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(SALEM, Ore.) — Cumberland Holdings, 
LLC, the owners of the 120 Commercial 
building, have officially commenced with 
property renovations to improve the build-
ing to be a dynamic, central part of down-
town Salem.

On June 22, 2018, property owner Scott 
Chernoff of Cumberland Holdings and rep-
resentatives from the Salem Chamber of 
Commerce conducted a short ceremony to 
break ground on the remodel. In attendance 
were key members of the project team in-
cluding Jim Toporek of Studio 3 Architec-
ture, Rich Duncan of Duncan Construction 
and Pam Rushing of Coldwell Banker Com-
mercial (the leasing agent for the property).

 “The project is a renovation and conver-
sion to a multi-tenant building,” said Cher-
noff. “We will have some restaurants, pos-
sibly a bar, and creative office spaces. There 
will be substantial renovations, but the his-
toric, beautiful elements of the property will 
be maintained.”

The renovations will start the process of 
adding two outdoor seating areas, a number 
of large windows, a well-lit alley and mul-
tiple entrances to the building.
See 120 COMMERCIAL, Page 5

120 Commercial Street 
Building Breaks

Ground On Interior 
Renovations

Salem Says Goodbye to 
Chef Kam Sang Kwan

We will not soon forget Kam Sang Kwan. 
The gift he gave to the Salem community is a 
lesson in life. Kwan nourished our souls with 
food, cheer and grace. His family, wife Bo, 

four children - Ngai Yin (her fiance James), 
Kun Yin, Ket Yin, Chi Ben and grandson Da-
mon are noble to share their loss with the 
many people that Kwan touched. 

Master Chef Kam Sang Kwan was a true gift 
of kindness, joy, love and happiness.

May he rest in peace...

1936-2018

Read GERRY FRANK'S TRIBUTE TO A DEAR FRIEND, Page 3

Page 19

Waterfront Blues Festival Salem Art Association Calendar “Modo Di Fare” 
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60x36 SHOP WITH IT’S OWN BATHROOM!
Extensively remodeled 3 bdrm, 2 bath, 1782 sq. ft. home with many amenities including skylights, granite, custom mantel on fireplace, walk-in pantry. Located outside of 
town on 15.86 ACRES. Top of the line 48x30 detached garage and 60x36 separate shop, both heated with natural gas and well insulated. Shop has its own bathroom. 

$579,500 (731453) Rick & Ande Hofmann, RE/MAX Integrity 503-390-9660

2.88 ACRES IN WEST SALEM
3 bdrm, 1.5 bath, 1316 sq. ft. home with mountain & city views! Updated, range, 
refrigerator, washer/dryer & furnace. New roof 2017. Across from West Salem 
High School. Some fir trees & pasture area. $335,000 (730878) Rick & Ande 

Hofmann, RE/MAX Integrity 503-390-9660

GUBSER NEIGHBORHOOD!
Easy access to Freeway & Keizer Station! 3 bdrm, 2.5 batth, 1706 sq. ft. home 
on .14 acre lot. Many updates. RV pad. 24.6x8.5 2-story shop that is heated, 
insulated, with full length workbench & plenty of storage. $299,900 (735391) 

Rick & Ande Hofmann, RE/MAX Integrity 503-390-9660
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C-Class | C300 4MATIC
July 4-8 - Cherryfest NW

July 6 - Greeters: Cherry-
fest NW

July 12 - Marion County 
Fair Networking

July 12 - After Hours Host-
ed By: Hope Orthopedics of 
Oregon

July 13 - Greeters Network-
ing: Hosted by B.C. Towing

July 13 - Ribbon Cutting: 
B.C. Towing

July 17 - Chamber Busi-
ness Women - Summer 
Social

July 20 - Greeters Network-
ing Hosted By:Salem Keizer 
Volcanoes

July 23 - Maximize your 
Membership, a Chamber 
Master Training

July 25 - Lunch with Lead-
ers: Alex Casebeer

July 27 - Greeters Hosted 
By: Professional Benefit 
Services, Inc.

August 3 - Public Policy

Kam Sang Kwan was the ultimate entrepreneur and one of my dearest friends. I was first introduced to “Kwan” by 
phone by a friend of mine in Hong Kong in 1969, who knew that I was in search of someone reliable to take care of 
my Salem home. I brought Kwan to the States with his family to follow, and what began as a short agreement quickly 
turned into five years. It was clear that Kwan was the best of the best; he was totally responsible.

