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INTEGRITY
503-587-1600
2110 Mission St SE, Suite 310, Salem 97302

2.67 ACRE HORSE PROPERTY!
36 x 36 metal barn with 3 matted stalls & room for hay stor-
age. 40 x 20 metal shop w/concrete floor & 220 power. Single 
level home with 3 bdrms, 2 baths & 1640 sq. ft. New roof in 
2017. Fruit trees, grapes, blueberries and a raised garden area. 
$449,000 (720681) RE/MAX Integrity Don Meyer 503-999-2381

Perrdydale School & Tranquility Defined! Listen to the 
creek on your porch of private 5.7 acres surrounded by 
oaks & your own red barn. Peace & comfort in custom built 
and energy eff. home with lifetime roof, Anderson windows 
& doors, reclaimed wood ceiling, wood stove, ductless heat 
pumps & marathon WH. Braz. Cherry HW floors & well-
appointed finishes. Dog wash in 4th bath. 30x40 barn w/ 
16x40 loft area. Chicken coop, garden & horse barn w/ 

stalls. Tree house & fire pit area. (715564) 
Trevor Elliott – Broker 503-602-1039

ROOM FOR RV’S! Corner lot with vinyl fenced-in side yard 
for your toys! 3 bdrms, 2 bath, 1440 sq. ft. home on .18 acre lot. 
Living room has corner fireplace. Large kitchen with updated 
appliances & countertops. Vinyl windows. $249,900 (721255) 

RE/MAX Integrity Rick & Ande Hofmann 503-390-9660

Mt. Hood and Jefferson views from this great home in nice 
West Salem neighborhood. 4 bedrooms 2.5 bath with office 
and large great room with gas fireplace and plank style floor-
ing. Kitchen boasts large island and pantry. Master suite is very 
large with gas fireplace, dual sinks, WIC and soaking tub. 3 
additional bedrooms too. RV pad and 220 in garage. The back 
deck lead to a covered patio area and fire pit. Patio is wire for 

hot tub too. Trevor Elliott - Broker – 503-602-1039

Woodburn Senior Estates views of the golf course from 
the back covered patio and family/sun room. 2 bedroom 2 bath-
room with large living room with gas fireplace and open dining 
room. Many updates include furnace in 2014, roof in 2009, vinyl 
windows in 2008 and guest bath. Laminate flooring and Central 

A/C. So much more. (721609) Trevor Elliott - Broker –
503-602-1039

West Meadows Estates home with grand entry, soaring 
ceilings and fine finishes! 4 bedrooms, 3 full baths, spacious 
office with french doors and bonus room. Large formal dining 
and expansive kitchen with granite and SS. Soaring windows in 
great room with gas fireplace and access to deck. Master suite 
with dual WIC and travertine and soaking tub in bath.  All bed-
rooms have views and large closets. Bonus room is ideal for 
home theater. Over sized 3 car garage and small rv storage to 
side is private. (721707) Trevor Elliott – Broker – 503-602-1039

FIRST TIME HOME BUYER ALERT!
Large living room open to family room, kitchen & dining. 3 
bdrms, 2 ba, 1410 sq. ft. on .14 acre lot. Vinyl windows, many 
updates. Fenced yard with dog run, deck & covered patio. 
Close to Chavez Elementary School. $245,900 (721099) RE/

MAX Integrity
Rick & Ande Hofmann 503-390-9660

DESIRABLE MACLEAY AREA!
2 homes on 16.10 acres! Each has 3 bdrms, 1 bath. Ideal 
for extended family or a Mother-in-Law cottage. Numerous 
outbuildings. Flat land with trees. Private well. Reduced to 

$483,800. (711908)

NEW CONSTRUCTION!
Hard to find house in town with extra garage/shop (29x24). 3 
bdrm, 2 ba, 1900 sq. ft. home on .14 acre lot. 2 story open floor 
plan with vaulted ceilings, granite counters & carpet/laminate 
floors. Buyer can select finish options. Completion date expected 

in Sept.  $329,500 (716988) Don Meyer 503-999-2381
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Founded in 2007 by Brent 
Pence, Pence Northwest Con-
struction has provided the Wil-
lamette Valley with quality com-
mercial construction services 
for a decade. When he started 
his company, Brent saw that his 
hometown had a need for a small 
construction firm that focused on 
the relationships more than the 
profit.

“We wouldn’t be in business 
without our clients or our sub-
contractors. Strong relationships 
are the key to any business and 
that is what we strive for in ours.” 
Said Brent Pence.

That philosophy kept the busi-
ness going during the economic 
downturn and the years to fol-
low. In that time Pence North-
west has built a solid reputation of integrity, 
transparency, and quality craftsmanship.

Throughout the years they have done resi-
dential work for friends and clients, but in 
2016 Pence Northwest built their first tour 
home for the HBA Tour of Homes. The house 
was so well received that they have since 
been hired to build more homes in the area. 
While the focus is on new construction, they 
also do work on selective remodels. 

Where do they see the company going in 
the future? “We will continue to build quality 
commercial buildings and tenant improve-
ments, while expanding the residential divi-
sion. But most importantly, we look forward 
to continuing to grow and be a part of the Sa-
lem community for years to come.”    

Pence Northwest 
Construction 
Celebrates 10 
Years In Business

Foundeder of Pence NW, Brent Pence
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NEW 2017 CADILLAC XT5
A thoroughly progressive vehicle both inside and out, the XT5 was designed to 

accommodate your needs, while expressing your distinctive sense of style.

WITH OVER 40 NEW CADILLAC VEHICLES IN STOCK, 
YOU WILL FIND THE PERFECT ONE FOR YOU.

CAPITOL CADILLAC
VIEW OUR LARGE INVENTORY OF NEW 
CADILLAC MODELS AT

cap-cadillac.com

LOCATION
2855 Maple Ave. NE.
Salem, Oregon

SALES
800.888.0591
Mon-Sat 9am-8pm
Sunday 10am-7pm

SERVICE
503.316.4250
Mon-Fri 7am-6pm
Saturday 8am-5pm
Sunday Closed

by Dave Sweeney
Here’s a question for you. How many 

times in your life have you had a “once-in-
a-lifetime” experience? Maybe you rafted 
the Grand Canyon, or swam with the sharks, 
or climbed to the top of a mountain, or flew 
with the Blue Angels, or met the Pope, or saw 
the Mona Lisa. All very interesting and com-
pelling experiences, some more accessible 
than others but all really cool!

Well come Monday, August the 21st, liter-
ally millions of us in the continental United 
States  will have a chance to witness not only 
our own “once-in-a-lifetime” experience but 
also arguably the most spectacular event any 
of us will ever see. In all likelihood, it will 
leave you awestruck! 

The event? The total solar eclipse of 2017 
(Figure 1). They’re calling it the “Great 
American Solar Eclipse” because the ONLY 
country that is touched by it IS America (Fig-
ure 2).

In fact it’s America’s first, coast-to-coast, 
total solar eclipse since 1918. Anybody re-
member the last time at least PART of the 
US received a total solar eclipse? I do. Yup, 
38 years ago, February 26th, 1979. But that 
eclipse only crossed part of the Northwest 
(WA, OR, ID, MT, ND) before heading into 
Canada. And, since it occurred in February, 
the weather was not all that cooperative. 

Skies were cloudy in Portland, and Salem, 
and Goldendale, Washington where all the 
network TV reporters had gathered...but not 
where I was!

I was at Stonehenge! Not the real one (in 
England) mind you, but the Stonehenge 
Memorial in Maryhill, Washington.  The 

full-scale replica on a bluff overlooking the 
Columbia River and it was truly spectacular! 
I was a young, newly-minted weatherman/
reporter for KEZI-TV in Eugene. The station 
had sent me and photographer Rick Cullis to 
Goldendale to cover the eclipse (since it was 
not total in Eugene). Well Rick and I gambled 

that the weather in Goldendale that Monday 
morning was not going to be clear...and the 
gamble paid off. Goldendale (with it’s own 
local observatory and gaggle of network TV 
reporters including storied science reporter 
Jules Bergman from ABC-TV) was cloudy...
but at Stonehenge skies cleared! There must 
have been several thousand people there. A 
few reporters, but mostly just regular people. 
Oh yea, and a group of robed and chanting, 
modern-day Druids. They were interesting!

The sun was in the Southeast sky about 
20 degrees above the horizon so we were all 
looking South, across the river, just above 
the bluffs on the Oregon side. And then, just 
before 9 in the morning, it started to get vis-
ibly darker.  You could feel the temperature 
dropping. The birds stop singing and all of 
a sudden, someone in the crowd yelled out, 
“Look...the shadow bands!” (Figure 3). And 
looking down for a few seconds you could see 
the wavy dark lines dancing on the ground 
like the light ripples in the bottom of a swim-
ming pool. And then the diamond ring ef-
fect...and totality.  

It. Was. Awesome!
THAT, my friends, was truly a once-in-a-

lifetime experience! And now ALL of us get 
to experience that once again with The Great 
American Eclipse this coming August 21. 
Again on a Monday and again in the morning 

Awaiting Our August Moonshadow!

continued on page 14
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A Petition is being circulated on the Oregon 
Legislator's $325 plus million tax hike.  The 
tax hike,  described as a sales tax, will be no-
ticeable in your health insurance and health 
care costs.  Small businesses that provide 
health care to their employees will face sig-

nificant additional oper-
ating costs.

The petition is designed 
to give Oregonians a vote 
on the tax increase.  If you 
are concerned about the 
increase, talking to your 
Democrat party majority 
who voted to pass the bill 

as session adjournment 
approached will do you 
little good.

 Call the taxpayers Asso-
ciation of Oregon (503 603 9009.  for more 
detail

It can be defeated, but I know from years of 
observation from my position atop the Capi-
tol, the next session of the legislature will be 
facing the same short-fall of money and will 
be looking for a significant source.  Beware !  
The tax collectors will be walking, watching, 
and waiting.

The Verona Studio will launch their fourth 
season with “Annapurna”, written by Shar 
White and directed by Kate Thomas.

Twenty years ago, Emma walked out on her 
husband, cowboy-poet Ulysses, in the middle 
of the night. Now hearing he's in dire strait, 
she tracks him down in the wilds of Colo-
rado to a filthy trailer, where he's hooked to 
an oxygen tank and cooking sausage. Their 
reunion, charged by rage and compassion, 
brings back the worst and best of their for-
mer bond

Recommended for mature audiences.
CAST
Jodi Deming
Jay Howe
Performances:
8pm: September 14, 15, 16, 22, 23, 29 & 30
2pm matinees: Septemer 23 & 30
 

Where:
The Verona Studio
The Reed Opera House, Suite 215
189 Liberty Street, NE, Salem, OR, 97301
Cost:
$17.50 per ticket. No reserved seating.

Tickets: 
http://www.brownpapertickets.com/

event/2998421
or call (805) 657-7538

The Verona Studio Tackles 
Annapurna For Season Opener 

image courtesy chestertheatre.org

Walking, 
Watching, 
And Waiting

L e g a c y 
Real Estate 
is proud to 
w e l c o m e 
AJ Nash as 
a principal 
broker with 
their com-
mercial real 
estate team.  
AJ brings 
proven pro-
duction and 
experience in many areas of commercial real 
estate to the Legacy team.  AJ's focus will be 
leasing, commercial investment properties, 
private acquisition, multi-family, and tenant 
representation.  AJ holds a BA in economics 
and Masters Degree in business from Willa-
mette University and has worked as a profes-
sional in a number of capacities over the past 
10 years in Salem.  

Legacy Real 
Estate Welcomes 
AJ Nash To Their 
Commercial 
Team.
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Oregon Business Magazine (OBM) ranked 
Capitol Auto Group (CAG) #5 Best Green 
Company in Oregon. This is the 10th time 
the company has been listed in the OBM’s 
annual ranking. 

More than 370 organizations participated 
in the project. The results of the survey were 
decided by an anonymous employee survey 
from over 30,000 employees across Oregon 
and an independent assessment of the spe-
cific employers’ sustainability practices.

Capitol Auto Group efforts to encourage 
a green workplace include the support of a 
waste reduction, reuse and recycling pro-
gram that includes paper, plastic, cardboard, 
glass, metal and oil. Biodegradable or non-
toxic materials are chosen for business pro-
cess and facility maintenance whenever pos-
sible. In addition, employees are encouraged 
to find new ways to help in waste reduction 
and energy use.

At the OBM’s 100 Best Green Workplaces 
award ceremony, keynote speaker John Mor-
ris, Vice President of Market Development 
of D+R International was complimentary 
of companies who made the environment a 
priority. In his speech, he applauded Oregon 
business efforts. “The 100 Best Green com-
panies will be the foundation from which we 
become the greenest state in America.” 

Capitol Auto Group employees around 300 
Oregon workers across their three dealer-
ships: Capitol Chevrolet/Cadillac, Capitol 

Subaru and Capitol Toyota. In addition to 
their recognition by OBM, all three dealer-
ships were listed in Automotive News’ 2016 
Best Dealerships to Work for in America.

Capitol Auto Group has served the greater 
Salem area for more than 90 years. Dealer 
Scott Casebeer opened the Toyota facility, 
783 Auto Group AV NE, in Salem, Oregon off 
the Parkway, in the fall of 2011 and the Suba-
ru facility in June 2012 at 3235 Cherry AV 
NE. Chevrolet/Cadillac opened in late July 
2012 at 2855 Maple AV NE. In 2013 Capi-
tol, West Valley, pre-owned sales and service 
opened in Dallas, Oregon. The company has 
been: recognized by Oregon Business Maga-
zine 10 times as one of the 100 Best Compa-
nies to Work for in Oregon; Recognized by 
Oregon Business Magazine 11 times as one 
of the 100 Best Green Companies in Or-
egon; 2012 Salem Chamber Business of the 
Year; Nine-time winner, Toyota President's 
Award, recognized for Toyota Sales and Ser-
vice Excellence, Recognized for Toyota Parts 
and Customer Relations; General Motors 
World Class Technician on staff and GM 
Mark of Excellence. 2016 Stellar Care Award 
from Subaru of America. The company was 
EarthWISE Certified by Marion County in 
2013 and nominated for EarthWiSE Certi-
fied Business of the Year and Sustainable 
Large Business of the Year. www.Capitol-
Auto.com.

Capitol Auto Group 
Named One Of 
Oregons Top Five 
Green Companies

If a nonprofit needs to raise money, they 
often turn to crowdfunding, a way to get a lot 
of people to contribute just a little bit toward 
a goal. One Kickstarter page can easily earn 
thousands of dollars in donations; just ask 
the Ohio man who raised $55,492 to make a 
potato salad (an amount well beyond his $10 
goal). You may think of this as something 
purely web-based, and while crowdfunding 
has taken off in recent years, it is nothing 

new. Here are three sto-
ries that detail significant 
moments in the history of 
crowdfunding.

Help Me Translate a 
Greek Poem into English 
(1713)

In 1713, 18th-century 
English poet Alexander 
Pope sought to translate 
15,693 of ancient Greek 
poetry into English. To 
finance the project, he 

turned to crowdfunding. Pope told his po-
tential backers that “this Work shall be print-
ed in six Volumes in Quarto [a type of pam-
phlet], on the finest Paper, and on a letter 
new Cast on purpose; with Ornaments and 
initial Letters engraven on Copper...” In ex-
change for a donation of two gold guineas (a 
one quarter ounce gold coin), backers would 
receive a copy of his work. To thank his sup-
porter, the work’s first edition listed his 750 
backers. Thanks to Pope’s crowdfunding 
ability, the world received the first ever Eng-
lish translation of Homer’s Iliad in 1718.

Help Me Fund a Few Concerts in Vienna 
(1783)

While renowned around the world for his 
musical talent, famed classical era compos-
er Wolfgang Amadeus Mozart occasionally 
needed some financial help. To raise money 
for three piano concertos in Vienna, Austria, 

Mozart turned to his fans. If one donated to 
the performance, Mozart would reward them 
with a manuscript of his music he would play 
during the concert. While failing in his first 
attempt, Mozart’s successfully funded his 
concerts on the second attempt with help 
from 176 backers.

