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503.364.7999 | www.valleycu.org

  10, 15 and 30 Year Fixed Rate   First Time Homebuyers

The Park Front project is comprised of a new four story 
office shell building located along Front Street in down-
town Salem, Oregon. The project is 29,920 square feet 
with tenant spaces on each floor varying in sizes. Construc-
tion methods will be a steel frame building with a metal 
deck and concrete floor structure. Exterior façade will be 
a combination of masonry and metal panel siding rain-
screen system. Site improvements include a new parking 

lot and landscaping improvements.
AC + Co Architecture | Community is a Salem-

based architectural corporation, located at 363 
State Street in downtown Salem.  The firm has over 
58 years of service to clients throughout the Wil-
lamette Valley and greater Oregon. Founded in 
1958, the firm has steadily expanded its capabilities.  
 

Park Front Project Begins
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INTEGRITY

TUCKED AWAY IN WEST SALEM!
Hard to find 4 bedrooms, 1910 sq. ft. home on a 
nice size .38 acre lot. 2 bdrms upstairs are dormer-
ed with fir floors. Updated electrical panel & gas 
stove. Home needs some TLC. $175,900 (707610)  

Rick & Ande Hofmann 503-390-9660

CAMBRIDEWOOD BEAUTY!
Custom built, updated throughout, and ready to move 
in. This light & bright home has 3 bdrms, 3 baths, 
2955 sq.ft. on large .37 acre lot. New kitchen cabi-
nets, applcs, granite counters, and lights. 587 sq.ft. 
master suite with soaker tub, tile shower and lots of 
storage! Space for RV/boat. Definitely worth the visit! 

Reduced to $475,000.

2 SHOPS IN KEIZER!
Located off the street with koi pond in front yard. Home fea-
tures 3 bedrooms + den, 2 baths, 2770 sq. ft on 1.72 acres. 
Updated kitchen w/Corian counters, SS appliances & hard-
wood floors. Roof new in 2015. Amazing 15x12 outdoor living 
space, 30x20 shop & addt'l shop w/RV garage and 3 offices. 

$479,900 (705311) Rick & Ande Hofmann 503-390-9660

DESIRABLE AUMSVILLE LOCATION!
This home features open living & an amazing master suite. Home 
has handi-cap friendly amenities. Master has a sitting room with a 
cozy gas fireplace, built-in bookshelves, slider to deck, roll-in show-
er & jacuzzi type tub. Nicely landscaped, partially fenced backyard! 

$325,000 (708862) 
Rick & Ande Hofmann 503-390-9660

BRING YOUR GOLF CART!
McNary Estates 3 bedroom, 2 bath, 2582 sq. ft. home on 
large .23 acre lot. Tastefully updated with 18" tile flooring in 
kitchen, eating area, family room & entry! Kitchen has hickory 
cabinets & slab granite counters. Updated kitchen applianc-
es: Professional Jenn-Aire gas cooktop with grill & oven with 
warming oven! Skylights for natural light. Two gas fireplaces. 
Stand alone tub in master plus large walk-in shower with mul-

tiple shower heads. Secluded patio! $432,500 (707277) 
Rick & Ande Hofmann 503-390-9660

INVESTOR ALERT!
Bring your toolbox! This 2 bedroom, 1 bath, 864 
sq. ft. cottage is located out of the city in the small 
town of Turner. It is on a large, partially fenced .23 
acre lot. It has potential to make a profit. $79,900 

Rick & Ande Hofmann 503-390-9660

BUILD YOUR OWN HOME!
NICE .14 ACRE city lot! Utilities are in the street. 
Flat, corner lot with oversized double garage/
shop. One door possible RV. Bring your own builder 
or seller has plans for review. $79,900 (708542) 

Don Meyer 503-999-2381

503-587-1600
2110 Mission St SE, Suite 310, Salem 97302
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MUSINGS 
OF THE  
OREGON 
PIONEER

Development In 
Salem Oregon

It is my job to watch and remember.   Re-
member the Oregon Fairview property East 
of Salem.  Private sector developers and the 
City of Salem frequently don't get along.  Not 
long ago a 3rd generation Salem developer 
packed up and left Salem after attempting 
to  develop some of the Fairview property he 
had purchased. 

The issue today is related to development 
near  Fairview.   It is called the "North Cam-
pus Project" on Center Street across from the 
newly remodeled State Mental Health Hos-
pital.  Oregon's Department of Administra-
tive Services (DAS) has worked with the city 
on the property because it includes existing 
buildings which might be torn down.  DAS 
has the responsibility for demolition of State 
buildings.  They have not been torn down 
probably because there is a lot of asbestos in 
the structures which makes demolition very 
expensive.

It becomes complicated now with pri-
vate sector developers in the picture.   They 
have tenants who want to occupy the exist-
ing structures.  Demolition of the buildings 
would eliminate a major tenant  that would 
bring more than 1000 jobs to the  Property.

Some folks say the property should be 
used for "affordable housing" and the exist-
ing buildings should be hauled to the City 
Dump.  Many people don't understand what 
"affordable housing" means.  It is NOT a 

cheap house built by a 
home builder.

An "affordable house" 
is a nice house built with 
a subsidy from the city or 
state government.  There is no visible inter-
est in the City of Salem to provide money for 
housing construction.  

If the state legislature gets any money by 
passage of  tax initiatives  in the November 
election, you can be sure that State Employ-
ees who wrote the initiative and the educa-
tion lobby will capture the money and words 
"affordable" housing will continue to be mis-
used and nobody will be warm and dry be-
cause of  the chatter about "affordable" hous-
ing.  The chatter should be about $$$$$ for 
housing.

Demolition of the existing structures would 
not only affect the state budget, it would 
probably kill the rest of the project and the 
North Campus ground would join the Fair-
view property as vacant green space.  

The City of Salem has wisely issued a new 
RFP on the property.  There is an opportu-
nity for all parties to agree on a project that 
provides, jobs, new houses, property tax 
revenue for the City of Salem, (and Marion 
County).  Working together produces re-
wards for all parties. #
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AC + Co proudly serves a broadly based spectrum of clients 
ranging from education to health and commerce, including 
religious facilities and financial institutions, as well as clients 
at all levels of government from municipal to state and federal 
agencies.

AC + Co Architecture | Community thrives on clients such as 
Park Front LLC that are engaged and have a vision for where 
they want to take their business.  They understand that the 
environment that they create for their employees and their 
clients can enhance the entire business relationship. Whether 
it is the physical form, the operational efficiency, sustainabil-
ity, or the operational flow of a space, all can contribute to a 
business’s success. We truly appreciate becoming a partner 
in creating the space that reflects their vision and allows us to 
contribute to the longevity of their success.

 
AC + Co is a full-service architectural firm, inclusive of in-

terior design and space planning services and has completed 
many prominent projects in the Salem area including Salem’s 
Riverfront Carousel, Rotary Pavilion, Gilbert House Discov-
ery Village, Chemeketa Center for Business and Industry, The 
Meridian, and the Broadway Town Square development.  En-
vironmental design is an important goal in the firm’s work.  
Rehabilitation and adaptive reuse projects such as the Or-
egon Department of Fish and Wildlife, the McGilchrist Roth 
Building, Willamette University’s M. Lee Pelton Theatre and 
Eaton and Waller Halls, as well as many of Salem’s historic 
downtown commercial buildings, demonstrate how building 
reuse is one of the greenest forms of design.  While these proj-
ects have led to a greater understanding and appreciation for 
the existing built environment, AC + Co is also interested in 
its future evolution, which includes the use of today’s techno-
logical innovations and sustainable strategies.  Linus Pauling 
Middle School located in Corvallis and Chemeketa Commu-
nity College Center for Business and Industry in downtown 
Salem are two award winning projects that have received 

LEED accreditation.
 
AC + Co’s in-house services include: Architectural & Inte-

rior Design, Building and Life Safety Code Reviews, Bond 
Assistance, Construction Documents & Construction Obser-
vation, Cost Control Estimates & Life Cycle Cost  Analysis, 
Design Consultation, Design Guidelines, Existing Facility 

Evaluations, Feasibility Studies + Project Research, Historic 
Resource Regulatory Permitting and Compliance, LEED Cer-
tification Assistance & Energy Conservation Studies, Master 
Planning, National Register of Historic Places Nominations/
Consultation, and Space Needs Programming/Space Plan-
ning.

Park Front Project Underway
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Pentacle Theater New Season
You love 9 to 5. We love you 

back, so we're adding a mati-
nee! We've added a matinee 
on Saturday, Sept.3. Tickets 
are available online on our 
snazzy new website!

9 to 5: The Musical is gener-
ously sponsored by Vida In-
tegrative Medicine & Mental 
Health.

9 to 5: The Musical
Aug. 19 – Sept. 10
Music and lyrics by Dolly 

Parton, book by Patricia Resn-
ick. A musical adaptation of 
the classic 1980 movie about 
three unlikely friends establishing their right 
to be workplace leaders. Dolly Parton’s sto-
rytelling music and lyrics take center stage. 
Sponsored by Vida Integrative Medicine and 
Mental Health.

We're still taking your donations for 
the Center 
for Hope 
and Safety

P e n t a c l e 
Theatre is 
honored to 
support Sa-
lem's Center 
for Hope & 
Safety with a 
supply drive 
during the 
run of 9 to 5: 
The Musical 
for people escaping from domestic violence.

What they need: simple things like kitchen 

supplies, silverware, dishes, pots and pans 
and small kitchen appliances, alarm clocks 
and umbrellas.

Donations of clothing appropriate for in-
terviews are also welcome. About half of the 
residents of the center's shelter are children, 
making donations of items and clothing ap-
propriate for children very valuable.

The women they serve would also ap-
preciate gas cards and gift cards to Target, 
Walmart, Fred Meyer, and other stores so 
they can get cosmetics for job interviews and 
daily living.

For women who escape and leave every-
thing behind, these gifts are priceless.

Oct. 1 we cel-
ebrate our volunteers!

On stage, back stage, front of 
house or in the office, if you're a 
Pentacle Volunteer, you're invit-
ed. See our Facebook event. 

CASTING AUDI-
TIONS:

Other Desert Cit-
ies:  Sept. 10

Nominated for the 
Pulitzer Prize for 
Drama. Casting: Two 
males, three females.

When: 1 p.m., Satur-
day, Sept. 10.

Where: Pentacle The-
atre

324 52nd Ave. NW, 
off Highway 22,

About 6 miles west of 
downtown Salem.

Become a member of the 
Bright Lights Societyweb

Many Pentacle Theatre 
patrons have left a financial 
gift to the Pentacle in their 

estate planning. And you can, too!

Your long-term gift through your will or 
bequest to Pentacle Theatre will make it pos-
sible to maintain the beautiful theater and 
grounds you have come to love. Or, it can 
produce a new play. Or, it can fund the pro-
duction of a comedy, drama, or musical. 

Larry Roach, a Pentacle Theatre Lifetime 
Member, is the first member of our newly-
established "Bright Lights Society." He has 
named the theater as a beneficiary in his will. 

We would love to have you join Larry as one 
of our Bright Lights, too! If you have already 
named the theater as a beneficiary in your 
will, or would like to, please contact us.

145 Liberty St. NE, Salem, OR 97301
(503) 485-4300
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Six regional winners recognized for their 
dedication to improving the trade and their 
communities

Grand prize winner receives free Klein 
Tools products for 10 years

Klein Tools for professionals, since 1857, 
has selected six regional winners 
for its annual Electrician of the 
Year award. The finalists dem-
onstrated professional achieve-
ment, safety excellence and com-
munity dedication.

On October 8th, the grand prize 
winner will receive $2,500 a year 
in free Klein Tools products for 
10 years, totaling $25,000 worth 
of premium-quality, professional-grade 
hand tools. Each of the remaining regional 
winners will be awarded Klein Tools’ Ulti-
mate Garage Package and other Klein Tools 
products. The six winners were selected by 
a council of Klein Tools employees who vot-
ed on a winner from each of the Northwest, 
Southwest, Central North, Central South, 
Southeast and Northeast regions.

“Each year we are amazed at the quality of 
applications we receive for the Electrician 
of the Year contest,” said Greg Palese, vice 
president of marketing at Klein Tools. “We 
are pleased to recognize these six men as 
people who give back to the trade in pro-
found ways, prioritize safety and training 
and make a meaningful impact on their 
communities. It’s never easy to pick a 
winner because each of these men, and 
all of our applicants, do such a great 
job representing Klein Tools on job-
sites every day.”

The 2016 Electrician of the Year 
Regional Winners are:

Region 1 “Northwest”
Shelby Kytola is an electri-

cian from Albany, Oregon who 
loves challeng-
ing himself with 
new tasks and 
prioritizes care-
ful planning. He 
determines the 
steps, equipment 
and the risk in-
volved with both 
the environment and tools needed to keep 
himself and others safe on the jobsite now, 
and in the future, by ensuring the work is 
properly and safely completed.

When he is not at work, Shelby and his 
family improve and help the lives of chil-
dren in Oregon through foster care and 
adoption. He also spends time working 
with Habitat for Humanity and volunteer-
ing at church.

Region 2 “Southwest”
Eric Simmons has been an electrician 

for more than 20 years and is currently 
licensed as a master electrician, electrical 
contractor or electrical administrator in 15 
states. Currently, he resides in Las Vegas, 

Nevada where he works for one of the larg-
est electrical contractors in the nation as 
a senior project manager. Eric is regularly 
called on to run the most complicated and 

technically challenging proj-
ects and has had several of 
his projects win regional and 
national awards.

Eric dedicates a significant 
amount of time to learn and 
apply proper safety prac-
tices as well as teach others 
about safety. He is certified 

by the Board of Certified Safety Profes-
sionals (BCSP) as both a Safety Trained 
Supervisor-Construction (STS-C) and as a 
Construction Health and Safety Technician 
(CHST). Eric is also an authorized OSHA 
outreach trainer for construction, MSHA 
Surface Miner Safety Trainer and an Amer-
ican Heart Association First Aid/CPR/AED 
instructor. Eric regularly teaches safety 
classes for his employer as well as for other 
organizations throughout the community.