Kwan later went on to establish his own restaurants – each one being a little larger, better and more popular than the 
previous. But more importantly, he was one of the most loyal and hardworking people that I have ever met. He was 
always on the job taking only four days of each year: Memorial Day, Independence Day, Thanksgiving and Christmas. 
His days would start early and end late, and in the midst of running the kitchen, he still always found time to go around 
his 300-seat restaurant and greet everyone. It was that commitment that diferentiated him from the rest.

It is my belief that the qualities of an exceptional chef begin with innovation and an abiding passion for the task. Both 
of which, Kwan very well had. His responsibility went above and beyond showing up every day; he committed to 
keeping up with trends and ever-changing techniques, preparations and processes – keeping him ahead of the com-
petition. After all, it is creativity that inspires a food’s taste and presentation, which is hugely important to any dining 
experience. He combined this with his care for each customer who walked in the door – he had it all (which made him 
irreplaceable).

I’ve never known anyone more reliable, harder working or more beloved by the community than Kam Sang Kwan. I’ve 
also never seen anyone debone a chicken with a meat cleaver while blindfolded quite like he did! He always did a su-
perb job no matter the task at hand. I will greatly miss the many days that I spent dining in his restaurant month after 
month. He was truly an example to us all, and will surely be missed by the entire community – especially yours truly.

Tribute to a Dear Friend: Kam Sang Kwan

— Gerry Frank
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TOUR LOCATIONS

JUNE 29, FRIDAY
5:00 PM TO 8:00 PM

GERRY FRANK’S KONDITOREI
310 Kearney St SE 
Salem, OR 97302

JULY 6, FRIDAY
2:00 PM TO 5:00 PM

ROTH’S MARKET - WEST SALEM
1130 Wallace Rd NW
Salem, OR  97304

JULY 14, SATURDAY
1:00 PM TO 4:00 PM

COSTCO - SALEM
1010 Hawthorne Ave SE
Salem, OR 97301

JULY 15, SUNDAY
1:00 PM TO 4:00 PM

COSTCO - WILSONVILLE
25900 SW HEATHER PL
Wilsonville, OR 97070

AUGUST 3, FRIDAY
2:00 PM TO 5:00 PM

ROTH’S VISTA MARKET
3045 Commercial St SE
Salem, OR  97302

AUGUST 12, SUNDAY
10:00 AM TO 3:00 PM 

ASTORIA SUNDAY MARKET
12th Street
Astoria, OR 97103

AUGUST 14, TUESDAY
10:00 AM TO 3:00 PM

AAA - BEAVERTON
8555 SW Apple Way
Beaverton, OR  97225

AUGUST 18, SATURDAY
1:00 PM TO 4:00 PM

MACY’S - WASHINGTON SQUARE
9300 SW Washington Square Rd
Tigard, OR 97223

DECEMBER 13, THURSDAY
10:00 AM TO 1:00 PM

SALEM CAPITOL GIFT SHOP
900 Court St NE
Salem, OR 97301 “GERRY FRANK’S OREGON 4TH EDITION” ALL NEW 

GUIDEBOOK IS AVAILABLE THROUGH 

OregonGuideBook.com

Gerry Frank has visited every corner of Oregon’s 
geography. For over 30 years he has written for 
The Oregonian Travel Section, furthering his 
knowledge of Oregon’s nooks and crannies.

THIS 400+ PAGE BOOK INCLUDES : 

•  Dozens and dozens of new listings

• The best places to eat, sleep, play
and relax in our great state

• Over 700 descriptive reviews

• Every region of Oregon

Gerry will personally sign your 
copy of his newest book, “Gerry 
Frank’s Oregon, Fourth Edition.” 

GERRY 
FRANK
OREGONIAN TRAVEL COLUMNIST 

COME BY TO MEET 
OREGON LEGEND,

“It is these adventures and experiences – as well 
as the recommendations and memories of friends, 
colleagues and readers – that I drew upon to form 
the basis of Gerry Frank’s Oregon.”  

– Gerry Frank
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120 Commercial
From Cover

The overall framework of the building will be 
preserved, but it will receive a much- needed 
face lift.