 Help Me Raise Money to Buy a Base for a 
Giant French Statue (1885)

In summer of 1885, renowned newspa-
per publisher Joseph Pulitzer turned to the 
readers of the New York World newspaper 
for help. The country of France had recently 
gifted the United States a giant 151-foot-high 
copper statue designed by French sculptor 
Frederic Auguste Bartholdi. The city of New 
York wanted a granite plinth (a base) to put 
it on. However, the U.S. government and 
various other organizations only managed 
to raise a third of the $250,000 (approxi-
mately $6.3 million today) they needed. Un-
derstanding the statue’s importance, Pulit-
zer created a front-page ad on the New York 
World newspaper asking if for donations to-
ward the project. Funders at the $1.00 level 
would receive a six-inch miniature version 
of the statue while donors at the $5.00 level 
would receive a twelve-inch version; Pulit-
zer's campaign was a wild success. Within a 
few months, the campaign managed to gen-
erate a little over $100,000 from 160,000 
donors. The United States soon completed 
the project and unveiled the Statue of Liberty 
to the world Oct. 28, 1886.

If you are thinking of using crowdfunding 
for your nonprofit, the Securities and Ex-
change Commission is updating rules on this 
issue. Check with your accountant.

G. Harvey Gail is president of Spire Man-
agement, an association management and 
strategic communications company. www.
SpireManagement.com  twitter.com/Har-
vGail. 

Crowdfunding In The Days Of Yore

HARVEY GAIL
SPIRE
MANAGEMENT
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ALEX RHOTEN
PRINCIPAL 
BROKER,  
COLDWELL 
BANKER 
COMMERCIAL 
MOUNTAIN 
WEST 
REAL ESTATE

As more and more technology is available 
to businesses, people are 
working remotely and 
can spend more time out 
of the office.   Because of 
that, you may have ex-
tra space to lease.  When 
you're a property owner 
and you're leasing space 
to tenants, finding good, 

reliable tenants is very 
important. The last thing 
you want to have happen 
as an owner is to sign a 
lease with a new tenant, 
and then discover that the 
tenant creates problems, 
or that they're not paying 

you their rent.
When you're renting residential property, 

you definitely want to run a credit check on 
the person or the people who want to rent 
from you, and you'll want to talk to their cur-
rent landlord to discover what kind of expe-
rience they've had while these people have 
been their tenants. However, one thing you'll 
need to keep in mind here, and this applies to 
commercial tenants also, is that if their cur-

rent landlord hasn't been happy with these 
people as their tenant, they could tell you a 
story about the tenant that is better than the 
actual truth, because they want to get that 
tenant out of their property. So you'll need 
to read between the lines in your conversa-
tion with the owner to get a sense of what 
they may not be telling you, and determine 
whether or not they may be hiding some-
thing.  You may even want to stop by and 
visit them at their current location to get an 
idea of customer, traffic flow and how they 
are caring for their present space.

In addition, you'll want to see any recent 
pay stubs from your prospective residential 
tenant, and you may want to even verify with 
their current employer that they're actually 
still employed.  Items you may want to re-
quest from a prospective tenant may include 
bank and financial statements (so you know 
they have enough money to pay the rent).

Of course, your commercial real estate bro-
ker can help evaluate tenants for you as well 
as handle the complexity of leasing.

Alex Rhoten is a principal broker at Cold-
well Banker Commercial Mountain West 
Real Estate. www.CBCRE.com or 503-587-
4777

What You Need 
To Look For In 
Prospective Tenants

By Mary Louise VanNatta
There’s a reason grocery stores sell candy 

bars and tabloids next to the checkout stand. 
They know that it's hard to resist an impulse; 
especially as the cashier starts to scan the 
last few items. At work, you may blurt out an 
opinion (one you should keep to yourself). 
Whoops!  Whether we admit it or not, we 

make impulsive decisions 
that we may later regret. 
Even your Mother prob-
ably told you to look before 
you leap. The question of 
course is why? 

There are a few different 
ways to think about impul-
siveness. One explanation 
has a lot to do with cost/
benefit analysis decision 
making. For some people, 

an impulsive decision may actually be per-
fectly rational. A person grabbing a candy 
bar at the supermarket checkout line may 
be willing to sacrifice money and health for 
a short-term treat. That opinion you voiced 
seemed reasonable before you had your sec-
ond cup of coffee.

However, the notion that impulsive deci-
sions are rational have some flaws. People 
lack perfect information about potential con-
sequence of decisions. They also fail to take 
in account how small decisions compound 
over time. While benefits of an impulse buy 

may exceed the costs on a daily basis, you 
can’t do that all the time. If you frequently 
interrupt meetings with unnecessary or out-
of-place comments, your reputation is likely 
to suffer.

Impulsive decisions are significantly influ-
enced by the makeup of the human brain. 
According to research conducted by Vander-
bilt University, people who scored higher 
on behavioral characteristics test for impul-
sivity tended to have higher dopamine (the 
brain chemical that makes you feel good) 
releases. When the brain releases dopamine, 
certain impulsive decisions  (like buying a 
candy bar or speaking your mind) become 
much harder to resist. Having a less-devel-
oped frontal lobe, (the part of the brain con-
nected with behavior and decision making), 
can also increase impulsivity. Since the fron-
tal lobe doesn’t fully develop under the age of 
25, this in part explains why teenagers tend 
to be way more impulsive than adults. 

Despite challenges, overcoming impulsive-
ness isn’t impossible. It's important to al-
ways be mindful and to think things through 
when making an important decision. You 
can also work to avoid tempting situations. 
When in doubt, do what your Momma said 
and count to 10 before you act.

Mary Louise VanNatta, APR, CAE is the 
CEO of VanNatta Public Relations. www.PR-
Salem.com, @PRSalem.

Irrepressible:  Why 
Are We So Impulsive?

MARY LOUISE 
VANNATTA
TELLING YOUR 
STORY

South Salem Ace Hardware To Raise Funds For 
Doernbecher Children's Hospital In August 

It's not often that you can save money 
and support a great cause at the same time. 
On Aug. 4-5, South Salem Ace Hardware 
(SSAH) will support Doernbecher Children's 
Hospital's fight against children's cancer one 
bucket at a time by selling 5-gallon buckets 
for $5 with all that money going to Doern-
becher. 

According to the National Cancer Insti-
tute, children's cancer is the leading cause 
of death in children past infancy. SSAH local 
child ambassador, Mya, is a Salem resident 
and has been a Doernbecher patient most 
of her life. She knows the importance of Do-
ernbecher. When asked why people should 
donate money to support Doernbecher Chil-
dren's Hospital, she said, "Sick kids are there 
and they need help to get better." 

Miracle Bucket Display Contest 
SSAH will compete in the Miracle Bucket 

Display Contest. Ace Hardware stores across 
the country compete to build the most cre-
ative structure from five-gallon buckets. 
SSAH will unveil their bucket structure Aug. 
2 at 1 p.m. at their location at 706 Madro-

na Ave. SE. SSAH will take a picture of the 
structure and enter the contest. Ace Hard-
ware will give the contest's winner $7,500 to 
donate to their local Children's Miracle Net-
work (CMN) hospital. If they win, SSAH will 
donate the money to Doernbecher Children's 
Hospital in Portland. 

Bucket Sale 
Following the bucket structure unveiling, 

SSAH will hold their annual CMN Bucket 
Sale. On Aug. 4 and 5, the store will sell buck-
ets for $5 and donate the entire amount to 
Doernbecher. Additionally, customers will 
receive 20 percent off items they can fit into 
the bucket. 

It's a cause that employees at South Salem 
Ace are passionate about. Donna Hyland is 
the business sales manager at SSAH. She 
believes that the sale plays a role in energiz-
ing the employees. "The bucket sale is a time 
where we rally together around the cause," 
says Hyland. "We've lost family members to 
cancer, both young and old. This sale is a way 
for us to do our part." 

Visit facebook.com/SouthSalemAceHard-

ware or call 503-763-6323 to learn more. 
About South Salem Ace: Your company 

can prepare for its busy season by signing up 
for a business account at SSAH. Stop by the 
store at 706 Madrona Ave. SE or call Donna 
at 503-763-6323 to open a business account. 
Acesouthsalem.com. 

For more than 90 years, Ace Hardware 
has been known as the place with the help-
ful hardware folks in thousands of neighbor-
hoods across America, providing custom-
ers with a more personal kind of helpful. 
In 2016, Ace ranked "Highest in Customer 
Satisfaction with Home Improvement Re-
tail Stores, Ten Years in a Row," according 
to J.D. Power. With more than 4,900 hard-
ware stores locally owned and operated 
across the globe, Ace is the largest retailer-
owned hardware cooperative in the world. 
Headquartered in Oak Brook, Ill., Ace and its 
subsidiaries currently operate 17 distribution 
centers in the U.S. and also have distribution 
capabilities in Ningbo, China; Colon, Pana-
ma; and Dubai, United Arab Emirates. Its 
retailers' stores are located in all 50 states, 

the District of Columbia and approximately 
60 countries.

Buy a $5.00 bucket and 
support Doernbecher 
Children’s Hospital.

Fill the bucket and save 
20% off items that fit 
inside.*

Why should people 
support Doernbecher? 

“Sick kids are there 
and they need help 
to get better.” - Mya, 
Salem Resident, Current 

Doernbecher Patient

BUCKET SALE
August 4 & 5
706 Madrona Ave SE, Salem, OR 97302
 South Salem Ace Hardware

Join us for the 
Ace Children’s Miracle 

Network

* Some exclusions apply

20%
OFF
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ANTHONY K. 
SMITH
OREGON STATE  
DIRECTOR NFIB

Oregon’s 2017 legislative session officially 
adjourned last month. It began with a rela-
tively quiet and noncontroversial tone com-
pared with years past when lawmakers came 
out swinging on issues like carbon reduction 
and minimum wage. Still, in the waning 
weeks of the session, the contentious issues 
took center stage, including taxes on small 
business.

Despite projected record revenues for the 
next two-year budget cycle – about $1.5 bil-

lion more than Oregon 
has ever collected in taxes 
– and during a time when 
unemployment is low and 
the economy continues to 
grow, state government 
is growing even faster. 
By the time the May Rev-
enue Forecast came out, 
the state was estimating 
that, on top of the new tax 
revenue, Oregon was go-
ing to be $1.4 billion short 
of being able to maintain 

“current service levels.”
Efforts to pass a new gross receipts tax 

failed to garner support from the three-fifths 
of legislators needed to pass a tax bill, mark-
ing the second time in less than a year that 
this ill-fated concept was rejected in Oregon. 
When it became clear that House Bill 2830, 
the “Commercial Activities Tax” (CAT) pro-
posal was dead, small-business advocates 
had to rally quickly to oppose HB 2060, a bill 
that would have raised $196 million for the 
2017-2019 state budget by effectively raising 
taxes on small businesses with fewer than 10 
employees and other businesses in certain 
industry sectors.

This was a very real threat right up until ad-
journment – and here’s a little background 
(see July’s Salem Business Journal for more 
information): In 2013, Oregon adopted a 
new small business pass-through entity 
(PTE) tax structure, commonly known as the 
Small Business Tax Cut, with a starting rate 
of 7 percent, down from the 9 percent or 9.9 
percent that most business owners pay on 
their business income. Starting in tax year 
2015, this was a significant tax reduction for 
qualified small businesses: S corps and part-
nerships whose owners “materially partici-
pate” in their business operations and have 

at least one full-time, non-investor employee 
that works at least 1,200 hours per year.

Gov. Kate Brown’s proposed 2017 budget 
called for the repeal of the Small Business 
Tax Cut, as did HB 2830, the failed CAT 
proposal. HB 2060 would have restricted 
the future use of the tax rates so severely 
that the overwhelming majority qualifying 
small businesses would have seen a 28 to 41 
percent tax increase. It passed the Oregon 
House 31-28, but failed to move forward in 
the Senate.

The efforts to defeat HB 2060 and HB 2830 
were major victories for small business this 
year, but these wins are always short-lived. 
Businesses will need to be on the lookout for 
2018 ballot measures and the prospect of an-
other legislative attempt to raise taxes in the 
2019 legislative session.

Small businesses that missed out on uti-
lizing the Small Business Tax Cut in 2015 
would be wise to consult with a CPA as soon 
as possible, especially if they filed an exten-
sion for tax year 2016 back in March. The 
more small businesses that take advantage 
of the tax rates now, the harder it will be for 
politicians in Salem to take them away in the 
future.

It was another year of playing defense for 
sure – and we absolutely could have done 
better if the Oregon Legislature was more 
business-friendly, but the sheer number of 
bad ideas that failed to move forward was 
noteworthy. That being said, the Legislature 
failed to address the long-term structural 
budget problems that are going to continue 
to plague us if we don’t make some major 
changes in future sessions.

Overwhelmingly, small-business owners 
believe that Oregon has a spending problem 
and needs to learn to control costs. The rea-
son we find ourselves in “budget holes,” with 
underperforming schools and crumbling 
infrastructure, is that the Legislature consis-
tently fails to properly prioritize spending. 
We have the money to fund the government 
services for which there is broad support 
across the political spectrum, but we cannot 
keep saying “yes” to everything – and cer-
tainly not for controversial line items in the 
budget that benefit only the select few.

 Anthony K. Smith is Oregon state director 
for the National Federation of Independent 
Business.

Small Business Tax Update

Financing Available

12th Street Auto Sales
2313 12th Av. SE | (503) 779-2573

Corner of 12th and Hoyt

Right on the Corner
Right on the Price!
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Calendar of Events

August
2017 

8/4/2017
Greeters Networking 
Event- Hosted By: 

Deepwood  
Museum

8/8/2017
Chamber Business 

Women

8/10/2017
Ground Breaking - 

Cornerstone  
Apartments

8/11/2017
Greeters Networking - 

Hosted by:  
Rotary Club of 

Salem

8/18/2017
Greeters Networking - 
Hosted by: VanNat-
ta Public Relations

8/28/2017
Power Hour

9/7/2017
Public Policy -  

Updating Salem's 
Library

9/8/2017
Greeters Networking 
Event- Hosted By: 

Capitol City  
Exchange Club

Tue 1
Art Talk | Gary Westford
10:00 am - 11:00 am Bush Barn 
Art Center

Wed 2
Peter Courtney Minto Island 
Bridge Celebration4:00 pm - 5:45 
pm

Fri 4
You're a Good Man, Charlie 
BrownYou\'re a Good Man, Char-
lie Brown7:30 pm The Historic 
Grand Theatre

Fri 4
Gabriel Cox Band at Venti's8:00 
pm - 11:45 pm Ventis Downtown

Fri 4 - 5
LIVE MUSIC - Chervona @ Gov 
CupThe Governor9:00 pm - 12:00 
am (5) Governor's Cup Coffee 
Roasters

Fri 4
Pretty Gritty & Scratchdog 
StringbandTaproot Lounge & 
Cafe9:00 pm - 12:00 am Taproot 
Lounge and Cafe

Fat 5
You're a Good Man, Charlie 
BrownYou\'re a Good Man, Char-
lie Brown7:30 pm The Historic 
Grand Theatre

Fat 5
MOVIES IN THE PARK: Zootopi-
aYou are welcome to bring either 
blankets or short lawn chairs and 
sit on the grass section of the 
amphitheater.8:30 pm - 10:30 pm 
Riverfront Park Ampitheatre

Sat 5
Erotic City Prince Tribute at 
Venti's9:00 pm - 11:45 pm Ventis 
Downtown

Sun 6
You're a Good Man, Charlie 
BrownYou\'re a Good Man, Char-
lie Brown2:30 pm The Historic 
Grand Theatre

