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INTEGRITY
503-587-1600

2110 Mission St SE, Suite 310, Salem 97302

Watch the Sunset from your deck when
you build your dream home on this hard to find
South East Salem Lot. This lot is perfect for a
daylight basement home. (715972) Roger Elliott –
Principal Broker – 503-569-5003

John Hammer quality in this distinguished Modern Prairie home in South’s newest premiere subdivision. High end finishes in this
finely appointed home with superior quality and attention to detail. Large open kitchen leads to dining and great room. Covered outdoor
living is ideal for entertaining. Den and 4 bedrooms as well as large bonus room upstairs. Master suite is well appointed. Large lot
ensures large backyard space. Builder has more lots and plans that are available. (722489)
Roger Elliott – Principal Broker – 503-569-5003
West Meadows Estates home with grand entry, soaring ceilings and fine finishes! 4 bedrooms,
3 full baths, spacious office with french doors and
bonus room. Large formal dining and expansive
kitchen with granite and SS. Soaring windows in
great room with gas fireplace and access to deck.
Master suite with dual WIC and travertine and
soaking tub in bath. All bedrooms have views and
large closets. Bonus room is ideal for home theater.
Over sized 3 car garage and small rv storage to
side is private. (721707) Trevor Elliott –
Broker – 503-602-1039

Own this distinguished home built by John Hammer in South’s premiere new subdivision. Finely appointed inside and outside with
high end finishes for superior quality and attention to detail. Open kitchen, dining and living lead to outdoor living space. Master suite
boasts vault, dual sinks, tub and WIC. Additional 2 bedrooms and flex room on main. Bonus room upstairs as well. This lot is very large
and will provide a large backyard space. Builder has more lots and plans that are available. (722491)
Roger Elliott – Principle Broker – 503-569-5003

ROOM FOR RV’S! Corner lot with vinyl
fenced-in side yard for your toys! 3 bdrms, 2 bath,
1440 sq. ft. home on .18 acre lot. Living room has
corner fireplace. Large kitchen with updated appliances & countertops. Vinyl windows. $249,900
(721255) RE/MAX Integrity Rick & Ande Hofmann
503-390-9660
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State Capitol To Kick
Off National Hispanic
Heritage Month With A
Special Saturday Event

Hispanic
Heritage Day

EXPLORING OREGON’S HERITAGE:
AT THE OREGON STATE CAPITOL

Hispanic
Saturday, Sept. 16, 2017
10 a.m. - 2 p.m.
Heritage Day
900 Court St. NE, Salem, Oregon
This Event is Free and Open to the Public

AT THE OREGON STATE CAPITOL
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Saturday, Sept. 16, 2017
10 a.m. - 2 p.m.
900 Court St. NE, Salem, Oregon
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503-986-1388

www.oregoncapitol.com
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Lennox Scott, Third Generation Chairman And
CEO Of John L. Scott Real Estate Visits Salem
Salem hosted real estate royalty a few weeks
ago with a visit from Lennox Scott, third generation chairman and CEO of John L. Scott
Real Estate. The company was founded in
1931 by Lennox's Grandfather. Today Lennox is very involved with the National Association of Realtors as past Chairman of both
the Large Residential Firms Advisory Group
the Research Committee. He is recognized
by the Swanapoel Power 200 as one of the
top 10 Power Brokers in the nation. With
over 110 offices and more than 3,100 broker
associates in Oregon, Washington, Idaho
and California, Salem area John L. Scott
Brokers were proud to have Lennox speak
here. His message went far beyond the normal sales speech and touched the very heart
of the business community.
Pam McCarthy, Principal Broker of the
Salem Office commented "It is such a pleasure to have Lennox Scott personally visit
us here in Salem. He is always inspirational
and motivating to all of us. His philosophy
has always been "Our Business is real estate.
But our philosophy is living life as a contribution. That is the core value of who we are."
John L. Scott always stands above the rest,
recently being recognized as one of the top

real estate websites in
the nation, and, Lennox being one of the
top 10 professionals
recognized in the nation."
John L. Scott just
celebrated its 85th
Birthday Anniversary
- The John L Scott
Foundation is helping kids get healthy
and be at home. Last
year the foundation helped sponsor
over 30 events for 20
children's Hospitals,
which helped raise
nearly 12 million dollars for children's
healthcare.
In 2016 John L.
Scott closed over
37,000 transactions
and more than 13 Billion dollars in sales
volume.

Salem office top producer Chet Grahm, Principal Broker Pam McCarthy with Lennox Scott

WITH OVER 40 NEW CADILLAC VEHICLES IN STOCK,
YOU WILL FIND THE PERFECT ONE FOR YOU.
NEW 2017 CADILLAC XT5
A thoroughly progressive vehicle both inside and out, the XT5 was designed to
accommodate your needs, while expressing your distinctive sense of style.

CAPITOL CADILLAC
VIEW OUR LARGE INVENTORY OF NEW
CADILLAC MODELS AT

cap-cadillac.com

LOCATION
2855 Maple Ave. NE.
Salem, Oregon

SALES
800.888.0591
Mon-Sat 9am-8pm
Sunday 10am-7pm

SERVICE
503.316.4250
Mon-Fri 7am-6pm
Saturday 8am-5pm
Sunday Closed
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New, Independent
Registered Investment
Advisor Firm In Salem
are Fiduciaries and are legally bound to work
in their client’s best interest. As fee-only
advisors, CWA cannot accept commissions
from any investment related products or
mutual fund companies. Their investment
recommendations are based only on the specific goals, needs and risk tolerance of their
individual clients.
Banks and other wirehouse models are
held to a “suitability” standard, which means
investments made on behalf of the client
must be “suitable” for the client when they

headquartered in Salem, Oregon. Owners Rob Norton, CRPC®, Michael Coursey,
Ryan Skogstad, Benny Won and Ron Boucher have a combined 100+ years of experience
and community commitment. CWA serves
the best interests of their clients by providing uncompromised advice on retirement,
estate and investment planning, business
retirement plans and education funding. For
more information, call 503-967-1980 or visit
www.capstonewealthadvisors.com.

The New 2017
Mercedes-Benz
C-Class | C300 4MATIC

Ryan Skogstad, Senior Financial Advisor

SALEMBUSINESSJOURNAL.COM
Capstone Wealth Advisors, LLC, recently
announced its official transition to a Registered Investment Advisory (RIA) firm. As
one of the largest fee-only RIAs in the Salem
area, Capstone Wealth Advisors is an independent practice providing both businesses
and individual clients personalized advice
and services in all areas of investment planning, including: retirement planning, investment tax strategies, estate planning, education funding, risk management, investment
asset allocation, and employee and executive
benefits.
“Capstone Wealth Advisors chose to become a Registered Investment Advisor firm
to solidify the objective of serving clients,”
says Senior Financial Advisor Ryan Skogstad. “As such, our only loyalty is to our clients
and their success. We feel this is what people
are looking for in a financial advisor, and we
are excited for the opportunity to provide it."
The principals of Capstone Wealth Advisors—Rob Norton, Michael Coursey, Ryan
Skogstad, Benny Won, and Ron Boucher—
are committed to designing financial plans
that best meet the individual needs of each
of their clients.
As a Registered Investment Advisor regulated by the Securities and Exchange Commission (SEC), Capstone Wealth Advisors

are purchased. This does not necessarily take
into consideration the costs or risks associated with some investments.
“Choosing the right investment advisor is
an important decision,” says Skogstad. “You
should choose a financial advisor whom you
trust, who has a disciplined repeatable process, and who is looking out for your best
interests rather than the interest of a large
corporation.”
Capstone Wealth Advisors (CWA), LLC,
is an independent wealth advisory practice
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What Boy Scout Eagle Projects Taught
Me About Volunteer Management
Having supported both my sons during
their time in Boy Scouts, I have both helped
and observed a variety of Eagle Scout
projects. These projects
taught me many lessons
about managing volunteers that one can carry
over to the adult realm of
nonprofits.
Managing volunteers
is challenging, especially
when your volunteers
HARVEY GAIL
are tweens and teens.
Every Boy Scout who has
SPIRE
MANAGEMENT earned their Eagle Scout
has gone through this
experience when he worked on his “Eagle
Project.” These projects require an Eagle
Scout candidate to lead a group of other
scouts in a service project to help their community.
Motive People to Volunteer: While altruism can motivate volunteerism, it often
takes a bit more to convince a 13-year-old
boy to spend an entire Saturday painting

park benches. Boy Scouts, not surprisingly, are highly motivated by free pizza and
doughnuts. As a Cub Scout and Boy Scout
Leader I’ve bought a lot of pizza and doughnuts, trust me. People who have a good experience tend to volunteer again. While incentives often increase costs, it's ultimately
worth the investment. So, when asking volunteers to give up their time, don’t forget
the doughnuts.
Find the Right Number of Volunteers for
the Job: There is such a thing as having too
many volunteers. Often, a popular Eagle
Scout candidate will recruit vastly more
boys than he actually needs for the job. After all, only so many boys can paint a park
bench at once. Since there isn’t enough
work for everyone to do, many boys become
bored and disengaged. Because of this miscalculation, the Eagle Scout candidate must
spend more money on doughnuts and pizza
than necessary and prevent non-working
boys from causing trouble. So, before enlisting volunteers, nonprofit leaders should
get a sense of how many hands they need

and adjust their recruitment accordingly.
Have the Right Number of Tools for the
Job: Even if the Eagle Scout candidate recruits the right amount of labor, he may not
have enough tools for people to use. Having 10 boys and only three paint brushes
means that only three boys can paint park a
bench a once. With nothing to do, the seven
other boys quickly become disengaged and
distracted. In addition, having only three
paint brushes makes the project take longer. So, if we look at a typical project for a
nonprofit, say, a dinner-auction fundraiser
event, make sure the volunteers each have
the tools and training to do their job. In
this example, make sure there are enough
laptops for check in, credit card readers,
nonprofits should either provide their volunteers with more tools, have more jobs
that don’t require tools, or adjust volunteer
recruitment efforts.
Hold Training Sessions: You might not
think much training is necessary for Boy
Scouts painting park benches, but that
doesn’t mean you don’t give some instruc-

tion. Otherwise, the boys tend to decide
for themselves what “acceptable quality”
painting looks like. You get the picture. So,
for adult volunteers, the same holds true
regarding training. Back to the fundraiser
auction example, make sure the volunteers
know exactly how to handle the registration process and how to operate the credit
card readers. Nothing is more frustrating
than a volunteer who can’t figure out what
to do - both for the volunteer and the guest.
Have them practice so when they get there
to help they can do so with a smile.
My boys, who are both Eagle Scouts, will
tell you their Eagle Scout project is the single most memorable part of their scouting
career. What they learned about volunteers
and motivating others will last a lifetime.
So, when you are asked to help on an Eagle
Scout project, consider it. Oh, and don’t
forget the doughnuts!
G. Harvey Gail is president of Spire Management. SpireManagement.com

EVERY WEDNESDAY
AT 5PM

TUNE IN AS WE TALK ALL THINGS SALEM
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Salem Health Grants $25,000 To Mid-Willamette Valley Community Action Agency
Salem Health presented a $25,000 Community Partnership Grant to Mid-Willamette
Valley Community Action Agency, which will
provide restorative dental care to uninsured
children in Polk County. Grant funds will be
used to fund the Vouchers for Kids project
through collaboration with Capitol Dental
Care's Dental Outreach Team.
Salem Health introduced the Community
Partnership Grant program in Oct. 2014 and
will grant a total of $306,382 in 2017. Successful initiatives improve the quality of life for
those most at risk in our community and decrease the need for catastrophic care and its associated social, emotional and economic costs.
Vouchers for Kids will serve children that require restorative dental care to stabilize their
oral health. Dental care can save significant
back-end health care costs for children who
would otherwise experience rampant tooth
decay and require dental surgery or an emergency room visit. Data from a recent successful Capitol Dental Care tele-dentistry project
in Polk County identified a minimum of ten
percent of children as uninsured and in need
of restorative care. This percentage only in-

creases the longer preventive care needs goes
unaddressed.
"It is critical that our
entire community have
access to quality health
and dental care," said
Jon Reeves, MWVCAA
Executive Director. "The
dental voucher program
administered by Capitol
Dental Care professionals will connect children
to insurance resources
and needed oral health
treatment.
Proactive Pictured (L to R): Jon Reeves, MWVCAA executive director; Cheryl Wolfe,
Salem Health president and CEO; Linda Mann, Capitol Dental director of
dental care is associated
community outreach; and Cyndi Leinassar, MWVCAA deputy director
with children attending
more school, experiencgrams such as a mobile dental van, education
and prevention for siblings of those children
ing better school success, and utilizing less
identified as needing General Anesthesia as a
emergency resources, not to mention increasresult of severe dental decay. In 2016 alone,
ing their comfort and quality of life."
Capitol Dental Care's Dental Outreach proOver the past five years Capitol Dental Care's
Dental Outreach Team has experienced exgram served 3,696 school children, applying
12,083 sealants.
traordinary success in meeting the oral health
"Strong, healthy teeth can make a huge difcare needs of rural Oregonians through pro-

ference in a child's life and future," said Sharon Heuer, Director of Community Benefit at
Salem Health. "This voucher project promises
to increase health equity in Polk County and
we're happy to partner with MWVCAA and
Capitol Dental Care to address this very important concern in these children's lives."
Community Partnership Grant funding encourages innovative collaboration and engagement among community organizations that
share a common vision for better health and
meet community health needs identified by
the Salem Health Board of Trustees. Current
priorities for projects include obesity prevention, tobacco and substance use and early
childhood health.
Salem Hospital is the main campus of Salem
Health, which offers exceptional care to people
in and around Oregon's Mid-Willamette Valley. It comprises hospitals in Salem and Dallas, a medical group of primary and specialty
care providers, plus other affiliated services.
Visit us at www.salemhealth.org; "Like" us on
www.facebook.com/salemhealth; follow us on
Twitter: @salemhealth; and view us at www.
youtube.com/salemhealth.

