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INTEGRITY
503-587-1600
2110 Mission St SE, Suite 310, Salem 97302

2700 Nola Ave. SE - Use Attached Photo
BUILD YOUR OWN HOME!

Nice .14 acre city lot! Seller has plans for design of a 3bdrm, 2.5 
ba, 2053 sq. ft. home that will fit on the lot. Utilities are in the 
street. Flat, corner lot with oversized double garage/shop. One 
door possible RV. Bring your own builder. $79,900 (708542) 

Don Meyer 503-999-2381

Great Area of Established Homes in SE Salem  
Large Park like backyard and daylight basement home is 
filled with amenities. Fireplaces in the living and family rooms 
as well as Heat pump. Carport with storage sheds and metal 
roof. Possible dual living in this large home. Bring your cre-
ative ideas and turn this into a great home. Two kitchens and 

one car garage. 708115 $265,000. Roger Elliott - 
Principal Broker (503) 569-5003.

HOLIDAY SURPRISE!
Bring your toolbox! This 2 bedroom, 1 bath, 864 sq. ft. cottage 
is located out of the city in the small town of Turner. It is on a 
large, partially fenced .23 acre lot. It has potential to make a 

profit. $69,900 Rick & Ande Hofmann 503-390-9660

Great Area and Home needing TLC in SE Salem 
This daylight basement home is in an established neighbor-
hood in and close to schools. Your personal touches will make 
this shine bright again. Newer roof and some vinyl windows, 
90% gas furnace helps you save on utilities. 683596 $208,000. 

Roger Elliott - Principal Broker (503) 569-5003.

DUAL LIVING IN WEST SALEM!
2,997 sq. ft. home on a large .61 acre lot. 3 bdrms, 2 baths, 
kitchen, dining room, living room & family room on the main 
level. 1 bdrm, 1 bath, living room, kitchen & bonus room on 
lower level with its own entrance. Each level has its own fire-
place. Built in 2001. $299,900 (709554) Rick & Ande Hof-

mann 503-390-9660

Affordable Living in South Salem
55+ park features 3 lakes, swimming pool, rec hall and lots 
of walking path make this a cozy nicely maintained home on 
beautiful treed lot. Located near Senior Center & shopping. 
Homes features spacious living room w/built-in hutch, large 
cozy family room, slider from family room to rear patio. 8X8 
storage room, outside eating area. Heat pump. Newer vinyl win-
dows and Permanent high rib interlock roof. 711408 $35,000. 

Roger Elliott - Principal Broker (503) 569-5003.

Newly Remodeled on Quiet Cul de sac in SE Salem 
Large Living and Family room with fireplace as well as bar and 
kitchen nook. Sun room is spacious at 11 x 18 feet. Master 
suite has full bath and two closets. Updates as of 8/16: Roof, 
gutters, carpets, int. paint, bathrooms -toilets and master show-
er, floors, chimney flue/damper and cap, stained cedar garage 
door and fresh landscaping including grass in backyard. Private 
fenced backyard and built in cabinets in the garage. Refrigera-
tor included. Hurry! 710594 $212,900. Trevor Elliott - Broker 

(503) 602-1039.

DESIRABLE AUMSVILLE LOCATION!
This home features open living & an amazing master suite. 
Home has handi-cap friendly amenities. Master has a sitting 
room with a cozy gas fireplace, built-in bookshelves, slider 
to deck, roll-in shower & jacuzzi type tub. Nicely landscaped, 
partially fenced backyard! Reduced to $288,000 (708862) 

Rick & Ande Hofmann 503-390-9660
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Relevant News Talk Radio, KPJC AM 1220, 
launched in September with an amazing line-
up of award-winning, conservative talk show 
hosts such as Michael Savage, Sean Hannity, 
Mark Levin, Alex Jones, Mike Gallagher, Joe 
Messina and many more. Programming also 
includes shows on topics such as hunting and 
fishing, automobiles, parenting and Ameri-
ca’s number one show on health with Dr. Asa. 

The station was originally founded by Chris-
tian Center of Salem in 1971, as a Christian 
music station. It was purchased by Don Wy-
ant, Jr. in 2003, and he immediately began 
changing the format to conservative Christian 
talk. As a fourth-generation Salem resident, 
he wanted to bring sound biblical teaching 
to his hometown, with an emphasis on fam-
ily values and community commitment. As 
a former Marion County Commissioner and 
Oregon Republican National Committeeman, 
Don wanted to encourage the listeners to be 
involved politically to make a difference in the 
Salem area, as well Oregon and the nation.  

From 2006-2009 Don and his wife Cindy, 
also published a monthly Christian news-
paper, The JC Town Reporter, which was 
delivered to more than 400 churches in the 
Marion County area. It also delivered biblical 
teaching, news and spotlighted local minis-
tries, churches and events. 

The station continued to develop unique 
biblical programming, and from 2008 to 2016 
focused on the Hebrew Roots of Christianity, 
developing “Hebrew Nation Radio”.  During 
this time, they built a loyal nationwide and 
worldwide listening audience through audio 
streaming via the internet.

During the summer of this year, Don and 
Cindy made the decision to separate the 
biblical teaching on the internet at www.He-
brewNationOnline.com  which is still very 
viable, from the AM dial. In addition to the 
website, Hebrew Nation Radio can be dialed 
into 24/7 from any phone at 605-477-2884.

 The decision was made to rebuild KPJC AM 
1220, into a conservative news talk radio for-
mat that would be current, credible and con-
sistent as it delivered relevant news that the 
Salem area could count on. Don and Cindy 
Wyant express deep concern over the state 
of our nation and felt that there was a lack 
of strong, conservative radio programming 
addressing the current issues here in Salem. 

Most of the conservative talk show hosts that 
had at one time been heard in Salem on an-
other local talk radio station, were no longer 
being broadcast.  Don and Cindy saw there 
was a huge gap that needed filled and believe 
that with the relevant programming they of-
fer, they can fill that gap and can make a dif-
ference in their hometown. 

While Don continues to work in real estate 
development, finance and leasing with the 
family business, The Wyant Companies, he 
helps with direction and oversight of the sta-
tion.  Cindy is the General Manager of Rel-
evant News Talk Radio, and is responsible 
for the daily operations. She spearheaded this 
project and is proud of the all-star lineup she 
put together with her staff. The positive re-
sponse she has received from the community 
has been overwhelming and she says she and 
Don are confident in the decision they made 
with KPJC AM 1220. Among those who have 
reached out to them with kudos is House Rep-
resentative Bill Post, who has a history with 
talk radio in Salem, and says this was much 
needed. 

Cindy has a well-rounded background in 
media that includes radio, television, print 
and internet. She has previously been a news 
anchor on television and done radio news 
broadcasts, as well as serving as General 
Manager of two radio station, Marketing Di-
rector and Sales Manager of several radio 
stations and publishing companies. She has 
owned her own publishing companies and 
published newspapers and magazines for the 
Salem area, in addition to now owning and 
operating KPJC AM 1220. She says Relevant 
News Talk Radio is the culmination of all that 
she has accomplished in media over the last 
3 decades. 

Relevant News Talk Radio can be heard in 
addition to the AM dial, by dialing a phone 
number that can be called anytime from any-
place, from any phone, be it a home phone, a 
smart phone or even a dumb phone as Don 
likes to say. That number is 641-793-9405. 
Cindy says she calls the station number and 
can listen to relevant news at the same time 
she works in the yard, while on walks in the 
country or while she is traveling. It is an 
amazing option to stay plugged into what’s 
happening. 

The website is just now up and running at 

Relevant News Talk Radio Brings 
Michael Savage To Salem As Part 
Of An Allstar Lineup!
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www.RelevantNewsTalk.com and features 
audio streaming and a program overview and 
guide. Be sure to visit it as well as their Face-
book page.  The website will feature much 
more in the months to come so they ask visi-
tors to be patient. From concept to comple-
tion and to launch was only 3 months, so 
there is still much work to do. 

Relevant News Talk Radio’s studio and of-
fice is located at 3190 Lancaster Drive NE in 
Salem. They welcome calls or visitors to let 
them know what you think of the new format. 
Their office number is 503-316-1220. 

Cindy likes to brag about her dedicated staff 
who have worked tirelessly alongside her to 
accomplish the mission to bring Relevant 
News Talk to Salem.  Phil Swearingin, Engi-
neer, who has served the radio station since 
the purchase of the station in 2003,  actually 
goes back another 12 years with Christian 
Center of Salem. Amy Dent-Beebe, Webmas-

ter, has served the radio station since 2006 
building and managing their websites and was 
the graphic artist and layout person for their 
Christian newspaper. Their daughter, Jaci 
Smith, is the Office Manager and has served 
the radio station since 2007, in between mis-
sion trips around the world. Laura Densmore, 
served as volunteer News Editor from 2010 to 
2014, then joined the staff fulltime from 2014 
to 2016 as News Director and Production As-
sistant; most recently being promoted to Pro-
gram Director and Production Manager Sep-
tember 2016. Another daughter, Katie Crafts, 
Administrative Assistant and Sales Support, 
served as a volunteer from 2014 to 2016, then 
joined the staff fulltime August 2016. The 
newest addition to the team is Kendra Hall, 
Administrative Assistant and Receptionist, 
who will be training in Traffic Management. 
Cindy says “We don’t have a huge team but we 
accomplish huge things together!”

News Talk Radio continued from page 3

Sean Hannity

Mike Gallagher

Alex Jones

Mark Levin
Michael Savage
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Mid-Valley Commercial Real Estate 
(MVCRE), started by Jennifer Martin, CCIM, 
opened its doors late last month in The Land-
ing at Spinnaker Pointe.  MVCRE is a full-
service commercial real estate brokerage 
firm supporting investors, developers, land-
lords and tenants 
with the fulfill-
ment of their com-
mercial real estate 
goals.  

M i d - V a l l e y ’ s 
business philoso-
phy is rooted in 
service—service to 
community and 
service to clients. 
Jennifer Martin 
and Meghan Sa-
linas, founders of 
the business, have strong beliefs in working 
proactively and cooperatively with all mem-
bers of the commercial real estate industry.  

Jennifer brings over 20 years of experience 
in commercial real estate lending and broker-
age to Mid-Valley Commercial Real Estate.  
After working for one of Oregon’s largest re-
gional banks underwriting commercial real 
estate and commercial construction projects, 
Jennifer became a broker in 2003 to assist 
developers, landlords and tenants with a dif-
ferent side of the business.  After working for 
two national brokerages, honing her craft un-
der the guidance of some of the valley’s finest 
mentors, and obtaining her CCIM designa-
tion, Jennifer decided the time was right to 
start her own company.

Meghan Salinas joins Jennifer at MVCRE, 
and together they are a dynamic broker-
age team, fusing their respective strengths, 
knowledge and experience to provide best-
in-class service and knowledgeable guidance 
to their clients.  Meghan worked with Jenni-
fer for six years prior to venturing into the as-
set management side of the business to work 
for one of the mid-valley’s largest commercial 
real estate owners.  There, she developed her 
skills in understanding the property manage-
ment and tenant relationship aspects of com-
mercial real estate.

Jennifer Martin Opens Real Estate Firm

Jennifer and Meghan are excited to be work-
ing together again, and look forward to assist-
ing their clients and their clients’ advisors – the 
mid-valley’s finest real estate attorneys, certi-
fied public accountants, appraisers, contractors 
and city/county officials with the achievement 

of their commercial real estate goals.  “It’s been 
a whirlwind over the past 30 days,” says Jenni-
fer.  “The market seems to have embraced our 
brand and we are both really excited to con-
tinue to bring our expertise and enthusiasm to 
help drive commercial real estate transactions 

in the Mid-Willamette Valley”.
The phone number for MVCRE is 

503.339.7400.  Their office is located at 
2262 McGilchrist Street SE, Suite 100, Sa-
lem, OR 97302.  Mailing address is PO Box 
3001, Salem, OR 97302.

Meghan Salinas

Jennifier Martin
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Oregon's  
Largest Chinese 

Restaurant

Award Winning 
and Heathlful 

Cusine

Celebrating 
40 Years

in business

835 Commercial St SE
Open Daily
11AM–9PM

(503) 362-7711

Salem Police Chief Jerry Moore presided 
over the promotion ceremonies of Officer 
Jason Donner to the rank of Corporal and 
of Corporal Garon Boyce to the rank of Ser-
geant on Friday afternoon at Loucks Lecture 
Hall at the Salem Library. 

Corporal Donner began his law enforce-
ment career with the Santa Cruz County 
Sheriff's Office in Santa Cruz, CA in 2001. 
During his employment there, Corporal 
Donner was a 1st Aid instructor, was a 
member of the Trauma Team and the Jail 
Tactical Team. 

He came to work at the Salem Police De-
partment in 2004, where he has been as-
signed to patrol, and most recently to the 
Youth Services Unit. Corporal Donner has 
instructed at the Salem Police Citizens Acad-
emy and for the Willamette Valley Commu-
nications Center and is also a member of 
the Tactical Negotiations Team. As a School 
Resource Officer, Corporal Donner has been 
assigned at West Salem High School, Straub 
Middle School and Leslie Middle School. He 
is also a member of the Mid-Valley Student 
Threat Assessment Team. Corporal Donner 
will now be assigned to work on patrol. 

