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Not all slot machines are created equal. 
Oregon Tribes were granted the right to 
offer true classic Las Vegas and Nevada 
style slot machines. Here in Oregon 
you'll find the same slot machines that 
are offered in Las Vegas, Reno and even 
Atlantic City. Slot machines that have 
made casinos like Caesar's Palace, The 
Golden Nugget, Binion's Horseshoe, 
The Tropicana, the MGM, the Mirage 
and so many Casino Resorts famous the 
world over. In Nevada and Atlantic City 
and Oregon, each game is individual 
and uses a random number generator to 
determine your winning combination. 
Because it is totally random, each and 
every spin provides the same chance of 
winning a jackpot.

Players are playing an individual game 
where the outcome of play is determined 
by the individual machine you are play-
ing at the time. In Oregon when you pick 
a game to play; you are playing a real slot 
machine. Spirit Mountain is the largest 
casino in the Pacific Northwest offering 
true Nevada style slots and live table 
games.

Washington Tribes are not allowed to of-
fer or operate Las Vegas style slot machines. 
Instead they are allowed Tribal Lottery Sys-
tems, which utilize scratch ticket/pull tab 

mathematics to determine the outcome of 
play. The compact also requires all results 
must be pre-determined number of winners 
and losers.

Oregon Casinos Win Big Over 
Washington Gaming Rules

In celebration of its Centennial Anniversa-
ry, the Rotary Club of Salem has committed 
to the purchase and construction of a first 
class amphitheater at Salem's Riverfront 
Park. Named in honor of Gerry Frank for 
his over sixty years of Rotary service and a 
lifetime of "Service Above Self", the amphi-
theater will be located at the site of the exist-
ing stage at the south end of Riverfront Park. 

"I am very emotionally touched by this am-
phitheater being named for my 60 Years of 
service to the Salem Rotary, my father never 
missed a Rotary meeting.. and he was not a 
joiner of anything else..." said Gerry Frank in 
a recent SBJ interview.

As a permanent monument, the amphi-
theater will be designed to compliment and 
enhance other nearby structures, including 

New Rotary Amphitheater Named 
In Honor of Gerry Frank's 60 
Years of  "Service Before Self"

 Bruce Anderson, Barry Nelson, Gerry Frank, Ken VanOsdol 

by Dave Sweeny
Well, ready or not, Christmas is right 

around the corner. There’s Christmas mu-
sic on the radio, Christmas lights & decora-
tions going up on houses all over town, the 
smell of a freshly cut Christmas tree is filling 
homes everywhere. ‘Tis the Season for sure! 
And all this holiday spirit got me thinking, 
with so many traditions (and so little time), 
what are some of your favorite Christmas 
traditions?

Christmas
“Magic at the Mill”

Dwight Yoakam
Dec 16 - 7:00 PM

Spirit Mountain Casino

Casino continued on page 7
Amphitheater continued on page 3
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INTEGRITY

John Hammer quality in this distinguished Modern 
Prairie home in South’s newest premiere subdivision. High 
end finishes in this finely appointed home with superior qual-
ity and attention to detail. Large open kitchen leads to dining 
and great room. Covered outdoor living is ideal for entertain-
ing.  Den and 4 bedrooms as well as large bonus room up-
stairs. Master suite is well appointed. Large lot ensures large 
backyard space. Builder has more lots and plans available. 

(722489)  Roger Elliott – Principal Broker
503-569-5003

USDA ELIGIBLE Spacious home on large cul-
de-sac lot in private neighborhood close to shopping 
and WOU! Large and deep driveway leads to this 
great home. Large living room with bay windows, all 
appliances included as well as tile in kitchen and din-
ing room. Family room has oak built ins, gas fireplace 
and slider to deck and extended covered deck. Fans 
in most bedrooms and full main bath as well as mas-
ter suite. Enjoy the storage of two sheds and built in 
shelves and cupboards in garage. (726660) – Trevor 

Elliott – Broker – 503-602-1039

Silverton living at its finest in this awesome 
home with vaulted great room and open floor plan. 
Additional front room could be den/office/family or 
dining. Master suite w/ WIC and full bath. 2 bedrooms 
& indoor utility Enjoy the outdoors all year on huge 
covered patio spanning back of the house. Great 
landscaping and garden space, raised garden beds, 
good sunlight exposure. Fully fenced backyard with 
large tool shed/garden shed. Recent updates like 
fresh exterior paint and dark laminate wood flooring. 

(726779) – Trevor Elliott – Broker – 503-602-1039

Own this distinguished home built by John Hammer in 
South’s premiere new subdivision. Finely appointed inside 
and outside with high end finishes for superior quality and 
attention to detail. Open kitchen, dining and living lead to 
outdoor living space. Master suite boasts vault, dual sinks, 
tub and WIC.  Additional 2 bedrooms and flex room on main. 
Bonus room upstairs as well. This lot is very large and will 
provide a large backyard space. Builder has more lots and 

plans that are available. (722491) Roger Elliott – 
Principle Broker – 503-569-5003

Give me a call if I 
can assist you

with selling your
property or

purchasing new property!

Don Meyer, Broker, RE/MAX Integrity
503-999-2381

EXECUTIVE PROPERTY
MCNARY ESTATES GOLF COURSE COMMUNITY! 

Spacious home on quiet cul-de-sac! 3 bdrms, 2 baths, 2665 sq. ft. on .18 acre lot. Mas-
ter on main. 3 sided fireplace & island in kitchen. Family room shares the fireplace and 
is vaulted with built-ins and skylight. Pool table sized bonus room with wet bar upstairs. 
Wired for surround sound. Lots of storage!  Fenced Yard. Highly desired c car garage! 

$434,900 (724466) Rick & Ande Hofmann, RE/MAX Integrity 503-390-9660

EXECUTIVE PROPERTY
CLOSE TO ILLAHE HILLS COUNTRY CLUB!

Open family room, kitchen & eating area. Gourmet kitchen includes granite, stainless steel 
& large pantry. Formal living room with gas fireplace. Formal dining room & separate eat-
ing area off kitchen. 2 masters: one on the main level with separate entrance (could be 
used as an office). Upstairs master has gas fireplace, walk-in closet & soaking tub. Large 
loft style bonus room upstairs. Hard-to-find 3 car garage! $499,900 (725477) Rick & Ande 

Hofmann, RE/MAX Integrity 503-390-9660

JEFFERSON SCHOOL DISTRICT!
Great room, open concept w/cathedral ceiling in living rm 
& kitchen. 3 bdrms, 2 bath, 1718 sq. ft. home built in 2003. 
Huge mstr w/ walk-in closet. 36x24 separate shop w/200 
amp electric. Fenced garden area. Established orchard! 

$424,500. (720458) 
Rick & Ande Hofmann, RE/MAX Integrity 503-390-9660

SUMPTER ELEMENTARY SCHOOL!
Remodeled with great room concept. Lots of light. Floor to 
ceiling windows and island in kitchen. Large living room with 
fireplace. New carpet in 2017. Corner lot with fenced back-
yard and deck! $275,000 (726718) Rick & Ande Hofmann, 

RE/MAX Integrity 503-390-9660
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the Peter Courtney Minto Island Bridge, the 
Rotary Pavilion and the Riverfront Carousel.

The new amphitheater will create opportu-
nities for Salem- Keizer schools, non-profit 
organizations, performing arts groups, and 
others to to stage life performances for the 
entire community. It will also become a 
popular gathering place in what has become 
one of the largest scenic urban parks in the 
country. 

In early 2017, The Salem Rotary invited 
design proposals from three local architec-
tural firms. After receiving input from thou-
sands of community members over several 
months, a committee of Rotarians and com-
munity leaders selected a design concept 
submitted by CB Two Architects. The design 
takes its visual cues

from an open- weave basket pattern used 
by the native Kalapuya who once lived on the 
site where the amphitheater is located. The 
Confederated Tribes of Grand Ronde, which 
includes the Kalapuya are excited about and 
appreciative of the project. CB Two is ac-
tively engaged with the Grand Ronde Tribal 
Cultural Resources Department to ensure 
this structure is not only a first class outdoor 
performing arts facility, but also a valuable 
space for education about the history of the 
area.

Open and graceful, the design honors the 
cultural history of our past with an invit-
ing, futuristic structure that will be an iconic 
symbol Salem and the Willamette Valley for 

generations to come.
The City of Salem is an enthusiastic partner 

with Rotary on the development. Rotary will 
raise a projected $2.5 to $3 million dollars to 
pay for the stage and roof structure. In 2020 
Rotary will oversee design and construction. 
The City of Salem will use its resources to 
prepare the construction site and upgrade 
current utilities.

Following completion, the amphitheater 
will be gifted to the City of Salem - which will 
own and operate the facility.

The Salem Rotary has already received 
nearly $600,000 in donations and pledges 
from its members. Rotary is now looking to 
the broader community for donations

from individuals, businesses, and founda-
tions along with in kind goods and services.

Everyone in the community has the op-
portunity to participate in the groundswell 
of support for this project, which will benefit 
the entire region. There is still time to make 
a multi-year pledge that includes 2017. As a 
501(c) (3) organization, in addition to cash 
gifts, gifts of appreciated securities or Quali-
fied Charitable Distributions from IRAs are 
also welcome. To donate or for further ques-
tions, ideas or to further discuss the Gerry 
Frank Rotary Amphitheater: visit www.rota-
ryamphitheater.com

Checks can be made payable to Rotary Cen-
tennial Stage to: Tim Nissen, Treasurer 156 
Front St. NE #860, Salem, OR 97301

Amphitheater continued from Cover

Salem's Favorite Diner For Nearly 90 Years!
Family Friendly - Serving Classic Comfort Food

Open 6am to 2pm Monday thru Friday
347 Court St. Downtown, Salem
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NEW 2017 CADILLAC XT5
A thoroughly progressive vehicle both inside and out, the XT5 was designed to 

accommodate your needs, while expressing your distinctive sense of style.

WITH OVER 40 NEW CADILLAC VEHICLES IN STOCK, 
YOU WILL FIND THE PERFECT ONE FOR YOU.

CAPITOL CADILLAC
VIEW OUR LARGE INVENTORY OF NEW 
CADILLAC MODELS AT

cap-cadillac.com

LOCATION
2855 Maple Ave. NE.
Salem, Oregon

SALES
800.888.0591
Mon-Sat 9am-8pm
Sunday 10am-7pm

SERVICE
503.316.4250
Mon-Fri 7am-6pm
Saturday 8am-5pm
Sunday Closed

by Dave Sweeney
Pop quiz time.
OK, take out a half sheet of paper and in 30 sec-

onds, write down your top 3 favorite family tradi-
tions (alright, you don’t HAVE to write them down 
but what the heck...it might be fun).

Ready. Go. And now here’s where we play the 
music from Jeopardy. Da da da dah, da da dah.....

Time’s up, pencils down.
Now, unless I miss my guess, at least one of those 

traditions you’ve remembered involves Christmas. 
If I had asked for your favorite holiday traditions, 
they all might have involved Christmas. And many 
(if not most) of those (holiday) traditions likely 
involved procuring the family Christmas tree. 
Maybe you all plied in the family car for a ride to 
the neighborhood tree lot to pick out your yearly 
green beauty. Or you may have headed out, permit 
in hand, to a National Forest to roam the woods 
looking for your living room icon. Or, just perhaps, 
you might have a favorite “Choose-and-Cut” (what 
the public calls U-Cut) farm nearby that not only 
has scores of locally grown and neatly organized 
Christmas trees but also may offer additional 
amenities. Memorable treasures like complimen-
tary hot chocolate, hot cider & candy canes. A 
chance (at some locations) to visit a gift shop and 
purchase some handmade Christmas ornaments, 
warm yourself by an outside fire or maybe even 

take a ride on a hay wagon. 
NOW we’re talkin’ a family 
tradition!

But, no matter where 
you go or how you acquire 
your tree, it’s all a great 
family adventure!

So...what kind of tree do 
you want (and please don’t 
say “green”). You may be 
surprised but that’s not 
as easy a question as it 
seems. It all depends on 
what kind of tree “char-
acteristics” you value the 
most. For instance, are you interested in a very fra-
grant tree or does someone in the house have aller-
gies and you’d prefer little or no Christmas aroma. 
Are you planning for your tree to be up for a long 
time or just for a few weeks and then it’s bound for 
recycling. Why? Needle retention. It varies from 
species to species. What kind of ornaments do you 
have? Lots of glass and other heavy ornaments or 
smaller, lighter ones. How ‘bout price? Sky’s the 
limit or a bit more frugal? It all makes a difference.

If you’re like most of us, you probably like a com-
bination of some of those elements. So what kind 
of trees are we looking at here in the Northwest? 
Well most places you visit are likely to have a sam-

pling of these three trees: 
a Douglas (Doug) Fir, a 
Grand Fir and a Nobel 
Fir. And now, in the past 
few years, the Nordmann 
Fir (the most popular 
Christmas tree in Europe) 
is starting to build a fol-
lowing here in the North-
west. 

So let’s take a closer 
look at these four trees 
shall we.

Douglas Fir 
Arguably one of (if not 

the) most popular Christmas trees is the Douglas 
Fir (or Doug Fir). Interestingly enough, the Doug 
Fir is also the Official State Tree of Oregon. Desig-
nated so back in 1939 by the Oregon State legis-
lature. Named for the nineteenth century Scottish 
botanist David Douglas, the Douglas Fir is actually 
not a “true” fir as it is not member of the genus 
Apies. Picky picky picky. Well true fir or not, the 
Doug Fir is very popular. This is the tree you are 
most likely to harvest with a $5 permit in a Nation-
al Forest (speaking of which, here’s as link to an 
OregonLive.com article about getting that permit;

http://www.oregonlive.com/travel/index.
ssf/2016/11/how_to_cut_a_christmas_tree_

fr.html).
The Doug’s needles are dark green or blue-green, 

about an inch to an inch and a half long, packed 
in a full-bushy shape. Soft to the touch it’s needles 
radiate out in all directions from the branch and 
while it is not the most fragrant of trees, the Doug’s 
very pleasing sweet aroma will last all season long. 
It’s a straight grower and grows more rapidly that 
a true fir which gives it the added advantage of be-
ing less expensive than many other tree species. 
Add to that excellent needle retention and it’s no 
wonder this is such a popular Christmas tree na-
tion wide. And an Oregon favorite since the 1920’s.

Grand Fir
A native to the Pacific Northwest, the Grand Fir 

has the distinction of being the most fragrant of 
all the Christmas trees. It’s bushy branches are 
full and thick with uniquely colored needles that 
are a glossy, dark green color on top with two 
green-white bands on their underside. The inch 
to inch and a half long needles point directly out 
to either side of the branch giving it a flat appear-
ance. There are no needles pointing up or down. 
And their strong fragrance is a result of a constant 
release of moisture from the tree. That however, 
ends up being a bit of a double-edged sword. The 
constant moisture release means the Grands dry 
out much more quickly than other species and as 
a result, will not last as long (they have to be kept 

Oh Tannenbaum oh Tannenbaum, 
Christmas memories and Family Traditions
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From my position high atop of the Capitol 
Building it is interesting to listen to the city 
and overlook Wilson Park on the Capitol 
grounds.  As the weather changes to cold, 

falling rain and surely 
snow, I see with sadness 
fellow citizens still sleep-
ing outside.  They are 
lumps of cloth on park 
benches, belonging in a 
shopping cart.  For this 
season of giving, please 
remember those who 
are not as fortunate and 
who are not covered with 
leaves of gold.  Remem-
ber to give generously to 

Union Gospel Mission and the Marion-Polk 
Foodshare. Assist and guide those who need 
healing from addition.  This is not something 
we can wait for the government to solve with 
projects and programs.  It is each of us indi-
vidually who need to help our fellow citizen.

in water constantly). But while they do, oh my can 
you tell it’s Christmas! Bonus feature. Because of 
it’s flat needle arrangement, the Grand takes very 
well to flocking. 

Nobel Fir
The stately Noble Fir is the largest native fir 

in North America (although I’m guessin’ you’re 
probably not looking for a 200+ foot Christmas 
tree). Another native of the Pacific Northwest, the 
Noble is arguably the Cadillac of Christmas trees...
and for good reason. For one thing it’s gorgeous! 
Very strong, stiff, evenly-spaced branches make 
it a wonderful tree for holding all your heavy or-
naments. And those branches are more widely-
spaced than many other tree species giving the 
Nobel a layered look and allowing your ornaments 
to hang freely.  The wider spacing also allows for 
your lights to be placed more deeply inside the tree 
letting the light radiate out from the center of the 
tree as well as it’s surface. The Nobel’s (basically) 
four-sided needles (the strongest needles of all the 
firs) are a bit over an inch long, a dark blue-green 
in color and grow in an upward, curling fashion. 
This creates kind of a semi-circle of needles leav-
ing the lower surface of the branches flat and ex-
posed. Extremely durable and long-lasting, the 
Nobel exhibits outstanding needle retention and 

wonderful keepability. 
Add to that it’s beauti-
ful shape, symmetry 
and fragrance and it’s no 
wonder that the prized 
Nobel is such a peren-
nial favorite. Bonus 
feature for the Nobel, it 
makes excellent wreath-
building material. There 
is one caveat however 
(you knew there had to 
be). The Nobel is a rath-
er slow grower and takes 
longer to mature. As a 
result it is more expen-
sive (but not that much 
more) than a number of 
other species...but many 
many folks would say it 
is well worth it.

