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*Credit qualifi cations and other restrictions apply. Contact credit union for details. Federally insured by NCUA

503.364.7999 | www.valleycu.org

  10, 15 and 30 Year Fixed Rate   First Time Homebuyers

By Michael Patrick O’Connor
When Roger Yost came to Salem and start-

ed buying buildings here in the early 2000’s, 
the man made a splash, which was apropos, 
as he once was the marketing genius that 
made Jantzen swimwear a worldwide leader.

It has been more than a decade since I last 
interviewed Yost, a man who is quite the 

raconteur, so I was flattered that he would 
entrust me with breaking the news that he is 
now selling the historic Reed Opera House, 
which he painstakingly restored to its 1870 
splendor, for $4,650,000.

The Reed had seen better days when Yost 
purchased the building and set about re-
storing her.  She proved to be high mainte-

nance.  Elevators had to be brought up to 
code.  When Yost took her off the market, 
she was a gal of a certain age as far as an 
historic building goes and could experience 
hot flashes, so some 20 HVAC units were re-
placed.  The ballroom needed a facelift and 
got one from floor to ceiling.  Individual of-
fice spaces, restaurant locations, and retail 

spaces needed sprucing up, too.  Then there 
was the replacement of the roof, a job that 
included restoring its cornices, pediment, 
and Italianate brackets.  Some $2,000,000 
went into restoring the Reed.  It proved to be 
a labor of love.

Today the Reed is fully occupied, and there 
is even a waiting list of potential tenants 

REED OPERA HOUSE SOLD

Meet The New Downtown Salem

Hazel Patton T.J. Sullivan Gail Doty Jim Vu

Continued on page 3
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INTEGRITY
503-587-1600
2110 Mission St SE, Suite 310, Salem 97302

Dallas Move-In Ready!
Delightful one level home with all you need to live comfortably. 
Clean and ready to move into. New deck, refrigerator, washer 
and dryer included. Kitchen has pantry and downdraft Jen-
nAir range, formal and informal eating areas. Master bath has 
dual sinks. Won't last long see today! (717050) Roger Elliott - 

Principal Broker – Licensed in Oregon 503-569-5003

CREEKSIDE GOLF CLUB ESTATES!
Light, bright & open living. 4 bdrm, 2.5 ba, 2299 sq. ft. home on 
.12 acre lot. High ceilings on main level. SS appliances, island 
& tile counters in kitchen. Large, vaulted master with walk-in 
closet & jetted tub. 3 car garage. Flexible living and easy to 

maintain. $355,000 (716936)

Small Acreage near Turner & Aumsville! Spacious home 
w/ large living room w/ serene views & large family room at-
tached to dining & kitchen. Kitchen boasts storage & newer 
gas cooktop, dishwasher, island w/ sink, desk & appliances 
incl. Gas stove in FR and large master w/ 2 closets. 2 tax 
lots & w/ fenced pasture & orchard of pears, apples, plums, 
grapes, currants & berries. 2 large sheds. Raised garden 
beds, Hot tub, gas BBQ hookup! Recent updates, vinyl win-
dows, roof, furnace & WH. (717183) Trevor Elliott - Broker –  

Licensed in Oregon 503-602-1039

A HOME WITH CHARACTER!
Established neighborhood with highly desirable school district! 
3 bdrms, 2.5 ba, 2633 sq. ft. home on .20 acre lot. Large great 
room w/cozy gas fireplace. Spacious kitchen w/lots of cup-
boards, wet bar & eating area with slider to deck with a view. 
Formal dining also. Master on the main also with access to 

deck. Lots of storage. $369,900 (717035)

Perrdydale School & Tranquility Defined! Listen to the 
creek on your porch of private 5.7 acres surrounded by oaks 
& your own red barn. Peace & comfort in custom built and en-
ergy eff. home with lifetime roof, Anderson windows & doors, 
reclaimed wood ceiling, wood stove, ductless heat pumps & 
marathon WH. Braz. Cherry HW floors & well-appointed fin-
ishes. Dog wash in 4th bath. 30x40 barn w/ 16x40 loft area. 
Chicken coop, garden & horse barn w/ stalls. Tree house & fire 

pit area. (715564) Trevor Elliott – Broker 503-602-1039

Watch the Sunset from your deck when you build your 
dream home on this hard to find South East Salem Lot. This 
lot is perfect for a daylight basement home. Lot 19 is .28 Acres. 

(715971) Roger Elliott -Principal Broker 503-569-5003.

NEW CONSTRUCTION!
Hard to find house 
in town with extra 

garage/shop (29x24). 
3 bdrm, 2 ba, 1900 
sq. ft. home on .14 

acre lot. 2 story open 
floor plan with vaulted 

ceilings, granite 
counters & carpet/

laminate floors. Buyer 
can select finish op-

tions. Completion date 
expected in Sept.  

$329,500 (716988)
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Hazel Patton, Caren 
Ann Jackson, Gail 
Doty, Michael Liv-
ingston, Jim Vu and 
TJ Sullivan are spear-
heading the new SMSA  
(Salem Main Street As-
sociation).

It's exciting to see 
all the buzz today in 
Downtown Salem.

Hazel Patton is no 
stranger to the past 
and future of Salem. 
Her work on local his-
toric preservation proj-
ects and her visionary

drive is very well respected in Salem, and 
will certainly result in an even more vibrant 
Downtown core.

SMSA will function as a non-profit 501- C3. 
Job one is to get owners and businesses 

together in a collaborative, functioning ma-
chine to promote Downtown.

Hazel is already well 
on her way. Patton 
picks up the phone and 
everyone listens. More 
important, they act.

Over the years Down-
town Salem has seen 
its share of Downtown 
Organizations. The 
streets are paved with 
good intentions.

This SMSA is quite 
different. The ante is 
up on investments in 
today's Downtown Sa-
lem and the players are 
more serious than ever.

Following the formula set by Oregon Main 
Street, a national network that helps cities re-
vitalize, SMSA is planning for committees to 

drive projects and promotions. Get ready 
Downtown..for Hazel Patton and her band of 
movers and shakers. 

Hazel Patton, Salem Main Street Assoc.

Meet The New 
Downtown Salem

Ron Hays

Ron Hays serves as the President of the De-
partment of Mission Advancement (DMA), a 
subsidiary of the Mt. West Investment Cor-
poration. DMA provides assistance to our 
company’s philanthropic outreach coupled 
with the provision of technical assistance 
and consult to nonprofit leadership.

Ron joined our team in February, 2013 

following over seven years as President of 
Marion-Polk Food Share. A native Orego-
nian, Ron resides with his wife Linda in their 
home that was originally his grandparents’ 
home in the rural Mt. Angel-Scotts Mills 
area.

Ron holds a Bachelor of Science degree 
from Eastern Oregon University and an Ex-
ecutive Masters’ degree in Business Admin-
istration from George Fox University. He has 
served as an adjunct professor in the George 
Fox University MBA Program.

Ron held his paramedic license for over 
35 years and worked in emergency medical 
care and international disaster relief and de-
velopment work in North America, Central 
America, South America, Europe, Asia, and 
Africa prior to entering nonprofit manage-
ment. Ron’s disaster relief work included 
the refugee camps in Rwanda immediately 
after the holocaust, working in the rescue 
at Ground Zero in NYC immediately follow-
ing 9/11, and working both in Sri Lanka and 
Indonesia following the devastating tsunami 
that occurred December 26th, 2004.

E x e c u t i v e  P r o f i l e
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NEW 2017 CADILLAC XT5
A thoroughly progressive vehicle both inside and out, the XT5 was designed to 

accommodate your needs, while expressing your distinctive sense of style.

WITH OVER 40 NEW CADILLAC VEHICLES IN STOCK, 
YOU WILL FIND THE PERFECT ONE FOR YOU.

CAPITOL CADILLAC
VIEW OUR LARGE INVENTORY OF NEW 
CADILLAC MODELS AT

cap-cadillac.com

LOCATION
2855 Maple Ave. NE.
Salem, Oregon

SALES
800.888.0591
Mon-Sat 9am-8pm
Sunday 10am-7pm

SERVICE
503.316.4250
Mon-Fri 7am-6pm
Saturday 8am-5pm
Sunday Closed

Peter Courtney Minto Island Bridge Opens to the Public on April 28 
On Friday, April 28 at 6 a.m., the City of 

Salem will open the Peter Courtney Minto 
Island Bridge to the public. The bridge will 
remain open until June, when it will be tem-
porarily closed to allow the contractor to 
safely remove the temporary work structures 
and finish concrete walls, sidewalks, and 
landscaping. This final construction phase 
must wait until June due to environmental 
regulations and requirements limiting access 

in the Willamette Slough. The City will hold 
a public Grand Opening ceremony in Au-
gust to celebrate the official, and permanent, 
opening of the bridge.

The new bridge connects a newly paved 
trail with the Minto Conservation Area and 
1,200 acres of Minto Brown Island Park. Be-
cause the Conservation Area contains sen-
sitive habitat and wildlife, the City reminds 
residents to stay on the trail and keep their 

pets on leashes.
“The Peter Courtney Bridge is the realiza-

tion of a decades-old community plan to con-
nect Minto Island to the rest of Salem,” says 
Salem Mayor Chuck Bennett. “The bridge is 
an iconic and valuable addition to Oregon’s 
capital city.”

First envisioned in 1975, the Peter Court-
ney Minto Island Bridge and Trail is the last 
critical link in connecting 1,300 acres of City 

parks and nearly 30 miles of trails between 
South Salem, Downtown, and West Salem. 
When combined, this acreage is larger than 
New York City’s Central Park. To learn more 
about the project, and to sign up for Grand 
Opening updates, please visit the project 
page at the City of Salem website link below.

www.cityofsalem.net/mintobridge 

The Completion of the Peter Courtney Minto Island Bridge paves the way for the long awaited Salem Marathon, which will run without the use of city streets
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If you are an Oregon Voter,You have it 
easy.   You don't have to stand in line.  You 
don't have to wait hours on election day to 

get to cast your ballot.
Your ballot is MAILED 

to you.  You do have to 
get it back to the Marion 
County Clerk.  It can be 
hand delivered at 555 
Court St NE in Suite 2130 
in Salem.

It can be placed a com-
munity box that various 
businesses, like Roth's 
Grocery provide.  

It can also be mailed 
back, just for the price of a postage letter.  

Oh Dear, will my right to vote cost me 

money?   From my position, high atop the 
Capitol building it seems to me the tax pay-
ers in Marion County will pay the bill if the 
County Clerk pays the return cost for voters 
living outside of Oregon if they are Veterans 
serving our nation. 

It seems  the people who deserve help with 
the ballot return costs are those Veterans 
who are far away, serving and saving Ameri-
can's right to vote. 

Marion County Voters should be happy 
to pay the Veterans ballot return costs, but 
folks residing in Marion County should hand 
deliver their ballot to one of the free options, 
or happily pay their postage costs.

Voting In Oregon

By Beth Casper 
Special to the Salem Business Journal
Barnwood Naturals preserves history by 

reclaiming wood and metal from soon-to-be-
demolished buildings and repurposing them 
as floors, walls, conference tables and any-
thing else requested by the customer.

Most of the old-growth wood ends up in 
commercial buildings like restaurants and 
hotels. 

“We get to build really fun designs after 
working with architects and designers,” said 
owner Bruce Wadleigh. “They come up with 
wild ideas.”

Recently, Barnwood Naturals made 114 
desk tops for a hotel in New York out of sal-
vaged Oregon white oak and a huge confer-
ence table for Willamette Community Bank 
at the old Boise Cascade site in Salem.

Barnwood Naturals got its start in 2006 
when Wadleigh’s friend asked for his help to 
dismantle an old barn. One look at the beau-
tiful old wood planks and Wadleigh knew he 
had to leave his mortgage banking and devel-
opment career.

About 11 years later, Barnwood Naturals 
has completed projects across the country, 
been featured on national television and re-
claimed more than 2 million board feet of old 
growth.

Its practices have earned it EarthWISE cer-
tification through Marion County—showcas-
ing its efforts to conserve precious resources 
and tread lightly on the environment.

The EarthWISE program is a free business 
environmental assistance program of Mari-
on County. EarthWISE staff helps businesses 
recycle, save energy, reduce waste and much 
more. To earn certification, a business meets 
criteria in six areas. Barnwood Naturals is 
one of more than 150 EarthWISE businesses 
and organizations in Marion County.

Its business has grown so much that an-
other 20,000 square feet of space has been 
leased to accommodate a sawmill. In the 
past, wood was milled in Portland.

“We are moving into a bigger building be-
hind the shop, which will be a full service 
mill,” Wadleigh said. “We are becoming 
more of a one-stop shop.”

The new space will also feature a show-
room. 

Barnwood Naturals built the new mill 
space and showroom with a minimal envi-
ronmental footprint.

The showroom subfloor is made of sal-
vaged pieces of plywood. And the company 
spent almost $10,000 to switch the lighting 

Barnwood Naturals 
prove once is not 
enough

It can be  
placed a  
community  
box that  
various  
businesses, like 
Roth's Grocery 
provide.

310 Kearney St SE, Salem  
(503) 585-7070

8:00 am – 10:00 pm
Menu at:

gerryfrankskonditorei.com

Delightful Breakfast 
Lunch & Dinner
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ANTHONY K. 
SMITH
OREGON STATE  
DIRECTOR NFIB

It's Tax Day and Oregonians rallied in Sa-
lem this afternoon to call on corporations to 
step up and pay their fair share in taxes to 
avert deep cuts and make long overdue in-
vestments in Oregon families. 