Mon 7 - 8
Full Moon Open Drum Circle @ 
Taproot Lounge & Cafe10:00 pm 
- 12:00 am (8) Taproot Lounge 
and Cafe

Wed 9
Alley Yoga + Beer Salem@Vic-
tory Club6:00 pm - 7:15 pm Vic-
tory Club

Wed 9
You're a Good Man, Charlie 
BrownYou\'re a Good Man, Char-
lie Brown7:30 pm The Historic 
Grand Theatre

Thu 10
You're a Good Man, Charlie 
BrownYou\'re a Good Man, Char-
lie Brown7:30 pm The Historic 
Grand Theatre

Fri 11
On Your Feet Friday5:45 pm - 
8:00 pm Gallagher Fitness Re-
sources

Sat 12
3rd Annual High Street Hustle-
Let7:30 am - 11:00 am State Capi-
tol State Park

Sat 12
Family Art Day12:00 pm - 4:00 
pm Bush Barnl Art Center

Sat 12
Talking Heads Tribute at Venti's: 
Life During Wartime9:00 pm - 
11:45 pm Ventis Downtown

Sat 12
The Big TimeTaproot Lounge & 
Cafe9:00 pm - 11:59 pm Taproot 
Lounge and Cafe

Mon 14
Deconstructing the Beatles: The 
White AlbumThe Beatles Film 
Series7:00 pm Salem Cinema

Thu 17
Science Night for Adults6:30 pm 
- 10:00 pm Gilbert House Chil-
dren's Museum

Thu 17 - 20
Theatre 33 Presents TENDERS 
OF THE FEET, A play with mu-
sic by Ciji Guerin, Music by Hal 
LoganTheatre 33 Presents TEN-
DERS OF THE FEET, A play with 
music August 17-19 at 7pm and 
August 20 @ 2pm7:00 pm - 5:00 
pm (20) M. Lee Pelton Playhouse, 
on Willamette University Cam-
pus

Thu 17 - 20
Theatre 33 presents TENDERS 
OF THE FEET a new play with 
music by Ciji Guerin, Music by 
Hal Logan,   Directed by Michelle 
SeatonTenders of The Feet, 
a new play with music by Ciji 
Guerin, Music by Hal Logan7:00 
pm - 5:15 pm (20) M. Lee Pelton 
Theatre

Fri 18
Milo PetersonChristos Pizze-
ria9:00 pm - 11:00 pm Christos 
Pizzeria and Lounge

Sat 19
Out-of-this-World Eclipse Con-
cert11:30 am - 12:30 pm Oregon 
State Capitol

Sat 19
Little Shop of HorrorsPRESENT-
ED BY ELSINORE THEATRICAL 
PRODUCTIONS: Show-times 
2:00 and 7:302:00 pm - 4:00 pm 
Elsinore Theatre

Sat 19 - 20
DJ MainmanChristos Pizze-
ria9:30 pm - 12:00 am (20) Chris-
tos Pizzeria and Lounge

Sun 20
OMSI Educator Presents Eclipse 
InformationOregon State Capitol 
Foundation Presents11:30 am - 
12:30 pm Oregon State Capitol

Sun 20
Little Shop of HorrorsPRESENT-
ED BY ELSINORE THEATRICAL 
PRODUCTIONS2:00 pm - 4:00 
pm Elsinore Theatre

Sun 20
Paperback Writer - The Complete 
Beatles ExperienceHere Comes 
The Sun! Celebrate the Solar 
Eclipse!8:00 pm - 10:30 pm Sa-
lem's Historic Grand Theatre | 
Enlightened Theatrics

Mon 21
ART IN THE PARK IN THE DARK 
7:00 am - 12:00 pm Bush Barn Art 
Center

Mon 21
Oregon State Capitol Eclipse 
Viewing and NarrationOregon 
State Capitol Foundation Pres-
ents9:00 am - 11:00 am Oregon 
State Capitol

Mon 21
Paperback Writer - The Complete 
Beatles ExperienceHere Comes 
The Sun! Celebrate the Solar 
Eclipse!8:00 pm - 10:30 pm Sa-
lem's Historic Grand Theatre | 
Enlightened Theatrics

Sat 26
MOVIES IN THE PARK: Rogue 
One: A Star Wars StoryYou are 
welcome to bring either blankets 
or short lawn chairs and sit on 
the grass section of the amphi-
theater.8:00 pm - 11:00 pm River-
front Park Ampitheatre

Sat 26
ComedyChristos Pizzeria9:30 
pm - 11:30 pm Christos Pizzeria 
and Lounge

Thu 31
Annie Averre with Tim Gilson-
Christos Pizzeria7:00 pm - 9:00 
pm Christos Pizzeria and Lounge

Thu 31
The Ivie Meziere Acoustic DuoM-
cMenamins Boon's Treasury8:00 
pm McMenamins Boons Trea-
sury
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You and your financial planner can plan 
for all the financial aspects of your life with a 
range of certainty, and with the understand-
ing that things change. Our plan is a frame 
work with flexibility built in. Financial mar-
kets go up and down, tax laws change, and 
our timing may be a bit off. The only thing 

that we can plan with 
certainty is that some-
day you will die and most 
likely not on a day of your 
choosing. We know the 
end is coming, and that 
accidents and illness are 
not planned encounters, 
yet we tend to ignore the 
facts. Unfortunately, sta-
tistics would suggest that 
every other person read-

ing this article has not made any plans for 
the inevitable.  

Here are a few of the things that I know 
which most people ignore. 

Death comes. Sometimes you can see it 
off in the distance and sometimes it sneaks 
up on you in an instant. The same magical 
thinking that keeps us buying lottery tickets 
keeps us thinking that we have plenty of time 
to plan for our end, but only the latter is a 
sure thing. Writing a will or trust can be a 
trying process, but it beats leaving your loved 
ones picking up pieces that you could have 

made easier for them. 
Life insurance policies not only need to be 

in place, but the beneficiaries reviewed ev-
ery few years or during the major events in 
your life. The old story about the man who 
neglected to change his beneficiary designa-
tions on his retirement account and life in-
surance after a divorce are not as rare as you 
might think. I have personal experience with 
someone who received a pension and life 
insurance several years after a divorce, the 
man’s family was surprised as well, although 
not in the way she was. 

Other than checking life insurance benefi-
ciaries, you should also make sure your re-
tirement plans and bank accounts have des-
ignations. Company retirement plans have 
beneficiaries, bank accounts can add a POD 
(payable on death) and investment accounts 
can add a TOD (transfer on death). Easy 
stuff that can make sizable difference down 
the road. 

While most folks agree that going in your 
sleep when you are “old” and tired is the ide-
al way to die, the likelihood is slim. My first 
grandfather to go was 52 years old and had 
not made plans for his logging operation, 
which became a mess for my grandmother. 
He had time to put a plan in place, but had 
no guidance at the time. I had a friend not 
long after high school, married with a kid on 
the way, that was electrocuted on the job and 

died with no life insurance. You don’t know 
when the time will come, but even a 20-year-
old can afford a ten-year term life policy. It’s 
important to plan to take care of family if 
something should befall us. 

On the more academic side, if you die 
without a valid will, you are said to die “in-
testate,” meaning state law will determine 
how your assets are distributed. Intestacy 
laws vary from state to state, but typically, 
these laws provide that when you die with-
out a will, your solely owned property will 
be distributed between your spouse and any 
children. If there’s no surviving spouse or 
children, intestacy laws name other relatives 
to receive your solely owned property. Note 
that intestacy laws may divide your assets in 
a way you didn’t intend. For example, if you 
die leaving a spouse and minor children, you 
may intend for your spouse to inherit every-
thing and to provide for your children. Un-
der certain state laws, however, your spouse 
will receive only a portion of your assets, 
with your children receiving the rest. Also, 
when assets are passing per intestacy, there 
may be further complications and delays in 
the probate process, like taking nine months 
until the estate is settled. 

I have advocated in prior articles that one 
step in facing your mortality is in writing a 
letter to the people you care about and let-
ting them know. Letting them know any-
thing that you wanted to say but didn’t or 
why you left your favorite chair to the dog. 
I know the letter-writing is tough because I 
have done it. I also find that the older I get 
the less hard it is to imagine not being here 
in a month or a year. Let your people know 
where things are. As mentioned in several 
January articles, I have a spread sheet that 
list all the professionals I work with, my 
passwords and where I store all the impor-

tant papers. All that information is stored 
on a thumb drive and both my daughter and 
trustee have a copy. 

Once you begin planning, it is not that 
time-consuming or mind-numbing, and you 
can get help. Over the years, watching clients 
and family move from one stage of life to 
the next, I have come to a more heightened 
awareness of what we can and cannot con-
trol. I think about the burden that could be 
left after my passing -- I went through it with 
two grandfathers. I can get the title changed 
on my accounts and put my affairs in or-
der. I can do a health care directive online 
in Oregon. I can find an attorney and begin 
my estate planning documents. I can purge 
my home of unnecessary possessions. I can 
choose to be active and go ahead and have 
that filet. I cannot control the timing or the 
method of my death, I just know it will come. 

My call to action is to do one thing I men-
tioned in this article this month and finish it. 
Mark Twain was quoted once as saying “If 
you have to swallow a bullfrog, it is best not 
to stare at it too long”. Make a quick list, pick 
one thing and do it this week. 

The purpose of this article is to inform our 
readers about financial planning/life issues. 
It is not intended, nor should it be used, as a 
substitute for specific legal, accounting, or fi-
nancial advice. As advice in these disciplines 
may only be given in response to inquiries 
regarding specific situations from a trained 
professional. Ray Sagner is a Certified Fi-
nancial Plannerô  professional with The 
Legacy Group, Ltd, a fee only Registered In-
vestment Advisory Firm, in Salem. Ray can 
be contacted at 503-581-6020, or by email at 
Ray@TheLegacyGroup.com You may view 
the Company’s web site at WWW.TheLega-
cyGroup.com 

Taking Care Of Your Affairs

RAY SAGNER
FINANCIAL 
COLUMNIST
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Store Locations
215 SW 4th St Corvallis

541-752-0040
M-Sat 8:30am-9:00pm
Sun 9:00am-7:00pm

Book Buying 
M-Sat 9:00am-5:00pm & 
Sunday 11:00am-5:00pm 

Salem Downtown
450 Court St NE Salem

503-361-1235
M-Sat 9:00am-9:00

Sunday 10:00am-7:00pm
Book Buying until 5:00pm, 

7 days a week

The Book Bin is a locally 
owned, family operated 
business that has been in 
the same family since 1984. 

Three generations currently spend their time between the Corvallis store and the two Salem stores.

July 31 - September 1, 2017
Location: Projects will be located in Salem 

and Wilsonville
Paid work program: Earn up to $1,250 

($250 per week) and $250 ($50 per week) 
including option to earn high school credit 
after completion

To apply, visit www.StraubEnvironmental-
Center.org or call 541-349-5055

Join the Salem Youth Corps Community 
Crew program by participating in paid con-
servation and service work with habitat res-
toration, park maintenance, and possible 
tree planting. Youth Corps Community is 

a day program for youths 15 to 18 years old 
that allows participants to complete service 
projects in their own community each day 
and return home at night. Crews meet at a 
designated site every morning and evening. 
Members spend an average of 6 hours per 
day working and one hour participating in an 
educational lesson giving youth the opportu-
nity to earn school credit and an educational 
stipend. This environmental learning experi-
ence is sponsored by Northwest Youth Corps 
in partnership with the Straub Environmen-
tal Center, Oregon Department of Fish and 
Wildlife, and the City of Salem.

Image Caption: Northwest Youth Corps, working at Sunrise in Mount 
Rainier National Park  (Image courtesy of Kevin Bacher)

Paid Youth Conservation Work
Now Accepting Applications To 
Join Salem Youth Community Crew

Health Department To Distribute 
Eclipse Glasses As Part Of 
Emergency Preparedness Exercise

Salem, OR - The Marion County Health 
Department will be distributing solar eclipse 
viewing glasses to the public on Thursday, 
August 10, from 3 p.m. to 7 p.m. at their Cen-
ter Street campus located at 3180 Center St. 
NE, in Salem. Distribution of the free eclipse 
glasses is part of a point of dispensing (POD) 
exercise to practice dispensing items to the 
public in the event of an emergency.

During the POD exercise, participants will 
be asked to fill out a survey and will have the 
opportunity to learn more about health ser-
vices available in our community. Water and 
snacks will be available to participants, as 
well as the opportunity to learn more about 
the solar eclipse that will be visible in Marion 
County on August 21.

"We are excited about this opportunity to 
practice our emergency response plan and 
help people enjoy the eclipse safely," said 
Dr. Karen Landers, Marion County Health 
Officer. She continued, "Proper eye protec-
tion is necessary to safely view partial phases 
of a solar eclipse. The safest way to view an 
eclipse is with solar eclipse glasses that meet 
international safety standards. Regular sun-
glasses are not safe for viewing the eclipse."

Distribution of eclipse glasses at the event 
will be on a first come, first served basis. In 
addition to the POD event, eclipse glasses are 
also available at many local retailers; look for 
ISO 12312-2 to ensure eclipse glasses meet 
safety standards.

Additional eclipse preparedness and safety 
tips will be handed out at the POD exercise. 
The Mid-Willamette Valley is preparing for a 
large influx of visitors in the days leading up 
to the eclipse and area residents are encour-
aged to stock up on food, water and gas a few 
days before the crowds arrive. Visitors are 
expected to begin arriving Thursday, August 
17, with many remaining through Tuesday, 
August 22.

For more information about the POD exer-
cise and eclipse glasses distribution, contact 
Immunization Coordinator Diana Dickey 
at (503) 361-2791. The Health Department 
conducts point of dispensing exercises in or-
der to prepare for public health emergencies. 
In the event of an emergency, a POD would 
be used to provide vaccines or medicine to 
the public. The last time a non-practice POD 
was conducted was for the H1N1 (Swine) flu 
in 2010.
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Oftentimes I need to find inspiration.  Maybe I de-
sire some new ideas, motivation, encouragement or 
a kick in the pants. Do you ever feel like this?  Per-
haps this rainy weather has left you feeling sluggish.  
Maybe last year wasn’t quite what you thought it 

might be.  Or possibly you’re 
just ready to take your life 
and business to the next level.  
Here is where I have found in-
spiration lately!

Inspiration #1 came from 
Phil Knight’s book “Shoe 
Dog”.  I thought I knew Nike 
before reading this and man 
was I wrong!  I was completely 
and utterly inspired by the 
sheer grit, tenacity and will of 
Phil Knight.  He pushed the 

limits, drove his competition and was always innovat-
ing.  Simply put, he never quit.  I have been motivated 
to push my limits, work harder and stay focused as a 
result of reading this book.  This is a MUST READ, 
not just for business folks.  For anyone!

Inspiration #2 comes from a weekly podcast 
called “How I Built This”.  They have managed to 
secure interviews with the founders of Patagonia, 
Virgin, Crate and Barrel, Air BnB, Kate Spade, Zap-
pos, Zumba, Melissa & Doug and MORE!  These 
interviews are absolutely incredible.  These incred-
ible people managed to start a business or a move-
ment and we get to hear exactly how and why they 
did it.  Every week I am constantly looking to im-
prove something in my business, so hearing from 
others on how they did it is incredibly inspiring.  As 
a result of listening to this podcast, I have thought 
a lot about how I lead others, how I manage, how 
I respond to criticism and hard times and how to 
stay focused on the mission.  This is great stuff and 
I highly recommend you subscribing to this (free) 
podcast!

My third inspiration is from right here in Salem – 
from people doing stuff.  Buildings are being built, 
restaurants are opening, spaces are being remod-
eled.  There is a new  downtown business alliance 
that has formed solely interested and invested 
in making Downtown Salem a thriving hub.  It is 
called the Salem Main Street Alliance.  I am in-
spired!   The new football coach for the University 
of Oregon Willie Taggart has a very simple tagline 
he says every day to his players:  DO SOMETHING.  
I feel like the people of Salem are doing something 
and it is inspiring!