Nordmann Fir
And that brings us to a bit of a newcomer here 

in Northwest, the Nordmann Fir. The only tree 
species of our fab-four that is not native to the 
Northwest, the Nordmann has it’s origins in Tur-
key, Northern Armenia, Georgia (not ours, the one 

bordering Russia), and 
the mountains around 
the Black Sea. But while 
not native to our fair 
corner of the world, the 
Nordmann has adapted 
very well to the growing 
conditions right here in 
Oregon and is fast be-
coming the third most 
popular (behind the 
Doug and the Nobel) 
Christmas tree grown in 
our state. In many ways, 
this European favorite 
(it is arguably the most 
popular Christmas tree 
in Europe and the UK), 
the Nordmann is quite 
similar to our Nobel fir. 

This very hardy fir has strong, sturdy branches 
also arranged in a layered pattern, perfect for dis-
playing your large and/or heavy ornaments. It’s 
smooth, soft, dark green needles (silvery on their 
underside) are covered in a waxy cuticle which 
prevents water loss making for outstanding needle 
retention and long-lasting keepability. And here’s 

an interesting characteristic. That same water-
retaining cuticle gives the Nordmann a minimal 
(read here basically none) fragrance making it 
perfect for anyone with allergies or sensitivity to 
the typical Christmas tree scent. As the Nordmann 
is relatively new to the Northwest, you may not be 
able to find them at your favorite tree lot. Your best 
bet is more likely a near-by Choose’and’Cut” farm.

Fraser Fir
There is one other Christmas tree species you 

may find to your liking (although it’s not all that 
common here in the Northwest), and that’s the 
Fraser Fir. Also somewhat similar to the Nobel fir, 
the Fraser has strong, sturdy branches for heavy 
ornaments. Short, dark green needles have excel-
lent needle retention and a long-lasting aroma. 
The Fraser fir is a native to North Carolina and 
Virginia and is very popular back east. While not 
very common here, you may still run across it and 
it may tickle your fancy. It’s shorter needles and 
compact form are a dead give away.

So...now that you know everything there is to 
know about Christmas trees (ok, at least a few 
things), where are you going to get yours this sea-
son? 

"The life of a 
man consists not 
in seeing visions 
and in dreaming 
dreams, but in 
active charity 
and in willing 
service." Henry 
Wadsworth 
Longfellow

Dave Sweeny Trees, continued on page 25
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The word is out – and it’s probably safe to 
say that Small Business Saturday is officially 
“a thing.” The campaign to “shop small” 

on the Saturday after 
Thanksgiving was started 
by American Express in 
2010 to help small busi-
nesses that were strug-
gling to recover from the 
last recession.

Since then, it has grown 
into a powerful move-
ment to give back to the 
businesses that keep our 
local communities vi-
brant.

Just one year into its official launch, the 
United States Senate passed a resolution in 
recognition of Small Business Saturday. A 
year later, state and local officials in all 50 
states were promoting the event. By 2014, 
88 million Americans were “shopping small” 
and last year, that number increase to 112 
million shoppers.

This level of support is having a real impact 

in our communities. Nationwide, shoppers 
spent an estimated $15.4 billion at indepen-
dent stores and restaurants last year alone.

Why has this event been such an immedi-
ate success? The idea is simple – instead of 
sitting at home and ordering online or driv-
ing to the nearest shopping center or big-box 
store, you shop at small, locally-owned and 
operated businesses for things you simply 
can’t find at the mall. Sixty-one percent of 
shoppers say they shop at small businesses 
to find “unique products,” according to sur-
vey research.

And instead of dealing with temporary 
workers who don’t know the merchandise, 
you’re likely to deal directly with the owner, 
who has a vested interest not only in selling 
you something that day but also in mak-
ing you want to come back time and again 
throughout the year.

Small Business Saturday isn’t about getting 
up before dawn, fighting traffic, jostling with 
crowds and standing in long lines to save a 
few bucks on things no one asked for – it’s a 
day to celebrate and support the small, fam-

ily-run businesses that do so much through-
out the year to support our community.

 And just because 2017’s official Small Busi-
ness Saturday has already come and gone, 
the holidays are still ahead – leaving plenty 
of time to show your support for the small 
businesses in your community this season.

 Customers can continue to find deals at 
small businesses looking to keep up with 
their big-business competitors, maybe even 
by borrowing a strategy or two: Chain stores 
know a great way to drive shoppers to their 
stores is by offering special deals at different 
times of the day. There’s no reason a small 
business can’t do the same thing.

 
Small businesses can continue to promote 

their products and services via social media, 
too. If you’re on Facebook, Twitter, Insta-
gram or Pinterest, keep an eye on the #Shop-
Small hashtag. If you’re a business owner, 
keep using it!

One of the best things about spending your 
shopping dollars locally is that there’s never 
a bad time to “shop small” – it always makes 

a difference.
Without a doubt, Oregon is a small busi-

ness state. The U.S. Small Business Admin-
istration reports that small businesses make 
up 99 percent of all Oregon businesses, em-
ploying over 800,000 Oregonians –  about 
55 percent of the state’s private-sector work-
force.

That’s a lot of people who are depending 
on the success of our small businesses this 
holiday season – and year-round. When you 
shop local and shop small, you’re supporting 
your friends and neighbors. You’re support-
ing your community – and the dollars spent 
locally are likely to stay in your community 
longer, often being spent over and over again 
on others’ holiday gifts, charitable donations, 
and economic activates that contribute to the 
overall health and wellbeing of our state.

This holiday season and beyond, make a 
difference in your community by supporting 
small business. Happy holidays.

Anthony K. Smith is Oregon state director 
for the National Federation of Independent 
Business.

A New American Tradition

ANTHONY K. 
SMITH
OREGON STATE  
DIRECTOR NFIB

Eager to establish Independence as the trail-
blazer in rural community and technology 
initiatives, Independence Economic Devel-
opment Director Shawn Irvine now has the 
needed components to watch his plan “fly.” 

Partnering with Strategic Economic Devel-
opment Corporation or SEDCOR, the city of 
Independence received a $50,000 grant from 
The Ford Family Foundation. The funds will 
be used to hire a Regional Innovation Cata-
lyst, who will work jointly for SEDCOR and 
Independence to broaden the reach and im-
pact of the Smart Rural Community effort to 
encourage the establishment and growth of 
technology and agriculture-based companies 
in Polk County. The Regional Innovation Cat-
alyst also will work to foster entrepreneurship 
and STEAM education programming in local 
schools and colleges. 

An equally important factor in launching 
the Smart Rural Community project is the 
support by the Polk County Commissioners, 
who have played an integral role in support-
ing this project and economic development in 
the region.

“This project represents what happens 
when cities and counties collaborate to bring 
economic vitality and diversity to the region,” 
Polk County Commissioner Craig Pope said. 
“I am proud to be working with Independence 
and SEDCOR on this pioneering project to 
bring the agriculture and technology commu-

nities together to create good paying jobs for 
our county.”  

Pope added Polk County is one of the top ag-
riculture producing regions in Oregon.

“There is a growing interest in agricultural 
technology and I am excited to see what hap-
pens by bringing technology and agriculture 
together and what they will do to create pros-
perity in our region,” Pope said. “I am thank-
ful to The Ford Family Foundation for its sup-
port of our grant.”

For the last two years, Irvine has taken con-
siderable steps to test the idea of building a 
Smart Rural Community. Realizing the con-
cept needed a full-time employee to move 
forward, Irvine partnered with SEDCOR on 
the grant from The Ford Family Foundation, 
established by Kenneth W. and Hallie E. Ford 
in 1957. Based in Roseburg, the foundation’s 
mission is “successful citizens and vital rural 
communities” in Oregon and Siskiyou Coun-
ty, California. 

“We’ve proven the concept and now this 
grant will help us make things fly,” Irvine 
said. “We’ve seen tremendous success foster-
ing innovative partnerships for entrepreneur-
ship and education, but it was almost a side 
project.  Now we can really focus on creating 
a robust effort around making Independence 
and Polk County a smart rural community.”

The grant, Irvine added, will give the con-
cept the full attention it deserves by having a 

dedicated staff member to work with the agri-
culture and technology communities. 

“We are excited about our innovative ap-
proach that is key to linking agriculture and 
technology to help create jobs and assist busi-
nesses to expand or start up,” Irvine said. 

The grant allows Independence to move 
forward to create a model for other cities and 
counties to use on how to bridge the urban 
and rural divide to create prosperity in rural 
Oregon, Irvine added. 

“Our goal is to create an environment that 
fosters networking, skills acquisition and 
startups as well as help grow existing busi-
nesses,” Irvine said. “We want to create well-
paying jobs in Independence for the people 
who currently live here and those looking to 
move here.”

SEDCOR President Chad Freeman said the 
smart rural community project aligns perfect-
ly with SEDCOR’s mission to retain, expand 
and grow businesses. For 35 years, SEDCOR 
has been the lead economic development 
agency to help business leaders reach their 
goals in Marion, Polk and Yamhill counties.

“The idea of bringing people to the table to 
find solutions to challenges facing agriculture 
businesses and helping companies in Inde-
pendence connect with people in technology 
is inspiring,” Freeman said. “I believe this pi-
lot program can be replicated in other cities 
and counties.” 

Both Irvine and Freeman plan to have an 
employee hired by January and are eager to 
see the program grow. 

“This is an innovative program that is built 
on the concept of people working together to 
make positive changes for their communi-
ties,” Freeman said. 

The City of Independence is a community of 
9,250 residents in Oregon’s Mid-Willamette 
Valley and a recognized leader in rural com-
munity and technology initiatives.  In 2005, 
well before broadband needs entered the na-
tional conversation, Independence built out 
a community-wide fiber to the home broad-
band network. 

The city’s Smart Rural Community effort le-
verages Independence’s fiber broadband net-
work to become an interface between urban 
technology and rural agriculture.  This effort 
encourages the establishment and growth of 
technology and agriculture-based companies 
and other compatible businesses, while fos-
tering entrepreneurship and STEAM educa-
tion programming in local schools.

Strategic Economic Development Corpora-
tion (SEDCOR) is the lead economic develop-
ment entity for Oregon’s Mid-Willamette Val-
ley. The 400-member nonprofit association 
leverages strong public and private partner-
ships to successfully retain and attract high 
value jobs and capital investment to Marion, 
Polk and Yamhill counties in Oregon.

Independence Receives $50,000 Grant 
From The Ford Family Foundation
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There are many choices in the Home buy-
ing and selling business. The handyman ser-
vice offered by Coldwell Banker Mountain 
West Inc. makes the decision process just 
that much easier and smarter. All homes no 
matter how nice they are come with mainte-
nance and repairs.

A personal Handyman is the answer. That's 
why Coldwell Banker Mountain West Real 
Estate Inc. has their own fleet of trucks and 
home technicians ie: Handyman profes-
sionals. These guys know how to make your 
home its best.

Most repairs are free as long as you own 
your home and are a buyer that was repre-
sented by a Coldwell Banker Mountain West 
Real Estate Inc. Associate. Yes they guar-
antee to make repairs at no charge. HVAC 
Repair: Forced air gas and electric furnaces, 
central air conditioners and water heaters 

repaired or replaced if needed. Labor is pro-
vided at no charge. Client pays only parts 
and materials. (Excludes oil furnaces.)

For a list of all the many repairs visit www.
ColdwellBankerMountainwest.com/Handy-
man "We began our Home-Care Service pro-
gram 14 years ago, with a goal of reducing 
the costs of home ownership and giving add-
ed value to our real estate company. In that 
time we have saved our clients over $8 mil-
lion in repair costs. Our service now includes 
HVAC repair, including hot water heaters.

We now save our clients thousands of dol-
lars when replacing heaters and air condi-
tioners!" "Our associates have the ability 
to save their clients time, money and safety 
with our Home-Care Service." said Peter L. 
Rogers, President, Coldwell Banker Moun-
tain West Real Estate Inc.

"The Handyman Fleet", Coldwell Banker Mountain West Real Estate Inc., 
Justin Bowman, Jeff Harmony, Bill Sturm, Todd Stiers, Martin Parker

Discover The Handyman 
Professionals From Coldwell Banker 
Mountain West Real Estate Inc.

Studio 3 Architecture is pleased to an-
nounce that Jim Toporek has received his 
Professional Architect License. He is excited 
to join the ranks of the professional design 
world and to use his dedication and energy 
to help positively shape Oregon’s built envi-
ronment.

Toporek is especially passionate about 
helping businesses and developers achieve 
their best start possible. He strives to effec-
tively utilize coordination skills, experience 
and artistry in every phase of his projects. 
Toporek was drawn to architecture by the 
social responsibility and client accountabil-
ity of the profession. “It is a profession where 
designers are entrusted with creating spaces 
where moments and days are spent, where 
memories are made,” he said.

Toporek received his bachelor’s degree 
from the University of Oregon School of Ar-
chitecture and Allied Arts in 2014, and joined 
Studio 3 Architecture that same year. Jim 
came to Oregon from the Midwest. There 
he worked as a carpenter while studying at 
Gateway Technical College in Racine, Wis-
consin, where he earned an Associate Degree 
in Civil Engineering Technology. 

Established in 2002 by principal architects 
Gene Bolante and Leonard Lodder. S3A is 
an architectural company that provides ser-
vices for a variety of projects from commer-
cial buildings to family housing with a focus 
on sustainability. 2012 Best of Salem Award 
in the Architects Category, 2010: Extreme 
Home Make Over: Home Edition; Oregon 
School for the Deaf, EarthWise Certified by 
Marion County, LEED Accredited. 

Jim Toporek 
Receives 
Architecture 
License

According to the Washington State Gam-
bling Commission, each player terminal 
must be connected to a central computer sys-
tem which distributes pre-determined wins 
and losses. Players in Washington are actu-
ally playing against other players gaming on 
the same game theme. The central computer 
is sending out the winning or losing tickets 
as players compete against each other for the 
win. Most players are unaware how Wash-
ington Casino player terminal games oper-
ate.

The games look the same, but in truth 
they are certainly not. The slot vendors have 
worked hard to make the Scratch Ticket Lot-
tery/Pull Tab Player Terminals in Wash-
ington look just like their classic Las Vegas, 
Reno, Atlantic City and yes Oregon counter-
parts.  

Spirit Mountain is Oregon’s number one 
tourist attraction, located approximately 
65 miles southwest of Portland and only 25 
minutes from the coast.

Fast Facts:
254 room lodge
90,000 square feet of casino gaming
Five restaurants
Live entertainment and special events
 
FEATURED GAMES INCLUDE:
Smoking and non-smoking areas
Over 2,000 Slot Machines (Always updat-

ing with new popular themes)
Table Games, 18 Blackjack Tables, Poker 

Room with 17 tables, Texas Hold'Em, Pai 
Gow, Three Card Poker, Let it Ride, Span-
ish 21,Four Roulette Tables,Three Craps 
Tables,Keno, Bingo

Casinos contined from cover

Jim Toporek 

Willamette Valley Community Health 
Grants $3.8 Million to Organizations in Mar-
ion & Polk Counties That Are Strengthening 
Communities and Innovating in Health Care

– 20 clinical integration and community 
investment grants and sponsorships are 
being awarded to organizations focused on 
community projects and health care –

Willamette Valley Community Health 
(WVCH), a coordinated care organiza-
tion that seeks to improve quality of health 
care and health outcomes for Marion and 
Polk County members, recently awarded 
20 grants and sponsorships, ranging from 
$1,000 to $450,000, to 14 local organiza-
tions for its 2017-18 grant cycle. Since 2015, 
WVCH will have granted over $3.8 million 
dollars to local organizations for projects 
that are transforming communities and im-
proving clinical results.

The projects were selected based on their 

potential to improve the health and vital-
ity of their communities in one of two grant 
categories: community investment or clini-
cal integration. Some of the specific areas of 
focus include: Emergency Department-use 
reduction, law-enforcement assisted diver-
sion, childhood early learning and literacy, 
parent education, coordination of services 
for the homeless, opioid reduction, access to 
care, parent peer partners, etc.

“We are thrilled to collaborate with organi-
zations that are dedicated to improving our 
communities,” said Rob Johnson, Chief Ex-
ecutive Officer of Willamette Valley Commu-
nity Health. “Collectively these healthcare 
providers and community partners are re-
moving barriers and improving health equity 
by providing access and quality care for all.”

The funds granted by WVCH allow orga-
nizations to work innovatively and integrate 
ideas that can transform healthcare for resi-

dents of Marion and Polk Counties. One such 
grantee, the Marion & Polk Early Learning 
Hub, will be using the funds to help families 
and children receive the support they need 
to thrive through early learning, literacy and 
parent education resources.

“We are extremely grateful to WVCH for 
these grants. These funds will allow us to 
reach additional families across Marion and 
Polk counties to create a healthy environ-
ment for children,” said Lisa Harnisch, Ex-
ecutive Director of the Marion & Polk Early 
Learning Hub. “By making critical links and 
connections between early learning and 
health, we have a big impact on the lives of 
children and families in our community.”

WVCH welcomes grant applications for up 
to $25k continuously. Applications for larg-
er projects and funding will open again in 
spring 2018. Details will be posted at wvch.
org.

Willamette Valley Community Health Grants Millions
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According to the IRS’s latest statistics, the 
top 10% of all filers, or those with adjusted 
gross incomes of $138,031 or above, bore over 
70% of the tax burden and the bottom 50% 
paid 2.8%. It would be hard for any new legis-
lation that means to lower the tax burden not 

to affect the so called rich. 
For now, the 70,000 plus 
page tax code is what we 
have to work with. 