“To see this come to fruition and to see the 
new life that is going to be breathed in to both 
of these projects is really exciting,” said Natalie 
Jasinski of the Salem Chamber of Commerce. 
“I know that it is going to make everyone in our 
town super stoked.”

The 120 Commercial Street building was 
originally constructed around 1870 as a stable-
house. Over the years the building has been 
leased by several restaurants. As construction 
continues, the property will open for prospec-
tive tenants.

“To have people coming in and breathing new 
life into the [buildings] helps the city’s goal of 
making [downtown] the center of Salem,” said 
City Council President, Steve McCoid. “We are 
very, very thankful, Scott, for bringing this to 
the city and for your vision.”

About the Reed Opera House: The Reed Opera 
House was Built in 1870 by Cyrus Adams Reed. 
In its early days, the Reed was a popular location 
for theatre, music, food and hotel lodgings. The 
building   has hosted a number of famous guests, 
such as Mark Twain, Susan B. Anthony and 
President Rutherford B. Hayes. www.ReedOp-
eraHouse.com

About 120 Commercial Street: The 120 Com-
mercial Street Building is thought to have been 
constructed around the same time as the Reed 
Opera House (1870). The first tenant to oc-
cupy the two-story building was thought to be 
Durbin’s Livery, a stable yard. The entire build-
ing is approximately 14,000 square feet. 

About Cumberland Holdings: Cumberland 
Holdings is a real estate investment and asset 
management company that manages a number 
of properties in Oregon and the Northwest. The 
investment team includes Graham Chernoff and 
Scott Chernoff, both of whom grew up in North-
west Portland. They have a combined 45 years 
of experience in acquiring and operating real 
estate, with offices in Los Angeles, San Francisco 
and Bend, Oregon.

About the Pennbrook Company: Located in Or-
egon, the Pennbrook Company offers a full range 
of services for property owners. Jodie Vaughn of 
Salem will serve as the Reed Opera House’s on-
site manager.

About Pam Rushing: Pam Rushing is a prin-
cipal broker at Coldwell Banker Commercial 
Mountain West Real Estate and leasing broker 
for 120 Commercial, Salem Oregon. Since 1982, 
the professionals at Coldwell Banker Commer-
cial Mountain West Real Estate have provided 
property owners with comprehensive commer-
cial real estate services. www.CBCRE.com

Tues-Fri, 10am-5:30pm, Sat 10am-3:30pm, 216 Commercial Street NE, Downtown Salem
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ABOUT WINDERMERE PACIFIC PROPERTIES, INC. Owned by Onna McColly and Pam Mc-
Colly, Windermere Pacific West Properties, Inc. operates out of Salem.

ABOUT WINDERMERE REAL ESTATE Windermere Real Estate is ranked the largest regional 
real estate company in the Western U.S. with over 300 offices and 6,500 agents serving commu-
nities in Arizona, California, Colorado, Hawaii, Idaho, Montana, Nevada, Oregon, Utah, Wash-
ington and Mexico. Last year, Windermere closed over 85,000 home sales for more than $33.2 
billion in volume. The Windermere family has a proud heritage of serving our neighbors via the 
Windermere Foundation which funds services for low-income and homeless families. Since 1989, 
the Windermere Foundation has contributed more than $33 million towards improving lives in 
the communities where we live and work. For more information, visit www.windermere.com.

Brokers and staff from Windermere Pacific West Properties, Inc. volunteer for Marion-Polk 
Food Share during Windermere’s 2018 Community Service Day.

Established 34 years ago, Windermere’s annual Community Service Day has been recognized 
nationally as a model hands on volunteer program and has been adopted by other real estate 
companies and businesses around the country.

STEPHEN G. TANDY
BROKER/SENIOR VP
503-566-5519

SPECIALIZING IN 
Homes on acreage, custom

homes, unique and unusual
homes, farms & ranches!

Upper end homes!
I handle all my own listings!

standy@cboregon.com

I pledge allegiance 
to the Flag of the 
United States of 
America, and to 
the Republic for 
which it stands, 

one Nation under 
God, indivisible, 
with liberty and 
justice for all.

Happy Independence Day

List with Me!
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info@kevincameronfororegon.com | www.kevincameronfororegon.com | 503.269.0915

Kevin Cameron Nominated for Re- Election
by Marion County Independent Party Voters

(SALEM, Ore.) — Marion County Commis-
sioner Kevin Cameron has formally accepted 
the Independent Party of Oregon nomina-
tion for re - election to Position 1.