Big business pays the lowest taxes in the 
country here in Oregon. Meanwhile, our 
state faces a $1.6 billion budget deficit that 
would mean devastating cuts to our schools, 
health care, and family services. On Monday, 
the co-chairs of the Legislature's Joint Com-

mittee on Ways and Means released a sober-
ing look at what will happen if corporations 
don't step up to pay their fair share:

350,000 low-income Oregonians will lose 
their health care

Oregon's class sizes, already the third larg-
est in the country, will rise as 3,000 teachers 
are laid off

In-home care for seniors, workforce devel-
opment, and mental health and substance 
abuse programs will all see deep cuts

Amber Halbert is the co-owner of High 
Ridge Construction in Springfield and a 
member of Main Street Alliance of Oregon. 
Small businesses across the state are calling 
on big business to step up this Legislative 
session. 

"More than 90% of businesses in Oregon 
are small businesses,” Amber said. “We de-
pend on a strong economy and a strong com-
munity to support our work. We know that 
investing in our communities by paying our 

fair share in taxes doesn’t hurt our bottom 
line, it’s actually good for business." 

“The choice to invest in Oregon families is 
clear,” said Hannah Love, campaign man-
ager for A Better Oregon. “We can boost our 
graduation rates, make sure every Oregonian 
has access to health care and improve the 
lives of families across the state. It’s time for 
big business to do the right thing.”

Oregonians Rally On Tax Day To Urge Big Business To Pay Its Fair Share 

The 2017 Oregon legislative session is now 
more than halfway there to reaching its con-
stitutional adjournment deadline of July 
10. The “first chamber deadline” for bills to 
move out of committee passed April 18 – and 
with it a vast number of bills met their de-
mise, some before ever being heard in com-
mittee, others failing to move forward for a 
lack of support from a majority of committee 

members.
Many measures are 

moving forward and on 
their way to becoming law, 
mostly non-controversial 
bills that have broad bi-
partisan support and have 
been in the works since 
the legislature adjourned 
back in 2016 (or before). 
Yet some are quite con-
tentious – and if those 
proposals make it to the 
floor for what could end 

up as a series of highly partisan votes, many 
in and around the Capitol worry about what 
that could mean for the Legislature’s work 
that is still in progress – the work they are re-
quired to do, like balancing the state budget, 
and the work that they have set out to tackle 
this year, like passing a major transportation 
funding package.

The legislative vetting of the big-ticket 
items, however, has only just begun. We 
know from the last revenue forecast that in 
the coming biennium, Oregon will be $1.6 
billion short of what state government says it 
needs to maintain current service levels. Of-
ten de-emphasized in this conversation is the 
fact that Oregon is on pace to bring in well 
over $1 billion in new revenue in the next two 
years, meaning that the shortfall is a result 
of the rapidly growing costs of state govern-
ment. When the next revenue forecast comes 
out later this month, budget writers will be 
able to roll up their sleeves and start working 
with the actual numbers.

Members of the Joint Committee on Ways 
and Means (the Legislature’s budget com-
mittee) have been anything but idle recently. 
Just days after releasing a detailed list of 
possible cuts, five members of the budget 
committee presented a cost-containment 
plan that included temporary and long-term 

actions that the Legislature should consider 
to “curb future budget growth.”

At least one of these proposals has already 
gone into effect. The day before the com-
mittee members released their memo, Gov. 
Kate Brown announced a hiring freeze on 
new state workers by executive order. Her 
plan calls for a two-month freeze while the 
five-member budget committee memo calls 
for a two-year freeze. Senate Republicans 
called for the same longer-term approach 
just hours before the executive order was an-
nounced, citing potential budget savings of 
up to $790 million per biennium, about half 
the $1.6 billion shortfall figure, based on an 
initial analysis from the Legislative Fiscal Of-
fice (LFO).

Other notable elements of the cost-contain-
ment memo include limiting state govern-
ment full-time equivalent positions to 1 per-
cent of the population instead of the current 
limit of 1.5 percent of the population, specific 
proposals to reduce Public Employee Retire-
ment System (PERS) costs – a major driver 
of the current shortfall -- and improving the 
management and containment of health-
care costs for public employees.

Arguably the most promising part of the 
memo was the section titled “Cost-Contain-
ment Budget Principles” which contained a 
list of recommendations for budget writers 
to consider as they set out to do the work of 
the people. Among these were: “Do not cre-
ate programs and start them at the end of the 
biennium,” “Do not create new programs or 
funds that have no money to support them,” 
and “Require analysis of ongoing costs rath-
er than initial costs for all new programs.”

This is all very good advice, but it’s some-
what troubling that a small group of leg-
islators finds it necessary to remind their 
colleagues of these basic principles. Forget-
ting any of them, even briefly, would likely 
drive those of us in the private-sector out of 
business quickly. Undoubtedly, this is a key 
reason why the business community has 
been so skeptical about participating in “new 
revenue” conversations, like tax increases on 
businesses, before the Legislature takes a se-
rious approach to cost-containment.

This skepticism is justified – and the onus 
is on the Legislature to demonstrate its ear-
nestness.

Halfway Home in the warehouse and mill space to the effi-
cient T5 bulbs. The mill space will also fea-
ture skylights to bring in daylight.

About 80 percent of the wood in Wadle-
igh’s 20,000-square-foot warehouse was 
reclaimed in the Pacific Northwest. The rest 
was found in barns and buildings back east.

And, of course, the company keeps an eye 
out for very local projects. They recently sal-
vaged 15,000 board feet from the old can-
nery on Oxford Street SE in Salem, which 
was remodeled by Dalke Construction.  

Wadleigh and his staff salvaged About 
25,000 board feet out of the old Fairview 
Training Center.

“It is beautiful wood,” Wadleigh said. “It 
was built in 1909 and the wood that was used 
is long old growth. We will use it for treads 
and beams in houses and flooring.”

Even though some of the reclaimed wood 
crosses the country on trucks, Wadleigh en-
sures that he is filling trucks that would be 
making the trip anyway – in other words, his 
projects make sure that trucks don’t cross 
the country empty.

“It’s much better than bringing in cedar 
from China,” he said. “We are employing 
people locally and these trucks are going 
back and forth anyway. We are not cutting 
any trees, and we are not going through any 
kind of processing plant with this material. 
We don’t have a smokestack.” 

The only by-product of Wadleigh’s process 
is sawdust, a product that he gives away for 
free to animal farmers for bedding, blueber-
ry farmers for mulch and residents for land-
scaping. In fact, there is too much demand 
for his supply.

 “We recycle everything,” Wadleigh said of 
his business and the 5 employees who work 
there. “If we do have trash—about once every 
6 weeks—we will take a load to the transfer 
station.”

Wadleigh’s future focus is to expand the 
operation to include other materials.

“We are doing a lot more metal,” he said. 
“We are trying to figure out a way to incor-
porate some glass into some of the designs. 
And we are playing with the idea of reusing 
leather and rubber.”

To learn more about Barnwood Naturals 
and see some of their creations go to: www.
barnwoodnaturals.com .   For more infor-
mation about the EarthWISE program, visit 
www.mcEarthWISE.net or call Alan Pen-
nington at 503-365-3188.

The Oregon Center for Public Policy is now 
accepting applications for a limited-term re-
search assistant position in policy analysis 
for summer 2017. This is a paid, temporary 
position without benefits. The position is 
open to undergraduate students, graduate 
students, and recent graduates, from any 
academic discipline.

The Center is a non-profit organization 
conducting research and analysis to advance 
policies and practices that improve the eco-
nomic and social opportunities of all Orego-
nians. Our published work can be found at 
www.ocpp.org.

The position is based in Portland. Partial 
telework arrangements may be negotiated. 
The research assistant position is approxi-
mately 35 hours per week, however, we will 
consider part-time applicants. Starting and 
ending dates are flexible, with a maximum 
term of 12 weeks.

Responsibilities:

The research assistant will work with the 
Center’s policy analysts on a variety of proj-
ects. Typical activities include:

Gathering research data.
Analyzing data using various software 

packages.
Developing charts, graphs, or information-

al pieces.
Developing written materials.
Editing the work of others.
Other duties as assigned.
A minor amount of time may be spent on 

administrative tasks.
Requirements: Applicants must meet the 

following criteria:
Completed the sophomore year as an un-

dergraduate.
Proficient in Excel and able to spend ex-

tended periods at a computer.
Completed at least one year of quantita-

tive analysis coursework such as statistics, 
econometrics or data analysis and be com-
fortable working with quantitative data.

Excellent written and oral communication 
skills.

Able to protect confidential information.
Committed to the goals of the Oregon Cen-

ter for Public Policy.

Internship: 
Research Assistant, 
Summer 2017
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HARVEY GAIL
SPIRE
MANAGEMENT

If your nonprofit does not have the funds 
to hire staff, you should recruit volunteers. 
After all, volunteers are free, right? Many 
nonprofit organizations proudly announce, 
“We are volunteer-managed and we have no 
paid staff, so all your donations go directly to 
services.”  When I hear that, I wonder if that 
is really true and if the volunteers are truly 
cost effective.

Full disclosure here, I do 
get paid to manage non-
profit trade associations 
and foundations. How-
ever, saying that, it still 
is fair to explore how to 
prioritize your nonprofit 
dollars and the MYTHS 
about paid versus volun-
teer management.

MYTH: Volunteers can 
do almost any job a paid-
staff person can do.

TRUTH:  Sometimes. 
For tasks that are low-skill, low stress (set-
ting up chairs, stuffing envelopes, greeting) 
it makes perfect sense to have volunteers do 
these jobs. If they don’t show up, you can 
plug someone else into the flexible job. For 
higher skill jobs like bookkeeping, the tech-
nical side of meeting management, website 

design, or event coordination you can’t af-
ford to have to have it fail so it may be wise to 
hire a professional.

MYTH: Volunteers save the organization 
money.

TRUTH:  Sometimes. I have talked to trade 
association boards about why they didn’t 
just hire someone to put on their event. 
Their answer is com-
monly, “we don’t want 
to spend the money.” 
Event services such 
as catering and other 
event-related services 
cost money. If those 
who purchase these 
items have limited 
guidelines or little experience they are vul-
nerable to making poor choices in meal guar-
antees, contract negotiations, audio visual 
services, meeting supplies, entertainment 
contracts, etc. A wrong guess on a guarantee 
for a 400-person event (at $35 a plate) can be 
an expensive error. Furthermore, volunteers 
may ask the organization to purchase them 
computers or software to do their work. 

MYTH: Volunteers are motivated to com-
plete the tasks they are assigned.

TRUTH: Sometimes. We assume a volun-
teer is loyal to their nonprofit. But you can’t 

require them to complete the task. I’ve had 
many instances where a volunteer, for what-
ever reason, had to quit right in the middle 
of an essential task. This leaves others “high 
and dry” and costs the organization time, 
money and lost revenue.

MYTH:  Volunteer management keeps the 
members engaged. 

TRUTH:  Some-
times. This can be 
true if volunteers cy-
cle efficiently between 
projects and activities. 
However, some tasks 
are mundane. Rarely, 
do members enjoy 
keeping books, clean-

ing up from meetings, making photocopies, 
banking, handling member complaints, etc. 
If they feel burdened by these tasks they 
aren’t engaged - they are trapped. Alterna-
tively, members are engaged when the work-
load is spread out. If you can count on one 
hand how many volunteers you have, then 
true member engagement isn’t happening. 
Members want to come to events, enjoy net-
working and leadership opportunities. The 
burden of management can deter members 
from involvement and degrade the member 
experience.

MYTH: Hard working volunteers are good 
for your organization. 

TRUTH: That depends. It’s common to run 
across situations where a nonprofit’s “main 
event” is run by one person who is overly-
engaged and territorial. As a board, you will 
have trouble if you want to change directions 
because these types of personalities are resis-
tant to change and loss of control. It’s often 
very difficult for a board to “fire” a volunteer. 
There is “opportunity cost” in not being able 
to make changes, launch new initiatives or 
dissolve old ways of doing things.

Don’t get me wrong, volunteers are of-
ten the lifeblood of organizations. Without 
them, many couldn’t survive or reach their 
potential. Just be aware that some things are 
better handled by paid staff; some by vol-
unteers. The trick is to know the difference. 
When evaluating your volunteer program at 
your nonprofit or trade association, be pre-
pared to run some numbers and consider the 
soft costs of volunteer engagement. 

G. Harvey Gail is president of Spire Man-
agement, an association management firm in 
Salem, Oregon. He has over 22 years of ex-
perience in consulting and managing trade 
associations and nonprofit organizations. 
He can be reached at harvey@spiremanage-
ment.com. 

The Cost of Volunteers: Truths & Myths

Don’t get me wrong, 
volunteers are often 
the lifeblood of 
organizations.

Oftentimes I need to find inspiration.  May-
be I desire some new ideas, motivation, en-
couragement or a kick in the pants. Do you 
ever feel like this?  Perhaps this rainy weather 
has left you feeling sluggish.  Maybe last year 

wasn’t quite what you 
thought it might be.  Or 
possibly you’re just ready 
to take your life and busi-
ness to the next level.  
Here is where I have found 
inspiration lately!