Understand Timing Of Phase 1
Getting Ready For Generation Z
Environmental Assessment Report Just when we thought that we would all they will not have formal writing skills

By Alex Rhoten, Principal Broker
Just when you think you are ready to buy or
sell there is always “one more thing.” Over
recent decades, getting a Phase 1 environmental report completed has become the
norm when buying and
selling commercial property.
This process is obviously a protection for all
parties. Buyers and lenders simply need to know
if a property may have
ALEX RHOTEN
any contamination that
PRINCIPAL
needs to be remediated,
BROKER,
as the price of doing the
COLDWELL
remediation can become
BANKER
COMMERCIAL substantial. In addition,
MOUNTAIN
if you're a property owner
WEST
and you're planning on
REAL ESTATE
selling your property, you
may want to get a Phase 1
report done before you ever put your property on the market, especially if you suspect
that the property may be contaminated; then
you know what you are going to need to do.
Real estate surprises are rarely good ones.
If you’re the seller get a report done in advance: In these situations, if a Phase 1 report
indicates that a more detailed study of the
property is warranted, including potentially
getting soil samples and then testing them
for contamination, this can cause a buyer to
begin losing interest in your property very
quickly. In addition, if soil samples indicate
that remediation is now necessary, the buyer
can really begin worrying that there may still
be more contamination on the property that

the Phase 2 investigation will not discover.
Contrast this instead with you now getting a
Phase 1 report before you ever put your property on the market for sale. If a Phase 2 report
and soil analysis are then warranted, you can
remediate everything before you ever put the
property on the market, and you'll now have
the environmental closure report to show to
any potential buyer. This will give the buyer
a much better feeling about now moving forward with the transaction--a feeling that any
contamination that had previously existed
has now been remediated, making it now
much safer to move forward and purchase
the property.
If you are a “landlord”: Do you have concerns a tenant might do environmental damage to your property? In this situation, getting a Phase 1 report before the tenant moves
in could give you something to lean on if the
report indicates that everything should be
OK environmentally with the property, and
then after the tenant moves out, you then
discover that the property has environmental
problems. In these situations, the tenant will
argue that the contamination existed before
they ever took possession of the property,
and you're going to need to prove otherwise.
So when you're an owner, there are situations when being proactive and getting a
Phase 1 environmental report done, when
you're not already in the middle of a sale
transaction, can definitely benefit you.
Alex Rhoten is a principal broker at Coldwell Banker Commercial Mountain West
Real Estate. www.CBCRE.com or 503-5874777

work at home with our virtual reality glasses
and technology will be so advanced we will
have robot assistants; Generation Z is coming.
We finally are understanding millennials (born in the 80s-90s).
Boomers and Gen Xer’s
labeled them as selfish,
lazy and addicted to their
technology. While this is
clearly an overstatement,
business has adjusted
the workplace to create a
MARY LOUISE
more dynamic and accomVANNATTA
modating
environment
TELLING YOUR
to
this
more
transitory
STORY
workforce. Millennials are
growing up; now roughly in their thirties,
and are starting to rise into leadership. They
themselves will have to cope with the new
crop of workers coming their way. Generation Z, born between 1990 and 1999 (making them 20 somethings), are now out in the
job market looking to work for you. By 2020
they will be 20% of the workforce.
Staffing Agency, Robert Half, studied this
group and made the following observations:
• They have always been in a world with the
internet and have lived through a period of
economic instability
• Parent’s advice is valued
• They believe they will have to work harder
than previous generations
• They have ambitious leadership expectations, planning to be in management within five years of college
• Because of their reliance on social media,

• They are in the habit of being life-long
learners and prefer ethical employers who
will mentor them and provide educational
opportunities
• They have seen economic insecurity and
will be looking for jobs with opportunities
to succeed
• Corporate social responsibility (CSR) will
be key to their employment choices.
As Baby Boomers leave the workforce and
Gen X and Y move up the corporate ladder our younger 20s are intent in engaging
with their jobs and making an impact in the
world. It is not too early for your business to
prepare for this generation. Consider the following:
• Start setting more learning goals and provide more educational opportunities
• Create a CSR program and explain how you
are caring for the community and the environment through your business practices
• Encourage independence by mentoring
younger employees; provide resources to
help them make wise life decisions
• Challenge them. Research is telling us they
are ready to work hard to succeed.
(Note: Our company celebrates its 50th
anniversary this season. Thanks to all the clients and colleagues who have contributed to
our success).
Mary Louise VanNatta, APR, CAE is the
CEO of VanNatta Public Relations, a PR and
strategic communications firm founded in
Salem, Oregon in 1967. PRSalem.com or @
PRSalem.
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September Is The Launch
Of The Busy Season
September is the launch of the busy
season at the Salem Area Chamber
of Commerce. The highly-anticipated
Forum Speaker Series will kick off on
September 11 at the Salem Convention
Center. Jerry Moore, Salem Chief of Police will be speaking on the topic, "More
than just safety - how 9/11 changed the
City of Salem." Attending this Forum
is a great way to remember and honor
that fateful day in America. Register for
the event on the Chamber website here:
http://conta.cc/2wOpf0b.
Forum is an incredible opportunity to
listen to business and community leaders, such as John Kitzhaber, former Oregon governor; Miriam Sontz, Powell’s
Books CEO and owner; Tim Boyle, Columbia Sportswear President and CEO
speak on a variety of topics, sometimes
controversial, that are designed to build
awareness, foster understanding and spark
conversation in Salem. Register for a Season
Pass here: http://bit.ly/2wc471N.
Additionally, the Salem Chamber is revamping its quarterly magazine, now called
the 503 – Salem’s Magazine. The new magazine will set the tone for conversations on
economic prosperity in Salem and the sur-

rounding areas and be an influential tool that
promotes Salem Chamber member businesses in the Mid-Willamette Valley. There
is the exciting opportunity to purchase advertising space and Chamber members get a
discount. The first magazine will be available
in November 2017.
The Great Salem Race was a super success
over the eclipse weekend too. Over 40 teams

participated and the costumes were excellent. We had incredible sponsors, including
Salem Health, CD Redding Construction, El
Patron Mexican Grill, B2 Taphouse, Salem
Electric and the Ike Box. Thank you to all the
sponsors and volunteers who made the event
possible.

September 2017

Salem Puppet
Parade Invites
Creatives To
Play In The
Streets

The first ever Salem Puppet Parade will
take place Saturday, September 23rd at
12:15pm. Participants are invited to dance,
pedal, skate, or strut their artful puppets
down Winter Street. This is part of a larger
event called Open Streets Salem.
The mission of the puppet parade is to bring
together people of all ages and backgrounds
to celebrate local ecology and rich culture
of the valley through visual and performing
arts. All sized puppets are welcome to participate and volunteer puppeteers (no experience necessary) are needed for the event as
well. “This
is a great
opportunity
for
the Salem
creative
community
to
showcase their art while having fun” said
Salem Puppet Parade Organizer, Jessica Ramey. “Parades are an engaging activity that
everyone can enjoy.”
Ashley Zapian, a local Store Owner and
Artist explained why her family is participating, “Community plays a large part in our
family. Eddie and I both chose careers that
reflect that importance. We love our city, our
school and our neighborhood. When I heard
about the Puppet Parade, I knew it would be
a uniquely fun event to be a part of. Our family is already coming together with excitement around this project. It has become a
way to be creative together as well as a bonding experience.”
The Salem Puppet Parade hopes that this
can be an annual event and is always looking for volunteers, artists, and supporters. To
sign up or learn more about this event, visit
salempuppetparade.org. For more information, contact the organizer, Jessica Ramey, at jess@salempuppetparade.org.
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Calendar of Events
fri 1 sep
Live Music: Kaiya On The MountainMcMenamins Boon's Treasury8:00 pm McMenamins Boons
Treasury
sat 2 sep
Live Music: McDougallMcMenamins
Boon's Treasury8:00 pm McMenamins Boons Treasury
sat 2 sep
Trio SubtonicChristos Pizzeria9:00
pm - 11:00 pm Christos Pizzeria and
Lounge
sat 2 sep
Kraftworks 3-Year Bash w/ Night
Lizard & Sleep Millennium9:00 pm 11:00 pm Kraftworks Taphouse
sun 3 sep
Salem Vegan Dine Out!1:30 pm - 3:00
pm Marco Polo Global Restaurant
sun 3 sep
Tour the Historic Elsinore TheatreMonthly Tour - Every First Sunday3:00
pm - 4:00 pm Elsinore Theatre
tue 5 sep
Open Mic NightTaproot Lounge &
Cafe7:00 pm - 10:00 pm Taproot
Lounge and Cafe
wed 6 sep 30
Annual Art In Miniature ShowInvitational Art Show5:00 pm - 5:00 pm (30)
Elsinore Framing & Fine Art Gallery
wed 6 sep
Spellbound with Gregory Peck and
Ingrid BergmanWednesday Movie
Series - Classic Movies7:00 pm - 9:00
pm Elsinore Theatre
wed 6 sep
Live Music: Mark AlanMcMenamins
Boon's Treasury8:00 pm McMenamins Boons Treasury
thu 7 sep
Live Music: FolkslingerMcMenamins
Boon's Treasury8:00 pm McMenamins Boons Treasury
fri 8 sep
On Your Feet FridayCelebrating local
business and having a blast!5:45 pm 8:00 pm Gallagher Fitness Resources
fri 8 sep
Live Music: Arran FaganMcMenamins
Boon's Treasury8:00 pm McMenamins Boons Treasury
sat 9 sep
Capital City Cornhole ClassicA fundraiser to help people with disabilities and families with disadvantages
10:00 am - 5:00 pm State Capitol State
Park

sat 9 sep
Oregon Trail LiveOregon Trail Live
12:00 pm - 5:00 pm 1859 Cider Co.
sat 9 sep
This Year's Model: Elvis Costello
Tribute at Venti's8:00 pm - 11:00 pm
Ventis Downtown
sat 9 sep
The Seymour Baker BandMcMenamins Boon's Treasury8:00 pm McMenamins Boons Treasury
sat 9 sep
Mel BrownChristos Pizzeria8:30
pm - 11:00 pm Christos Pizzeria and
Lounge
mon 11 sep
Deconstructing the Beatles: Rubber
SoulThe Beatles Film Series7:00 am
Salem Cinema
wed 13 sep - 7 oct
Annual Art In Miniature ShowInvitational Art Show(september 13) 5:00
pm - (october 7) 5:00 pm Elsinore
Framing & Fine Art Gallery
wed 13 sep
Salem Urban Streams Symposium7:00 pm Salem Public Library
wed 13 sep
Live Music: The Folly8:00 pm McMenamins Boons Treasury
thu 14 sep
Stan Bock QuartetChristos Pizzeria7:00 pm - 9:00 pm Christos Pizzeria
and Lounge
thu 14 sep
Live Music: Bill Hughes Jazz JamMcMenamins Boon's Treasury8:00 pm
McMenamins Boons Treasury
fri 15 sep
Live Music: Rainbow ElectricMcMenamins Boon's Treasury8:00 pm McMenamins Boons Treasury
sat 16 sep
Hispanic Heritage Day at the Oregon
State CapitolExploring Oregon10:00
am - 2:00 pm Oregon State Capitol
sat 16 sep
Live Music: Geraldine Murray & THe
Retired PopesMcMenamins Boon's
Treasury8:00 pm McMenamins
Boons Treasury
sat 16 sep - 17
DJ MainmanChristos Pizzeria9:30 pm
- 12:00 am (17) Christos Pizzeria and
Lounge
sun 17 sep
Mariachi VargasThe most important
ensemble in the history of mariachi

music. Special pre-concert feature:
Ballet Folkorico Tianese 2:00 pm
- 4:00 pm Smith Auditorium at Willamette University
wed 20 sep - 14 oct
Annual Art In Miniature ShowInvitational Art Show(september 20) 5:00
pm - (october 14) 5:00 pm Elsinore
Framing & Fine Art Gallery
wed 20 sep
Ben Hur with Charlton HestonWednesday Movie Series - Classic
Movies7:00 pm - 9:00 pm Elsinore
Theatre
wed 20 sep
Live Music: Elvicious CashMcMenamins Boon's Treasury8:00 pm McMenamins Boons Treasury
thu 21 sep
Marilyn KellerChristos Pizzeria7:00
pm - 9:00 pm Christos Pizzeria and
Lounge
thu 21 sep
Live Music: Billy DMcMenamins
Boon's Treasury8:00 pm McMenamins Boons Treasury
thu 21 sep
Aaron Lewis THE SINNER TOURWITH SPECIAL GUEST TRAVIS
MARVIN8:00 pm - 9:45 pm Elsinore
Theatre
fri 22 sep
Jay Owenhouse: The Authentic Illusionist “Family Magic!”, One night
only in Salem7:30 pm - 9:30 pm Elsinore Theatre

tet!4:00 pm - 6:00 pm Elsinore Theatre
wed 27 sep - 21 oct
Annual Art In Miniature ShowInvitational Art Show(september 27) 5:00
pm - (october 21) 5:00 pm Elsinore
Framing & Fine Art Gallery
wed 27 sep
Live Music: Eric John KaiserMcMenamins Boon's Treasury8:00 pm McMenamins Boons Treasury
thu 28 sep
Dan BalmerChristos Pizzeria7:00
pm - 9:00 pm Christos Pizzeria and
Lounge
thu 28 sep - 14 oct
An Inspector Calls(september 28)
7:30 pm - (october 14) 10:00 pm M.
Lee Pelton Playhouse, on Willamette
University Campus
thu 28 sep
Live Music: The Ivie Meziere Acoustic DuoMcMenamins Boon's Treasury8:00 pm McMenamins Boons
Treasury
fri 29 sep
SALEM ART WALK - FINAL FRIDAYA
fun, free, progressive art event featuring various artists of Salem4:00 pm
- 8:00 pm Downtown Creative District
fri 29 sep - 15 oct
An Inspector Calls(september 29)
7:30 pm - (october 15) 10:00 pm M.
Lee Pelton Playhouse, on Willamette
University Campus