He also volunteers with Habitat for Hu-
manity and the Associated Builders and 
Contractors apprenticeship program, 
where he is an instructor and guest speaker. 
Eric enjoys judging various competitions 
where apprentices and students display 
their job skills. He has also led several col-
lection drives for Street Teens, a nonprofit 
organization that helps homeless and at 
risk teens in the Las Vegas area.

Region 3 “Central North”
Bill Budz of Schaumburg, Illinois is an 

electrical instructor at HVAC Technical 
Institute in Chicago, Illinois. After 15 years 
as a journeyman electrician, he joined the 
school at the inception of the electrical pro-
gram and helped develop its curriculum 
and program. Bill has also earned his mas-
ter electrician license and certificates for 

commercial maintenance, 
electrical maintenance, 

refrigeration and air con-
ditioning service. He is also 

OSHA 500 trained.
Throughout his career, Bill 

learned to view safety as a 
creed. When he was on job sites, 

he was often named the steward 
and was responsible for all safety 

related-issues. As an electrical in-
structor, he ensures students un-

derstand the hazards and dangers of 
electricity and the necessity for safe 

work practices.
Outside of the electrical industry, Bill 

volunteers at the local branch of Feed 
My Starving Children. He is also a sub-

stitute teacher in his local school district 
and enjoys speaking to all students about 

a job in the trades.

Region 4 “Central South” 
John Ellington is an electrician in Chat-

field, Texas (near Corsicana, Texas) where 
he successfully completes a wide range of 
jobs from wiring difficult boat docks to wir-
ing entire commercial buildings. On top of 
being a journeyman electrician, he works 
on sprinkler systems, installs Excede Sat-
ellite internet and video surveillance sys-
tems. With his many different projects, 
John places a priority on safety for himself 
and his team and provides multiple safety 
devices to ensure everyone is safe while on 
the job.

John is also a volunteer fire chief and 
a member of the Corsicana Emergency 
Corps. He is a former fireman and police 
officer.

Region 5 “Southeast”
Randall Summers from Arthurdale, West 

Virginia has been in the electrical field for 

over 29 years and holds his master electri-
cian’s license. After completing electrical 
trade school, he started his own electrical 
company. After three years of running all 
aspects of his business, Randall wanted 
to expand his knowledge of the electrical 
system and finally found his true calling 
as a lineman. He is most proud that even 
though the job of a lineman is extremely 
dangerous, he has never had a lost time ac-
cident. He enjoys working safely alongside 
his coworkers in order to complete each 
and every job without injuries or accidents. 
Randall has received the Excellence of 
Safety award every year from his employer 
for the last 10 years.

He has also done a great deal of volunteer 
work in his community such as helping in 
the restoration of Arthurdale’s historic 
buildings, improving the local school gym 
and updating the elementary school play-
ground to make it a safer place for kids. 
One of his favorite volunteer activities has 
been demonstrating the art of blacksmith-
ing to local school children and tourists.

Region 6 “Northeast”
John Levesque has been a licensed jour-

neyman and master electrician for 37 years 
and owns an electrical contracting business 
in Adams, Massachusetts. He works on all 
projects including residential, commercial 
and industrial including medium and high 
voltage. He values education so that jobs 
are done right and makes sure his employ-
ees and himself are trained and certified 
in the many different safety aspects of the 
electrical industry. This ensures his em-
ployees return home safe to their families 
at the end of each work day.

When not running his business, John vol-
unteers his time with Habitat for Humanity 
providing his electrical expertise building 
new homes and remodeling old for local 
families. He also volunteers with his church 
to help raise money for the homeless and 
disadvantaged, both locally and interna-
tionally, who cannot afford sufficient meals 
for themselves and their families.

More information on the Electrician of 
the Year award and all the regional winners 
is available at http://www.kleintools.com/
eoy.

Klein is a registered trademark and Jour-
neyman is a trademark of Klein Tools, Inc.

Since 1857 Klein Tools, a family-owned 
and operated company, has been designing, 
developing and manufacturing premium-
quality, professional-grade hand tools. The 
majority of Klein tools are manufactured 
in plants throughout the United States and 
are the number one choice among profes-
sional electricians and other tradespeople. 
For more information, visit www.klein-
tools.com. 

Klein® Tools Announces Albany  
Man Electrician of the Year

 
 

 

Congratulations
Shelby Kytola 

Of Albany



September 2016 Salem Business Journal Page 7

Visit Our Websites
SalemBusinessJournal.com

SalemMagazine.com

pm and Fine Art Friday from 6-8 pm at 
the Bush Barn Art Center. Come celebrate 
three exhibitions featuring art by April 
Waters, Bets Cole, Frank Miller and An-
ton Pavlenko. Guests can also enjoy a free 
lecture with April Waters and Bets Cole at 
6:15 pm. Refreshments will be provided by 
Roth’s Fresh Markets and the SAA Gallery 
Guides.

Access Art Project Donors (Organized by 
Gift Amount)

Compton Family Foundation
M.J. Murdock Charitable Trust
Edward L. Allis in Memory of Debra 

Smith Allis
Larry and Jeanette Epping Family Fund

Oregon Cultural Trust
Roth Family Fund
Oregon Community Foundation
Ann and Bill Swindells Charitable Trust
Ford Family Foundation
The Collins Foundation
City of Salem TOT Fund
The Randall Charitable Trust
Bill & Judy Meier

The Annex, Access Art Project 
Grand Opening

After a six year Access Art Project fun-
draising campaign which raised nearly 
$1,000,000, and eight 
months of construction, the 
Annex at the Bush Barn Art 
Center in Salem will reopen 
to the public this fall at a 
special event. The unveiling 
of the space by Mayor Anna 
Peterson will take place at 
5:30 pm and will include 
the opening of an elevator 

connecting to the Bush Barn’s second-floor 
gallery. This new addition, along with other 
improvements, makes both buildings com-
pliant with Americans with Disabilities Act 
(ADA) standards for accessibility.

The Annex is a newly redesigned venue 
for learning about, creating and showing 
art. As a multi-purpose space, the Annex 
features a dedicated studio for an Artist-
in-Residence program, and a separate area 
for art workshops, exhibitions, classes and 
other programming which will evolve with 
the needs of the community. The building 
will also function as the new headquarters 
for the Salem Art Association’s Community 
Arts Education program, which serves two 
primary roles: to provide arts education 
and artist services. The Salem Art Associa-
tion (SAA) is a 501c3 non-profit organiza-
tion which has been serving the mid-Wil-
lamette Valley since 1919. The expansion 
of the Annex shows SAA’s dedication to 

serving a growing community, engaging a 
greater and more diverse audience for the 

arts, and offering more cul-
turally relevant programs.

“The renovation of the 
Annex … marked the begin-
ning of a new chapter in the 
story of this lasting orga-
nization. We will have new 
opportunities to expand 
our program offerings, host 
special events, and reach 

more members of the community in differ-
ent and innovative ways. I am proud of all 
the hard work and dedication that has gone 
into achieving this goal and cannot wait to 
see this vision become a reality!”

- Celia Batlan, President, SAA Board of 
Directors

A temporary exhibition titled looking for-
ward: LOOKING BACK will be on view in 
the Annex during the Grand (Re)Opening 
event. Through audio interviews and visual 
art from past SAA artists and administra-
tors such as Carl Hall, Charles Heaney, 
Sara Swanberg, Nancy Lindburg and Bon-
nie Hull, visitors will be able to reflect on 
the history of the organization and imag-
ine what the future will hold for this excit-
ing new space. Art by Andrew Myers, Eric 
Tautkus and Chris Casarez will also be on 
view.

Coinciding with the Grand (Re)Opening 
will be the SAA Annual Meeting at 5:15 

Mountain West Investments
First Church of Christ, Scientist
SAA Gallery Guides
Paul Gehlar
Bonnie & Roger Hull
Ann & Ron Lyman
Janet Neuburg
Nikki Freepons
Chane & James Griggs
Arthur & Gloria Hill
Jane Cummins & Phil Fiddler
Bob & Kate Speckman
Craig & Pat Anderson
John & Bobbie Clyde
Thomas & Ethelwyne Golden
George and Laura Kreitzberg Foundation
Bill & Mary Mainwaring
Carol & Jim Green
Cynthia & Steven Addams
Gary & Lisa Hardey
Elisabeth Walton Potter
Charlie & Ellen Weyant
Davida & Slate Wilson
Sandra Burnett
Sally & Ray Hollemon
Diana Miller
Yolanda Suarez
Ross Sutherland
Elizabeth Belshaw
Matt & Lauren Benjamin
Marty & William Cloran
Sharon & William Juza
Anita Kennedy
John & Juana Lake
Jon & Kathy Lauer
Dave & Monica Moyano
Erich & Heather Paetsch
Ryan & Kristina Pasquarella
Michele Patterson
Tom & Cesie Scheuermann
Don & Frances Showman
Bob & Leslie Zeigen
Andries Fourie
Celia & Russ Getchell
Sandra & James Hill
Paula Kanarek & Ross Kaplan
Barry & Beatrice Shapiro
Sue & Max Wilbur
Jean Eves
KC Hancock
Meredith Kuhl
##
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You’re just at a meeting 
and to speed it along you 
propose a solution before 
EVERYONE has a chance 
to weigh in.

Your co-worker sends a 
poorly written, irritating 
email to you. You blast 
off a snippy reply to “all” 
with typo’s marked in 
red.

You’ve already heard 
enough during the presentation so you in-
terrupt the speaker an ask for the “point.”

You have an overwhelming desire to hit 
the car in the parking lot that cut you off 
this morning.

If these sound like you, you may lack im-
pulse control. While your intention to move 
things along or express your feelings may 
make sense to you, it may be a detriment 
to your career and relationships. Too many 
of these incidents at work and you will be 
labeled as not only impulsive but as an 
unproductive colleague and unwelcome 
teammate. But before you reach for a quick-
fix, Paxil-cocktail, there are ways you can 
start the change process.

First, think about your triggers. Do you 
find yourself running off at the mouth out 

in meetings or when you are protected by 
a computer screen?  Does the windshield 

provide you a buffer for your bad behavior 
or do you fancy being a public grumbler 
and mumbler in the back of a room?  Re-
member these regretful situations in which 
you are most vulnerable to judgement 

lapses.
Secondly, create space. When the urge to 

“blurt out” or “tell it like it is” comes over 
you, recognize the signs. Does your heart 
race?  Does your brain flood you with ideas 
or images?  Take this moment to wait…. way 
longer than you feel comfortable. Do the 
proverbial “count to 10.” Then evaluate what 
you will gain from your actions.

Of course, there are times to speak, to make 
a statement and to disagree. Our greatest 
contributors, however, do so with respect, 
passion, intelligence and most of all careful 
timing. Finally, trust that these moments 
will pass and you will get better with prac-
tice. Surprisingly enough, what you don’t say 
rarely hurts you. Instead of being that guy 
that never stops talking; the boss who will 
yell for almost no reason; the women who 
will tell all your secrets, with a little discre-
tion and self-control you can be freshly char-
acterized as the thoughtful colleague who 
always makes a situation a little better.

Mary Louise VanNatta, CAE is CEO 
of VanNatta Public Relations, a PR and 
strategic communications company in 
Salem,Oregon.  PRSalem.com.

Impulse Control At Work: When 
You Just Can't Wait

Do You Know Why You Built Your Web Site?

LOUISE 
VANNATTA
TELLING 
YOUR STORY

"When the  

urge to  

"tell it like it is"  

comes over you... 

evaluate what you 

will gain from  

your actions"

SBJ 
Welcomes 
Wordsmith

Salem Business Journal Welcomes Back 
Wordsmith

A familiar byline appears in the Salem Busi-
ness Journal for the first time in a decade 
this month, as Michael Patrick O’Connor has 
returned to Oregon.  

Mr. O’Connor’s journalism career began in 
the Willamette Valley in the late 1980’s while 
still an undergraduate student at the Uni-
versity of Oregon’s Robert D. Clark Honors 
College.  

A broadcaster for many years before turn-
ing to print and online journalism, the award 
winning wordsmith has done work for the 
Associated Press, United Press Internation-
al, ABC News, CBS News, the BBC, the CBC, 
Sporting News Radio, and a host of other 
media outlets.

In the September edition of SBJ, Mr. 
O’Connor writes about Bon Mua Oregon, a 
new player in the wholesale coffee business, 
as well as its passionate and compassionate 
founder Lan Marberry.

Mr. O’Connor’s writing will also begin to 
be featured in our sister publication, Salem 
Magazine, where we also welcome his inci-
siveness and his edge.

When asked, “Why do you have a web 
site?” – Most small business owners stated 
that they were not sure. This is a sad real-
ity. Consider this: Most web site visitors go 
to Google (or Bing), run a specific search 
query, click to your web site, go there, and 
only remain there for less than 15 seconds. It 
is no wonder that most web sites have an ex-
tremely high bounce rate. A high bounce rate 
conveys to Google that your web site does 
not have what the searcher was looking for. 
Google’s brand integrity relies upon serving 
up the best matches for those who rely on its 
robust and relevant search platform. Accord-
ing to Google (2014), the “bounce rate” is de-
fined as the percentage of single-page visits 
(i.e. visits in which the person left your site 
from the entrance page without interacting 
with the page).

Web Site Deceptions and Realities
Most small business owners go into web 

site build mode – proficiently lacking the un-
derstanding as to “why” they need a business 
web site and “what” the primary purpose of 
managing a web property must be. Just be-
cause you have a web site, does not guaran-
tee that you will increase your market share 
or generate one dollar of income. In other 
words, in and of itself, your web site is not 

an automatic traffic/profit magnet. Such re-
alities must be your wake-up call relative to 
your web site/brand platform.