Independent Party voters in Marion Coun-
ty nominated Commissioner Cameron as 
their candidate via write - in votes during 
the 2018 Primary Election. In Oregon, the 
write - in process gives voice to political par-
ties that do not field candidates by allowing 
them to write - in the name of the candidate 
they want to be elected.

Commissioner Cameron was also nominated by Republican voters. Commissioner Cameron 
says he’s pleased to represent both Republican and Independent parties in the general election 
but will continue to focus on representing all citizens in the county.

“This vote is a recognition that over the last four years as your 
Commissioner I h ave worked hard to serve all the citizens of 
Marion County, and I will continue to do so. It is humbling 
to know that people pay attention to the work their county 
government performs and have placed their confidence in me 

as the Independent candidate,” Cameron said.
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Luxury HomesMountain West
real estate, inc.

Some individual photos are copyrighted by Willamette Valley Multiple Listing Service and its members, and are used with permission.

235 Union Street NE, Salem, OR 97301
503.364.9596   |   ColdwellBanker@cboregon.com

Like us on Facebook:
Facebook.com/cbMountainWest

OFFICE OPEN 7 DAYS A WEEK
Monday-Friday 8:00 a.m. - 6:00 p.m.   |   Saturday & Sunday 9:00 a.m. - 5:00 p.m.

July 2018

503.851.4831  |  SamLabbe1@gmail.com

Sam Labbe Presents
Mountain West

real estate, inc.

NEW HOMES SOUTH
Completion Spring/Summer 2018

Starting at $489,900

2085 Tuscana Av S, Lot 6
$489,900
2,977 SF, 5 BD, 3 BA
MLS# 732511

2135 Tuscana Av S, Lot 2
$489,900
2,854 SF, 4 BD, 2.5 BA
MLS# 732512

2123 Tuscana Av S, Lot 3
$489,900
2,854 SF, 4 BD, 2.5 BA
MLS# 732508

2111 Tuscana Av S, Lot 4
$489,900
2,977 SF, 4 BD, 3 BA
MLS# 732513

1 & 2 Level Plans
Some RV Pads & 3 Car Garages

CCB#195111

2205 Giovanni Ave A, Lot 41
$489,900
2,294 SF, 3 BD, 2 BA
MLS# 734160

Verona Heights

Mountain West
real estate, inc.

Building & Remodeling in Salem Since 1998

4 New 
Subdivisions!

Eagles View No. 5 in West Salem
15 New Homes - Prices Starting at $319,000
                      Inquire to Ilya Makarenko 503-409-3738
                      or Sam Labbe 503-851-4831

740 Eagle Scout St NW ~ $429,900
Available & move-in ready! 
Master suite on main floor, 
great room plan with office 
near entry. 3 car tandem garage. 
Covered porch, 2 bedrooms &  
bath upstairs, 2,377 SF. (731215)

748 Eagle Scout St NW ~ $439,900

Model Home - not for sale at this  
time. Master suite on main. Great 
room plan with den or 5th  
bedroom near entry. 3 bedrooms  
& full bath upstairs. 2,386 SF. 
(731217)

3064 Sea Eagle Ct NW ~ $439,900
1.5 story home with master suite,  
great room plan with breakfast 
nook, formal dining room & 
office on main. Bedrooms & 
bath upstairs with open area to 
great room below. 2 car garage, 
covered porch. (731221)

SALE PENDING

Country View Estates in Dallas
1 New Home Lot #19 - $399,900

Inquire for additional info. to Ilya Makarenko 503-409-3738

Forest Ridge in Dallas
9 New Homes/Duplexes - Starting at $299,900
Inquire for additional info. to Ilya Makarenko 503-409-3738

COMING SOON BEGINNING 2019
Rainier Estates

35 Lots Available with Various Home Plans 
Inquire for additional info. to Ilya Makarenko 503-409-3738

131 Muirfield Ct SE ~ $449,900 ~ Resale Built by Comfort Homes
Beautiful custom 4 bedroom,  
2.5 bath, 2611 sf  home. Gourmet  
kitchen with stainless steel  
appliances. Open floor plan 
great for entertaining! Lots of  
built-ins & extensive use of   
stone. Master on main. (732765)