September
2017
9/1/2017 Greeters Networking- No Greeters Labor Day
9/7/2017 Public Policy - Updating Salem's Library
9/8/2017 Greeters Networking Event- Hosted By: Capitol
City Exchange Club
9/8/2017 Ribbon Cutting Quality Window Cleaning
9/11/2017 September Forum
| More than just safety - how
9/11 changed the City of
Salem
9/15/2017 Greeters Networking Event- Hosted By:
Mid-Valley Commercial Real
Estate
9/18/2017 5th Annual McLaran Golf Classic
9/21/2017 Ribbon Cutting Barnwood Naturals

fri 29 sep
Live Music: Will West & The Friendly
StrangersMcMenamins Boon's Treasury8:00 pm McMenamins Boons
Treasury

9/22/2017 Greeters Networking- Hosted By: Krav Maga

sat 30 sep
Run for Recovery9:00 am - 2:00 pm
Riverfront Park

9/29/2017 Greeters Networking- Hosted By: Third River
Marketing

fri 22 sep
Live Music: Lia MenakerVictory
Club9:00 pm Victory Club

sat 30 sep
Wedding & Event Show at the Willamette Heritage Center11:00 am - 4:00
pm DOWNTOWN SALEM

10/6/2017 Greeters Networking- Hosted By: Salem Business Builders, Inc. (SBBI)

sat 23 sep
Live Music: The W Lovers8:00 pm McMenamins Boons Treasury

sat 30 sep
Salem Art Walk Final Friday Art
Walk4:00 pm - 8:00 pm Prisms Gallery

sat 23 sep
ComedyChristos Pizzeria9:30 pm
- 11:30 pm Christos Pizzeria and
Lounge

sat 30 sep - 16 oct
An Inspector Calls(september 30)
7:30 pm - (october 16) 10:00 pm M.
Lee Pelton Playhouse, on Willamette
University Campus

10/9/2017 October Forum |
Health Care: How National
Reform Will Impact Oregon
and Our Businesses

fri 22 sep
Live Music: Wanderlodge8:00 pm McMenamins Boons Treasury
fri 22 sep - 23
Erotic City Prince Tribute at Venti's9:00 pm - 12:00 am (23) Ventis
Downtown

sun 24 sep
Yoga and Cider1:15 pm - 2:30 pm
1859 Cider Co.
sun 24 sep
Riders In The SkyAmerica’s most
loved “comedy & western” quar-

sat 30 sep
Live Music: Bob Shoemaker BandMcMenamins Boon's Treasury8:00 pm
McMenamins Boons Treasury

9/25/2017 Power Hour

10/13/2017 Greeters Networking - Hosted by: Chemeketa Center for Business and
Industry (CCBI)

Federal Tax Reform Starts
With Small Business
Page 10

As lawmakers return to Washington, D.C.
in September, Congress has an historic opportunity to enact tax reform that will spur
job creation and unleash the small-business
economic engine that powers the American
economy, creating two
thirds of net new jobs,
employing half of the private domestic workforce,
and contributing nearly
half of the nation’s gross
domestic product. At least
for now, small businesses
remain optimistic about
ANTHONY K.
the future.
SMITH
OREGON STATE
DIRECTOR NFIB

Together, small businesses make a big impact
on the economy – both
here in Oregon and across the country. If
Congress can acknowledge the economic
significance of small business, and if the purpose of tax reform is to promote economic
growth, lawmakers must make helping small
businesses their core focus, and not an afterthought. Tax reform that starts with small
business will revitalize our economy and
promote job creation and investment.

Salem Business Journal

Here’s what tax reform must look like:
It must include tax-rate fairness for all
businesses, creating a level playing field between small businesses and their big business competitors. About 75 percent of all
small employers organize as pass-through
entities, and they must be the central focus of
tax reform. The policy justification for taxing
pass-through, small-business income at a
rate higher than that of corporations is based
primarily on the Internal Revenue Code’s
“double-layer” tax design, namely corporate
income in addition to corporate dividends.
This argument, however, fails to consider
the significant impact of federal self-employment taxes on small, pass-through business
owners that corporate shareholders do not
face. With up to 16.2 percent in additional
self-employment taxes – in addition to a top
marginal rate that exceeds the corporate rate
– small, pass-through business owners can
be subject to marginal tax rates that exceed
the combined corporate and dividend tax
rate.
Tax reform must also ensure that all small
businesses pay a lower rate than current
law. It is self-evident that tax reform will not
help small businesses if they would pay the

September 2017

same, or more, in federal income tax postenactment. As a result, it must either adopt
such a graduated structure or account for
the graduated rate applicable to current law
in some other way. Small businesses should
not simply be left “unharmed” by tax reform.
Rather, small businesses should be incentivized and revitalized by tax reform by receiving the lowest possible rate. Why? Because
profits are the major source of capital to finance the growth of small businesses – both
directly and indirectly as a support for longterm capital loans. Taxes take this financing
away from small businesses before it can
ever be put to work creating jobs. Small businesses already face enormous odds against
succeeding. Lack of profits to fund growth
due to burdensome federal taxation should
not be one of these.
Furthermore, tax reform must simplify the
rules and compliance measures that apply
to small businesses. In addition to burdensome taxes, small-business owners are very
concerned about the complexity of determining and paying the taxes they owe. There
is a definite monetary cost to the complexity problem. The overwhelming majority
(96 percent) of small businesses must rely
on professional advisors (accountants, software, or both) to calculate the amount of

taxes they owe and prepare the necessary paperwork, resulting in 1.7 to 1.8 billion hours
of tax compliance per year. The IRS itself has
calculated that small businesses spend at
least between $15 billion and $16 billion per
year on tax compliance costs. Uncertainty
is also at the root of the complexity problem: uncertainty about what the rules are
to calculate the taxes a small business owes,
uncertainty about whether rules will subsequently change, uncertainty about tax forms
and processes, and uncertainty regarding
disputes as to the proper amount of tax. It
is important for tax reform to address these
sources of complexity, and make the tax code
more predictable, stable, and accessible to
those who are subjected to it.
Nationally, small-business optimism rose
to historic levels after the November elections based on the expectation that Congress and the Trump Administration would
cut taxes and reform health care. When
health-care reform failed to move forward,
small-business optimism began to falter. If
Congress is unable to deliver tax reform that
starts with small business, that wavering optimism will likely lead to a slowing economy.
Anthony K. Smith is Oregon state director
for the National Federation of Independent
Business.

Right on the Corner
Right on the Price!

BUY - SELL - TRADE
Financing Available

12th
Street Auto Sales
2313 12th Av. SE | (503) 779-2573
Corner of 12th and Hoyt
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Paying Off A Mortgage Early?
Who wouldn’t want to be debt free? Eventually I think we all would, however between
now and eventually we usually have at least
a mortgage to service. I remember watching
an old movie when I was a kid and it made
an impression that I still contemplate today.
By old I mean it was in
black and white on purpose. The lead character
was having a mortgage
burning party and making
a rather large deal about
having the bank out of
their lives. Finances are
RAY SAGNER
a bit more complicated
FINANCIAL
today and there are cash
COLUMNIST
flow tradeoffs to consider.
The disadvantages for
some folks may stem from the financial
trade-offs that a mortgage holder needs to
make when paying off the mortgage. Paying
it off typically requires a cash outlay equal to
the amount of the principal. If the principal
is sizeable, this payment could potentially
jeopardize a middle-income family's ability to save for retirement, invest for college,
maintain an emergency fund, and take care
of other financial needs.
If you have the financial means to pay off a
mortgage, consider the following:
• Your feelings about debt -- Some homeowners like the feeling of security that comes
with owning a home free and clear. If this
describes you, it may be to your benefit to
pay off or reduce the size of your mortgage.
Should conditions in our local real estate
market decline, there's less of a chance of
owing more than you own.
• Your timeline until retirement -- If your
mortgage is relatively small, you may be

able to invest the money formerly used for
mortgage payments for retirement or other
long-term goals. Your timeline until retirement may be a factor when making this decision. With 10 years or more remaining until
you expect
to
retire,
you could
have time to
build a nest
egg if you
invest the
money formerly used
to pay a
mortgage. If
you plan to
retire sooner, entering
retirement
without a mortgage could provide you with
more flexibility during your later years, like
considering a reverse mortgage.
• Your tax savings -- Mortgage interest typically is tax deductible. During the early years
of a mortgage, when the interest payments
are highest, many homeowners benefit from
a sizeable deduction. This could be important if you are in a higher tax bracket. If your
interest payments are relatively low, the tax
savings could be less of a factor.
• Your future -- Owning a home outright
could be an advantage if you plan to sell it
during the next few years. And if the numbers work you may want to consider trading
it for a home somewhere else.
• Your overall debt load -- If you are carrying other forms of debt, such as credit card
balances or a college loan, consider whether
you could benefit from paying off other debt

The disadvantages for
some folks may stem from
the financial trade-offs
that a mortgage
holder needs to make
when paying off the
mortgage.

The Book Bin is a locally
owned, family operated
business that has been in
the same family since 1984.

Store Locations
215 SW 4th St Corvallis
541-752-0040
M-Sat 8:30am-9:00pm
Sun 9:00am-7:00pm
Book Buying
M-Sat 9:00am-5:00pm &
Sunday 11:00am-5:00pm

first before reducing or eliminating your
mortgage.
There is no "right" answer for everyone
when it comes to potentially paying off a
mortgage. Consider your feelings about debt,
your timeline
with
respect
to
long-term
goals, your
tax savings,
and
other
factors before making
a decision
that is in
your best interest.
After-Tax
Value
of
Home Mortgage Deduction
One of the big benefits of home ownership
is the mortgage interest deduction. The federal government lets you deduct mortgage
interest on a first or second home, up to $1
million per year.
Source/Disclaimer:
Source: Wealth Management Systems Inc.

Salem Downtown
450 Court St NE Salem
503-361-1235
M-Sat 9:00am-9:00
Sunday 10:00am-7:00pm
Book Buying until 5:00pm,
7 days a week

Three generations currently spend their time between the Corvallis store and the two Salem stores.

Monthly payments assume a conventional
30-year fixed-rate mortgage at 5% APR,
excluding escrows for taxes, insurance, or
other fees. Mortgage deductions are based
on first month's interest. Assumes that other
deductions exceed the standard deduction.
(CS0000218)
There is always math involved. The tradeoff
between what works or makes sense financially and what makes us feel good should be
clearly defined. Whichever way you lean the
decision should include your financial planner and your accountant.
The purpose of this article is to inform our
readers about financial planning/life issues.
It is not intended, nor should it be used, as a
substitute for specific legal, accounting, or financial advice. As advice in these disciplines
may only be given in response to inquiries
regarding specific situations from a trained
professional. Ray Sagner is a Certified Financial Plannerô professional with The
Legacy Group, Ltd, a fee only Registered Investment Advisory Firm, in Salem. Ray can
be contacted at 503-581-6020, or by email at
Ray@TheLegacyGroup.com You may view
the Company’s web site at WWW.TheLegacyGroup.com
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Do It Once, Do It Now
– Take ACTION!
We are in the thick of Summer and while vacations abound and relaxation must happen,
there tends to be a list of things that have been
nagging at since the Winter. Recently, a very
good friend of mine published an article about
taking action. I loved it and
am going to share some of
his ideas with you.
Business, to me, is all
about action. Constant
movement – living in an
ever-growing state of positive momentum. And as
ALEX CASEBEER soon as momentum ceases,
so does productivity and
INSIDE
quite possibly results. We
SCOOP
HAVE to keep changing,
evolving and moving – taking ACTION. How do you realistically put this
in to play? Here are a few ways to help you
keep moving, according to Eric Scofield.
▪ Maximize every moment – and ADD VALUE
▪ Make memories! Create traditions! And yes,
when you are at the table, bring some value
to the situation. Get creative!
▪ God Gave you a GUT – follow it
▪ Follow your gut, your edgy gut. It will lead
you down paths you never thought imaginable! If you want to be inspired by people
who actually did this, download and listen
the podcast “How I Built This”. Unbelievable stories of people who changed the
world we know!
▪ Power of a gifts, and notes – people remember
▪ Don’t come empty handed — bring something! Write the note, bring a small but
meaningful gift to someone. You may just
create momentum in them!
• Enthusiasm covers a multitude of sins
▪ We all need the energy to make life FUN. Be

www.freemanmotor.com

the one in the group who sees the positives
and makes the most of every situation!
▪ Do it once, do it now (and do the hardest first)
▪ Think about the hard things you need to do
right now… and knock the toughest one out
first! Letters, landscaping, cleaning, spread
sheets, report, whatever… get ‘em done!
Also, write down and document any of your
great ideas so you capture and don’t lose
ideas along the way.
▪ Be intentional – and speak the truth
▪ Life is too short not to say how you feel, believe, and or, to share a hard truth. Give
people the honesty of good feedback. Be intentional with your time and the people you
spend it with.
▪ See the need; Do the deed
▪ Notice what is happening around you and
then do something about it. Help people,
give gifts, follow up. The power of doing
something unexpected and over-the-top is
immeasurable.
▪ It takes more courage to encourage than to
discourage
▪ Start to love to encourage people… it’s a way
to someone’s soul and motivation for sure.
Find people doing things right – not wrong!
It does take courage to voice out encouragements. It also is an encouragement to fight
for people… and yes, that takes courage as
well.
Action, movement, momentum. All things
that will surely help our businesses function
better and (hopefully) more prosperously.
What can do you do to start NOW? Until next
time, let’s be people of action and keep Salem
(or wherever you are!) moving. It’s up to us!
Alex Casebeer is on the Executive Team at
Capitol Auto Group and can be reached at
acasebeer@capitolauto.com, 503-585-4141 or
twitter.com/alexcasebeer.
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AMAZON Continues To Grow In
Oregon With Salem Fulfillment Center
New Amazon facility will employ more
than 1,000 full-time associates
Amazon.com, Inc. (NASDAQ: AMZN) today announced plans to open its second
Oregon fulfillment center in Salem, which
will create more than 1,000 full-time positions. The company recently announced an
upcoming fulfillment center in Troutdale
and it currently operates a sortation center
in Hillsboro and Prime Now hub in Portland.
Additionally, there are more than 40,000
authors, sellers, and developers in Oregon
growing their businesses and reaching new
customers via Amazon products and services.
"We are excited to continue growing in
Oregon, creating 1,000 full-time jobs in
Salem," said Sanjay Shah, Amazon's Vice
President of North America Customer Fulfillment. "The support of Governor Brown,

local leaders, and many others have been instrumental in our decision to locate the new
fulfillment center in the state capital, and we
are grateful for the support we've received to
bring new jobs and investment to Oregon."
"Amazon's continued expansion in Oregon
means more jobs and bright futures for the
Oregonians who work there and live in the
surrounding communities," Governor Kate
Brown said. "I'm committed to making
sure Oregonians can build the skills to work
alongside innovative technology and continue their education at the same time."
"We're excited to welcome Amazon to Oregon's capital," Salem Mayor Chuck Bennett
said. "This is great news for our local economy and small businesses. Salem is looking
forward to partnering with Amazon to create
innovative jobs and develop a lasting relationship with our vibrant community."