Barring any tax legisla-
tion that takes effect this 
year, your best overall tax 
strategy in 2017 is much 
as it would be any year: 
to postpone receiving in-
come that will be highly 
taxed and to increase de-
ductions to offset current 

income. The less income you realize, the low-
er your bill. In that vein and since the holidays 
are a time to make a list, here are 17 smart 
year-end tax moves to consider. Why 17? It 
just worked out that way.

1. Harvest capital losses. Yes, there were 
losers in 2017. If you owned Macys or Un-
der Armour, a couple of popular stocks, both 
were down double digits through October. If 
you sell securities at a loss before 2018, you 
can use those losses to offset gains from other 
sales—including those from selling stock or 
other holdings you've owned for a year or less. 
Those would otherwise be taxed at the high 
rates for ordinary income. Losses that exceed 
your gains can offset up to $3,000 of ordi-
nary income, and you can deduct additional 
amounts in future tax years.

2. Harvest capital gains. Meanwhile, if you 
decide to take profits on securities you've 
owned for more than a year, the maximum 
tax rate on these long-term gains is 15%, or 

20% if you're in the top tax bracket for ordi-
nary income.

3. Max out on the 0% rate. Even better than 
the usual 15% or 20% tax rate on long-term 
gains, you can benefit from a 0% rate on long-
term capital gains that applies to income 
in the 10% and 15% tax brackets. If you suf-
fered a business loss this year or received less 
income than usual for another reason, there 
may be no tax pain on your long-term gain.

4. Buy dividend-paying stocks. Most divi-
dends are taxed at the same favorable tax 
rates as long-term capital gains. However, to 
qualify for this tax break, you must have held 
the stock for at least 61 days.

5. Watch out for "wash sale rule." Under 
this rule, you're prohibited from deducting a 
loss from a securities sale if you acquire sub-
stantially identical shares within 30 days. The 
easiest way to stay out of trouble is to wait at 
least 31 days to buy similar holdings.

6. Minimize the NII surtax. A 3.8% surtax 
applies to your net investment income (NII) 
or the amount by which your modified adjust-
ed gross income (MAGI) exceeds $200,000 
for single filers and $250,000 for joint filers, 
whichever is less. Keep those thresholds in 
mind as you consider ways to minimize your 
income for the year.

7. Give 'til it hurts. If you keep proper re-
cords, you generally can deduct charitable 
donations made as late as December 31, even 
if you use a credit card and aren't billed until 
next year. Special rules could limit this deduc-
tion.

8. Seek a Roth conversion. If you have funds 
in a traditional IRA, you could transfer the 
funds to a Roth IRA. You'll pay income tax on 
the amount you convert but future withdraw-
als are generally tax-free. So, you pay tax now 
to save later. Stretching out conversions over 

several years can reduce the tax bite.
9. Bulk up 401(k) contributions. By increas-

ing deferrals to a 401(k) plan, you reduce your 
taxable income. For 2017, you can defer up to 
$18,000, and $24,000 if you're 50 or older. 
Your contributions accumulate without cur-
rent tax.

10. Avoid RMD penalties. If you're over age 
70½, you usually must take required mini-
mum distributions (RMDs) from employer 
retirement plans and traditional IRAs each 
year. The penalty is 50% of the required 
amount if you miss the December 31 deadline. 
Keep in mind that your RMD is an aggregate 
of all accounts so you can take the total out of 
one account rather than each account. 

11. Donate stock to charity. You can deduct 
the fair market value of stock donated to char-
ity if you've owned it more than a year. That 
can be a good way to sidestep taxes on shares 
that have appreciated especially if you plan to 
give cash in the first place.

12. Sidestep the AMT. Certain types of "tax 
preferences" may increase what you owe un-
der the alternative minimum tax (AMT) cal-
culation. If it otherwise makes sense, try to 
postpone preferences to 2018.

13. Bunch medical expenses. Generally, you 
can deduct medical expenses only to the ex-
tent that they exceed 10% of your adjusted 
gross income (AGI). When possible, shift ex-
penses to the tax year you expect to clear the 
AGI hurdle.

14. Shift family income. If you transfer tax-
able investments to a child taxed at a lower 
rate, your family may pay less overall. How-
ever, investment income of more than $2,100 
received by a dependent child in 2017 may be 
taxed at your top tax rate.

15. Use installment sale method. You can 
normally defer tax on the sale of real estate if 

you take payments over two years or longer.
16. Pay next semester's tuition. If you quali-

fy, college tuition paid in 2017 may result in a 
tuition deduction or a higher education credit, 
depending on your situation; however, these 
tax breaks are phased out for high-income 
parents.

17. Get in the holiday spirit. Finally, you can 
give each family member up to $14,000 this 
holiday season without owing any gift tax. Us-
ing this annual exclusion also reduces the size 
of your taxable estate.

As financial planners, we come up with ideas 
and strategies. We don’t offer tax advice be-
cause our advice is to always ask your accoun-
tant about the deductions and strategies that 
are available to you. While some commenta-
tors might consider the above loop holes, they 
are just apart of the current tax code, mean-
ing they have the finger print of congress and 
most likely some lobbyists. Loop holes for 
some are strategies and deductions that are 
available to others.

Happy Holidays!
The purpose of this article is to inform our 

readers about financial planning/life issues. 
It is not intended, nor should it be used, as 
a substitute for specific legal, accounting, or 
financial advice. As advice in these disciplines 
may only be given in response to inquiries 
regarding specific situations from a trained 
professional. Ray Sagner is a Certified Finan-
cial Plannerô  professional with The Legacy 
Group, Ltd, a fee only Registered Investment 
Advisory Firm, in Salem. Ray can be contact-
ed at 503-581-6020, or by email at Ray@The-
LegacyGroup.com You may view the Compa-
ny’s web site at WWW.TheLegacyGroup.com 

Year-End Moves for Maximum Tax Benefit 

New, Independent Registered Investment Advisor Firm In Salem, 
Independent Wealth Advisors Offer A Combined 100+ Years Of Experience

 Capstone Wealth Advisors Senior Financial Advisors pictured are: Michael Coursey, 
Rob Norton, Ron Boucher, Ryan Skogstad (not pictured, Benny Won)

Capstone Wealth Advisors, LLC, recently 
announced its official transition to a Regis-
tered Investment Advisory (RIA) firm. As 
one of the largest fee-only RIAs in the Salem 
area, Capstone Wealth Advisors is an inde-
pendent practice providing both businesses 
and individual clients personalized advice 
and services in all areas of investment plan-
ning, including: retirement planning, invest-
ment tax strategies, estate planning, educa-
tion funding, risk management, investment 
asset allocation, and employee and executive 
benefits.

“Capstone Wealth Advisors chose to be-
come a Registered Investment Advisor firm 
to solidify the objective of serving clients,” 
says Senior Financial Advisor Ryan Skogs-
tad. “As such, our only loyalty is to our clients 
and their success. We feel this is what people 
are looking for in a financial advisor, and we 

are excited for the opportunity to provide it."
The principals of Capstone Wealth Advi-

sors—Rob Norton, Michael Coursey, Ryan 
Skogstad, Benny Won, and Ron Boucher—
are committed to designing financial plans 
that best meet the individual needs of each 
of their clients.

As a Registered Investment Advisor regu-
lated by the Securities and Exchange Com-
mission (SEC), Capstone Wealth Advisors 
are Fiduciaries and are legally bound to work 
in their client’s best interest.  As fee-only 
advisors, CWA cannot accept commissions 
from any investment related products or 
mutual fund companies. Their investment 
recommendations are based only on the spe-
cific goals, needs and risk tolerance of their 
individual clients.

Banks and other wirehouse models are 
held to a “suitability” standard, which means Capstone, continued on page 10
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Financing Available

12th Street Auto Sales
2313 12th Av. SE | (503) 779-2573

Corner of 12th and Hoyt

Right on the Corner
Right on the Price!

Calendar of Events
December 2017 

12/7/2017
Public Policy

12/8/2017 
Greeters Networking-

Hosted By: Salem Area Chamber
12/11/2017 

December Forum | 
Consumer Buying:  

How has the Industry Changed?
12/12/2017 

Tour of Italy - Info Session
12/15/2017

Greeters Networking- Hosted By: 
Marion-Polk Food Share

12/15/2017
Ribbon Cutting - Flying Bee 

Ranch
12/19/2017

Chamber Business Women
12/19/2017

Salem Young Pros -  
Third Tuesday

12/19/2017
Tour of Italy - Info Session

12/22/2017
Greeters Networking- No  
Greeters Happy Holidays

12/29/2017
Greeters Networking- No  
Greeters Happy New Year

Our Work Revolves 
Around Three Pathways
Advocacy – Communities depend 

on strong economies in order to thrive. 
As the positive voice for business with 
government, we have your back when 
it comes to making sure public policy 
issues have a positive impact on your 
business.

Involvement – By building relation-
ships and developing leadership skills 
in youth and adults, we ensure that we 
get highly-qualified individuals serv-
ing in the community, which creates a 
higher quality of life where business 
can thrive.

Visibility – All businesses rely on 
customers to keep their doors open. 
Attracting customers is one of the big-
gest challenges a business will face. 
We work to promote local businesses, 
keeping our community and economy 
strong.

There is a lot of activity going on in Salem 
and the valley in commercial real estate. I’m 
surprised when people come up to me ex-

pressing a desire to get in-
volved and possibly pur-
chase an office building or 
lot but are sure they won’t 
have the cash. While 
these can cost a chunk of 
change, there are ways to 
get around financing ev-
erything on your own.
Many people, when they 

invest in commercial real 
estate, think in terms of 
having to come up with 
all the money that's neces-
sary to buy the property on 
their own. But there's a dif-
ferent approach that's also 

being utilized, and it's being implemented by 
some of the most sophisticated commercial 
real estate investors in the world, as well as 
by smaller, more entrepreneurial investors, 
too.

This approach involves raising money from 
people or entities that have the money to in-
vest, but they may lack the detailed under-
standing of commercial real estate investing, 
and they're looking for someone who has 
that expertise to guide them.

Pension Fund Owners
Pension funds are a perfect example of this. 

They can have many millions of dollars that 
need to be invested, but the people in charge 
may have very limited knowledge of how 
to invest it. So, in this situation, the people 
who run the pension funds will partner with 
knowledgeable investors, who have solid ex-
perience at investing in commercial real es-
tate, and then these two entities will share in 
the profits.

So as an example, a pension fund might 
make $100,000,000 available to invest 
along with the partners that they have cho-

sen, then the partners will invest the money, 
and the two entities will then share in the 
profits, which can sometimes then be divid-
ed 50-50. The pension fund has the money, 
the partners have the expertise to maximize 
the returns, and then the two of them can of-
tentimes do very well together.

Private Investors
Now on a smaller scale, an entrepreneur 

can raise hundreds of thousands or millions 
of dollars from investors, find one or more 
great properties to invest the money in, and 
then the entrepreneur can share in the re-
turns, sometimes without ever putting any 
money of their own pocket into the invest-
ment. So, the entrepreneur can then receive 
a percentage of the ongoing net income from 
the investments, and/or receive a specific 
percentage of the profit when the properties 
are sold.

Typically, the investors putting up the mon-
ey for these kinds of entrepreneurial invest-
ments are generating good money from their 
own businesses, but they lack the expertise at 
investing in commercial real estate. Think of 
high-income earning local business people.

So, either way, if you're the person who's 
got the money to invest, connecting with 
someone who has commercial real estate ex-
pertise could be a great opportunity for both 
of you. While at the same time, if you're the 
one with the commercial real estate exper-
tise, finding the people to invest their money 
through you could be a great and profitable 
venture for you to pursue.

On a personal note, I’d like to welcome 
Kelsi Sands, who will be working with me as 
an executive assistant. She’s a lifelong Salem 
resident, recently graduating from Western 
Oregon University with a Bachelor of Sci-
ence, majoring in Business Administration. 

Alex Rhoten is the Principal Broker at Cold-
well Banker Commercial Mountain West 
Real Estate at 503-587-4777 or cbcre.com

Raising Capital For 
Commercial Real 
Estate Investments

ALEX RHOTEN
PRINCIPAL 
BROKER,  
COLDWELL 
BANKER 
COMMERCIAL 
MOUNTAIN 
WEST 
REAL ESTATE

Visitor Center 
and Adminis-
trative Offices 
Now Housed in 
Historic Capitol 
Center

As of Mon-
day, November 
6, Travel Salem 
has new head-
quarters. The Salem region’s destination mar-
keting organization has moved to the historic 
Capitol Center, located at 388 State Street in 
downtown Salem.

Both the Travel Salem Visitors Center and ad-
ministrative offices now occupy the first floor 
- approximately 4,800 square feet of space - of 
the Capitol Center. The relocation comes as a 
result of simply outgrowing its former space at 
181 High Street NE, where the organization was 
housed from late 2007 to October 2017. 

“We’re excited about this new space and the 
unique opportunities it will provide for Travel 
Salem to roll out the welcome mat for visitors 
coming to the region!” said Travel Salem CEO 
Angie Onyewuchi. “We were drawn to the pre-
mium location near one of Salem’s main en-
tranceways into the city and the proximity to the 
Salem Convention Center,” added Onyewuchi.

The 11-story Capitol Center has a rich and 
storied past. Built in 1927, it is the tallest pro-
fessional building in Salem at 151 feet high. It 
was originally known as the First National Bank 
Building and was financed by Salem entrepre-
neur and politician Thomas A. Livesley. The 
building was added to the National Register of 
Historic Places in 1986. 

“We were enamored with the space, with the 
stunning Roger Yost art gallery located on the 
second floor, the art deco accents and the in-
triguing round vault at the back. Our retrofit to 
the space seeks to embrace the historic beauty 
while at the same time adding some modern 
twists to freshen things up and create a destina-
tion spot. It will give visitors a taste for the one-
of-a-kind assets and heritage treasures awaiting 
their discovery in the region,” said Onyewuchi. 

 Travel Salem markets and promotes the Mid-
Willamette Valley as a premier, year-round 
destination for conventions, events and leisure 
travelers. The Visitors Center is open Monday 
through Friday from 9 a.m. to 5 p.m. and on 
Saturdays from 10 a.m. to 4 p.m. For more in-
formation, go to www.TravelSalem.com or call 
503-581-4325. 

Travel 
Salem 
Moves 
to New 
Location
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Whether yours is a “Miracle on 34th 
Street,” Santa-believing holiday or about 
your personal faith, it’s the season of believ-
ing. Professional coaches and inspirational 
speakers implore us to “believe in yourself.” 
A myriad of LinkedIn and Facebook posts 

tell us if we just “believe we 
can achieve.” These some-
times sugary sweet, sappy 
posts might lead us to the 
conclusion that if we can 
manufacture belief that 
achievement will follow.

Stuart Smalley (from Sat-
urday Night Live), started 
with Daily Inspirations; 
“I’m Good Enough, I’m 
Smart Enough and Dog-
gone it, people Like Me!” 

As the sketch went on, we saw that he didn’t 
really believe it and just saying it didn’t make 
it true. 

Could it be like that for 
our business?  In her book 
“Presence: Bring your Bold-
est Self to your Biggest 
Challenges,” author Amy 
Cuddy says that people are 
innately good at recognizing 
inauthenticity. If you don’t 
truly believe in your busi-
ness or product or yourself, 
you cannot achieve true suc-
cess. This is a problem if you 
are selling or pitching your 
product to qualified inves-
tors.

Here are a few thoughts to 
consider:

Do you believe in your product or service so 
much so that you would buy and use it your-
self?  Do you?  I was once told that you never 
should see a therapist who doesn’t have a 
therapist.

Are you confident in your facts and figures?  
Are your anecdotes and stories of success 
true?  Providing statistics that cannot be 
verified puts your reputation at risk

Can you speak about your business sponta-
neously and from your heart?  You should be 
concerned about your commitment to your 
business if you struggle to come up with en-
thusiasm or passion for your company.

Is your professional ethics, social respon-
sibility, treatment of staff and stakeholders 
and respect for the law a source of pride for 
you?  Are you comfortable with transpar-
ency?

Is your business working to improve by ad-
dressing its challenges and weaknesses and 
always asking the question:  How can we do 
better?  Do you even know where and how 
to improve?

No business is perfect. However, if you can 
answer “YES” to those questions, you really 

do believe. That is contagious. Others will 
soon believe too.

Mary Louise VanNatta, APR, CAE is CEO 
of VanNatta Public Relations. www.PRSa-
lem.com, @PRSalem.com

MARY LOUISE 
VANNATTA
TELLING YOUR 
STORY

The Season to Believe
investments made on behalf of the client 
must be “suitable” for the client when they 
are purchased. This does not necessarily take 
into consideration the costs or risks associ-
ated with some investments.

“Choosing the right investment advisor is 
an important decision,” says Skogstad. “You 
should choose a financial advisor whom you 
trust, who has a disciplined repeatable pro-
cess, and who is looking out for your best 
interests rather than the interest of a large 
corporation.”

