellite Map Views
• Comprehensive Property Details 

With Photos
• Built In Sharing Tools
• Driving Directions
• Mortgage Calculator

SIMPLY TYPE IN YOUR
 BROWSER JLSAPP.COM

Have a Happy & 
Prosperous New Year

Have a Happy & 
Prosperous New Year