Associates at the one million square foot facility will pick, pack and ship larger customer
items, such as sports equipment, gardening
tools, and pet food.
Full-time employees at Amazon receive
competitive hourly wages and a comprehensive benefits package, including healthcare,
401(k) and company stock awards starting
on day one. Amazon also offers regular fulltime employees maternity and parental leave
benefits and access to innovative programs
like Career Choice, where it will pre-pay up
to 95 percent of tuition for courses related
to in-demand fields, regardless of whether
the skills are relevant to a career at Amazon. Since the program's launch, more than
10,000 employees have pursued degrees in
game design and visual communications,
nursing, IT programming and radiology, to
name a few.

To learn more about working at an Amazon
fulfillment center, visit www.amazondelivers.jobs.
The Salem project is being developed by
Capstone Partners, LLC and PCCP, LLC.
Amazon is guided by four principles: customer obsession rather than competitor focus, passion for invention, commitment to
operational excellence, and long-term thinking. Customer reviews, 1-Click shopping,
personalized recommendations, Prime,
Fulfillment by Amazon, AWS, Kindle Direct
Publishing, Kindle, Fire tablets, Fire TV, Amazon Echo, and Alexa are some of the products and services pioneered by Amazon. For
more information, visit www.amazon.com/
aboutand follow @AmazonNews.
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20% OFF ANY
FIREARM WITH PURCHASE OF 
EQUAL OR GREATER JEWELRY ITEM.
Regular Priced Items Only. Single Transaction.

Monday - Saturday 9am-7pm
Sunday Noon-5pm
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503 364-8707 wilsonjewelers.com
Tues-Fri, 10am-5:30pm, Sat 10am-3:30pm,
216 Commercial Street NE, Downtown Salem
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Mountain West
real estate , inc .

$2,240,000

Albany $1,999,900

Lux
September 2017

NW Salem $1,150,000

S Salem $999,999

Exquisite custom home! One of the most
amazing estates in the Valley! Close to both
Albany & Corvallis. This home has everything
you could want both inside & out! (701775)

4.13 incredible acres. Blt ‘88, remodeled ‘08 in/’09
out.Views of Cascades, S.Salem hills, city of Salem,
& Willamette River. 9431 sf, 6 bd, office & media
rm, 5.5 ba. 4+ car gar & sep shop. Indoor pool. (713686)

11.08 acre private park. Forest, pasture, 3/4 acre
lake, swimming, fish. Fncd & x-fncd. 3800+ cstm
sf, 3 bd, 3 ba, built in 1980 & reblt from studs
2008. 30x60 shop. Log cabin w/loft. (718329)

DAVID CALE
503.361.7212

STEPHEN G. TANDY PC
503.580.1483

STEPHEN G. TANDY PC
503.580.1483

$795,000

SE Salem $749,500

Dallas $719,900

5.86 acres, usable property. 180+ degree views.
3536 sf of 1-level living, 4 bd, 2.5 ba, 6 car gar.
Add’l 4000 sf lower level w/apx 1000 sf woodshop
or rec area + 3000 sf of shop/garage. (722164)

5 acres, usable acreage. Views of Cascades &
farmland. 1-level, updated 2740 sf, 3 bd, 3 full ba.
14x14 gar/shop. 48x64 shop. 1500 sf of outdoor
living incl Trex deck & paver patio. Solar Sys. (722111)

STEPHEN G. TANDY PC
503.580.1483

STEPHEN G. TANDY PC
503.580.1483

STEPHEN G. TANDY PC
503.580.1483

NW Salem $550,000

S Salem $549,900

Flat lot in Verona Heights. 4 bedrooms,
2.5 baths with bonus room/study & master suite
on main floor. RV pad & 3-car garage. (720661)

Beautiful & serene 2.51 acres, 2489 sf, 3 bd, 2 ba,
blt ‘95. Recent siding & paint. Cstm blt w/lg mstr
suite w/WI closet. 10’ ceilings, granite counters in
kit, & more! Seller is lic OR real est broker. (723433)

SAM LABBE
503.851.4831

SAM LABBE
503.851.4831

PETER ROGERS
503.361.7226
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23.92 acre estate. Gen
beautiful views from thi
one owner home with 5
creeks. Fenced & cross

RICK MAU
503.316

S Salem $545,000

Great view of coast range. Beautiful custom
style home in the West Hills. Laminate floors,
granite counters, tiled baths, large bonus room
with wet bar. (717807)

235 Union Street NE, Salem, OR 97301
503.364.9596 | ColdwellBanker@cboregon.com

LACEY
503.510

Dallas $654,900

2.93 usable acres. 3584 sf cstm home w/4 bd
(2 masters), 3.5 ba. Barn, stable w/4 stalls,
shop, pool house, inground pool, gated entry, at
end of cul-de-sac, great well, pasture. (721621)

$550,000

Oasis on the river! 9+
Custom home with 389
setting w/views of the riv
One of a kind amazing e

Your own private resor
one of a kind with maste
triple car garage with
Amazing sauna. Golf ca

CONNIE
503.932

Like us on Facebook:
Facebook.com/cbMountainWest

Some individual photos are copyrighted by Willamet te Valley Multip

xury Home
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Keizer $949,000

acres of river frontage.
97 sf, 5 bd, 4.5 ba. Park
ver. Recreation abounds.
estate! (720747)

STARK
0.5038

SE Salem $799,500

URMANN
6.6330

BRESEE
2.5175

NW Salem

Willamette River frontage. 3100+ sf home built in
1930’s restored in 1960 & 2000’s.5 bd, 3 ba.1000+
sf guest home w/1 bd, 1 ba. Two 2-car garages.
Outdoor entertainment area. (718624)

Views & elegance. Cstm 4260 sf, 5 bd, 3 full ba,
huge gourmet kitchen, open style living on 1-level.
Second level consists of gigantic 1144 sf open rm,
lots of wood & granite. 4+ car gar w/RV prkg. (722490)

RICK MAURMANN
503.316.6330

STEPHEN G. TANDY PC
503.580.1483

STEPHEN G. TANDY PC
503.580.1483

SE Salem $584,000

Albany $575,000

NW Salem

2.39 acres. 300+ degree views. Rolling hills
with magnificent views of Salem & mountains.
3618 sf, 4 bd (master on main), 2.5 ba. Daylight
lower floor w/rec rm & lots of storage. (720809)

Beautiful custom home. 4 bedrooms, 3 baths,
4500 sf, built in 2001. Main floor living with
possible dual living in daylight basement. Great
views! (709509)

Historic Kingwood Estates. Gorgeous 1931
Tudor on 3 lots. 2200 sf with 2000 sf studio.
Living/family, formal dining, parlor or bedroom
down off bathroom & 3 bedrooms up. (718196)

STEPHEN G. TANDY PC
503.580.1483

DAVID CALE
503.361.7212

BRIAN MCVAY 503.510.6827
APRIL MCVAY 503.510.2922

SE Salem $539,900

rt! Creekside, beautiful
er on the main. Oversize
h shop. Inground pool.
art included. (723139)

NE Salem $795,000

Brightview Estate. Built in 1849 with 4394 sf,
6 bedrooms, 4 baths, on 1.13 acres. Elegance,
excellent craftsmanship, all in the heart of
downtown Salem. Appointment only. (719210)

Monmouth $649,900

ntly rolling pastures &
is 4582 sf custom built
5+ bedrooms. Seasonal
s fenced. (721224)
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SE Salem $534,900

SE Salem $524,900

SE Salem

At the Meridian! Executive luxury downtown condo
w/3rd floor views! Cstm designed 2 bd, 2 ba unit.
Open concept great rm w/wood floors & gourmet
kit. Near Willamette Univ & Salem Hospital. (723422)

Creekside home on #12. Light & bright with
high ceilings in the great room. Bonus room
& office upstairs. Oversized lot. Gorgeous
landscaping & curb appeal! (719930)

Country living with 36x48 barn/shop & flat
pasture land. Enjoy the peace & quiet of this
4 bedroom, 2000 sf home on 2.62 acres.
Spacious rooms & great views. (720219)

BRIAN SMITH
503.361.7151

CONNIE BRESEE
503.932.5175

RICK MAURMANN
503.316.6330

OPEN 7 DAYS A WEEK
Monday-Friday 8:00 a.m. - 6:00 p.m. | Saturday & Sunday 9:00 a.m. - 5:00 p.m.

ple Listing Service and its members, and are used with permission.
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Rebecca Boone- owner of Jumpstart CPR is
an American Heart Association certified Instructor and offers CPR,First Aid, Heartsaver classes(layperson) as well as Basic Life
Support for Health Care Professionals.
She is a registered nurse with 29 years of
experience and is passionate about teaching.
Professionally she has had the opportunity
to practice the skills taught in class and
recognizes they truly work!
She is also a distributor for ZOLL, selling
their line of automated external defibrillators.
Her contact information is email:
rebecca@jstartcpr.com or call her at
503-990-2447.
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The High Cost Of Substance
Use For The Workplace

claims involve opioids, the class of drugs
that includes prescription painkillers and
heroin and has led to a national overdose
epidemic.
Employee substance use can also lead to
safety issues that put customers and the
public at risk – not to mention litigation. In addition,
substance misuse and addiction affects relationships at
work, as well as those off the
job, reducing quality of life
at home and in the work environment—not just for the
individuals misusing alcohol
and other drugs, but for all
those around them. The repercussions of this are felt by
coworkers, customers, partners, family members and
friends.
The ripple effect of addiction is a total economic cost
estimated at a staggering
$428 billion per year in the
U.S., half due to healthcare
costs and the other half due
to lost production. According to the National Council
on Alcoholism and Drug Dependence (NCADD), on-thejob substance use alone costs
American businesses $81 billion a year.
Because it contrasts with
outdated stereotypes, some
are surprised to learn that 70
percent of people who use ilDr. Young of Hazelden Betty Ford Foudation
legal drugs are employed. But
the problems go far beyond illegal drugs.
legal and illegal – is common in this counAlcohol is our nation’s most pervasive and
try, but we don’t talk enough about the ascostliest substance, by far. Research resociated problems and impact, which are
ported by NCADD found that 24 percent
enormous. It is an unfortunate irony that
of workers reported drinking during the
in American culture, we celebrate use while
work day within the past year, 35 percent
stigmatizing misuse, or problematic use.
of work-related emergency room visits inOne result of that cultural contradiction is
volved “at-risk” drinkers, and people with
that, while millions of individuals need help
alcohol problems were 2.7 times more likefor their substance use, most ignore, avoid
ly to have a work injury.
or deny the problem until forced to conSome might argue it is not an employer’s
front it. Too many businesses do the same,
place to address employee substance use
missing the opportunity to acknowledge,
– seeing it more as a private moral issue,
identify and proactively address employee
rather than a health care one. While legal
substance use issues.
substance use is a private choice and perAddiction and other substance use probhaps an unhealthy one, it is not a moral one
lems affect the workplace in many negative
– any more than eating chocolate cake or
ways. There are immediate impacts, like
failing to go to the gym. More importantly,
employees who miss work (absenteeism)
decades of research and lived experience
and others who are there but not presentconfirm that substance use disorder, or adminded and focused—perhaps even imdiction, is a health care condition, not unpaired. Injuries and accidents can also
like heart disease, and that it can be overresult. In fact, employees who misuse alcome if addressed appropriately.
cohol and other drugs result in three times
It’s also a health condition that does not
higher healthcare costs and five times highdiscriminate. It can and does affect people
er worker’s compensation claims for the
of any age, religion, race, socioeconomic
business. One 2007 study estimated more
status, gender and profession. More than
than 60 percent of worker’s compensation
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MEDICAL OFFICE SPACE AVAILABLE

Each year, substance use costs employers
billions of dollars in lost productivity and
additional healthcare costs, yet many don’t
realize the huge impact it has on everything
from employee morale to the bottom line.
The use of alcohol and other drugs – both

Addiction continued on page 21

• Join Salem Clinic, PT Northwest and Salem Audiology
• Located less than a mile from the I-5 Kuebler Blvd interchange
• Great parking and visibility
• Tenant improvement allowance available

Jennifer Martin, ccim
principal broker

503-339-7400
mid-valleycre.com
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Salem Art Association September Calendar

Artist Ellen George installs work in the
Bush Barn Art Center
Upcoming Call for Artists Deadlines
Get your art out into the world with the help
of the Salem Art Association. The following
opportunities have deadlines that are quickly
approaching. Download the applications online at www.SalemArt.org/programs/bushbarn-art-center/call-for-artists.
Symbols | Due Friday, September 1
This exhibition focuses on artistic interpretations of symbols that are pertinent to family
history, spiritual rituals, heritage and culture.
Holiday Showcase | Due Thursday, September 21
Submit artwork, fine and functional crafts,
handmade gifts, tree ornaments, apparel and
accessories for a gift-themed exhibition.
Art in the
Park in the
Park, Sept e m b e r
9-October
29, Reception: Friday,
September 8
| 5:30-7:30
pm,
Bush
Barn
Art
Center | 600 Mission St. SE Salem
Art in the Park in the Dark features eclipsethemed work created by artists in the community. This art was made both during an
event hosted by the Salem Art Association
and also in various locations around Oregon.
Artists were invited to submit one piece for
this exhibition on a first-come-first-served
basis.
Salem Art Association exhibitions are always free and open to the public. Gallery
hours are Tuesday-Friday from 10 am-5 pm,
and Saturday-Sunday from Noon-5 pm.