Inspiration #1 came 
from Phil Knight’s book 
“Shoe Dog”.  I thought I 
knew Nike before reading 
this and man was I wrong!  
I was completely and ut-

terly inspired by the sheer grit, tenacity and 
will of Phil Knight.  He pushed the limits, 
drove his competition and was always inno-
vating.  Simply put, he never quit.  I have been 
motivated to push my limits, work harder and 
stay focused as a result of reading this book.  
This is a MUST READ, not just for business 
folks.  For anyone!

Inspiration #2 comes from a weekly podcast 
called “How I Built This”.  They have man-
aged to secure interviews with the founders 
of Patagonia, Virgin, Crate and Barrel, Air 
BnB, Kate Spade, Zappos, Zumba, Melissa & 
Doug and MORE!  These interviews are ab-
solutely incredible.  These incredible people 
managed to start a business or a movement 

and we get to hear exactly how and why they 
did it.  Every week I am constantly looking to 
improve something in my business, so hear-
ing from others on how they did it is incred-
ibly inspiring.  As a result of listening to this 
podcast, I have thought a lot about how I lead 
others, how I manage, how I respond to criti-
cism and hard times and how to stay focused 
on the mission.  This is great stuff and I highly 
recommend you subscribing to this (free) 
podcast!

My third inspiration is from right here in Sa-
lem – from people doing stuff.  Buildings are 
being built, restaurants are opening, spaces 
are being remodeled.  There is a new  down-
town business alliance that has formed solely 
interested and invested in making Downtown 
Salem a thriving hub.  It is called the Salem 
Main Street Alliance.  I am inspired!   The 
new football coach for the University of Or-
egon Willie Taggart has a very simple tagline 
he says every day to his players:  DO SOME-
THING.  I feel like the people of Salem are do-
ing something and it is inspiring!

2017 has already been great and will con-
tinue to be a fantastic year – as long as we 
stay inspired!  Where do you find yours?  Un-
til next time, look around, ask questions and 
do something!  You never know what might 
happen.

Alex Casebeer is on the Executive Team at 
Capitol Auto Group and can be reached at 
acasebeer@capitolauto.com, 503-585-4141 
or twitter.com/alexcasebeer

What – Or Who – Inspires You?

ALEX CASEBEER
INSIDE
SCOOP

The New 2017 Mercedes-Benz C-
Class | C300 4MATIC
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• Registration/Check in 7:30 am
• 8:30 am Shotgun Start
• Illahe Hills Country Club, Salem
• BBQ Lunch/Awards Ceremony to follow

What's New This Year!
Nike Concept Store for all Golfers

The Great Northwest Hole Sponsor Contest
Aurelius Driver Challenge, Dixon Golf

To Secure Sponsorships
Contact Tami Lundy

(503) 588-6225 or tlundy@sedcor.com
Note: Golf Registrations Forms

mailed out 1st week of May

The Following Sponsorships are Now Available 
Eagle Sponsor - $2,500
Sponsor is featured prominently on all pre and post event promotional material under the 

presenting sponsor. Eagle sponsor featured on custom scorecards  at each golf cart. Includes 1 
team of 4 golfers, premier hole sponsorship, banners displayed at clubhouse and opportunity 
to assist with presenting at awards BBQ Lunch.

Birdie Sponsor - $1,500
Sponsor is featured prominently on all pre and post event promotional material. Birdie spon-

sor featured on custom scorecards at each golf cart. Includes 1 team of 4 golfers and premier 
hole sponsorship.

19th Hole Putting Sponsor-$750
Host the putting contest on the 19th Hole and provide winning prizes. Opportunity to net-

work with golfers, distribute promotional items and run the putting contest.
Sponsorship includes a complimentary"Greens" custom signage at putting course with com-

pany logo.

Hole-In-One Sponsor 
Sponsor to purchase Hole-In-One Insurance (approx. $500). Custom signs at four holes with 

different prizes.  Sponsor may pick Hole-In-One prize.  Car dealerships encouraged.

Greens Sponsor- $175
Special Custom Greens signage (different from Great Northwest Hole signage) with company 

logo placed right in front of the hole as golfers  arrive on the cart paths. Greens sponsors do not 
have a table at the hole, only signage. Sponsor acknowledged on scorecard.

(2) KP and (2) Long Drive (Men/Women) -$150 each
Custom signage at hole with company logo.
The Great Northwest Hole Sponsor -  $300
(first come basis- sells out quickly)

New this year!  Sponsors will choose a Great Northwest theme for their hole. Network with 
golfers and distribute promotional items at your hole (to include food and beverage).   Golfers 
will vote for best golf hole at the awards lunch and prize presented. Custom signage at hole with 
company logo.

Golfer Info

Golf Team Specials Includes - Driving Range, Golf Carts, Breakfast Snacks at 
Registration, Nike Concept Store , Food on Course, Reserved Team Scorecards, 
Tournament Awards and  BBQ Lunch following tournament.

Tee Box Golf Team Special- $ 875   

Team of 4 Golfers plus a Great Northwest Hole Sponsorship

Greens Golf Team Special- $ 750

Team of 4 Golfers plus a Greens Sponsorship

Golf Team (Team of 4 Golfers) - $ 575

Individual Golf Player- $ 145

17th Annual Golf Tournament
Friday - June 16, 2017

Right on the Corner
Right on the Price!

Financing Available

12th Street Auto Sales
2313 12th Av. SE, Salem
Corner of 12th and Hoyt

BUY - SELL - TRADE

75%
of population

Train

in CPR and 
AED usage

That’s a total of

109,000 
people 

Sign up
additional 

5,000 
PulsePoint

users 
by 2017

Provide
total of 
300 

AED units
for public 

access in our 
community 

by 2025

salemfirefoundation.org/membership/JOIN TODAY

Your membership 
in the Salem Fire Foundation will 
help continue the initiatives that can 
significantly improve survival from out-
of-hospital sudden cardiac arrest for the 
citizens in our community.

Join the Salem Fire Foundation 
and receive the benefits of 

becoming a Sustaining Member.  
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5/4/2017
Public Policy - Salem River 

Crossing

5/5/2017
Greeters Networking - Host-

ed by: Queen of Peace

5/8/2017 
Forum Speaker Series | An-
nual Appreciation Luncheon

5/9/2017
Chamber Business Women

5/12/2017
Greeters Networking - Host-
ed by: Union Gospel Misson

5/19/2017
Greeters Networking - Host-

ed by: Keizer Chamber of 
Commerce

5/22/2017
Power Hour: "Motivational 

Listening"

5/26/2017
Greeters Networking - 

Hosted by: Eola Hills Wine 
Cellars

6/2/2017
Greeters Networking - Host-
ed by: Livingstone Adven-

tist Academy

6/9/2017
Greeters Networking - Host-

ed by: American Cancer 
Society

Calendar of Events
May 2017 

WED, MAY 3 - 5
TACO CRAWL SALEM CINCO DE 
MAYO
14 Participating restaurants, down-
town wide celebration of tacos and 
community. tacocrawlsalem.com

WED, MAY 3 - JUL 29
MAY FEATURED ARTIST SHOW-
CASE
New artists in the gallery
(May 3) 5:00 pm - (July 29) 5:00 pm 
Elsinore Framing & Fine Art Gallery

WED, MAY 3 - 27
(APRIL SHOWERS BRING) MAY 
FLOWERS SHOW
An Invitational Show featuring floral-
themed artwork, 5:00 pm - 4:45 pm 
(27) Elsinore Framing & Fine Art Gal-
lery

WED, MAY 3
FIRST WEDNESDAY MAY 3RD AT 
ONE FAIR WORLD
Mother 5:00 pm - 8:00 pm

WED, MAY 3
NIGHT AT THE OPERA - MARX 
BROTHERS (1935)
Wednesday Film Series
7:00 pm - 8:45 pm Elsinore Theatre

THU MAY 4
THE ENDURANCE DIET
Discover the 5 Core Habits of the 
World’s Greatest Athletes to Look, 
Feel, and Perform Better 6:30 pm - 
7:30 pm Gallagher Fitness

THU MAY 4
ACOUSTIC THURSDAYS AT VENTI'S: 
GABRIEL COX
7:00 pm - 9:00 pm Ventis Downtown

FRI MAY 5 - 6
¡FIESTA DE MAYO! AT VENTI'S 
DOWNTOWN
9:00 pm - 12:00 am (6) Ventis Down-
town

SAT MAY 6
TEXTILE ARTS: BEGINNING SPIN-
NING
10:00 am - 12:00 pm Willamette Heri-
tage Center

SAT MAY 6
LIVE MUSIC - FERNANDO
Fernando Viciconte-the 2016 Oregon 
Music Hall of Famer makes his Gov 
Cup debut,  9:00 pm - 11:45 pm Gov-
ernor's Cup Coffee Roasters

WED MAY 10
SWING TIME (1936) STARRING FRED 
ASTAIRE, GINGER ROGERS, VIC-
TOR MOORE
Wednesday Film Series, 7:00 pm - 
8:45 pm Elsinore Theatre

FRI MAY 12
ON YOUR FEET FRIDAY
Best way to discover Downtown Sa-
lem!, 5:45 pm - 7:45 pm Gallagher Fit-
ness Resources

FRI MAY 12 - 13
TALKING HEADS TRIBUTE AT VEN-
TI'S: LIFE DURING WARTIME
9:00 pm - 12:00 am (13) Ventis Down-
town

SAT MAY 13
SHEEP TO SHAWL
10:00 am - 4:00 pm Willamette Heri-
tage Center

SAT MAY 13
HANNAH DENNISON AT THE SALEM 
BOOK BIN
7:00 pm - 9:00 pm Book Bin Salem

SAT MAY 13
CELEBRATING 100 YEARS OF RE-
CORDED JAZZ
The Cherry Blossom Orchestra will 
be presenting a concert paying full 
tribute to the trailblazing Original Dix-
ieland Jazz Band, as well as show-
casing many landmark recordings 
from the first 25 years of recorded 
jazz. 7:30 pm - 10:45 pm Salem's His-
toric Grand Theatre | Enlightened 
Theatrics

SAT MAY 13
DANCING WITH YOUR SALEM 
STARS
7:30 pm - 9:30 pm Elsinore Theatre

SAT MAY 13
TARA VELARDE AT VENTI'S
8:00 pm - 11:00 pm Ventis Downtown

WED MAY 17
MOVIE - SINGING IN THE RAIN
7:00 pm - 9:00 pm Elsinore Theatre

SAT MAY 20
DISCOVERY DANCE STUDIO
(All Day: Saturday) Elsinore Theatre

SAT MAY 20
ASIAN AND PACIFIC ISLAND DAY AT 
THE OREGON STATE CAPITOL
Exploring Oregon, 10:00 am - 2:00 
pm Oregon State Capitol

SUN MAY 21
FESTIVAL CHORALE OREGON CON-
CERT
Mars & Venus: Songs for Men, 4:00 
pm - 5:30 pm Elsinore Theatre

SUN MAY 21
FESTIVAL CHORALE OREGON - 
MARS & VENUS
This concert sung by choir of talent-
ed amateur and professional singers 
composed for men
4:00 pm - 5:30 pm Elsinore Theatre

SUN MAY 21
FESTIVAL CHORALE
Mars & Venus
4:00 pm - 6:00 pm Elsinore Theatre

WED MAY 24
JOSHUA BELL WITH THE SALEM 
SYMPHONY
8:00 pm Elsinore Theatre

WED MAY 24
SALEM SYMPHONY
Featured Violinist - JOSHUA BELL, 
8:00 pm - 10:00 pm Elsinore Theatre

THU JUN 1
ACOUSTIC THURSDAYS AT VENTI'S: 
REBECCA MCDADE
7:00 pm - 9:00 pm Ventis Downtown

THU JUN 22
SCIENCE NIGHT FOR ADULTS
6:30 pm - 10:00 pm Gilbert House 
Children's Museum

FRI JUN 23
REVEREND SHAKY AND THE PART 
TIME BELIEVERS AT VENTI'S
8:00 pm - 11:00 pm Ventis Downtown

MON JUN 26
SUMMER BLOCK PARTY
Celebrate Summer Learning, (All 
Day: Monday) Gilbert House Chil-
dren's Museum

FR JUL 17
WAMPIRE / ORCHARDS LIVE AT 
VENTI'S
8:00 pm - 11:00 pm Ventis Downtown

THU JUL 20
- 23 
BITE & BREW OF SALEM
(All Day) Riverfront Park

THU JUL 27
SCIENCE NIGHT FOR ADULTS
6:30 pm - 10:00 pm Gilbert House 
Children's Museum
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A conversation between a PR gal and a Web 
guy:

Mary Louise:  Wendell, I just don’t under-
stand the difference be-
tween hosting, email, do-
main names, servers and 
all that stuff clients ask me 
about all the time. What 
does it all mean?

Wendell:  That’s a com-
mon question!  Think of 
it like a little house on a 
plot of land in front a busy 
highway.

Mary Louise:  That 
doesn’t sound like a very 

safe place to live!
Wendell:  Well, let’s get back to the ex-

ample. The highway is like the internet. Mil-
lions of people are traveling up and down the 
highway looking for places to stop. If you are 

a fun person, and I know you are, people will 
want to stop at your house so they will look 
up (internet search) your house address and 
pull off the highway into your driveway. Your 
house address is your domain name:  PRSa-
lem.com.