Sergeant Garon Boyce is a graduate of Boise 
State University and began his law enforce-
ment career with Corvallis Police Depart-
ment in 2001 where worked on patrol and on 

an interagency narcotics enforcement team. 
He came to work with the Salem Police 

Department in 2003 where worked on pa-
trol as an officer. Sgt Boyce was promoted 
to the rank of Corporal in 2006 and has 
worked on patrol, Criminal Investigations 
Persons Crimes and Street Crimes. Sgt 
Boyce is a department Drug Recognition 
Expert, Firearms Instructor, Confronta-
tional Simulations instructor and is a mem-
ber of the department Hazardous Materials 
Team (Bomb Squad). Sgt Boyce will also be 
assigned to patrol. 

Salem Police Celebrate Promotions

Cologne, Germany, 26/10/2016. 
Peer-to-peer motorhome rental 
platform SHAREaCAMPER have 
released the 2016 Wine Price 
Index, a comprehensive study 
comparing the cost of wine in 
65 countries worldwide. The In-
dex averages and compares local 
and imported wine prices in each 
country, allowing travellers and 
wine lovers a bird’s eye view on the 
consumer wine industry across 
the globe. The United Arab Emir-
ates was the most expensive destination for 
average wine costs, whilst Paraguay offered 
the least expensive wine options. With wine 
weekends becoming one of the biggest travel 
trends of 2016, SHAREaCAMPER also hope 
to empower travellers in choosing wine trav-
el destinations that suit their budgets.

USA ranked in position 35 with an aver-
age cost of $15.23 for a 750ml bottle of wine, 
factoring in both local and imported wines. 
This compares to Paraguay, which offered 
the least expensive wine at an average price 
of $7.55 per bottle, whilst at the other end 
of the ranking United Arab Emirates calcu-
lated at a cost over 5 times higher, at $39.02 
per 750ml bottle. USA consumes an average 
11.40 litres of wine per capita annually, rank-
ing 33rd in the world for litres consumed.

 
The study revealed the 10 most affordable 

countries to buy wine are:
 
Further findings from the ranking include:
 The top five most expensive countries to 

buy wine overall were the United Arab Emir-
ates at $39.02 a bottle, Singapore at $38.54, 
Maldives at $35.88, Israel at $30.22 and 
South Korea costing $29.20. 

 The country with the most affordable local 
wine is Nepal costing an average of $5.19 a 
bottle, whilst the most expensive was Ven-
ezuela, at an average of $25.94 a bottle. 

 The country with the most affordable im-
ported wine is South Africa costing $6.08 a 
bottle, with the most expensive being Israel 
with a bottle costing $45.32 on average. 

The country that consumes the most per 
capita annually was Luxembourg at 61.30, 
followed closely by Portugal at 55.40, and 
France at 53.60 litres.

“Wine tourism connects travellers with lo-
cal culture and is consistently a great source 
of wonderful memories.” said Florian Dahl-
mann, CEO of SHAREaCAMPER. “It may be 
the romantic or the relaxing aspects of the 
drink, but we see a consistent and growing 
number of our travellers picking wineries as 
a premier destination.”

To create the ranking, SHAREaCAMPER 

Shareacamper Wine Price 
Index Compares “Local And 
Imported Wine Prices From 
65 Countries Worldwide”

began with a list of 20 of the top producing 
wine regions and then added other countries 
of significance. They then averaged the cost 
of several bottles of locally produced white 
wine and several bottles of locally produced 
red wine from numerous outlets within the 
country, including at least one winery and 
one national supermarket. The cost of up to 
10 imported wines largely available across 
the globe was then averaged, sourcing these 
costs from national supermarkets, restau-
rants and hotels. Where no local wines were 

available, only the imported wine cost was 
taken into account to create the final ranking. 
Litres per annum figures were taken from 
reports by the Wine Institute and Interna-
tional Organisation of Vine and Wine using 
the most recent publicly available statistics. 
All prices were calculated by standardis-
ing the sizes of wines to a 750ml bottle, and 
with monetary transactions true to exchange 
rates on October 4th 2016.

Boyce Garon
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HARVEY GAIL
SPIRE
MANAGEMENT

MUSINGS 
OF THE  
OREGON 
PIONEER

75%
of population

Train

in CPR and 
AED usage

That’s a total of

109,000 
people 

Sign up
additional 

5,000 
PulsePoint

users 
by 2017

Provide
total of 
300 

AED units
for public 

access in our 
community 

by 2025

salemfirefoundation.org/membership/JOIN TODAY

Your membership 
in the Salem Fire Foundation will 
help continue the initiatives that can 
significantly improve survival from out-
of-hospital sudden cardiac arrest for the 
citizens in our community.

Join the Salem Fire Foundation 
before the end of the year 

and receive the distinction of 
being a Founding Member.  

They say, “Failure to plan is planning to 
fail.” This may be an overused expression, 
but it is very true when it comes to planning 
for elections of nonprofit boards. The truth 
is, many board members and staff working 
for organizations with boards of directors 
tend to avoid conversations about succes-
sion planning. They may not want to imply 
the current board members are not qualified. 

They may want to avoid 
that difficult conversa-
tion of trying to convince 
someone to serve on the 
board. 

But the long-term fu-
ture of your organization 
depends on having an ef-
fective process for nurtur-
ing, recruiting and elect-
ing committee chairs and 
board members. What are 
the risks of struggling to 
recruit new leaders?

First, the most common 
mistake is failure to follow your organizations 
bylaws. That’s a major problem, especially if 
members challenge your leaders to defend 
why they aren’t following the process for elec-
tions as called out 
by the bylaws. In 
rare circumstanc-
es, this can result 
in lawsuits. 

A more likely 
result is current 
board members 
tend to get “recy-
cled.” On the one 
hand, by keeping 
the same people, 
your organization 
can benefit from 
the momentum for programs and initiatives 
created by those same people. One the oth-
er hand, new ideas and the needs of a new 
generation of members may be left on the 
sidelines and not developed. In the long run 
your organization may become out of touch 
with the members, event attendees, donors. 
If it goes on for long your nonprofit could be-
come irrelevant. 

Without having a solid recruitment strate-
gy, your organization may be at risk of a sud-
den, unexpected departure of a board mem-
ber. This can happen for a variety of reasons: 
sickness, retirement or a change of jobs. And 
in my experience, it often happens without 
enough warning to respond. Many times this 
is a person with a critical role, such as presi-
dent-elect or treasurer. 

So, here are some proactive strategies non-
profits can use to recruit new leaders:

Have conversations with current and po-
tential committee volunteers and board 

members. Ask them why they support the 
organization and why they serve as a volun-
teer. If they leave, ask them why. This will 
help the board understand what motivates 
volunteers. Then adjust your recruitment 
strategies accordingly. 

Make sure you have active committees with 
committee chairs. These people don’t have to 
be board members. In fact, it works best to 
adopt a “micro volunteerism” strategy. Give 
people small manageable jobs. Let them see 
the positive results of their help. Thank them 
for serving. Over time some of these people 
will then be willing to serve in larger roles, 
eventually even serving as a chair of the com-
mittee. Committee chairs are often the best 
people to serve as board members.

Ensure that your committee chairs have a 
vice chair who is recruited to assist them and 
step in when they are done serving. Require 
that committee chairs identify their “chair 
elect” early in their volunteer experience.

Make sure there are clear descriptions of 
duties for committee chairs and board mem-
bers. If these roles are ambiguous, people 
will be reluctant to embrace them because 
there is an increased sense that they may be 
too difficult. 

This may seem 
counterintuitive, 
but make sure all 
chairs only serve 
a specific amount 
of time, say one 
or two years. This 
sends the mes-
sage that they 
won’t be “stuck 
in” that job for-
ever. Potential 
volunteers will 
see that if they 

choose to volunteer, they won’t be expected 
to serve for all eternity.

Ensure you have an infrastructure of com-
munication that allows volunteers to par-
ticipate efficiently. Don’t make them come to 
lengthy board meetings. Don’t require them to 
drive long distances or take a ton of time out 
of their evenings or weekends to attend meet-
ings. Use technological solutions to help them 
participate. Believe it or not, having “in person 
meetings” more than a few times of the year 
are unnecessary if you have a robust group of 
active committees that support the board.

By understanding that board recruitment 
begins very early in the volunteer recruit-
ment process, boards will ensure a healthy 
number of potential future leaders. 

Harvey Gail is President of Spire Manage-
ment an Association Management, Strategic 
Communication, Event Planning company 
in Salem, Oregon. SpireManagement.com, 
@HarvGail

Ensure Your Nonprofit 
Organization’s Future 
With Succession Planning If you are a citizen of the US and an Or-

egonian and don't have a 
ballot by now.... call the 
county clerk and figure 
out why.

If you do have a ballot by 
now....start looking at it 
and keep the voter's pub-
lications where you can 
find them.

The State (with some 
help from the legislature) 
seems to have  a variety of  
ballot measures that have 
received little attention.   

Measure 97 is NOT the one
referenced here.  But measure 95,96,98,99 

and 100 will be found on your ballot .   Be 
prepared for them.

In addition to the State and Federal candi-
dates you will likely find candidates for your 
local government offices on your ballot as 
well.

From my post a-top the Capitol Building, 
I could tell you many stories about elections 
that had both good results and bad results.   
But the best news is that YOU STILL HAVE 
THE OPPORTUNITY TO SELECT YOUR 
POLITICAL LEADERSHIP.   Many citizens 
around the world don't have the

option of picking their governmental lead-
ers.    Our system, does not always pick the 
best ... but they are always better than those 
chosen by gun point

or inheritance.
END...............
Note if  Bob Cannon sent you a column...

use it rather than this one.

It's Election Time!

Ensure you have an 
infrastructure of 
communication that 
allows volunteers to 
participate efficiently.
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RAY SAGNER
FINANCIAL 
COLUMNIST

“Will my money last through my retire-
ment?” is one of the top three questions 
clients ask their Financial Advisor. In this 
article, we will cover the inputs that should 
be considered when exploring this question.

A robust retirement income plan takes into 
account several financial 
risks, including the po-
tential for the retiree to 
outlive his or her assets, 
the effects of inflation 
on future income, rising 
health care costs, and the 
uncertain future of the 
Social Security system. 
For example, inflation 
increases the future cost 
of goods and services; in-

flation can also erode the value of assets set 
aside to meet future costs if the assets earn 
less than the rate of inflation. In addition to 
these considerations, a plan should take care 
to avoid excessive withdrawals in the early 
years of retirement that could lead to prema-
ture depletion of assets. The overall objective 
of planning should be to create a sustainable 
stream of income that also has the potential 
to increase over time.

With so much at stake when planning a 
retirement income stream, it pays to take a 
step back and see whether your plan takes 
into account the major obstacles to retire-
ment income adequacy. When you take this 
big-picture view, consider the five major 
challenges most retirees face: the potential 
for outliving one's assets; the threat of rising 
living costs; the impact of increasing health 
care costs; uncertainty about the future level 
of Social Security benefits; and the damage 
to long-term financial security that can be 

caused by excessive withdrawals in the early 
years of retirement. Understanding each of 
these challenges can lead to more confident 
preparation.

Longevity. While most people look forward 
to living a long life, they also want to make 
sure their longevity is supported by a com-
fortable financial cushion. As the average life 
span has steadily lengthened due to advanc-
es in medicine and sanitation, the chance of 
prematurely depleting one's retirement as-
sets has become a matter of great concern.

Consider a few numbers: According to the 
latest government data, average life expec-
tancy in the United States climbed to 77.9 
years for a child born in 2007, compared to 
47.3 years in 1900. But most people don't 
live an average number of years. In reality, 
there's a 50% chance that at least one spouse 
of a healthy couple aged 65 will reach age 89.  

Inflation, or the tendency of prices to in-
crease, varies over time as well as from re-
gion to region and according to personal 
lifestyle. Through many ups and downs, U.S. 
consumer inflation averaged about 3% since 
1926. That said, we have only had inflation 
above 2% two times since 2008. For retirees 
who no longer fund their living expenses out 
of wages, inflation affects retirement plan-
ning in two ways: it increases the future 
cost of goods and services, and it potentially 
erodes the value of assets set aside to meet 
those costs -- if those assets earn less than 
the rate of inflation.

Health care. The cost of medical care has 
emerged as a more important element of 
retirement planning in recent years. That's 
primarily due to three reasons: health care 
expenses have increased at a faster pace than 
the overall inflation rate; many employers 

have reduced or eliminated medical coverage 
for retired employees; and life expectancy 
has lengthened. In addition, the nation's ag-
ing population has placed a heavier burden 
on Medicare, the federal medical insurance 
program for those aged 65 and older, in turn 
forcing Medicare recipients to contribute 
more toward their benefits and to purchase 
supplemental insurance policies.