What Your Web Site Can Do for Your 
Business/Brand

Your web site should be built for these pur-
poses:

1.       Share your portfolio, Product or ser-
vice information, Biographies, Business defi-
nition , mission, and vision, Testimonials, 
Images, Audio, Video, FAQs, Blog

2.       Networking
Create and manage forum/community ex-

changes, Cross-linking and external back-
linking opportunities

3.       Availability
    Hours of operation, Contact information 

(including full business address and toll-free 
telephone number.) Low-Level Marketing, 
Textual, audio, and visual promotion, Low-
level web site visitor tracking (analytics), 
Product/service offerings (Descriptors and 
ecommerce sales transaction capabilities.)

4.       Credibility (When designed, build, 
and managed efficiently) visitor awareness, 
interest, and positive brand recognition and 
loyalty, Testimonials and endorsements, 
Awards and achievements, Low-level trust 
initiator.

What Your Web Site Will Not 
Do for Your Business/Brand

Remember, in and of itself, your 
web site will not render the follow-
ing:

Automatic income generation
Prospect (visitor) traffic
Sell your product(s) or service(s)
Build, nurture long lasting rela-

tionships
Make your phone ring
Effectively perform your market-

ing
Identify visitor characteristics 

and attributes (Demographic, psy-
chographic, geographic, and be-
havioral attributes.)

Identify visitor problems, goals, 
or needs

The “Takeaway”
Professionally Designed, Engineered, Man-

aged, and Measured Web Property + Ef-
ficiently Planned, Executed, and Managed 
Business/Marketing Strategy = Increased 
industry market share and greater profit re-
alization. #

The Strategist, Tony Marino, MBA is the 
founder of Trinity Web Works, LLC. and 
the Digital Publisher of Salem Magazine. 
(http://SalemMagazine.com) He is an ac-
credited entrepreneurial business strategist 
and international marketing consultant. He 
renders services to companies ranging from 
start-up to Fortune 1000. 

You can engage and collaborate directly 
with Tony at: http://StrategistRadio.com



September 2016 Salem Business Journal Page 9

If you are looking for your numbers to tell a 
story, you are not alone. Clients trust us to 
provide reporting and analysis that spot trends 
and crystallize insights about their business. 
Monthly performance metrics chosen by 
the client are delivered along with standard 

financials to provide both compliance and op-
portunity to fine tune their business. Based on 
the numbers, not just their "gut", these owners 
and managers have come to rely on this clar-
ity. It is how big business has been doing it, let 
us put the power in your hands. 

SERVING SMALL BUSINESS SINCE 1981 

9/1/2016     Public Policy Session
9/2/2016     Greeters Networking - NO GREETERS, Labor Day
9/9/2016     Greeters Networking - Hosted by: Bankers Life
9/12/2016     Forum Speaker Series Luncheon | Nancy Stueber, President of OMSI
9/13/2016     Chamber Business Women: "Leadership Breakthrough"
9/15/2016     Ribbon Cutting - Alzheimers Association
9/16/2016     Greeters Networking - Hosted by: Western Mennonite School
9/16/2016     Ribbon Cutting - Walmart Supercenter- Lancaster
9/19/2016     4th Annual McLaran Golf Classic
9/23/2016     Greeters Networking - Hosted by: Ankeny Lakes / St. Marie's Wild Rice Co.
9/26/2016     Power Hour - "Social Media Doesn’t Need a 24-7 Commitment"
9/30/2016     Greeters Networking - Hosted by: "Keep Salem Safe"/Salem Police Department

Calendar of Events
September 2016 9/1/2016  

Throughout Septem-
ber the Tillamook Forest 
Center will host a unique 
exhibit highlighting the 
history, culture, and art-
istry of the 27 Confeder-
ated Tribes of the Grand 
Ronde. This exhibit will 
focus on Grand Ronde 
logging history, tribal 
plant uses and cultural 
history.

Sunday, Sept. 25 
Performances, Crafts and a Closing Cer-

emony
On Sept. 25, the exhibit will culminate 

with weaving demonstrations, tribal crafts 
vendors, a generous performance of tradi-
tional blessings, song and dance, and a film 
of a spiritual canoe journey. The Stankiya 
40-foot canoe utilized during the traditional 
journey will be on exhibit. This special event 
begins at 11 a.m. and ends at 3 p.m. with a 
closing ceremony.

The Forest Center welcomes the members 
of the tribes and bands, their esteemed el-
ders, and members of the general public to 

share in celebrating the blossoming connec-
tion with the Tribes of the Grand Ronde and 
the Chachalu Tribal Museum and Cultural 
Center.

Location, Days, and Hours
The Tillamook Forest Center is located on 

Highway 6 at milepost 22, approximately 
one hour from Portland and 20 minutes 
from Tillamook. Summer hours daily from 
10 a.m. to 5 p.m. continue through Sept. 7. 
Fall hours, Wednesdays -- Sundays, from 
10 a.m. to 4 p.m. begin on Sept. 8. For more 
information about the TFC visit www.tilla-
mookforestcenter.org or call 866-930-4646.

Celebrate The History  
Of The Confederated Tribes  
Of Grand Ronde At The  
Tillamook Forest Center
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By G. Harvey Gail, MBA
Spire Management
 
It has happened before. 

Your nonprofit’s elec-
tions are coming up and 
no one, absolutely no 
one, will agree to be the 
president. In fact, no one 
wants to be the president-
elect either and the sec-
retary-treasurer isn’t too 
hot on returning and the 
past president is retired. 

So, your current president reluctantly agrees 
to serve yet another year. If you are either 
on a board of directors or have a stake in the 
organization’s success, what should you do 
when no one will lead?

This scenario can be the beginning of the 
end of a nonprofit, so to avoid that unfortu-
nate outcome let’s look at three issues relat-
ed to this scenario:

•How did you get to this point?
•What are the legal and organizational con-

sequences of not being able to recruit lead-
ers?

•How can nonprofit boards avoid this from 
happening in the future?

Advisors that engage in holistic financial 
planning are often a party in their client’s or 
client’s parent’s transitions from one stage of 
life to another, including purchasing a sec-
ond home, vacation home, downsizing and 
moving to a community with some level of 
care. This article will explore 
some of the options that the 
children of aging adults may 
help their parents with as the 
inevitable slow down pro-
gresses.  

Many adults are finding that 
their aging parents are in need 
of health care assistance. For-
tunately, there are a few op-
tions available today to help 
your parents grow old grace-
fully, either in their own home or in a facil-
ity, and several ways that you can finance the 
costs of the care. If your parents are healthy 
seniors who can look after themselves, they 
generally are eligible to enter an assisted 
living community. They may also live with 
family. While living alone is also an option, 
there are a number of considerations they 
will want to contemplate first. If helping your 
parent(s) settle into a nursing home is in-
evitable, make sure you research each home 
extensively. Medicare offers only limited fi-
nancial support for elder care, and Medicaid 
is available only to those with very limited 

Why does this happen? If you have not 
nurtured your committee volunteers and 
encouraged committee chairs or board 
members to find their future replacement 
this may be the result over time. Also, ei-
ther out of desperation to keep a board to-
gether, or simply failing to follow protocol, 
you might have strayed from the require-
ments your bylaws have for elections - an 
absolute no—no. Failure to fill board va-
cancies promptly or to monitor term limits 
are frequent problems. If your bylaws have 
remained the same for decades, they may 
no longer serve your organization well. 
Also if you have not kept up on trends and 
needs of future millennial leaders you may 
find yourself out of volunteers.

What are the consequences of this sce-
nario? Ignoring or outright violating your 
bylaws potentially opens your organiza-
tion and directors to potential legal action. 
Your organization may not be able to ac-
complish its mission. Also, due to the lack 
of new ideas or opinions, your activities 
could become routine and stale, causing 
members or contributors to lose interest. 
The worst case scenario is your nonprofit 
may have to dissolve entirely. This often 
happens to nonprofits that are entirely vol-
unteer driven (no paid staff). Sometimes a 

resources. The government offers some tax 
breaks to caregivers, but there is little in the 
way of financial help for those families pay-
ing for nursing home care. As a result, finan-
cial planning has become even more crucial 
to the economic well-being of adult children 

responsible for the care 
of their elderly parents.

Assisted Living If your 
parents are healthy se-
niors who can look after 
themselves, they gener-
ally are eligible to enter 
a continuing-care retire-
ment community that al-
lows them to buy or rent 
an apartment and en-
sures them lifetime nurs-

ing care when it is necessary. Another option 
for healthy seniors is private long-term care 
insurance, which can help cover nursing 
home costs or the cost of an in-home aide. 
However, with the cost of premiums waiting 
until retirement age may be cost prohibitive. 

Living with Family Many families opt for 
moving an aging parent into their own home. 
If you are able to coexist peacefully with your 
parent, this may be a good idea because the 
arrangement frees you from worry about 
the upkeep of a second home. For parents 
with dementia or more serious health issues, 
adult day care is also an option and a good 

group can stay together simply because the 
president does everything to keep it afloat, 
but eventually they will burn out. When they 
quit, it comes as a complete surprise to the 
members and contributors. 

Here’s how to avoid these problems. Take 
a look at your bylaws for your elections pro-
cess. If you haven’t appointed the nominat-
ing committee yet or kept up with timelines 
for board nominations it’s time to get on it. 
Don’t do this at the last second. If you have 
paid staff (an executive secretary for exam-
ple) monitoring elections should be part of 
their scope of services. If you don’t have paid 
staff, turn to some of your local nonprofit 
support groups to help. 

If you’re in compliance with the bylaws but 
still have trouble recruiting leaders, a more 
strategic recruitment effort might be neces-
sary. Hold a meeting with knowledgeable 
leaders and supporters who may be able to 
draw in someone to help the organization 
through a “transition period” as you restruc-
ture your offices and duties to be more ap-
pealing to leadership.

Finally, if year after year you have trouble 
surfacing future leaders you will have to have 

way to get your parent to socialize with other 
adults.

Living Alone When living together is not 
a workable plan, maintaining your parent 
in his or her own home is also an option. 
There are, however, several fairly expensive 
things that may be required to make a home 
environment safe and suitable for an aging 
person. Various safety features may be nec-
essary, including first-floor bathrooms, grab 
bars in hallways and bathrooms, and a per-
sonal emergency response system in case 
your parent needs assistance while alone. 
If your parent is in need of daily assistance 
with meals or chores, he or she can apply for 
several services such as Meals on Wheels, 
which may be free for anyone over 60. If your 
parent needs more personal assistance, you 
may want to look into hiring an in-home aide 
at a skill level appropriate for the amount of 
help needed.

Nursing Home If sending your parent to a 
nursing home is inevitable, make sure you 
research each home extensively. Reserva-
tions at the home selected should be made 
at least a year ahead of the time that you ex-
pect your parent will need it, as waiting lists 
are typically long at well-respected facilities. 
Keep in mind, too, that the government of-
fers limited financial help for those families 
paying for nursing home care.

Financing Long-Term Care

“real talk” with your remaining supporters 
and ask these questions:

•Do our bylaws need to be revised so we can 
more easily comply? Check with your attor-
ney to see what you can do within the context 
of Oregon law. 

•If the bylaws related to board positions 
seem to be unmanageable this could be a 
sign you don’t need as many positions are 
you think to keep the organization operating 
within its structure.

•Are we asking too much of our leadership?  
Should we restructure commitments or pro-
grams or add more paid help to reduce the 
burden on volunteers?

•Are we still relevant or can our services 
be provided by someone else or should we 
merge into another group?

These last options may not be the most de-
sirable, but as stewards of your nonprofits 
and its funds you must often make the dif-
ficult decisions when it comes to leadership.

Harvey Gail is President of Spire Man-
agement, a nonprofit consulting, executive 
search and event planning company in Sa-
lem. SpireManagement.com, @HarvGail.

 

One of the biggest wor-
ries of those caring for an 
aging parent is how to pay 
for the care needed.

Medicare will only pay 
the full cost of profes-
sional help if a physician 
certifies that your parent 
requires nursing care and if these services 
are provided by a Medicare-certified home 
health care agency. Medicare will only pay 
for nursing home care on a short-term basis, 
and benefits are restricted to low income in-
dividuals with very limited assets.

Tax Considerations If you provide more 
than half of a parent's support and his or her 
gross income is less than $3,950, you can 
claim your parent as your dependent, giving 
you a tax exemption for each parent so cared 
for and allowing you to write off much of the 
medical expense. (Note: The dependent ex-
emption phases out at higher income levels. 
Check with your tax advisor.) You may also 
be able to claim a federal tax credit that will 
enable you to take up to $3,000 off the cost 
of in-home care or day care. Another option 
is the flexible spending account (FSA), which 
lets you pay for a certain amount of care each 
year with pretax dollars.

With elder care costs continually on the 

When No One Will Lead

Helping To Care For Aging Parents

"SAGNER" continued on page 11

Many families 

opt for moving an 

aging parent into 

their own home. 
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Family Building Blocks (FBB), 
the Relief Nursery serving Marion 
and Polk Counties, is excited to an-
nounce the Open House for its new 
State Street location on September 
30. Beginning with a ribbon cut-
ting ceremony at 11:00 am hosted 
by the Salem Area Chamber of 
Commerce, the Open House will 
continue until 5:00 pm and is 
open to the public. In honor of 
Deluxe Ice Cream, the former 
occupant of the lot, ice cream 
will be served while supplies last. 

Thanks to the generous support of Moun-
tain West Investment Corporation and the 
Larry and Jeanette Epping Family Fund 
through the Salem Foundation, the new 
facility located at 180 
18th Street will house 
four classrooms and two 
playgrounds. With satel-
lite locations throughout 
Marion and Polk Coun-
ties, State Street will be 
the first facility in central 
Salem, allowing FBB to 
better serve the families 
in this area. The facility 
will also become the new 
home for FBB’s 
Early Head 
Start (EHS) 
program, mov-
ing from its cur-
rent home at 
Gracie’s Place 
in West Salem. 
EHS, a federally 
funded program 
serving low-
income families 
with children 
ages infant to 
three, has as-
signed FBB a 
catchment area 
of families in the neighborhoods of south 
and southeast Salem. Previously these chil-
dren relied on bus rides to reach West Salem, 
and in some circumstances, parent involve-
ment in the program was limited. With the 
new State Street location, FBB is providing 
easy access for these families, decreasing bus 
rides and increasing the opportunity for par-
ent engagement. The renovation of this for-
merly vacant property will also help revital-
ize the neighborhood, complemented by the 

The potential for lead 
contaminated water has 
been highlighted in na-
tional, state and local 
news this spring and sum-
mer. As a precautionary 
measure, the county is 
voluntarily testing water 
at all county facilities – 
owned and leased – to en-
sure the health and safety 
of our employees, clients 
and visitors. 