NEW
HOMES COMINGSOON

JARED FORD 503.983.0108

Luxury country living on small acreage with 
views. 5 bd, 3.5 ba, custom built and meticulously  
maintained home with natural light shining into  
every room. Privately sitting on the hillside. (729188)

$799,900 McMinnville

STEPHEN G. TANDY PC 503.580.1483

Chinook Estates, breathtaking 180o+ views.  
3.28 acres. 2038 custom sf. 3 bd (master on  
main), 2.5 ba, open style kitchen, family/living 
room, & office. Heated shop/RV garage. (725999)

$599,900 S Salem

STEPHEN G. TANDY PC 503.580.1483

5.86 acres, 180+ degree views, usable property. 
3536 sf of 1-level living, 4 bd, 2.5 ba, 6+ car gar. 
Add’l 4000 sf lower level w/apx 1000 sf woodshop  
or rec area + 3000 sf of shop/garage. (722164)

$745,000 Dallas

CONNIE BRESEE 503.932.5175

3228 sf on 1 level! Over 1/3 acre, 4 bd, 2.5 ba,  
3-car garage, upgrades galore! 2 fireplaces,  
walk-in pantry, walk-in master closet. Huge 
Azek deck! Pristine! Creekside Estates. (733843)

$540,000 SE Salem

NYDRIE EDWARDS 503.507.2307

Stunning Cambridge home! Cstm blt by T. Wheeler  
Homes w/mstr on main! 3828 sf, 4 bd, 3 ba, 2 frplcs,  
12’ ceilings, solid core dors, crown molding, surr  
sound, travertine tile flrs, gourmet kitchen. (734975)

$640,000 SE Salem

EDNA FOREST 503.931.3827

Private estate hobby farm. Sweeping views, 
fenced, gated, just outside city. Open vaulted floor 
plan, great rm, master suite, utility, den, 2 bds  
on main, 6.72 acres, farm deferral. (732287)

$699,900 NW Salem

SAM LABBE 503.361.7408

Gorgeous south valley view from living rm, mstr  
bd & dining/kitchen areas! Open floor plan. Lg 
rec rm/family rm downstairs w/wet bar (poss dual  
living). Garage can store up to 5 cars. (732450)

$699,900 Jefferson

TOD JENNING 503.931.8864

Private country estate, stunning Mt Hood, High 
Cascades & valley views. Bordered by vineyard!  
Custom 1-owner home, 3 bd, 3 ba, 3678 sf, chef’s 
kitchen. Dual living possible. (731958)

$679,900 NW Salem

STEPHEN G. TANDY PC 503.580.1483

1.5 acres, gated comm. Mt & farmland views. 4 bd,  
3.5 ba, 4687 cstm sf, built 1997, master on main.  
Amazing sunrises, patio w/water feature, outdoor  
frplc. Apx 350 vine vineyard. 3-car gar. (732713)

$849,500 Turner

ILYA MAKARENKO 503.409.3738

Stunning home on 4 acres. Gorgeous acreage 
property with views of the valley & mountains. 
Dual living, 3926 sf, oversized garage with RV bay.  
Master on main.  (732722)

$749,000 S Salem

STEPHEN G. TANDY PC 503.580.1483

1.55 acres, parklike setting, 1-level built in 
1993. Locked gate community, 1713 sf custom 
home, 3 bd, 2 ba, 3+ car garage, lots of parking.  
Private, upscale community (6 homes). (733315)

$649,500 S Salem

CONNIE BRESEE 503.932.5175

Stunning custom home! Glorious views that will 
take your breath away. You cannot help but be  
impressed with all the property offers. Many  
amenities including theater room! (732677)

$955,000 SE Salem

RICK MAURMANN 503.871.3848

Custom home with 2160 sf shop. Upgrades & privacy in this 3216 sf, 4 bedroom,  
2.5 bath on 10.17 acres. 2160 sf shop with commercial doors & heated. Large kitchen 
with granite counters. Large master. Dual living. Timber deferral. (734347)

$715,000 S Salem

Mountain West
real estate, inc.

CCB#205056

Open House every 
Saturday and Sunday

1:00-4:00 pm
Off Sunnyside, south of Kuebler Blvd.