Fine Art Friday, Friday, September 8 | 5:307:30 pm Bush Barn Art Center | 600 Mission
St. SE Salem
Start your weekend off right, with art. Join
the Salem Art Association for Fine Art Friday,
a free celebration for exhibitions at the Bush
Barn Art Center. On view will be Curious
Worlds, Art in the Park in the Dark, Tim Jaskoski: The Natural World REARRANGED As
Mother Nature Never Has, and Jon Colburn:
A Show of Shows. Complimentary food and
wine will be provided by the SAA Gallery
Guides.
The Salem Art Association’s Annual Meeting will take place briefly at 5:45 pm.

Tim Jaskoski,
Moonblooms,
Image Courtesy
of the Artist, Tim
Jaskoski:
The
Natural
World
REARRANGED
As Mother Nature Never Has,
September 9-October 29, Reception: Friday,
September 8 | 5:30-7:30 pm, Bush Barn Art
Center | 600 Mission St. SE Salem
Tim Jaskoski’s art is composed using original photographs through the process of digital compositing. This technique combines
different photographs, or parts of photographs, in layers of a single image. Being able
to select diverse photographic elements that
appeal to him, and that would not normally
appear in a single photograph, provides an
extended measure of uniqueness and fun to
photography. Tim says, “Using this process
has also resulted in my developing a greater
awareness of, and appreciation for, details
that make up my natural surroundings.”
Salem Art Association exhibitions are always free and open to the public. Gallery
hours are Tuesday-Friday from 10 am-5 pm,
and Saturday-Sunday from Noon-5 pm.

Intaglio Printmaking: An Introduction to Printmaking,
Saturday-Sunday, September 30-October 1 | 10 am-4 pm,
Instructor: Jo Hockenhull, Age: All Ages, Registration:
$110 (Due September 22), Supply Fee: $25 Addition to
Registration
This weekend workshop will focus on traditional printmaking methods using contemporary materials. Participants will create drypoint images on acrylic plates to be
printed on rag papers. The workshop will introduce basic instruction on how to set up and
employ the roller printing presses, which are new to the studio. The workshop is totally nontoxic and geared to all levels of artists. Learn more and register online at www.SalemArt.org/
programs/annex/art-workshops.

Beth Huhtala, A Stomach Full of Rattles and
Knots, Image Courtesy of the Artist, Curious
Worlds, September 9-October 29, Reception:
Friday, September 8 | 5:30-7:30 pm
Bush Barn Art Center | 600 Mission St. SE
Salem
Curious Worlds presents 13 artistic interpretations of familiar worlds and intriguing
alternatives. Using a combination of materials, methods and concepts that defy definition, contemporary artists speak to the global
cultural landscape of identities, values, history, and beliefs. This show features representational and abstract artwork by artist from
Oregon, Kentucky, and Montana.
Salem Art Association exhibitions are always free and open to the public. Gallery
hours are Tuesday-Friday from 10 am-5 pm,
and Saturday-Sunday from Noon-5 pm.

Jon Colburn, Warm Light, Acrylic on Canvas,
2017, Image Courtesy of the Artist, Jon Colburn:
A Show of Shows, Through September 10, Reception: Friday, September 8 | 5:30-7:30 pm,
Bush Barn Art Center | 600 Mission St. SE Salem
Salem artist Jon Colburn’s latest exhibition
will take place in the Annex at the Bush Barn Art
Center. To describe the exhibition, Jon says, “The
subject of these paintings is the show itself. There
are galleries, theatres and drive ins with their
light, their space and their drama.” A free reception for this exhibition will take place on Friday,
August 18 from 5-7 pm.
Salem Art Association exhibitions are always
free and open to the public. Gallery hours are
Tuesday-Friday from 10 am-5 pm, and SaturdaySunday from Noon-5 pm.
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Flash Fiction Friday Workshop, Friday,
September 15 | 4-6 pm, Instructor: Byron
James Kimball, Age: 13+, Registration:
FREE (Due September 8)
“For sale: baby shoes, never worn.” Flash
fiction is all about stores like these and more
– complete, total narrative told within 1,000
words or less. Flash Fiction Friday will guide
writers of all skill levels through the process
of creating, editing, and submitting their very
own flash fiction pieces. No materials necessary, but feel free to bring a notebook and
pen, laptop, or typewriter. Learn more and
register online at www.SalemArt.org/programs/annex/art-workshops.

Solarplate Relief Printmaking Workshop,
Saturday-Sunday, September 16-17 | 10
am-4 pm, Instructor: Rebecca Marsh McCannell, Age: 12+, Registration: $110 (Due
September 8), Supply Fee: $35 Addition to
Registration
Create hand-drawn and/or photocopied
“negatives” which will be exposed onto nontoxic photopolymer Solarplates®, using
sunlight. The exposed plates are developed
in tap water, hardened in sunlight, then
printed using water-based ink. Learn more
and register online at www.SalemArt.org/
programs/annex/art-workshops.

Artwork by Rich McCloud, Courtesy of the
Artist, Life Drawing,Tuesdays, August September 5, 12, 19, 26 | 6-9 pm, Admission:
$12, Bush Barn Art Center | 600 Mission St.
SE Salem
Grab your favorite drawing medium and
come to the Bush Barn Art Center for the
time-honored tradition of life drawing.
These figure study sessions will take place
every Tuesday under the guidance of artist
Rich McCloud. Materials for creating work
are not provided, and space is first-come,
first-served. Admission is $12 per session, or
$40 for four sessions (cash only at the door,
please).

The Salem Art Association is a 501c3 non-profit organization operating the Bush Barn Art
Center, the Annex, the Bush House Museum, a Community Arts Education program, and the
Salem Art Fair & Festival.
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How A Case Of Laryngitis Helped Me
Find My Voice And Grow As A Leader
By Deb Gabor
As a brand strategist, author, and public
speaker, I rely upon my voice and storytelling ability to make a living. I’ve observed that
my interpersonal communication style is less
1:1 and more “broadcast” in nature. I get in a
room full of people, position myself directly
in the center, and hold court. At a leadership
conference featuring 10-hour days of training and intense strategy sessions for 1500
member leaders and staffers of a global organization of chief executives of private companies, I lost my voice…and at the same time
found it. Along the way, I learned how developing deep emotional connections with individuals and practicing the art of followership
can contribute to my growth as a leader.
About two days into the conference, I conceded defeat to
a case of laryngitis that rendered me mute. Unable to
speak above a whisper, I carried around a handwritten sign
detailing my name, my role,
and my hometown. Without
my voice, I could no longer rely
upon my trademark extrovert
friendliness and ability to get
a conversation going among
strangers. I couldn’t raise my
hand to ask questions that
make me look smart to the rest
of the room. I couldn’t make
insightful observations that
position me as an expert in my
field. Instead of the center of
attention, I was an audience
member, skirting the fringes of
conversational groups. Instead
of a speaker, I was a listener.
Instead of a leader, I was a follower.
Throughout my career, managers have recognized me for
my brusque and direct communication style and tough-butfair management approach,
which typify what the Chinese
call the masculine “yang” side
of my energy. However, abundance, emotional closeness,
and nurturing come from our
feminine “yin” side. While I value these qualities in my personal life, I never knew the
potential they could have for me in business.
During my unintentional silent retreat, I
came face to face – or rather mouth to ear
– with fascinating people with whom I may
have never had a conversation. I whispered
in people’s ears, drawing them into my personal space so I could get my points across.
Even though I could hear them fine, my new
acquaintances reciprocated by leaning in
and whispering in my ear, instantly forming intimate bonds. There’s something about
feeling a stranger’s breath on your face that

makes you dispense with traditional pleasantries and small talk. Through these deep,
one on one conversations, I learned about
other CEOs’ joys, fears, and vulnerabilities.
I listened closely to their observations about
the frenzied conference activity going on
around us. We talked about global politics,
employees, taxes, our kids, relationships. We
formed bonds that normally take business
people years to nurture. I listened; I learned,
and I was inspired.
For about four days I practiced a type of
leadership I’ll call “followership.” The business world has validated my compulsion to
speak up and assume responsibility for the
strategies and tasks that I ignorantly thought
everyone else was incapable of. As a result of

1) My assumption that the state of leadership is a lonely existence is largely incorrect.
It really doesn’t have to be. Any loneliness I
have felt as a leader has been self-inflicted.
The “holding court” style of communication
has blocked me from developing vital and
meaningful relationships with other humans
(employees, colleagues, clients, mentors,
friends) that have the power to inspire and
nourish me in ways I never thought possible.
2) No one can (or should) lead all the time.
Followership is the other side of leadership.
Followership is the ability to take direction,
to enthusiastically support a program, to be
part of a team, and to deliver on promises.
The concept of followership doesn’t get a
lot of airtime because being a follower isn’t
fun or sexy. They don’t
really teach it in business
school, and it certainly
isn’t trumpeted as a key
to sustainable business
success. But followership
delivers great rewards.
Sitting back and letting
others share their ideas,
strategies, and responsibility for executing lets
creativity flourish and
empowers other people
to grow as leaders themselves.
I have since returned to
my day job and regained
my speaking voice. I am
consciously letting others
hold court - although, this
is really difficult for me.
I am letting others speak
up, and I am actively and
attentively listening. I am
peeling off individuals to
connect with them more
on a one-on-one basis so
I can really understand
what drives and scares
them. Perhaps most importantly, I am letting
others step up to be in
charge, putting my voice
and my ego in check, with
great positive impact in
my business.
Deb Gabor is the author of Branding is
Sex: Get Your Customers Laid and Sell the
Hell Out of Anything. She is the founder of
Sol Marketing which has led brand strategy
engagements for organizations ranging from
international household names like Dell,
Microsoft, and NBC Universal, to digital
winners like Allrecipes, Cheezburger, HomeAway and RetailMeNot, and dozens of earlystage tech and digital media titans. For more
information, please visit www.solmarketing.
com and connect with Deb on Twitter, @
deb_sol.

Throughout my
career, managers have
recognized me for my
brusque and direct
communication style
and tough-but-fair
management approach,
which typify what the
Chinese call the
masculine “yang”
side of my energy.
-Deb Gabor
my unrelenting desire to assert my authority
over everything, I missed the fact that there
are others who are capable and desirous of
owning and doing things. Most of them are
smarter and better than I.
In my life as an extrovert with a loud, confident voice and a healthy ego, I did most of the
talking – closing off conversational threads
and ideas coming from others. I learned that
much of my leadership style is based upon
being a hero and feeding my own ego. And
that has been at the expense of some really
worthwhile relationships and ideas.
I had two big ah-hahs from my voice loss:
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likely, addiction directly affects about 10
percent to 20 percent of your workforce –
depending on the industry. Many more in
our workforce are likely experiencing addiction within their family system – a spouse,
child or parent, for example – which can
also affect their own performance.
Therefore, it is not only employers’ prerogative to support treatment and recovery
for individuals and families, but—given the
costs—it makes good business sense, too.
One of the most effective solutions is to
have a strong Employee Assistance Program (EAP). Human Relations departments within a business typically spearhead
an EAP, promoting employee wellness and
helping those experiencing substance use
problems (and often co-occurring mental
health concerns) find the resources they
need. Research indicates that each dollar
spent on an EAP saves $3 in avoided costs.
For example, it costs a lot more to hire and
train someone new than it does to support
people and give them the chance to become
productive again.
At the Hazelden Betty Ford Foundation,
where I work, we have increased our outpatient care capacity nationwide, including
here in Oregon, where our flexible program
in Beaverton allows people to access care
while still maintaining a work schedule.
Our society has a long way to go in terms
of smashing the stigma associated with addiction and providing the health care and
resources that people need to recover. Employers in Oregon and across this country
can provide leadership in this area, and
they have every incentive to do so. For
practical steps an employer can take, see:
hazeldenbettyford.org/articles/workplaceaddiction-help.
About Jeffery Young, MD
Jeffery Young, MD, is medical director
of the Hazelden Betty Ford Foundation’s
outpatient center in Beaverton and its
Springbrook residential treatment campus
in Newberg, where he also serves as director of the Health Care Professionals Program. Young, a 2015 recipient of his organization’s prestigious “Fire Starter Award,”
received his medical degree from Oregon
Health Sciences University and is Board
Certified in General Psychiatry and certified by the American Board of Addiction
Medicine.
The Hazelden Betty Ford Foundation’s
outpatient center in Beaverton and inpatient campus in Newberg offer a wide array
of services in a whole-person approach to
treating addiction. The nonprofit Foundation is the nation’s leading provider of addiction treatment and recovery resources,
with a system of care that includes 17 sites
across the U.S. The center in Beaverton is
located at 6600 SW 105th Ave., Suite 120.
For more information, visit www.hazeldenbettyford.org/Oregon or call 855-3487021, 24 hours a day.
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Oregon Motor Vehicle Dealer
Certification Changes
The state of
Oregon
has
passed legislation
amending
requirements and bond
amounts
for
those applying
for Oregon motor vehicle dealer
certification.
These changes
go into effect on
January 1, 2018,
in
accordance
with the passage of Oregon Senate Bill 974.
How are bond amounts affected?
Applicants seeking an Oregon motor vehicle dealer certificate will now have to post
a $50,000 surety bond. This is an increase
from the previous $40,000 surety bond requirement. Additionally, those who hold
dealer certificates exclusively for motorcycles, mopeds, Class I all-terrain vehicles or
snowmobiles will have to post a surety bond
of $10,000, which is a significant increase
from the previous surety bond requirement
of $2,000 for these specific dealers.
What are the Oregon motor vehicle certification changes?
Oregon will no longer allow new applicants
to become certified specifically for motorcycles, mopeds, Class I all-terrain vehicles or
snowmobiles. Every new applicant will now
be required to apply for the generic motor
vehicle dealer certification, regardless of the
type of vehicle they intend to sell. The new
legislation does allow Oregon motor vehicle
dealers who are already certified in any of the