We have completed test-
ing at all county owned 

facilities with the exception of the Health 
Department’s Center Street building which 
is being remodeled and three outlying Public 
Works shops which are currently undergoing 
water testing. We are also testing Bear Creek 
and Spong’s Landing parks where the county 
provides potable water.   

We’re pleased to report that test results re-
ceived to date are all passing and meet EPA 
standards. We’ll report back once all test re-
sults have been received. 

Marion County’s Environmental Health 
Division has been working closely with lo-
cal school districts and physicians to provide 
guidance and best practices around poten-
tial lead exposure. I recently met with the 
SK Advisory committee at the Salem Area 
Chamber of Commerce. I am encouraged by 
the partnership between the Salem-Keizer 
School District and county Environmental 
Health to create a positive, detailed action 
plan to ensure children are protected. 

Exposure to lead isn’t limited to schools 
and the workplace and drinking water only 
accounts for about 10 to 20 percent of total 
lead exposure. Those most affected by lead 

City of Salem’s significant in-
vestment in infrastructure and 
urban renewal projects that are 
planned for this corridor.

FBB is also proud to an-
nounce that the Dallas Acad-
emy was recently certified by 
the Oregon Association of Re-
lief Nurseries, becoming the 
28th Relief Nursery in Oregon. 
FBB’s prevention programs 
in Dallas are targeted to serve 
families with young children 

living in rural areas of Polk County includ-
ing Dallas, Falls City, Perrydale and Grand 
Ronde. The services FBB provides in Polk 
County include a therapeutic classroom 
environment, home visiting, playgroups, 

parenting classes, and re-
spite care. FBB is grateful 
to the Oregon Commu-
nity Foundation, Spirit 
Mountain Community 
Fund and The Ford Fam-
ily Foundation for their 
recent support in helping 
provide sustainability to 
the organization’s rural 
programs.

FBB is proud to part-
ner with the 
Polk County 
Family and 
Community 
Outreach de-
p a r t m e n t , 
and Polk 
County non-
profits and 
service pro-
viders to 
co l laborate 
in a unique 
“co-location” 
model. FBB’s 
offices and 
p l a y g r o u p 

space are located in the Dallas Academy 
building (182 SW Academy St. Suite 210). 
The Academy Building is a ‘one-stop’ lo-
cation for families seeking community re-
sources and assistance. FBB’s therapeutic 
classroom is currently located a few blocks 
away, but plans are underway to remodel 
space at the Academy building so that soon 
all FBB Polk County services will be housed 
at one location. u

are children under six and exposure to lead 
dust is the most problematic. 

Marion County Environmental Health 
provides the following tips if you’re con-
cerned about potential lead exposure for 
you or your family:

• Get tested – If you have concerns that 
you or your family have been exposed to 
lead, contact your physician. The most ef-
fective test is the venous, or blood, test. 
For those without insurance, Northwest 
Human Services provides lead testing for a 
fee on a sliding scale by appointment. They 
can be reached at (503) 378-7526. 

• Test your water – If your home is on 
well water make sure your regular tests 
include tests for lead and copper. If you’re 
on a municipal water system, contact your 
provider for a copy of their annual water 
quality report. However, most lead in wa-
ter is attributed to lead pipes or copper 
pipes with lead solder. This is more com-
monly found in homes built prior to 1984. 

• Use water from the cold water tap for 
drinking and cooking. Hot water is more 
likely to contain higher levels of lead. 

• Run water for 2-3 minutes in the morn-
ing to flush the system if you’re concerned 
your home has lead pipes or lead solder. 

• Avoid removing paint unless you’re sure 
it doesn’t contain lead. 

For more information, contact Marion 
County Environmental Health at Envi-
ronmentalHealth@co.marion.or.us or call 
(503) 588-5346.

Commissioner Cameron can be reached at 
(503) 588-5212 or kcameron@co.marion.
or.us. 

Grand Opening of 
Family Building 
Blocks State Steet 
Facility

County Facilities 
Tested For Lead

Visit Our Websites
SalemBusinessJournal.com

SalemMagazine.com

rise, financial planning has become ever 
more crucial to the economic well-being of 
adult children responsible for the care of 
their elderly parents. Don't wait until the last 
minute -- start planning now to ensure the 
future care of your parents.

The purpose of this article is to inform our 
readers about financial planning/life issues. 
It is not intended, nor should it be used, as 
a substitute for specific legal, accounting, 
or financial advice. As advice in these disci-

plines may only be given in response to in-
quiries regarding particular situations from 
a trained professional. 

Ray Sagner is a Certified Financial Plan-
ner.  professional with The Legacy Group, 
Ltd, a fee only Registered Investment Advi-
sory Firm, in Salem. Ray can be contacted 
at 503-581-6020, or by email at Ray@The-
LegacyGroup.com You may view the Com-
pany’s web site at WWW.TheLegacyGroup.
com 

"SAGNER" continued from page 10

KEVIN CAMERON
MARION 
COUNTY 
BOARD OF  
COMMISSION-
ERS
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“Strange and Wonderful: American Folk Art  
from the Willem and Diane Volkersz Collection”

“Strange and Wonderful: American Folk 
Art from the Willem and Diane Volkersz Col-
lection” opens September 17 at the Hallie 
Ford Museum of Art in the Melvin Hender-
son-Rubio Gallery, and continues through 
December 22, 2016. This exhibition provides 
viewers a rare opportunity to see into the 
world and art of 32 “outsider” artists from 
across the country.

The history of folk art dates back to the sev-
enteenth and early eighteenth centuries in 
the United States and has changed over time 
as a split developed between those American 
artists who received formal training versus 
those who were self-taught. 

Folk art continued to flourish in the United 
States during the first few decades of the 
twentieth century. By the 1930s, a number 
of exhibitions began to showcase the work 
of self-taught artists. It was during this time 
that art collectors and patrons, such as Abby 
Aldrich Rockefeller and others, began to 
amass large collections of folk art that would 
eventually form the basis for some of the 
most significant collections in the country, 
including the Museum of American Folk Art 
in New York City and the Smithsonian Insti-
tution in Washington, D.C.

By the 1940s, there emerged a large group 
of self-taught artists whose work became no-
table and collectable. They tended to live in 
rural parts of the United States and lacked 
formal education. Many were the sons and 
daughters of sharecroppers and former 
slaves. Most started their artistic careers 
late in life and often used inexpensive and 
ordinary material to create their artwork. 
Some of these artists experienced visions in 
which God or the angels told them to make 
art, while others carved, painted, or sewed 
to keep active in retirement. Still others used 
their artwork to rail against the government 
or their neighbors. 

In 1972, the British art scholar Roger Car-
dinal coined the term “outsider” art  to refer 
to the contemporary folk art created by these 

self-taught artists who worked outside the 
mainstream art scene.

Willem and Diane Volkersz, of Bozeman, 
Montana became intrigued with the storytell-
ing and narrative aspects of outsider art and 
began to amass their collection in the 1970s 
while living in Missouri. From that time to 
the present, their collection has become one 
of the most important folk and outsider art 
collections in the country with works by art-
ists such as Rev. Howard Finster (known 
for his album cover designs for R.E.M. and 
Talking Heads), Dilmus Hall, Eddie Martin, 
Nellie Mae Rowe, Mary T. Smith, and Sarah 
Mary Taylor, among many others.

The exhibition includes over 100 objects 
and features information about each artist as 
well as photo murals depicting several of the 
artists’ work environments. A 64-page, full-
color book with essays by Willem Volkersz 
and folk art scholar Tom Patterson is also 
available for $24.95. 

This exhibition has been made possible by 
general operating support grants from the 
City of Salem’s Transient Occupancy Tax 
funds and the Oregon Arts Commission. 

RELATED PROGRAMMING
Lecture
“Strange and Wonderful: American Folk 

Art from the Willem and Diane Volkersz Col-
lection”

September 16, 2016 at 5 p.m. | Free and 
open to the public

Paulus Lecture Hall, Willamette University 
College of Law

Willem and Diane Volkersz will speak 
about folk and outsider art in their collection 
and in general.

 
Lecture
“Singular Spaces: Art Environment in 

Spain and Around the World”
October 20, 2016 at 7:30 p.m.
Hudson Concert Hall, Mary Stuart Rogers 

Music Center at Willamette University

Join internationally-recognized scholar, 
curator, and writer Jo Farb Hernandez as 
she introduces audiences to art environ-
ments around the world. 

Evening for Educators
September 20, 2016 from 4:30 - 6 p.m.
The Maribeth Collins Lobby and Melvin 

Henderson-Rubio Gallery 
Educators are invited to join Elizabeth Gar-

rison, the Cameron Paulin Curator of Edu-
cation, for a complimentary preview of the 
exhibition at the Hallie Ford Museum of Art. 
This workshop is designed to help teachers 
prepare students for a field trip to the exhibi-
tion, as well as broaden curriculum concepts 
for use in the classroom. Advance registra-
tion for this free workshop is required by 
Sept. 19 by calling 503-370-6855.

Family Activity Day
October 15, 2016 from noon-4 p.m.
Maribeth Collins Lobby and Melvin Hen-

derson-Rubio Gallery at the Hallie Ford Mu-
seum of Art

Admission is complimentary
Education curator Elizabeth Garrison, art-

ist Sonia Allen, and volunteers will have a 
number of fun-filled art projects, based on 
the theme of folk and outsider art, for chil-
dren and their families. 

Tuesday Gallery Talks
Join docents at the museum for a guided 

tour of the exhibition. Tours commence at 
12:30 p.m. in the Maribeth Collins Lobby at 
the museum. Free and open to the public

September 20: led by exhibition curator 
and museum director John Olbrantz

October 4: led by a Hallie Ford Museum of 
Art docent

October 25: led by a Hallie Ford Museum 
of Art docent

November 1: led by a Hallie Ford Museum 
of Art docent

November 8: led by a Hallie Ford Museum 
of Art docent

November 15: led by a Hallie Ford Museum 
of Art docent

November 22: led by a Hallie Ford Muse-
um of Art docent

November 29: led by a Hallie Ford Muse-
um of Art docent

December 6: led by a Hallie Ford Museum 
of Art docent

Sunday Gallery Talk
November 13, 2016 at 2 p.m.
Join a museum docent for a guided tour of 

the exhibition. Complimentary with admis-
sion. 

FEATURED ARTISTS:
Zebedee Armstrong (Georgia)
“Prophet” William Blackmon (Wisconsin)
Rex Butler (Missouri)
Ned Cartledge (Georgia)
Brenda Clements (Montana)
L. W. Crawford (Alabama)
Alva Gene Dexhimer (Missouri)
Rev. Howard Finster (Georgia)
Arthur Frenchy (Kansas)
Cass Frisby (Kansas)
Carlton Garrett (Georgia)
Robert Gilkerson (California)
Dilmus Hall (Georgia)
Lonnie Holley (Alabama)
Jesse Howard (Missouri)
Andrew Johnson (Montana)
Eddie Martin (Georgia)
Columbus McGriff (Georgia)
Mark Negus (Missouri)
M. L. Owens (North Carolina)
Rev. Benjamin F. Perkins (Alabama)
Ernest Puro (Montana)
Winona Reuter (Arkansas)
Juanita Rogers (Alabama)
Nellie Mae Rowe (Georgia)
Mary T. Smith (Mississippi)
Robert E. Smith (Missouri)
Sarah Mary Taylor (Mississippi)
Mr. Thacher (Kansas)
Carol Tinnin (Missouri)
Mose Tolliver (Alabama)
John Woods (Kansas)

###
 
About the Hallie Ford Museum of Art
Oregon's third largest art museum fea-

tures works by Pacific Northwest and Native 
American artists, and includes a diverse col-
lection of traditional European, American 
and Asian art, as well as artifacts that date 
from antiquity. Frequently changing exhibi-
tions include lectures, special events, tours, 
artist demonstrations and educational op-
portunities for children and adults.
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Southern Oregon’s Top Resort Offers a 
Last-Minute Special Before School Starts

Klamath Falls, Oregon –  Those seeking fun 
and adventure in the last month of summer 
need look no further than Running Y Ranch 
Resort in Klamath Falls. Though August’s 
days are running out, the fun at Running Y 
certainly is not. Located just five and a half 
hours drive from San Francisco and only two 
and a half hours from Bend, Running Y has 
something for every member of the family, 
and a summer deal that makes it affordable, 
too.

Last-Minute Summer Deal: Stay longer 
and save on 3 nights’ stay in August. Book 3 
nights in the lodge and get 15% off; book a 
vacation rental for 5 nights and get 15% off 
with code ADSUM.

Top summer activities include:
Golf: Oregon’s only Arnold Palmer Golf 

Course and an 18-hole mini-golf course the 
whole family will enjoy.

Crater Lake: This National Park is only an 
hour from the resort – making Running Y 
the closest luxury, full service resort to Crater 
Lake. Come enjoy Crater Lake on the 100th 
anniversary of the National Parks.

Lake of the Woods: This pristine lake is just 

30 minutes from the resort and is a throw-
back to simpler times. Come discover why 
the soon-to-be-released movie, “Brother Na-
ture” starring several SNL actors, chose to 
film at this location.

Link River: Just ten minutes from Running 
Y is this crystal clear river, which is the per-
fect place to play. Rent paddleboards, canoes 
or kayaks from on-site Roe Outfitters.

Other nearby activities include ziplining in 
the tall trees, exploring a lava cave or bird 
watching.