Mary Louise:  How do people get domains 
and domain names?

Wendell:  Domains can be named almost 
anything. They have extensions like .com, 
.net, .edu, etc. For example, if you want Har-
nessWeb.com, and someone hasn’t already 
taken that, you will have to purchase it from 
a service. Just because you have that name, 
doesn’t mean you have a website or email ad-
dresses.

Mary Louise:  I get it. But what is hosting?  
Wendell:  Hosting is like the land that your 

house is on. You can’t build a house in the 
air, so you need a place for it to sit. Once you 
have an address (like your domain), a web 
hosting account can be opened and placed 
on a server. Servers are all over the place, 
like cities, and they have lots of accounts on 
them.

Mary Louise:  OK, now I’m really confused. 
What does that have to do with my website 
or my email address?

Wendell:  Well in this example, your web-
site is your house. You can get prepackaged 
ones (like you find on GoDaddy) or you can 
create a more custom built one (that’s what 
I do). 

Just like your house address, you have to 
let people know the address of your website 
(your domain name). That’s where your PR 
and advertising skills come in and you can 
promote that address through advertising or 
improving your name on internet searches 
using SEO (Search Engine Optimization); 
but that’s a topic for another day.

Mary Louise:  Finally, something I under-
stand!  But where do email addresses fit in?

Wendell:  Think of email like the mailbox 
you have outside your house. People may 
just want to send you a letter so you will need 

to have a place for them to do 
that on the internet. You can 
get a free email from Gmail 
or Yahoo.

Mary Louise:  Yes, but that 
isn’t really professional for 
work. How do I get mlvg@
prsalem.com?  

Wendell:  Remember 
when we talked about host-
ing?  Your mailbox is also 
on your land. You can ask 
your hosting service to set up 
email addresses using your 

domain name. There will be a cost to that. 
You can even have your Gmail forwarded to 
that domain; just like you forward your mail 
when you move. Oh, and don’t forget!  You 
will have to pay to renew your domain name 
on a regular basis. If you forget, you might 
lose the address to your “house.” 

Mary Louise:  You mean someone selling 
“enhancement drugs” might hijack my do-
main?

Wendell:  Yep. So, while you should watch 
out for scams, you better not ignore those 
emails from your real domain registration 
company.

Mary Louise:  I’m glad you take care of 
hosting for me. I’m going to stick with PR.

Mary Louise VanNatta, APR, CAE of Van-
Natta Public Relations, a PR, event planning 
and strategic communication firm in Salem, 
Oregon. www.PRSalem.com

Wendell Harness, CEO of Harness Media, a 
firm specializing in mobile-friendly web de-
sign and ongoing website care based in Sa-
lem, Oregon. www.HarnessWeb.com

Talkin’ Internet. 
Understanding 
Web-Guy Lingo.

MARY LOUISE 
VANNATTA
TELLING YOUR 
STORY

The Willamette Heritage Center’s annual 
Sheep to Shawl Festival is back for its 32nd 
year. The event is the only time the entire 
museum and grounds are open to the pub-
lic to tour for free. Attendees will be greeted 
with sheep, goats, alpacas, llamas and rab-
bits, and will follow along the Lamb’s Tail 
Trail to learn how wool was collected and 
transformed into finished products in the 
Thomas Kay Woolen Mill. 

Demonstrators from throughout the Mid-
Willamette Valley will be on-site to teach 
guests about blacksmithing, spinning, knit-
ting, weaving, lace-making, tatting, Dutch 
oven cooking, and more. Animal shearing 
demonstrations will be going on all day, and 
live music will be played on the Warehouse 
Porch, on the lawn, and in Pleasant Grove 
Church. A full schedule of entertainers is 
listed below. 

Guests will have several opportunities to 
win prizes, including by finding yarn bombs 
all over the grounds. These fun scraps and 
balls of yarn and knitting projects can be re-
deemed for a chance to win a fun prize. 

Admission to Sheep to Shawl is free, and 
guests of all ages are welcome!

The 32nd Annual Sheep to Shawl is spon-
sored by Compex, Salem Electric, Virgil T. 
Golden Funeral Home, Willamette Commu-
nity Bank, and the Oregon State Fair. 

Facts at a glance:

Date: Saturday, May 13th, 2017
Time: 10:00 am to 4:00 pm 
Cost: FREE
Location: Willamette Heritage Center
• 1313 Mill St SE
•  Salem, OR 97301
Entertainment Schedule: 

Warehouse Porch: 
• 11:00 am to 1:00 pm: Cash & Company
• 1:30 pm to 3:00 pm: Old Time Fiddlers
Church
• 11:00 am to 1:30 pm: Firelight Stories 

with Gordon Munro
• 1:30 pm to 3:15 pm: Orchard Mountain 

String Band
Lawn
• 12:00 pm to 1:00 pm: Salem Madrigals

• 1:30 pm to 3:00 pm: Truman Price
For additional images or details, please 

contact Jenna Wyatt. 
The Willamette Heritage Center connects 

generations by preserving and interpreting 
the history of the Mid-Willamette Valley. 
The fourteen historic structures on site house 
permanent and changing exhibits, a research 
library and archive, textile learning center, 
and rentable event spaces. The five-acre 
campus is also home to a café, retail shops, 
art galleries, cooperative artist studios, and 
offices run by our partner organizations. 

Early settlement buildings take visitors 
back to the 1840s, when Euro-American mis-
sionaries and immigrants settled in the Mid-
Willamette Valley, home of the Kalapuya. 
The 1841 Jason Lee House and Methodist 
Parsonage are the oldest standing wooden 
frame houses in the Pacific Northwest, fea-
tured along with the John D. Boon House 
(1847) and Pleasant Grove Church (1854), 
built by Oregon Trail immigrants. The 1896 
Thomas Kay Woolen Mill, a National Park 
Service-designated American Treasure, viv-
idly tells the story of industrialization in the 
Mid-Willamette Valley. Experience work and 
life in what was once a leading textile factory 
in Oregon, the legacy of which is continued 
today by Pendleton Woolen Mills. Changing 
exhibitions at the Willamette Heritage Cen-
ter explore and highlight the rich and diverse 
cultural heritage of the Mid-Willamette Val-
ley. 

The Willamette Heritage Center (WHC) is 
a private, 501(c)(3) nonprofit organization 
formed from the merger of the Mission Mill 
Museum and the Marion County Historical 
Society. It continues their legacy through a 
mission to preserve and interpret the history 
of the Mid-Willamette Valley. WHC pro-
motes diversity and prohibits discrimination 
on the basis of age, color, creed, disability, 
gender identity, national/ethnic origin, race, 
religion, sex, sexual orientation, veteran/uni-
form status, and all other classifications pro-
tected by law. WHC is not owned or operated 
by any government agency and is supported 
through grant funding, private donations, 
business operations, and its membership. To 
become a member, visit http://willamette-
heritage.org/membership.html.

Willamette Heritage Center’s 32nd 
Annual Sheep to Shawl Festival 
Coming Saturday, May 13th

Wendell:  Yep. So, while you 
should watch out for scams, 
you better not ignore those 
emails from your real do-
main registration company.
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Store Locations
215 SW 4th St Corvallis

541-752-0040
M-Sat 8:30am-9:00pm
Sun 9:00am-7:00pm

Book Buying 
M-Sat 9:00am-5:00pm & 
Sunday 11:00am-5:00pm 

Salem Downtown
450 Court St NE Salem

503-361-1235
M-Sat 9:00am-9:00

Sunday 10:00am-7:00pm
Book Buying until 5:00pm, 

7 days a week

The Book Bin is a locally 
owned, family operated 
business that has been in 
the same family since 1984. 

Three generations currently spend their time between the Corvallis store and the two Salem stores.

RAY SAGNER
FINANCIAL 
COLUMNIST

ALEX RHOTEN
PRINCIPAL 
BROKER,  
COLDWELL 
BANKER 
COMMERCIAL 
MOUNTAIN 
WEST 
REAL ESTATE

I’m generally an optimistic person; but I’m 
also a realist.  Things have been looking up 
in Mid Valley for a while now and as the say-
ing goes, “what goes up…..”   While I’m no 
soothsayer, I know we will see changes in the 
commercial landscape.  Overall, regardless 

of this talk, I’m optimistic.
There are already signs 

warning us of a downturn. 
For example, when cap 
rates have been decreas-
ing on investment proper-
ties, (and they've now pla-
teaued and they haven't 
been getting lower for a 

while) it is possible that we 
have hit the market peak.  
History tells us that the 
next major move will most 
likely be down.

So what is your strategy 
going to be?  Ride it out or 
sell at the top of the mar-

ket?  But if you're someone who would like 
to sell one or more of your properties before 
the next downturn hits, ask yourself, "Would 
now be a great time to cash in and take my 
money, or get into another kind of invest-
ment, or do I still think that my property will 

continue to appreciate even more before this 
next downturn hits?"

With this in mind, you will have to look 
into your crystal ball to see how much lower 
you think cap rates will go before this next 
downturn hits us, and see if you'll find some-
one who will ultimately pay you that higher 
price. The goal is to get ahead of the lenders 
because as soon as they begin recognizing a 
downturn they’ll tighten lending standards.

Ultimately, many commercial property 
owners, even ones with one or two proper-
ties, have found this is a solid investment 
that, if properly maintained, will hold its 
value through market changes.  So, putting 
all of this together, if your plan is to remain a 
long-term holder with your commercial real 
estate, there's no decision for you to make 
right now about selling.   If you look around 
the Valley, you will see that while there is a 
good deal of vacancy. I expect you will con-
tinue to find excellent opportunities to lease, 
purchase, sell or exchange your properties 
through the next season.

Alex Rhoten is a principal broker with 
Coldwell Banker Commercial Mountain 
West Real Estate.  www.cbcre.com or 503-
588-3508.

Is It Now Time to Sell or Hold Onto 
Your Commercial Real Estate?

The difficulty in addressing the state of the 
economy in a monthly column is that a sig-
nificant event could make this all for not, un-
less you have a bird cage to line. That said, 
we need to look around and look back to get 

an idea of where we are. 
So here goes: it looks like 
the tax cut is going to take 
longer than expected to be 
enacted by Congress, and 
it may never happen at all. 
In fact, even if there is a 
tax cut, it probably won’t 
be as big as what was 
widely expected earlier 
this year. Meanwhile, car 
sales plunged and a string 

of positive economic surprises for months 
has come to an abrupt halt.

All this may sound grim, but it’s just a re-
version to the mean.

For months, Citigroup’s Economic Surprise 
Index, which measures how often data come 
in better than expected, had soared. For 
months in late 2016, economic releases kept 
surprising investors on the upside. Then 
March’s data came in on April 21st, which 
reported a sudden sharp drop.

On the 20th and 21st of April, Financial 
Times and The Wall Street Journal, respec-
tively, published articles saying a new reality 
may be taking hold on Wall Street. Keep in 
mind that these excellent daily newspapers 
must write something every day, and some-
times they lose track of the long-term focus.

For example, auto sales in March declined, 
which led some pundits to jump to the con-
clusion that this could be bad news for eco-
nomic growth. Monthly auto sales figures are 
choppy and have simply reverted to a long-
term mean.

As for the Citigroup Surprise Index, good 
surprises cannot go on forever or there would 
never be any surprises. That index too, is 
merely reverting to its long-term mean.

While the economy is not as hot as what 
many expected it to be after the sweeping Re-
publican victory which fueled optimism for 
lower tax rates, the bottom line on the whole 
array of forward-looking economic data is 
for continued growth ahead.

The leading economic indicators (LEI) 
rose yet again in March, per data released in 
April, reaching a high point not achieved in 
over a decade!

The LEI, which is designed to look at what’s 
ahead, shot up by 0.4% in March. That fol-
lowed a rise of 0.6% in December, January 
and February, after modest gains in October 
and November. "The March increase and up-
ward trend in the U.S. LEI point to contin-
ued economic growth in 2017, with perhaps 
an acceleration later in the year if consumer 

spending and investment pick up," that ac-
cording to a release by The Conference 
Board.

Accelerating growth is widely expected for 
the second, third, and fourth-quarters of 
2017. After the election, the National Fed-
eration of Independent Business’ Optimism 
Index surged by about as much as it has since 
the index began being tracked three decades 
ago. That’s an important measure because 
small business created most of the jobs in 
the U.S.

While the index ticked down last month, 
the post-election surge has held up. "The 
Index of Small Business Optimism fell 0.6 
points to 104.7, sustaining the remarkable 
surge in optimism that started November 9, 
2016, the day after the election," according to 
NFIB economists. "It is encouraging that the 
Index has held at historically high levels for 
five months. Optimism has not faded much 
and there is growing evidence that this opti-
mism is being translated into more spending 
and hiring, although not at explosive rates." 
We shall see if it can endure, politicians have 
a way of eroding optimism.

Meanwhile, the Federal Reserve Bank re-
leased its latest report on economic activity 
for the six weeks through the end of March, 
and said "the pickup was evident to varying 
degrees across economic sectors." In other 
words, there is no slowdown insight.