specific vehicle categories to retain their certification in this area.
Who can make a claim against an Oregon
motor vehicle dealer surety bond?
Once the new law is in effect, only retail customers of the dealer in question may make a
claim against the bond if the dealer holds a
vehicle dealer certificate exclusively in motorcycles, mopeds, Class I all-terrain vehicles
or snowmobiles. The bill also reduces the
maximum amount available under a bond
for the payment of any claims against motor
vehicle dealers by non-retail customers to
$10,000—a decrease from the $20,000 that
was previously available.
Where can I get a surety bond?
Our team is ready to help you through the
process of getting an Oregon motor vehicle
dealer bond. Click below for your free quote
or give us a call at 1 (800) 308-4358 to learn
more about getting a motor vehicle dealer
bond in Oregon.
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The Oregon Board Of Forestry Will
Meet In Salem On Sept.6. The Meeting
Is Open To The Public And A Public
Comment Period Is On The Agenda.
The meeting will begin at 9 a.m., and go
through approximately 3:30 p.m., with an
Executive Session following and scheduled
to end at approximately 5 p.m. The meeting
will be held in the Tillamook Room, Administration Building C, at the Oregon Department of Forestry headquarters, located at
2600 State St., in Salem.
Agenda items include:
* 2017 Fire Season Update
* Annual Monitoring Update -- Private Forests Division staff will present an update of
the Monitoring Unit's work over the previous
year, focusing on preliminary results from
the 2016 Compliance Audit.
* Coordination to Develop Landscape-Scale
Projects that Serve Private Landowners and
Advance Restoration on Public Lands -- Private Forests Division staff will provide an
overview of programs available to family
forest landowners in the context of a larger
effort to leverage authorities in the Federal
Forest Restoration Program and opportunities to build landscape-level projects that address multiple resource needs across ownerships.
* Forest Trust Lands Advisory Committee
Testimony -- Testimony on state forests topics.
* SB 116 -- Veteran's Access Pass Rulemaking -- State Forests Division staff will present
information on the Oregon Parks and Recreation Department's Veteran's Special Access
Pass Program and Senate Bill 116 (2017),
requiring ODF to honor this pass on state
forestlands. The pass provides free camping
to disabled veterans and active duty military
on leave. Staff will ask for direction to begin

the rule revision process for rules in Division
25 as needed to ensure effective statutory
implementation.
* Trask Paired Watershed Study: Background and Preliminary Findings -- The
Trask Paired Watershed Study is examining the effects of timber harvest on aquatic
organisms and water quality in both the
fishless headwaters and the downstream
fish-bearing streams. Principle Investigators
will present an overview of the 10-year study
completed in 2016, and its preliminary findings, background, and context.
* Forest Health Update -- Insect and Disease Program staff will update the Board on
recent trends and occurrences of forest insects, disease, and noxious weeks, focusing
on efforts to detect and contain Phytophthora ramorum, the causal agent of sudden
oak death, including the EU1 strain of the
disease.
* Urban and Community Forestry Future
Challenges and Trends in Oregon and Nationwide -- Urban and Community Forestry
Program staff will update the Board on the
program, including strategies for outreach
and survival during the lack of federal funding, cultivating partnerships, invasive pests,
and investing in community trees as a tool to
improve forest health.
* Executive Session -- The board will meet
in executive session to confer with legal
counsel regarding the board's rights and duties related to current litigation likely to be
filed pursuant to Oregon Revised Statute
192.660(2)(h).
Agenda materials are available at www.oregon.gov/ODF/Board/Pages/BOFMeetings.
continued on page 25
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Oregons Capitol Auto Group Gleans
Three Of Top 100 “Best Dealers To
Work For In 2017” In The USA And
Canada By Automotive News
Capitol Auto Group (CAG) of Salem, Oregon took three of the top Automotive News'
100 Best Dealerships to Work For in 2017 in
the large dealership category. They are the
only company recognized in Oregon, joining
a list of employers with 98 percent employee
engagement. For the last five years CAG has
not only been in the top 100, but was placed
in the top 10.
Establishing "Best Company” status is
no small feat and CAG tripled that this
year with “Best Dealership” status going to
Capitol Toyota, Capitol Chevrolet/Cadillac
and Capitol Subaru. Each year, Automotive
News joins with the Best Companies Group,
a research group based in Pennsylvania, to
analyze data for these awards. Employees received a confidential questionnaire designed
to evaluate how they feel about their workplace and if they experience enjoyment and
see an opportunity for growth.
Capitol Auto Group was also named “Best
Green Company” and “Best Company to
Work For” by Oregon Business Magazine.
President, Scott Casebeer is pleased to be
recognized both locally and nationally. "Our
ongoing investment and training of our terrific employees is what has enabled Capitol
to continue to provide outstanding service to
all our customers," he said.
In a letter to Customer Relations Director

Charley Engelfried, Automotive News, Publisher Jason Stein wrote, “This was a competitive year with a record number of applicants, so being part of the list is a significant
accomplishment.”
For complete information about the Best
Dealerships to Work For from Automotive
News visit www.autonews.com/bestdealerships. Capitol Auto Group’s main campus is
located off the Salem Parkway. www.capitolauto.com. 1-800-888-1391.
About Capitol Auto Group: Capitol Auto
Group has served the greater Salem area for
more than 90 years. The company has been:
recognized by Oregon Business Magazine 10
times as one of the 100 Best Companies to
Work for in Oregon; Recognized by Oregon
Business Magazine 11 times as one of the
100 Best Green Companies in Oregon; 2012
Salem Chamber Business of the Year; Ninetime winner, Toyota President's Award,
recognized for Toyota Sales and Service Excellence, Recognized for Toyota Parts and
Customer Relations; General Motors World
Class Technician on staff and General Motors Corp. Mark of Excellence. 2016 Stellar
Care Award from Subaru of America. The
company was EarthWISE Certified by Marion County. www.CapitolAuto.com.

Marion County To Offer
Master Recycler Class
Are you ready to go beyond basic recycling?
Marion County has just the course for you.
The Marion County Master Recycler Program provides expert instruction to people
who live and work in Marion County. The
class covers all aspects of solid waste management and ways to reduce, reuse, and recycle as much as possible.
“Many folks wonder why we have an entire
class on recycling,” said Bailey Payne, Waste
Reduction Coordinator for the County. “But
once they get into the class, they discover
that we cover a lot more information than
simply what can be recycled.”
Those things include: how do commercial
operations actually separate materials that
are all mixed together in those blue roll carts;
why all plastics are not alike; how does food
waste get composted; and, where does all the
garbage go if it doesn’t go to a landfill.
The course, which runs for seven weeks,
will be held on seven consecutive Thursday evenings from September 21 through

November 2, 2017. The class also includes
two Saturday field trips to eleven local sites
that the public seldom gets to see, such as
the Covanta Energy-from-Waste facility, the
Garten Services recycling center, and a commercial compost operation.
For more information about the class, people should visit the Marion County website
at http://MCRecycles.net, or contact staff by
email at environmentalservices@co.marion.
or.us or by phone at (503) 365-3191. The
course is limited to 30 students and space
is limited. Registration closes on Monday,
September 11, 2016. The class costs $25 and
students must agree to complete 30 hours of
relevant volunteer service upon completion.
Over 700 people have participated in the
program which was first offered in Marion
County in 1994. Collectively graduates from
the class have contributed over 10,000 hours
to educate the community about solid waste
issues.
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Ridiculous Spread Of Choices
Ciao a tutti,
I want to tell you about a great little shop.
I remember in the good old days, at the ring
of the school bell, my best friend Elvira, (yes
it is her real name) and I
would run out because on
the way home we always
made a stop at a store. ……
always at the same store
and just about at the same
time.
The guy at the register
LULLU TRUITT
got
to know us, so that
SBJ FOOD
was
fun. We felt like “big
EDITOR
little shots” because the
person at the register, was also the owner.
A little side note about that. While writing
what I just wrote, it dawned on me that the
people at the register are always the owners
of the store. I am talking about a mama and
papa kind of store.
They could have, let’s say 5 employees, so
somebody else could be at the register…...
but, noooo, usually the mother or the father are the “bean counters.” Is it a matter
of trust, or is it tradition? Maybe a little of
both?
In the shop I am referring to, at that time,
the selections of this particular item were not
extensive at all. Maybe there could have been

maybe 7 or 8 different types, but I did not
care. I always chose the same one anyway.
Believe or not, I still do the same thing after
many,
m a n y
years. At
least I try
here, but
I
have
not been
very successful
until recently.
Maybe
3 of these
shops
h a v e
opened
in Salem
within
the last
couple of years; probably in Portland they
have been present for a longer time and for
sure in New York or Chicago for a lot longer.
In Vancouver BC I visited one store that had
212 types of them. Anybody else would have
been super happy about this almost ridiculous spread of choices. But I? Still happy with
the same old one!! Do you know what type

of store I am talking about yet? This product originated In Italy and dates back to the
16th century and it has only one rival. Do
you need
m o r e
hints?
I
am
talking
a b o u t
GELATO, not
ice cream
e v e n
though
m a n y
people
t h i n k
that gelato is the
translation
for
ice
cream.
On average, a 3.5 oz serving of vanilla gelato contains 90 calories, 3 gr of fat and 10
gr of sugar. The same amount of ice cream,
will contain 125 calories, 7 gr of fat and 14
gr of sugar
Gelato is made of milk, 5 to 7 % butterfat
and sugar. It is churned at lower speed so it

I am talking about
GELATO, not ice
cream even though
many people think
that gelato is the
translation for
ice cream.

MEMBER
FOR A DAY
Creekside is now offering rounds each day for non-members.
For a limited time, join us for a day of golf and lunch for two people.

It’s a $180 value for only $99!

Sign up to get your certificate and bring it with you when you join us!
$99 to be paid upon use of certificate. Golf & lunch redeemed on same day.

Expires 4/30/17. Call for your reservation.
6250 Clubhouse Drive SE • Salem, OR 97306 • 503-363-4653 ext. 3

www.golfcreekside.com

is denser and it freezes at warmer temperatures, making it creamier. And of course,
the rival is ice cream, because the majority
of people still see the two as just about the
same. If you have tasted the real gelato, you
can tell the difference from ice cream while
you are blindfolded. Yes, they are both made
by almost the same ingredients, but is the
“ALMOST” that makes a difference. It would
be like making lasagna with the wide noodles, which is correct, or using a small type of
pasta. Even though you use the same filling,
you can’t say that you just made lasagna.
Now I will say: my favorite and only gelato
I will have is hazelnut (filbert). I don’t even
want the one with chocolate chips. Just pure
hazelnuts. One surprise for me is the fact
that you couldn't find hazelnut flavor until
recently and the state of Oregon is one of
the three big producers of this nut. The store
with 212 varieties in Vancouver is “Casa Del
Gelato.” That store was very large and it was
packed!
Now you know what I like. Am I nuts or
what just by choosing only one flavor, over
and over, out of the possibility of 212?
Oh Well, somebody has to support the hazelnut growers!!!
Until next time, keep on cooking.
Lullu