Exclusive South Salem Neighborhood

40 Homes Coming Soon
Custom and Builder Designed Homes

Prices starting in 
the $400,000’s

New release plans beginning now!
Online at WindRiverHomesllc.com

RESERVE TODAY
Sam Labbe 503.851.4831

SamLabbe1@gmail.com

STEPHEN G. TANDY PC 503.580.1483

View, privacy, elegant, 4696 custom sf, ADA features,  
3-4 bds, 3.5 baths, built in 1994/98. 0.29 acre lnscpd 
w/lg water feature (falls & pond). Indoor lap/swim pool.  
Lots of parking w/paved boat/RV area. (735455)

$649,900 NW Salem

ANDREA BEYER 503.551.5320

Beautiful 4 bd, 2.5 ba home on lg corner parcel in 
popular area of Macleay. Flat golf course looking 
backyard, garden area, circular paved driveway. Cvrd  
deck area. Heated shop, sport ct & zipline. (732338)

$649,000 SE Salem

SAM LABBE 503.361.7408

Great view of coast range from this beauiful  
3 bedroom, 3.5 bath, 3096 sf custom style home 
in the West Hills. Laminate floors, granite counters,  
tiled baths, large bonus room with wet bar. (732709)

$550,000 NW Salem

CHUN TRUONG 503.851.3167

1.5 acres just outside of town w/dual living. Last home  
on pvt drive. Master w/shower & 2 WI closets. Updates  
incl roof, windows, hdwd, tile, cabinets & granite in both  
kitchens, fixtures. 2-car gar & barn/shop. (735029)

$549,900 SE Salem

LAURIE DAVIS 503.851.2456 TERRI JUDD

Dual living setup! 4 bedrooms + office, 3.5 baths, 
apx 3613 sf, open great room plan with gas  
fireplace & tall ceilings. Family room & theater room 
down. Private backyard with tile deck. (734466)

$549,900 NW Salem
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$489,900
2,977 SF, 5 BD, 3 BA
MLS# 732511

2135 Tuscana Av S, Lot 2
$489,900
2,854 SF, 4 BD, 2.5 BA
MLS# 732512
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$489,900
2,854 SF, 4 BD, 2.5 BA
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Subdivisions!

Eagles View No. 5 in West Salem
15 New Homes - Prices Starting at $319,000
                      Inquire to Ilya Makarenko 503-409-3738
                      or Sam Labbe 503-851-4831

740 Eagle Scout St NW ~ $429,900
Available & move-in ready! 
Master suite on main floor, 
great room plan with office 
near entry. 3 car tandem garage. 
Covered porch, 2 bedrooms &  
bath upstairs, 2,377 SF. (731215)

748 Eagle Scout St NW ~ $439,900

Model Home - not for sale at this  
time. Master suite on main. Great 
room plan with den or 5th  
bedroom near entry. 3 bedrooms  
& full bath upstairs. 2,386 SF. 
(731217)

3064 Sea Eagle Ct NW ~ $439,900
1.5 story home with master suite,  
great room plan with breakfast 
nook, formal dining room & 
office on main. Bedrooms & 
bath upstairs with open area to 
great room below. 2 car garage, 
covered porch. (731221)

SALE PENDING

Country View Estates in Dallas
1 New Home Lot #19 - $399,900

Inquire for additional info. to Ilya Makarenko 503-409-3738

Forest Ridge in Dallas
9 New Homes/Duplexes - Starting at $299,900
Inquire for additional info. to Ilya Makarenko 503-409-3738

COMING SOON BEGINNING 2019
Rainier Estates

35 Lots Available with Various Home Plans 
Inquire for additional info. to Ilya Makarenko 503-409-3738

131 Muirfield Ct SE ~ $449,900 ~ Resale Built by Comfort Homes
Beautiful custom 4 bedroom,  
2.5 bath, 2611 sf  home. Gourmet  
kitchen with stainless steel  
appliances. Open floor plan 
great for entertaining! Lots of  
built-ins & extensive use of   
stone. Master on main. (732765)

NEW
HOMES COMINGSOON

JARED FORD 503.983.0108

Luxury country living on small acreage with 
views. 5 bd, 3.5 ba, custom built and meticulously  
maintained home with natural light shining into  
every room. Privately sitting on the hillside. (729188)