2017 has already been great and will continue to 
be a fantastic year – as long as we stay inspired!  
Where do you find yours?  Until next time, look 
around, ask questions and do something!  You nev-
er know what might happen.

Alex Casebeer is on the Executive Team at Capi-
tol Auto Group and can be reached at acasebeer@
capitolauto.com, 503-585-4141 or twitter.com/
alexcasebeer

ALEX CASEBEER
INSIDE
SCOOP

What – 
Or Who – 
Inspires 
You?The Salem Area Chamber of Commerce 

team is working hard to fulfill our purpose 
and organizational mission to create jobs 
and bolster community vibrancy. As part 
of these efforts, the Chamber is excited to 
welcome Curt Arthur, SIOR of Sperry Van 
Ness Commercial Advisors as the new Board 
President. 

Along with that, the Chamber has ap-
pointed new board members for a three-year 
term, Lorissa Addabbo with Hope Ortho-
pedics and Kimberly Zahr with KeyBank. 

Lorissa Addabbo, MBA is 
the CEO of Hope Ortho-
pedics of Oregon and is 
an experienced executive. 
Kimberly Zahr is the Vice 
President and Mid-Valley 
Area Retail Leader in the 
Oregon and SW Wash-
ington Market, and she is 
responsible for the sales, 
service and financial 
leadership of 12 KeyBank 

branches. These valued members of the 
Board will play an integral part in fulfilling 
our Chamber mission.

The Chamber has revamped the Face-
2Face feature and replaced it with a place for 
members to post press releases, updates and 
events to the Chamber website and social 
media. The Chamber website is one of the 
most visited sites in the community and the 
social media has a significant following so if 
you have news you’d like to share, the Mem-
ber News feature is a great tool. 

Stay tuned!
Kate Virden, Director of Communications
Salem Area Chamber of Commerce

Salem Area 
Chamber Of 
Commerce, 
News

Curt Arthur, 
Salem Chamber 

President

Visit
Our 

Webites
SalemBusinessJournal.Com

&

SalemMagazine.Com
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When: 11am to 5pm, Saturday, Aug. 12 
Where: Englewood Park, 1260 19th St. NE, 

Salem 
Why: Festival goals are to build commu-

nity, culture and environmental education. 
Festival offerings: Art & environmen-

tal workshops, children’s activities, music, 
dance, neighborhood history, food trucks, 
and booths featuring local artists, cottage 
industries, businesses and community re-
sources. 

 The first annual Englewood Forest Festival 
is centered on Salem’s oldest park with its 
many stately Oregon white oaks and Doug-
las fir trees. 

But the event is about more than trees in a 
northeast neighborhood.  

The event will highlight local artists, mu-
sicians, and businesses and also focus on 
helping people learn to take care of the trees, 
birds, gardening, and to create backyard 
habitat.

The art exhibit will feature more than 40 
artists , most who live in the neighborhood. 

The festival gets underway 11am on Sat-
urday, Aug. 12 within the park that can be 
found at 1260 19th St. NE. 

Throughout the afternoon people will find 
an array of offerings. 

The family-friendly art workshops include 
printmaking, painting, clay, mosaics, paper 
crafts and drawing. 

Live music and dance will also be offered 
in various styles, including folk, Celtic, pop, 
country, 50s and 60s, blues, classical, tradi-
tional Mexican music, and Latino Folkloric 
dance.

The Latino folk dancers will be from EN-

LACE of Northeast Salem which promotes 
collaborative community projects that en-
courage people to help each other. This tra-
ditional idea comes from Oaxaca, Mexico is 
called Guelaguetza. 

Environmental workshops are a big com-
ponent and include gardening for pollina-
tors, wildlife in the park, caring for mature 
trees, composting, creating backyard habi-
tat, backyard pond basics, making bird nest 
boxes, and vermiculture.

Informational booths will stage interactive 
activities for all ages and members of the 
family. 

Some booths will feature Salem Audubon 
Society, Straub Environmental Center, Mar-
ion County Master Gardeners, Pond Envy, 
Lord & Schryver Conservancy, and Friends 
of Trees.

Friends of Englewood Forest will have 
neighborhood historian Virginia Green on 
hand. She will lead historical tours of the 
area at a later date.

Joe Mocha Bistro, Pond Envy and Chad’s 
Smokin’ BBQ are some neighborhood busi-
nesses that will have booths. The Fusion 
Semi Authentic Vietnamese food truck will 
also be on hand

Festival organizer Lynn Takata said it is 
hoped that through the event people will 
learn more about and appreciate Englewood 
Park. 

“Some people don’t realize we have this 
treasure right here, this unique place of en-
dangered trees that is part of a native rem-
nant forest.  Part of what we want to do is 
broaden people’s awareness of the trees and 
treasures in the park,” Takata said.

Takata launched festival planning after she 
took frequent walks, discovering the park 
and a wealth of artists and creative people 
living around it. 

“We thought it would be a great way to 
bring people together and strengthen our 
community,” Takata said. 

Neighbor Cindy Kimball said she and oth-
ers who live near the park had talked about 
staging a festival for many years. This year it 
all seemed to come together.

A fellow festival organizer, Kimball said 
one of her main goals is to educate people on 
the value of their trees and how to take care 
of them.  One example is the loss of Oregon 
white oaks in the neighborhood to overwa-
tering, she said.

The festival is sponsored by the North-
east Neighborhood Association with sup-
port from the N2 Community Participation 
Team.

The park is 7-acres with more than 200 
trees. It also has a basketball court, seasonal 
splash fountain, benches and picnic tables, a 
playground, and horseshoe park. 

The city of Salem bought the land abutting 
Englewood School for $6,000 in 1926, ac-
cording to the city’s website. It was the first 
city land purchase for park purposes. 

Many artists live in the area and will be 
showing and selling their work, such as Ann 
Kresge who grows papyrus in her backyard 
to create handmade paepr and sculptural 
prints.

 Here are a few other of the 40 artists ex-
pected to be on hand. 

• Corrine Loomis Dietz lives ½ block from 
the park in a historic house that dates back to 

the neighborhood’s origins. She helped with 
festival planning, and will display paintings 
while her daughter Clair will play classical 
cello.

• Jan Black, a photographer takes walks 
through Englewood, takes photos and then 
digitally alters them. She said she enjoys re-
interpreting life around the park and finding 
small surprises. 

• Lisa Husted is a textile designer who cre-
ates, manufactures and sells contemporary 
handkerchiefs through her “LOVE DEEPLY 
weep freely” venture. Each handkerchief  is 
connected to a nonprofit which receives a 
portion of the proceeds. 

• Oregon State Hospital vocational pro-
gram will be selling Adirondack furniture 
created by participants in the Oregon State 
Hospital vocational program will be on dis-
play. 

• Ben Reese who began to create art fol-
lowing a stroke. He regained use of his arm 
through working on the ceramics he creates 
at the Willamette Art Center.

The event is free, family-friendly and open 
to everyone.

Parking is available on surrounding streets 
and at Englewood United Methodist Church 
(1170 17th St NE) or east parking lot of the 
First Church of the Nazarene (1550 Market 
St NE.) The portion of 20th Street NE that 
runs behind Englewood School will be closed 
to accommodate food trucks and ADA park-
ing.

For more details on the festival go to www.
englewoodforestfestival.com/. 

What: First Annual Englewood Forest Festival

Diane Trevett
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here in the Northwest! Like 1979, Salem will 
again be in the path of totality but UNLIKE 
’79, the weather is very likely to be clear.

So just exactly what IS this eclipse thing 
and why all the fuss?  Good questions.

Basically a solar eclipse happens when the 
moon’s path crosses the sun and the moon 
comes between the sun and the earth. The 
moon then appears to completely (or partial-
ly in a partial solar eclipse) “cover” the sun 
(Figure 4) creating the eclipse. But how can 
that be, you may ask, since the sun is so much 
larger than the moon.  And you’re right, the 
sun is approximately 400 times larger than 
the moon. However (and this is the really 
cool part), in what has been described as a 
remarkable “cosmic coincidence”, the moon 
is 400 times closer to the earth than the 
sun and therefore the two celestial objects 
“seem” to be the same size. This allows the 
moon to completely block out the sun...well, 
almost completely.

I say “almost” because there are parts of 
the sun that are only visible during a solar 
eclipse! What we see of the sun from earth 
is the sun’s “surface” (the photosphere). But, 
during a total solar eclipse we can actually 
see the sun’s atmosphere! That’s right, the 
sun has an atmosphere. We never see it (ex-
cept during an eclipse) because it is a million 
times fainter that the sun’s surface. But my 
oh my is it stunning! 

The sun’s atmosphere basically comes in 
two layers. The thin inner layer, the chromo-
sphere (chromo for color), can be seen in the 
few seconds right after totality and the few 
seconds just before totality ends, as a thin 
red line surrounding the sun. But it’s the co-
rona (“crown” in Latin), the outer or upper 
layer of the sun that really puts on a show 
(Figure 5). Extending millions of miles out 
from the surface (photosphere) of the sun, 
the wispy, etherial corona can only be seen 
during a total solar eclipse. And the good 
news is that you can safely view the corona 
with the naked eye but only during totality. 
More on safe viewing later.

OK, so the moon blocks the sun and causes 
an eclipse. But the moon orbits the earth ev-
ery 29.5 days so why isn’t there an eclipse 
every 29.5 days? Ah, now you’re thinking 
like a scientist. Excellent question with a rea-
sonably simple answer. The (elliptical) orbit 
of the moon around the earth is NOT in the 
same plane as the orbit of the earth around 
the sun. It’s tilted at an angle of about 5 de-
grees (Figure 6). Think of it this way. Put two 
CDs down on a flat table. One CD represents 
the orbit of the earth around sun and the 
other CD the orbit of the moon around the 
earth. Lying on the table, the two “orbits” 
exist in the same plane. Now lift the moon’s 
CD (orbit) up 5 degrees. The “orbits” are now 
NOT in the same plane and the result is a lot 
fewer chances for the moon to cross directly 
in front of the sun and thus cover the sun cre-
ating an eclipse.

Interesting huh? So how many solar eclipse 
are there every year? Well...that depends. 
What “kind” of solar eclipse are you talking 

about? There are three (main) types: total, 
partial and annular. Most years have 2 so-
lar eclipses (of any type) although it is pos-
sible to have as as many as 5 eclipses in one 
year, but that’s very rare. According to NASA 
calculations, only about 25 years in the last 
5,000 years have had 5 solar eclipses. The 
number of solar eclipses occurring that are 
TOTAL is about 1 in every eighteen months. 
And remember now, the earth’s surface is 
a little over 70% water so the likelihood of 
a total eclipse occurring over LAND in any 
given year is even smaller! So...you’re gettin’ 
my drift of this “once-in-a-lifetime” experi-
ence right?

Then what should we look for in the Salem 
area?

First of all, know if your location is in the 
path of totality. That path through Oregon is 
only about 70 miles wide so there are a lot of 
Oregon cities that will not experience total-
ity. For instance, Salem is in (totality), Port-
land IS NOT. Albany is in, Eugene IS NOT 
(Figure 2A). But maybe most important 
thing to know, is the timing of the eclipse in 
your location. Both the arrival time and the 
time of duration. Below are a few (general) 
times for local cities. For exact times check 

the website noted below.
(Note that times and durations can vary 

widely even within the same city. To deter-
mine the precise start time, end time, and 
duration of totality for your exact location on 
eclipse day, use

NASA's interactive Google eclipse map.  
eclipse2017.nasa.gov/sites/default/files/

interactive_map/index.html)

Safety note:  NEVER look directly at the 
sun without approved solar filters such as 
eclipse glasses from a reputable source. Fail-
ure to heed this rule may result in permanent 
eye damage. The ONLY time it is safe to view 
the eclipse without proper eye protection is 
when the sun is in total eclipse. As soon as 
the sun reappears, look away and replace 
your eclipse glasses to view the sun safely.

NASA has a great website with lots of 
eclipse info including safety. Check them out 
at: eclipse2017.nasa.gov/

When the eclipse begins (“first contact”, 
about 9:05ish in Salem) you won’t notice 
much at all. At first only a small “bite” is 

taken out of the sun. But over the next hour 
or so, interesting crescent-shaped shadow 
effects (from the eclipsing sunlight through 
the tree leaves) can be seen on the ground.

Once you get within 10 minutes or so from 
totality, events start to happen much more 
quickly. The quality of daylight changes rap-
idly to an ever deepening twilight. The tem-
perature starts to drops. Animal life begin to 
revert to their nocturnal behavior.

Then within the last minute or two before 
totality, things really happen fast. The light is 
now noticeably dim and those shadow bands 

I men-
t i o n e d 
e a r l i e r 
(the dark, 
r a p i d l y 
m o v i n g 
b a n d s 
l i k e 

ripples of sunlight at the bottom of a swim-
ming pool) can be seen on the ground in the 
last minute to thirty seconds before totality. 
Then, racing toward the Salem area at over 3 
times the speed of sound (767mph), the um-
bra (total shadow of the moon) can be seen 
as an area of darkness immediately to the 
West. And just before totality, in the last few 
seconds of sunlight, the sun shines through 

the deepest valleys on the moon creating the 
effect called Bailey’s Beads, then the Dia-
mond Ring Effect (Figure 7) and then BAM, 
you are literally standing under the shadow 
of the moon! 

NOW, and ONLY NOW is it safe to view the 
eclipse without approved eye protection.  Re-
member, if you view the eclipse without ap-
proved eye protection, you risk serious and 
permanent damage to your eyes!

For the next (approximately) two minutes 
you will experience the totality of a solar 
eclipse.

Interestingly it will NOT be pitch black 
out. The sky will be more like a deep twilight 
and all around the entire horizon, you will 
see something that resembles a 360 degree 
sunset. Stars and planets will become vis-
ible, especially Venus and Jupiter. If you’re 
lucky, you may see solar prominences, giant 
tongues of flame (Figure 8), erupting from 
the surface of the sun. Birds will stop singing, 
and daytime plants will begin to close up as 
if for the night, and there will be a noticeable 
temperature drop. And then, in what will 
seem like the blink of an eye, the two minutes 
of totality will come to an end as the shadow 
of the moon races eastward. 

NOW is the time to look away from the sun 
and replace your eclipse glasses!

All the events that you noticed leading up 
to the eclipse will be played out in reverse 
order. The Diamond Ring Effect, Bailey’s 
Beads. Watch for the shadow bands again 
for the first minute or so after totality. And 
then daylight will return as quickly as it dis-
appeared.

So now the question becomes, “Where 
will you be watching this once-in-a-lifetime 
event?”

Actually the “where” you’ll be watching the 
eclipse is not as important as the “watching” 
itself. DO NOT miss this spectacular sight! It 
doesn’t matter if you’re at home or at work 
or in a park or a parking lot. Just make sure 
you’re watching!

As you may already know, there are a 
number of special eclipse watching events 
planned all over the area but many have been 
sold out for weeks. The OMSI eclipse viewing 
party at the State Fair grounds is sold out the 
the waiting list is full. A number of the local 
wineries are hosting viewing parties. Some 
are sold out while others may still have space 
available. Check with your favorite vintner. 

One of the best websites for all things 
eclipse in the Salem area is TravelSalem.
com! Log on to that site and click on the 
eclipse picture, then click on “eclipse events 
and viewing locations”. You can even type in 
exact dates to see what’s happening for spe-
cific days and times. It’s very cool!