The Employee Benefit Research Institute 
has estimated that if recent trends continue, 
a typical retiree who is age 65 now and lives to 
age 90 will need to allocate about $180,000 
of his or her nest egg just for medical costs, 
including premiums for Medicare and "Me-
digap" insurance to supplement Medicare. 

Social Security. The demographic forces 
that have led to an increasingly older popu-
lation are expected to continue, putting more 
pressure on the financial resources of the So-
cial Security system -- the government safety 
net that currently provides more than half of 
the income for six out of 10 Americans aged 
65 or older.

In fact, the number of workers support-
ing each Social Security beneficiary through 
payroll taxes is projected to decline from 2.8 
in 2013 to 2.1 in 2032. At that ratio, there 
would not be enough workers to pay sched-
uled benefits at current payroll tax rates. If 
no action is taken to fix Social Security's fi-
nancial problems, the system's trust funds 
may be exhausted by 2034.1 These trends 
have raised uncertainty about how Social 
Security can be financed in future years and 
whether benefit levels and eligibility require-
ments may have to be changed as the popu-
lation continues to age.

Excess withdrawals. The decision about 
how much money may be safely withdrawn 

each year from a retirement nest egg needs 
to take into consideration all the risks men-
tioned above. But retirees also must consider 
the fluctuating returns that their personal 
savings and investments are likely to pro-
duce over time, as well as the overall health 
of the financial markets and the economy 
during their withdrawal period.

While the risks discussed above are com-
mon to most people, their impact on retire-
ment income varies from person to person. 
Developing a realistic plan to address the 
financial risks you face in retirement may 
seem beyond you, but you don't have to go it 
alone. An experienced financial professional 
can provide useful information, as well as 
valuable perspective on the options for suc-
cessfully managing what may stand in the 
way of your long-term financial security.

Source
1Source: Social Security Administration, 

Fast Facts and Figures About Social Security, 
2015.

The purpose of this article is to inform our 
readers about financial planning/life issues. 
It is not intended, nor should it be used, 
as a substitute for specific legal, account-
ing, or financial advice. As advice in these 
disciplines may only be given in response 
to inquiries regarding particular situations 
from a trained professional. Ray Sagner is 
a Certified Financial Plannerô  professional 
with The Legacy Group, Ltd, a fee only Reg-
istered Investment Advisory Firm, in Salem. 
Ray can be contacted at 503-581-6020, or 
by email at Ray@TheLegacyGroup.com You 
may view the Company’s web site at WWW.
TheLegacyGroup.com 

Will Your Money Last? 
Risks to Retirement Income

Wells Fargo Promotes Alexandra Aguilar To 
Manager Of Silverton Bank Branch

Wells Fargo has promoted Alexandra Agui-
lar of Salem to manager of its bank branch at 
301 Westfield St. in Silverton. She previously 
served as a service manager in Keizer.

In her new position, Aguilar is responsible 
for the customer service, professional devel-
opment and community involvement efforts 
of seven team members.

The Salem native joined Wells Fargo in 
2011 as a teller. She was later promoted to 
lead teller and then to customer sales & ser-
vice representative. She had worked as a 
service manager for two years before being 
appointed to her current promotion.

Aguilar has won multiple performance 
awards from Wells Fargo. She graduated 
last year from a Wells Fargo training pro-
gram that prepares high performing service 
managers, assistant managers and others 

for future roles as 
branch managers.

Serving Orego-
nians since 1852, 
Wells Fargo & 
Company (NYSE: 
WFC) is a nation-
wide, diversified, 
community-based 
financial services 
company with $1.9 trillion in assets. Wells 
Fargo provides banking, insurance, invest-
ments, mortgage, and consumer and com-
mercial finance through 8,600 locations; 
13,000 ATMs; the internet (wellsfargo.com) 
and mobile banking. Wells Fargo perspec-
tives are available at Wells Fargo Blogs and 
Wells Fargo Stories.

Please, Join Us!
Featured Speaker: Angie Morris, Travel 

Salem CEO. Thursday, November 17, 2016; 
11:45 am-1:30 pm; Willamette Heritage 
Center ~ Salem, Oregon ~ www.willamette-
heritage.org; 1313 Mill St. SE, Salem, OR  
97301

RSVP and pay online to reserve your seat at 
www.TravelSalem.com

Angie Morris, Travel Salem CEO ~ www.
TravelSalem.com

Angie Morris was hired as the Chief Execu-
tive Officer (CEO) of Travel Salem in 2007 
after a nationwide search. In 2011, she ini-
tiated Senate Bill 442 to create the Wine 
Country plate, a specialty license plate to 
support tourism economic growth across the 
state. This “jobs bill” was signed into law by 

Governor Kitzhaber. As of November 2015, 
there are roughly 24,000 of these plates on 
the road, with the Oregon Wine Country 
plate being the first of its kind in the United 
States and the second fastest selling specialty 
plate in Oregon. In 2008, Angie launched an-
other first with the Travel Café, the first-ever 
destination visitors center in the country. 
The Travel Café received the 2008 Gover-
nor’s Award for Creative Tourism Develop-
ment and the 2009 Green Building of the 
Year Award from the Mid-Willamette Valley 
Green Awards. And in 2007, she received 
the Governor’s Award for Tourism Industry 
Awareness.

Before joining Travel Salem, Angie was the 
Executive Director for Pentacle Theatre, one 
of the oldest and most respected community 

State of the Tourism Industry

Tourism, continued on page 10

Alexandra Aguilar
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If you are looking for your numbers to tell a 
story, you are not alone. Clients trust us to 
provide reporting and analysis that spot trends 
and crystallize insights about their business. 
Monthly performance metrics chosen by 
the client are delivered along with standard 

financials to provide both compliance and op-
portunity to fine tune their business. Based on 
the numbers, not just their "gut", these owners 
and managers have come to rely on this clar-
ity. It is how big business has been doing it, let 
us put the power in your hands. 

SERVING SMALL BUSINESS SINCE 1981 

11/4/2016 Greeters Networking - Hosted by: Goodwill Industries (West Salem)
11/7/2016 Forum Speaker Series Luncheon | Kim Malek - Owner of Salt & Straw Ice Cream
11/8/2016 Chamber Business Women: "Un-wrapping Your Gifts"
11/10/2016 Public Policy Session
11/10/2016 Expo Negocio - presented by the Latino Business Alliance
11/11/2016 Ribbon Cutting - Virgin Skin Laser of Salem
11/11/2016 Greeters Networking - Hosted by: Water Bear
11/18/2016 Greeters Networking - Hosted by: The Salvation Army
11/25/2016 Greeters Networking - NO GREETERS, Thanksgiving
11/28/2016 Power Hour - "How to Fail at Instagram"
12/1/2016 Public Policy Session
12/2/2016 Greeters Networking - Hosted by: Willamette Heritage Center
12/9/2016 Greeters Networking - Hosted by: Salem First Baptist Church
12/12/2016 Forum Speaker Series Luncheon | Kerry Tymchuk - "The Oregonian That 
Changed American Presidential History"

LOUISE 
VANNATTA
TELLING YOUR 
STORY

Calendar of Events
October 2016 

You know it’s the end of the month, the 
quarter or the year when the phone starts 
ringing and sales people have that slightly 
desperate tone in their voice. Some admit 

you are the one person who 
stands between them and 
achieving their sales goals 
for the quarter. You are 
encouraged to make your 
decision before the end of 
the month or they won’t 
be eligible for that trip to 
Hawaii. Some are not that 
forthcoming, but sales in-
centives can be tricky. This 
issue has reached the fore-

front of the media when Wells Fargo fired 
5,300 employees for opening fake accounts 
to meet sales quotas.

Please be assured, I’m not at all opposed 
to incentives. Sales is a very difficult job and 
those who do well should be properly re-
warded. This is part of our cultural DNA. We 
use tipping to encourage/reward better ser-
vice, we have sales contests, we promise our 
kids a treat if they behave in the store and 
we let ourselves have a cookie if we went to 
the gym in the morning. It’s all well and good 
when it works, but oh so bad if it doesn’t.

The process works best when it’s carefully 
and fairly administered to honest and moti-
vated individuals. For employees who love 

the chal-
lenge of an 
i n c e n t i v e 
system, it 
can keep 
them excited 
and engaged 
for years. 
With time 
as the only 
enemy, this 
person will 
shine as long 
as there are minimal constraints on their 
potential success and earnings. You may see 
other team members who seem uninspired 
whatever carrot you hang in front of them, 
satisfied to make just enough to live comfort-
ably. Some will never adapt to an incentive 
system; therefore, probably having a short 
career in sales.

The process works poorly when incentives 
are designed without research (i.e., consid-
ering loopholes, cultural issues, proper rules, 
etc.), applied haphazardly, not being closely 
monitored and ultimately not being support-
ed by the company’s own high standards of 
performance (ethical values). 

At the end of the day, be an educated 
consumer and an educated employee. You 
should know how the people you do business 
with make their money.

Incentives, Commissions & 
Bonuses:  What Works?

 It’s all well 
and good 
when it 
works, but 
oh so bad if 
it doesn’t.
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Employment In Oregon 
September 2016 News Release

Oregon added 2,400 nonfarm payroll jobs 
in September, continuing a trend of strong 
job growth. September gains were largest in 
government, which added 3,300 jobs, with 
gains concentrated in local government edu-
cation as the school year started. Profession-
al and business services continued to expand 
rapidly, adding 1,200 jobs, while wholesale 
trade added 1,000 jobs. Three industries cut 
about 1,000 jobs for the month: construction 
( 1,400 jobs), leisure and hospitality ( 1,200), 
and financial activities (-900). The August 
nonfarm payrolls were revised upward by 
1,800 jobs to a new reading of a gain of 6,400 
jobs. 

Oregon's over-the-year job growth rate of 
3.5 percent was much faster than the U.S. 
rate of 1.7 percent. Oregon has added jobs 
faster than the nation since 2013. Oregon 
also had one of the fastest over-the-year job 
growth rates of any state; since February 
2015, Oregon has ranked among the top five 
states with the fastest job growth. 

Over-the-year jobs gains were widespread 
among the major industries, with none de-
clining. Six of these industries grew by 3 
percent to 4 percent. And, three major in-
dustries grew much faster than that: con-
struction (+7,100 jobs, or 8.6%); profes-
sional and business services (+16,500 jobs, 
or 7.2%); and other services (+3,300 jobs, or 
5.4%). Meanwhile, only two industries did 
not surpass growth of 1 percent: manufac-
turing (+500 jobs, or 0.3%) and mining and 
logging (no change). 

In September, Oregon's unemployment 
rate was 5.5 percent, essentially unchanged 
from 5.4 percent in August. The unemploy-
ment rate was close to its year-ago figure 
of 5.7 percent in September 2015. Oregon's 
labor force rose to 2,075,000 in September-
-a gain of 95,000 over the last 12 months. 
Meanwhile, the labor force participation rate 
rose to 63.2 percent in September, from 61.2 
percent in September 2015. 

The Oregon Employment Department 
plans to release the September county and 
metropolitan area unemployment rates on 

Tuesday, October 25th, and the next state-
wide unemployment rate and employment 
survey data for October on Tuesday, Novem-
ber 15th.??NLG 

All numbers in the above narrative are sea-
sonally adjusted. 

The Oregon Employment Department and 
the U.S. Bureau of Labor Statistics (BLS) 
work cooperatively to develop and publish 
monthly Oregon payroll employment and 
labor force data. The estimates of monthly 
job gains and losses are based on a survey of 
businesses. The estimates of unemployment 
are based on a survey of households and oth-
er sources. 

The Oregon Employment Department 
publishes payroll employment estimates 
that are revised quarterly by using employ-
ment counts from employer unemployment 
insurance tax records. All department pub-
lications use this Official Oregon Series data 
unless noted otherwise. This month's release 
incorporates the January, February and 
March 2016 tax records data. The depart-
ment continues to make the original non-
farm payroll employment series available; 
these data are produced by the BLS. 

The pdf version of the news release, includ-
ing tables and graphs, can be found at www.
QualityInfo.org/press-release. To obtain the 
data in other formats such as in Excel, visit 
www.QualityInfo.org, then within the top 
banner, select Economic Data, then choose 
LAUS or CES. To request the press release as 
a Word document, contact the person shown 
at the top of this press release. 

For help finding jobs and training resourc-
es, visit one of the state's WorkSource Or-
egon Centers or go to: www.WorkSourceO-
regon.org. 

Equal Opportunity program -- auxiliary 
aids and services available upon request to 
individuals with disabilities. Contact: (503) 
947-1794. For the Deaf and Hard of Hearing 
population, call 711 Telecommunications Re-
lay Services.

Realtors Nancy and Eric Fiskum have 
merged with Jake Buckendorf and RE/MAX 
Integrity and formed a new team, the Fiskum 
Buckendorf Group. Nancy has been licensed 
since 1984, Eric since 1999, and Jake since 
2001. They have worked together to design 
a better approach to listing and selling real 
estate while providing optimal service to cli-
ents, utilizing both up-to-minute technology 
and old-fashioned communication. 