In addition, the International Monetary 
Fund issued its world economic outlook 
showing that global economic activity is ac-
celerating. The IMF said the 2016 growth 
rate of 3.1% will surge to 3.5% in 2017, and 
rise to 3.6% in 2018. IMF’s latest forecast 
for the U.S. is also looking good, rising from 
1.6% in 2016 to 2.3% this year, and 2.5% in 
2018. "Global economic activity is picking 
up with a long-awaited cyclical recovery in 
investment, manufacturing, and trade," ac-
cording to Chapter 1 of this World Economic 
Outlook. Although optimism that followed 
the election may have become a bit overdone, 
economic growth is expected to accelerate.

The Standard & Poor's 500 index closed the 
week at 2,348.69, up about 0.85%, and re-
mained not far off its all-time high.

Investor euphoria that followed the elec-
tion, when the promise of a major tax cut set 
off a rally in stocks, has given way to worries 
about how to finance tax reform without in-
creasing the nation's budget deficit. Geopo-
litical turmoil - the Syrian crisis and tensions 
over North Korea's effort to acquire inter-
continental nuclear missiles - are also add-
ing to uncertainty, and a correction of 10% or 
15% could come at any time.

However, predicting the growth rate of the 
U.S. economy for this quarter or forecast-
ing the next drop or surge in stock prices is 

Expectations Are 
Moderating, But The 
Economy Is Doing Fine

a guessing game. Stocks could resume their 
rise if growth continues to accelerate as ex-
pected. Ifs and buts, optimism or not, when 
the stock market is breaking records, it is not 
the time to go all in. My advice is to remain 
calm and maintain a well-diversified invest-
ment portfolio.

The purpose of this article is to inform our 
readers about financial planning/life issues. 
It is not intended, nor should it be used, 
as a substitute for specific legal, account-
ing, or financial advice. As advice in these 

disciplines may only be given in response 
to inquiries regarding particular situations 
from a trained professional. Ray Sagner is 
a Certified Financial Plannerô  professional 
with The Legacy Group, Ltd, a fee only Reg-
istered Investment Advisory Firm, in Salem. 
Ray can be contacted at 503-581-6020, or 
by email at Ray@TheLegacyGroup.com You 
may view the Company’s web site at WWW.
TheLegacyGroup.com 
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Kaylee C. Miller
Licensed Oregon Broker
Total Property Resources LLC
(503) 910-5217
kmiller@total-property.com

www.freemanmotor.com
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RANCH to TABLE
Hailing from the bountiful Pacific Northwest, 

Double R Ranch is widely recognized for superior 
beef. They are committed to working with the 

region’s most reputable ranchers who use the best 
practices to make certain their cattle are well cared 
for and all of their beef is robust, juicy and tender.

Double R Ranch beef is hand selected

to include only USDA Choice Grade

and higher levels of marbling.

Mild climate, open spaces and abundant natural resources make the Northwest anideal location for raising the finest cattle.

Your Family Deserves the Best! Always fresh, fast and friendly

NORTHWEST

ROTH’S PROUDLY SELLS

EVERY WEDNESDAY
AT 5PM

TUNE IN AS WE TALK ALL THINGS SALEM
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Luxury Home
Mountain West
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235 Union Street NE, Salem, OR 97301
503.364.9596   |   ColdwellBanker@cboregon.com

Like us on Facebook:
Facebook.com/cbMountainWest

OPEN 7 DAYS A WEEK
Monday-Friday 8:00 a.m. - 6:00 p.m.   |   Saturday & Sunday 9:00 a.m. - 5:00 p.m.

May 2017

STEPHEN G. TANDY PC
503.580.1483

2.69 parklike acres in Chinook Estates. Blt 1996.  
3348 sf cstm home, 4 bd, 3.5 ba, many updates.  
Greenhouse, chicken coop, pasture - fenced & 
x-fenced. Huge patio. Shop & 2 sheds. (710634)

$699,900 S Salem

DAVID CALE
503.361.7212

Exquisite custom home! One of the most 
amazing estates in the Valley! Close to both  
Albany & Corvallis. This home has everything 
you could want both inside & out! (701775)

$2,240,000 Albany

CHRIS FORRETTE
503.409.3542

Unbelievable views! 7 bedroom, 4.5 bath with 
media room, office & 2 gourmet kitchens. 1.36 
acres is completely gated & includes 2176 sf 
shop with office & 4800 sf warehouse. (716773)

$799,900 NE Salem

JAKE LUCEY
503-999-6578

Absolutely stunning! Come see this 5 bedroom, 
2.5 bath like new home in one of Keizer’s best 
areas. Master on main level, office, bonus room, 
A/C, great room, too much to list! (715980)

$459,900 Keizer

BRIAN MCVAY 503.510.6827
APRIL MCVAY 503.510.2922

Luxurious gated country est. 29 acres w/mtns &  
abbey view! Grand entry, 3591 sf w/ 5 bd, 3.5 ba,  
fml living w/dining rm. Open living w/add’l great rm,  
dining & kitchen combo. Shop, irrigated. (705148)

$949,000 Silverton

STEPHEN G. TANDY PC
503.580.1483

Over half an acre. Custom 4742 sf, 4 bd (poss 5th,  
2 masters), 3 full & 2 half baths. Brick & stucco,  
blt 1983. Every poss amenity. Main flr living, lower  
level rec rm & 1 bd. Finished shop w/half bath. (716158)

$1,150,000 S Salem

STEPHEN G. TANDY PC
503.580.1483

180° + unobstructed views. 6700+ sf w/elevator,  
4 bd, 4.5 ba, many other rms. 4+ car gar & shop  
area. Pool w/bath house area. Gated, .86 acre, prof  
designed yard, water feature, putting green. (710177)

$1,495,000 S Salem

STEPHEN G. TANDY PC
503.580.1483

4.13 incredible acres. Blt ‘88, remodeled ‘08 in/’09  
out. Views of Cascades, S. Salem hills, city of Salem,  
& Willamette River. 9431 sf, 5+ bd, office & media  
rm, 4.5 ba. 4+ car gar & sep shop. Indoor pool. (713686)

$2,225,000 NW Salem

TROY RENSHAW
503.931.7266

All brick home on “The Ridge”, 4 bedroom,  
3 bath, 3501 sf luxury home at its finest! High 
end amenities, 2 master suites, 40’ stone patio 
with “Keizer’s best view!” (716405)

$625,000 Keizer

RICK MAURMANN
503.316.6330

Large private acreage. Enjoy absolute seclusion  
in this solar assisted home on 5.81 acres w/5 bd  
& 4605 sf. Cstm blt 1-owner home. Tons of amenities  
incl endless pool & club house for kids! (714769)

$566,800 SE Salem

DAVID CALE
503.361.7212

Beautiful custom home. 4 bedrooms, 3 baths, 
4500 sf, built in 2001. Main floor living with  
possible dual living in daylight basement. Great 
views! (709509)

$594,000 Albany

CONNIE BRESEE
503.932.5175

Your own private resort! Creekside, beautiful 
one of a kind with master on the main. Oversize  
triple car garage with shop. Inground pool. 
Amazing sauna. Golf cart included. (716498)

$585,000 SE Salem

STEPHEN G. TANDY PC
503.580.1483

Airplane Hangar-RV Storage. 3888 sf cstm 1-level,  
4 bd (2 masters), 4 ba. Poss dual living, 3-car 
gar/shop. Your own hangar w/pvt taxi lane from 
airport, usable for RV storage/shop. (699078)

$549,500 Independence

ROBIN RAMIREZ 
503.851.6683

Entertainer’s dream. Views! Gourmet kitchen 
with island. Master suite with walk-in closet.  
Indoor sauna, inground pool, decks galore,  
40x40 3-bay shop. Dual living potential. (717135)

$499,900 Albany

SAM LABBE
503.851.4831

New 2-story home. 4 bedrooms, 2.5 baths, 
2733 sf. Covered entry, vaulted ceiling on main 
floor, master on main, walk-in closet, stainless  
appliances, 210 Warranty. (712880)

$499,900 S Salem

SAM LABBE
503.851.4831

Proudly built to last by Pacific National  
Development Inc. 3 bedrooms, 2 full baths, 
1555 sf. Includes 210 Warranty & RV pad. 
CCB#19511. (712877)

$489,900 S Salem

ANDREA BEYER
503.551.5320

Your dream home! 2.36 picturesque acres, 
quality custom built in 2002, 3617 sf, 4 bd, 3 ba,  
with 3 covered patios. Heated shop fully finished 
to match the house with bathroom! (714651)

$795,000 NE Salem

STEPHEN G. TANDY PC
503.580.1483

Shop, garage, work areas. Blt 1942 & professionally  
remodeled in 2009. 3000+ sf, 3 bd, 2 ba. 36x24 shop, 
100x40 shop, 100x12 shed, 50x20 greenhouse  
style. Breathtaking country setting. (715086)

$549,900 NE Salem

SAM LABBE
503.851.4831

Vaulted family room - open. 4 bedroom, 2.5 bath  
w/laundry & study on 2nd floor with bedrooms. 
Spa bath & WI closet in master. Formal dining 
& eating nook on main. 3-car garage. (716210)

$499,900 S Salem

SAM LABBE
503.851.4831

4 bedrooms, 3 baths, bonus room. On flat  
usable 2.59 acres with room for shop. (716698)

$499,900 SE Salem

RHONDA LAUGHLIN
503-851-1299

Large executive home! Need some space? Here’s  
your chance to own a 3400 sf home boasting  
4 large bedrooms, 3 full baths, & a bonus room. 
Chef’s kitchen, soaring ceilings! (717153)

$499,900 NW Salem
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Creekside is now offering rounds each day for non-members.
For a limited time, join us for a day of golf and lunch for two people.  

It’s a $180 value for only $99!
Sign up to get your certificate and bring it with you when you join us!

$99 to be paid upon use of certificate. Golf & lunch redeemed on same day.

Expires 4/30/17. Call for your reservation. 

6250 Clubhouse Drive SE  •  Salem, OR 97306  •  503-363-4653 ext. 3

www.golfcreekside.com

MEMBER 
FOR A DAY
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The Salem Art Association is thrilled to an-
nounce that Lee White, an illustrator from 
Portland, Oregon, has been selected as the 
Poster Artist for the 68th Annual Salem Art 
Fair & Festival, happening July 21-23 in Sa-
lem, Oregon. Lee’s original artwork, titled 
Sussuro, was created for the event and will be 
reproduced onto a limited run of commemo-
rative posters, t-shirts and other memorabilia. 
The piece is an ode to Owl Capone, the infa-
mously ill-tempered resident of Bush’s Pas-
ture Park who prompted the City of Salem to 
put up owl attack signs. Selected from a pool 
of previous Art Fair artists by a jury, Lee will 
also be returning to the Artist Marketplace for 
the third year. When asked about his inspira-
tion for the piece, Lee replied:

“The image I’m making about the owls is 
based on the sign that is in the park. The signs 
make the owls seem so aggressive (maybe 
they are!). So I thought I would focus on com-
ing up with a “Patron Saint of Owls” that can 
soothe them and make them more docile. 
It’s a fun, creative process and I’m excited to 
share it with everyone.”

Lee spends his days breathing life into his 
imaginary world. He works primarily in wa-
tercolor, but likes to include all sorts of media, 
such as ink, colored pencil and collage. He 
has illustrated a number of children’s books, 
including What Are You Glad About? What 
Are You Mad About? and The Lost Track of 
Time. His latest, Emma and the Whale, will be 
released in March 2017. White has also done 
commercial work for various clients, includ-
ing Marks & Spencer, Amazon, Laika, United 
Airlines, Verizon, Disney, and National Geo-
graphic. He is represented by Rodeen Literary 
Management, and Spinning Yarn Illustration 
Agency. Lee also shows his personal work in 
various galleries and at art fairs. He received 
his MFA from University of Hartford, and a 
bachelors from ArtCenter College of Design.

The Salem Art Fair & Festival is a vital fun-
draiser for the Salem Art Association, a 501c3 
non-profit which has been serving the mid-
Willamette Valley since 1919. The event is the 
largest festival of its kind in Oregon, attract-
ing more than 30,000 visitors from all over 
the nation to Salem’s each summer. Over the 
course of three days, the Art Fair features 200 
artists (the majority of which are from Oregon 
and the Pacific Northwest), live music, theatre 
and dance performances, two craft beer and 

wine gardens, dozens of food booths, a Kids’ 
Court with art activities, a plant sale, and 
more. Admission is $5 per day or $10 for a 
three-day pass. Admission is free for children 
12 years and younger, and free for everyone 
on Sunday from 3-5 pm. Admission costs help 

fund the Salem Art Association’s core pro-
grams: the Bush Barn Art Center, the Bush 
House Museum and Community Arts Educa-
tion. To learn more about the Salem Art Fair 
& Festival, please visit www.SalemArt.org/
art-fair.

Lee White’s 
Ode to Owl 
Capone to 
be Featured 
on Salem Art 
Fair & Festival 
Memorabilia

Lee White

SEIU 503 
Statement 
on Cost 
Containment 
Hearing

This afternoon at 2:00 p.m., state legis-
lators will meet to hear a plan to cut and 
change state and higher ed workers’ com-
pensation in the name of “cost contain-
ment.” This hearing comes at the end of a 
week of proposed cuts to the state’s most 
vulnerable residents: children in the foster 
care system, people with intellectual and 
developmental disabilities, and seniors re-
quiring services. 

At the same time, the legislature has no 
plan to address the state’s lowest-in-the-
nation corporate taxes, corporate tax give-
aways, and corporate welfare that are help-
ing to drive the state’s budget woes.