On site, enjoy the sports center, which in-
cludes a large indoor pool, hot tub and sau-
na, fitness and cardio equipment, basketball 
court, tennis courts, sand volleyball court, 
and more.

Sandhill Spa 
will help you 
unwind at the 
end of the day. It 
features Murad 
Skin Care prod-
ucts in a relaxing 
setting.

Dining: The 
Ruddy Duck is 
the hub for cui-

sine, cocktails and craft beer in 
the main lodge, with delicious 
meals prepared from the on-
site garden. A greenhouse is be-
ing built on site to reinvent the 
meaning of farm-fresh! Other 
dining options including a local 
brewery are available in nearby 

downtown Klamath Falls.
Running Y Ranch Resort is a 

full-service resort situated in the 
heart of the breathtaking Cascade 
Mountain range, just across the 
California border near Klamath 

Falls, Oregon. Fresh mountain air, clear star-
studded night skies and beautiful landscapes 
make the resort the perfect place to relax and 
recharge offering the finest lodging available 
in Southern Oregon. This master planned 
community encompasses 3,600 acres featur-
ing 82 lodge guestrooms, chalet, townhouse 
and vacation home rentals, 7,500+ square 
feet of convention and banquet space, The 
Ruddy Duck Restaurant, Sandhill Spa, in-
door pool, fitness facility and the only Arnold 
Palmer Golf Course in Oregon. Golf Digest 
consistently rates it as a Top 100 US Public 
Course, Top 15 in Oregon and Top 5 in the 
US for Women. For more information visit 
http://www.runningy.com.

As End Of Summer Approaches, There’s No 
End To The Fun At Running Y Ranch Resort



September 2016 Salem Business Journal Page 15



Page 16 Salem Business Journal September 2016

Luxury Home
Mountain West

real estate, inc.

Some individual photos are copyrighted by Willamette Valley Multiple Listing Service and its members, and are used with permission.

235 Union Street NE, Salem, OR 97301
503.364.9596   |   ColdwellBanker@cboregon.com

Like us on Facebook:
Facebook.com/cbMountainWest

OPEN 7 DAYS A WEEK
Monday-Friday 8:00 a.m. - 6:00 p.m.   |   Saturday & Sunday 9:00 a.m. - 5:00 p.m.

STEPHEN G. TANDY PC
503.580.1483

Willamette River frontage. 3100+ sf home blt in 
1930’s restored in 1960 & 2000’s. 5 bd, 3 ba. 
1000+ sf guest home w/1 bd, 1 ba. Two 2-car 
garages. Outdoor entertainment area. (703444)

$844,900 NE Salem

CONNIE BRESEE
503.932.5175

Magnificent custom home! Must see the inside  
of this home to believe the amenities & the 
craftsmanship that went into this dual living 
home! (699685)

$959,000 Turner

DAVID CALE
503.361.7212

Wonderful one level, 3 bedroom, 2.5 bath with 
huge 3000 sf shop/garage on 1.01 acre lot.  
Updated flooring & paint give this a fresh new 
feel! (662667)

$535,000 SE Salem

DAVID CALE
503.361.7212

Exquisite custom home! One of the most 
amazing estates in the Valley! Close to both  
Albany & Corvallis. This home has everything 
you could want both inside & out! (701775)

$2,240,000 Albany

STEPHEN G. TANDY PC
503.580.1483

2.51 usable acres. Cstm 4000+ sf, blt 2006, all 
the cstm amenities. 3 bd (poss 4), 2.5 ba, 800+ sf  
family/media room. 1000+ sf (not in sf) semi 
finished lower level. Area for shop/RV. (700883)

$749,500 S Salem

STEPHEN G. TANDY PC
503.580.1483

View! 3.66 acres, parklike setting, orchard, pasture.  
2800+ sf home w/updates. 3 bedrooms, 3.5 baths.  
3-car garage + 2-car carport, RV parking. 1 storage  
room, equipment shed, 2 wells. (700716)

$539,000 Woodburn

CONNIE BRESEE
503.932.5175

Stunning architecture! Incredibly designed home  
w/soaring central atrium. Kitchen features  
granite island & quartz counters. Fabulous outdoor  
space on 0.38 acres of gardens. (703594)

$539,900 SE Salem

BRIAN MCVAY 503.510.6827
APRIL MCVAY 503.510.2922

Luxurious gated country est. 29 acres w/mtns &  
abbey view! Grand entry, 3591 sf w/ 5 bd, 3.5 ba,  
fml living w/dining rm. Open living w/add’l great rm,  
dining & kitchen combo. Shop, irrigated. (705148)

$949,000 Silverton

STEPHEN G. TANDY PC
503.580.1483

2.09 pvt usable acres. Views, peaceful & serene.  
Great well. Apx 4900 cstm sf, 6 bd, 3.5 ba. Dual 
living ready. Soccer field, water features. Salem 
schools. Utility bldg. Rm for RV prkg. (706115)

$749,900 Turner

TIFFANY WELLS-GIDLEY 
503.851.5321

Gated 5+ ac 1-owner estate. Nearly 4300 sf. View  
of mtns! 1995 blt, 2-lvl, mstr on main, 3-car gar. 
A/C, 2 gas frplcs, tiled baths & kitchen, Brazilian 
cherrywood dining & powder rm floor. (703755)

$629,900 Corvallis

ANDRE MAKARENKO 503.409.2282
TANYA MAKARENKO 503.409.3766

Beautiful cstm home blt by Comfort Homes LLC in 
2005. Cstm cabinetry, granite slab counters, stnls  
applcs. Brazilian cherry flrs. Gas frplc w/stone  
accents. Beautiful lndscp. Cvrd deck. (698915)

$585,000 NW Salem

DAVID CALE
503.361.7212

Lakeview Estates! Custom designed 4 bedroom,  
2.5 bath great room style home on 1.07 acre 
lot! Master suite on main level. Gourmet  
kitchen with granite countertops. (701702)

$679,900 Albany

JARED FORD
503.983.0108

Riverfront luxury. Beautifully custom built home, 
overlookng the North Fork of the Santiam River.  
2.6 acres of shared beach, & breathtaking 
views from every angle. (705823)

$895,000 Lyons

COVINGTON VEGO
503.930.8200

2 manicured flat acres surround this beautiful 
4 bedroom, 3 bath home. Separate shop. Big 
family room. Bright, sunny, tranquil location. 
Absolutely immaculate. Great value. (706994)

$569,500 SE Salem

ANDREA BEYER
503.551.5320

Beautiful Laurel Springs! Built in 1998 yet nearly  
new throughout! Custom built 4 bedroom,  
4.5 bath, with room for all or a few, oversized 
3-car garage & a 10x40 shop room. (706187)

$549,000 Sublimity

STEPHEN G. TANDY PC
503.580.1483

1.9 usable acres. Abiqua River frontage. Single 
level, 2652 sf, 3 bd, 2 ba, 1950’s classic. Real 
stucco, updated, hardwood floors. Lots of lawn, 
fruit trees. Large fenced veg garden. (706650)

$529,500 Silverton

LESLIE NICHOLAS
503.930.1926

Amazing updates! Solid 5 bd, 3 ba home on 
2.97 acres. Enjoy the country feel while being  
minutes from downtown. Great home to raise your  
family in, you won’t want to miss it. (706693)

$516,357 SE Salem

STEPHEN G. TANDY PC
503.580.1483

Airplane Hangar-RV Storage. 3888 sf cstm 1-level,  
4 bd (2 masters), 4 ba. Poss dual living, 3-car 
gar/shop. Your own hangar w/pvt taxi lane from 
airport, usable for RV storage/shop. (699078)

$549,500 Independence

NATALIE RYBAKOV
503.990.2782

Cstm designed & built, 5 bd, 5 ba + office w/sep  
entrance, bonus rm, music rm, dry sauna & gym 
area, FR w/wood burning frplc, fml LR w/cast stone  
gas frplc. 2 acres w/spring fed pond. (708689)

$749,900 SE Salem

SARA SHATTO
503.910.3547

Magnificent contemporary. This home features 
beautiful architectural detail. Sits on 2.69 acres in 
coveted Deer Lake Estates. Abundant windows  
showcase the forested setting. (708014)

$549,900 SE Salem

BOB VANDEUSEN
503.361.7251

Stunning mt views Serene location! Beautiful 1-lvl  
home near town, but country feel. Cstm w/hdwds,  
vaults, tile flooring, kitchen cabs w/pull out &  
WI pantry. 2-car garage + sep 3-bay shop! (709059)

$519,000 S Salem
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September is upon us, which can only mean 
one thing in tech land...conference season! 
As the kids head back to school, we at Salem 
Business Computers will be making our an-
nual pilgrimages to Boston, Miami, and Chi-
cago for tech conferences on everything from 
Continuum and Autotask to the ins and outs 
of running a Managed Service Business. It's 
one of the ways we fulfill our commitment to 
you as your neighborhood IT Experts.

In other news, we are starting to deploy the 
latest technology to build security systems 
for your networks. Ryan Thompson High-
lights one in this month's Tech Corner. We 
also are hosting our first lunch and learn this 
month. You won't want to miss the Twisted 
Sandwiches or the conversation around 
Cloud Readiness and Azure. And, we're 
starting to play with PowerBI, getting our-
selves ready to test it on our systems before 
sending it out to you. 

We're looking forward to all the learning 
this next month has in store for us. Thanks 
for making our neighborhood such an amaz-
ing place.  

September Lunch and Learn: 
Cloud Readiness
Join us for some amazing sandwiches as we 

dive deep into how to make sure your busi-
ness is Cloud Ready. Salem Business Com-
puters is proud to announce our first lunch 
and learn of the year being held at the Salem 
Chamber of Commerce on September 24th 
from noon to 1pm. Space is limited and al-
ready filling up, so claim your seat today by 
registering HERE!  lunch is on us!

Champions for Children Luncheon
We'd like to extend an invitation for you to 

be Kevin's guest at this special event. Come 
learn about Liberty House, a place that is 
very dear to our hearts. Discover how you 
can partner with them to make the world 
a better place for children. Please RSVP by 
September 2nd to amy@salemit.com or by 
calling 503-371-7737.

Smarter, Simpler Wi-Fi, Open Mesh
Open Mesh allows us to create powerful 

networks that automatically spread Internet 
connections throughout a building, With no 
onsite controllers to install or maintain, it's 
easy to add additional devices to add more 
coverage and manage all devices from a 
single central dashboard. Open Mesh ac-
cess points are small, low cost and connect 
to each other allowing them to deploy Wi-Fi 
coverage that can self heal if a device loses 
power. Each connects to the local wired net-
work and relays data for the Wi-Fi network. 
Each device cooperates to distribute the data 
across the whole network.

Small Business 
Computers: 
September 
Lunch &Learn
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White Oak Construction Completes Department of Human 
Services Multi-Service Center In Dallas, Oregon

Back To School: Be A Good 
Business Neighbor To Your 
Local School

Unlike residential homebuyers, the school 
district is usually not a major consideration 
when investing in or leasing commercial real 

estate. While it might not 
be the first thought, once 
settled, your business 
should take a look at the 
schools located nearby 
and see how a partnership 
can be mutually benefi-
cial.

The quality of schools 
does influence a commu-
nity’s quality of life. When 
your school is safe and 
students are thriving, your 
neighborhood can’t help 
but be a more dynamic 
place for your business 

and employees. I have seen some amazing 
partnerships in the Mid-Willamette Valley 
between businesses and schools that have 
inspired young people and our professional 
community alike.  Here is a place to start:

1. Call and arrange a tour of a school 
in your area. Ask the staff what the most im-
portant need is. You might be surprised. It 
could be school supplies, but it also might be 
reading buddies or guest speakers.

2. Talk to your staff. See who has a 
passion for kids. Choose someone from the 
office to act as a liaison to the school. Find 
important dates like the carnival, jog-a-thon, 
sporting events or other school functions. 
Allow parking in your lot after hours. Spon-
sor sports teams and put your logo on their 
shirts or a sign. Buy ads in the school news-
paper or yearbook.  Show up at games or 

events to demonstrate support. 
3. Coordinate with other community 

groups who interface with schools. Salem 
Ready to Learn Ready to Work program is 
a partnership with Salem and Keizer Cham-
bers of Commerce, the Salem-Keizer School 
District and E3: Employers for Education 
Excellence. Ask them to help you coordinate 
job shadows, mock interviews and presenta-
tions to the schools in your neighborhood. 
Help kids get excited about your profession.

4. For kids in need, contact Salem 
Leadership Foundation, Salem Keizer Edu-
cation Foundation, service clubs (like Ro-
tary or Lions) and ask what they are doing in 
your area to help homeless students. Call the 
STEP (Salem in Transition Educational Pro-
gram) at 503-399-4060 to find resources. 
The Boys and Girls Clubs keep their fingers 
on the pulse of at-risk students. If you are in 
the medical profession, your local associa-
tion most likely has a foundation or an out-
reach to provide mental health and medical 
and dental care to students whose families 
cannot afford them.

5. Don’t be afraid to step outside your 
comfort zone. Everyone can help their local 
schools through clean-up efforts, fixing play 
equipment, teacher appreciation and more.  

As long as you coordinate through your 
schools or nonprofits, your business’ part-
nership with your neighborhood school can 
be important for your school, fun for your 
staff and great for your reputation.

Have a great school year!
Alex Rhoten is Principal Broker at Cold-

well Banker Commercial Mountain West 
Real Estate. www.CBCRE.com or 503-588-
3508.

ALEX RHOTEN
PRINCIPAL 
BROKER,  
COLDWELL 
BANKER 
COMMERCIAL 
MOUNTAIN 
WEST 
REAL ESTATE

White Oak Construction (WOC), in con-
junction with Lenity Architecture, recently 
completed the Oregon Department of Hu-
man Services (DHS) Multi-Service Center in 
Dallas. This 33,000 square foot, new facility 
will house a number of resources including 
an after-hours child welfare facility featuring 
an outdoor playground. 