 When asked about the move, Nancy said, 
“My son, Eric, and I valued our many years 
with Prudential through its transition to 
Berkshire Hathaway.  We are truly grateful 
for our relationships formed over the years 
and for Berkshire’s cooperation in our tran-
sition.  We look forward to this new chapter 
as we refine the way we have worked in the 
past and we continually strive to provide 
even better service to our clients”. 

 Eric and Nancy have been honored for the 

past 15 years as 
“Legends” in 
the Prudential 
and Berkshire 
H a t h a w a y 
f r a n c h i s e s , 
finishing in 
the top less-
than-1% nationally in recent years. Nancy 
was honored by the Salem Association of 
Realtors in 2011 with the Allen Jones Me-
morial Trophy, chosen by fellow Realtors as 
exemplifying the ideals and integrity of the 
profession. Jake Buckendorf has also distin-
guished himself with 15 years in the business 
and also achieving such awards as RE/MAX 
Hall of Fame, RE/MAX Lifetime Achieve-
ment Award and consistently being the top 
ranked Realtor at RE/MAX Integrity in Sa-
lem; with his team finishing in the top 5 of 
Salem residential Realtors in 2015.

The Fiskum 
Buckendorf Group

Nancy and Eric Fiskum have merged with Jake Buckendorf and RE/MAX Integrity and 
formed a new team, the Fiskum Buckendorf Group.

theaters in Oregon, where she completed a 
$1 million capital campaign to renovate the 
theater. Prior to that, Angie was the Direc-
tor of Marketing and Public Relations for the 
Portland Opera: ‘Broadway Across America’ 
series where she generated $9-12 million in 
ticket sales annually. She directed the brand-
ing campaign to position Portland Opera as 
the 14th opera company in North America 
and propelled the ‘Broadway Across Ameri-
ca’ series to “top-tier” status nationally out of 
55 markets.

Angie has a bachelor's in Journalism from 
the University of Oregon, and lives in Salem 

with her family. Please RSVP by Thursday, 
November 10; Members with prepaid tickets 
RSVP a must! RSVP Marketing Exchange 
Luncheon

Promote Your Business: This is your op-
portunity to promote your business and 
services! Remember to bring your business 
cards and brochures for the Marketing Ex-
change table.

Enter-to-Win! Attendees are encouraged to 
bring brochures and business cards to pro-
mote their business and enter for a chance 
to win local goods and services. Door prize 
sponsors: Enlightened Theatrics, Cascade 

Bodyworks Massage and Left Coast Cellars.
Be sure to enter your business card for a 

chance to be one of the lucky recipients of 
our great raffle prizes!

 
Reserve Your Seat Today: $20 (save $5 

with advanced registration if purchased by 
November 10, 2016). 

$25 after November 10.
Online–new, convenient purchase option 

at www.TravelSalem.com
Phone–use your credit card by calling 503-

581-4325, ext. 158

Mail–send your check to: 
Travel Salem Marketing Exchange Lun-

cheon
181 High St. NE, Salem, OR 97301

Please remember that when we receive 
your RSVP we will order and pay for your 
lunch. If you are unable to attend, payment 
for lunch is still required. Thanks for helping 
to make Travel Salem luncheons a success!

Tourism, continued on page 8
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FORTUNES FOLLY
Fri, Nov 18

Visit Our Websites
SalemBusinessJournal.com

SalemMagazine.com

Fri, Nov. 4, 9pm || THE TORTURED, KRYPTIC, CAPTAIN WAILS & THE HARPOONS
Sat, Nov 5, 9pm || PERCY LOUNGE, RICH MCCLOUD, and NOT ELEPHANTS
Thu, Nov 10, 9pm || UNEASY CHAIRS, REMY GNOL, JUSTIN SMITH, DEVIL'SCLUB, 
    NATHAN PEPPERONI AND CEO INC.
Fri, Nov 11, 9pm || WILL GIBBONS' PRESENTS STAND-UP COMEDY
Sat, Nov 12, 7pm || OREGON VALLEY BOYS, $5 Cover
Tue, Nov 15, 9pm || DJ MAIN MAN + VINYL SWAP
Thu, Nov 17, 9pm || THE SPACE'S OPEN MIC SPOKEN WORD POETRY NIGHT
Fri, Nov 18, 9pm || OUR LITTLE CIRCLE, FORTUNES FOLLY, OVERSTAND
Sat, Nov 19, 9pm || SILVER SHIPS, TWO BEARS NORTH, HOT SHEETS
Fri, Nov 25, 9pm || DYLAN PATTEN ART OPENING, THE KING DOT
Sat, Nov 26, 9pm || NEEDLESPIDERS, TOADSTOOL, DEADDEATH, PASTE
Fri, Dec 2, 9pm || COTTONMOUTH COMEDY TOUR
Sat, Dec 3, 9pm || Holiday Benefit: Percy Lounge, Kalaloch, Sleeping Blood, Foxx Bodies

NEW WEST SALEM RESTAURANT & 
ENTERTAINMENT VENUE

(971) 208-3995 ||  1128 EDGEWATER ST NW

spaceconcertclub.com

{  M I N O R S  W E L C O M E  U N T I L  9 P M  }

CAPTAIN WAILS & 
THE HARPOONS PERCY LOUNGE

Silver Ships

WILL
GIBBONS

COMEDY
Fri, Nov 11

Fri, Nov. 4

Sat, Nov 5

OREGON VALLEY BOYS

Sat, Nov 12

DYLAN
PATTEN

ART
OPENING

Fri, Nov 25

Sat, Nov 19

Sat, Nov 26

ALEX RHOTEN
PRINCIPAL 
BROKER,  
COLDWELL 
BANKER 
COMMERCIAL 
MOUNTAIN 
WEST 
REAL ESTATE

It’s the month to be thankful. If you have 
a job, own a business and have a good place 
to work, you are more fortunate than many 
on this planet. Everyone here at Coldwell 

Banker Commercial have 
thought about what we 
are thankful for. I wanted 
to share these thoughts 
(from our business per-
spective) with you.

1. Thankful for a great 
city. Salem is an amazing 
city. Leaders deeply care 

about the community, ac-
tive citizens express im-
portant concerns and the 
business community is 
dynamic. In commercial 
real estate, we are grate-
ful for all of the incredible 
support.

2. Thankful for technology. We are now 
able to integrate amazing technology into 
our new developments and buildings. This 
is helping buildings become safer, more en-
vironmentally efficient and more cost effec-
tive. Technology has allowed more flexibility 
for workers with a variety of abilities. Never 
before have we been able to create structures 
that are comfortable, responsible and aes-
thetically pleasing.

3. Thankful for our professional and tech-
nical partners. Every day we get to collabo-
rate with amazing people in the real estate 
industry. There is an absolute passion to help 
a person find their ideal workplace or to help 
a company fulfill a vision. Our local construc-
tion companies, architects, bankers, attor-
neys and insurance companies all contribute 
to the ultimate success of a commercial real 
estate agreement. Commercial real estate is 
only successful when there are talented and 
reliable partners in the trades. Salem’s new 
Career and Technical Education Center is 
just one of the ways our town is investing in 
providing critical skills and experience in the 
building trades. 

Finally, as you know our company lost a key 
team member to cancer this month. Tiffany 
Jones lost a brave fight to cancer. We were 
so thankful that she chose to spend much of 
her precious time on Earth with us. To every-
one who knew her, thank you for your kind 
words. In her memory, we will open the Tif-
fany Jones Children’s Scholarship Fund at 
Pioneer Trust Bank for her three wonderful 
children. 

Alex Rhoten is Principal Broker at Coldwell 
Banker Commercial Mountain West Real Es-
tate.

www.CBCRE.com or 503-588-3508.

We are Thankful This Year
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Salem Area 
Chamber Of 
Commerce 
Urges You To 
Vote No On 
Measure 97

The Salem Chamber strongly opposes Mea-
sure 97 because the facts are clear - it is a $6 
billion back door sales tax that would harm 
Oregon consumers and small businesses 
with no guarantee the money would go to 
education or anything else. 

We're urging you to vote NO on Measure 97 
and to spread the word to others. Measure 
97 is a tax on total sales - not profits - that 
would increase consumer costs for all types 
of products and services. It has no exemp-
tions - most costs would be passed on to 
Oregon consumers and small businesses 
through higher prices for everything from 
food, clothing, gasoline, utilities, cars and 
housing to phone service, insurance, medi-
cine and healthcare. The nonpartisan Legis-
lative Revenue Office concluded Measure 97 
would increase costs for a typical family by 
$600 per year, and that it would especially 
hurt low- and middle-income families and 
seniors who can least afford it. 

In addition Measure 97 would cause the 
loss of 38,000 local jobs, according to the 
State of Oregon's non partisan study. And, 
as noted above, there would be no guaran-
tee that the money would go to education, 
healthcare or seniors. The Legislature's own 
top legal authority has stated the Legislature 
could spend the money "in any way it choos-
es." 

Ballots will be arriving next week. Now is 
the time for us to be actively involved to help 
defeat Measure 97. The NO on 97 campaign 
has resources you can share, such as: 

* Breakroom posters 
* Easy-to-customize emails, website 
    content and social media 
* Store, lawn and road signs 
* Bumper stickers, lapel stickers, window signs 
* Fact sheets 
* And much more.

Contact the campaign at info@defeat97.
com to request materials and a member of 
their team will get them to you right away. 
Visit NOon97.com and learn why the Salem 
Chamber has joined the coalition of more 
than 26,000 Oregon consumers, small busi-
nesses, family farmers, healthcare profes-
sionals, educators, community leaders and 
organizations from every part of the state in 
urging you to vote NO on Measure 97 this 
November.

Thank you for your commitment to Salem, 
and your investment in YOUR chamber.

By Beth Casper
Special to the Salem Business Journal
In a secluded alcove in South Salem, resi-

dents live in one of the first truly sustain-
able developments built in Oregon. Coined 
Woodscape Glen, the peaceful place has 
grand old native trees, plant-filled bioswales 
and community garden space—a vision of 
sustainable living built long before sustain-
ability reached national prominence.

The person behind this visionary develop-
ment, John Miller, is the owner of a family 
of businesses with the same environmen-
tal ethic. Wildwood/Mahonia is a family of 
companies whose holdings include a plant 
nursery and sustainable vineyard, innovative 
green buildings rented to local environmen-
tally minded businesses, and community ef-
forts such as an annual literary and arts pub-
lication that honors watershed restoration. 
In each endeavor, the company incorporates 
community service.

With nature as a guide, it is natural that 
Wildwood, Inc. would be EarthWISE cer-
tified through Marion County. The Earth-
WISE practices run through each building, 
agricultural field and office run by Wild-
wood/Mahonia.

The EarthWISE program is a free business 
environmental assistance program of Mari-
on County. EarthWISE staff helps businesses 
recycle, save energy, reduce waste and much 
more. To earn certification, a business meets 
criteria in six areas. Wildwood/Mahonia is 
one of more than 160 EarthWISE businesses 
and organizations in Marion County.

“EarthWise is a great program and for 
many years Marion County has been a state-
wide leader in helping promote sustainable 
practices,” said John Miller, president and 
founder of Wildwood/Mahonia. “I’m pretty 
familiar with this territory, since I’ve been 
operating this way for years, and I currently 
chair the Oregon Sustainability Board. But 
the assessment process EarthWISE does has 
taught us things we didn’t know and they 
keep us on our toes with their visits.”

The Mahonia Nursery is another example 

of how nature guides business 
decisions. It is a place where 
rare white oaks are grown from 
acorns but larger trees are taken 
after being “rescued” from ar-
eas slated for development. The 
oaks are sold or donated to proj-
ects throughout the state. And 
the nursery runs with as light a 
footprint as possible: Biodiesel 
fuels the equipment at the nurs-
ery and the nursery specializes 
in native plants, which require 
less maintenance and provide 
natural habitat for birds and 
wildlife.

Mahonia Vineyard is a simi-
lar operation. It is farmed with sustainable 
methods to control weeds and pests. Its ef-
forts with solar power and biodiesel helped 
it to become one of the first vineyards in 
Oregon to be carbon neutral. And the vine-
yard also earned its LIVE and Salmon-Safe 
certifications for practices that do not harm 
salmon in local rivers. The sustainably 
grown winegrapes are sold to wineries such 
as Salem’s Evesham Wood, and the Mahonia 
Vineyard wines are served in fine restaurants 
in Oregon and Washington and are carried 
by Roth’s, Whole Foods, New Seasons, Mar-
ket of Choice and others.

The other enterprises of Wildwood Inc. are 
equally impressive. The East Pringle Innova-
tion Center is a 12-acre development off Fair-
view Industrial Drive designed to be a hub 
for food processing and agriculture-related 
businesses. Fresh N’ Local Foods and Wan-
dering Aengus Ciderworks, two local busi-
nesses, benefit from the solar thermal hot 
water system, solar panels, and the energy-
efficient lighting and HVAC systems, which 
allow them to spend precious resources on 
growing their business rather than paying 
utility bills.