But possibly the most unique viewing ex-
perience of all will be at Volcanoes stadium. 
Normally the Volcanoes play their baseball 
games in the evening but on that Monday 
there game will be in the morning. The game 
will start at 9:35 in the morning and then, 
about 45 minutes into the game, the Volca-
noes will make baseball history. It will be the 

Eclipse, continued from page 4

Start of Totality (local time) Duration of Totality (min:sec) End time
-Salem: 10:17:20 AM PDT 1:54 10:19:14 AM
-Keizer: 10:17:26 AM PDT 1:49 10:19:15 AM
-Albany: 10:17:05 AM PDT 1:51 10:18:56 AM
-Stayton: 10:17:31 AM PDT 2:00 10:19:31 AM
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216 Commercial Street NE, Downtown Salem

first EVER “eclipse delay” in Major League 
Baseball. How fantastic is THAT! Check out 
their website for details.

http://www.milb.com/index.jsp?sid=t578.
One more thing to keep in mind. During 

the day of and the weekend preceding the 
eclipse, there will be A LOT of extra people 
visiting our area. Your courtesy and your pa-
tience will be greatly appreciated!

Well I hope I’ve peaked your interest. The 
Great American Eclipse will indeed be a 
spectacular sight! Truly a once-in-a-lifetime 
experience!

Be smart. Be safe. And ENJOY!
While there is an abundance of eclipse in-

formation on the web, I’ve included a few 
websites I find particularly useful, including 
information on safe viewing and where to get 
approved safety glasses and filters.

https://eclipse2017.nasa.gov/
https://www.greatamericaneclipse.com/
http://www.eclipse2017.org
http://eclipsophile.com/
Dave Sweeney is the former chief meteo-

rologist for KOIN-TV and the current chief 
meteorologist for Salem’s KWVT-TV and 
KSLM-TV.  He is also is a popular speaker, 
announcer and emcee.  You can check out his 
website at SweeneyTV.com and reach him by 
email at Dave@SweeneyTV.com
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STEPHEN G. TANDY PC
503.580.1483

11.08 acre private park. Forest, pasture, 3/4 acre  
lake, swimming, fish. Fncd & x-fncd. 3800+ cstm  
sf, 3 bd, 3 ba, built in 1980 & reblt from studs 
2008. 30x60 shop. Log cabin w/loft. (718329)

$1,150,000 S Salem

DAVID CALE
503.361.7212

Exquisite custom home! One of the most 
amazing estates in the Valley! Close to both  
Albany & Corvallis. This home has everything 
you could want both inside & out! (701775)

$2,240,000 Albany

LACEY STARK 
503.510.5038

Oasis on the river! 9+ acres of river frontage. 
Custom home with 3897 sf, 5 bd, 4.5 ba. Park  
setting w/views of the river. Recreation abounds. 
One of a kind amazing estate! (720747)

$999,999 Keizer

RICK MAURMANN 
503.316.6330

Brightview Estate. Built in 1849 with 4394 sf,  
6 bedrooms, 4 baths, on 1.13 acres. Elegance, 
excellent craftsmanship, all in the heart of 
downtown Salem. Appointment only. (719210)

$1,100,000 SE Salem

STEPHEN G. TANDY PC
503.580.1483

4.13 incredible acres. Blt ‘88, remodeled ‘08 in/’09  
out. Views of Cascades, S. Salem hills, city of Salem,  
& Willamette River. 9431 sf, 6 bd, office & media  
rm, 5.5 ba. 4+ car gar & sep shop. Indoor pool. (713686)

$1,999,900 NW Salem

DAVID CALE
503.361.7212

Beautiful custom home. 4 bedrooms, 3 baths, 
4500 sf, built in 2001. Main floor living with  
possible dual living in daylight basement. Great 
views! (709509)

$589,000 Albany

CONNIE BRESEE
503.932.5175

Creekside home on #12. Light & bright with 
high ceilings in the great room. Bonus room  
& office upstairs. Oversized lot. Gorgeous  
landscaping & curb appeal! (719930)

$534,900 SE Salem

SAM LABBE
503.851.4831

New 2-story home. 4 bedrooms, 2.5 baths, 
2733 sf. Covered entry, vaulted ceiling on main 
floor, master on main, walk-in closet, stainless  
appliances, 210 Warranty. (712880)

$499,900 S Salem

SAM LABBE
503.851.4831

4 bedrooms, 3 baths, bonus room. On flat  
usable 2.59 acres with room for shop. (716698)

$499,900 SE Salem

STEPHEN G. TANDY PC
503.580.1483

Willamette River frontage. 3100+ sf home built in  
1930’s restored in 1960 & 2000’s. 5 bd, 3 ba. 1000+ 
sf guest home w/1 bd, 1 ba. Two 2-car garages.  
Outdoor entertainment area. (718624)

$799,500 NE Salem

BRIAN MCVAY 503.510.6827
APRIL MCVAY 503.510.2922

Historic Kingwood Estates. Gorgeous 1931 
Tudor on 3 lots. 2200 sf with 2000 sf studio. 
Living/family, formal dining, parlor or bedroom 
down off bathroom & 3 bedrooms up. (718196)

$575,000 NW Salem

SAM LABBE
503.851.4831

Great view of coast range. Beautiful custom 
style home in the West Hills. Laminate floors, 
granite counters, tiled baths, large bonus room 
with wet bar. (717807)

$550,000 NW Salem

BRIAN MCVAY 503.510.6827
APRIL MCVAY 503.510.2922

Luxurious gated country est. 29 acres w/mtns &  
abbey view! Grand entry, 3591 sf w/ 5 bd, 3.5 ba,  
fml living w/dining rm. Open living w/add’l great rm,  
dining & kitchen combo. Shop, irrigated. (718170)

$499,900 Keizer

RICK MAURMANN 
503.316.6330

Country living with 36x48 barn/shop & flat  
pasture land. Enjoy the peace & quiet of this  
4 bedroom, 2000 sf home on 2.62 acres.  
Spacious rooms & great views. (720219)

$524,900 SE Salem

STEPHEN G. TANDY PC
503.580.1483

2.93 usable acres. 3584 sf cstm home w/4 bd  
(2 masters), 3.5 ba. Barn, stable w/4 stalls, 
shop, pool house, inground pool, gated entry, at 
end of cul-de-sac, great well, pasture. (721621)

$795,000 SE Salem

RICK MAURMANN 
503.316.6330

23.92 acre estate. Gently rolling pastures & 
beautiful views from this 4582 sf custom built 
one owner home with 5+ bedrooms. Seasonal 
creeks. Fenced & cross fenced. (721224)

$669,900 Monmouth

STEPHEN G. TANDY PC
503.580.1483

2.39 acres. 300+ degree views. Rolling hills 
with magnificent views of Salem & mountains. 
3618 sf, 4 bd (master on main), 2.5 ba. Daylight 
lower floor w/rec rm & lots of storage. (720809)

$649,900 SE Salem

DANIEL CHIN
503-999-2217

5 bedrooms, 3 full baths, wood floor. Expanded  
deck with views of Happy Valley Hills. (720651)

$559,900 Happy Valley

JILL & ROB WOODS
503-881-9837

Riverfront home with sweeping views. Second 
home is rental. 3 bedroom, 2 bath main home. 
2 bedroom, 1 bath rental on one lot. Close-in.
(721065)

$550,000 NE Salem

SAM LABBE
503.851.4831

Flat lot in Verona Heights. 4 bedrooms,  
2.5 baths with bonus room/study & master suite 
on main floor. RV pad & 3-car garage. (720661)

$550,000 S Salem

STEPHEN G. TANDY PC
503.580.1483

Airplane Hangar-RV Storage. 3888 sf cstm 1-level,  
4 bd (2 masters), 4 ba. Poss dual living, 3-car 
gar/shop. Your own hangar w/pvt taxi lane from 
airport, usable for RV storage/shop. (699078)

$549,500 Independence
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Rebecca Boone- owner of Jumpstart CPR is 
an American Heart Association certified In-
structor and offers CPR,First Aid, Heartsav-
er classes(layperson) as well as Basic Life 
Support for Health Care Professionals.
She is a registered nurse with 29 years of 
experience and is passionate about teaching. 
Professionally she has had the opportunity 
to practice the skills taught in class and 
recognizes they truly work!
She is also a distributor for ZOLL, selling 
their line of automated external defibrilla-
tors.

Her contact information is email: 
rebecca@jstartcpr.com or call her at
503-990-2447.
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+
SAVE ENERGY. BRING US IN. 
Visit www.energytrust.org/BringUsIn or call 1.866.605.1676. 

Serving customers of Portland General Electric,  
Pacific Power, NW Natural and Cascade Natural Gas.

Facilities that use commercial foodservice equipment consume 3 to 5 
times more energy per square foot than other commercial buildings. 
Upgrading to ENERGY STAR® gas or electric equipment can help 
you cut energy costs and reduce maintenance without sacrificing 
features, quality or style.

Energy Trust of Oregon will work with you every step of the way.  
And our cash incentives can reduce your upfront costs to make 
upgrades more affordable.

WANT TO ADD ENERGY 
SAVINGS TO THE MENU? 
BRING US IN

FOR FOODSERVICE  
EQUIPMENT.

MEDICAL OFFICE SPACE AVAILABLE

•  Join Salem Clinic, PT Northwest and Salem Audiology
•  Located less than a mile from the I-5 Kuebler Blvd interchange
•  Great parking and visibility
•  Tenant improvement allowance available

Jennifer Martin, ccim 
principal broker

503-339-7400 
mid-valleycre.com

Her contact information is email: re-
becca@jstartcpr.com or call her at 503-
990-2447." 
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Salem Art Association August Calendar

Art Talk | Gary Westford
Tuesday, August 1 | 10 am Bush Barn Art 

Center | 600 Mission St. SE Salem
Gary Westford, an artist and collector from 

Salem, will talk about his current exhibition 
at this free event. The Gary Westford Collec-
tion features mind-bending art and fashion 
from the hotbed of the hippie movement, 
1960s San Francisco. A larger portion of 
Gary’s collection was recently exhibited at 
the Hallie Ford Museum in Behind the Be-
yond. Stop by the Bush Barn Art Center on 
the first Tuesday morning in August to hear 
the back story of these groovy pieces of histo-
ry. A meeting of the SAA Gallery Guides will 
take place after the Art Talk. Anyone inter-
ested in learning more about this important 
group of volunteer docents is welcome to at-
tend the meeting.

Artist-in-Residence: Stephanie Lenox
August 1-September 8
Bush Barn Art Center | 600 Mission St. SE 

Salem
Poet Stephanie Lenox will expose the messy 

and usually invisible creative process by tak-
ing over the Annex at the Bush Barn Art Cen-
ter with flights of fancy.  She will work on a 
collection of lyric essays, The Queen of the 
Birds. By projecting her work-in-progress, 
brainstorming on giant sticky notes, editing 
drafts with scissors and tape, and inviting 
the public to share bits and pieces from their 
imagination, Stephanie aims to dispel the 
myth of the inspired writer composing in iso-
lation. During this residency, Stephanie will 
question the boundary between reality and 
the world we invent for ourselves. How are 
we changed by what we believe? Where is the 
line between invention and truth? Stephanie 
will host office hours and open writing time 
for the community during her month-long 
residency.

About the writer: Stephanie Lenox is the 
author of two full-length poetry collections, 
Congress of Strange People and The Busi-
ness. She is currently co-writing a textbook 
on short-form creative writing. Since 2007, 
she has lived in Salem, where she has worked 
at the Gilbert House Children’s Museum, 
Willamette University, and Chemeketa Com-
munity College.

Salem Art Association exhibitions are al-
ways free and open to the public. Gallery 
hours are Tuesday-Friday from 10 am-5 pm, 
and Saturday-Sunday from Noon-5 pm.

Artist-in-Residence: Byron James Kimball
August 1-September 8
Bush Barn Art Center | 600 Mission St. SE 

Salem
Byron James Kimball is a freelance writer 

and poet from the local Salem area. A cur-
rent Western Oregon University student, 
he will be graduating in 2019 with a degree 
in Communication Studies and a minor in 
Writing. Much of Kimball’s work concerns 
his experiences in the LGBT community and 
his identity as a transgender man. Previous 
stories and poetry by Byron James Kimball 
can be found at Heather Press, Chelsea Sta-
tion Magazine, New Bourgeoisie, and A Qui-
et Courage, among numerous other publica-
tions. As part of his residency with the Salem 
Art Association, Kimball will be compiling a 
collection of short stories and poetry as well 
as completing an in-progress novel.  

Salem Art Association exhibitions are al-
ways free and open to the public. Gallery 
hours are Tuesday-Friday from 10 am-5 pm, 
and Saturday-Sunday from Noon-5 pm.

Family Art Day
Saturday, August 12 | Noon-4 pm
Bush Barn Art Center | 600 Mission St. SE 

Salem
Explore the historic tradition of weaving at 

this free, family-friendly event. There will be 
an opportunity to try out a table loom, and 
then create your own hand-woven items 
such as bracelets and keychains. There will 
also be beading materials available to incor-
porate into your design. Family Art Day is 
suitable for all ages, and everyone is welcome 
to come enjoy the art of crafting. 

Jon Colburn: 
A Show of 

Shows
August 15-September 10
Reception: Friday, August 18 | 5-7 

pm
Bush Barn Art Center | 600 Mis-

sion St. SE Salem
Salem artist Jon Colburn’s latest exhibi-

tion will take place in the Annex at the Bush 
Barn Art Center. To describe the exhibition, 
Jon says, “The subject of these paintings is 
the show itself. There are galleries, theatres 
and drive ins with their light, their space and 
their drama.” A free reception for this exhi-
bition will take place on Friday, August 18 
from 5-7 pm.

Salem Art Association exhibitions are al-
ways free and open to the public. Gallery 
hours are Tuesday-Friday from 10 am-5 pm, 
and Saturday-Sunday from Noon-5 pm.

ART IN THE PARK IN THE DARK
Monday, August 21 | 7 am-Noon
Bush Barn Art Center | 600 Mission St. SE 

Salem
The Salem Art Association invites artists of 

all disciplines to participate in ART IN THE 
PARK IN THE DARK. Taking place in Sa-
lem’s picturesque Bush Park during the solar 
eclipse in August, this free event encourages 
artists to gather together, and to document 
this extraordinary phenomenon through art. 
The light will change throughout the morn-
ing, and the totality of the eclipse, when 
nearly complete darkness takes place, will 
happen shortly after 10:15 am.

After the event, artists will have about two 
weeks to prepare their artwork for an eclipse 
themed exhibition at the Bush Barn Art Cen-
ter. The first 50 participants to deliver art-
work will be included (one entry per artist). 
All media are welcome. 2-D artwork can be 
no larger than 16”x20” framed and 3-D art-
work can be no larger than 12” on the longest 
edge.

Salem Salon
Through August 26
Bush Barn Art Center | 600 Mission St. SE 

Salem
Salem Salon is an exciting, non-juried art 

exhibition open to both emerging and estab-
lished artists within 50 miles of Salem. This 
year’s exhibit features more than 300 pieces 
of art in the A.N. Bush Gallery, the main ex-
hibition space at the Bush Barn Art Center. 
Coinciding with the Salem Art Association’s 
annual Salem Art Fair & Festival, this exhibit 
will attract between 15,000-20,000 visitors 
over the course of two months, making this 
a high exposure opportunity for local artists.

Salem Art Association exhibitions are al-
ways free and open to the public. Gallery 
hours are Tuesday-Friday from 10 am-5 pm, 
and Saturday-Sunday from Noon-5 pm.
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PATTI MILNE
PEOPLE, 
PLACES & 
POLITICS

Here we go again!  Another money grab by 
Oregon’s Democrat leadership. Another at-
tempt at a Sales Tax. This time, it’s a Sales 
Tax on your health care! Yes, on your health 
care!

Oregonians have consistently said “NO” 
loudly and clearly to a Sales Tax. Undeterred, 
Oregon Democrats, fueled with egotism and 
pressed by unions, big business and out-of-
state special interests, have declared war on 
Oregon taxpayers, small businesses and lim-

ited government-minded 
voters.

But, thanks to three Re-
publican state legislators, 
hard-working Oregonians 
can protect their family 
budgets and pocketbooks 
by signing their referen-
dum petition that will give 

voters the right to fight 
back against these intru-
sive Sales Taxes.