According to SEIU 503 President Steve 
Demarest, “It’s outrageous that our legis-
lature would issue a cost containment pro-
posal in which 13 out of 18 proposals are 
directed at public employees who earn less 
than the market value of their work. This 
is an effort to scapegoat people who have 
dedicated their lives to public service when 
we should be doing something about our 
out-of-whack, lowest-in-the-nation corpo-
rate taxes.”

Right now, state workers earn 98% of the 
market value for their work. That 98% in-
cludes all compensation—salary and ben-
efits like PERS and healthcare. If any part 
of that compensation package takes a ma-
jor hit, state jobs run the risk of becoming 

some of the least 
desirable in the 
state. 

“State revenues 
have grown by 
13.1% since 2009 
while public em-
ployee compen-
sation has grown 
only 6.6%,” said 
Demarest. 

“When you 
have jobs that 
are as rigorous 
and intensive as 
many Oregon 
state jobs, re-
cruitment and 

retention becomes a huge issue,” stated 
Brian Rudiger, executive director of SEIU 
503. “We’re talking about people who de-
cide whether children can safely stay in 
their homes, and whether seniors are get-
ting the services they need to keep their 
head above water. These are difficult, life-
changing jobs. The people who do them 
should be applauded, not demonized and 
scapegoated.”

“When you 
have jobs that 
are as rigorous 
and intensive 
as many  
Oregon state 
jobs, recruit-
ment and reten-
tion becomes 
a huge issue,” 
stated Brian 
Rudiger,  
executive  
director of  
SEIU 503.
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Tues-Fri, 10am-5:30pm, Sat 10am-3:30pm, 216 Commercial Street NE, Downtown Salem

She's one of a kind, 
give her the ring to match.

(503) 364-8707

Legacy Real Estate is excited to announce 
the recent opening of Legacy Real Estate 
West, the second real estate brokerage office 
in Salem, OR for the firm. Legacy Real Es-
tate West is located at 1144 Wallace Rd NW, 
Salem, OR 97304, in the Roth’s Glen Creek 
Crossing in West Salem.

Legacy Real Estate is a full service real es-
tate company offering services in residen-
tial, commercial and property management 
in the Mid-Willamette Valley and beyond. 
Legacy agents offer decades of experience, 
a remarkable level of expertise in real estate 
and practice the philosophy of doing what is 
right, representing clients and working with 
broker affiliates in our community.

The Salem Area Chamber of Commerce is 

hosting a traditional ribbon cutting event 
on April 21st at 1:00 PM to officially wel-
come Legacy West to the neighborhood. This 
event has been a long standing tradition in 

the business community and the Chamber 
continues to support local businesses and 
their growth.

Over the last several years, President and 
Principal Broker James 
Hauge, has worked dili-
gently to build and grow a 
reputable team of profes-
sional real estate agents 
and staff. Hauge contin-
ues to look for ways to 
contribute to the success 
of the company by looking 
for innovative tools and 
resources. Expanding the 
brand and adding profes-
sionals to serve the com-

munity has been a high priority of Hauges’ 
vision.

“I am incredibly excited about opening a 
second location to expand our services to 
this great community here in Salem,” said 
James Hauge, President & Principal Broker 
of Legacy Real Estate. “The West Branch will 
be led by Ally Puentes and I am proud of the 
team she has built to serve clients through-
out the greater Willamette Valley area.” 

Legacy West will be managed by Principal 
Broker Ally Puentes. Her team of agents in-
clude; Mike Puentes, Emma Kreger, Dale 
Young, Greg McDaniel, Kari Radtke & Henry 
Medina. Please visit her team facebook page 
and show your support. To learn more about 
Legacy Real Estate, visit legacyre.com.

Legacy Real Estate Opens Second Salem Office - Legacy West
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Two Oregon high school seniors were 
among the 100 winners of a Young Entre-
preneur Foundation Scholarship award 
from the National Federation of Indepen-
dent Business, it was announced today.

Now in its 15th year, NFIB’s Young Entre-
preneur Awards are designed to reward and 
encourage entrepreneurial talents among 
high school students. The Oregon winners 
were:

Megan Alder of Corvallis who attends 
Crescent Valley High School in Corvallis. 
She received an NFIB/Dave Easton Young 
Entrepreneur Award of $2,000. Alder owns 
NM Photo and plans to attend the Univer-
sity of Oregon.

Madeline Dortignacq of Portland who 
attends Lincoln High School in Portland. 
She received an NFIB/Oregon Leadership 
Council Young Entrepreneur Award of 
$2,000. Dortignacq owns Platypus Paper, 
Co., and plans to attend the University of 
Southern California.

“The legacy of the American free enter-
prise system is still alive and well with our 
youth,” said NFIB West Region Grassroots 
Manager Stacy Jenkins. “Starting and run-
ning a business while in high school by 
these incredible young entrepreneurs is 
proof of that. Congratulations to each one 
of our 2017 recipients.”

Thanks to Visa and other small-business 
supporters, 95 of the graduating high 
school seniors will receive $2,000 toward 
their college and university costs. Five stu-
dents are in the running for the top Young 
Entrepreneur of the Year scholarship and 
the Dan Danner Scholarship. Both will re-
ceive $15,000. The remaining three finalists 
will receive a $5,000 Young Entrepreneur 
Award. A special ceremony announcing the 
five will be held in Washington, D.C. July 
27.

The scholarship prizes were financed by 
the donations of NFIB members and Visa, 
Inc. Since 2003, the NFIB Young Entre-
preneur Foundation has awarded more 
than 2,800 scholarships totaling almost $3 
million. The scholarships are used to help 
with tuition costs for the winners’ post-sec-
ondary education. To qualify for an NFIB 
Young Entrepreneur Award, students must 
be seniors in high school who own and/or 
operate their own small business. They are 
required to write an essay describing their 
entrepreneurial endeavors and future goals. 
NFIB members around the country inter-
view the applicants for the Young Entrepre-
neur Awards.

A full list of this year’s winners, as well as 
past winners, is available at http://www.
nfib.com/YEA2017.

Two Oregon Seniors Awarded 
National Scholarships
Winners from high schools in Corvallis, Portland

Madeline Dortignacq Megan Alder

"To qualify for an NFIB Young Entre-
preneur Award, students must be se-
niors in high school who own and/or 
operate their own small business."

Keynote Speaker:

 May 18, 2017
(RSVP Required) 
11:45 a.m.-1:30 p.m. 
Salem Convention Center
200 Commercial St. SE
Salem, OR  97301

Absolutely Fabulous Awards Luncheon to 
Recognize Outstanding  

Tourism Industry Partners

Jason Brandt
President & CEO
Oregon Restaurant & Lodging Association

RSVP by May 11 online to reserve 
your seat at www.TravelSalem.com. 

$20 per person.

Order on-line at:
westsalemrotary.org

or call:  503-364-9690

 Facebook.com/West Salem Rotary

Sliced Strawberries .......... $39  or  ............ $52
pick up date: Thursday, mid June 
                         

Raspberries (15 pound container)  ...............................$44
pick up date: Thursday, late June or early July

Marionberries (15 pound container)  ........................$39
pick up date: Thursday, late June or early July

Blueberries (14 pound container)  .................................$39
pick up date: Thursday, late July

(30 pound 
container)

(15 pound 
container)

It’s Time to Order

Berries!

West Salem Rotary Club presents…
Fresh, Cleaned, 
Locally-Grown,

No Sugar Added

Place your order now… fresh, ripe berries 
support Salem youth, schools, and charities! 

Strawberry Orders must 
be received by June 5. 

 
All other berry 

orders due by June 12.
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Today marked an important mile-
stone to lower prescription drug 
prices in Oregon. The Oregon State 
Legislature’s House Health Care Com-
mittee voted to pass House Bill 2387—
also known as the Oregon Affordable 
Drug Prices bill—to lower prescription 
drug prices, reduce price gouging and 
increase transparency.

“We applaud the Oregon lawmakers 
who voted to lower prescription drug 
prices and bring transparency to drug 
pricing,” said Bruce Humphreys, an 
Oregon Nurses Association member 
and registered nurse in Bend. “Sup-
port for the Oregon Affordable Drug 
Prices bill shows legislators stand 
with consumers and patients against 
the powerful drug company lobby-
ists who are working to stop this bill. 
Oregonians cannot wait. We must act 
now to stop skyrocketing drug prices.”

House Bill 2387 (HB 2387) is a com-
prehensive approach to lower pre-
scription drug prices which does three 
important things. HB 2387:

Limits the amount consumers pay 
out of their pocket for a prescription—

at either $100 or $250, depending on their 
insurance plan.

Creates a Premium Protection Program 
that ensures price gouging rebates serve 
their purpose to benefit consumers, not in-
surance companies.

Creates transparency around drug com-
pany research and development costs, ad-
vertising and operating costs, and profits, so 
consumers can better understand drug costs 
and pricing.

A diverse coalition of groups including the 
Oregon Nurses Association (ONA) supports 
HB 2387 so all Oregonians can access the 
care they need. The bill represents a posi-
tive first step in increasing transparency and 
holding insurers accountable in prescription 
drug price setting. 

The bill will now move on to the Legisla-
ture’s Joint Committee on Ways and Means. 

ONA was founded in 1904 as the profes-
sional association for nurses in Oregon. 
It is a nonprofit association and a labor 
union representing more than 14,000 Or-
egon nurses. ONA’s mission is to advocate 
for nursing, quality health care and healthy 
communities. For more information visit 
www.OregonRN.org.

Nurses Praise Passage Of Bill To 
Lower Prescription Drug Prices

Bruce Humphreys, an Oregon Nurses Association 
member and registered nurse in Bend

In 2016, state Sen. Alan Olsen, R-Canby, 
mounted a fight against out-of-control energy 
regulations proposed by the restrictive renew-
able portfolio standard and refuted claims 
made by Democrats that their regulations 
would "create jobs" in Oregon. 

Olsen said in a Floor speech that the Oregon 
renewable portfolio standard system and Or-
egon taxpayers would end up paying for in-
vestments and jobs in other states. He argued 
that Democrat claims "green jobs" would be 
created here in Oregon would most likely not 
occur, at not to near the degree promised. 

PacifiCorp filed a new long-term resource 
plan Tuesday with regulators that leans heav-
ily on near-term investments in renewable en-
ergy. Most of this, Wyoming wind power. 

The initial $3.5 billion expansion will take 
place in the next four years and includes "re-
powering" 900 megawatts of its existing wind 
turbines in Wyoming, according to The Or-
egonian. 

Olsen, proven right, released the following 
statement:

"I look like the energy policy Nostradamus 
here. The Democrats promised all these green 
jobs in Oregon, well where are they? They're 
in Wyoming like I warned last year. Oregon 
taxpayers and ratepayers are getting screwed."

Olsen is Oregon's
Energy Policy 
Nostradamus
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With a career spanning more than 30 years 
as a soloist, chamber musician, recording 
artist and conductor, Joshua Bell is one of 
the most celebrated violinists of his era. An 
exclusive Sony Classical artist, Bell has re-
corded more than 40 CDs garnering Gram-
my, Mercury, Gramophone and Echo Klassik 
awards and is recipient of the Avery Fisher 
Prize. Named the Music Director of the 
Academy of St. Martin in the Fields in 2011, 
he is the only person to hold this post since 
Sir Neville Marriner formed the orchestra in 
1958.

Bell’s 2016/17 season includes season-
opening appearances with the Atlanta Sym-
phony and Minnesota Orchestra and per-
formances with the New York Philharmonic 
under Alan Gilbert, Los Angeles Philharmon-
ic under Gustavo Dudamel, plus the sym-
phony orchestras of San Francisco, Seattle, 
Montreal and the National Arts Centre Or-
chestra. Abroad he performs with the Vienna 
Philharmonic, Leipzig Gewandhaus Orches-
tra, Frankfurt Radio Symphony and Czech 
Philharmonic. He embarks on four interna-
tional orchestral tours: To the U.K., Benelux, 
Germany and Australia with the Academy of 
St. Martin in the Fields; to Switzerland with 
the Verbier Festival Chamber Orchestra; to 
Austria, Germany, Italy and Sweden with 
the Swedish Radio Symphony under Daniel 
Harding; and to Korea and Japan with the 
Orchestra de Paris also with Harding. He 
makes recital appearances throughout North 
America with his recital partners Alessio Bax 
including at Lincoln Center and with Sam 
Haywood in a Westcoast tour.

A highlight of the season features Bell in 
a week-long residency in Washington, D.C., 
where he will serve as 2016-2017 Artist-in-
Residence at the Kennedy Center and Na-
tional Symphony Orchestra. Performing and 
collaborating across artistic and educational 
mediums, Bell will explore the depths of ar-
tistic possibilities examining synergies be-
tween music, dance, the culinary arts, litera-
ture, education, and technology. Featured 
events will include an evening with Gourmet 
Symphony, a collaboration with Brooklyn’s 
Dance Heginbotham, a recital with literature 
celebrating John F. Kennedy’s Centennial, 
and a world premiere co-commission from 
Anne Dudley in a family concert based on the 
bestselling children’s book The Man with the 
Violin, inspired by Bell’s incognito 2007 D.C. 
Metro performance.