Oregon Parks And
Recreation Seeks Wolf
Creek Inn Operator
Oregon Parks and Recreation Department
(OPRD) is issuing a request for proposals
(RFP) to operate Wolf Creek Inn, an historic
bed-and-breakfast property near Grants
Pass, in southern Oregon. The RFP opens
August 15, 2017 and closes October 10,
2017. More info is here: http://bit.ly/WolfCreekInnRFP
The Inn has been operated in many different ways in its long history. Since 1975,
when OPRD took ownership of the 4?1/2
acre property, the facility has functioned as
a restaurant, an overnight hotel, or both together. OPRD has run the operation with its
own staff, or as an adjunct to a concessionaire. Right now, OPRD is operating the property as a museum and as an overnight hotel.
The agency hopes to have a contract awarded
later this fall for 2018 operation.
"It is a unique opportunity," said Nathan
Seable, who manages state parks in the area,
including Wolf Creek Inn State Historic Site.
"For the right individuals, this is a once-ina-lifetime chance to run a business in a great
community." Seable will conduct site visits

for any interested parties until mid-September.
Wolf Creek Inn was built sometime around
1883, and is listed in the National Register of
Historic Places. The 11,000 sq. ft. facility has
been remodeled, and today boasts upgraded
HVAC systems and electrical service, an efficient commercial kitchen, and modern fire
suppression. Its 9 guest rooms, appointed in
period dÃ©cor, have seen the likes of Clark
Gable and Jack London walk through their
doors. The Inn has always been a strong
venue for special events, and its restaurant
and hospitality services have been regionally
famous for decades.
Wolf Creek Inn is located just off the I-5,
about 20 miles north of Grants Pass, Oregon. The Inn is an easy drive to the many
tourism destinations of southern Oregon, including Crater Lake National Park, the wild
and scenic Rogue River, the Oregon Caves,
the renowned Oregon Shakespeare Festival
in Ashland, and the Britt Music Festival in
Jacksonville. Contact Info: Nathan Seable,
Park Manager, 541-415-2654.
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5 Relationship Skills That Help
Enlightened Business Leaders Thrive
Some of the principles that go into developWe may be well into an age of enlightenment in the world of business leadership,
ing those relationship skills include:
with leaders focusing on relationships and
Being able to connect. When it comes to
team building rather
work, many people want to
than issuing edicts
get right down to business and
Learning to
from the corner office.
don’t have time for what they
manage your“Enlightened busiview as small talk. But actually,
Sherman says, making a conness
leaders
are
self before you
emerging as a force
nection with the other person
for growth in an inis the lifeblood of business.
manage
“It’s not about manipulation
creasingly competiothers.
or just exchanging pleasantries
tive business world,”
for the sake of it,” she says. “It’s
says Sallie J. Sher“The most
about making a genuine effort
man, co-author of
to find a way to relate and share
Five Keys to Powerful
important rea common ground before movBusiness
Relationlationship
in
ships and founder and
ing straight to accomplishing
CEO of S4 Consulting
the task at hand.”
business is the
(www.S4consulting.
Showing empathy. Being able
com).
to empathize with others can
one
But just what are
help in several ways. You can
we have with
some of the traits that
adapt your problem-solving
make a leader enlightapproach to get the best results
ourselves,”
for everyone; people will find
ened? Sherman says
you easier to work with; and
Sherman
they include curiosity,
you can better anticipate possiinventiveness, diversays.
sity of thought and a
ble problems. “You also will infocus on collaboracrease your ability to influence
others because you’ll learn over
tive relationships detime
what
works
and what doesn’t in your resigned to produce win-win situations.
Sherman’s firm helps businesses deepen
lationships,” Sherman says.
and strengthen their relationships with other
Being able to develop trust. Trust in busibusinesses – as well as improve the relationness relationships is important because it alships within a business itself as a means to
lows all parties to feel safe, empowered and
create a competitive strategic advantage.
capable; reduces miscommunication and
Powerful relationships can bring out the
friction; eases the problem solving; and rebest in all parties, she says, and enlightened
quires less upkeep in maintaining the busileaders are especially good at building those
ness relationship.
relationships.
Showing a willingness to share informa“When people hear the word ‘power’ they
tion. Hoarding information can create major
think of control, domination and win/lose
crimps in productivity and negatively affect
situations,” Sherman says. “When it comes
relationships, Sherman says. “It’s important
to business relationships, that’s not what we
to emphasize to everyone in the organization
mean by power at all. We’re talking about
that sharing is critical for the firm’s thriving,
collaboration and co-creating value.”
and to improving the firm’s overall perforPowerful business relationships, she says,
mance,” she says.
are built on influence rather than control,
Learning to manage yourself before you
and on openness instead of suppression. The
manage others. “The most important reability to master those relationship skills is
lationship in business is the one we have
what helps turn leaders into enlightened
with ourselves,” Sherman says. When busileaders.
ness leaders examine their own strengths

continued on page 22
aspx.
Accommodations for people with disabilities, and special materials, services or assistance can be arranged by calling the Department's Public Affairs Office at least 48 hours
in advance, at 503-945-7200.
The Board of Forestry consists of seven
citizens nominated by the Governor and
confirmed by the Oregon Senate. Responsi-

bilities include appointing the State Forester, setting management direction for stateowned forests, adopting rules governing
timber harvest and other practices on private forestland, and promoting sustainable
management of Oregon's 30 million-acre
forestland base. More information about
the Board is available at: www.oregon.gov/
ODF/Board/Pages/AboutBOF.aspx.

and weaknesses objectively, they are able to
identify opportunities that can improve their
relationships with others.
“Too often, these relationship skills have
been seen as ‘soft’ rather than drivers of
economic value,” Sherman says. “But businesspeople who work at becoming more authentic and more skillful relationship builders are often the ones who get promoted and
succeed in reaching their goals.”
Sallie J. Sherman, co-author of Five Keys
to Powerful Business Relationships and The
Seven Keys to Managing Strategic Accounts,
is founder and CEO of S4 Consulting (www.
S4consulting.com). Sherman is an expert
in helping businesses grow by transforming
their business-to-business relationships into
strategic assets. Since 1986, she has focused

on auditing clients’ key relationships – both
internally and externally – and then using
that information to collaboratively help companies design and execute relationship management strategies that create a sustainable,
competitive advantage.
If you would like to run the above article,
please feel free to do so. I can also provide
images to accompany it. If you’re interested
in interviewing Sallie Sherman or having her
provide comments, let me know and I’ll gladly work out the details.
Cathy K. Hayes, Print Campaign Manager
Tel: 727-443-7115 ext. 223
cathy@newsandexperts.com
www.newsandexperts.com

Coffee Roasted on site Food Made to Order
2725 Commercial street SE
503.581.1716
www.frenchpressroasters.com
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The Salem Art Association Receives Grant
From The PGE Foundation To Support
Programming For Title I Students
said Kregg Arntson, Executive Director of
The Salem Art Association (SAA) has rethe PGE Foundation. “That’s why we work
ceived funding from the PGE Foundation
with our community partners to provide
to continue its Arts and History Immersion
young people
Project for the
access to arts
2017-2018 acalearning
opdemic school
year.
This
portunities in
award makes
urban and ruthe PGE Founral areas across
Oregon.”
dation a benePrevious
factor for the
funding from
project for the
PGE Foundasecond
consecutive year.
tion ensured
As a result of
that the Arts
the
funding,
and
History
fourth-grade
I
m
m
e
rsion
Students from Swegle Elementary School get hands-on
students
at- with history during a field trip to the Bush House Museum. Project
was
able
to
transitending Title I
schools in Marion, Polk, and Yamhill countion from a pilot program to a full-fledged,
highly successful arts/history integration
ties will be given an opportunity to participrogram. Last year the project served 13 Title
pate in educational field trips and visit a hisI schools, 36 fourth-grade classrooms, and
tory museum and art gallery — a first-time
1,023 students.
experience for many. The project also proThe PGE Foundation’s continued support
vides intentional outreach to families by proof
the Arts and History Immersion Project
viding each student with a free family pass to
ensures that SAA can continue to offer arts
the Bush House Museum.
and heritage experiences for underserved
“We believe arts and culture are critical to
children in our community.
helping all people realize their full potential,”
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Oregon To Receive More
Than $1.2 Million For
Native, State Wildlife
Conservation Projects
U.S. Deputy Secretary of the Interior David Bernhardt today announced $310,000
in funding to Oregon Native tribes and
more than $900,000 to Oregon state wildlife agencies through the Tribal Wildlife
Grant (TWG) program and the State Wildlife
Grants (SWG) program. The funds, which
are provided by the U.S. Fish and Wildlife
Service, give support for a diverse array of
species and habitats across the country.
Through the TWG program, the Confederated Tribes of the Warm Springs Reservation of Oregon will receive $123,609 for Fox
Creek habitat restoration. The Cow Creek
Band of Umpqua Tribe of Indians will receive $189,887 for the Dole Road elk population dynamics and habitat utilization study.
“The work of Oregon Native American
tribes and state wildlife agencies is absolutely critical to wildlife conservation in
the United States,” said Deputy Secretary
Bernhardt. “We're thrilled to be able to collaborate with them, their local communities,
and other partners to ensure important fish,
wildlife, habitat and cultural needs are met.
Tribal and state wildlife grants are foundational to protecting our nation’s wildlife legacy, including game and non-game species.”
The $903,565 in funding through the SWG
program, which is part of $48 million being
distributed nationwide, will support imperiled species and habitats listed in approved
state wildlife action plans. All 50 state and
U.S. territorial wildlife agencies have these
plans, which proactively protect species in
greatest conservation need. Projects funded
through SWG involve research, monitoring,
wildlife surveys, species and habitat management and other activities.
Through the TWG program, more than $4
million funds were given to tribes in 14 states
will support fish and wildlife conservation

and key partnerships. The awards will benefit 25 projects that encompass a wide range
of wildlife and habitats, including species of
Native American cultural or traditional importance and species that are not hunted or
fished.
SWG funds are administered by the Service’s Wildlife and Sport Fish Restoration
(WSFR) program and are allocated to states
and territories according to a congressionally mandated formula based on population
and geographic area. Grant funds must be
used to address conservation needs, such as
research, wildlife surveys, species and habitat management, and monitoring identified
within state wildlife action plans. The funds
may also be used to update, revise or modify
a state’s plan. Click here for the complete list
of 2017 SWG apportionments.
Learn more about SWG program accomplishments here.
TWG funds are provided exclusively to fund
wildlife conservation by federally recognized
Native American tribal governments, and
are made possible under the Related Agencies Appropriations Act of 2002 through the
State and Tribal Wildlife Grants Program.
Proposals for the 2018 grant cycle are due
Sept. 1, 2017.
For additional information about Native
American conservation projects and the
Tribal Wildlife Grants application process,
visit http://www.fws.gov/nativeamerican/
grants.html or http://www.grants.gov/.
The U.S. Fish and Wildlife Service works
with others to conserve, protect and enhance
fish, wildlife, plants and their habitats for the
continuing benefit of the American people.
For more information, visit www.fws.gov, or
connect with us through any of these social
media channels: Facebook, Twitter, Flickr,
YouTube.
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Bill Forces Oregonians To
Fund Late-Term Abortions
Ore.-Former abortion lobbyist Gov. Kate
Brown has enshrined into state law forced
abortion funding, including for illegal aliens,
even late-term and sex-selective abortions.
State Sen. Kim Thatcher, R-Keizer, released
the following statement:
"Oregonians will not stand by and abide by
this type of unrestrained extremism by the
one-party majority. This bill is out-of-mainstream and violates the consciences of many
Oregonians."
Senate Minority Whip Dennis Linthicum,
of Klamath Falls, added:
"There will be litigation over this critical issue. Oregonians have become outraged over
and over this year with the tyranny of oneparty rule. The fact our governor signed this
bill into law means she will have to explain to
our constituents why she is forcing them to
pay against their will for abortions, even lateterm and sex-selective abortions."
Democrats' end-of-session infighting came
to a screeching halt when they found unity
in forcing through the Legislature the highly
antagonistic abortion bill that received bipartisan opposition.
"Just as we did with the Oregon Equal Pay
Act and many others, there are ways to work
together to address our state's needs, but
with this bill Democrats were unwilling to
work together because they support forced
taxpayer-funded abortion on demand,"
said Senate Republican Deputy Leader Tim
Knopp, R-Bend upon the bill's passage.
House Bill 3391, which was hit with bipartisan opposition in the House of Representatives, but brought to the Senate Floor anyway,
will force every Oregonian to fund abortions
for free, for any reason, to anyone, at any
time, whether they are here in the United
States legally or illegally. Republican efforts
to amend the bill to moderate the extremism
were denied by every Democrat.
The bill passed the Senate on a party-line
vote after a gripping debate.
Brown said when celebrating abortion "Day
of Action," that she was "proud to say Oregon
is the only state left with no restrictions."
Brown has racked up multiple awards and
campaign contributions from abortion pushers.
During the 2013-15 budget cycle one abortion retailer raked in over 20 million dollars
from the state government alone. In the 201315 fiscal year some abortion clinics received
from Public Health funds $16,069,026 and
from the Oregon Health Plan approximately
$11 million. These figures do not include the
money the abortion retailer received from
other sources during that budget cycle, like

federal funds, donations, grants or profits.
Republicans did everything within their legislative power to slow down the process of the
"abortion free for all" bill, House Bill 3391, so
it could be crafted in a more thoughtful, respectful and bipartisan way.
"It breaks my heart to see the colleagues I

on-the-record.
Many pro-choice Republicans have even
spoken out saying they typically don't side
with the pro-life members of their own party
but that this bill is "just that extreme." In the
past, Republicans have agreed with many
Democrats that expanding access to contra-