This is only the latest in a long line of proj-
ects that WOC has completed for state agen-
cies. According to a recent DHS report, Polk 
County has a high demand for social services 
given that it possesses two “hotspots” of con-
centrated poverty. For White Oak Construc-
tion Project Manager Dan Wellert, he hopes 
the building can address important needs for 
the community. 

“We are proud to be working on a facil-

ity that will help families and children find 
paths to safe and healthy lives,” says Wellert. 
“We are also grateful to the City of Dallas, 
who was incredibly supportive throughout 
the entire project.”

White Oak Construction: Founded in 1997, 
White Oak has constructed hundreds of 
projects in the Willamette Valley. Fostering a 
true team atmosphere, WOC has established 
long-term relationships with clients, archi-
tects, engineers and subcontractors provides 
general contractor services, construction 
management, design build, budgeting, feasi-
bility studies and consultant services for all 
types of commercial projects. 

www.WhiteOakConstruction.net
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Cooking Cool When It's Hot BottleDrop Make Fundrais-
ing Even Easier With Its 
New Blue Bag Program

LULLU TRUITT
SBJ FOOD 
EDITOR

Hello everybody

Summer is still here and 
fall is around the corner. 
The majority of people are 
in a good mood, the minor-
ity are complaining about 
the weather- because it is 
too hot!

It is summer, you can’t 
do anything about it –un-
less you don’t get out of 
you air 

conditioner comfort zone 
– so go with it. You might 
want to think about your 
food not as comfort food as 
we do in the winter, but as a 
lighter fare. 

For example I have served 
flank steak many times in 
the summer time because 
it is easy to prepare and 
it is very good. One thing 
was bothering me. In Italy 
we don’t call it Flank steak, 
but I couldn’t recall the ac-
tual name. Thank goodness 
for sisters! I called mine in 
Naples and we managed to 
come up with the appropri-
ate name: it is called “ta-
gliata” as in “sliced”

As you know, there are 
many ways to marinate a 
piece of steak, but the real 
Tagliata uses only coarse 
salt as a condiment.(see note at the end of 
the article) If you really want to stretch it, 
you can use also freshly ground peppercorn. 
I prefer the 4 color peppercorn. Salt your 
meat on both sided, add peppercorn if you 
are using them, and drizzle some olive oil. All 
in zip lock plastic bag for about 30 minutes.

Put a large skillet in the upper shelf in the 
oven at 450. (Either cast iron or a good heavy 
quality like Swiss Diamond) Let it heat for a 
while then put in the seasoned meat  and 
close the door. Let it cook for about 5 min-

utes –depending of the size –until the bot-
tom is browned. For rare steak, I would flip 
it at this point and take it out when juices 
emerge on the top.

It is important to let the steak rest for about 
10 minutes on a carving board. Some people 
make a tent over so the meat doesn’t cool 
down, but in that case the meat keeps on 
cooking. So I do not use a tent over my steak. 
After about 10 minute or so, slice the meat 
across the grain.

And this is when summer comes in: ar-
range the steak on platter 
surrounded by arugula and 
lemon wedges, drizzle some 
good extra virgin olive oil 
on top.

Shave some Pecorino 
Romano on the greens or 
some Parmigiano.  

Some other choice cuts 
are the London broil or 
thick rib steak.

You could substitute all 
kinds of greens or veggies 
instead of arugula. Egg-
plants would be a great ad-
dition to a steak. OH, yes, 
they would!

A little note about salt 
intake, since this steak use 
only salt as a condiment: as 
per Wall Street Journal ar-
ticle, it has been questioned 
the real benefits of low so-
dium intake. The Institute 
of Medicine in a recent re-

port, said that there isn’t sufficient evidence 
that cutting sodium intake below 2,300 mg 
per day, cuts the risk of heart disease. Also 
for people with already heart problem or dia-
betes, it is not necessary to cut their sodium 
intake. They are not talking just the effects 
on high blood pressure, but they are talking 
about actual health altogether. 

Ok, so this article in not funny but believe 
me it is yummy!

Until next time, keep on cooking!!

 

"Tagliata" means 

sliced  

in Italian. 

Tagliata steak

 is marinated with 

peppercorn and 

course salt, the 

perfect, lighter fare  

for when it's  

hot outside!

Oregon Beverage Recycling Cooperative 
(OBRC) introduces the Fundraiser Blue Bag 
Program – a new fund-
raising opportunity 
through BottleDrop 
Redemption Cen-
ters. Fundraiser 
Blue Bags allow 
nonprofit organiza-
tions to easily receive 
bottle and can deposit 
funds from their supporters.

Using the new Fundraiser Blue 
Bag Program, participating non-
profits distribute Blue Bags to 
supporters for bottle and can col-
lection. Fundraiser Blue Bags can 
be dropped off at any BottleDrop 
Center, where the deposits will be 
automatically credited to the fun-
draiser account. BottleDrop ac-
cepts up to ten Blue Bags per day 
for each fundraiser. The drop-off 
is available 24 hours per day, sev-
en days a week at any BottleDrop 
Center.

“We really appreciate the sup-
port of OBRC's Blue Bag Pro-
gram,” says Bailey Payne, rep-
resentative for Oregon Green 
Schools Association. “It has been 
a great way for us to engage the 
community to continue the envi-
ronmental work that we do with 
schools throughout Oregon.”

OBRC and BottleDrop support 
over 1,200 nonprofit organiza-
tions. With the new Fundraiser 
Blue Bag Program, OBRC antici-
pates an increase in fundraising 
participation across the state of 
Oregon. To access the Blue Bag 
program, nonprofits can ap-
ply online to become a Featured 
Fundraiser at BottleDropCenters.
com/Fundraising.

BottleDrop Redemption Centers 
are stand-alone facilities, owned 
and operated by OBRC, that offer 
consumers several options to return 
deposit containers. Options include 
Self-Serve machines, Hand Count 
by a staff member, or the BottleDrop 
Account Program, which allows cus-
tomers to fill green bags and drop off at any 
BottleDrop Center. Once the containers are 
counted and sorted, deposits are transfered 
to the customer’s account. BottleDrop ac-
counts can be managed at any BottleDrop 
Center, participating grocery store kiosks, or 
online at BottleDropCenters.com.

OBRC is a member-owned, cooperative 
corporation that acts on behalf of beverage 
distributors to administer Oregon’s bottle 

bill; collecting and processing nearly all con-
tainers sold and redeemed in Oregon. OBRC 
counts, sorts, crushes, bales, and recycles 1.2 
billion containers each year. The entire pro-
cess is funded and managed by the beverage 
and grocery industries – at no cost to taxpay-
ers.

Visual opportunities – pre-labeled bags 
for easy return, staff hand counting bottles, 
automated machines in use, BottleDrop 
Redemption Cards, tours of light industrial 
equipment from 9am –noon on opening day.
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 Roger That BBQ is having a grand 

opening of their first BBQ restaurant 

on September 1, 2016 at 4pm, lo-

cated at 1492 Brush College Rd NW. 

Salem, Or. 97304. The 60 seat restau-

rant reflects the core concept of pop-

ular Texas style BBQ houses with its 

communal picnic table seating, walk 

up ordering counter, rustic décor and 

fire smoked meats.

Owner and BBQ master Roger 

Schneider leads the kitchen with 

fresh and delicious ingredients from 

his handpicked choices of local meats 

to his homemade sauces. As a na-

tive Oregonian he took his hobby and 

turned it into a passion for BBQ and 

traveled the country to hone his craft 

to make authentic, pit smoked meats 

prepared with the classic Southern 

technique of smoking and incorporat-

ing a variety of flavor profiles that rep-

resent the local community.

“At Roger That 

BBQ we strive 

to be the best,” 

says owner Rog-

er Schneider 

“because BBQ is 

our passion.”

At Roger That BBQ the menu show-

cases the freshest flavors from the 

Grand Opening of Roger That BBQ 
Restaurant, West Salem

best ingredients, including our 

house made sauces and dressings. 

His award winning menu items in-

clude mouth-watering Brisket, fall 

of the bone Ribs, tender Pulled Pork 

and other tasty entries. . But don't forget about your kids, they will 

love our Whimpy Burger, Crispy Chicken Strip and Gooey Grilled 

Cheese. Prices range from $3 - $45.

Open 4 days a week, Roger That BBQ is lo-

cated in West Salem at 1492 Brush College Rd 

NW.(inside the Odd Fellows building)  Salem, 

Or. 97304. Open on Thursday and Friday from 

4pm-9pm (or when we sell out) and Saturday 

and Sunday from 12pm - 6pm (or when we sell out) but you want to 

get there early because we do sell out everyday. Major credit cards 

and accepted. Takeout is also available. 

DAN'S PAWN SHOP

3380 River Road, Keizer

l LOANS    l
WE BUY GOLD, SILVER, FIREARMS, JEWELRY, 
TOOLS, ELECTRONICS, ANYTHING OF VALUE
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Coffee Roasted on site  Food Made to Order

2725 Commercial street SE
503.581.1716

www.frenchpressroasters.com

ANTHONY K. 
SMITH
OREGON 
STATE DIREC-
TOR NFIB

I spend a lot of time both in the State Capi-
tol building, lobbying for small business, and 
traveling the state listening to small-busi-
ness owners—and what I hear are two differ-

ent conversations.
When in the Capitol, the 

prevailing talk is, “What 
more could government 
do if only it had the re-
sources to do it?”  In con-
versations with Oregon 
small-business owners, 
however, I hear an invert-
ed version of the same 
statement: “What more 
could we do with our 
business, if government 
wasn’t always changing 

the rules on us?”
Wasn’t it enough to raise Oregon’s mini-

mum wage in 2002 and forever tie it to the 
Consumer Price Index? 
Evidently not. We now 
have a complicated three-
tiered system based on 
different regions of the 
state, thanks to new leg-
islation passed in 2016.

Weren’t the revenue re-
forms of 2010’s Measures 
66 & 67 enough to ensure 
that all Oregonians pay 
their “fair share” in tax-
es? Again, just six years 
later Oregonians will be 
voting on another tax increase – this time, 
the largest tax increase in the history of the 
state, estimated to bring in an additional $3 
billion per year in new revenue.

I can’t fault legislators for thinking the way 
they do. After all, they come to Salem specifi-
cally to deliver results for their constituents. 
But neither can you blame small-business 
owners – the economic engine of our state – 
for feeling the way they do.

And here we have the big question of self-
governance: How do we balance the needs of 
the public sector without overburdening the 
private sector? An economic angst that the 
scale is out of balance abounds throughout 
the nation, not just here in Oregon. This feel-
ing is measurable.

The Research Foundation of the National 
Federation of Independent Business has 
been collecting data from small-business 
owners since 1973. It scores the data every 
month and publicizes it as the Small Busi-
ness Economic Trends report, 10 compo-
nents of which serve as the Index of Small 
Business Optimism.

The survey asks the same questions each 
month on some important economic issues, 
providing a 40-year average score of 98. The 
last time the score was above the average was 

shortly after the 2014 mid-term elections. As 
of July 2016, however, the score sat at just 
94.6.

By historical comparison, there have only 
been two periods when the index remained 
above 100 for a sustained period: In 1983-
84, as the nation was coming out of a terrible 
recession, and in 2003-2004.

The recovery of 1983 saw GDP growth of 
4.5 percent, accounting for the spike in op-
timism that occurred in this period. Today, 
seven years into a supposed recovery, the 
nation is averaging just 2.1 percent growth 
– and the last three-quarters have only seen 
growth averaging 1 percent. Not numbers to 
inspire optimism.

Exacerbating the slow recovery is the temp-
tation for government to try and fix the prob-
lem with an old remedy: Spend more. To do 
that it needs to take more from the private, 
wealth-generating sector of the economy, 

thereby sapping job-
growth and business 
expansion.

It’s a solution like that 
which calls to my mind 
the illuminating words 
of John Fogerty – yes, 
I listened to a lot of 
Creedence Clearwater 
Revival in my younger 
years – “And when you 
ask them, ‘How much 
should we give?’ Ooh, 
they only answer More! 

More! More!” That lyric is from his 1969 an-
them Fortunate Son.

Three years ago, Brookings Institution 
scholars Brian Litan and Ian Hathaway 
warned that “Business dynamism and en-
trepreneurship are experiencing a troubling 
secular decline in the United States.” A de-
cline “nearly universal geographically the 
last three decades—reaching all fifty states 
and all but a few metropolitan areas.”

Although Litan and Hathaway passed on 
fingering a culprit for the decline, the small-
business owners I’ve spoken with are pretty 
clear whom they’d point to in a police lineup.

The big question of the day is how much 
is enough to bring public sector needs back 
into balance with private sector funding. You 
should ask this question of politicians when-
ever the opportunity arises, just to see what 
they say. 

Anthony K. Smith is Oregon state director 
for the National Federation of Independent 
Business.

Two Conversations  
Oregon is Having

“What  more could  

government do 

 if only it had the 

resources to do it?”  
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When: Friday and Saturday, September 16 
& 17, 2016.  

Hours: 10am-4pm each day
Cost: $5 per person, includes both days. 

Younger than 18 is free.
Event Website: www.wvost.org

Brochures/Maps and Tour admission 
wristbands will be available at the following 
locations: 

- Art Department, 254 Commercial St NE, 
Salem

- Bush Barn Art Center, 600 Mission St. 
SE., Salem (in Bush Park, enter at Bush & 
High Streets)

- Elsinore Framing & Fine Art Gallery, 444 
Ferry St. SE, Salem

Willamette Valley Artist Studio Tour 
Returns

After a two-year interval the Willamette 
Valley Open Studio Tour returns.  The tour is 
now an every-two-years event.  Marion and 
Polk County artists will open their studios 
for the public on Friday and Saturday, Sep-
tember 16th and 17th.  This is a self-guided 
driving tour featuring 15 artists and is spon-
sored by Artists in Action.  Visual mediums 
include a wide variety of painting styles, 
drawing, photography, digital painting, met-
al, mixed media, and fiber.  Items will also be 
offered for sale. 