Conductor Dallas Aimer 
Brings World Class 
Star Power

Joshua Bell
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LULLU TRUITT
SBJ FOOD 
EDITOR

Ciao a tutti;
Planting is the word of the moment. If you 

blink, the sun will disappear and the plant-
ing moment is gone. This hide and seek of 
the sun and the clouds and yes, the rain, has 
been happening for a while. Just wait a bit 
and you can go back to planting your dream 
garden. It always starts that way. Big project 
of lots of vegetables and your eyes are big-

ger than your stomach. You 
plant too much and you 
realize that you can make 
some new friends with the 
surplus……unless you are 
talking about the infamous 
zucchini

This year I gave out my 
wish list for asparagus - I 
know I will have to wait 
about three years for the 

outcome but in the meantime I will enjoy 
some Walla Walla onions, also called by me 
Walla2. I don’t think I should call them Wal-
la2 anymore because I found out that Walla 
Walla is a Native American word meaning 
“native waters.”  So I screwed up those two 
words  just  by omitting one of them. 

Of the many varieties, the Vidalia (available 
only in May and June) and the Walla Walla 
(June to Sept) are the sweetest, but not as 

sweet as the Oso sweet onion from South 
America which contains 50% more sugar 
than Vidalias. I don’t think I have ever seen 
that variety.. Store whole onions in a cool 
dark place with 
plenty of air cir-
culation for up to 
two months, but 
once an onion is 
cut, it should be 
tightly wrapped 
and kept in the 
refrigerator for no 
more than 4 days.

The versatility of 
the onion is one of 
the favorite rea-
son for its popu-
larity

In Italy we do 
a “frittata di ci-
polle” that can be 
eaten warm or at 
room tempera-
ture and it is ex-
cellent to take to 
a picnic and easy 
to make.

For a pound of onions, you will need 5 or 
6 eggs (depending on size) some extra virgin 

olive oil (about 4 tablespoons) salt and pep-
per, and plenty of Parmigiano Reggiano. Yes, 
I think “plenty” is a measurable quantity. It 
means “as much as you like”

Cut the cleaned 
onions in half and 
then in small slices. 
Drop some olive oil 
in a non-stick sauté 
pan. When the oil is 
hot, add the onions 
and let them cook 
for about 5 minutes. 
Lower the heat and 
cook them down until 
soft. Add salt and the 
beaten eggs. Make 
sure all the onions get 
covered by the eggs 
and cook for a few 
more minutes on a 
moderate heat with a 
lid on. 

To flip the frittata, 
cover the pan with a 
flat lid and slide the 
egg mixture on it and 

then slide it back into the pan. Cook for a few 
more minutes on that side.   Now, serve it on 
a platter and buon appetito!  

Since you are going to peel and slice a few 
onions, I will give a few suggestions on how 
not to cry. I am sure you have your own solu-
tion and maybe we are going to overlap a few 
of them, but it never hurts to try a new one if 
that works.

One I have not heard of, is to cut onions re-
ally close to an open flame! No. Not over it, 
but close to it.

I am sure you have heard about the idea of 
using a very sharp knife. By the way, that is 
something you should have all the time. A 
sharp knife is a must in the kitchen.

Cut the onion near hot running water or 
steam.

Freeze the onion for 10 to 15 minutes be-
fore cutting them.

Cut the onion under water or soak the on-
ion in water. I would be very careful on this 
suggestion if you are going to fry the onion in 
oil. It will be splash city!

Stick a piece of bread in your mouth.
I could go on and on but I think I have pro-

vided enough suggestions for the moment.
At this point you are on your own to try any 

of them!
Until next time, keep on cooking.
Ciao,
Lullu

MEDICAL OFFICE SPACE AVAILABLE

Join Salem Clinic, PT Northwest and 
Salem Audiology  

Located less than one mile from the I-5 
Kuebler Blvd. Interchange

Great parking and visibility

Tenant Improvement allowance available

 Call to schedule a tour

Jennifer Martin, ccim 
principal broker

503-339-7400 
mid-valleycre.com

License: 200303194

Planting Is The Word Of The Moment

"I could go 
on and on 
but I think 
I have  
provided 
enough  
suggestions"
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Students can no longer take on the burden 
of student loan debt.

Oregon- The cost containment proposal 
will be released by the Legislature today. The 
cost containment proposal is a list of funding 
cuts that will impact many services Orego-
nians need. 

“We push students out who can barely af-
ford education.  How does this help our 
economy by making it even harder for young 
people to become educated workers?” 

-Candalynn Johnson
Students are drowning in debt and getting 

price out of education. The Oregon Student 
Association rejects any cuts to higher educa-
tion while Oregon ranks 50th in the nation 

in corporate taxes. With a legislative cost 
containment proposal now on the table, the 
business community must step up and fulfill 
their promise to work toward a real revenue 
solution. We know that when students have 
access to higher education, our economy is 
more robust and our state is stronger. But 
we can only get there with new investments.  
We are tired of the budget being made on the 
backs of students

The Oregon Student Association (OSA) is 
a statewide, student-led advocacy and orga-
nizing non-profit which was established in 
1975 to represent, serve, and protect the col-
lective interests of students in postsecondary 
education in Oregon.

We Are Tired Of The Budget Being 
Made On The Backs Of Students

PRESENTING SPONSORS:

• Watch performances 
from China, the Hawaiian 
Islands, India, the Marshall 
Islands, Samoa and more! 

• Join an all-level yoga class 
inside the grass area of the 
Walk of Flags at 12:30 p.m.

• Enjoy a multi-language 
welcome, and see the 
state seal in the rotunda 
decorated with island 
greenery.

• Learn about the many 
cultures that make up the 
Asian and Pacifi c Island 
communities. 

• See ethnic regalia, or join 
the festivities and wear 
your own!

• View “Our Shared Heritage” 
exhibit of how the Chinese 
impacted life in Oregon.

• Food trucks will be on site 
during the event.

Saturday, May 20, 2017
10 a.m. - 2 p.m.

900 Court St. NE, Salem, Oregon
This Event is Free and Open to the Public

Parking is Free in the Capitol Mall on Saturday and Sundays 

EVENT PARTNERS:

A PROJECT OF THE

OREGON STATE CAPITOL FOUNDATION

AT THE OREGON STATE CAPITOL

Asian and 
Pacific 
Islander Day

You Are
Invited...

Tower Tours to the Oregon Pioneer at 10:30 a.m., 11:30 a.m., 
12:30 p.m. and 1:30 p.m. weather permitting, capacity controlled.

503-986-1388                www.oregoncapitol.com

EXPLORING OREGON’S HERITAGE:

Oregon 
Marshallese 
Community

The annual World Beat Festival is coming 
up on Saturday, June 24th and Sunday the 
25th with a special birthday celebration on 
the evening of Friday the 23rd. Help us cel-
ebrate our 20th anniversary by being one of 
the 400 volunteers who make the big week-
end possible!

Not only is it a great way to contribute to 

the Salem community, but volunteers also 
get a free t-shirt!

Click on the link below to view the volunteer 
opportunities and choose the spot(s) you’d 
like to sign up for. If you have any questions 
feel free to call the office at 503-581-2004 or 
email volunteers@salemmulticultural.org.

2017 World Beat Festival 
Volunteer Sign-Up Now Open!
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Marion County Chief Administrative Officer 
Joins Salem Health Board Of Trustees 

Salem Health is pleased to announce that 
John Lattimer has accepted an appointment 
to the Salem Health Board of Trustees. Lat-
timer is the chief administrative officer and 
budget officer for Marion County. Previ-
ously, he served as Oregon's legislative fiscal 
officer for ten years, Oregon state auditor for 
five years, and chief infor-
mation officer for the State 
of Oregon for two years. 

"We invited Mr. Lattimer 
to join the Salem Health 
Board of Trustees due to 
his record of service and 
his passion for the well-
being of our community," 
said Bob Wells, Salem 
Health Board chair. "His 
experience spans a variety 
of disciplines and he will 
provide valuable perspec-
tive." 

Lattimer looks forward to serving on the 
board, stating, "I am excited to be part of an 
organization that contributes to the health 
of our neighborhoods, schools and families 
in so many ways. Salem Health is a pillar of 
this community, and I'm looking forward to 
serving." 

Before moving to Oregon, Lattimer prac-
ticed and studied public policy in a number 
of states. He spent nineteen years in policy, 
budget, finance and program evaluation in 
Illinois, Ohio and Kansas. In 1984, he was 
elected chair of the National Conference of 
State Legislatures. 

Lattimer has served locally on a variety of 
appointed public boards and commissions 
including the Budget Advisory Team for 
the Salem-Keizer School District, the Public 
Commission on the Legislature, the Salem 
Task Force on Neighborhood Associations, 
the Salem Town Square Task Force and the 

Salem Blue Ribbon Task Force-Police Facil-
ity. He chaired the Southwest Association 
of Neighbors and is a member of the Salem 
Downtown Rotary, Salem Chamber of Com-
merce, SEDCOR board, Local Government 
Personnel Institute board, and the Behavior-
al Care Network board and executive com-

mittee. 
Lattimer holds a Mas-

ter's Degree from the 
University of Kansas. 
Additionally, he taught 
public policy analysis at 
Willamette University's 
Atkinson Graduate School 
of Management as well as 
public finance in the MPA 
program at Portland State 
University. 

All members of the 
Salem Health Board of 

Trustees are volunteers and serve three-year 
teams. The board provides overall policy set-
ting for the health system, and is ultimately 
responsible for the quality of care and the 
financial well-being of the organization. The 
Salem Health Board of Trustees appoints 
members from a variety of backgrounds to 
ensure a broad representation of experience 
and skills. 

Salem Health -- an OHSU Partner -- offers 
exceptional care to people in and around 
Oregon's mid-Willamette Valley. It is com-
prised of hospitals in Salem and Dallas, a 
medical group of primary and specialty care 
providers, plus other affiliated services. The 
hospital in Salem received Magnet designa-
tion, placing it among the top 7 percent of 
hospitals nationwide for nursing quality. 
Visit us at www.salemhealth.org; "Like" us 
on www.facebook.com/salemhealth; follow 
us on Twitter: @salemhealth; and view us at 
www.youtube.com/salemhealth.

By Robert Glazer
The affiliate industry is nuanced. There 

are many players, layers, and moving parts. 
While some of these nuances are what make 
the affiliate model unique and valuable, such 
as connecting compensation to outcomes, 
there are others that are less desirable. 
What’s more is that, if a company is unaware 
of them, they risk damaging their brand.

For companies to take full advantage of the 
opportunity and return on investment that 
an affiliate program is capable of produc-
ing, they need to understand and recognize 
certain aspects and nuances of the industry. 
Here are three to watch out for:

1.     Affiliates who do not create value. Af-
filiates are marketing partners. They include 
content bloggers, review sites, schools, and 
organizations, to name a few, and can be 
incredibly effective at promoting a brand’s 
products, and services. The vast majority are 
highly reputable and consistently drive le-
gitimate incremental sales for brands. How-
ever, there are also those who do not.

In affiliate marketing, the concept of “in-
crementality” generally refers to sales that an 
advertiser would not have obtained without 
an affiliate’s contribution. In other words, 
the affiliate is driving a new customer to a 
company.

Where it gets nuanced is when a company 

assumes that all the affiliates in their pro-
gram are driving new customer sales when, 
in reality, there are ones who are primarily 
benefitting from the efforts of other affiliates 
or channels.

As an example, some affiliates (we’ll call 
them “last-in affiliates”) design their busi-
ness models to try and capture customers 
who are already in the buying process or in 
the shopping cart. By doing this, they may 
also negatively impact affiliates who are 
driving top-of-funnel value for the brand and 
new customers via their blog, social media 
channel, review site, etc.

By intercepting a customer while their in-
tent to purchase is already high or right be-
fore the point of sale, these last-in affiliates 
often get credit for transactions they had 
done little to initiate or offered no incremen-
tal value to. Consequently, companies end 
up paying these last-in affiliates substantial 
commissions.

To prevent this type of low to no value ac-
tivity in your program, it’s important to not 
accept results at face-value. Dig into your 
affiliates’ tactics to truly understand how 
they are promoting your brand and consider 
structuring your external attribution model 
so that it doesn’t reward this behavior.

2. Unethical Affiliates. While most affiliates 
are ethical partners who drive significant 

value to companies, bad apples do exist, un-
fortunately. These unscrupulous marketers 
shouldn’t be confused with affiliates who 
may not add incremental value. No, these 
types of affiliates are more nefarious. They 
purposefully engage in deceptive marketing 
activities to collect commissions.

For example, in a recent article, Dr. Mehm-
et Oz shared his personal story of how some 
ethically questionable affiliates and online 
marketers use his likenesses to sell and pro-
mote acai berry and other products – all 
without his permission. It’s gotten so bad 
that it’s put his brand and integrity at risk. To 
call attention to this pervasive issue, Dr. Oz 
has dedicated multiple episodes of his televi-
sion show to the topic, even hiring private in-
vestigators to find out who these shady mar-
keting individuals are and educate the public 
how they are being purposefully duped.  

Some companies are aware of these bad 
apples but turn a blind eye because their 
marketing tactics generate revenue. Other 
companies have no idea that these types of 
affiliates are in their program or promoting 
their brand in illegal or unethical ways. Re-
gardless, neither scenario reflects well upon 
a company or demonstrates a successful pro-
gram.

Similar to how you can avoid compensat-
ing affiliates who don’t offer any value, pre-
venting unethical affiliates from getting into 
your program requires that you screen each 
of your partners carefully, have transparent 
insight into what they are doing to promote 
and represent your brand, and monitor their 
activities once they are accepted into your 
program.