Planned Parenthood in the past has
bragged about "express centers" in
shopping malls, that focused on
branding and targeting specific
demographics, and the abortion giant
has been criticized for making more
expensive basic reproductive health
care for minorities and vulnerable
people.
respect, with whom I've worked and I love,
reject working together on this bill," said
Thatcher upon passage. "We should be protecting innocent life, and we should be protecting baby girls from being killed simply for
being female. No one should be forced to pay
for gendercide against their conscience."
Thatcher was unfairly criticized earlier this
year by the American Civil Liberties Union
(ACLU) and others for opposing late-term,
sex-selective abortions. The ACLU's attack
was covered in a report by Elizabeth Hayes
with Portland Business Journal and can be
viewed here.
Planned Parenthood in the past has bragged
about "express centers" in shopping malls,
that focused on branding and targeting specific demographics, and the abortion giant
has been criticized for making more expensive basic reproductive health care for minorities and vulnerable people. One Planned
Parenthood executive said he liked to think
of the abortion giant as the "LensCrafters" of
"family planning." There is of course a tremendous amount of other scandals, much
more macabre than this as Planned Parenthood has been caught for things so disgusting many Republicans chose not to discuss it

ceptives has helped bring down the amount
of abortions, and here in Oregon there has
been a steady decline of abortions over the
years as a result of bipartisan work by doctors in the Legislature, like moderate state
Rep. Knute Buehler, R-Bend, and state Sen.
Elizabeth Steiner Hayward, a Democrat from
Portland who was the carrier of HB 3391 on
the Floor today. However, Republicans argue, if HB 3391 isn't about an "abortion free
for all program," then it should have further
expanded access to reproductive health care
and education instead of funding more abortion programs.
Many have questioned whether HB 3391
is really about health care or if it is more
about politics. Senate Republicans sparked a
flurry of national news coverage on the issue
that included coverage of the fact a self-proclaimed "social justice" group APANO took to
social media to deride Republicans for standing against sex-selective abortions. APANO
said if one supports bans on subsidized sexselection "that's racist." APANO says bans on
sex-selective abortions "hurts" communities.
APANO offered testimony in support of the
bill as it moved through the Legislature and
was just one of the many groups to urge law-
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makers to pass the controversial bill.
Thatcher represents Keizer along with state
Rep. Bill Post, who was also falsely accused
of being a racist for opposing sex-selective
abortions. Some left-wing groups, who have
more of an interest in attacking Republicans,
than protecting innocent baby girls from sexselective abortions, claim that the opposition
to sex-selective abortions is rooted in "racial
stereotypes."
Thatcher added:
"This perpetual and false narrative that Republicans are racist really is absurd but saying someone is racist because they oppose
being forced to fund pre-natal sex discrimination really takes it to a new, frightening
level. Even the World Health Organization
emphasizes the problem of sex-selective
abortions is a harmful global issue and it is a
serious impediment for gender equality."
Alveda King, niece of civil rights leader
Martin Luther King Jr., blasted Abortion
Free for All as it provides free abortions for
illegal aliens, calling it inherently racist and
an incremental tool of eugenics.
"The abortion lobby, the people who support abortions, try to mask it as a 'compassionate choice for women' and call it
'women's rights,' but it's just another way
of eliminating undesirable members of any
population," King said.
"Whether the Democrats admit that they
would like to do that, they are making eugenics and genocide possible for illegal immigrants - so there is no real interest in their
hearts for the lives of the immigrants," she
continued.
Linthicum was disturbed with the answers
he received to substantive, clear-eyed questions and for the seeming total disregard for
a true conversation on the issue raised at the
behest of the bill sponsors and carriers, during debate on the Floor.
"Why bring up this contentious issue if
you don't want to have a conversation about
what is going on in the sanctuary state of Oregon. We are both a sanctuary state for illegal
aliens, and we are a sanctuary state for federally-illegal, taxpayer subsidized abortion.
We should not be showering politically-well
connected abortion clinics with political gift
cards under the guise of 'equity,' that is totally discreditable," said Linthicum at the time.
Many unions and other special interest
groups pushed for passage of the bill, which
raised eyebrows to onlookers as it doesn't
make any sense and no one can really explain
why. These odd testimonies were featured as
Floor letters during debate on the bill.
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Social Media Is A Part
Current Marketing Strategies
You know your online brand is vital to
the success of your marketing. Because
searching online is the first choice, the first
path to you when people begin looking for
what you offer.
If you haven't intentionally added social
to your marketing strategy, it's time to
start. If you have, are you being effective?
As with all marketing, how you choose
and use social media marketing depends
on the audiences you need to reach to be
successful.
The Big Six ... choose what fits your audiences
Choose the social media network(s) that
best fit your audiences and your brand.
Don't try to cover all of them at once. Focus your efforts on where your audiences
are and what they're looking for. Find
more details in our Social Media Specifications and Roadmap.
Here's a quick list of the six major networks ... and yes, it's time to go social. 81%
of the U.S. population has a social profile.
If you're a B2B organization, LinkedIn is
your best choice to reach business people.
LinkedIn offers training on social selling,
too. Personal pages and Company pages
... great for posting jobs or searching for a
new position.
The broadest reach, with 68% of American adults using it, is Facebook ... of
course, with 1.9 billion users worldwide.
53% of Facebook users check it several
times a day. And 79% of internet users use
Facebook.
Reaching a younger audience? Instagram

now has 700 million users, 90% are under
35. Owned by Facebook, ads and boosted
posts reach both networks.
Google+, seen as fading by some, still has
a core audience of 74% male users, 35 and
over. Generally favored among technology
geeks.
Younger men (mostly 18 to 29) are the
predominant users of Twitter, which
thrives on hashtags and limits users to 140
character posts. Yet 53% of users never
post any updates.
For the best longevity of social posts,
try Pinterest. The audience is primarily
women evenly distributed between 18 to
64 year olds.
Yes, we left out YouTube, Snapchat and a
few others. YouTube, owned by Google, is
the #2 search engine. It's the right fit if you
have a video library to share.
Each platform offers different ways to
show off your people, products or services.
Instagram and Pinterest are primarily visual. LinkedIn offers blog-like publishing.
They all continue to raise the bar on video
... the hottest visual medium.
Why bother? Social is a path to your website
Remember, on social, you don't own your
content. But you OWN YOUR WEBSITE
CONTENT.
Social is another "front door" to send
audiences to your website where they can
learn more about who you are, what you
provide and why you're the best choice.
Build your social presence to draw people
to your site.

As you plan for social ... keep in mind
Social media marketing used to be free,
but now it's pay to play for businesses
Followers are good, but that's not your
main objective
Social advertising can be very effective
and cost less than traditional advertising,
but it takes planning and testing to see results
Tactics, insight and spex for you
Our Social Media Game Plan download is
updated with audience profiles and more
tips for the Big Six. Included are page layouts and specifications to help you plan a
winning season in social media.
Eight pages of compiled details on social
media marketing ... yours to use, review
and refer to as you decide how, where and
when you'll add social media marketing to
your strategy.
Still stuck? Need an objective review or
analysis? We can help. Just email me to set
up a time to talk. And grab our Social Media Game Plan guide with the link below.
GET MY NEW SOCIAL MEDIA GAME
PLAN
Hope you're enjoying your summer! Is
your brand program refreshed and ready
to rock 'n' roll for fall? No? Reply to this
email to set up a time to talk. Consultation and direction by the hour, a website
review, or a brand refresh.
Jennifer Larsen Morrow
Creative Company President / Marketing
Visionary
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Norman Wright
Selected To Be
City Of Salem
Community
Development
Director

The City of Salem is pleased
to
announce
the selection of
Norman Wright
to serve as the
City's new Community Development Director. His first day
with the City
will be October
2, 2017.
Wright has a
Norman Wright
wide breadth of experience and is currently
serving as the Director of Community and
Economic Development for Adams County,
Colorado, which covers the Denver metropolitan area and its population of 500,000. He
has also held planning and development positions in Tennessee and South Carolina. He
holds a Master's in City and Regional Planning from Clemson University.
"His experience, accomplishments, and
skills in overseeing complex departments,
projects and improvements show that he will
be a valuable addition to the city's leadership
team," says City Manager Steve Powers.
The Community Development Director position was previously held by Glenn Gross,
who retired last April. Assistant Director of
Community Development, Lisa AndersonOgilvie, has served as Interim Director in his
absence.

Care2 Petition Asks Camel, Other Cigarette
Brands To Switch To Biodegradable Filters
The petition was started by a woman who
travelled to Oregon to view the eclipse and
was “shocked” by the number of cigarette
butts left in Ochoco National Forest
A Care2 petition is asking major cigarette
company Reynolds American to switch to
biodegradable filters for all its cigarette
brands, which include Camel, Newport and
Pall Mall. The Care2 petition was started by a
woman who joined thousands of festival goers in Prineville, Oregon to view the the total
solar eclipse in the Ochoco National Forest
last week. Over 12,000 have signed the petition.
VIEW
THE
CARE2
PETITION
HERE:
http://www.thepetitionsite.
com/917/098/576/
“While attending the music, art, and eclipse
viewing festival Symbiosis Oregon Eclipse, I

was happily overwhelmed with all the positive energy of the attendees and the beauty
of the scenery -- tall evergreen trees and a
lake permeating a dusty prairie,” said Care2
petition author Julie Mastrine. “Yet I was supremely disappointed by the number of cigarette butts attendees littered on site.”
“Leave no trace” is a mantra that is a cornerstone of festival culture, Mastrine says,
but she was shocked by the number of cigarette smokers who didn’t abide by the rule.
She’s petitioning Reynolds American, Inc.,
which sells 28% of cigarettes in the U.S., to
“take responsibility” and switch to biodegradable filters.
A company called GreenButts has developed cigarette filters made from hemp, flax
and cotton. They biodegrade in a matter of
days. The company received a patent in 2015

from the UK and is working on the U.S. and
Canada.
Mastrine says she hopes that while GreenButts moves through the regulatory process,
“companies like Reynolds American at least
make a public statement committing to
making the switch to biodegradable filters as
soon as it’s viable.”
Still, officials with the U.S. Forest Service
said they were “amazed” not to see a lot of
trash left behind by the 30,000 people who
attended the Symbiosis festival.
"I think we all were expecting the worst,
and when it didn't happen we all were pleasantly surprised," Patrick Lair of the U.S. Forest Service told the Statesman Journal.
That doesn’t mean cigarette butts aren’t a
problem globally -- they are the most littered
item on the planet, according to GreenButts,

causing 1.7 billion pounds of waste yearly.
Mastrine says that while it’s important to
continue to spread the message that people
should not litter, “changing culture is difficult and requires changing a lot of minds
and behaviors. Changing a product is easier.”
Care2 (www.Care2.com) is the world’s
largest social network for good, with over 40
million standing together, starting petitions
and sharing stories that inspire action. People, nonprofits and mission-based brands
are making world-changing impact with
Care2, helping individuals, animals and the
environment. A pioneer of online advocacy
since 1998, Care2 is a B Corporation, or social enterprise, using the power of business
as a force for good.
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commercial to the core

CBCRE.com

Dave Haining

Gary Weston

Ruth Dana

Sharon Woods

Dick Duncan

Jared Stasch

Reuben Worster

Shelley George

Pamela Rushing

Shadya Jones

James Bowen

Sarah Crawford

ALEX RHOTEN
Principal Broker

Not Pictured

When it comes to commercial real estate, nothing is given. The
day goes to whoever works harder—goes the extra mile—rolls
up their sleeves and does whatever it takes to close the deal.

ALEX RHOTEN Principal Broker

(503) 587-4777

Jordan Samiee
Chauni Gray
James Gray
Janna Medina

arhoten@cbcre.com
MOUNTAIN WEST REAL ESTATE

Coldwell Banker Commercial and the Coldwell Banker Commercial Logo are registered service marks licensed to Coldwell Banker Real Estate LLC. Each Office is Independently Owned and Operated.
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Play All The Golf You Want!

SPECIALIZING IN
Homes on acreage,
custom homes,
unique and
unusual homes,
farms & ranches!
Upper end homes!
I handle all my own listings!
standy@cboregon.com

STEPHEN G. TANDY
BROKER/SENIOR VP

503-566-5519

Become a Salem Golf Club Member Today
No Initiation Fee
Just $175 Per Month (Unlimited Play)
salemgolfclub.com
2025 Golf Course Dr.
Salem - 503-3636652

Become A
Minister Today
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Welcome

Jodie Ginsbach
As a new real estate agent for John L Scott Salem it is an

Jodie Ginsbach
503 349 8529 | JodieG@johnlscott.com
jodieg.johnlscott.com/
725 Commercial Street SE | Salem OR 97301

tion and a sense of humor.

exciting time in my life. I am a 4th generation Oregonian,

I have a strong background in education where I have been

who was born in the in the Willamette Valley and chose to

a teacher for over 13 years. I ultimately love teaching where

remain in the Willamette Valley. A place where opportuni-

I have achieved several goals, personal, academic, for my

ties and beauty both exist. Only in the Valley can you drive 1

school, my students, and my colleagues. I would state that my

hour, see the Pacific Ocean or to the east to explore the moun-

whole professional career has been about helping people. I set

tain ranges. I love what the Willamette Valley has to offer, for

goals and achieve them to the highest level. I constantly strive

multi-diverse families and businesses. The opportunities are

to make a difference in education and feel determined to do

endless for families.

the same in Real Estate.

I am a believer in striving for the best and creating the best

My goal is to provide the best real estate experience for those

out of life. I am raising my children in Salem, where they at-

buying or selling a home. Everyone knows that this process

tend High School and Middle School. We are an active family

can be a stressful event. My goal is to help my clients buy or

that loves the outdoors, sports, family trips, exploring and to

sell a home with the least amount of stress possible. I abso-

never give up on the next adventure. My fiancé and I are creat-

lutely enjoy interacting with people on many different levels

ing memories that will last a life, and most important setting

and hope that my personal touch will make that experience

an example for our children that no matter what dream you

be true.

have in life, they can achieve it with a little bit of determina-

• Interactive Map With GPS
• Location Based Search
• MIs/Property Number Search
• Extensive Search Criteria Options
• Road And Satellite Map Views

• Comprehensive Property Details w/Photos
• Built In Sharing Tools
• Driving Directions
• Mortgage Calculator

SIMPLY TYPE IN YOUR
BROWSER JLSAPP.COM
John L. Scott Real Estate
Salem Office - 503-585-0100

salemoffice.johnlscott.com
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RANCH to TABLE

Hailing from the bountiful Pacific Northwest,
Double R Ranch is widely recognized for superior
beef. They are committed to working with the
region’s most reputable ranchers who use the best
practices to make certain their cattle are well cared
for and all of their beef is robust, juicy and tender.

Mild climate, open spac
es
natural resources make and abundant
th
ideal location for raisin e Northwest an
g the finest cattle.

hand selected
is
f
e
e
b
h
c
n
a
R
R
le
Doub
e Grade
ic
o
h
C
A
D
S
U
ly
n
o
to include
rbling.
a
m
f
o
ls
e
v
le
r
e
h
ig
and h

Always fresh, fast and friendly