Capstone Wealth Advisors (CWA), LLC, 

is an independent wealth advisory practice 
headquartered in Salem, Oregon. Own-
ers Rob Norton, CRPC®, Michael Coursey, 
Ryan Skogstad, Benny Won and Ron Bouch-
er have a combined 100+ years of experience 
and community commitment. CWA serves 
the best interests of their clients by provid-
ing uncompromised advice on retirement, 
estate and investment planning, business 
retirement plans and education funding. For 
more information, call 503-967-1980 or visit 
www.capstonewealthadvisors.com. 

Capstone, continued from page 8

No business is  
perfect. However, 
if you can answer 
“YES” to those 
questions, you  
really do believe.

DYNAMIC AND EFFICIENT 
OFFICE SPACE

As employers seek to define the workplace perks most likely to attract and retain 
employees, a recent Coldwell Banker Commercial A�liates survey found 

that the physical o�ce itself is more likely to keep sta� happy.

© 2017 Coldwell Banker Real Estate LLC, dba Coldwell Banker Commercial A�liates. All Rights Reserved. Coldwell Banker Commercial A�liates fully supports the principles of the 
Equal Opportunity Act. Each O�ce is Independently Owned and Operated. Coldwell Banker Commercial and the Coldwell Banker Commercial Logo are registered service marks 
owned by Coldwell Banker Real Estate LLC.

of U.S. adults believe that 
their o�ce could better 
utilize its physical space.

say improvements can 
be as simple as a 
better floorplan.

MENU

Rooftops, outdoor patios and gardens are in vogue: 

Ample parking is the most popular amenity:
of U.S. workers report that having enough parking 
would be helpful to have within the workplace

WORKERS WANT CONVENIENCE – 
AND A SOCIAL SCENE – AT THE OFFICE

More lunchtime options at the workplace: 
of respondents want to have a food court, 
cafeteria or restaurant onsite

of U.S. adults would like to have 
outdoor lounging space available

Nearly 8 in 10 U.S. adults 
report they would feel 
more comfortable with an 
open floorplan if private 
spaces were available.

U.S. WORKERS DEMAND PRIVATE 
WORKSPACE WITHIN THE OPEN OFFICE

This is especially popular 
among the newest 
generation of workers. 
Nearly 9 in 10 Younger 
Millennials would be 
comfortable working in an 
open floorplan if private 
spaces were available.
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By Beth Casper 
Special to the Salem Business Journal
Allied Video Productions’ focus on power 

makes sense. The business needs a lot of it to 
make high-quality programs, commercials 
and events for its clients.

But let’s be clear: Allied Video is not an en-
ergy hog.

The 30-year-old company gets more than 
85 percent of its power from the sun, has 
switched to the highest-efficiency lighting 
and renovated an old building to be as en-
ergy efficient as possible.

It’s no wonder the Salem business has been 
EarthWISE certified since 2011 and won 
the Sustainable Small Business of the Year 
Green Award in 2012.

“We are all about incrementally lowering 
our power consumption,” said Scott Hoss-
ner, Allied Video Productions co-owner and 
senior producer.

The 10,000-square-foot production ware-
house and the attached studio used to have 
banks of fluorescent lights. 

“They didn’t take a ton of power but they 
are hard to recycle and the ballasts are con-
stantly failing,” Hossner said. “We removed 
all the ballasts and replaced the tubes with 
LED tubes. Now our warehouse and studio 

are lit exclusively with LEDs.”
In the hallway lined with artwork, incan-

descents are being replaced with LEDs.
“There is now a good LED 

technology for lighting art-
work,” Hossner said. “But 
because the LED bulb is 
$30, we are replacing the 
incandescents when they 
burn out—otherwise it is 
wasteful.”

The LEDs help in another 
way: Any time a fluorescent 
bulb burned out, Hossner 
had to rent a lift to reach 
the lightbulb. Now, he 
won’t need to for about 15 
years.

In that time, the solar panels that cover the 
warehouse roof may meet Hossner’s long-
term goal.  “Our goal would be to get 100 per-
cent of our power from solar panels,” he said.

The energy-efficient renovations of the 
45-year-old building on Front Street in 2010 
will help meet Hossner’s goal.

The building was retrofitted with thick in-
sulation and the windows were replaced with 
energy-saving ones. The studio space is on a 
separate heating and cooling system because 

the space is empty about two-thirds of the 
time and traditional studio lighting is not en-
ergy efficient. 

“Halogen stage lighting 
is inefficient and very hot,” 
Hossner said. “So we’ve 
replaced as many fixtures 
as possible with more en-
ergy efficient technology; 
nonetheless, the heat from 
the lights requires more air 
conditioning.”

The heating and cooling 
system itself is energy ef-
ficient because it uses out-
side air to regulate inside 
air temperatures.

Of course, video produc-
tion involves thousands of hours of comput-
er time—all of the editing and sound systems 
are computer-based. The company replaced 
the power-hungry CRT monitors with LCD 
and LED flat panel display monitors.

It’s not just in the energy field that Allied 
Video Productions has made great environ-
mental strides.

The10 employees have worked to eliminate 
paper from their operations. Allied Video is 
switching to electronic invoices for clients 

who will accept them and employees have 
begun to bring iPads loaded with instruc-
tions and duties to events.

Allied Video still collects and recycles CDs 
and DVDs but as that technology becomes 
obsolete, the waste stream it created will 
vanish also.

“Now 90 percent of our clients get their 
videos electronically,” Hossner said.

In addition to CDs and DVDs, film plastics, 
rigid block Styrofoam and non-rechargeable 
batteries are collected for recycling. Broken 
and obsolete electronics are taken to the 
Marion County transfer station and used 
printer cartridges are returned to the manu-
facturer for reuse. 

With these kinds of waste reduction and re-
cycling efforts, Allied Video’s 30-gallon gar-
bage container is rarely full each week. 

“All of our efforts have not only paid off in 
cost savings, but they also set the tone for a 
long-term commitment to environmental re-
sponsibility in the future,” Hossner said.

To learn more about Allied Video go to: 
www.alliedvideo.com.  For more informa-
tion about the EarthWISE program, visit 
www.mcEarthWISE.net or call Alan Pen-
nington at 503-365-3188.

Allied Video Wastes Less, Films More

VanNatta Public Relations (VPR) brought 
three trophies back to Salem from the 2017 
Oregon Public Relations Society of America’s 
Spotlight Awards. The yearly event recogniz-
es public relations excellence for practitio-
ners and their clients.

The Salem Fire Foundation’s (SFF) “Sa-
lem Fire Foundation CPR/AED Training 
Program for Students” took the top award 
for Public Service Campaigns. In 2017 the 
Foundation and the Salem Fire Department 
taught over 2,626 Salem/Keizer eighth-
grade students CPR/AED. They then went 
home and trained 2,187 family members.

VPR accepted two Awards of Merit. One in 
the Public Service Announcements category 
for the Salem Fire Foundation video:  Whose 
Life Will You Save Today?  Produced and 
filmed by Allied Video Productions, this high-
quality video has been the visual cornerstone 
of the SFF promotion. The second was for 
an Event or Observance, for the Salem Po-
lice Foundation’s “2017 Breakfast with the 
Chief.” It received the Award of Merit for its 
innovative way of creating positive, public 
interaction with Salem’s police force.

Mary Louise VanNatta, CEO of VPR was 
recognized at the event for passing the PR-
SA’s accreditation in public relation’s (APR) 

which included a peer review and national 
exam and earning her APR designation this 
year.

VPR President Harvey Gail was pleased his 
colleagues recognized the work the firm does 
for nonprofits. “It is greatly satisfying to be 
able to assist organizations like Salem Fire 
and Police Foundations save lives,” he said.

The entries for the statewide awards were 
judged by PRSA members in Maryland. The 
Spotlight Awards event was held at the Wil-
lamette Valley Country Club Oct. 20.

Celebrating their 50th anniversary this 
year, VPR is an award-winning public rela-
tions and event planning company located in 
Salem, Oregon. They have been recognized 
in Oregon Business Magazine’s Powerbook 
and as an OSU College of Business Austin 
Family Business of the Year. www.PRSalem.
com, @PRSalem.

About PRSA Oregon:  PRSA Oregon 
Chapter serves approximately 300 pub-
lic relations professionals in the state. 
The Spotlight Awards is their annual and 
long-running awards competition for public 
relations campaigns in Oregon. About 200 
people attended the awards banquet held at 
Willamette Valley Country Club in Canby.

VanNatta Public Relations 
Wins Spotlight Award

Capitol Chevrolet reached its destination 
with its "Making Strides Against Breast 
Cancer" event.  The company raised $5,000 
from Capitol Auto employee donations and 
from special test drives during the campaign.  
Staff wore "Treasure the Chests!" t-shirts and 
jeans as a fundraising activity.   Marketing 
Director, Carrie Casebeer inspired employ-
ees with her own story of losing a friend to 
breast cancer.  On Nov. 10, American Cancer 
Society leaders  visited Capitol Auto Group to 
accept the donation.

Chevrolet and its dealers partner yearly 
with the American Cancer Society® to make 
strides against breast cancer. Through the 
partnership, Chevrolet has contributed $7.8 
million to the American Cancer Society® 
benefiting breast cancer screening, patient 
care and research.

Photo Caption: Capitol Auto Group/Capi-
tol Chevrolet and American Cancer Society. 

Holding Check: (L to R)  Neah Jackson, 
Matt Casebeer, Bob Myers and Curtis Thom-
as

Capitol Chevrolet Raises $5k 
for American Cancer Society

Spotlight and Merit Awards Given for Work 
with Salem Fire and Police Foundations

John McCoun joined Dale’s Remodeling in 
July of this year as an interior/exterior car-
penter. He’s worked in the industry for more 
than 15 years building almost every type of 
house from single- to double-wall construc-
tion. Thus far, John has lent his expertise to 
several multi-phase whole house remodels 
throughout the Salem-Keizer area.

“My background in framing lends nicely 
to this position because it allows me to eas-

ily understand what’s behind the walls and 
what the potential may be for a kitchen or 
bathroom remodel,” says John.  

John prides himself on his enthusiastic and 
morally-driven work ethic, and in his free 
time he enjoys riding his quads and spending 
time with his kids. He is also certified in lead 
paint removal and forklift operation.

For more information on Dale’s Remodel-
ing, visit www.dalesremodeling.com.

Dale’s Remodeling Adds New 
Team Member: John McCoun, 
Interior/Exterior Carpenter
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HARVEY GAIL
SPIRE
MANAGEMENT

It’s the end of the year and time to contrib-
ute to your political action committee (or 
PAC) is running out for 2017. If you are in 
a trade association or nonprofit you’ve prob-
ably receive frantic emails from your state 
or national office that start like, “Call your 

congressional representa-
tive before your benefits 
are taken away! or, “We 
must stop the legislature 
from passing HB 0000!” 
Desperate leaders of your 
PAC hound you for your 
yearly donation so they 
can “support your advo-
cates on the hill.” Are you 
guilty of just hitting the 
“delete” key?

Let’s back up a bit. First, 
a PAC is a group that 

pools money to give to candidates or political 
causes. They can be formed by individuals, 
unions, corporations, clubs or most com-
monly, by associations. PAC funds are used 
to elect or defeat political candidates/par-
ties or to support/oppose ballot measures. 
There are extremely specific rules on PAC’s 
and how they report the sources and uses 
of their contributions (see the Secretary of 
State website).

I deal mostly with PACs related to trade 
associations. PAC committee leaders are vol-

unteer association members who are tasked 
with raising enough money to make mean-
ingful contribution to candidates or to sup-
port or oppose legislation that could change 
the nature of your industry. PACs can be 
based in Oregon or at the national trade as-
sociation’s headquarters.

In a recent report “Member Engagement 
Study: Aligning Organization Strategy with 
What Matters Most to Members,” (Edge Re-
search, Abila, 2016), they found that asso-
ciation leaders think that 38% of the reason 
people joined an organization was for advo-
cacy (after conferences and networking), but 
their research shows that advocacy didn’t 
event hit the top reasons new members join. 
They wanted job opportunities, socializing 
and certification education. In fact, on a list 
of 23 common association benefits advocacy 
ranked 11th as one of the lesser important 
reasons to participate and endorsing candi-
dates was dead last. 

Should it be that way?  After running with 
the political crowd, members do not un-
derstand how devastating certain pieces of 
legislation could have been to their careers. 
Overreaching regulations, increased fees and 
taxes and professional “scope of work rules” 
can have a dramatic impact - most of it bad 
for the private sector. It is only the strategic 
presence of the organization’s lobbyist and 
the influence afforded by PACs that saved 

your bacon.
At the end of the day, your career is pro-

tected by members who are contributing 
to PACs, by volunteers who are working in 
the political arena and by your lobbyist who 
provides information to legislators and who 
makes recommendations on where PAC 
money should be spent. 

While your organization struggles to put 
on quality events and meetings, (and that’s 
important) behind the scenes, the real differ-
ence is made in the marble palace in Salem, 
in the congressional halls or even at your City 
council.

Remember, in Oregon, contributions to a 
PAC, are eligible for a tax credit (not a de-
duction, an actual credit). Keep records of 
your donations and ask your accountant for 
assistance in getting this credit. You can’t use 
this tax credit for any other reason, so it’s a 
good idea to take advantage of it each year if 
you are eligible. 

Determine that this year you won’t be a free 
rider. Don’t ignore those pleas for participa-
tion or solicitation for a few dollars toward 
the cause. If you are going to give to any 
group, it might as well be to one that is work-
ing to advocate for your industry.

Harvey Gail is president of Spire Manage-
ment a nonprofit consulting and association 
management firm. www.SpireManagement.
com  @HarvGail

Your Association’s Political Action 
Efforts: Are You A Freerider?

Travel Salem is hosting this casual social event 
to encourage relationship building and collabo-
ration. This is a great way to get to know Travel 
Salem staff and learn about upcoming projects. 

Bring an extra 
business card for 
a chance to win a 
door prize.

Promote Your 
Business: This is 
your opportunity 
to promote your 
business, events and services! Please bring your 
business cards and brochures to share.

Thursday, December 14, 2017
4-6 pm | Hors d' oeuvres courtesy of Travel 

Salem and No Host Bar at Bari Restaurant Bari 
Restaurant ~ Sa-
lem, Oregon ~ 
www.barirestau-
rantandbar.com

136 High St. 
SE, Salem, OR 
97301 | 503-991-
5386

Barside Brief-
ings will be held 
several times 
a year  as a social networking opportunity  for 
members and staff from Travel Salem. We hope 
you will join us!

Barside 
Briefings

503. the Salem Chamber’s Magazine
In case you missed it, the Salem Area 

Chamber of Commerce launched a new 
quarterly publication called 503. the 
Salem Chamber’s Magazine. The maga-
zine sets the tone for conversations on 
economic prosperity in Salem and the 
surrounding areas as an influential tool 
that promotes Salem Chamber member 
businesses in the Mid-Willamette Val-
ley. Please stop by the Chamber to grab 
a copy of the first edition. 

The official publication of the Salem 
Chamber of Commerce is produced by 
Mount Angel Publishing.

The company also publishes The En-
terprise for SEDCOR and several com-
munity newspapers including, Our Town 
in Silverton / Mt.Angel, Our Town in 
Stayton / Sublimity,  the Canyon Shop-
per, the Mt. Angel Shopper and the San-
tiam Shopper. Mt. Angel Publishing is 
proud to be a new member of the Salem 
Chamber since joining in 2017.

Paula Mabry, Publisher and CEO of Mt. 
Angel Publishing said "One of the goals 
of the Salem Chamber is to focus atten-

tion on community minded businesses 
and decision makers. That fits perfectly 
with Mt. Angel Publishing's mission. We 
build community. The Quarterly 503 will 
make positive impact on readers and ad-
vertisers and serve the chamber region as 
well. We are honored to be a part of the 
Salem Area Chamber's team." If you are 
interested in placing an advertisement in 
the spring edition (set to print at the end 
of January), please email Jerry Stevens 
with Mt. Angel Publishing (j.stevens@
mtangelpub.com) for more information 
by December 15! 

Forum Speaker Series
The Forum Speaker Series continues 

December 11 with guest speaker, Tim 
Boyle, CEO and President of Columbia 
Sportswear. He will be speaking about 
the changing retail industry in an age of 
online advertising and Amazon. Other 
dates include January 8, February 12, 
March 12, April 9 and May 14. Register 
for the events on the Chamber website.

saif Agri-Business Banquet
At the Salem Area Chamber of Com-

merce, we are dedicated to promoting a 

strong economy and job growth. Nearly 
12 percent of all jobs in Oregon are con-
nected to farming and ranching. On Jan-
uary 19, 2018, the Chamber will host the 
saif Agri-Business Banquet, presented 
by KeyBank, to celebrate the agricultural 
community and its impact on the mid-
Willamette Valley. Reserve your seat for 
$59 or table for $590 at saifagribusiness.
com. 

First Citizen Awards Banquet
Mark your calendar for March 2, 2018, 

the First Citizen Awards Banquet. Since 
1950 the Salem Chamber has honored 
those in the community who exemplify 
servant leadership. The banquet rec-
ognizes individuals in the categories of 
Outstanding Young Professional, Distin-
guished Service Award and First Citizen. 
These men and women do remarkable 
things to make our community a better 
place and are examples of what happens 
when ordinary people act. Nominations 
are open. Submit a nomination: salem-
chamber.org/events/first-citizen/

Salem Chamber News
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The Equitable Center
Downtown’s Premier Office Address

Leasing Information: EquitableCenter.com 
530 Center Street NE Downtown Salem

503-399-1191

Happy Holidays from the McVay’s
As we head into the holidays it always is a 

great time to reflect on what’s important in 
life. Looking back for us means a lot of life 
experiences that have lead us to where we 
are today. We love people and the excite-
ment that each new day brings. That’s why 
real estate has absolutely been the best fit for 
both of us as our ca-
reer and our passion.