“We love to help businesses that use Ore-
gon-grown agricultural products grow and 
prosper,” Miller said. “Energy efficiency im-
proves their bottom line and their “green” 

practices help them in the marketplace.”
Mill Creek Junction, another sustainable 

development, houses Sequential Biodiesel, 
the largest commercial biodiesel production 
facility in Oregon—producing 6 million gal-
lons of biodiesel a year. Again, Miller helped 
the company grow by providing a building 
site and investing in the company.

A new building, the Madrona Flex Build-
ing near Salem airport, is a former blueberry 
processing plant. With the addition of solar 
panels and other green elements, Wildwood 
Inc. hopes to attract an urban winery or 
brewery—a place that could benefit from the 
energy efficiency and unique architecture.

Miller continues to strive for the most envi-
ronmentally friendly practices and it shows 
in the latest phase of remodeling at the Old 
Pringle Schoolhouse in SE Salem. Additional 
office space and a future restaurant space 
incorporate innovative energy features that 
complement the existing 28kw solar array 
on the roof: LED lighting that modulates in 
response to the level of outdoor light, indi-
vidual high efficiency heating and cooling 
systems for each office space, and permeable 
paving in the naturally landscaped courtyard 
which was a former parking lot.

Honoring Our Rivers (HOR), an annual 
publication dedicated to showcasing water-
shed restoration, is yet another perfect

Development Guided By Nature
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Tiffany LeAnne Jones
November 20, 1972 - October 4, 2016

Even if you didn't know Tiffany 
Jones, most likely you knew her name. 
A very popular commercial real estate 
broker, Tiffany's name was visible 
throughout the mid-Willamette valley 
through her affiliation with Coldwell 
Banker Mt. West Commercial Real 
Estate. Tiffany made the business fun. 
Her circle of clients and colleagues will 
certainly miss her contributions to the 
community. Tiffany Jones always had a great 
attitude and  shared her positive and warm 
nature. 

Tiffany passed away peacefully on Octo-
ber 4, 2016 at Salem Health hospital after a 
10 month fight against stage IV metastatic 
melanoma. The family is very grateful to the 
nurses and doctors at Salem Health for their 
excellent and loving care of Tiffany while she 
was there.

Tiffany was born November 20, 1972 at Al-
bany General Hospital when the family was 
residing in Valsetz, Oregon where her father, 
Thomas Templar, was a log scaler. Her early 

school years were spent at Campus Elemen-
tary in Monmouth and later at Christian 

Center Academy in Salem. 
While Tiffany was at CCA 
she worked part-time with 
her mother, Molly Han-
sen, at KCCS Radio. She 
graduated in 1988 from 
McKay High School at age 
16 having skipped the 8th 
grade while at Christian 
Center Academy. During 
her senior year at McKay 
she worked part-time for 

NutriSystem as a receptionist. She attended 
Chemeketa Community College for one year.

Tiffany was very industrious, working at 
many positions over the years including Siz-
zler Restaurant and Nielsen Manufacturing, 
Inc. where she used her photographic mem-
ory to help remember addresses of projects 
and the particular specs on the metal fabrica-
tions being done. In 1993, she started work-
ing for Coldwell Banker Commercial Moun-
tain West Real Estate in the transaction 
department, eventually working under Bill 
Frey. In 1998, Alex Rhoten purchased the 
franchise and in 2002 partnered with Tif-

fany. Alex states, "Tiffany and I are the kind 
of agents that truly love what we do. We are 
all about the clients." Tiffany would add, "We 
also believe in the livability of this commu-
nity. We live here with our families. We vol-
unteer in the schools and for the nonprofits."

Many awards were given to the team of 
Alex Rhoten and Tiffany Jones including the 
Top 2 percent of CBC Agents Internation-
ally in 2011 and most recently they received 
2013 Coldwell Banker Commercial Global 
Award for Number One Office in Oregon. 
In 2014, she was named Office Contributor 
of the Year and in 2015 the team was in the 
Elite Top 2% of Producers Internationally. In 
2016, Tiffany was named Commercial Real-
tor of the Year by the Salem Association of 
Realtors for the year of 2015 in recognition 
for her honest and ethical real estate prac-
tices, her contributions to the business com-
munity, her cooperation with fellow realtors 
and her service to the community.

Tiffany's first priority was her family which 
she steadfastly devoted her life to. She trav-
eled the world with them, attended all of their 
sports and cheerleading events, and made 
sure her love of people, open-mindedness 
and wonderful disposition on life was im-

pressed upon them. She took her wonderful 
smile and trademark giggle with her every-
where she went, whether it was snowboard-
ing, traveling the world, hiking the outdoors, 
wakeboarding, or visiting with the hundreds 
of friends she held close. She truly loved ev-
erything about life (especially French fries!) 
and all those whom she held close. 

She is survived by her children: Peyton 
Frith, Macie Frith and Crew Jones; mother 
and step-father, Molly and Von Hansen, 
of Lebanon; sisters: Teresa Anderson and 
family of Hong Kong, Tracy Andersen of St. 
John, Virgin Islands and family; fiancé Gene 
Doll of Salem; father, Thomas Templar of At-
lanta, Georgia; nieces and nephews: Lauren 
Anderson, AJ Anderson, Lexi Johnisee, Chaz 
Johnisee and Marleigh Andersen.

A special trust fund has been setup for 
the future education of Tiffany's children at  
Pioneer Trust Bank

Checks payable to: 
The Children of Tiffany Jones’
PO Box 2305
Salem, OR 97308

A Tribute to Tiffany

"Her circle of 
clients and 
colleagues 
will certainly 
miss her  
contributions 
to the  
community."
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Salem Art Fair & 
Festival Returns 
For 68Th Year 
In 2017

The Salem 
Art Association 
(SAA) is the 
dedicated orga-
nization behind 
the Salem Art 
Fair & Festival 
which is both 
the non-profit 
organization’s 
largest fund-
raiser and the 
largest festival 
of its kind in 
Oregon. This 
year, 37,000 
people attended the three day event.

The Salem Art Fair & Festival features 200 
Visual Artists, plus live music, theatre and 
dance performances, two craft beer and wine 
gardens, more than 20 food booths, art ac-
tivities for children and families, and a Plant 
Sale. Visual Artists from all over the nation 
are represented, although the majority hails 
from the Pacific Northwest. In 2016, 113 Ore-
gon artists and 36 Washington artists show-
cased their work in the Artist Marketplace.

By attending the Salem Art Fair & Festival 
visitors help support SAA’s core programs: 
Community Arts Education, the Bush Barn 
Art Center and the Bush House Museum. 
Each year, through these programs, SAA 
brings arts education to schools in Marion, 
Polk and Yamhill counties, reaching thou-
sands of children; supports local artists of 
all ages and experience levels through op-
portunities to showcase their work; connects 
the community to the arts through free-of-
charge art exhibitions and events; and pro-
vides an ever-expanding experience of Sa-
lem’s heritage.

More information, including applications 
to participate, can be found online at www.
SalemArt.org/art-fair leading up to the 
event. All applications will be available be-
ginning November 7, 2016. Due dates for ap-
plications are as follows:

 Visual Artist | February 10, 2017
Performing Artist | March 1, 2017
Food & Drink, Kids’ Court and Cultural 

Corridor | March 10, 2017
 EVENT DATES & TIMES
Friday, July 21, 2017 | 10 am-7 pm (Main 

Stage Headliner 7:30-9 pm)
Saturday, July 22, 2017 | 10 am-7 pm (Main 

Stage Headliner 7:30-9 pm)
Sunday, July 23, 2017 | 10 am-5 pm
 ADMISSION
$5 Day
$10 Three Day Pass
FREE for Children 12 & Younger
FREE for all ages on Sunday, July 23 from 

3-5 pm
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Mon-Fri, 10am-7pm, Sat 10am-5pm, 216 Commercial Street NE, Downtown Salem
503 364-8707 wilsonjewelers.com

THanks To all  our Loyal Customers, for 
letting us be a part of so many Special 
Moments in Your Lives, We Give Thanks.
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 A Farewell To 2016 In Perfect Harmony 

Plaid Tidings
Enlightened Theatrics closes its 

third season with the festive “For-
ever Plaid” holiday musical for 
all ages, Plaid Tidings. Running 
Nov 23-December 11, 2016, musi-
cal theatre’s favorite 1960's male 
quartet will bring holiday style and 
harmony, from the heavens to the 
Grand Theatre stage.

For fans of the off-Broadway 
musical revue Forever Plaid, Plaid 
Tidings is a “heaven-sent” (liter-
ally) holiday revival of the four 
singers that never caught their big 
break after a tragic bus accident. 
After another failed attempt at 
fame in Forever Plaid, the stylish, 
Perry Como-obsessed quartet re-
turns with a higher purpose for a 
second chance with lots of laughs 
and musical memories that will 
last well past the New Year.

A little bit older, a little bit wis-
er, but adorable as ever, Francis, 
Sparky, Jinx and Smudge deliver

 timeless, toe-tapping holiday 
hits like I'll Be Home for Christ-
mas, O Little Town of Bethlehem, 
Let It Snow and more, paired with 
natural hilarity and humor appro-
priate for all ages. 

Enlightened Theatrics’ Carl 
Glenn, Taylor Hale, Nick Martinez 
and Clark  Kinkade are the gifts 
that everyone didn’t know they 
wanted out of a Plaid Tidings ex-
perience: an unexpected, diverse 
hodgepodge of unlikely candidates 
for 1960s stardom, full of cute 
quirks and nerdy nuisances, sharp 
and smooth dancing, perfect har-
mony and comedy with loads of 
“comfort and joy” along the way.

With a Cast and Director-suite 
straight from New York, the 
Broadway spirit in Salem is a 
wholehearted guarantee this holi-
day season.

Taylor Murphy
 Hale (Francis) makes his En-

lightened Theatrics debut with
Plaid Tidings.
 Credits: The Prince of Egypt,
A Christmas Carol,
Joseph and the Amazing Tech-

nicolor Dreamcoat
 and more. 

Carl Glenn (Sparky) makes his 
Enlightened Theatrics debut with

Plaid Tidings.
 Credits: All Shook Up,
42nd Street,
Mary Poppins
and more.

Nick Martinez (Jinx) makes his 
Enlightened Theatrics debut with

Plaid Tidings.
Credits:
In The Heights,
Spelling Bee,
Sweeney Todd
 and more. 

Clark Kinkade
(Smudge) makes his Enlightened 

Theatrics debut with
Plaid Tidings.
 Credits: Seven Little Foys, For 

the Glory, The Producers, Fame
and more.

Charlie Johnson
(Director and Choreographer) 

makes his Enlightened Theatrics 
debut with

Plaid Tidings.
 Credits: My Fair Lady,
A Chorus Line,
HeadVoice
 and more. 

Daniel Gibson
(Musical Director) returns to 

Enlightened Theatrics for the fifth 
time. Credits:

High School Musical,
HAIR,
The 1940’s Radio Hour
and
The Wizard of Oz,
 Manhattan Movement and Arts 

Center, The Flat Rock Playhouse 
and more. 

Plaid Tidings, Holiday Edition 
of Forever Plaid by Stuart Ross, 
Vocal and Musical Arrangements 
by James Raitt Presented through 
special arrangement with Music 
Theatre International,  (MTI). All 
authorized performance materials 
are also supplied by MTI. www.
MTIShows.com

Enlightened Theatrics: Directed 
by Charlie Johnson, Musical Direc-
tion by Daniel Gibson, Producing 
Artistic Director, Vincenzo Meduri, 

Production Details Wed - Sun-
day, Nov 23 - December 11, 2016

Tuesday, Nov 22 (Suggested Do-
nation)

Wed, Nov 23 (Preview Night)
Thanksgiving, Nov 24 (Closed)
Wed - Saturday, 7:30 p.m.  
Saturday and Sunday, 2:00 p.m.
Duration: Approximately 2 hours
Recommended for ages 5 and up
Admission: $20-$30 Standard, 

House and Prime | Youth, Group 
and Service Industry  Discounts 
Available Preview Night Only, Ad-
mission $10 • Oregon Thespian 
Members/Cardholders FREE  

Box Office: Opens Wed, October 
19, 2016, Wed - Sat, 5:30 - 7:30 
p.m., Sat and Sun, 12:00 - 2:00 
p.m., EnlightenedTheatrics.org, 
503.585.3427 x4

Salem’s Historic Grand Theatre
191 High St NE. Salem, OR 97301
Founded in February 2013 and 

located within Salem’s Historic 
Grand Theatre,

Enlightened Theatrics is a 501(c)
(3) nonprofit organization further-
ing the cultural enrichment and 
economic vitality of Salem, Oregon 
by providing professional, acces-
sible and compelling performing 
arts experiences and theatrical 
education for all. By delivering the 
Broadway experience to the Cherry 
City, Enlightened Theatrics seeks 
to advance young and emerging 
theatre artists and breathe new life 
into the city’s cultural, social and 
economic evolution.