These Health Care Sales Taxes are an as-
tonishingly deep hit to the very people who 
can least afford it.  

They include: 217,000 individuals and 
small businesses who buy their own insur-
ance; 11,681 college students; 15,500 em-
ployers with less than 50 employees in the 
small group market, including small mom 
and pop businesses, non-profits, and yes, 
churches who provide health care to their 
employees; and anyone who uses hospital 
services.  

Hits to the large group market include, for 
example, community colleges. Their tax hit 
will cause tuition hikes for students. Oregon 
public universities on PEBB (Public Employ-

ees Benefit Board) will also hike students’ 
tuition to cover the tax on their public em-
ployee plans.

And as Rep. Julie Parrish says, “HB 2391 
will suck $25 million from (K-12) school dis-
trict budgets across Oregon.” These districts 
are also in the large group market.

Not surprisingly, this Sales Tax will not af-
fect the liberals’ support base which includes 
unions, large and out-of-state corporations 
and oh, guess who else?  Insurance compa-
nies!

Yes, this Sales Tax on health care is an ab-
surd idea especially when you consider Or-
egon has already wasted $300 million on the 
failed Cover Oregon website; they irrespon-
sibly gave away $74 million to people who 
were not qualified to receive Medicare; and 
they squandered millions more by illegally 
trying to avoid state spending limits. Now 
they want another $550 of your hard-earned 
money; and who would possibly have confi-
dence in how well that will be spent?

Keep in mind, Democrats went into the 
2017 Legislative Session with a vengeance 
and determined to leave an indelible mark 
on the 2017 Session. They, like Democrats 
nationwide, have not been able to shake their 
anger and frustration that Hillary Clinton 
did not win the presidency. Democrats have 
been strongly committed since the Presiden-
tial Election last November 8 to exert their 
muscle whenever, wherever and however 
they can. Pure and simple, it is a backlash, an 
attack on taxpayers, conservatives, limited 
government advocates and anyone who vot-
ed for Donald Trump. Democrats want these 
“deplorables” to pay for their failed presiden-
tial candidate, and likely loss of their pro-

gressive, socialistic agenda. And, they want 
Oregon taxpayers to pay for their run-away 
spending habits and out-of-control budgets. 

So, leave their mark they did. With a no-
holds-barred agenda, the legislative session 
was marked by partisan hubris, backroom 
deals and even shady maneuvers to hijack 
the referendum process out from under Or-
egon voters.

Not concerned about how Oregonians will 
pay for the newly imposing $5.3 billion in 
transportation taxes and fees, Democrats 
barged ahead with HB 2391 that will cost 
Oregonians $550 million in increased health 
care premiums and hospital costs. Nor did it 
matter that there is $1.5 billion in new gen-
eral fund revenue.  

HB 2391 could be called the straw that 
broke the camel’s back. Democrats over-
reached on this one forcing Rep. Julie Par-
rish, Rep. Cedric Hayden and Rep. Sal Es-
quivel to strike back with a State Referendum 
Petition to give Oregon voters a say on these 
new Sales Taxes on health care. Thankfully 
Representatives Parrish, Hayden and Es-
quivel acted quickly and decisively, but with 
the shenanigans the Democrats have pulled, 
time is of the essence!

Time is short to collect the necessary sig-
natures.  If you want to stop these new Sales 
Taxes on health care, please act quickly. 
Go to www.STOPHealthcareTaxes.com for 
more information.

Patti Milne, retired Marion County Com-
missioner and former State Representative, 
can be reached at 503.551.5590. Watch Patti 
Milne on CCTV’s People, Places and Politics.

Time Is Short To Collect 
The Necessary Signatures.

Dave Wilson is a very busy fine jewelry de-
signer - goldsmith. Most of his days are spent 
creating one of a kind custom pieces for 

his clients. "It's not very often that I get a 
chance to design something that I personally 
want to build." Then along comes the 2017

total eclipse. The excitement has lit up Sa-
lem's curiosity and will bring thousands of 
visitors to our town. "I wanted to make a 
wonderful piece of 

jewelry that would commemorate this his-
toric event, and at an affordable at a price."

Using black onyx, 14k white gold and a 
small diamond, Wilson was able to capture 
that spectacular moment - just as the sun 
peeks out around the moon.

That quick flash of time is called "The dia-
mond ring", the most dramatic moment of 
the event. 

Special orders are suggested and supply is 
limited.

Dave Wilson 
Fine Jewelry 
Designer 
Goldsmith 

Upcycle Fashion
Through August 26
Bush Barn Art Center | 600 Mission St. SE 

Salem
 
Upcycle Fashion is an exhibition showcas-

ing garments created from repurposed, dis-
posable materials. These materials may in-
clude cardboard, steel/tin, recycled fabric or 
clothing, aluminum, plastics, paper cartons, 
chipboard, newspaper, mixed papers (maga-
zines, junk mail, and catalogs), paper bags, 
and more. This show is a fusion of fashion, 

sustainability, and resourceful reuse of waste 
materials to promote visual arts and con-
sumption alternatives.

Salem Art Association exhibitions are al-
ways free and open to the public. Gallery 
hours are Tuesday-Friday from 10 am-5 pm, 
and Saturday-Sunday from Noon-5 pm.

James Anello: Impressions
Through August 26
Bush Barn Art Center | 600 Mission St. SE 

Salem
James Anello: Impressions showcases 

pressed plants and highlights their tradi-
tional Native American uses. James Anello, 
a member of the Siletz tribe, was born and 
raised in Salem, has a degree in Anthropol-
ogy from Eastern Oregon University, and has 
a life-long familiarity with western Oregon’s 
ecology. James preserves plants using a mi-
crowave plant press, which shortens the dry-
ing time and locks in the green chlorophyll 
in the leaves and stems. The results qualify 
as both scientific specimens and works of art.

Salem Art Association exhibitions are al-
ways free and open to the public. Gallery 
hours are Tuesday-Friday from 10 am-5 pm, 
and Saturday-Sunday from Noon-5 pm.

Life Drawing  Tuesdays, August 1, 8, 15, 22 
& 29 | 6-9 pmAdmission: $12 Bush Barn Art 
Center | 600 Mission St. SE Salem

Grab your favorite drawing medium and 
come to the Bush Barn Art Center for the 
time-honored tradition of life drawing. 
These figure study sessions will take place 
every Tuesday under the guidance of artist 
Rich McCloud. Materials for creating work 
are not provided, and space is first-come, 
first-served. Admission is $12 per session, or 
$40 for four sessions (cash only at the door, 
please).
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EVERY WEDNESDAY
AT 5PM

TUNE IN AS WE TALK ALL THINGS SALEM

As women have taken on greater leadership 
roles in the business world, it’s paid off for 
both them and business.

A study by the Peterson Institute for Inter-
national Economics found that firms with 
women in the C-suite were more profitable. 
Meanwhile, the number of women-owned 
businesses grew 45 percent from 2007 to 
2016 compared to just a 9 percent growth in 
the number of businesses overall.

But will all those women in leadership 
roles change the workplace culture to make 
it more female friendly – and does it matter?

“As a corporate anthropologist, I’m aware 
of the recent shift in thinking surrounding 
how cultures should be restructured in order 
for women to thrive in the workplace,” says 
Andi Simon, author of On the Brink: A Fresh 
Lens to Take Your Business to New Heights 
(www.simonassociates.net).

“This has caused me to ask: What type of 
culture do women really want and is it that 
different from what men want, too?”

The results of her research were surpris-
ing, she says. It turns out, in many ways men 
and women want similar things in the work-
place. Both prefer a strong clan culture that 

emphasizes collaboration, teamwork and a 
focus on people.

So what lessons does that hold for women 
who start their own businesses or are hired 
or promoted into leadership positions in ex-
isting businesses?

Based on her per-
sonal experiences, 
and what she’s 
learned from female 
business leaders she 
has interviewed, Si-
mon says some of 
the ways women can 
succeed when lead-
ing an organization 
and make the work-
place more attentive 
to the needs of both 
men and women in-
clude:

• Create a culture 
that blends work 
and home. Simon talked with the founder 
of one company that intentionally took a 
whole-life approach and didn’t force em-
ployees to choose between work and family. 

“That company won all sorts of local awards 
for being one of the best places to work in the 
area,” Simon says.

• Encourage staff to be innovators. Often 
even the employees who think outside the 

box are reluctant to 
act outside the box 
for fear of repercus-
sions if things don’t 
work out quite the 
way they hoped. But 
for innovation to 
happen, Simon says, 
a good leader needs 
to empower employ-
ees to try new ideas.

• Be an adventurer, 
stay curious. If you 
expect your employ-
ees to try new ideas, 
you need to be will-
ing to do so as well. 
Don't worry about 

failing, Simon says. “Keep tinkering and try-
ing stuff and sooner or later you'll hit upon 
your a-ha moment,” Simon says.

In her research, Simons says she’s finding 

that the women who know how to create suc-
cess are not just building better businesses; 
they are changing the way people work.

“The corporate cultures in women-run 
businesses reflect the personal beliefs and 
values of the women leading them,” Simon 
says. “And those businesses tend to be highly 
successful.”

Andi Simon, author of On the Brink: A 
Fresh Lens to Take Your Business to New 
Heights, is a corporate anthropologist and 
award-winning author (www.simonassoci-
ates.net). She is the founder and CEO of Si-
mon Associates Management Consultants, 
designed over a decade ago to help compa-
nies use the tools of anthropology to bet-
ter adapt to changing times. Simon also is 
a public speaker and an Innovation Games 
facilitator and trainer. She served as a ten-
ured professor of anthropology and Ameri-
can studies at Ramapo College of New Jer-
sey, and was a visiting professor teaching 
entrepreneurship at Washington University 
in St. Louis. Simon has appeared on “Good 
Morning America” and has been featured in 
the Washington Post, Business Week and 
Forbes, and on Bloomberg Radio.

How Women In Leadership Roles 
Can Change The Workplace

Andi Simon, author 
of On the Brink: A 
Fresh Lens to Take 
Your Business to 
New Heights, is a 
corporate 
anthropologist and 
award-winning 
author
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Minto Bridge Is Nearly 
Complete: Celebration Aug. 2

We are just weeks away from the Peter 
Courtney Minto Island Bridge celebration. 
Join the fun as the community celebrates Sa-
lem's newest downtown attraction. 

The Wed, Aug. 2 celebration begins with a 
community parade that starts in Wallace Ma-
rine Park at 4 p.m. The parade route crosses 
the Union Street Railroad Bridge and contin-
ues through Riverfront Park. The parade will 
be led by the Willamette Valley Humane So-
ciety Rescue Dog contest winner and include 
a bagpiper, honor guard, government and 
community leaders, and community groups. 
The community parade will end at the River-
front Park Amphitheater. 

At 4:30 p.m., a formal dedication ceremony 
in Riverfront Park Amphitheater will feature 
presentations by Mayor Chuck Bennett, 
Senator Peter Courtney, and Friends of Two 
Bridges. A ribbon cutting at the Bridge will 
follow to complete the ceremony. 

After crossing the new bridge, guests can 
pick up their First Wednesday Passports, 
stamped with the first stamp - a Bridge 
stamp, and then venture downtown to con-
tinue the celebration at Downtown Salem's 
First Wednesday. Completed Passports can 
be submitted for a chance to win gift pack-
ages. 

The new bicycle and pedestrian bridge links 
Downtown Salem to Minto Island and more 
than 20 miles of off-street trails, as well as 
1,400 acres of parks and natural areas. Since 

its April soft opening, more than 62,000 in-
dividuals have crossed the Peter Courtney 
Minto Island Pedestrian and Bicycle Bridge 
on foot, bicycle, and other methods. 

For more information on the Peter Court-
ney Minto Island Bridge, or to sign up to 
receive bridge email updates, please go to 
www.cityofsalem.net/mintobridge. 

Si necesita ayuda para comprender esta 
informaciÃ³n, por favor llame 503-588-
6211. 

For questions related to construction, 
please contact Aaron Kimsey at 503-588-
6211 or akimsey@cityofsalem.net. For ques-
tions related to the opening celebration, 
please contact Nicole Miller at 503-540-2415 
or nmiller@cityofsalem.net. 

The City of Salem's Urban Development 
Department is committed to enhancing com-
munity prosperity through an array of pro-
grams in its four major service areas: Real 
Property Services, Housing and Social Ser-
vices, Economic Development and Down-
town Revitalization. The Urban Develop-
ment Department: manages the City's urban 
renewal areas (URA) and redevelopment 
projects within the URAs; administers fed-
erally funded block grant and housing pro-
grams; provides loans and grants to eligible 
businesses, homeowners, and renters; and 
manages leases, acquires, and sells proper-
ties for the City. 

Freres Lumber Co., Inc. applied for and was 
recently awarded a U.S. Forest Service Wood 
Innovations grant for its new product, the 
Mass Plywood Panel (MPP). Freres Lumber 
was granted $250,000 to help pay for a com-
puter numeric code (CNC) machine, which 
helps finish panels to buyers’ specifications.

“We were recently informed that our Mass 
Plywood Plant was named the Forest Ser-
vice’s top project in the United States,” says 
Rob Freres, Executive Vice President. “This 
was a competitive process with 114 grant ap-
plications submitted for consideration.”

This grant award will go toward purchasing 
a Weinmann CNC machine that uses com-
puter aided design and computer aided ma-
chining to saw doors, windows and all other 
cutouts with precision and efficiency. Panels 
will be cut with the CNC machine to fit spe-
cific projects, eliminating labor and time at 
commercial building sites.

The Mass Plywood Panel facility will be 
Freres Lumber Company’s seventh wood 
processing plant. Plant construction is esti-
mated to cost upwards of $23 million. The 
plant is expected to open for manufacturing 
in January 2018 and will begin with employ-
ing approximately twenty people per shift. 
The economic impact is expected to have a 
positive trickle-down effect, as well, retain-
ing nearly 500 existing Freres family wage 
jobs, and retaining hundreds of indirect jobs, 
as well.  

“This grant award provides welcome finan-
cial support for our company’s significant 
investment in the future direction of our 
veneer based wood products market,” says 
Rob.

“Patents are currently pending for the Mass 
Plywood Panel,” said Tyler Freres, Vice Pres-
ident of Sales. “MPP is a new-to-the-world 
product. It is a carbon neutral substitute for 
concrete and steel in multi-level structures. 

It is one-sixth the weight of concrete and 
will provide a stronger, lighter, smaller, less 
expensive option than cross-laminated tim-
bers.”

Testing through Oregon State University of 
Forestry and the Center for Advanced Wood 
Products has proven that MPP can achieve 
the same structure attributes of Cross Lami-
nated Timber (CLT) while using 20 to 30 
percent less wood. Like CLT, MPP panels 
can be manufactured up to 24 inches thick, 
12 feet wide and 48 feet long.

The U.S. Forest Service points out that the 
public-private partnerships leveraged with 
these grants will lead to the removal of haz-
ardous fuels from forests while spurring the 
economic development of rural communi-
ties. “The Wood Innovations Grant Program 
helps create jobs in rural communities and 
keeps our forests healthy,” said U.S. Forest 
Service Chief Tom Tidwell. “By investing in 
strong markets for forest products, we can 
incentivize sustainable forest management 
and sustain our rural communities.”

For more information on the Mass Plywood 
Panel, visit www.frereslumber.com/prod-
ucts-and-services/mass-plywood-panel.

Freres Lumber was established in 1922 by 
T.G Freres on the North Fork of Oregon’s 
Santiam River. Over the last ninety years, and 
three generations of family management, the 
company has evolved from a small sawmill 
to one of Oregon’s premier wood products 
manufacturing companies. The company 
now operates six plants, including a small log 
veneer plant, large log veneer plant, veneer 
drying facility, studmill, plywood plant and 
cogeneration facility. Freres is committed to 
maintaining modern manufacturing facili-
ties, producing high-quality wood products, 
and providing family wage jobs to the local 
area. For more information, visit www.frere-
slumber.com or call 503-859-2121.