Our story’s a good 
one. Brian and I met 
in 1993 and were mar-
ried a short time later 
in 2002 when we de-
cided we did want 
a child and to settle 
down. We did have a 
darling daughter who 
is the apple of our 
eye but I’m not quite 
sure about the settling 
down part. We love to 
be on the go. 

We met when I was 
the Southern Oregon 
Sales Manager for 
Trader Publishing 
(Auto, Truck, Cycle, 
RV, Boat Trader) and 
Brian worked head-
ing up the parts de-
partment at a local 
multi line power sport 
dealer. We went out 
on a date and it was 
all over from there. Our love for the outdoors 
and adventure has always kept us going. Bri-
an is an enthusiastic outdoors man and loves 
anything with a motor. He probably thought 
it was pretty cool that I drove a GMC 4x4 and 
had a 250R quad when we met too. Brian 
was raised at Triangle Lake then moved and 
graduated from Philomath High School. A 
big transition for him from a 10-person class 
room to 100. Then continued onto Linn Ben-
ton Community College. Not me though I was 
born and raised in Keizer and that’s where 
we call home today. It has helped broaden 
my horizons and with real estate it allows us 
to cover the entire Willamette Valley. From 
Corvallis to Scio to Stayton to Woodburn 
there is no town we don’t know and appreci-
ate. Being busy in real estate has taken allot 
of our play time away but the flexibility is one 
of the reasons this career is amazing. We do 
still find that its super important to relate to 
people as well as our community. 

That’s probably why we try to be involved. 
We are long time Elks members – My dad & 
mom, LaMoyne & Judie Mapes and I made it 
clear if you were going to date me, you must 
join the Elks. We’ve made a proactive deci-
sion to try to help the children of the com-
munity as much as we can. Whether it be 
helping with Booster programs, volunteer-

ing time or making donations. We are also 
members of the Keizer Chamber, Salem As-
sociation of Realtors where we hold the Real-
tor designation, National Association of Re-
altors, Willamette Valley Multiple Listing, & 
RMLS. Brian is also a GRI (Graduate of Real-
tor Institute) designated and I am an Energy 
Trust Certified Principal Broker. Our past 

customer service, sales and management has 
absolutely helped shaped the Realtors we are 
today. We believe in continued training, edu-
cation and knowing this market.

We have called Coldwell Banker Mountain 
West home for all these years. We believe in 
their marketing strategies that include our 
Free Home Care Service for all our Buyers 
and Sellers. They are ahead of the pack when 
it comes to thinking outside the box. That’s 
what we try to do in real estate too, no one 
person is the same as another, no one house 
is the same, no one situation is the same. 
Diversity is key, and we always try to adapt 
and relate to each real estate transaction as 
it is. Always putting our Clients interest first. 
Making sure that our marketing plan fits the 
needs of your specific listing and that each 
buyer gets all the listings that hit the market 
first. 

From our family to yours, please take time 
to enjoy this holiday season. And when you 
are ready, call, text or email us with all your 
real estate needs. We love what we do and 
are here to help.

Brian & April McVay - Brokers
Coldwell Banker Mountain West Inc. 
503-510-6827
mcvaythree@gmail.com

Brian & April McVay, Brokers Coldwell 
Banker Mt. West Real Estate, Inc.

Executive Profile
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STEPHEN G. TANDY
BROKER/SENIOR VP
503-566-5519

Homes on acreage,
custom homes,

unique and
unusual homes,

farms & ranches!
Upper end homes!

SPECIALIZING IN 

I handle all my own listings!
standy@cboregon.com

We also have 3 convenient out of town locations: 
Canby, Lake Oswego and Corvallis

• Premium business cards
• Brochures & flyers
• Color/b&w copies
• High quality posters
• Pamphlets & booklets
• Construction drawings
• Fine art reproduction
• Letterhead & envelopes
• Large format scanning
• Mounting & laminating
• Binding & finishing
• Vinyl banners
• Delivery available

SALEM PRINTING
& BLUEPRINT, INC.

475 Ferry Street SE, Salem OR 97301 • (503) 363-6097
2195 Fairgrounds Rd NE, Salem OR 97301 • (503) 362-8600

www.salemblue.com

INNOVATIVE PRINTING
SOLUTIONS SINCE 1946

Tandy Clause is
Making A List

Checking it Twice
Making Sure You

List with Me
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Cherish Those Special
Moments You Had All Year Long!

Mon-Fri, 10am-7pm, Sat 10am-5pm, 216 Commercial Street NE, Downtown Salem

503 364-8707 wilsonjewelers.com
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Luxury Home
Mountain West

real estate, inc.

Some individual photos are copyrighted by Willamette Valley Multiple Listing Service and its members, and are used with permission.

235 Union Street NE, Salem, OR 97301
503.364.9596   |   ColdwellBanker@cboregon.com

Like us on Facebook:
Facebook.com/cbMountainWest

OPEN 7 DAYS A WEEK
Monday-Friday 8:00 a.m. - 6:00 p.m.   |   Saturday & Sunday 9:00 a.m. - 5:00 p.m.

December 2017

RICK MAURMANN 
503.316.6330

Brightview Estate. Built in 1849 with 4394 sf,  
6 bedrooms, 4 baths, on 1.13 acres. Elegance, 
excellent craftsmanship, all in the heart of 
downtown Salem. Appointment only. (719210)

$799,000 SE Salem

STEPHEN G. TANDY PC
503.580.1483

4.13 incredible acres. Blt ‘88, remodeled ‘08 in/’09  
out. Views of Cascades, S. Salem hills, city of Salem,  
& Willamette River. 9431 sf, 6 bd, office & media  
rm, 5.5 ba. 4+ car gar & sep shop. Indoor pool. (713686)

$1,999,900 NW Salem

DAVID CALE
503.361.7212

Beautiful custom home. 4 bedrooms, 3 baths, 
4500 sf, built in 2001. Main floor living with  
possible dual living in daylight basement. Great 
views! (709509)

$577,000 Albany

CONNIE BRESEE
503.932.5175

Creekside home on #12. Light & bright with 
high ceilings in the great room. Bonus room  
& office upstairs. Oversized lot. Gorgeous  
landscaping & curb appeal! (719930)

$514,900 SE Salem

STEPHEN G. TANDY PC
503.580.1483

Willamette River frontage. 3100+ sf home built  
in 1930’s restored in 1960 & 2000’s. 5 bd, 3 ba. 
1000+ sf guest home with 1 bd, 1 ba. Two 2-car  
garages. Outdoor entertainment area. (718624)

$749,900 NE Salem

STEPHEN G. TANDY PC
503.580.1483

2.93 usable acres. 3584 sf cstm home w/4 bd  
(2 masters), 3.5 ba. Barn, stable w/4 stalls, 
shop, pool house, inground pool, gated entry, at 
end of cul-de-sac, great well, pasture. (721621)

$795,000 SE Salem

STEPHEN G. TANDY PC
503.580.1483

2.39 acres. 300+ degree views. Rolling hills 
with magnificent views of Salem & mountains. 
3618 sf, 4 bd (master on main), 2.5 ba. Daylight 
lower floor w/rec rm & lots of storage. (720809)

$649,900 SE Salem

STEPHEN G. TANDY PC
503.580.1483

Views & elegance. Cstm 4260 sf, 5 bd, 3 full ba,  
huge gourmet kitchen, open style living on 1-level.  
Second level consists of gigantic 1144 sf open rm,  
lots of wood & granite. 4+ car gar w/RV prkg. (722490)

$795,000 NW Salem

STEPHEN G. TANDY PC
503.580.1483

5.86 acres, usable property. 180+ degree views.  
3536 sf of 1-level living, 4 bd, 2.5 ba, 6 car gar. 
Add’l 4000 sf lower level w/apx 1000 sf woodshop  
or rec area + 3000 sf of shop/garage. (722164)

$749,500 Dallas

STEPHEN G. TANDY PC
503.580.1483

5 acres, usable acreage. Views of Cascades &  
farmland. 1-level, updated 2740 sf, 3 bd, 3 full ba.  
14x14 gar/shop. 48x64 shop. 1500 sf of outdoor  
living incl Trex deck & paver patio. Solar Sys. (722111)

$719,900 Dallas

BRIAN SMITH
503.361.7151

At the Meridian! Executive luxury downtown condo  
w/3rd floor views! Cstm designed 2 bd, 2 ba unit.  
Open concept great rm w/wood floors & gourmet  
kit. Near Willamette Univ & Salem Hospital. (723422)

$509,900 SE Salem

HOPE ROGERS
503.551.5287

Stunning custom built home ‘04. Dream kitchen,  
theater rm, spacious mstr w/Jacuzzi tub & 7 head  
tile shower. 3 bd, 3.5 ba, 3000 sf. 3.12 acres, 4-bay  
outbldg w/1 fin bay w/lights, power & water. (723845)

$799,900 SE Salem

SAM LABBE
503-361-7408

Impressive home in Brush College Estates 
with media room, wet bar, 2 master suites, gas  
fireplace, chef’s kitchen & much more. (725599)

$549,000 NW Salem

STEPHEN G. TANDY PC
503.580.1483

Chinook Est, breathtaking 180o+ views. 3.28 acres. 
2038 cstm sf. 3 bd (master on main), 2.5 ba, 
open style kitchen, family/living rm, & office. 
Shop/RV gar Full Aquaponics Sys. (725999)

$649,500 S Salem

LAURIE ANN ROGERS
503-551-5258

Gorgeous serene acreage! Pvt rod iron gated entrance!  
1-lvl, 4 bd, 3 ba, hdwd flrs, granite counters, dbl  
ovens, 3 brick frplcs, great rm off kitchen, huge dining, 
big family rm! Pond, Creek, 2-stall barn, shop (725586)

$675,000 SE SALEM

ILYA MAKARENKO
503-409-3738

Beautiful West Salem home. Timeless style, 
excellent craftsmanship & beautiful views. 
Gourmet kitchen. Many upgrades throughout. 
Built by Comfort Homes LLC in 2006. (724580)

$749,900 NW Salem

STEPHEN G. TANDY PC
503.580.1483

4.18 acres, wooded, secluded, cul-de-sac, 
stunning lodge style cstm hom in Riverview Est 
locked gate comm. 2981 SF, 4 bd, 4 ba, lg rec 
rm, lg windows, lg decks, immaculate. (725450)

$749,900 S Salem

DAVID CALE
503.361.7212

Exquisite custom home! One of the most 
amazing estates in the Valley! Close to both  
Albany & Corvallis. This home has everything 
you could want both inside & out! (701775)

$2,240,000 Albany

CONNIE BRESEE
503.932.5175

Beautiful home with views! Quiet living space in 
this luxurious home in gated community. High 
end sleek finishes accentuate this open flowing 
floor plan with walls of windows! (725219)

$849,000 SE Salem

JAKE LUCEY
503.999.6578

4986 sf, 5 bedrooms, 3.5 baths, 20 acres.  
Reclaimed hardwood floors, irrigated pasture, 
large shop. (723670)

$874,900 Canby

SAM LABBE
503.851.4831

Great view of coast range. Beautiful custom 
style home in the West Hills. Laminate floors, 
granite counters, tiled baths, large bonus room 
with wet bar. (717807)

$550,000 NW Salem
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Luxury Home
Mountain West

real estate, inc.

Some individual photos are copyrighted by Willamette Valley Multiple Listing Service and its members, and are used with permission.

235 Union Street NE, Salem, OR 97301
503.364.9596   |   ColdwellBanker@cboregon.com

Like us on Facebook:
Facebook.com/cbMountainWest

OPEN 7 DAYS A WEEK
Monday-Friday 8:00 a.m. - 6:00 p.m.   |   Saturday & Sunday 9:00 a.m. - 5:00 p.m.

December 2017

RICK MAURMANN 
503.316.6330

Brightview Estate. Built in 1849 with 4394 sf,  
6 bedrooms, 4 baths, on 1.13 acres. Elegance, 
excellent craftsmanship, all in the heart of 
downtown Salem. Appointment only. (719210)

$799,000 SE Salem

STEPHEN G. TANDY PC
503.580.1483

4.13 incredible acres. Blt ‘88, remodeled ‘08 in/’09  
out. Views of Cascades, S. Salem hills, city of Salem,  
& Willamette River. 9431 sf, 6 bd, office & media  
rm, 5.5 ba. 4+ car gar & sep shop. Indoor pool. (713686)

$1,999,900 NW Salem

DAVID CALE
503.361.7212

Beautiful custom home. 4 bedrooms, 3 baths, 
4500 sf, built in 2001. Main floor living with  
possible dual living in daylight basement. Great 
views! (709509)

$577,000 Albany

CONNIE BRESEE
503.932.5175

Creekside home on #12. Light & bright with 
high ceilings in the great room. Bonus room  
& office upstairs. Oversized lot. Gorgeous  
landscaping & curb appeal! (719930)

$514,900 SE Salem

STEPHEN G. TANDY PC
503.580.1483

Willamette River frontage. 3100+ sf home built  
in 1930’s restored in 1960 & 2000’s. 5 bd, 3 ba. 
1000+ sf guest home with 1 bd, 1 ba. Two 2-car  
garages. Outdoor entertainment area. (718624)

$749,900 NE Salem

STEPHEN G. TANDY PC
503.580.1483

2.93 usable acres. 3584 sf cstm home w/4 bd  
(2 masters), 3.5 ba. Barn, stable w/4 stalls, 
shop, pool house, inground pool, gated entry, at 
end of cul-de-sac, great well, pasture. (721621)

$795,000 SE Salem

STEPHEN G. TANDY PC
503.580.1483

2.39 acres. 300+ degree views. Rolling hills 
with magnificent views of Salem & mountains. 
3618 sf, 4 bd (master on main), 2.5 ba. Daylight 
lower floor w/rec rm & lots of storage. (720809)

$649,900 SE Salem

STEPHEN G. TANDY PC
503.580.1483

Views & elegance. Cstm 4260 sf, 5 bd, 3 full ba,  
huge gourmet kitchen, open style living on 1-level.  
Second level consists of gigantic 1144 sf open rm,  
lots of wood & granite. 4+ car gar w/RV prkg. (722490)

$795,000 NW Salem

STEPHEN G. TANDY PC
503.580.1483

5.86 acres, usable property. 180+ degree views.  
3536 sf of 1-level living, 4 bd, 2.5 ba, 6 car gar. 
Add’l 4000 sf lower level w/apx 1000 sf woodshop  
or rec area + 3000 sf of shop/garage. (722164)

$749,500 Dallas

STEPHEN G. TANDY PC
503.580.1483

5 acres, usable acreage. Views of Cascades &  
farmland. 1-level, updated 2740 sf, 3 bd, 3 full ba.  
14x14 gar/shop. 48x64 shop. 1500 sf of outdoor  
living incl Trex deck & paver patio. Solar Sys. (722111)

$719,900 Dallas

BRIAN SMITH
503.361.7151

At the Meridian! Executive luxury downtown condo  
w/3rd floor views! Cstm designed 2 bd, 2 ba unit.  
Open concept great rm w/wood floors & gourmet  
kit. Near Willamette Univ & Salem Hospital. (723422)

$509,900 SE Salem

HOPE ROGERS
503.551.5287

Stunning custom built home ‘04. Dream kitchen,  
theater rm, spacious mstr w/Jacuzzi tub & 7 head  
tile shower. 3 bd, 3.5 ba, 3000 sf. 3.12 acres, 4-bay  
outbldg w/1 fin bay w/lights, power & water. (723845)

$799,900 SE Salem

SAM LABBE
503-361-7408

Impressive home in Brush College Estates 
with media room, wet bar, 2 master suites, gas  
fireplace, chef’s kitchen & much more. (725599)

$549,000 NW Salem

STEPHEN G. TANDY PC
503.580.1483

Chinook Est, breathtaking 180o+ views. 3.28 acres. 
2038 cstm sf. 3 bd (master on main), 2.5 ba, 
open style kitchen, family/living rm, & office. 
Shop/RV gar Full Aquaponics Sys. (725999)

$649,500 S Salem

LAURIE ANN ROGERS
503-551-5258

Gorgeous serene acreage! Pvt rod iron gated entrance!  
1-lvl, 4 bd, 3 ba, hdwd flrs, granite counters, dbl  
ovens, 3 brick frplcs, great rm off kitchen, huge dining, 
big family rm! Pond, Creek, 2-stall barn, shop (725586)

$675,000 SE SALEM

ILYA MAKARENKO
503-409-3738

Beautiful West Salem home. Timeless style, 
excellent craftsmanship & beautiful views. 
Gourmet kitchen. Many upgrades throughout. 
Built by Comfort Homes LLC in 2006. (724580)

$749,900 NW Salem

STEPHEN G. TANDY PC
503.580.1483

4.18 acres, wooded, secluded, cul-de-sac, 
stunning lodge style cstm hom in Riverview Est 
locked gate comm. 2981 SF, 4 bd, 4 ba, lg rec 
rm, lg windows, lg decks, immaculate. (725450)

$749,900 S Salem

DAVID CALE
503.361.7212

Exquisite custom home! One of the most 
amazing estates in the Valley! Close to both  
Albany & Corvallis. This home has everything 
you could want both inside & out! (701775)

$2,240,000 Albany

CONNIE BRESEE
503.932.5175

Beautiful home with views! Quiet living space in 
this luxurious home in gated community. High 
end sleek finishes accentuate this open flowing 
floor plan with walls of windows! (725219)

$849,000 SE Salem

JAKE LUCEY
503.999.6578

4986 sf, 5 bedrooms, 3.5 baths, 20 acres.  
Reclaimed hardwood floors, irrigated pasture, 
large shop. (723670)

$874,900 Canby

SAM LABBE
503.851.4831

Great view of coast range. Beautiful custom 
style home in the West Hills. Laminate floors, 
granite counters, tiled baths, large bonus room 
with wet bar. (717807)

$550,000 NW Salem
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MOUNTAIN WEST REAL ESTATE
Coldwell Banker Commercial and the Coldwell Banker Commercial Logo are registered service marks licensed to Coldwell Banker Real Estate LLC. Each Office is Independently Owned and Operated.