187 High St. NE Suite 300 | Sa-
lem, OR 97301, T: (503) 585-3427 
ext. 1 | F: (877) 220-4595, www.
EnlightenedTheatrics.org, Proud 
member of the Salem Theatre Net-
work
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Here at Gold Star Landscaping Mainte-
nance we believe in above and beyond ser-
vice.

We offer year round and one time servic-
es. For us no job is to big or small. Some of 
the services we offer are: Mowing, Blowing, 
String Trimming, Hard Edging, Fertilizing, 
Seeding, Weed Control (in lawns and in 
beds), Pressure Washing, Moss Control, Ba-
sic Tree and Shrub Pruning, Leaf Clean-Up, 
BlackBerry Removal, Bark Installs, Debris 
Removal. For seniors and Military, you get 
10% off your total bill. Estimates are 100% 
free, so give us a call today to see what we 
can get done for you. Licensed and Insured. 

Gold Star Landscaping Maintenance, 1210 
SE Salem OR. 97302, Shop (503)798.2338

Gold Star 
Landscaping 
Maintenance

Travel Salem Hires 
Sports And Events 
Sales Manager

 Travel Salem, a nonprofit organization that 
promotes the Salem region for leisure tour-
ism and convention and event business, is 
pleased to announce Matt Bonniksen as the 
organization’s new sports and events sales 
manager. In this role, Bonniksen is respon-
sible for bringing new sporting events to the 
Salem area as well as helping current events 
grow and expand.

Prior to joining Travel Salem, Bonniksen 
worked as the marketing director for Cherry 
Country, a family-owned and operated cher-
ry orchard and chocolate factory in Rickreall. 
He holds a bachelor’s degree in communica-
tions from Portland State University, where 
he also played basketball. He is a native of 
the Salem area and graduated from Sprague 

High School.
“We’re so pleased to have Matt join our 

team,” says Debbie McCune, Travel Salem’s 
Director of Sales.  “We look forward to his 
direct sales efforts bringing more sports-
related events to our area, which will result 
in an even greater economic impact on our 
region,” adds McCune.

Event and convention business contributes 
significantly to the overall economic health 
of the Salem region, contributing more than 
$16.8 million in 2015. With its many state-
of-the-art facilities, relatively mild weather 
and wide array of attractions, Salem has long 
been a magnet for a multitude of sporting 
events, including amateur softball, youth 
soccer, basketball and more.

Oregon 
Measure 97: 
Everything 
You Need to 
Know

Oregon ballot measure 97, which would 
impose a 2.5 percent gross receipts tax on 
businesses, is a regressive tax proposal that 
would increase consumer prices and nega-
tively impact job creation. Other states have 
repealed gross receipts taxes in favor of those 
that raise revenue more fairly and efficiently. 
While proponents of Measure 97 claim that 
it will ensure that large, out-of-state busi-
nesses “pay their fair share,” the tax would 
actually fall on Oregon residents.

With election day approaching, the Tax 
Foundation has put together a one-stop re-
source for journalists, legislators, and vot-
ers going over the details of Measure 97 
and what impact it would have on Oregon's 
economy.

The Economic Effects
Oregon’s Legislative Revenue Office esti-

mates that the tax would raise an addition-
al $6 billion per biennium, increasing the 
state’s tax revenue by 25 percent. Individuals 
would face higher tax burdens, higher costs, 
and lower after-tax income.

In the Tax Foundation’s State Business Tax 
Climate Index, Oregon would fall from the 
11th best to the 17th best state. Its corporate 
tax structure would fall to 50th, making it the 
worst corporate tax climate in the nation. 

Supporters of Measure 97 Mislead On Cor-
porate Taxes

Measure 97 supporters have claimed that 
Oregon ranks last among the states on cor-
porate taxes. This talking point, however, is 
misleading. Oregon’s top marginal tax rate is 
the 18th highest nationally, and its corporate 
income tax ranks 26th in revenue raised per 
capita. Meanwhile, our State Business Tax 
Climate Index currently ranks Oregon 37th 
for its corporate income tax structure.

Gross Receipts Taxes: Lessons from Previ-
ous State Experiences

There is broad agreement that gross re-
ceipts taxes cause economic problems. This 
study compares the details of gross receipts 
taxes in four states—Indiana, New Jersey, 
Kentucky, and Michigan—and discusses why 
those states recently decided to repeal them. 
The report also documents the firsthand ex-
periences of legislators, lawyers, economists, 
and business groups, showing how gross re-
ceipts taxes harmed their state’s economy.

Notable Oregon Tree Advocate Sought
Oregon Travel Experience (OTE) 

and the Oregon Heritage Tree Com-
mittee are accepting nominations 
for the annual Maynard Drawson 
Memorial Award. This will be the 
third year that the annual award 
will honor an individual (or group) 
who has championed Oregon's trees 
with the same fervor and success as 
Maynard Charles Drawson (1925 -- 
2012). 

The deadline for award nomina-
tions is January 27, 2017. The Or-
egon Heritage Tree Program Com-
mittee will review all nominees and 
make their decision in early spring. 
The winner will be introduced at the 
Statewide Heritage Tree Dedication 
during Oregon Arbor Week in April. 
A wood plaque crafted from a fallen former 
heritage tree will be presented to the award-
ee, noting their contributions to Oregon his-
tory and heritage. 

About Maynard C. Drawson
Somewhat early on in his career, Maynard 

C. Drawson settled in Salem and embarked 
on a personal and passionate journey-
-chronicling the great Oregon outdoors. As 
an avid fisherman, history-buff and writer, 
he authored a five volume series entitled 
"Treasures of the Oregon Country." May-
nard Drawson is considered the founder of 
Oregon's statewide Heritage Tree Program. 
A native Oregonian and Portlander, he first 
followed his father's professional footsteps 
as a barber. 

Drawson's natural tendencies towards ex-
ploration led him deeper into Oregon's wild 
where he connected with other "big tree" 

aficionados. His hiking trips into Oregon's 
deep forests culminated in several big tree 
nominations to (and their acceptance into) 
the National Big Tree Registry. 

As Drawson's relationship with trees and 
tree preservation matured, he collaborated 
with state and federal officials to conserve a 
special group of Douglas and western hem-
lock trees. The Polk County preserve was 
named "Valley of the Giants"--and stands 
as a magnificent lasting reminder of the old 
growth timber that once adorned the Oregon 
Coast Range. 

Founding father of the Oregon Heritage 
Tree Program 

Drawson advocated for a statewide heritage 
program that would weave historic events, 
places, and people together--connecting 
Oregonians to their much loved and signifi-
cant trees. His enthusiasm and perseverance 
were rewarded when he presented his idea to 

the Oregon Travel Information Coun-
cil and they agreed to manage a state-
wide program. The Council delegated 
program administration of the Oregon 
Heritage Tree Committee to its semi-
independent state agency (OTE) and 
modeled the criteria on OTE's Oregon 
Historical Marker Program. 

After Drawson passed away in 2012 
the Heritage Tree Committee sought 
new ways to encourage Oregonians in 
preserving and supporting our state's 
historically significant trees. Two pre-
vious winners, Brian French of As-
cending the Giants, and Katherine 
Mushel of Portland's Urban Tree Com-
mission, earned the award in 2015 and 
2016 respectively. 

 Submit your nominations 
To nominate a person or group for this 

award, please download, print and com-
plete the nomination application from the 
OTE website, at www.ortravelexperience.
com (Attach extra sheets as necessary to an-
swer the questions fully.) You may also tele-
phone OTE's Heritage Tree Program office 
to request a nomination form to be mailed 
to you. Application deadline is January 27, 
2017. Awardee(s) will be notified in March, 
and recognized at a statewide dedication cer-
emony held during Arbor Week (the first full 
week in April) each year. 

Your completed nomination form may be 
sent to: Maynard C Drawson Award, Oregon 
Travel Experience, 1500 Liberty St SE, Suite 
150, Salem, OR, 97302. For more informa-
tion telephone 503-373-0864 or email your 
nomination inquiries to OTE.
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As if Terry Porter becoming their men’s 
basketball head coach wasn’t enough cause 
for celebration this year, the University of 
Portland will also help lead the return of Gil-
gamesh Brewing’s craft beer honoring the for-
mer Portland Trailblazer. The Terry Porter, a 
limited edition American-style Porter Ale, ar-
rives next week at Oregon-based retailers and 
bars, with a release party at the University’s 
Pilot House on October 26 at 4:00PM.

Launched in 2015, The Terry Porter honors 
and raises funds for the Doernbecher Chil-
dren’s Hospital Foundation. For each 22oz. 
bottle sold in retail, Gilgamesh and its distri-
bution partner, Columbia Distributing, will 
donate $1 to the Foundation, as well as $20 for 
every half-barrel keg sold in bars and restau-
rants across Oregon. At the Gilgamesh Cam-
pus, $1 will be donated for every The Terry 
Porter pint purchased in the restaurant, and 
$2 during Blazer games. Patrons are encour-
aged to make additional donations as well.

“We are honored and thankful for the op-
portunity to continue working with an Oregon 
hero (Terry Porter). We are grateful that we 
have been blessed with this relationship and 
the ability to use our beer to raise funds for 
a great cause,” explained Matt Radtke, co-
owner of Gilgamesh Brewing. “With the sup-
port of the community, we were able to raise 
around $50,000 last year and hope to match 

that amount by the end of the Blazer season.”
”Nothing else should matter when a family 

is focusing on the health of their child—not 
where they can afford to stay, not where they 
will get their next meal or lay their head at 
night. Doernbecher is profoundly grateful to 
Terry Porter and to the philanthropic support 
of our community and Gilgamesh for continu-
ing to help us raise funds for the construction 
of the Gary & Christine Rood Family Pavilion, 
a new home for healing at OHSU,” said Jim 
Ervin, executive director of the Doernbecher 
Children’s Hospital Foundation.

“I am very excited to be a part of the second 
season of The Terry Porter and thrilled that 
University of Portland has also partnered in 
this great effort,” Porter said. “The first run 
received such a tremendous response last 
year and the donations support a wonder-
ful cause. Doernbecher Children’s Hospital 
takes care of so many families and provides 
such caring service to those in need. We talk 
about the importance of being active and car-
ing members of the community, this initiative 
brings both attention and resources to a great 
organization.”

In its typical community-driven spirit, Co-
lumbia Distributing’s Oregon President Mark 
Walen didn’t have to think twice about part-
nering with Gilgamesh for a second year. “We 
knew that if Matt and his brothers wanted to 

bring back The Terry Porter to benefit Doern-
becher we’d be all in again. The beer is too 
good, the cause too great to pass up.” 

OHSU Doernbecher Children’s Hospital is 
one of the nation’s Best Children’s Hospitals, 
ranked in the top 10 in the nation in 7 special-
ties. It is the only teaching hospital in Oregon 

and serves tens of thousands of children an-
nually. The Doernbecher Children’s Hospital 
Foundation is currently raising funds for a 
five-story guest house facility at the OHSU 
South Waterfront Campus, officially called 
the Gary & Christine Rood Family Pavilion. 
Approximately 49 percent of pediatric pa-

The Terry Porter Returns to Gilgamesh Brewing’s Seasonal Lineup
University of Portland hosting beer release party in honor of Trail Blazer great, now men’s basketball head coach

ANTHONY K. 
SMITH
OREGON STATE  
DIRECTOR NFIB

If you haven’t voted yet, consider this: an 
election is an opportunity. Past outcomes 
should not deter you, especially this time 
around.

With so many variables in play this year, 
from the candidates at 
the top of the ticket to the 
thousands of new voters 
who may be casting ballots 
for the first time because 
of Oregon’s new Motor 
Voter law, there has never 
been a better chance that 
your vote could make the 
difference in one or more 
key races.

Perhaps your preferred 
candidates consistently 
win. Maybe they never win. 

Regardless of the precise match-up, this could 
be your year, so make sure you vote – and if 
you’re feeling especially bold, let others around 
you know why you support or oppose a specific 
candidate or measure. You might be more influ-
ential than you give yourself credit for.

Regardless of party affiliations, what Oregon 
desperately needs right now is a small-busi-
ness majority – a coalition of elected officials 
in every level of government that will make 

entrepreneurism and Oregon small business-
es a top priority, not just an afterthought that 
sounds good on the campaign trail.

Across the country, and especially in Ore-
gon, small-business owners today are experi-
encing record-high levels of uncertainty. They 
simply can’t predict what government is going 
to do next – and how those decisions will af-
fect their businesses.

“What is uncertainty? Basically it is the in-
ability to anticipate the outcomes of impor-
tant future events which are critical to plan-
ning and forecasting for the firm,” according 
to the National Federation of Independent 
Business, which just came out last month 
with a new uncertainty index.

NFIB established this new barometer after 
noticing incredible increases in uncertainty 
measured by its monthly Small Business 
Economic Trends report, which it has been 
producing since 1973, and from its quadren-
nial Small Business Problems and Priorities 
survey. The Index is based on the frequency 
of ‘don’t know’ and ‘uncertain’ responses to 
six questions.