Freres Lumber Awarded 
$250,000 Wood 
Innovations Grant
Mass Plywood Panel 
Project Gets Boost From 
U.S. Forest Service Grant
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LULLU TRUITT
SBJ FOOD 
EDITOR

Creekside is now offering rounds each day for non-members.
For a limited time, join us for a day of golf and lunch for two people.  

It’s a $180 value for only $99!
Sign up to get your certificate and bring it with you when you join us!

$99 to be paid upon use of certificate. Golf & lunch redeemed on same day.

Expires 4/30/17. Call for your reservation. 

6250 Clubhouse Drive SE  •  Salem, OR 97306  •  503-363-4653 ext. 3

www.golfcreekside.com

MEMBER 
FOR A DAY

Ciao a tutti;
I like to write about food more than about wine. 

Obviously they are both based on personal expe-
riences, likes and dislikes, so in other words, what 
I like, you might not.  But for some reason, I think 

I can write about food and 
hopefully you will think about 
it a little more than when 
I write about wine. I could 
be wrong, but I think wine 
drinkers are more difficult 
to persuade to try a differ-

ent wine than the one they 
normally drink, as I have 
noticed in the wine bar we 
have open in my store.

What we do every Wednesday at CinCin (in 
my store) we open maybe two reds and a white 
wine or two whites and a red and the customer 
can taste a full flight or just one of them. I am not 
criticizing any one of my customers, but I see that 
tendency. I guess I am a little bit like that basi-
cally, but since I buy wine for the store, I have to 
try all of them that come my way. I figure if I like 
a wine at 10 AM, it must be good. At 5 PM I would 
probably like more of them!!!  I do try to avoid 
tasting Cabernet because even one very small sip 
will give me a headache. And speaking of wine 
tasting, I just read an article by The Economist on 

the subject. It is a long and interesting article on 
the technicality of tasting wines, and how reliable 
it is. Is it really reliable? Keep on reading.

It seems that London, UK has held a let’s call 
it a “tournament” of blind wine tasting between 
Oxford and Cambridge teams since 1953. They 
have to fill out sheets guessing the age, the grapes 
- varietal and geographic origin of each, and a 
personal note describing the subtleties of scent 
and structure. They have done these matches for 
so many years even though some academy stud-
ies challenge the scientific basis for the wine criti-
cism. A statistics professor found that when wine 
connoisseurs blind drank the same wine three 
times in succession, each taster’s rating varied 
up to 4 points on a 20 point scale. Some actu-
ally wonder if the testers try hard to get the score 
correct each time, are they really enjoying wine. 
When you get to the top, are you still having as 
much fun?

In a very good day, a tester could almost get 
most of them right, but still, they are not oracles. 
The best way to find out what you like is by trial 
and error (wine bars are handy for that reason) 
and keep trying different wines. Believe your 
nose and taste buds. Your nose knows!

Until next time, keep on cooking and eating – 
with wine!

Lullu

Salem Police Officers And Mayor 
Chuck Bennett To Be “Dunked” At 
Riverfront Family Fest Hosted By 
Family Building Blocks

Family Building Blocks is hosting the 8th 
Annual Riverfront Family Fest on Satur-
day, August 5th from 10:00 am – 2:00 pm 
at Salem’s Riverfront Park. The health and 
safety focused event is free and open to the 
public. Fun activities include face painting, 
kids yoga, K9 demonstrations, crafts, tasty 
treats, helicopter landings, fire trucks and 
much more. Children and parents alike can 
learn about water safety, health and hygiene, 
healthy eating, sports safety, fire safety, and 
bus safety. Healthy snacks will be provided 
by Venti’s, Fresh n’ Local Foods, Great Har-
vest Bread Co., Kettle Brand, Truitt Family 
Foods, Cosmos Creations, Willamette Valley 
Pie Co., and Starbucks Coffee.

New Community Activity this year: Dunk a 
Cop and Win a Donut!

Back by popular demand is our dunk tank! 
New this year is “Dunk a Cop and Win a Do-
nut” featuring several policemen from the 
Salem Police Department including Chief 
Jerry Moore and Deputy Chief Skip Miller, 
plus our city’s Mayor Chuck Bennett and City 
Councilman Tom Andersen. Kids won’t want 
to miss the chance to win a donut courtesy of 
Safeway Bakeries! 

The Riverfront Family Fest is an opportu-
nity for Family Building Blocks and many 

Salem-area organizations to support chil-
dren and families in a free and fun way 
where families and young children learn 
more about safety and health with hands-
on activities. Family Building Blocks’ Young 
Leaders Council (YLC) was inspired to cre-
ate a fun, community-oriented and family-
friendly event that also educates parents and 
children about health and safety. This event 
is presented by Pioneer Trust Bank Founda-
tion and PGE. Additional sponsors include 
Café Yumm, Cascade Collections, Cherry 
City Metals, Childhood Health Associates, 
F&W Fence, Heltzel Williams PC, Landmark 
Professional Mortgage, Mass Mutual Ore-
gon, Ryan Gelbrich - State Farm Agency, and 
Salem Electric. Over 50 other organizations 
and community groups also participate, in-
cluding Gilbert House Children's Museum, 
Family YMCA of Marion & Polk Counties, 
LifeSource Natural Foods, Salem Fire De-
partment, Marion County Breastfeeding Co-
alition and many more. For more informa-
tion on the Riverfront Family Fest, please 
visit out the website. https://familybuilding-
blocks.org/events/#riverfrontfamilyfest

Founded in 1997 in Salem, Family Building 
Blocks is a 501(c)(3) non-profit organiza-
tion and certified Relief Nursery committed 

to keeping children safe 
and families together in 
Marion and Polk coun-
ties. 

By partnering with 
parents with children 
ages prenatal to five 
through highly special-
ized, free, and voluntary 
prevention programs, 
99 percent of children 
remain living safely with 
their families, avoiding 
foster care and the dev-
astation of abuse and 
neglect. 

Your Nose Knows
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Coffee Roasted on site  Food Made to Order

2725 Commercial street SE
503.581.1716

www.frenchpressroasters.com

By Helen Caswell
Special to the Salem Business Journal
“The reason we do it, our whole business 

model, is to have a more positive impact 
on the world,” says Desta Sirrine, assistant 
manager and volunteer coordinator for One 
Fair World, the international Fair Trade 
shop in Salem.

Tucked among the restaurants and busi-
nesses of downtown, One Fair World offers 
more than an escape from the bustle and 
an opportunity to experience the textures, 
colors, scents and artisan creations of many 
developing countries - it also shows what a 
company can achieve when it sets its mind to 
sustainable practices.

The not-for-profit retailer offers quality, 
artisan-crafted home décor items, accesso-
ries and jewelry and a wide range of unique 
candles, personal care items, musical instru-
ments, carvings, cards and stationary, as well 
as food products such as coffee, chocolate, 
cocoa and tea.

“We wanted to help artisans in developing 
countries have a marketplace for their work,” 
Sirrine says, “so that we can provide them a 
fair wage and raise awareness in our commu-
nity on the importance of fair trade.”

The company is also committed to en-
hancing the Salem community by being an 
“EarthWISE” business. Since 2012, it has 
been certified EarthWISE through a free 
business environmental assistance program 
offered by Marion County Environmental 
Services. 

Marion County Environmental Services 
helps companies such as One Fair World 
achieve sustainability goals through educa-
tion and by encouraging recycling, energy 
savings, waste reduction and more. To earn 
certification, a business must meet criteria 
in six areas. One Fair World is among more 
than 100 EarthWISE businesses and organi-
zations in Marion County. 

At One Fair World, Sirrine leads the effort 
to create an environmentally sound busi-
ness. She first learned about EarthWISE by 
being involved with the Master Recycling 
Program, also offered by Marion County 
Environmental Services, and says, “I got ex-
cited about ways we could make a difference 
at One Fair World. I approached Kim Bald-
win, our manager, who was also very excited. 
Richard Mather, a long-time volunteer, had 
already started doing many of the things we 
needed to do.” 

One volunteer was already switching out 
the light blubs to LED and the store was re-
using a window shutter for a display, Sirrine 
adds, “so it wasn’t that hard to get it all the 
way. It was a group effort.”

Principles that help One Fair World tread 
more lightly on the planet are not difficult to 
apply. Many simple, daily practices result in 
an enterprise that weekly recycles double the 
amount it throws away. 

Two recycling stations are conveniently 

placed so that everything that is not reused 
can be recycled. Used paper is made into 
scratch paper before being recycled. Old cal-
endars are repurposed into gift boxes. Spent 
coffee grounds from the coffee station are 
composted in an employee’s garden.

Careful attention is also paid to the more 
challenging items used by most businesses, 
with the use of rechargeable batteries and 
the recycling of printer cartridges. Stretchy 
plastic is taken to Marion County’s transfer 
station and 

Sirrine says that all store volunteers are 
trained in One Fair World’s sustainable 
practices, including learning how to make 
cleaning supplies from natural sources like 
vinegar, olive oil and lemon juice.

Another business wanted to throw out 
wooden slats; they now serve as a backdrop 
to show colorful ornaments. Wire bookracks 
and a rolling cart were salvaged from anoth-
er business. A large display case was sourced 
at no charge from Craigslist.

The store offers Salem a unique and pleas-
ant atmosphere. “It smells nice,” Sirrine 
says, “that’s the first thing we hear when 
people come in the door.” The light, lovely 
scent is “a combination of things, including 
naturally scented candles and coffee.”

One Fair World purchasers search the 
world for reused goods that will add quality 
of life to locals, including beautiful jewelry 
made from old tires or unique sculptures 
made from aluminum cans. This practice 
supports the store’s vision of reuse and re-
wards the creativity of resourceful artisans in 
disadvantaged countries who may not always 
have new materials to work with. Trading 
with One Fair World helps those in develop-
ing countries have an income to counter the 
despair often felt by those with few options.

It’s a win-win for Salem customers as 
well. “People tell us they love all the color-
ful items and the feeling of no pressure to 
buy anything,” says Sirrine. “And, when they 
do make a purchase, they feel good to know 
we’re a non-profit and they can feel good 
about their purchase.”

As the store moves forward, it is always 
looking for ways to lighten its footprint and 

find more sustainable practices. “Our next 
big challenges is to work with our vendors 
to cut down on Styrofoam and other packag-
ing,” Sirrine says, “and to ourselves find ways 
to reduce shredded paper packaging, or find 
another use for it.” This includes repurpos-
ing it as packing material after a customer 
has made a purchase.

The journey to upgrade One Fair World 
to EarthWISE certification has encouraged 
Sirrine. “I’m learning how much impact 
changes like these can have when they are 
done by a company, rather than by just an 
individual,” she says. “Companies can really 
make a difference.”

To learn more about One Fair World’s 
green efforts, go to www.onefairworld.org .   
For more information about the EarthWISE 
program, visit www.mcEarthWISE.net or 
call Alan Pennington at 503-365-3188.

A Fair Trade Oasis That Benefits Many 
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Carrying out the policies of City Council, 
employees in the Budget and Finance Divi-
sion actively work behind the scenes to man-
age the City's debt and find opportunities to 
decrease interest costs paid by taxpayers. 
Thanks to refinancing and prepayments of 
Utility Fund bond obligations, the City's cost 
reduction efforts have saved residents $11.5 
million dollars. These actions continue the 
City's long-standing practice to prepay and 
refinance debt when market conditions are 
favorable. 

The savings come from the City refinancing 
a 2009 obligation to the Utility Fund, and 
early payoff of a $4.8 million Utility Fund 
loan from the Oregon Economic and Com-
munity Development Department. The mon-
ey saved will be put toward maintaining the 
systems necessary to deliver clean water, and 
treat sewage and storm water. It also relieves 
the commitment of other revenue sources 
that support services outside of the utility. 

"It is because of our credit rating that we 
are able to get such good interest rates and 
savings," says City Manager Steve Powers. 
"The fact that Salem can offer the level of 
service it does, with per capita property tax 
revenues equal to cities much smaller than 

us, is a testament to our sound management 
practices." 

The City had its AA credit rating from Stan-
dard & Poor's Global Rating for its general 
obligation bonds affirmed in 2016. In June 
2017, Moody's, another ratings agency, up-
graded the credit rating of the City's Utility 
Fund to Aa2. Both of these ratings show that 
Salem is a quality, low credit risk borrower, 
and that the City has a very strong ability to 
meet its financial commitments. These very 
strong scores come after a comprehensive 
evaluation by the ratings agencies of the 
City's management practices, past financial 
performance, and overall economic health of 
the community. Like credit ratings for indi-
viduals, the better the rating, the easier it is 
to get a loan and the lower the interest costs. 

The City is in the process of another rate 
review that should produce favorable re-
sults for issuing bonds that will pay for the 
construction of the new police facility Salem 
voters approved in May 2017. With a favor-
able credit rating and interest rates, the City 
is looking at prepayment and refinancing op-
tions on voter-approved debt for the Streets 
and Bridges, and Fire Bonds.

City Of Salem Financial 
Management Saves Taxpayers 
Millions In Interest Costs

The ninth annual Salem-Keizer Educa-
tion Foundation School Supply Drive kicks 
off Aug. 1 and runs through the month. The 
drive meets a critical need in our schools by 
restocking the year-round School Supply De-
pot.

The depot is available for teachers and 
counselors to access year-round. It provides 
a sustainable resource for students in need. 
Community members can help restock the 
depot by donating supplies at more than 45 
local businesses and organizations through-
out Salem and Keizer.

Diane Childs, co-chair of the School Sup-
ply Drive and SKEF board member, states, 
“The supplies that are donated ease the bur-
den of students and parents who may have 
limited funds, and of teachers who routinely 
reach into their pockets to ensure their stu-
dents are readily equipped for the upcoming 
school year.”

“Every child, every day, deserves to feel val-
ued and included,” says SKEF Executive Di-
rector Krina Lee. She also states, “Not having 
the right tools for school will not be a barrier 
for students on SKEF’s watch.”

The annual drive lays the foundation to 
providing essential resources to our teachers 
and students. The most critical need time is 
during the month of September when school 
starts. Last year, with the help of our com-
munity members and partners, SKEF was 
able to provide students with supplies es-
timated at a value of $26,000—ensuring a 
successful start to their school year.

SKEF thanks Marion-Polk Food Share, 
Salem Health, D&O Garbage and Recycling 
and Valley Recycling for partnering with us 
on this event. SKEF has barrels at Key Bank 
(all locations), Kaiser Permanente and Salem 
Hospital. Many sites create incentives for do-
nating supplies. Half Penny Bar & Grill will 
hold a concert at 9 p.m. Aug. 25 featuring lo-
cal legend Ty Curtis. The cover charge will be 
$7 or $5 with a school supply donation.

“Our partners are getting very creative and 
competitive,” said Lee. “We are so apprecia-
tive of their generosity.”