CBCRE.comcommercial to the core

When it comes to commercial real estate, nothing is given. The 
day goes to whoever works harder—goes the extra mile—rolls 
up their sleeves and does whatever it takes to close the deal.

ALEX RHOTEN
Principal Broker

Dave Haining Ruth DanaGary Weston

Janna Medina

Shadya Jones

Sharon Woods

Sarah Crawford

ALEX RHOTEN Principal Broker       (503) 587-4777   arhoten@cbcre.com

Reuben Worster James Bowen

Dick Duncan Jared Stasch

Shelley George Pamela Rushing

Not Pictured

Jordan Samiee 
Chauni Gray 
James Gray

RICHDUNCANCONSTRUCTION.COM  | 503-390-4999

CALL TODAY TO SEE OUR DIFFERENCE CCB# 158330 WA# RICHDC928DE

EquitablE CEntEr Oak Park DEntal WallaCE rOaD ShEll



Page 20 Salem Business Journal December 2017

John L. Scott Real Estate
Salem Office - 503-585-0100

salemoffice.johnlscott.com
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Dale’s Remodeling’s creative updates pro-
vide a good example of a resourceful remodel

As a professional remodeling company 
would know, there comes a time when it’s 
necessary to invest in building upgrades. If 
you’re wise, you’ve saved for it, and you’ve 
thought of creative ways to reuse or “upcycle” 
resources you already have. This spring, Sa-
lem’s Dale’s Remodeling made a number of 
improvements to their Commercial St. office.

1.  Refreshed and updated siding: With stra-
tegic partner ProEdge Construction, Dale’s 
updated its entire building with HardiePlank 
siding, and replaced the dated scalloped ac-
cents with new shakes. Custom stonework 

was also added along the front wall. These up-
grades give the Commercial St. location brand 
new curb appeal.

2.  Created new aesthetic look: With just the 
right Sherwin Williams paint selections, Jose 
Sotelo Painting carried out a stellar exterior 
paint job. Surface updates such as fresh ex-
terior paint and new shutters beside the win-
dows gave the building a whole new look.

3.  Recycled existing pavers: Current pavers 
were completely removed, cleaned and re-in-
stalled upside down to achieve a pristine look.

4.  Added small front porch: Installed Azek 
Decking in front covered porch area to ex-
pand and liven up the entry.

5.  Updated columns: Created a more mod-
ern look with the front columns by changing 
them from dated, white pillars, to red cedar-
stained wood pillars with a crafted stone base.

We moved into this location more than 20 
years ago. We remodeled the place at that 
time, but it was due for a significant upgrade 
and a fresh new look,” said Dale Van Lydegraf, 
president of Dale’s Remodeling. “We started 
with the front walkway project last spring, 
worked on siding updates through the winter, 
and put the finishing touches on in May with 
fresh paint. The exterior upgrades are now 
complete.”

ProEdge Construction provided much of the 

work on the remodel project including the 
paver work, new siding and wood columns. 
Van Lydegraf says the company will invest in 
interior upgrades over the course of the next 
year. Once complete, they plan to hold a pub-
lic open house event.

Dale’s Remodeling, a residential Certified 
Remodeling team, is located at 5514 Com-
mercial St. SE in Salem. Office hours are 8 
a.m. - 4:30 p.m. Monday through Friday. For 
more information, call Dale’s at 503.370.7609 
or visit www.dalesremodeling.com.

Remodeling Company Invests 
In Its Own Business Remodel
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PATTI MILNE
PEOPLE, 
PLACES & 
POLITICS

Thanksgiving is behind us, and now the 
season of sharing and caring (as some like 
to say) is upon us. Christmas is my favorite 
time of year and this year, I am amazed at 
myself for actually being ahead of my usual 
Christmas preparation schedule. My family 
is also pleasantly amused that I am so eager 

to have shopping com-
plete and the house fully 
decorated inside and out 
over the next few days.

Pretty ambitious of 
me as I usually enjoy a 
leisurely pace savoring 
every moment, fully im-
mersed in the prepara-
tions for celebrating the 
birth of Christ on Christ-
mas Eve.

Before I get ahead of 
myself though and start pulling the boxes of 
Christmas decorations out of the attic, I must 
get this column for the December Salem 
Business Journal finished and submitted.

I find myself a bit conflicted, however, 
in finishing up my column. Oh, there is no 
shortage of things to talk about each month 
in my column. There never is when it comes 
to discussing and report-
ing on the state of affairs 
in Oregon. Oregon poli-
tics, Oregon’s  economy 
and the Oregon business 
climate are a constant 
source of discussion. 
And, as a business owner 
and former elected of-
ficial, the state of affairs 
continue to be critical 
for our business and 
my community involve-
ment.

My mental conflict 
comes as I’ve also be-
gun writing my annual 
Christmas letter which 
is full of sharing a year 
where joy and peace 
have predominated. 
Conversely, the state of 
affairs in Oregon politics 
has been nothing short 
of mounting evidence of 
poor leadership, disrespect of hardworking 
taxpayers, an arrogant disregard to seriously 
address out-of-control spending and leader-
ships’ failure of exercise government’s fidu-
ciary responsibility to run state government 
for the betterment of the people it serves. 

There is no getting around it, for the av-
erage Oregonian, the economic and politi-
cal environments here in Oregon are pretty 
dismal. I am hard pressed to find any joy in 
Oregon politics and/or the Oregon economy 
as the year comes to a close. 

This is not news to anyone who has read 
the headlines over the past year, or anyone 

who is struggling to make ends meet, or any-
one who relies on government or non-profit 
services.  Forget the fluff and the hype about 
how wonderful the last legislative session 
was. Nothing matters more right now than 
someone, somewhere stepping forward with 
leadership and stopping what seems like 
never-ending scandals. Nothing matters 
more than putting a stop to the horrific cases 
of sex abuse in schools, child abuse through 
Children Services, crime, bribery and cor-
ruptions from agency to agency, and enough 
of the audacity of state officials who continue 
to beg for more money from taxpayers when 
millions upon millions of dollars are wasted, 
misused or given away to people who should 
not be recipients of government services!

As a former state representative and county 
commissioner, I know governing is not easy.  
There are multiple political views and agen-
das, and from one constituency to another 
the problems and solutions vary. And, some-
times, doing the right thing is the most dif-
ficult thing to do.  

We all know life is tough. Life is not fair. 
Live is full of tragedy, challenges and disap-
pointment. Those in government know this 
firsthand in running government and mak-

ing difficult decisions 
that affect everyone’s 
life.

But, at the same time, 
there is no reason the 
dreams, the goals and 
the outcomes shouldn’t 
be or can’t be positive. 
There is no reason joy, 
peace and good will to-
ward each other can’t 
be more prominent 
than the challenges, 
tragedies or disappoint-
ments.

My Christmas wish 
for Oregonians is that 
Oregon’s political lead-
ers will look at the mess 
they have created in 
government, take per-
sonal responsibility to 
put partisan politics 
aside and put the best 
interests of the Or-

egon’s citizens, Oregon’s taxpayers, and the 
most vulnerable among us first in all they do 
in 2018.  

Now, back to writing my Christmas let-
ter and then head to the attic for Christmas 
decorations. 

Oh, one more thing, Merry Christmas 
and Happy Hanukkah or whatever else you 
choose to celebrate over the next several 
weeks!

Patti Milne, retired Marion County Com-
missioner and State Representative, can be 
reached at 503.551.5590. Watch Patti on 
CCTV’s new show, Moms Matters.

Merry Christmas!

December 1st
VISIT US AT OUR NEW LOCATION AS WE CELEBRATE

WITH SPECIALS ALL MONTH LONG!

Grand Opening

380 HIGH ST NE, DOWNTOWN SALEM, IN THE EQUITABLE CENTER

Nothing  
matters more 
right now than 
someone,  
somewhere 
stepping 
forward with 
leadership and 
stopping what 
seems like 
never-ending 
scandals.

Chemeketa Community College has pro-
moted David Hallett to be vice president of 
governance and administration. Hallett had 
been the executive dean of general education 
and transfer studies at the college. He replaces 
Andrew Bone who retires from the position 
November 30.

In an email to staff, Chemeketa President 
Julie Huckestein said, 
“David has a broad base of 
experience and skills that 
will benefit our employ-
ees, students and commu-
nity members.” 

Huckestein added, “I am 
pleased to welcome David 
to his new role and look 
forward to working with 
him even more closely.”

Dr. Hallett has been with 
Chemeketa since 2006 
and has over 22 years of 
teaching and executive 
level experience in higher 
education. Prior to join-
ing Chemeketa, he served 
as president of a multi-
campus, private career 
college in Oregon where 
he also held the positions 
of vice president for academic affairs as well as 
program director/faculty for the Legal Studies 
department.

As a first generation college student who 
grew up on a dairy farm in upstate New York, 
Hallett obtained an A.A.S. degree from a lo-
cal community college and earned a B.A. in 
English, cum laude, from the State University 
of New York. This early foundation in higher 
education positioned him well for the rigors of 
law school where he earned a juris doctorate 

degree from the University of Akron, ultimate-
ly practicing law in Pennsylvania and teaching 
as a professor of legal research and writing at 
Penn State University before moving with his 
family to Oregon.

Hallett is passionate that access to a quality 
education should not be relegated to those of 
privilege; rather it must be equitably available 

for all. This philosophy is 
what fueled his decision 
to leave the practice of law 
and become a full-time 
educator.

“I have a strong belief 
that education is the key 
to a better future for ev-
eryone,” said Hallett. "I'm 
excited to continue past 
collaborations and engage 
in new ones that will en-
sure we are all working 
as one college serving the 
needs of every student.”

For more than 45 years, 
Chemeketa Community 
College has committed 
itself to offering oppor-
tunities for students to 
explore, learn, and suc-
ceed through quality edu-

cational experiences and workforce training. 
As the second largest multi-campus district in 
Oregon, Chemeketa serves nearly 30,000 stu-
dents annually at its Salem and Yamhill Valley 
campuses, as well as community locations at 
Brooks, Eola, Winema, Polk County, Wood-
burn, and the Chemeketa Center for Business 
and Industry (CCBI).

Chemeketa Community College is an equal 
opportunity/affirmative action employer and 
educational institution. 

Hallett Named Chemeketa Vice President

David Hallett
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Become A  
 Minister Today

Shawn Abbey started 
Abbey Carpet Care 26 
years ago. Shawn’s vi-
sion was to be a com-
pany that was always 
improving and inno-
vating. Since then, the 
business has grown to 
three trucks and four 
employees. Through 
the years at Abbey 
Carpet Care we have 
expanded, but we still 
maintain the same vi-
sion. The business is 
Clean Trust Certified 
(Formally known as the IICRC) licensed, 
bonded and insured. As well as the business, 
all of the technicians are sent to Clean Trust 
classes where they are certified on the intri-
cate science of cleaning.

In 2017 Jim Hedstrom became the new 
owner of Abbey Carpet Care. After working 
for Abbey Carpet Care for 21 years it is his 
privilege to continue the outstanding cus-
tomer service Shawn started 26 years ago

Jim knows that the one way to set the busi-
ness apart is to hire quality, educated, clean-
cut technicians he would trust in his own 
home. At Abbey Carpet Care, we emphasize 

the importance of integrity and the value of 
the customers trust. Because of our commit-
ment to improving, our equipment and solu-
tions are top of the line. We spend the money 
on products that will provide results.

Keeping a clean and healthy home is a life 
investment that we care about. Because of 
our dedication to trustworthy employees, 
education, superior equipment, and solu-
tions, you can expect to get the top result in 
your carpet cleaning experience.

Your satisfaction is guaranteed in writing 
because at Abbey Carpet Care, we are… com-
mitted to excellence. Call Abbey Carpet Care 
at 503-585-3386.

Jim Hedstrom - New Owner 
of Abbey Carpet Care

Truck Loads Of Toys 
For The Kids.
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503.485.2222  WVBK.COM

Ciao a tutti: 
Last week I did something that I have never 

done in my whole life, and I am old enough 
to be somebody’s grandmother. I went to 
pick olives with the Salem Harvest group…...
and I thought it was fun and challenging un-

less you have all the time 
in the world to pick one at 
time. So the secret word is 
“clusters” - look for clus-
ters. I must mention the 
reason why I’m NOT a new 
full time volunteer is the 

fact that I should be em-
barrassed for being 100% 
Italian and never picked 
even one olive off a tree 

in Italy. I had to think about it, and came up 
with my excuse “I was a city girl with a popu-
lation of about 2.000.000 people and there 
is not much room for olive trees in the city.”

The secret I just revealed has a reason: I 
just returned from traveling in Italy and yes, 
I had chances to look at olive trees, but I did 
not pick any olives, but…...I picked chest-
nuts. I just love chestnuts - but hazelnuts are 
my very favorite.   Chestnut trees are very 
majestic; they are big with lots of large leaves 
and have a beautiful profile against the blue 
sky and this particular tree was full of its 
fruit. It was so full that the chestnuts were 
dropping all over the ground. One look - it 
just took one look (no singing!) to my travel-
ing companions, and we started stuffing our 
pockets with them. I was pretty proud of our 
loot because they were not picked in vain. 
We were going to my sister’s house (Elena 
and her husband Arnaldo live in Naples) and 
we were going to cook them. Elena knows 
me well enough because she already had 
cooked some chestnuts for me. I suggested 

we cook our loot also for comparison and to 
have some for the day after. The chestnuts 
were BIG, and really looked beautiful.  Buy 
that day it was confirmed to all of us, that the 
saying of not judging a book by its cover is 
for real. 

They were the worst chestnuts I have ever 
eaten; they were bitter and just awful.

This city girl did not know that you don’t 
eat chestnuts at the freshest stage. They have 
to be seasoned. Lesson learned: I will never 
be a farm girl!

Maybe because of the reason that there is 
no farm blood in me, I really loved my trip in 
Italy.  We spent time in cities the cities of Bo-
logna, Modena, Maranello, Siena, and Lucca 
on our way to Naples. (We were also in great 
company!)   And then there was the Amalfi 
Coast and Ravello…..and then, Procida.    But 
more on that later. 

Sightseeing is a big part of my traveling 
enjoyment, but I think the biggest part is sa-
voring foods  and seeing local customs from 
other countries and regions.  Sharing what I 
learned with anybody who is willing to listen 
and taste, is something I really enjoy. One of 
the unusual customs is the charge you see in 
Italy on a restaurant bill under the heading 
of “coperto” which is the charge to main-
tain in order your tablecloth, the silverware, 
anything that is needed on the table. I am so 
used to it that I don’t even pay attention to it 
anymore, but I know that foreigners do. 

We stayed at Commercianti Hotel in Bolo-
gna because it was in a great location and it 
was also a great hotel (used to be an historic 
mansion) and we could walk all over town. 
Dinner was at Nello and it was not disap-
pointing at all. Bologna has the reputation of 
one of the best culinary cities in Italy. While 
I agree with that statement, I would not dis-

regard the other regions as not that good. It 
seems that most regions have their own im-
print in the culinary world.

I could go on and on about the food I ate 
in Bologna, but I would embarrass myself. 
Ok, I will just say one thing I did and I really 
should not write it down because it will came 
back AT me. I ate my favorite pasta which 
is Pici - a specialty of Tuscany, one time for 
lunch with a light tomato sauce and for din-
ner I had Pici again with a mushroom sauce. 
I am talking about Pici twice in a day!!! Am I 
sorry I did that? Not a bit! Did I gain weight 
while in Italy? You don’t really expect an an-
swer on that one, do you?

This subject to be continued at my next 
writing.

In the meantime, keep on cooking
Lullu

LULLU TRUITT
SBJ FOOD 
EDITOR

Unless You Have All The Time In The World To Pick One At Time
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Well, ready or not, Christmas is right around 
the corner. There’s Christmas music on the 
radio, Christmas lights & decorations going 
up on houses all over town, the smell of a 
freshly cut Christmas tree is filling homes ev-
erywhere. ‘Tis the Season for sure! And all this 
holiday spirit got me thinking, with so many 
traditions (and so little time), what are some 
of your favorite Christmas traditions?