And what did NFIB’s Uncertainty Index re-
veal? A 42-year-record high in the past two 
months!

“High levels of uncertainty have a chilling 

effect on inventory investment, capital spend-
ing and hiring,” wrote the Index authors. “Be-
ing fairly confident about an outcome, good 
or bad, allows planning to occur, but having 
no clear direction on which to base a decision 
generally puts the decision on hold.”

The cumulative effect of this uncertainty 
creates a sort of economic paralysis. Small 
businesses are hesitant to make any big deci-
sions, such as whether to expand operations, 
hire new workers, or invest in technology. 
What can we do to address this problem? For 
starters, we can elect candidates that under-
stand this is a problem.

With the right people in office, we have a real 
opportunity to re-establish certainty for small 
businesses in Oregon – and we know what 
small businesses are looking for. Survey data 
shows consistently that entrepreneurs are 
looking for: lower and stable tax rates sensible 
regulations that are not overly burdensome 
affordable health care for their employees and 
an impartial judicial system that treats every-
one fairly.

More than anything, small business in Or-
egon needs time to catch its breath. In the 
last several years, we have seen so many big 
policy changes that long-term planning is 
nearly impossible. Paid sick time, minimum 

wage increases, increased costs for energy 
and healthcare – powerful politicians keep 
changing the deal on us. This will undoubt-
edly continue without a significant change in 
leadership.

The stakes are as high as they have ever 
been for Oregon’s small businesses. Among 
other vital decisions, Oregon voters will also 
have their final say on Measure 97, probably 
the most expensive campaign in state history 
– maybe you’ve noticed the ads.

If you already mailed in your ballot, good 
job – you’ve made the tough choices, but 
you’re not off the hook just yet. Until 8 p.m. 
on Election Day, you have an opportunity 
to influence this election. You can display a 
campaign sign, volunteer with a campaign to 
help get-out-the-vote, or help others to better 
understand the issues from a small-business 
perspective.

Our businesses are counting on us. Oregon 
can be a pro-small business state and every 
Oregonian can be a small-business voter. An 
election is an opportunity – let’s get this one 
right.

 Anthony K. Smith is Oregon state director 
for the National Federation of Independent 
Business.

An Election Is An Opportunity

continued from Terry Porter, pg 2
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Coffee Roasted on site  Food Made to Order

2725 Commercial street SE
503.581.1716

www.frenchpressroasters.com

Marion County’s Emergency Manager Ed 
Flick says, “Disasters happen.” It’s only a 
matter of when – not if. From the potential 
Cascadia Earthquake, to snow and ice, to 
floods or droughts – there are many types 
of disasters we can encounter at almost any 

time.
After our recent fall 

storm, we’re reminded of 
the power of Mother Na-
ture. And although the 
storm didn’t materialize 
in the Mid-Willamette 
Valley as punishing as 
forecast, as Oregonians 
we know it is essential to 
prepare for all types of 
winter weather. We were 
lucky – Manzanita and 
the Tillamook coast did 
not fare as well. 

Prepping for winter storms is a good start 
in preparing for catastrophic weather condi-
tions and other emergencies. We know that 
if the power goes out and roads are flooded 
or blocked by landslides or downed trees 
it’s important to have supplies on hand to 
keep us safe, warm and self-sufficient when 
needed.  

Whether it’s a winter storm or an earth-
quake, there are some simple things you can 
do to prepare. 

Make a plan: Plan on how you’re going to 
evacuate your house if necessary; drop, cov-
er and hold if there is an earthquake; gather 
supplies in case of evacuation; and commu-
nicate with your family.

Get a kit: Families are encouraged to have 
enough emergency supplies for a minimum 
of two weeks. In fact, emergency prepared-
ness professionals recommend having three 
emergency kits – a 72-hour go bag, a 7-day 
work kit, and a home kit with the suggested 
two weeks of supplies for each household 

member. Recommended kit items include 
water, food, medicine, first aid supplies, 
flashlight, radio and more. 

Stay informed: Be mindful of the hazards 
that could affect our area. Stay tuned to TV 
news, radio, and local officials for emergency 
notifications. Marion County posts active 
alerts on our website at www.co.marion.
or.us/Alerts. 

Thankfully, there are a lot of resources to 
help you prepare. Two of the best include 
“Red Cross Prepare!” (http://bit.ly/Pre-
pare_ResourceGuide) and “Living on Shaky 
Ground” (http://bit.ly/LivingOnShaky-
Ground). The local media and community 
partners have collaborated on a yearlong 
series (http://bit.ly/ThinkBigSeries) on 
emergency preparedness with information 
and tips on how you can prepare yourself for 
at home or away and ways to prepare your 
home. There’s also a guide for gathering sup-
plies over 24 weeks to help make assembling 
your emergency kit affordable.  

Additional resources include:
Federal Emergency Management Agency 

(FEMA): www.ready.gov
Mid-Willamette Valley High Water Watch: 

https://hww.onerain.com/home.php
Marion County Emergency Management: 

www.co.marion.or.us/PW/EmergencyMan-
agement/

The most important thing you can do is be 
aware of the possibilities and don’t take any 
unnecessary risks. Emergency preparedness 
doesn’t have to be complicated, but it does 
require some thought and action on your 
part. For many, a 72-hour go kit is a good 
place to start. Follow the 24-week kit builder 
and before long you and family will be pre-
pared.  

Commissioner Kevin Cameron can be 
reached at (503) 588-5212 or kcameron@
co.marion.or.us. 

KEVIN CAMERON
MARION 
COUNTY 
BOARD OF  
COMMISSIONERS

Emergency 
Preparedness

Mike Purcell, DDS, has joined Spinnaker 
Pediatric Dentistry (SPD). Purcell is the 
third dentist at the practice, joining Sean 
Cooper, DDS and Amanda Day, DDS. Purcell 
was introduced to patients and the commu-
nity at SPD’s Neighborhood Ice Cream Party 
in August.

Purcell hails from Pueblo, Colorado, where 
he practiced dentistry for nearly two de-
cades. He has experience in general dentistry 
and has a passion for working with children 
and their unique dental needs.

“I enjoy teaching patients healthy habits at 
a young age. Children who develop healthy 
habits early live happier and healthier lives.”

After earning his Doctorate of Dental Sci-
ences from Creighton University, he con-
tinued his education at a hospital-based 
pediatric dental program at the University 
of Nebraska Medical Center, where he met 
Cooper. Cooper is pleased to reunite with 

Purcell. 

“Dr. Purcell brings an amazing set of skills 
and experience to Spinnaker Pediatric Den-
tistry. We are happy to have him here.  He 
brings additional diversity of experience to 
the practice,” said Cooper.

Spinnaker Pediatric Dentistry (SPD) spe-
cializes in comprehensive dental care for 
patients ages 0-14. SPD provides a variety 
of procedures and treatments including 
checkups, exams; tooth-colored fillings and 
crowns; dental sealants; air abrasion; laser 
dentistry; laser frenectomy/tongue tie re-
lease; general anesthesia and oral conscious 
sedation; nitrous oxide; and thumb-sucking 
treatments.  Additionally, SPD is certified in 
pediatric advanced life support (PALS).  The 
American Academy of Pediatric Dentistry 
recommends that children be seen by a den-
tist by the age of one or within six months 
after his or her first tooth comes in.  

www.Spinpedo.com or 503-363-5865

Mike Purcell, DDS, 
Joins Spinnaker 
Pediatric Dentistry



Page 24 Salem Business Journal November 2016

Nominations Are In 
For The 20Th Annual 
Crystal Apple Awards!

Forty-seven local educational professionals 
are nominated for a Crystal Apple Award—
an annual honor celebrating education ex-
cellence in Salem-Keizer.

The 2016 list of nominees consists of teach-
ers, instructional assistants, administra-
tion, office managers and district support 
professionals. The 20th annual event is set 
for Thursday, Nov. 3 at Salem’s Historic 
Elsinore Theatre. All nominees will be cel-
ebrated at the ceremony, and a chosen num-
ber of honorees will receive a Crystal Apple 
Award.

The Crystal Apple Awards Committee will 
visit each nominee’s school between now 
and the event to present a nomination cer-
tificate and a book bag filled with gifts of con-

gratulations.
The Crystal Apple Business Partnership 

Award will be given to a local business or or-
ganization that has continuously supported 
and advocated for education and student 
success in the Salem-Keizer School District.

The awards ceremony is open the public, 
and tickets can be purchased at the Elsinore 
Box Office (503) 375-3574, online at www.
ticketswest.com, and all Tickets West loca-
tions.

The 2016 Crystal Apple Awards are pre-
sented by the Salem-Keizer Education Foun-
dation in partnership with the Salem-Keizer 
School District and the Salem and Keizer 
Chamber of Commerce.

Leo Aguilar-Weaver Instructional Assistant 
North Salem High School, 

Monique Aguilar-Weaver, Teacher, North Sa-
lem High School

Amanda Anundi, ELD Teacher, Parrish Middle 
School

Sue Apodaca, Instructional Assistant- SPED, 
Crossler Middle School

Brian Bell, Teacher, North Salem High School
Eric Bradfield, Application Developer, Tech-

nology
Devin Brown, Student Mentor, North Salem 

High School
Liz Cavaille, SPED Teacher, Forest Ridge El-

ementary
Alvaro Centeno, Teacher, Hoover Elementary
Julie Cherry, Teacher, Leslie Middle School
Natalie Clark, Teacher, Kennedy Elementary
Shauna Coleman, Lead Custodian, Cum-

mings Elementary
JoAnna Corwin, Security Monitor, Stephins 

Middle School
Michael Curry, Teacher, Sprage High School
Vickie Dull, Speech Pathologist, Stephens 

Middle School
Joseph Dull, Custodian, McNary High School
Donna Dunham, Instructional Assistant- 

SPED, Liberty Elementary
Gary Etchemendy, Principal, Englewood El-

ementary
Nichole Fox, Teacher, Weddle Elementary
Julianna Gibbons, Teacher, South Salem High 

School
Jolie Gilman, Bookkeeper, West Salem High 

School
John Haus, Teacher, McKay High School
Ana Hernandez, Bilingual IA, Grant Elemen-

tary
Jeff James, Teacher, Liberty Elementary

Jason Kline, Teacher, Eagle Charter School
Aimee Leaton, Teacher, Stephens Middle 

School
Shelly Mackerell, School Office Specialist, 

Pringle Elementary
Michelle Mills, Counselor, Gubser Elementary
Tricia Nelson, Principal, Waldo Middle School
Stephanie Nguyen, Behavior Specialist, Ste-

phens Middle School
Pat Ozenna, Teacher, Cummings Elementary
Katie Penhollow, Instructional Assistant- 

SPED, Clear Lake Elementary
Christina Pierce, Teacher- FACS, Waldo Mid-

dle School
Danielle Rabenberg, Teacher, Scott Elemen-

tary
Jakcelyn Renzema, Teacher, Harritt Elemen-

tary
Bill Roberts, Teacher, Blanchet Catholic 

School
Terry Sanders, Transportation Router, Trans-

portation
Bridget Schreiner, Teacher, Abiqua Academy
Kim Siegrist, Counselor, Four Corners El-

ementary
Marianne Silvestre, Instructional Coach- ELA, 

Roberts Early College High School
Matthew Smith, Teacher, South Salem High 

School
Robin Smith, Dean of Students
Blanchet Catholic School
Bill Snyder, Teacher, South Salem High 

School
Cathy Sparks, Teacher, McKay High School
Elizabeth Stephens, Teacher, Salem Heights 

Elementary
Leslie Van Meter, Teacher, Roberts Teen Par-

ent Program
Dinah Walsh, Office Manager, CTEC

Nominated Teachers

Thank You Reception To 
Be Held For Outgoing 
Mayor, Councilors

In recognition for their countless hours of 
volunteer service to the City, a reception will 
be held on November 9 for outgoing Mayor 
Anna Peterson and City councilors Diana 
Dickey and Warren Bednarz. It will be locat-
ed in the Willamette Ballroom of the Salem 
Convention Center. Doors open at 5:30 p.m. 
and the program begins at 6 p.m. The public 
is invited to attend. 

Mayor Anna Peterson first took office on 
January 11, 2011 and served three terms in 
office. A strong proponent of public safety, 
economic development, and cultural diver-

sity, she actively sought collaboration with 
other government entities. 

Councilor Diana Dickey served two terms 
representing Ward 5 starting in 2009. She 
has been a strong advocate for public safety, 
parks and neighborhood revitalization. 

Councilor Warren Bednarz has served 
since 2012 representing Ward 7. He was a 
supporter of transportation improvements 
within the city, and improving public safety. 
All three City Council members' terms end 
on December 31, 2016.

Leased Office Building with 
Apartment Site in Salem, and Gooch 
Falls within Willamette National 
Forest -- All on the Auction Block

Thirty properties located in Oregon are be-
ing offered in Realty Marketing/Northwest’s 
Fall 2016 Auction.