3.  Misaligned incentives. For most of the 
affiliate industry’s history, networks have 

Three Dangers of Affiliate Marketing & How to Avoid Them

continued on page 28
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429 Court Street NE, Salem
Tel: 503-585-2450, Fax: 503-585-0205

info@lafky.com

Lafky & 
Lafky

We counsel and represent 
clients in Oregon proceed-
ings, including State Feder-
al and Municipal Courts and 
administrative agencies.
Our attorneys provide liti-

gation services in many ar-
eas of practice and are dedi-
cated to achieving excellent 
results for our clients in the 
most cost effective manner 
possible.

Donation Comes from National Subaru 
Share the Love Event

Salem, OR (April 17, 2017) - Homeless, four-
legged friends have a better chance of finding 
their forever home thanks to Capitol Subaru. 
On March 30, Capitol Subaru, along with 
representatives from Subaru of America, pre-
sented $55,500 to the Willamette Humane 
Society (WHS) from its “Share the Love” cam-
paign.

One of the cornerstones of Subaru of Amer-
ica’s mission is supporting causes that are 
important to it as a company, its retailers and 
customers. Between Nov. 17, 2016, and Jan. 
6, 2017, Subaru of America donated $250 to 
a customer’s choice of four charities (three 
national and one local), for new vehicles, sold 
or leased. Capitol Subaru chose the WHS as 
their local charity. MacKenzie Slaughter and 
Meagan Nichols from Subaru of America’s 

Portland Zone, joined Capitol Subaru to pres-
ent the donation to WHS leaders.

Carrie Casebeer, Marketing Director at 
Capitol Auto Group said, “We have always 
been dedicated supporters of animal rescue 
and are proud participate in this campaign. 
We had record Subaru sales in December; a 
31 percent increase over last year. Of the 281 
Subaru’s sold, 222 chose to donate their gift 
to WHS.”

When David Martz of Salem purchased a 
new Subaru Outback, he was pleased to desig-
nate his donation to the Willamette Humane 
Society. “I like towing around my two dogs 
in the back of my Subaru. I love that Subaru 
made this contribution to help other animals.”

Since the Share the Love Event began, Suba-
ru has donated nearly $70 million to a various 
national and local causes.

Capitol Subaru Presents $55,500 
Check to Willamette Humane Society

Local Pacific Northwest On Your Lot Home 
Builder Expands to Central and Coastal Or-
egon

True Built Home, a local Pacific North-
west Home Builder, announced their newest 
branch expansion in Salem, Oregon. With 
existing branch offices in Tacoma, Tri-Cities, 
Spokane, and Vancouver, WA, True Built 
Home will also cover coastal and central Or-
egon.

When asked about the company’s recent 
expansion, True Built Home Owner Lewis 
Mann said, “We’re really excited for this new 
branch. Salem is becoming a really hot mar-
ket for new home growth and we didn’t want 
our more southern Oregon clients to have to 
drive through Portland traffic to reach our 
Vancouver office.”

With a focus on customer service, trans-
parent pricing, and high-quality standard 
features, True Built Home wants to build 
relationships along with new homes. True 
Built Home also features an easy, step-by-
step online building process so that custom-
ers are always up-to-date with the progress 
of their home.

About True Built Home: True Built Home 
is a local Pacific Northwest on-your-lot home 
builder that was founded in 2007. True Built 
Home covers much of Washington state, 
along with parts of Oregon and Idaho. True 
Built Home offers over 50 fully customiz-
able, energy-efficient, and affordable home 
plans in many distinctive styles.

True Built Home, Inc. 
Opens Their Fifth 
Branch Office In Salem

Portions Of State 
Capitol State 
Park Grounds 
Closed Mid-May

Portions of State Capitol State Park 
grounds closed through mid-May 

Small portions of the State Capitol State 
Park grounds will be closed from April 24 
through mid-May to accommodate reloca-
tion of a set of historic Camperdown elm 
trees. Access to the capitol building will 
not be affected. 

The four trees currently located near the 
capitol building, must be moved to ac-
commodate necessary updates to capitol 
building utilities. Two other trees will also 
be moved during the project. A contractor, 
Environmental Designs Incorporated, will 
perform the work under the management 
of the Oregon Legislative Administration. 

The Camperdown elm trees are an im-
portant part of the historic landscape, and 
have been on the capitol grounds since 
the late 19th to early 20th centuries. They 
have been successfully moved before in 
1937-41 and 1977 during other construc-
tion projects. 

During the move when sections of the 
park are closed, visitors are reminded they 
are welcome to observe the work from a 
distance, but to respect all safety fences 
and directions from the project crew. 

More information on the project is avail-
able from Project Managers Ed Newvine 
(ed.newvine@oregonlegislature.gov, 503-
986-1744) or Marina Cresswell (marina.
cresswell@state.or.us, 503-986-1744). 
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Mon-Fri, 10-7pm, Sat, 10-5pm, 971 304-7071

20% OFF ANY
FIREARM WITH PURCHASE OF �

EQUAL OR GREATER JEWELRY ITEM.

Monday - Saturday 9am-7pm
Sunday Noon-5pm

Regular Priced Items Only. Single Transaction.

represented both affiliates and merchants 
in a single transaction and charge “perfor-
mance fees” to do so. While this structure 
is not nefarious or illegal, it leaves no room 
for proper checks and balances, so incen-
tives are perpetually misaligned. These mis-
aligned incentives have also led to serious 
issues, including fraud, trademark bidding 
and cookie stuffing.

Today, even though the industry has 
evolved and matured, some of those mis-
aligned incentives still exist because they 
benefit many of the players in the value 
chain; shutting down these behaviors can 
mean less profitability. Fortunately, there 
are companies who are becoming more dis-
cerning about who they partner with. They 
are also starting to rebuff partners who don’t 
have their back, who aren’t representing 
their brand with integrity, and who accept 
kickbacks. This is a welcome stance and one 
that will help the affiliate model reach a place 
where everyone has an opportunity to excel 
and work together productively.

Nuances exist in every industry. Some lead 
to a competitive advantage where others can 
be a blow to one’s brand.  By choosing your 
partners carefully, demanding transparency 
from them, and ensuring that there’s a clear 
connection between the results you’re get-
ting and the amount of money you’re paying, 
you’ll be able to reap the rewards that a nu-
anced affiliate program offers.

Robert Glazer is the founder and Managing 
Director of Acceleration Partners, founder 
and Chairman of BrandCycle and author of 
Performance Partnerships: The Checkered 
Past, Changing Present and Exciting Future 
of Affiliate Marketing. He is a serial entre-
preneur with an exceptional track record 
and passion for growing revenue and profits 
for B2C-based companies, partnering with 
brands such as adidas, ModCloth, Reebok, 
Target, Tiny Prints, Gymboree, and Warby 
Parker. For more information, please visit 
www.accelerationpartners.com and connect 
with Glazer on Twitter, @robert_glazer.

Republicans denounce Democrat plan to 
throw off well over a quarter of a million vul-
nerable Oregonians from health care plans 
and to slash services for veterans and seniors

Today, Republican leadership at the State-
house promoted their solution to get the 
state's fiscal house in order. Republicans say 
a freeze on hiring non-essential state work-
ers should be enacted first and foremost, 
along with other administrative efficiencies. 
An initial analysis from the Legislative Fis-
cal Office (LFO) shows a hiring freeze for 
'non-essential' personnel could result in sig-
nificant savings, up to $790 million per bi-
ennium, or half of the Democrats' so-called 
"shortfall." This would require the governor 
to forebear pay raises and show spending 
discipline. A non-essential state workers 
hiring freeze means police, firefighters, first 
responders, corrections and health care pro-
viders are not included in the freeze. 

"We have options, we have solutions, and 
we have bills to fix the structural problems 
plaguing our state's government. We must 
move forward with a budget that isn't a list 
of red-alert threats. Senate Republicans are 
committed to listening to Oregonians who 
have clearly stated, repeatedly, we are not 
interested in hiking taxes and hurting the 
poor to satisfy overspending Democrat poli-
ticians," said Senate Republican Leader Ted 
Ferrioli, of John Day.

Senate Republicans in January agreed cuts 
needed to be made, but that government 
overspending shouldn't be done on the backs 
of veterans, seniors, other vulnerable Orego-
nians. This week, Democrats misleadingly 

claimed Republicans support the deep cuts 
to programs for vulnerable Oregonians like 
throwing off well over a quarter of a million 
Oregonians from their health care plans.

"Democrats proposed a cynical list of 
threats to our most vulnerable. They did 
this to scare people into thinking we don't 
have any other option besides tax hikes. But 
there's a better way: coming together and 
figuring out a budget that works, that pro-
tects all Oregonians," said Senate Repub-
lican Deputy Leader Tim Knopp, of Bend. 
"Oregonians can count on us to advocate for 
a 'Oregonians first' approach to the budget 
that puts government in its place."

According to the Register-Guard's Saul 
Hubbard most Oregonians would prefer that 
state lawmakers close a $1.6 billion budget 
gap by decreasing spending rather than in-
creasing taxes, per a new poll released by the 
Oregon School Boards Association.

"We are going to have our work cut out for 
us, with everyone up in arms over the pro-
posed cuts, but we can do it. Once the par-
tisan posturing calms down, I'm believe we 
will discern that Oregonians are telling us to 
get our financial house in order before they 
are willing to give us more revenue. They 
want long term solutions, but asking for new 
revenue to solve old problems won't fly," 
said Senate Republican Deputy Leader Jeff 
Kruse, of Roseburg.

Kruse added:
"The cuts are not cuts as people would 

think, in reality they are just smaller increas-
es than they think they need."

For Fiscal Sanity 
Freeze Hiring

Affiliate Marketing , continued on page 26
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RICHDUNCANCONSTRUCTION.COM  | 503-390-4999

CALL TODAY TO SEE OUR DIFFERENCE CCB# 158330 WA# RICHDC928DE

EquitablE CEntEr Oak Park DEntal WallaCE rOaD ShEll

MOUNTAIN WEST REAL ESTATE
Coldwell Banker Commercial and the Coldwell Banker Commercial Logo are registered service marks licensed to Coldwell Banker Real Estate LLC. Each Office is Independently Owned and Operated.

CBCRE.comcommercial to the core

When it comes to commercial real estate, nothing is given. The 
day goes to whoever works harder—goes the extra mile—rolls 
up their sleeves and does whatever it takes to close the deal.

ALEX RHOTEN
Principal Broker

Dave Haining Ruth DanaGary Weston

Janna Medina

Shadya Jones

Sharon Woods

Sarah Crawford

ALEX RHOTEN Principal Broker       (503) 587-4777   arhoten@cbcre.com

Reuben Worster James Bowen

Dick Duncan Jared Stasch

Shelley George Pamela Rushing

Not Pictured

Jordan Samiee 
Chauni Gray 
James Gray
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STEPHEN G. TANDY
BROKER/SENIOR VP
503-566-5519

SPECIALIZING IN 
Homes on acreage, custom

homes, unique and unusual
homes, farms & ranches!

Upper end homes!
I handle all my own listings!

standy@cboregon.com

Become A  
 Minister Today

Wet May Flowers Bring
Fresh Summer Listings

No Initiation Fee

Just $175 Per Month (Unlimited Play)

salemgolfclub.com

2025 Golf Course Dr. 

Salem - 503-3636652

Play All The Golf You Want!

Become a Salem Golf Club Member Today
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John L. Scott Real Estate
Salem Office - 503-585-0100

salemoffice.johnlscott.com

• Interactive Map With GPS
• Location Based Search
• MIs/Property Number Search
• Extensive Search Criteria Options
• Road And Satellite Map Views

SIMPLY TYPE IN YOUR
 BROWSER JLSAPP.COM

• Comprehensive Property Details w/Photos
• Built In Sharing Tools
• Driving Directions
• Mortgage Calculator

I am a new transplant to the charming city of Salem, OR and the United 
States. Originally from Toronto, Ontario, I entered the commercial real 
estate field in Canada, after successful careers as a Futures/Commodities 
broker and Hospitality.

Since arriving in Salem, in May of 2016, I have grown increasingly com-
fortable and attached to the flourishing Willamette Valley.

It is my pleasure to announce my affiliation with John L. Scott Real Es-
tate - Salem, where I will continue my career in commercial and residen-
tial real estate.

I have been in professional sales for most of my adult life and have ac-
quired an affinity to sales that has sharpened my ability to provide my 
clients the best possible service, while helping them attain their goals and 
needs. My focus has, and always will be – My Client. “Your Needs are my 
Objectives.”

I am a firm believer that hard work, perseverance and diligence are the 
essential ingredients to establishing lasting client relationships, which 
propels one’s success to reach greater pinnacles.

Welcome Dax Chen

Dax Chen
Mobile: (541) 969-5961
Office: (503) 585-0100 X: 330
www.DaxC.johnlscott.com
Mobile Search
DaxC.m.johnlscott.com
DaxC@johnlscott.com
Licensed Title, Broker, Licensed in Oregon 201219958



WEDNESDAY
MAY 24, 8pm

DOORS OPEN
7:00 PM
 
TICKETS
$40 - $80
FAMILY 4-PKG.
$30-70

170 High St SE
(503) 375-3574
elsinoretheatre.com