SKEF will pick-up the supplies in early Sep-
tember before school begins. Volunteers will 
then sort the supplies and distribute them to 
hour year-round supply depot. Community 
members and businesses are encouraged to 
donate new supplies to our various drop-off 
locations. Our most needed supplies are list-
ed in order as follows:

Most Requested Supplies
Composition Notebooks ∙ Alarm Clocks 

∙ Water Color Paints ∙ Dry Erase Markers ∙ 
Sharpies ∙ Math Graph Paper ∙ 9-Volt Batter-
ies ∙ Glue Sticks ∙ Colored Pencils ∙ Scissors ∙ 
Staplers/Staples ∙ Paper Clips ∙ Pencil Sharp-
eners ∙ Printer Paper ∙ Scientific Calculator 
∙Wooden Dowels ∙ Dividers ∙ Scotch Tape 
∙Spiral Notebooks ∙ Colored Markers ∙ High-
lighters ∙ Post-It Notes ∙ Tissue Boxes ∙ White 
Glue ∙ Masking Tape ∙ Duct Tape

Donation Sites
A Cut Above ∙ AC + Co. ∙ ACME Café ∙ 

AmeriTitle, Inc. ∙ BMW of Salem ∙ Capitol 
Auto Group ∙ Columbia Bank** ∙ Cooke’s Sta-
tionery ∙ Court Street Dairy ∙ Elsinore Fram-
ing ∙ Epic Fitness ∙ First Tech Federal Credit 
Union* ∙ Garrett Hemann Robertson ∙ Half 
Penny ∙ Home Depot Distribution Center ∙ 
HomeSmart Realty ∙ Kaiser Permanente* ∙ 
Keizertimes ∙ Key Bank* ∙ May Trucking Co. 
∙ NW Natural ∙ Oregon Department of State 
Lands ∙ People’s Church ∙ Salem Health ∙ Sa-
lem-Keizer Public Schools Professional Ser-
vices ∙ Sodexo ∙ Starbucks ∙ State Farm ∙ St. 
Vincent De Paul Retail Store ∙ The Mail De-
pot ∙ Today’s Hair ∙ Town & Country Lanes ∙ 
Umpqua Bank*** ∙

Willamette Mist Car Wash ∙ Willamette 
Valley Bank****

* All Salem-Keizer locations
** South and Downtown locations
*** Candalaria and Downtown locations
**** Downtown location

Annual School Supply 
Drive Kicks-Off Aug. 1
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429 Court Street NE, Salem
Tel: 503-585-2450, Fax: 503-585-0205

info@lafky.com

Lafky & 
Lafky

We counsel and represent 
clients in Oregon proceed-
ings, including State Feder-
al and Municipal Courts and 
administrative agencies.
Our attorneys provide liti-

gation services in many ar-
eas of practice and are dedi-
cated to achieving excellent 
results for our clients in the 
most cost effective manner 
possible.

By Ryan Derousseau
It’s a tough time to be a journalist or edi-

tor in magazine media—not that it was ever 
easy. But with waves of layoffs occurring 
seemingly daily, and the consolidation of 
brands, and a business model under siege, 
it seems more difficult than ever. Add to the 
fact that the press has been attacked (even 
physically) regularly over the last year by 
what seems like half the politicians in the 
country—a charge led by the current White 
House administration. (It’s no wonder me-
dia roles, such as broadcasters and newspa-
per reporters, land in the top 10 of the most 
stressful jobs in 2017.)

The result of this ire from public officials 
has led to an historical distrust of the press. 
Last year, Gallup found only 32% of respon-
dents to its national 
poll had a great deal or 
fair amount of trust in 
the media. It’s the low-
est mark, since Gallup 
began taking the mea-
sure in 1972. Mean-
while, trends, like the 
rise of fake news, have 
aided in sowing this 
distrust. A Harvard-
Harris poll found that 
65% of respondents 
believed mainstream 
media publishes fake 
news.

With all this negativ-
ity and distrust flying 
towards news organi-
zations, we talked with 
writers and editors to 
see how it has changed 
the way they do their 
job.

A Journalist Is Hy-
peraware of the Mo-
ment

In many ways, all 
these different lay-
ers of attacks are nothing new. “It’s not as 
though journalists were immensely popular 
before,” says Adrienne LaFrance, a technolo-
gy writer for The Atlantic. But journalist and 
editors have to take different approaches to 
promoting and supporting stories.

“I think journalists have to anticipate that 
a lot of people are not going to immediately 
trust what you publish,” says Michael Calde-
rone, a senior media reporter at The Huffing-
ton Post.

This puts more emphasis on the writer and 
editor to show the work in terms of how he or 
she came to find the story and developed the 
conclusions or insight that the news brings. 
“[It’s] not just telling people you’re doing 
a good job, but showing them,” Calderone 
adds.

“I’m seeing it a lot more in written pieces 
where the reporter actually explains how she 
knows something; how she found something 
out,” says Ray Suarez, a freelance writer who 
is a 40-year veteran of the industry and for-
mer host of “Inside Story” at the now defunct 
Al-Jazeera America.

Where this gets tricky is with anonymous 
sources. It’s an issue that President Donald 
Trump has attacked often, including in a se-
ries of tweets in May, saying “Whenever you 

see the words ‘sources say’ in the fake news 
media, and they don’t mention names, it is 
very possible that those sources don’t exist 
but are made up by fake news writers. #Fak-
eNews is the enemy!”

LaFrance says she understands the distrust 
of anonymous sourcing. “When I was a jour-
nalism student, I remember having thought 
I’ll be the kind of reporter that never needs 
anonymous sources.” But, she continues, the 
“reality of the job” requires the use of anony-

mous sources at times, particularly when 
dealing with sensitive information.

The onus is on the writer and editor to care-
fully weigh whether to utilize an anonymous 
source. Top news organizations have these 
conversations daily. It’s also hard to tell if 
this is truly something readers attack the 
press for, or if it’s just easy to grasp onto by 
critics. After all, trust in the media was high-
est in 1976, which followed the Watergate re-
porting, where the most famous anonymous 
source ever—Deep Throat—became a house-
hold name.

Either way, it’s important to remember 
that readers are “going to be looking at you 
through the lens of distrust,” says Elizabeth 
Jensen, NPR’s ombudsman and public edi-
tor.

They’re Careful 
About Talking Back

Unlike the past, crit-
ics can express their 
distrust through Twit-
ter or other social me-
dia channels. This has 
added an extra wrin-
kle, as journalists can 
use social platforms 
to break news but also 
have to remain ever 
vigilant about how to 
respond on those plat-
forms.

“I don’t think Twit-
ter is the best forum, 
because you have such 
a limited amount of 
space,” says Calde-
rone. “But if someone 
asks a legitimate ques-
tion about a story, 
like why the use of an 
anonymous source, it 
can help public per-
ception if you can sup-
port your decisions,” 
he adds.

Calderone also warns against interacting 
with trolls. “It can feel like asymmetrical 
warfare sometimes,” since journalists are 
contained by the facts they can support while 
“debating someone who’s not bound to facts 
or restrictions.”

On social media journalists also have the 
opportunity to fight against fake news by re-
ducing the amount it’s shared. That requires 
the extra duty of sharing only content that 
comes from supported material or from a 

source that properly vets information. It also 
means first reading anything that you share.

“Twitter is a publishing platform,” says 
LaFrance. You should take the same care as 
you do when “publishing to the CMS of your 
news organization. It may be a little more fun 
on Twitter or conversational, but the stan-
dards are the same.”

They’re Not Changing Their Tactics
In reality, for most journalists, the job re-

mains just like it was prior to the increase in 
distrust and the proliferation of fake news. 
Joe Pompeo, senior media reporter at Politi-
co, says his day-to-day job hasn’t changed at 
all. “On a basic level, the job is what it always 
is,” LaFrance agrees. “Seek the truth and re-
port it.”

“There is a certain obligation on the news 
consumer these days,” adds Jensen. “At 
some point it’s incumbent on the news con-
sumer to inform themselves on which news 
outlet is trustworthy.”

And quality journalists need the help of 
news consumers to dissipate the cloud of 
distrust, as well.

Are Distrust And Business 
Models Changing Journalism?
Are new challenging forces threatening journalism and putting it in per-

il, or do writers and editors simply need to adapt to a new set of norms?

And quality  
journalists need 
the help of news 
consumers to  
dissipate the 
cloud of distrust, 
as well.
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20% OFF ANY
FIREARM WITH PURCHASE OF �

EQUAL OR GREATER JEWELRY ITEM.

Monday - Saturday 9am-7pm
Sunday Noon-5pm

Regular Priced Items Only. Single Transaction.

Event will feature remarks on the state of 
addiction and recovery resources in Salem 
from Mayor Chuck Bennett and Serenity 
Lane leadership

Serenity Lane drug and alcohol treatment 
providers will hold an open house Monday, 
July 31st from 12:00 p.m. to 1:00 p.m. in 
their new office located at 960 Liberty Street 
SE, Suite 120, Salem. The open house will 
feature remarks from Mayor Bennett and 
Serenity Lane leadership on addiction and 
treatment in Salem.

“We are really excited about moving to this 
new location,” said Mike Dyer, Serenity Lane 
CEO. “The new space is beautiful, tranquil 
and centrally located for easy accessibility. 
This move reinforces our commitment to 

the community of Salem as a treatment pro-
vider, community partner and educational 
resource.” 

Serenity Lane’s Salem outpatient services 
will continue to include assessments for in-
patient treatment, Intensive Outpatient pro-
grams, long-term recovery support and DUII 
programs. Serenity Lane has been providing 
addiction treatment in Salem for the last 22 
years.

Serenity Lane is based in Coburg, Or-
egon where it operates a 14-acre residential 
campus in addition to outpatient locations 
in Portland, Vancouver, Salem, Roseburg, 
Bend, Eugene and Albany.

Serenity Lane Drug 
And Alcohol Invites 
The Public To An 
Open House In 
Their New Salem 
Office

Less than a year ago, on the first anniver-
sary of the Freedom Foundation’s expansion 
into the Oregon market, SEIU 503 issued a 
press release dismissing the organization’s 
impact in the state.

“Since they have been in Oregon, they have 
talked a big game but their influence has 
been negligible.”

As usual, however, the union was lying. 
According to official state payroll data ob-

tained by the Freedom Foundation via a 
public records request, as of May of this year, 
11,399 of the 28,667 homecare and personal 
support workers represented in Oregon by 
SEIU 503 have rejected union membership 
and no longer pay any dues or fees to SEIU 
503.

That’s a drop of 40 percent among the 
workers the Freedom Foundation has actu-
ally been concentrating on. 

“What they won’t tell you,” noted Freedom 
Foundation Oregon Director Anne Marie 
Gurney, “is that workers who actually can 
are abandoning SEIU 503 in huge numbers. 
The Freedom Foundation’s ‘Decline to Sign’ 

program, which in-
forms these work-
ers of their right 
to opt out of union 
dues and fees, has 
cost the union 
thousands of mem-
bers and millions of 
dollars – whether they choose to admit it or 
not.”

With the addition of Missouri in February, 
28 U.S. states now have right-to-work laws 
that allow individual workers to choose for 
themselves whether to affiliate with a labor 
union. Because Oregon isn’t one of these, 
however, most public-sector workers here 
are forced to choose between paying union 
dues or fees and losing their job.

The notable exceptions to the rule are 
home-based healthcare and childcare pro-
viders being compensated through Medic-
aid. The U.S. Supreme Court in 2014 ruled 
these individuals were not full-fledged state 
employees and could not be forced to pay 
union dues or fees.

P r e d i c t a b l y , 
unions like SEIU 
503, which repre-
sents thousands 
of home care and 
personal support 
workers in Oregon, 
did little or nothing 

inform their members of this change and, in 
fact, adopted countless new rules to make 
the opt-out process much more difficult for 
those who learned about it anyway. 

Consequently, the Freedom Foundation – 
a free-market think tank with offices in Ore-
gon, Washington and California – developed 
a comprehensive outreach program includ-
ing radio and TV ads, along with personal at-
tention from canvassers paid to tell caregiv-
ers about their opt-out rights in person.

Over the ensuing three years – in the face 
of relentless legal challenges from SEIU 503 
– 40 percent of caregivers who had been 
paying monthly tribute to the union have re-
sponded to the Freedom Foundation’s mes-
sage by refusing to join or opting out of SEIU 
503.

Given a choice in the matter, Gurney is 
convinced most people want nothing to do 
with a union. They don’t believe the service 

it provides is worthwhile and they resent 
having their dues money spent on a political 
agenda they may or may not support. They 
understand and appreciate that the Freedom 
Foundation’s efforts are putting money back 
into their pockets – money that can be used 
on food, gasoline, prescriptions and a whole 
laundry list of items more important to them 
than the lavish salaries and extreme-liberal 
political agendas of the union leaders.

“We know that, and so do the unions,” she 
said. “So when SEIU 503 brags about how 
many members it has, it’s actually taking 
credit for suppressing the First Amendment 
rights and wishes of more and more Orego-
nians every year. That isn’t something to be 
proud of; it’s despicable.

“SEIU 503’s support is a mile wide but only 
an inch deep,” Gurney said. “They can fudge 
the numbers all they like, but at the end of 
the day I’d much rather be on the side that’s 
telling the truth, not the side whose success 
depends entirely on lying to its own members 
about how their rights are being denied.”

The Freedom Foundation is a member-
supported Pacific Northwest think and ac-
tion tank promoting individual liberty, free 
enterprise and limited, accountable govern-
ment.

Freedom Foundation Helps 40 Percent Of 
Oregon Caregivers Escape Union Clutches
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John L. Scott Real Estate
Salem Office - 503-585-0100

salemoffice.johnlscott.com

• Interactive Map With GPS
• Location Based Search
• MIs/Property Number Search
• Extensive Search Criteria Options
• Road And Satellite Map Views

SIMPLY TYPE IN YOUR
 BROWSER JLSAPP.COM

• Comprehensive Property Details w/Photos
• Built In Sharing Tools
• Driving Directions
• Mortgage Calculator

For me, being a Realtor is all about my clients. It is 

so rewarding after getting to know each of them, to 

find the right home and then sit together at the closing 

table. My skill set includes the ability to listen to each 

want and need and then match those to the house that 

is very close to the perfect fit. It’s easy to be an advo-

cate when the focus is on my client.

I started my career in Real Estate when my three 

children were very young. It was a great choice then 

because of the flexibility real estate offers. I was a vol-

unteer extraordinaire at the schools we attended and 

found a passion for tutoring reading and math. As 

my kids promoted to the next grade I stayed behind 

to support the talented teachers and help those who 

struggled overcome their challenges. My kids went to 

showings with me, and we completed many projects 

together at open houses, they did home work in the 

minivan while I tended to the current client. I think 

I basically raised them in that van. One time we were 

home at dinner time and I called out that dinner was 

ready, everyone ran outside and jumped in the van. 

Amazingly enough all three turned out to be indepen-

dent, responsible and successful adults.

I have had a long career at John L Scott. Over the 

years I tried a couple of other brokerages, survived the 

crash by the skin of my teeth and then started working 

hard to come back as our industry began to recover. I 

attribute my success to the clients I have been blessed 

to work with. They are simply the best. They work as 

hard as I do to reach the goal, it’s truly a team effort. I 

admire the veterans that I have the privilege to serve. I 

am a cheerleader for the first- time home buyer. I enjoy 

helping them achieve home ownership, a little piece of 

their American Dream. I love it when past clients call 

to talk about moving up, or downsizing, or now…their 

kids are old enough to purchase a home. How did that 

happen? My team also includes great lenders, the lo-

cal title companies, inspectors that I trust and a sup-

port staff that always has my back. I have long term 

personal and professional relationships with many 

of them. Working together with people that share my 

commitment to service, integrity, work ethic and sin-

cere desire to reach the goal line makes my job easy.

So if I’m not working with clients you will find me in 

my garden, or roaming the garden stores or helping 

my kids in their yards. Digging in the dirt has always 

been therapeutic. I enjoy cheering on the soccer teams 

my son-in-law coaches.

As your local Realtor in the valley for over 23 years 

I offer knowledge, experience, dedication, and happy 

clients. Let’s open the door to possibilities.

Linda McComish, GRI
Principal Broker
503.409.9809

John L Scott, SLM
Licensed in OR

MyRealtorLindaMcComish@gmail.com

Welcome, Linda McComish



RANCH to TABLE
Hailing from the bountiful Pacific Northwest, 

Double R Ranch is widely recognized for superior 
beef. They are committed to working with the 

region’s most reputable ranchers who use the best 
practices to make certain their cattle are well cared 
for and all of their beef is robust, juicy and tender.

Double R Ranch beef is hand selected

to include only USDA Choice Grade

and higher levels of marbling.

Mild climate, open spaces and abundant natural resources make the Northwest anideal location for raising the finest cattle.

Your Family Deserves the Best! Always fresh, fast and friendly

NORTHWEST

ROTH’S PROUDLY SELLS