May I humbly suggest that one of the best 
(traditions) around is arguably the five days of 
“Christmas Magic” at Mission Mill. More pre-
cisely, the 17th annual “Magic at the Mill”! For 
five days this month of December, Tuesday 
the 19th through Saturday the 23rd, the Wil-
lamette Heritage Center complex (aka, Mis-
sion Mill) will be transformed into a wonder-
land of Christmas lights, entertainment, food, 
music and children’s activities! And what a 
wonderland it is! The entire complex will be 
decorated with literally thousands upon thou-
sands of Holiday lights. Some of these lights 
will be molded into light sculptures (more and 
more light sculptures are added every year) 
and a number of the light displays will be on 
timers and moving! Some even coordinated 
with music to enhance the movement of the 
dancing lights! And there’s even an environ-
mental angle. Many/most of the lights are the 
more energy efficient LED lights. Energy ef-
ficient and gorgeous, Sweet!

Now, lest you think that’s all there is to it...
not by a long shot my friend. The lights are 
just the beginning. Christmas just wouldn’t 
seem like Christmas without music would it? 
Well oh my stars, do they have music. There 
are two different venues within the Mill com-
plex that will feature music throughout all five 
evenings: The Church and The Dye House. 
And on Tuesday and Thursday, back by popu-
lar demand, the 2nd floor of the Mill will fea-

ture Firelight Stories with Gordon Munro. 
There are more than fifteen groups that will 
be performing during the five days and the 
variety of musical choices is amazing. Every-
thing from the very popular Salem Pops, to 
the Salem Community Chorus, to the Silver 
Creek String Band, to the Pentacle Theatre, 
to Bonfire Betty’s, to the Wil-
lamette Valley LGBT Chorus, 
to Figs and Thistles (seasonal 
Irish music), and on and on 
and on. There’s even a ukelele 
group. A Ukelele Group for 
Christmas! I know, how cool is 
THAT! Check out the website 
for the Willamette Heritage 
Center (https://www.willa-
metteheritage.org/) for all the 
times and details.

So, you’re gettin’ the idea that 
there’s gonna be music. But 
wait, that’s hardly the end of the 
“Magic”. There’s an entire Santa’s Workshop this 
year (decorated by Danner and Soli) where the 
kids can visit with Santa, share their Christmas 
wishes and get their picture taken with him (no 
charge). They can make ornaments, have a cup of 
hot chocolate, create craft paper puppets, make 
Victorian-era silhouettes, go on a scavenger hunt 
for Miss Milly’s lost lambs. They can even make 
reindeer food. Yup, reindeer food cause, ya know, 
it’s a looong night for Rudolf and the boys. They 
need something to help keep up their strength.

There’s also (and this is one of my personal 
favorites) a model railroad display put on by 
the Pacific Crossing Model RailRoad group. 
And, speaking for the young boy in me, what 
young child doesn’t enjoy watching model 
trains...for hours. I still have my old Lionel 
train sets!. So...you gettin’ the idea that “Mag-
ic at the Mill” is a WHOLE LOT MORE than 

“just” a lighting display? Yea, me too! All right 
then, get a pencil here cause there’s gonna be 
a quiz at the end. Ready, here goes: 5 acres, 14 
Historic Buildings, thousands (literally thou-
sands) of lights, musical entertainment of all 
types and tempos (caroling groups, fiddles 
and flute, dance groups, costumed madrigals, 

choirs and choruses, and of course ukeleles, 
Santa’s Workshop, kids activities, a model 
railroad display, living history re-enactors 
and historic building tours. Hang on, I’m 
not done. There are displays of blacksmith-
ing, weaving and lace making, and spinning 
fiber into threads. There’s also food available 
since the cafe will be open every night as will 
the shops and gift shop (for those last-minute 
stocking stuffers). Yup, “Magic at the Mill” is 
anything but a “one trick pony”!

Now, with all this going on, you might imag-
ine there’s a fair amount of work involved 
in putting this party together. Well you’d be 
right! Over 250 volunteers donate their time 
and effort to make this truly a wonderful Sa-
lem tradition. In fact, it’s the most volunteer 
driven event the Mill has all year long. Wanna 
help? You can! You can volunteer to help with 

the events one or more nights of during the 
five days. And there are LOTS of possibilities. 
Everything from Greeter to Elevator Opera-
tor to Entertainment Host to Santa’s Elf(s). 
Come on, who doesn’t want to be one of San-
ta’s Elves! Contact the The Willamette Heri-
tage Center (Mission Mill) on their website: 

https://www.willametteheritage.org or call 
503.585.7012 and let them know you’d like to 
help. You’ll be glad you did! 

“Magic at the Mall” will be taking place from 
5:30pm until 8:00pm each of the five eve-
nings the 19th through the 23rd. Admission 
is free to members and for non-members will 
be $6 for adults, $4 for children 4-12, and kids 
under 3 are free. “Magic at the Mill” is truly 
a wonderful Salem Christmas tradition and 
a terrific REASON TO SMILE...and keep on 
smiling, all throughout this holiday season! 
Dave Sweeney is the former chief meteorolo-
gist for KOIN-TV and the current chief me-
teorologist for Salem’s KWVT-TV and KSLM-
TV. He is also is a popular speaker, announcer 
and emcee. You can check out his website at 
SweeneyTV.com and reach him by email at 
Dave@SweeneyTV.com

Dave Sweeney’s Reasons to Smile Christmas “Magic at the Mill”

Tree lot. National Forest. Choose-and-Cut (U-
Cut) farm. 

All are good choices. All with various advantages. 
The tree lot is convenient. The National Forest 

is inexpensive. The Choose-and-Cut farm offers an 
variety of experiences. 

While all are great choices, may I humbly sug-
gest that harvesting a tree at a local Choose-and-
Cut farm just might provide the most robust ad-
venture for the entire family. The Choose-and-Cut 
Farm is in the business of not only selling trees 
but also, more importantly, making memories. 
Memories of bundling-up for the trip to the farm. 
Walking through the fields and the entire family 
evaluating just which of the many available beau-
ties would look the absolute amazing in your living 
room. Then harvesting that special tree yourself 
(or with help from the farm’s staff). Stopping for a 
cup of hot chocolate or hot cider. Possibly buying 
a wreath or garland for the house and maybe even 
a new ornament too. All for the sake of creating 
Christmas memories and building a family tradi-
tion. Yes it might be cold (and possibly wet) but 
you can dress for that and besides...it’s all part of 
the experience. 

So where do you find such farms in and around 

Salem? What’s the easiest way to find them? Well 
a great place to start is the Pacific Northwest 
Christmas Tree Association’s website (or you can 
Google, U cut Christmas tree farms Salem Or-
egon...that works well too). 

http://www.nwchristmastrees.org/
It offers a bounty of information concerning 

trees and care and growers and lots etc.
http://www.nwchristmastrees.org/oregon/sa-

lem/  
This link goes directly to the Salem area Choose-

and-Cut farms and offers other cities.
I’ll leave it to you (with help from the links above) 

to decide which is your favorite place is to harvest 
your tree this year, but I can tell you this. Wher-
ever you go, bring the whole family and make a 
day out of it. It’s an experience and tradition your 
family will cherish for the rest of their lives! Oh, 
and don’t forget...take plenty of pictures!

Dave Sweeney is the former chief meteorologist 
for KOIN-TV and the current chief meteorologist 
for Salem’s KWVT-TV and KSLM-TV.  He is also 
is a popular speaker, announcer and emcee.  You 
can check out his website at SweeneyTV.com and 
reach him by email at Dave@SweeneyTV.com

Dave Sweeny Trees, continued from  page 5

Mission Mill Christmas Lights



 ’Tis the season to celebrate as A Charlie 
Brown Christmas Live on Stage brings holi-
day cheer to Salem’s Elsinore Theatre on De-
cember 2. This brand new touring production 
of A Charlie Brown Christmas Live on Stage 
by Charles M. Schulz features everyone’s fa-
vorite Peanuts gang – Linus, Lucy, Snoopy, 
Sally, and more, all led by the lovable Charlie 
Brown – as they discover the true meaning 
of Christmas. When Charlie Brown becomes 
discouraged by the materialism of the season, 
Lucy convinces him to direct the neighbor-
hood Christmas play. In typical Charlie Brown 
fashion, things go awry when he selects a tiny 
fir tree for the production. It’s up to Linus to 
save the day and remind everyone of the real 
message of the holiday.

A Charlie Brown Christmas Live on Stage , 
Schulz’s timeless story of the spirit of Christ-
mas, showcases the unforgettable music of 
Vince Guaraldi, performed by a three-piece 
ensemble on stage, as well as a concert of be-

loved holiday carols led by the Peanuts char-
acters. Based on the popular Peanuts comic 
strip, the Emmy® and Peabody Award-win-
ning television special by Bill Melendez and 
Lee Mendelson became a holiday viewing tra-
dition after it first aired in 1965. It was adapt-
ed for the stage by Eric Schaeffer, by special 
arrangement with Arthur Whitelaw and Ruby 
Persson. For more information, visit the web-
site for A Charlie Brown Christmas Live on 
Stage at www.ACharlieBrownChristmasLive.
com  Photo credit: Chad David Kraus Photography

A Charlie Brown Christmas Live on Stage
When : 2 and 7 p.m. Saturday, Dec. 2. 

Doors open 1 hour prior to each show. Where 
: Elsinore Theatre, 170 High St. SE Cost : $15 
to $35. Meet & Greet additional $40. Tick-
ets : Purchase tickets at the Elsinore Theatre 
website or in person at the theatre box office. 
Information : 503-375-3574 or go to www.
elsinoretheatre.com

A Charlie Brown Christmas Live On Stage Brings Holiday Spirit To Elsinore Theatre on Dec. 2

“Christmas At The Elsinore”

OK yea, I should really beg forgiveness from 
the ghosts of Clement Moore and Dr. Seuss. 
But come on, there are so many choices here in 
Salem for your holiday entertainment. Waxing 
poetic seemed appropriate.

So where DO you go for great Christmas 
season entertainment? Entertainment for the 
entire family. No, you don’t have to go to Port-
land. Look no further than downtown Salem. 
There are wonderful, joyous, and heart-warm-
ing events occurring throughout the month of 
December at one of Salem’s crown jewels, The 
Historic Elsinore Theatre! Spoiler alert: Since 
this is the December issue of The Salem Busi-
ness Journal, you’ve already missed the first 
Christmas performance at the Elsinore. It was 
Kenny G’s “Miracle Holiday & Hits Tour 2017”. 
I know, Rats! Well, next year then. However, 
the Elsinore still has plenty of fabulous holiday 
fare this month. Let’s start things off with “A 
Charlie Brown Christmas Live on Stage!” Two 

shows Saturday, December 2nd at 2pm & 7pm. 
It’s Charlie Brown’s Christmas just like you 
remember from TV. But this time, everyone’s 
favorite holiday classic comes to life on the El-
sinore’s stage in this 
all new touring pro-
duction. Join Charlie 
Brown, Snoopy, Lucy, 
Linus, and the whole 
peanuts gang as they 
put on their very own 
Christmas play on 
the stage of Salem’s 
very own Elsinore 
Theatre. It’s an event 
the whole family will 
enjoy!

Next up are the 
three Christmas 
(Wednesday Evening 
Film Series) movies. 

-Wednesday, December 6th it’s 
the Christmas comedy classic Elf 
with Will Ferrell.

-Wednesday, December 13th it’s 
the charming and delightful holi-
day classic Miracle on 34th Street.

-And finally on Wednesday, 
December 20th it’s the Charles 
Dicken’s masterpiece A Christmas 
Carol. Classic Christmas movies 
all (I know, that’s a lot of “classics” 

references, but they all are!). All movies start 
at 7pm, all have a great Christmas story to tell, 
and all are 6 bucks! Ya just can't beat that.

OK, now we have to double back on the cal-
endar to Friday, December 8th at 7:30pm for 
the 23rd, that’s right, the 23rd annual produc-
tion of “Holiday’s with the Trail Band”! And 
here, I am happily adding a personal note. 
This group is Fantastic! I have seen them sev-
eral times and loved them every time (http://
trailband.com/). They are talented, versatile, 
eclectic, funny, and simply a joy to experience. 
Do not miss the Trail Band! And that brings us 
around to dancing. And we’re not talking just 
any dancing but ballet. Arguably one of the 
most famous, beloved, and hummable (wait, is 
that a word?) ballets of all time, Tchaikovsky’s 

‘Twas the month before Christmas and all through the town
All the parents were pondering ways to astound.
There was music and movies and dancing and singing
Concerts and tubas (yes TUBAS) boob bingling!



Nancy Lindburg, a multi-faceted career 
artist, arts administrator and tireless arts 
advocate, will hold a retrospective at the Sa-
lem Art Association’s Bush Barn Art Center 
in 2018. Titled Images of Time: 65 Years of 
Art and Life, this exhibition showcases a fas-
cinating exploration of the power and energy 
of color. Nancy says, “Color, like music, at-
tracts the deepest part of you. My narrative 
is the essence and the spirit of the work.” In 
her artwork, as in her countless interactions 
with the community, one experiences her 
great determination and passion.

Nancy was Executive Director of the Salem 
Art Association from 1973-1978, and Artist 
Services Coordinator for the Oregon Arts 
Commission from 1978-1991. As first man-
ager of Oregon’s Percent for Art in Public 
Places Program, she oversaw the placement 
of hundreds of works of art in state buildings. 
Nancy’s decades of community involvement 
has included serving on numerous Boards on 
both local and statewide levels. In 1995 she 
was awarded the prestigious Governor’s Arts 
Award.

The arc of her work is shaped by her love of 
music, of nature, and of growing up in North 
Dakota. Throughout her career, she returns 
to favorite themes – intimate still lifes, land-
scapes, small color studies, the figure and 
non-representational works that reach be-
yond the literal. Her large color-field paint-
ings are journeys that evoke life’s grand mo-
ments of joy, loss and new beginnings.

In the words of David Wilson, Salem Art 
Association’s Gallery Director, “she identi-
fies with the power of 
art - its possibilities 
for intellectual expres-
sion, for personal in-
trospection, and for 
assembling people to-
gether as advocates for 
change in Salem and 
across Oregon. Above 
all, she firmly believes 
“art experiences are 
absolutely basic to the 
well-being of every in-
dividual.”

EXHIBITION IN-
FORMATION

Title: Nancy Lind-
burg – Images of Time: 
65 Years of Art and 
Life Dates: January 
20-February 25, 2018, 
Location: Bush Barn 
Art Center, 600 Mis-
sion St. SE, Salem, Or-
egon 97302

Reception: Friday, 
January 19 | 5:30-7:30 pm, Admission: Free

BIOGRAPHY
Nancy Lindburg is a painter and a lifelong 

arts advocate. She was Executive Director 
of the Salem Art Association and Artist Ser-

vices Coordinator for the Oregon Arts Com-
mission. As the first manager of Oregon’s 
Percent for Art in Public Places Program, she 
oversaw the selection and placement of hun-
dreds of works of art in state buildings.

She has served on the Board of Directors 
of the Salem Library Foundation, Friends 
of Timberline, Salem Art Association, the 
Salem Public Art Commission, the Museum 
Council of the University of Oregon Art Mu-
seum, and as advisor to Oregon Artist Ser-
vices Foundation.

Her work is represented in a number of 
private and public collections nationally, in-
cluding the Hallie Ford Museum of Art, the 
Salem Hospital Foundation, and the Oregon 
State Capitol.

She holds an MFA degree in painting and 
sculpture from Cranbrook Academy of Art, 
Bloomfield Hills, Michigan, and a BA degree 
in Art History and studio art from Mills Col-
lege, Oakland, California.

ARTIST STATEMENT
Translating ideas and feelings into visual 

form is a continuing joy and challenge. The 
power of color and the endless values that 
can be created from a single hue, the rich-
ness of surface and pattern, the immediacy 
of drawing, are all fundamental to my art-
making.

I return to favorite themes – an intimate 
still life, a landscape, small color studies, 
the figure, and non-representational works 
that reach beyond the literal. In 1991, I be-
gan to create large color-field paintings. 
They are journeys begun with small strokes 

of pigment: applied, 
scraped off and reap-
plied, seeking to create 
a vibrant and atmo-
spheric energy, guided 
by the counterpoint of 
color and values and 
the underlying rhythm 
within each composi-
tion. Created over time 
- sometimes years – 
they evoke life’s grand 
moments of joy, loss, 
and beginnings.

The arc of my work is 
shaped by my love of 
music, of nature, and 
growing up in North 
Dakota. As a child of 
the prairie, I am in-
fluenced by its strong 
contrasts of seasons, 
its ever-changing 
skies, vast emptiness, 
and endless horizon. 
I find that even now, 

decades after living on the West Coast, this 
“sense of place” remains within me (a spiri-
tual sanctuary), influencing my work and 
my thinking. Its silence and scale, light and 
abundance are woven into my art.

Nancy Lindburg – Images Of Time: 65 Years Of Art And Life

Wisteria (Giverny), 2011-2013, 60"x48", Oil 
on Masonite, International Living-Learn-

ing Center, OSU Percent for Arts Purchase, 
Acquired for Oregon State University 

through Oregon's Percent for Art in Public 
Places Program, managed by the Oregon 

Arts Commission

Study of Asparagus, 2016, 18"x18", Oil on Canvas

Still Life in Flux, 2011-2014, 30"x30", Oil on Canvas



Ranch Records, around since May of 1982 under 
the same ownership! Love Vinyl? Come see us.
237 High St NE Salem, Oregon, (503) 362-8515

20% OFF ANY
FIREARM WITH PURCHASE OF �

EQUAL OR GREATER JEWELRY ITEM.

Monday - Saturday 9am-7pm
Sunday Noon-5pm

Regular Priced Items Only. Single Transaction.