Open studios are a great opportunity for 
visitors to talk with the artists about their art 
materials and processes, and what inspires 
them to create their works. 
Art admirers may learn more 
about what is involved in cre-
ating a piece of art and get to 
know an artist more person-
ally. Emerging or established 
artists may gain valuable infor-
mation and inspiration on how 
to proceed with their own art 
or perhaps try a new technique. 
Original art and reproductions 
can be purchased from the art-
ists in a relaxed and creative at-
mosphere.  Several of our artists will be shar-
ing a studio space, and one artist without a 
current studio will be hosted by the Elsinore 
Framing and Fine Art Gallery.

The studio tour cost is $5 per person for 
all those older than 18 years which includes 

a commemorative tour wristband allowing 
entrance to any of the studios on both days. 
Tour brochures are included with each pur-
chase. The brochure features each artist’s in-
formation, example artwork, maps and driv-
ing directions. 

Tour wristbands may be purchased in ad-
vance at the Art Department, Elsinore Fram-
ing & Fine Art Gallery or Bush Barn Art Cen-
ter in Salem. Tour maps and wristbands will 
also be available for purchase at each artist 
location.  While driving the tour look for 
white signs with purple lettering and purple 
balloons to correspond with locations shown 
on the map.

Tour fees benefit Artists in Action, a local 
non-profit artists group that provides learn-
ing and other event opportunities for local 
artists to show their work and engage with 
their community.

For further details including maps and bro-
chures visit www.wvost.org.

Participating Artists:
Stephanie Conroy – acrylic
Debby Denno – drawing, pen & ink, col-

ored pencil
Lorraine Dye – pastel
Jeanne Ground – digital painting
Cynthia Herron – oil, acrylic 
Laura Kelly – metal 
Tyson Kennemer - photography
Marilyn Krug – acrylic, oil
Jens Lerback - oil

Therese Misner – acrylic, mixed media 
Betsey Soifer – recycled metal creations
Diane Trevett - oil, acrylic, charcoal, pastel
Maria Winner – soft sculpture and fiber art
Nita Wipper – watercolor, oil
Rollie Wisbrock – watercolor, pen & ink

2016 Willamette  
Valley Open Studio 
Tour:  Artists’  
Studios in Marion 
and Polk Counties

Afraid You’ll Be 
Forced To Work In 
Retirement? That 
May Not Be So Bad

Many older Americans who once 
dreamed of lounging around the house 
in retirement instead are waking up each 
morning to get ready for work.

A recent Pew Research Center study 
showed that the percentage of Ameri-
cans 65 and over still employed is on the 
rise, having reached 18.8 percent as of 
May, up from 12.8 percent in 2000.

Depending on an individual’s situation, 
though, working past traditional retire-
ment age may not be such a terrible 
thing.

“Some people say they keep working 
because they can’t afford to retire,” says 
John Eikenberry, president of Eikenber-
ry Retirement Planning (www.Eikenber-
ryRetirement.com), a wealth-manage-
ment firm. “Some people don’t want to 
retire because they love what they do.”

Eikenberry, 68, falls in the latter group. 
His keep-at-it attitude worked in his fa-
vor after a surgery in February.

“One of the people in the medical field 
told me that because I’m active that has 
helped me to rehab quickly,” Eikenberry 
says. “They said if I was retired, typically 
it takes longer to rehab.”

Some advantages of working in retire-
ment include:

• Relief from financial stress. One of the 
biggest worries retirees have is running 
out of money, Eikenberry says. With 
people living longer, that’s a legitimate 
concern. Even just a part-time job that 
brings in a little extra cash can help al-
leviate some of the stress. He has clients 
who work just a few days a week and that 
works well for them, he says.

• Physical fitness. It’s no secret that, 
as people age, they tend to suffer more 
problems with their bodies, such as joint 
pains. Many jobs can keep them active 
and moving, making for better health.

• Mental fitness. A study published in 
the peer-reviewed journal Neurology 
this year found that activities that chal-
lenge your brain may help delay symp-
toms of dementia. “Talk to people in 
their 50s and 60s and you’ll see that does 

scare us,” Eikenberry says. “Work gives 
us the ability to keep our minds active.”

Anyone considering working in retire-
ment does need to be aware of the finan-
cial implications with Social Security, 
Eikenberry says.

If you wait until your full retirement 
age to draw Social Security – 66 to 67 for 
most people these days – you can earn as 
much as you like.

But if you claim Social Security early 
– which you can do starting at age 62 – 
earnings are limited to $15,720 annually.  
For every $2 you make over that amount, 
$1 is deducted from your Social Security.

That changes beginning with the year 
in which you reach full retirement age. 
At that point, $1 is deducted for every $3 
earned above a different limit. In 2016, 
that limit is $41,880. But the only earn-
ings counted are those before the month 
in which you reach full retirement age, 
according to the Social Security website.

Eikenberry is happy with his decision 
to remain on the job beyond retirement 
age and many of the clients he provides 
financial advice to find it rewarding, too.

“For me, there’s nothing negative about 
working in retirement at all,” he says.

About John Eikenberry

John Eikenberry, president of Eiken-
berry Retirement Planning (www.Eiken-
berryRetirement.com), has 42 years 
of financial-service experience. He is a 
member of the Million Dollar Round Ta-
ble (MDRT) Top of the Table, the Lima, 
Ohio Chapter of the National Association 
of Insurance & Financial Advisors (NAI-
FA), and the Shelby County Chamber of 
Commerce.

If you would like to run the above ar-
ticle, please feel free to do so. I can also 
provide images to accompany it. If you’re 
interested in interviewing John Eiken-
berry or having him write an exclusive 
article for you, let me know and I’ll glad-
ly work out the details. 

www.wvost.org.
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Bon Mua Oregon Brews The Best In Salem
The history of coffee is a colorful one, 

spiced with more than a bit of mythology 
when it comes to the alleged discovery of cof-
fee plants in Ethiopia around the 10th cen-
tury.  One legend has 
it that a herder stum-
bled upon coffee 
plants and enjoyed 
a buzz after first ob-
serving the lifting 
effect it was having 
on his goats.  An-
other story circulated 
throughout history 
credits a Yemeni and 
Sufi mystic for trying 
coffee berries after 
watching birds get a 
charge out it.  Actual 
domestic coffee con-
sumption in liquid 
form can definitely 
be traced to monastic 
life in Yemen in the 
15th century when 
Sufis assuredly took 
to sipping on the 
stuff.

Coffee’s popularity 
enjoyed a slow and, 
more often than not, 
steady climb in popu-
larity as trade routes 
opened up.  Even 
though the Ethiopian 
Orthodox Church 
cracked down on the 
first budding coffee 
craze because Mus-
lims were enjoying 
java, it became the go-to beverage of Bed-
ouins to beatniks to a bevy of present day 
consumers falling in love with Starbucks’s 
burnt and overly 
acidic brand of brew.  
The latter mud has 
captivated consumers 
thanks to the market-
ing genius of Howard 
Schultz and an axiom:  
mediocrity sells.

Coffee’s rich roots 
filter down to indi-
vidual families, too, 
and I promise not to 
devote excessive col-
umn inches to the 
mythical Juan Valdez, 
a clever creation of 
the National Federa-
tion of Coffee Growers 
of Columbia in 1958.  
The Valdez pitch was 
another stroke of 
marketing genius, and 
one hatched when the 
aforementioned Mr. Schultz was age one and 

still in diapers.  However, as coffee made an 
ascent into consumer consciousness, it also 
began to be nurtured along with a very real 
little girl in the highlands of Vietnam.  A six-

year-old Lan Marberry would spend many 
hours under a tarp between trees to work 
alongside her industrious father in the cul-

tivation of coffee on 
their modest family 
farm.

Flash-forward a few 
decades and Ms. Mar-
berry, who now re-
sides in Salem, joined 
a trade delegation to 
Asia.  Her perspicacity 
quickly led to the cre-
ation of Bon Mua Or-
egon of Salem, which 
provides coffee beans 
from that same fam-
ily farm, a still humble 
but productive opera-
tion that sits roughly 
one mile above sea 
level in Southwest 
Vietnam.

Bon Mua Oregon 
has quickly ramped 
up its production in 

the past nine months, especially in supplying 

wholesalers in Salem, Eugene, Bend, Port-
land, Seattle, Southern Oregon, and Arizona 
its green beans.  Wholesalers in these mar-
kets cater to more sophisticated coffee pal-

ates and have been 
quick to purchase 
Bon Mua Oregon’s 
Arabica and Robus-
ta beans.

Salem residents 
who wish to enjoy 
Bon Mua Oregon roast-
ed beans can currently 
find them at E Z Orchards 
Farm Market, which is located 
at 5504 Hazelgreen Road Northeast.  
More retail outlets are planned throughout 
the Willamette Valley and beyond.

For consumers who want to purchase di-
rectly from Bon Mua Oregon, an online 
option exists by going to its website:  bon-
muaoregon.com.  

Bon Mua Oregon’s founder has a soft spot 
for children, the elderly, as well as nonprofit 
causes that benefit vulnerable members 
of both populations.  As a result, Marberry 
plans to dedicate ten percent to 15-percent 
of her company profits to those efforts.  The 
genesis of this commitment can be traced to 
her working directly with the young and the 
old in Oregon while furthering her education 

in the United States.
Marberry devoted time to Meals on Wheels 

of Lake Oswego while attending Portland 
Community College and volunteered at 

Food for Lane County 
while attending the well 
respected School of Edu-
cation at the University of 
Oregon.  In all, she esti-
mates that she has logged 
some three thousand 
volunteer hours, which 
included time in New 
Orleans’s Lower Ninth 
Ward to help its residents 
bounce back from Hurri-
cane Katrina.

“The foundation and 
knowledge (education 
provided) gives me high-
er strength to nurture and 
establish the company 
and manage the compa-
ny,” Marberry explained.

English is not Mar-
berry’s first language but 
she quickly overcame that 
deficit to receive a presti-
gious Ford Family Foun-
dation grant to attend the 
U of O.  Always learning 
in the classroom and out-
side the classroom, Mar-
berry ultimately pursued 
an MBA at Willamette 

University’s Atkinson 
Graduate School of 

Management.
“I (still) want 
to be a part 
of the com-
munity and 
c o m m u n i t y 
s e r v i c e s , ” 
M a r b e r r y 
said.  “There 

are plenty of 
people in our 

community that 
need support,” she 

added.
In addition to being sensi-

tive to the needs of the very young and the 
very old, Bon Mua Oregon is a model envi-
ronmental steward.  Marberry and her fam-
ily have seen fit not to protect their crop via 
harmful pesticides.  Instead, the family relies 
on flowering black pepper vines as a natural 
deterrent to ward off bugs interested in sam-
pling the coffee plants themselves. 

Coffee and caring are at the heart of the 
Bon Mua Oregon name, which translates to 
Four Seasons.  The coffee purveyor practices 
this brand of compassion for people, places, 
and things year round. #

Bon Mua Oregon’s 

founder has a soft spot 

for children, the elder-

ly, as well as nonprofit 

causes that benefit 

vulnerable members of 

both populations. 
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Arjun Chagarlamudi, 
M.D., Has Joined 
Cascade Cardiology

SVN Commercial 
Advisors Adds 
Taylor Morin

 SVN Commercial Advisors, LLC, a full-ser-
vice commercial real estate brokerage firm 
and part of the SVN® brand, is pleased to 
announce the addition of Taylor Morin as an 
Associate Advisor.

Morin joins SVN after deciding on com-
mercial real estate as a ca-
reer field after relocating 
to Oregon from Scottsdale, 
Arizona in 2015. In Scotts-
dale, Taylor managed a suc-
cessful retail business and 
worked in marketing while 
attending Grand Canyon 
University full time.

“The future of commercial 
real estate will be paved by 
the bright young minds en-
tering the industry today 
and we are very excited to 
have such a great young 
talent like Taylor join our 
team at SVN,” said Curt Ar-
thur, Managing Partner of 
SVN Commercial Advisors, 
LLC. 

Morin brings many, in-
tangible strengths to her 
career in commercial real estate including 
a thirst for knowledge and a strong desire 
to help people achieve their goals. Coupling 
those instincts with an aspiration to excel 
in commercial real estate will ensure she is 
taking proper steps to deliver best in market 
service to her clients. Morin’s coursework in 
financial analysis and marketing heightened 
her appeal to commercial real estate and ad-
vising.

SVN® is the only commercial real estate 

firm that markets all of its properties to the 
entire brokerage and investment commu-
nity.  Participating in approximately $10.1 
billion in sales and leasing transactions in 
2015, SVN Advisors shared commission fees 
with co-operating brokers in order to close 

more deals in less time 
and at the right value for 
clients. This open, trans-
parent and collaborative 
approach to real estate is 
the SVN Difference.

For more information 
on SVN Commercial Ad-
visors, LLC visit svnca.
com.

SVN International 
Corp. (SVNIC), a full-
service commercial real 
estate franchisor of the 
SVN® brand, is one of 
the industry’s most rec-
ognized names based 
on the annual Lipsey 
Top Brand Survey. With 
200 locations serv-
ing over 500 markets, 
SVN® provides sales, 

leasing, corporate services and property 
management services to clients across the 
globe. SVN Advisors also represent clients in 
auction services, corporate real estate, dis-
tressed properties, golf & resort, hospitality, 
industrial, investment services, land, medi-
cal, multifamily, office, retail, self-storage 
and single tenant investments. All SVN® of-
fices are independently owned and operated. 
For more information, visit www.svn.com.

Wells Fargo Business Banking 
Promotes Kym Black To Manager

Wells Fargo has promoted Kym Black 
of Salem to Business Banking produc-
ing manager. She was previously a se-
nior relationship manager with Wells 
Fargo Business Banking in Montana, a 
position she held since 2014.

Based in Salem, Black manages an 
agriculture lender in Salem and two 
relationship managers in Eugene. She 
also directly serves a portfolio of busi-
ness clients. Business Banking pro-
vides products and services to firms 
that earn between $5 million and $20 
million annually.