Properties generating interest in Salem, 
Marion County, and Linn County are:

• Two-story 9,938± square foot leased of-
fice building with 15,246± square foot in-
fill apartment site and strategic location, at 
Liberty Street NE and Broadway Street NE, 
near downtown Salem. Offered in bulk at 
$1,225,000, or individually at $850,000 for 
the office building and $375,000 for the de-
velopment site

• Gooch Falls - rare opportunity to acquire 
40± acre private reserve with well-stocked 
stands of 60-year-old timber along Marion 
Creek, near trailhead to Mt. Jefferson Wil-
derness Area. Homestead in 1880s of Na-
thaniel Gooch. $485,000

Additional properties in Marion and Linn 

Counties are a 19.5± acre tract with North 
Santiam River and Highway 22 frontage be-
tween Gates and Mill City, and a 197± acre 
timber tract east of Marion Forks. $92,500 
and $95,000

The Auction also includes properties being 
sold by lenders and a liquidating trustee in 
Bend, Roseburg, Shedd, Florence, Medford, 
and Vale.

Sealed Bids are due November 15, 2016.
“There are no hidden reserve prices and 

no opening bids in a Realty Marketing/
Northwest Auction, providing a transparent 
bidding process for all buyers” according to 
John Rosenthal, President and Principal Or-
egon Broker.

Leased Office Building with Apartment Site 
in Salem, and Gooch Falls within Willamette 
National Forest -- All on the Auction Block

tients reside in rural Oregon or neighboring 
states. The Rood Family Pavilion will provide 
housing for these families, as well as other 
families whose loved ones are OHSU pa-
tients. Beyond providing an affordable place 
to sleep, the Rood Family Pavilion will foster 
community healing. Each residential floor is 
designed with spaces for families to talk about 
their shared experiences, and to support one 
another in the process.

Once located in the woods of Turner, Or-
egon, Gilgamesh Brewing has expanded and 
moved into a new facility in South Salem on 
Madrona Avenue. The three Radtke broth-
ers, and their father, Lee, spent the summer 
of 2012 recreating a former grass seed ware-
house into a full scale brewery. They also 
transformed the warehouse office building 
into a handcrafted restaurant featuring cus-
tom woodwork and metal fabrication. Prin-

gle Creek runs along the covered back patio 
which opens up into the property’s large back 
yard creating a nice ambiance. The Gilgamesh 
motto is “a beer for everyone” and the range of 
selection provides the delicious proof.

More at gilgameshbrewing.com/terryporter. 
Columbia Distributing is one of the nation’s 

finest beer, cider, and non-alcoholic bever-
age distributors. Headquartered in Portland, 
Oregon, the company has been delivering the 
best-known brands in the beverage business 
since 1935. Today Columbia Distributing and 
its 3,000+ employees service over 20,000 
retail customers covering more than 135,000 
square miles in Oregon, Washington, and 
California. The company’s success is based on 
the deep-rooted tradition of delivering quality 
products, timely service, and a genuine con-
cern for customers’ needs. 

More at coldist.com. 

continued from Terry Porter, pg 22
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Willamette Water Supply 
Pipeline Construction Begins 

The first pieces of pipe for the Willamette 
Water Supply are installed, marking a signif-
icant milestone for the regional water system 
partnership between the Tualatin Valley Wa-
ter District (TVWD) and City of Hillsboro as 
pipeline construction is now underway. 

"This is a historic event," said Dave Kraska 
Program Director. "Installing this first pipe 
brings to life the vision and good planning 
taken by TVWD and the City of Hillsboro 
over the years. It is the first of many pieces 
of pipe that will stretch across Washington 
County, creating a regional, reliable and re-
silient drinking water supply." 

The system includes about 30 miles of 
mostly 66-inch diameter water pipeline, 
water storage tanks, water intake improve-
ments on the mid-Willamette River at Wil-
sonville, and a water treatment plant. The 
first pieces of pipe were installed on the 
Kinsman Road Partnership Project by crews 
from Emery & Sons Construction Group 

based out of Salem, Oregon. The City of Wil-
sonville, with partial federal aid assistance 
from the Federal Highway Administration, 
is constructing the project. Collaboration on 
the cost-saving opportunity project began 
in July with work to extend Kinsman Road. 
Partnering on existing infrastructure proj-
ects helps minimize traffic and construction 
impacts to the nearby community, and saves 
money by sharing construction and project 
management costs among agencies. Pipe for 
this project is being produced by Northwest 
Pipe Company, based in the Portland area. 
Local production of the large-diameter pipe 
will save the Project and ratepayers in truck-
ing costs, a nd benefits the local economy. 

Two other projects along the pipeline route 
are underway, including a partnership with 
Washington County for work on the 124th 
Avenue Partnership Project, which extends 
SW 124th Avenue north from Wilsonville to 
Tualatin-Sherwood Road, and initial work 

on the South Hillsboro Pipeline Project, the 
portion of the pipeline to be installed in co-
ordination with the extension of Cornelius 
Pass Road through the new South Hillsboro 
development. 

The mid-Willamette River at Wilsonville 
will be the new water supply source for the 
Willamette Water Supply System. Although 
current demands are met through other 
sources, the addition of a new source will 
provide improved water supply reliability 
and system resiliency. Developing an addi-
tional water supply through a partnership 
supports the region's plans for responsible 
growth within the urban growth boundary. 
The earthquake-resilient system is on sched-
ule to deliver water by 2026. For more infor-
mation about the Willamette Water Supply 
Program, visit www.OurReliableWater.org 
or call 503-941-4570. 

First Pipe on truck

State 
Issues 
Order 
To Stop 
License 
Plate 
Marketing

Application to launch ‘Keep Portland 
Weird’ plate not filed with DMV

Oregon Department of Justice has issued a 
cease-and-desist order to the organizer of an 
online fundraising campaign to launch a new 
vehicle license plate.

The campaign for a proposed “Keep Port-
land Weird” plate was launched last week on 
Kickstarter.com, but the organizer has not 
complied with state law by applying for a 
new plate with DMV. DMV provided the or-
ganizer with information on Oregon require-
ments to launch a new plate months ago.

The launch of a new license plate must fol-
low a prescribed process, so DMV and DOJ 
issued a cease-and-desist order for the fun-
draising campaign until the plate has been 
approved for production.

“Our main concern at this point is that po-
tential backers may assume the application 
has been filed by a qualified non-profit orga-
nization, and that the plate design has been 
approved for production if the organizer 
meets his funding goal,” DMV Administra-
tor Tom McClellan said. “For a successful 
launch of a new plate, an applicant must 
qualify and follow the process set forth in 
Oregon law. We think it may be misleading 
to potential backers to launch a fundraising 
campaign before fulfilling the application re-
quirements.”

Oregon statutes and rules require the spon-
sor of a new special plate to meet the follow-
ing requirements before selling vouchers 
through any marketing effort, including an 
online Kickstarter campaign:

* The organization must qualify as a 
nonprofit 501(c)(3) and comply with  pre-
approval process steps before submitting 
an Application for Approval of a Special 
Registration Plate. This application form is 
included in DMV’s Oregon Special Regis-
tration Plates Application Guide. DMV has 
not received an application from East Peak, 
LLC or any other organization to apply for a 
“Keep Portland Weird” plate.

* A nonprofit organization must provide 
supporting documentation, including: writ-
ten documentation that the group is regis-
tered with the Internal Revenue Service, ar-
ticles of incorporation, IRS tax identification 
number for the 501(c)(3) non-profit, and 
proof the organization is physically located 

in Oregon.
* Organization must submit a $5,000 pre-

approval fee to cover DMV’s costs to review 
the application and requested plate design.

* Application clearly states that the pre-sale 
of 3,000 plates may begin only after initial 
approval of the plate design.

* Application clearly states the design is 
subject to DMV approval, which in part in-
cludes DMV coordinating with law enforce-

ment and the plate manufacturer for approv-
al. The “Keep Portland Weird” plate design 
included on the Kickstarter page and shown 
in the news story has not been submitted for 
approval to DMV.

The Oregon Special Registration Plates 
Application Guide (DMV form 735-7410) is 
available on DMV’s website and has been 
provided to the organizer: http://www.odot.

state.or.us/forms/dmv/7410.pdf
Any time you need to visit an Oregon DMV 

office in person, DMV suggests that you visit 
OregonDMV.com to make sure you have ev-
erything you need. If you just need to renew 
your vehicle registration, you can do that 
online at OregonDMV.com for passenger ve-
hicles and a few other types of vehicles, such 
as travel trailers.
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Store Locations
215 SW 4th St Corvallis
541-752-0040
M-Sat  8:30am-9:00pm
Sun 9:00am-7:00pm
Book Buying 
M-Sat 9:00am-5:00pm & 
Sunday 11:00am-5:00pm 

Salem Downtown
450 Court St NE Salem
503-361-1235
M-Sat 9:00am-9:00
Sunday 10:00am-7:00pm
Book Buying until 5:00pm, 7 days a week

Salem East
2235 Lancaster Dr. NE Salem
971-600-3831
M-Sat 7:00am-9:00pm
Sunday 9:00am-7:00pm
Book Buying
M-Sat 9:00am-5:00pm
Sunday 10:00am-5:00pm

The Book Bin is a locally 
owned, family operated busi-
ness that has been in the same 
family since 1984. Three genera-
tions currently spend their time 
between the Corvallis store and 
the two Salem stores.

Become A  
 Minister Today

429 Court Street NE, Salem
Tel: 503-585-2450, Fax: 503-585-0205

info@lafky.com

Lafky & 
Lafky

We counsel and represent 
clients in Oregon proceed-
ings, including State Feder-
al and Municipal Courts and 
administrative agencies.
Our attorneys provide liti-

gation services in many ar-
eas of practice and are dedi-
cated to achieving excellent 
results for our clients in the 
most cost effective manner 
possible.

310 Kearney St SE, Salem  
(503) 585-7070

8:00 am – 10:00 pm
Menu at:

gerryfrankskonditorei.com

Delightful 
Breakfast 
Lunch &  
Dinner

SMI is supported by a grant of Transient Occupancy Tax from the City of Salem and by the Oregon Arts Commission 

World Beat Gallery 
189 Liberty St. NE | Suite 107 | Salem
503-581-2004 | salemmulticultural.org

Sept. 7, 2016 to Jan. 11, 2017

Eko
Show!for

Lagos, Nigeria
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Mon-Fri, 10-7pm, Sat, 10-5pm, 971 304-7071

Historic Reed Opera House 
Underground, Downtown Salem

The Space Concert Club
Since the first show in May, there have 

been many changes to The Space Concert 
Club, 1128 Edgewater ST NW.

Brand new glassware, pints, tumblers, 
rocks, shots, and wine glasses all adorn the 
bar. New glasses mean that the drinks will 
be cooler, cleaner, and provide a larger range 
of creative cocktails. Glasses provided by 
Southern Glazers Wine & Spirits

The expanded menu is a hugh milestone for 
Salem's vegans. Twenty new items have been 
added to the menu. The housemade peanut 
sause and the housemade vegan queso are 
only a start. 

Lastly they have new open hours:  
Tues-Sunday, 4pm-1am, and minors wel-
come til 9pm.

The menu is very healthy  
SpaceConcertClub.com
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RICHDUNCANCONSTRUCTION.COM  | 503-390-4999

CALL TODAY TO SEE OUR DIFFERENCE CCB# 158330 WA# RICHDC928DE

EquitablE CEntEr Oak Park DEntal WallaCE rOaD ShEll



Page 30 Salem Business Journal November 2016

Don't Be a Turkey
List  with me



November 2016 Salem Business Journal Page 31

John L. Scott Real Estate
Office - 503-585-0100

salemoffice.johnlscott.com

• Interactive Map With GPS • Location 
Based Search • MIs/Property 

Number Search • Extensive Search 
Criteria Options • Road And  

Satellite Map Views• Comprehensive 
Property Details With Photos • Built 

In Sharing Tools • Driving Directions 
• Mortgage Calculator

SIMPLY TYPE IN YOUR
 BROWSER JLSAPP.COM

I enjoy working for John L. Scott, Salem.  Pam McCarthy 
is honest. In 35 years I have worked for only two agencies.  
Pam sets her standards above the others.  I enjoy real estate 
because I like to see a transaction come together with both 
the seller and the buyer satisfied. I believe that honesty is 
most  important element of any business. John L. Scott is 
more than just a good name in the real estate community, 
it's a history of integrity. I am active all over the Willamette 
valley, enjoy living in Salem and taking advantage of our 
great outdoors. You can find me fishing or hunting when 
I'm not at work. 

Welcome
Dave Herber



TM

503.364.7999 
2096 Mission Street SE
www.valleycu.org Federally insured

by NCUA

Open a Valley checking account 
with direct deposit in November

and be entered to win an
Amazon Echo on November 30th!

Free debit card

Free mobile deposit

Free mobile app

Free online banking

Free online bill pay

30,000 surcharge free ATMs

Free overdraft protection

Free paperless eStatements

VALLEY CHECKING INCLUDES:

Come see or call us today for more information to open your Valley checking account!