Dec. 2
A Charlie Brown Christmas: Live on Stage
Everyone’s favorite holiday classic comes 

to life in the all-new touring production “A 
Charlie Brown Christmas - Live on Stage!” 
Join Charlie Brown, Snoopy, Lucy, Linus 
and the whole Peanuts gang as they put on 
their own Christmas play and ultimately dis-
cover the true meaning of the season. It’s a 
present the whole family can enjoy!

When: 2 and 7 p.m. Saturday, Dec. 2
Cost: $15 to $35

Dec. 3 | Marion-Polk-Yamhill Central La-
bor Union Christmas

Join us at the Elsinore Theatre for a day of 
holiday fun with live music, a free screening 
of The Polar Express and the big guy - that’s 
Santa - himself!

When: 10 a.m. Sunday, Dec. 3
Cost: Free

Dec. 3 | Tour the Elsinore
First Sunday of the month means...tour 

time! Join us for a behind the scenes peek at 

the Elsinore including an in-depth history of 
the theatre and the city followed by a demon-
stration of the Mighty Wurlitzer – the largest 
theatre organ in the Pacific Northwest.

When: 3 p.m. Sunday, Dec. 3.
Cost: $5 at the door

Dec. 5 | Robert Cray Band
Robert Cray has been bridging the lines be-

tween blues, soul and R&B for the past four 
decades, with five Grammy wins and over 20 
acclaimed albums.

When: 7:30 p.m. Tuesday, Dec. 5
Cost: $25 to $55

Dec. 6 | Wednesday Film Series features 
“Elf”

Will Ferrell, James Caan and Zooey De-
schanel star in Christmas comedy classic 
about a man raised as an elf at the North Pole 
who goes on an adventure in New York City 
looking for his parents.

When: 7 p.m. Wednesday, Dec. 6. Doors 
and box office open at 6:15 p.m.

Cost: $6
Dec. 8 | Holidays with The Trail Band
A family concert featuring holiday classics, 

plus a sampling of the band’s most popular 
tunes.

When: 7:30 p.m. Friday, Dec. 8
Cost: $30 to $40. Group discount for 10 or 

more tickets $27.50 to $32.

Dec. 9-10 | A Children's Nutcracker
A holiday tradition featuring the dancers of 

the American Ballet Academy
When: 7 p.m. Saturday, Dec. 9, and 2:30 

p.m. Sunday, Dec. 10
Cost: $15 to $20

Dec. 13 | Wednesday Film Series features 
“Miracle on 34th St.”

The 1947 film about a man claiming to be 
the real Santa Claus, who goes to court to 
defend his mental health and, most impor-
tantly, his authenticity.

When: 7 p.m. Wednesday, Dec. 13. Doors 
and box office open at 6:15 p.m.

Cost: $6

Dec. 16 | Eugene Ballet Nutcracker
Experience the holiday spirit and a little 

magic with loved ones of all ages at The Nut-
cracker. The Sugar Plum Fairy and her Cava-
lier will fly you away to the Snow Kingdom 
and the Land of the Sweets, but not before 
battling the not-so-scary Mouse King and his 
Pirate Henchmice.

When: 3 and 7:30 p.m. Saturday, Dec. 16
Cost: $25 to $45; Group (10 or more) $20 

to $40. Youth $15 to $35.

Dec. 17 | Festival Chorale Oregon: Sing We 
Now of Christmas

Traditional carols performed by a select 
ensemble of Festival Chorale Oregon, the 
Festival Carolers, dressed in Victorian cos-
tume. Enjoy audience sing-along carols and 

This December, the Elsinore Theatre features “A Charlie Brown Christmas: 
Live On Stage,” as well as live music, holiday films, and more.

Elsinore Events Continued...

Hansen Spencer in A Charlie Brown Christmas: Live on Stage



a special story for children, with familiar 
Christmas songs you remember from bygone 
years. Saint Nicholas will be in the lobby for 
free photo opportunities, and each guest re-
ceives a treat bag.

When: 4 p.m. Sunday, Dec. 17
Cost: $10. Free for age 12 and younger.

Dec. 20 | Wednesday Film Series features 

“A Christmas Carol”
The 1951 holiday classic based on the book 

of the same name by Charles Dickens.
When: 7 p.m. Wednesday, Dec. 20. Doors 

and box office open at 6:15 p.m.
Cost: $6

Dec. 24 | Salem Tuba Holiday
Salem Tuba Holiday is an annual tradition 

musical merriment featuring players of coni-
cal bore instruments: baritone horns, eupho-
niums, tubas, and Sousaphones. The show 
includes arrangements of popular Christmas 
carols and holiday songs performed by musi-
cians from all over the northwest.

When: Noon Sunday, Dec. 24. Doors open 
at 1 p.m.

Cost: $10

Join us in December
Where: Elsinore Theatre, 170 High St. SE
Tickets: Purchase tickets online at the El-

sinore Theatre website, in person at the the-
atre box office or at any TicketsWest loca-
tion. Service fees may apply.

Information: 503-375-3574 or go to www.
elsinoretheatre.com

Elsinore Events Continued...

The Nutcracker. And not just one version of 
that Classic (there’s another “classic” refer-
ence. Anybody counting?) but two. First up is 
A Children’s Nutcracker (the day after the Trail 
Band) Saturday, December 9th at 7pm and 
again Sunday, December 10th at 2:30 pm. And 
this is not just any old Nutcracker, but a pro-
duction of Salem’s own American Ballet Acad-
emy. Checkout their website http://american-
balletacademy.net/ (highlight “Performances” 
then click on A Children’s Nutcracker). These 
kids do a great job! Bonus points: In the spirit 
of the Season, all the profits from the per-
formance are donated to Marion Polk Food 
Share. Nice. The next weekend (from just a 
short drive down I-5) we have the highly popu-
lar Eugene Ballet’s The Nutcracker (https://
eugeneballet.org/). Experience Toni Pimble’s 
exquisite choreography, Don Carson’s colorful 
and magical sets, and the joy of a world class 
ballet company as they create the perfect holi-
day tradition for your whole family. Two per-
formances to choose from Saturday, December 
16th at 3pm and again that evening at 7:30pm.

Then the very NEXT day (this is gonna be a 
busy weekend) we have the 10th annual holi-
day celebration with the Festival Chorale of 
Oregon (http://www.festivalchorale.org/) as 
they welcome the holiday season with Sing 
We Now of Christmas. There will be a select 
ensemble, the FCO Festival Carolers, dressed 
in Victorian costume, audience sing-a-long 
carols (MY FAVORITE!), a special story for the 
kids, and Christmas songs that you’ll remem-
ber from when you were a kid. Saint Nicholas 
will be in the lobby for free photo opportuni-
ties, and each guest receives a treat bag. Want 
to feel the joy of Christmas? This is a Must 

See! Sunday, December 
17th, 4pm, and tickets 
are only 10 bucks.

Well that brings us to 
the night before Christ-
mas. No seriously, 
the real Night Before 
Christmas, Sunday, De-
cember 24th at 12pm 
(noon so it won’t inter-
fere with any evening 
dinners or celebra-
tions.) And this event 
just looks like a hoot. 
Yup, I said it...A Hoot! 
It’s the Salem Concert 
Band’s (https://www.
salemconcertband.
org/) Tuba Holiday! 
Sweet. Just let your 
imaginations run wild 
cause this looks like a 
ton of fun. It’s the perfect, “Just before Santa 
gets here” event to put you in the mood for 
the evening! So there you have it my friends. 
Quite the Holiday line-up I’d say. For more in-
formation, checkout the Elsinore’s website at: 
http://elsinoretheatre.com/ and get started on 
making your own Christmas memories right 
here in downtown Salem! Dave Sweeney is 
the former chief meteorologist for KOIN-TV 
and the current chief meteorologist for Salem’s 
KWVT-TV and KSLM-TV. He is also is a popu-
lar speaker, announcer and emcee. You can 
check out his website at SweeneyTV.com and 
reach him by email at Dave@SweeneyTV.com



Store Locations
215 SW 4th St Corvallis

541-752-0040
M-Sat 8:30am-9:00pm
Sun 9:00am-7:00pm

Book Buying 
M-Sat 9:00am-5:00pm & 
Sunday 11:00am-5:00pm 

Salem Downtown
450 Court St NE Salem

503-361-1235
M-Sat 9:00am-9:00

Sunday 10:00am-7:00pm
Book Buying until 5:00pm, 

7 days a week

The Book Bin is a lo-
cally owned, family op-
erated business that has 
been in the same family 
since 1984. 

Dwight Yoakam has sold more than 25 mil-
lion albums worldwide, and he is a 21-time 
nominated, multiple GRAMMY Award win-
ner. He has 12 gold albums and 9 platinum 
or multi-platinum albums, with five of those 
albums topping Billboard’s Country Albums 
chart, and an-
other 14 landing 
in the Top 10. 
Nearly 40 of Yo-
akam’s singles 
have charted, 
with 14 peak-
ing in the Top 
10. He received 
the Artist of the 
Year award at 
the 2013 Ameri-
cana Music Honors & Awards ceremony, 
the most prestigious award offered by the 
organization. In September of 2016, Yo-
akam released his first ever bluegrass album 
Swimmin’ Pools, Movie Stars… on Sugar 
Hill Records. Featuring a band of bluegrass 
luminaries, this album boasts a collection of 
reinterpreted favorites from his catalogue, 
as well as a cover of Prince’s “Purple Rain.” 
Produced by nine-time GRAMMY winner 

Gary Paczosa (Alison Krauss, Dolly Parton), 
Jon Randall (songwriter of “Whiskey Lul-
laby”), and Yoakam himself, and mixed by 
Chris Lord-Alge, this album reflects the love 
for bluegrass music that Yoakam developed 
at an early age in Kentucky, and that has 

inspired him 
for many years 
thereafter.  In 
2015, Yoakam 
released his al-
bum Second 
Hand Heart on 
Warner/Reprise 
records, the fol-
low up to his crit-
ically-acclaimed 
album 3 Pears.  

In addition to his musical career, Yoakam is 
a formidable film and television actor, capa-
ble of seamlessly melting into his roles, and 
impressively standing toe-to-toe with some 
of the world’s top thespians over the course 
of his storied and successful acting career, 
including Jodie Foster, Tommy Lee Jones, 
Jared Leto, Forest Whitaker, and Matthew 
McConaughey.

Let the Holidays begin! Come hear the Or-
egon Symphony musicians, guest conductor 
Leo Hussain and world renowned pianist An-
dre Watts on Friday, December 1 at 8PM at 
Willamette University’s Smith Auditorium. 

“In the musical limelight for over 50 years, 
Watts continues to be one of America’s most 
distinguished, celebrated, and popular classi-
cal pianists” said OSAS’s Executive Director, 
Laura Aguero. “We are honored to share the 
expressive talents of this award-wining musi-
cian with our local community” added Aguero.

In addition to Grieg’s Piano Concerto, a pe-
rennial audience favorite, this concert features 
other music from Scandinavia, including Dan-
ish composer Carl Nielsen’s intense and rivet-
ing Symphony No. 5, which depicts the chaos 
and terror of World War I.

It’s not too late to enjoy quality musical per-
formances right here in Salem! Both season 
subscriptions and single concert tickets may 
be purchased on our website: www.orsym-
phonysalem.org or by calling our office at: 
503-364-0149.  General admission tickets are 
priced from $35.00 to $50.00, while tickets 
for students, Oregon Trail Card holders and 
Salem for All participants are $10.00.  

Founded in 1955, the Oregon Symphony 
Association in Salem presents Oregon Sym-
phony and other high-caliber concerts each 
season at Willamette University’s Smith Au-
ditorium. For 63 years, OSAS has worked to 
bring world-class music and culture right to 
your doorstep

Oregon Symphony 
Association in Salem 
Welcomes Famed 
Pianist Andre Watts! 

Dwight Yoakam
Dec 16 - 7:00 PM

Spirit Mountain Casino

Tickets are now on sale in the Willamette Uni-
versity Music office for the annual Christmas In 
Hudson Hall concerts, presented on Thursday, 
December 7thth and Friday, December 8thth 
at 7:30 p.m.  This performance has its Willa-
mette roots in the Lessons and Carols service 
originally created in Oxford, England.  We give 
it a special Willamette flavor by having rhetoric 
Prof. Jeanne Clark construct a series of seasonal 
readings to thread together the carols sung by 
the audience and the special feature selections 
performed by Male Ensemble Willamette, Voce 
Femminile, and the Chamber Choir.  This spe-
cial performance in the ornately decorated 
Hudson Hall is a non-commercial presentation 
of the historical roots of the Christmas season. 
This long running tradition is seen by many as 
the official beginning to the holiday season in 
Salem, and we invite you to take part and be 
moved by the music of the season.

Doors open at 6:45 p.m. Tickets are $10 (fes-
tival seating) and $8 for students and can be 
purchased Monday-Friday between 9:00 a.m. 
and 4:00 p.m. at the Music Office in the Rog-
ers Music Center, Willamette University, or you 
may charge by phone, 503-370-6255. Tickets 
will also be available for purchase before the 
concert beginning at 6:45pm in the music box 
office if not sold out. Will Call ticket pickup will 
also begin at 6:45pm. 

Willamette University 
Music Presents Annual 
Christmas In Hudson Hall



Enlightened Theatrics cheerfully announces 
the final production of their 2017 Broadway 
Series, A Charles Dickens Christmas, book by 
Robert Owens Scott with lyrics by Tom Toce 
and Music by Douglas J. Cohen. This musical 
prequel to the classic holiday favorite tells the 
heartwarming story of Charles Dickens facing 
his own inner Scrooge and finding the inspira-
tion and motivation to write his famous novel-
la, A Christmas Carol. 

Enlightened Theatrics is honored to an-
nounce that the production will premiere nev-
er-before-heard orchestrations created by Mu-
sic Director and Enlightened Theatrics staple, 
Daniel Gibson. Directed by the Executive Di-
rector of Staged! (Portland, OR) Diane Englert, 
the production will run December 1st – 23rd at 
Salem’s Historic Grand Theatre and features a 
cast of twelve that includes new and familiar 
faces from both Salem and the Portland area!

About the show: With the holiday draw-
ing near, Charles Dickens’ publisher wants a 
Christmas story, but Dickens keeps coming up 
short. With the aid of his artistic muse, Dick-
ens faces – and comes to terms with – his own 
troubled youth and the true meaning of Christ-
mas, ultimately finding the inspiration for his 
immortal holiday classic.

This humorous and sentimental show is 
family-friendly and sure to become a holiday 
favorite! Each character in this small cast plays 
a large part in telling the alternate story of 
Charles Dickens’ Christmas. 

The cast includes Enlightened Theatrics Ex-
ecutive Director and Founder, Vincenzo Me-
duri as Tim Trotwood, Brian Burger as Charles 
Dickens, David Mitchum Brown as Mr. Trot-
wood, Margo Schembre as Mrs. Furnival, Su-
san Jonsson as Elizabeth, Lindsay Spear as 
Rachael/Muse, Matthew Brown as John Dick-
ens, Peter Vessey in various featured roles and 
Lorelai Pearson, Riley McKay, Lilia Colby, Orry 
Stanley as Orphans.

Performance Schedule: December 1 - 23: 
Wed-Sat at 7:30pm, Sun at 2:30pm

Where: Salem’s Historic Grand Theatre, 191 
High St. NE, Salem, OR 97301

Box Office: Weds-Fri 11am – 5pm in Enlight-
ened Theatrics office, Suite 300.

And two hours before shows at the theatre 
street level.

503.585.3427 x1 or www.EnlightenedTheat-
rics.org/CharlesDickensChristmas/

Tickets: Reserved Seating: $20-$30; Youth, 
under 18: $5 off.

Discounts: Groups of 10 or more are eligible 

for discounted group rates. Call the Box Office 
for more information.

Support Us: Production sponsorships are still 
available at multiple levels. Visit 
www.enlightenedtheatrics.org/
donate/ for more information. 

Enlightened Theatrics is a non-
profit organization focused on 
elevating the Salem experience. 
Located in Salem’s Historic Grand 
Theatre, our mission is to enrich 
the cultural and economic devel-
opment of Salem, Oregon by offer-
ing professional stage experiences, 
providing access to performing 
arts education for all, and revital-
izing the Historic Grand Theatre.   

Media Night: Show your media 
credentials for free admission to 
the production on Wednesday, 
November 29th at 7:30pm. Af-
ter the performance, there will be 
a talk back with the performers 
where you will have the opportu-
nity to ask questions. Due to time 
limitations, all questions may not 
be answered, if you have a specific 
question you would like to have 

asked, please email them to Mindy Szolomayer 
at Mindy@EnlightenedTheatrics.org.

A Charles Dickens Christmas Tells
The Story Of The Christmas Before The Carol

Enlightened Theatrics’ Presentation of 



RANCH to TABLE
Hailing from the bountiful Pacific Northwest, Double R Ranch is widely 

recognized for superior beef. They are committed to working with the region’s 
most reputable ranchers who use the best practices to make certain their cattle 

are well cared for and all of their beef is robust, juicy and tender.
Available at your local Roth’s Fresh Markets.

Double R Ranch beef is
hand selected to include only 

USDA Choice Grade and higher 
levels of marbling.

Your Family Deserves the Best!

Always Fresh, Fast and Friendly

NORTHWEST

Mild climate, open spaces and 
abundant natural resources 

make the Northwest an
ideal location for raising

the finest cattle.