Black joined Wells Fargo in 1989 as 
a teller. Her career includes serving 
as a Community Banking compliance 
officer, branch manager, district man-
ager and area president. She graduat-
ed from Boston University and Pacific 
Coast Banking School.

Serving Oregonians since 1852, Wells 
Fargo & Company (NYSE: WFC) is a 
nationwide, diversified, community-
based financial services company with 
$1.9 trillion in assets. Wells Fargo 
provides banking, insurance, invest-
ments, mortgage, and consumer and 

commercial finance through 
8,600 locations; 13,000 
ATMs; the internet (wellsfar-
go.com); and mobile banking. 
In 2015 The Banker magazine 
named Wells Fargo the best 
bank in the world, based on 
its financial strength, culture 
and leadership. Wells Fargo 
perspectives are available at 
Wells Fargo Blogs and Wells 
Fargo Stories.

Chagarlamudi comes to Salem from 
Greenville, NC, where he recently 
completed his Interventional Cardiology 
Fellowship at East Carolina University. 

Chagarlamudi graduated from 
St. George's University School 
of Medicine in 2008. Originally 
from Canada, he will be joining 
Cascade Cardiology and treat 
Medicaid patients among all 
other insured. 

"I'm looking forward to join-
ing Cascade Cardiology and be-
ing part of a team that treats 
patients across a wide spectrum 
of stages and conditions. In addition to 
seeing patients with advanced disease, I'd 
like to see and treat active, healthy patients 
from a preventative perspective in order to 
mitigate cardiovascular risk," said Chagar-
lamudi. 

While completing his Internal Medicine 
Residency and Cardiovascular Disease Fel-
lowships, Chagarlamudi participated in 
medical missions in developing countries. 
During his trips to Haiti, Nicaragua and 
Palestine he provided care to those who 
usually don't have the opportunity to re-
ceive quality treatment. "The most reward-
ing part of participating in medical missions 
is being able to bring the highest standard 
of U.S. medicine to an underserved popula-
tion, who are often in dire need of this care," 
he said. 

Chagarlamudi will join Maziar Azadpour, 
M.D., FACC, FSCAI, Ashit G. Patel, M.D., 
FACC, FHRS and Harminder P. Gandhok, 
M.D., FACC, FSCAI in the practice. Cas-
cade Cardiology is headquartered in Salem, 

Oregon at the Meridian at 777 Commercial 
ST SE and has two additional locations to 
serve patients at Woodburn Health Center 
at 1475 Mount Hood AVE, Woodburn and 

at Silverton Health at 400 
Welch ST, Silverton. www.
CascadeCardiology.com or 
503-485-4787. 

Cascade Cardiology is 
headquartered in Salem, 
Oregon at the Meridian at 
777 Commercial ST SE and 
has two additional locations 
to serve patients at Wood-
burn Health Center at 1475 
Mount Hood AVE, Wood-

burn and at Silverton Health at 400 Welch 
ST, Silverton. Cascade Cardiology is a mem-
ber of the Salem Health's Cardiology CIN. 
They offer comprehensive, noninvasive and 
invasive cardiovascular care that includes 
interventional, peripheral vascular, cardiac 
rhythm management, advanced heart fail-
ure and arrhythmia care. The clinic man-
ages complex cardiac patients including 
treating advanced heart failure patients as 
inpatient and/or outpatient. Cascade Car-
diology is accredited in the area of adult 
Transthoracic by the ICAEL (The Interso-
cietal Commission for the Accreditation of 
Echocardiography Laboratories). Accredi-
tation means that Cascade has undergone 
a thorough review of its operational and 
technical components by a panel of experts. 
The ICAE L grants this widely respected ac-
creditation only to those facilities found to 
be providing quality patient care in compli-
ance with national standards, a comprehen-
sive application process and review.
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Store Locations
215 SW 4th St Corvallis
541-752-0040
M-Sat  8:30am-9:00pm
Sun 9:00am-7:00pm
Book Buying 
M-Sat 9:00am-5:00pm & 
Sunday 11:00am-5:00pm 

Salem Downtown
450 Court St NE Salem
503-361-1235
M-Sat 9:00am-9:00
Sunday 10:00am-7:00pm
Book Buying until 5:00pm, 7 days a week

Salem East
2235 Lancaster Dr. NE Salem
971-600-3831
M-Sat 7:00am-9:00pm
Sunday 9:00am-7:00pm
Book Buying
M-Sat 9:00am-5:00pm
Sunday 10:00am-5:00pm

The Book Bin is a locally 
owned, family operated busi-
ness that has been in the same 
family since 1984. Three genera-
tions currently spend their time 
between the Corvallis store and 
the two Salem stores.

Become A  
 Minister Today

429 Court Street NE, Salem
Tel: 503-585-2450, Fax: 503-585-0205

info@lafky.com

Lafky & 
Lafky

We counsel and represent 
clients in Oregon proceed-
ings, including State Feder-
al and Municipal Courts and 
administrative agencies.
Our attorneys provide liti-

gation services in many ar-
eas of practice and are dedi-
cated to achieving excellent 
results for our clients in the 
most cost effective manner 
possible.

Henningsen Cold Storage Company, a 
93-year-old, Oregon family-owned refrig-
erated warehousing company offering over 
53.7 million cubic feet of frozen and refrig-
erated space across the U.S., broke ground 
August 18 on a new 166,000 square foot fa-
cility in Salem, Ore. at Mill Creek Corporate 
Center.

The facility will serve as an innovative hub 
of activity for food processors, providing 
needed infrastructure for an industry that 
accounts for approximately 50 percent of the 
region’s manufacturing base.  This is the first 
of an anticipated four-phase development, 
with future phases expected to generate ad-
ditional jobs and investment.  The company 
anticipates opening in spring 2017.

“We’re very excited about this new project 
for Salem and the vision that Henningsen 
Cold Storage brings to Mill Creek Corporate 
Center,” said Salem Mayor Anna Peterson. 
“Agriculture is critical for Salem and we’re 
proud of our growing partnership with an 
Oregon business that supports one of our 
most important industries for the region.” 

With locations in Washington, Idaho, 
North Dakota, Oklahoma, Pennsylvania and 
Oregon, the Mill Creek location will be Hen-
ningsen's second Salem, Ore. facility. The 
City of Salem and DAS will collaborate to 
construct a new traffic signal at Mill Creek 
Drive and Kuebler Boulevard, road improve-
ments on Mill Creek Drive, and construction 
of an internal street, to serve the facility and 
future phases of development at Mill Creek 
Corporate Center.

“As a fifth-generation family owned com-
pany, we are eager to support the local activ-
ity of food processors and agricultural part-
ners in the community” said Henningsen’s 
Chairman and President, Mike Henningsen. 
“With our second Salem facility, we can bet-
ter enhance the supply chain infrastructure 
in the region, which is currently struggling 
to keep up with the increasing demands of 
regulatory requirements and efficiencies.”

"Economic Development is truly a team 
sport," said Chad Freeman SEDCOR Presi-
dent. "This project has been a great partner-
ship between a number of public and private 
organizations, all working to grow jobs and 
support our agriculture industry." Among 
the partners mentioned:

The State of Oregon, including DAS, Busi-
ness Oregon and the Governors Regional Re-
sponse Team

The City of Salem, who partnered with the 
State to develop Mill Creek Corporate Cen-
ter, as well the staff team at the City who 
helped throughout the process

Marion County 
Federal Economic Development Commis-

sion
Westech 
Fischer Construction
"Most of all, let’s recognize and thank Hen-

ningsen Cold Storage for their continued in-
vestment in the Mid-Willamette Valley and 
in our agriculture and food processing indus-
tries here," said Freeman. "It is an honor to 
do this with you."

Henningsen Cold 
Storage Breaks 
Ground On SF 
Facility, Mill Creek

310 Kearney St SE, Salem  
(503) 585-7070

8:00 am – 10:00 pm
Menu at:

gerryfrankskonditorei.com

Delightful 
Breakfast 
Lunch &  
Dinner
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Mon-Fri, 10-7pm, Sat, 10-5pm, 971 304-7071

Historic Reed Opera House 
Underground, Downtown Salem

The purpose of our site tours is to provide 
a unique educational opportunity,  to learn 
more about local industry, and better under-
stand their impact on our economy.

Meet at the SEDCOR Offices (CCBI Build-
ing- 626 High Street NE, Salem) at 8:00 am. 
Transportation, pastries, coffee, juice will be 
provided.  

Register ASAP as space is limited and ex-
pected to fill quickly (tour is limited to 55 
people).  We will  likely have a waiting list; 
please be sure to let us 
know if you register 
and are unable to at-
tend.

I n d e p e n d e n c e ,  
Oregon

Family-owned since 1920, the Elkay Manu-
facturing Company began as a vision of Leo-
pold Katz and his son 
Louis on the North 
side of Chicago back 
in 1920 with the goals 
of manufacturing the 
highest quality sinks 
and providing the 
best service possible. 
Today, with more 
than 3,500 employees 
worldwide, they are 
proud to be America's number-one selling 
stainless steel sink company. 

To meet the demands of a changing mar-
ketplace, over the years Elkay has expanded 
to include the manufacture of faucets, water 
coolers, drinking fountains and bottle fill-
ers. Elkay added a cabinetry division and 
achieved their goal of being a more complete 
supplier of kitchen and bath products for 
both residential and commercial installa-
tions.  

The Independence plant produces semi-
custom cabinetry for residential homes 
under several different brands-Medallion, 
Schuler, and Yorktowne cabinetry.  There 
are approximately 200 
employees at this site, 
producing 500-600 cabi-
nets and associated ac-
cessory items per day.

Independence, Oregon
Based in Oregon, with 

facilities in Roseburg, Ve-
neta, Grants Pass, Coos 
Bay, Eugene, and Inde-
pendence, FCR provides 
a wide range of call center 
and business process so-
lutions to industries that 
include high tech, start-

ups, mobile commerce, wireless, telecom, 
finance, insurance, e-commerce, healthcare, 
retail, travel and hospitality, and various 
sectors of the new economy. The company 
currently supports more than 60 clients 
and employs over 1,600 colleagues. FCR is 
changing the face of the outsourcing industry 
- one call, email, instant message, text, and 
video conference at a time.

Monmouth, Oregon
Western Oregon University is the oldest 

public university 
in Oregon, serv-
ing 6,000 students 
in more than 50 
u n d e r g r a d u a t e 

majors and graduate programs. Western's 
Service Learning & Career Development of-
fice builds partnerships with corporations to 

support work-
force develop-
ment needs 
by connect-
ing compa-
nies with our 
hard-working, 
prepared, in-
spiring, and di-
verse students, 
who seek in-

ternships and career opportunities. 
WOU's campus tour will include a spe-

cialized behind-the-scenes tour of the Peter 
Courtney Health & Wellness Center, De-
Volder Family Science Center and Ackerman 
Hall.

Following the tour, there will be a hosted 
lunch with University President Dr. Rex 
Fuller and other WOU leadership. #

Fall Industrial Site 
Tour (Members 
Only), SEDCOR

Thursday, September 15, 2016

8:00 am - 1:00 pm

Lunch Provided

Cost: Free for SEDCOR members
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MOUNTAIN WEST REAL ESTATE

Coldwell Banker Commercial and the Coldwell Banker Commercial Logo are registered service marks licensed to Coldwell Banker Real Estate LLC. Each Office is Independently Owned and Operated.

CBCRE.comcommercial to the core
ALEX RHOTEN Principal Broker      TIFFANY JONES  Broker     (503) 587-4777

DRIVE
IT’S WHAT SEPARATES US FROM THE PACK

When it comes to commercial real estate, nothing is given. The day goes to whoever works 
harder—goes the extra mile—rolls up their sleeves and does whatever it takes to close the deal.

No matter what a Coldwell Banker Commercial® agent achieved yesterday, they’re only as 
good as their latest transaction. Which makes every deal their most important. 

Until the next time you need them.

RICHDUNCANCONSTRUCTION.COM  | 503-390-4999

CALL TODAY TO SEE OUR DIFFERENCE CCB# 158330 WA# RICHDC928DE

EquitablE CEntEr Oak Park DEntal WallaCE rOaD ShEll
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STEPHEN G. TANDY
BROKER/SENIOR VP

503-566-5519

STANDY@CBOREGON.COM
See Pages 14 & 15 For My Listings

Specializing In:
• Homes On  

Acreage
• Custom Homes
• Unique & Unusual 

Homes
• Farms & Ranches

“I personally 
handle all of 
my listings.”

It’s a Hot Summer!
Real Estate is 

Hot Too!
List with me.
POSITIVE ATTITUDE!

OVER 30 YEARS OF EXPERIENCE!

It's Only 
Fair...

List with 
Me
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John L. Scott Real Estate
Office - 503-585-0100

salemoffice.johnlscott.com

• Interactive Map With GPS
• Location Based Search
• MIs/Property Number Search
• Extensive Search Criteria Options
• Road And Satellite Map Views
• Comprehensive Property Details 

With Photos
• Built In Sharing Tools
• Driving Directions
• Mortgage Calculator

SIMPLY TYPE IN YOUR
 BROWSER JLSAPP.COM

Welcome Lynn Musga
I am excited to join John L. Scott, Salem. In just one month I feel 
like part of the family. What a great group of people. With both 
Real Estate and mortgage experience I am eager to add my con-
tribution to a great office of professionals. I enjoy both residential 
and commercial clients and stay very interested in subdivisions. I 
grew up in Salem, moved to Seattle, raised two children and now 
have returned to my hometown. My 88 yr. old mother is happy I'm 
back home. We are best friends. I Love to fish, travel, work with 
the elderly and stay active with the Chamber of Commerce. Con-
tributing back to our community is so important.



TM

503.364.7999
www.valleycu.org Federally insured by NCUA

Check out Valley’s 
Full Service Menu!

WE OFFER: 

Mobile Banking

Check & Credit Cards

30,000 Surcharge-
Free ATMs

Home Loans

Personal Service

Local Decisions