$799,900 McMinnville

STEPHEN G. TANDY PC 503.580.1483

Chinook Estates, breathtaking 180o+ views.  
3.28 acres. 2038 custom sf. 3 bd (master on  
main), 2.5 ba, open style kitchen, family/living 
room, & office. Heated shop/RV garage. (725999)

$599,900 S Salem

STEPHEN G. TANDY PC 503.580.1483

5.86 acres, 180+ degree views, usable property. 
3536 sf of 1-level living, 4 bd, 2.5 ba, 6+ car gar. 
Add’l 4000 sf lower level w/apx 1000 sf woodshop  
or rec area + 3000 sf of shop/garage. (722164)

$745,000 Dallas

CONNIE BRESEE 503.932.5175

3228 sf on 1 level! Over 1/3 acre, 4 bd, 2.5 ba,  
3-car garage, upgrades galore! 2 fireplaces,  
walk-in pantry, walk-in master closet. Huge 
Azek deck! Pristine! Creekside Estates. (733843)

$540,000 SE Salem

NYDRIE EDWARDS 503.507.2307

Stunning Cambridge home! Cstm blt by T. Wheeler  
Homes w/mstr on main! 3828 sf, 4 bd, 3 ba, 2 frplcs,  
12’ ceilings, solid core dors, crown molding, surr  
sound, travertine tile flrs, gourmet kitchen. (734975)

$640,000 SE Salem

EDNA FOREST 503.931.3827

Private estate hobby farm. Sweeping views, 
fenced, gated, just outside city. Open vaulted floor 
plan, great rm, master suite, utility, den, 2 bds  
on main, 6.72 acres, farm deferral. (732287)

$699,900 NW Salem

SAM LABBE 503.361.7408

Gorgeous south valley view from living rm, mstr  
bd & dining/kitchen areas! Open floor plan. Lg 
rec rm/family rm downstairs w/wet bar (poss dual  
living). Garage can store up to 5 cars. (732450)

$699,900 Jefferson

TOD JENNING 503.931.8864

Private country estate, stunning Mt Hood, High 
Cascades & valley views. Bordered by vineyard!  
Custom 1-owner home, 3 bd, 3 ba, 3678 sf, chef’s 
kitchen. Dual living possible. (731958)

$679,900 NW Salem

STEPHEN G. TANDY PC 503.580.1483

1.5 acres, gated comm. Mt & farmland views. 4 bd,  
3.5 ba, 4687 cstm sf, built 1997, master on main.  
Amazing sunrises, patio w/water feature, outdoor  
frplc. Apx 350 vine vineyard. 3-car gar. (732713)

$849,500 Turner

ILYA MAKARENKO 503.409.3738

Stunning home on 4 acres. Gorgeous acreage 
property with views of the valley & mountains. 
Dual living, 3926 sf, oversized garage with RV bay.  
Master on main.  (732722)

$749,000 S Salem

STEPHEN G. TANDY PC 503.580.1483

1.55 acres, parklike setting, 1-level built in 
1993. Locked gate community, 1713 sf custom 
home, 3 bd, 2 ba, 3+ car garage, lots of parking.  
Private, upscale community (6 homes). (733315)

$649,500 S Salem

CONNIE BRESEE 503.932.5175

Stunning custom home! Glorious views that will 
take your breath away. You cannot help but be  
impressed with all the property offers. Many  
amenities including theater room! (732677)

$955,000 SE Salem

RICK MAURMANN 503.871.3848

Custom home with 2160 sf shop. Upgrades & privacy in this 3216 sf, 4 bedroom,  
2.5 bath on 10.17 acres. 2160 sf shop with commercial doors & heated. Large kitchen 
with granite counters. Large master. Dual living. Timber deferral. (734347)

$715,000 S Salem

Mountain West
real estate, inc.

CCB#205056

Open House every 
Saturday and Sunday

1:00-4:00 pm
Off Sunnyside, south of Kuebler Blvd.

Exclusive South Salem Neighborhood

40 Homes Coming Soon
Custom and Builder Designed Homes

Prices starting in 
the $400,000’s

New release plans beginning now!
Online at WindRiverHomesllc.com

RESERVE TODAY
Sam Labbe 503.851.4831

SamLabbe1@gmail.com

STEPHEN G. TANDY PC 503.580.1483

View, privacy, elegant, 4696 custom sf, ADA features,  
3-4 bds, 3.5 baths, built in 1994/98. 0.29 acre lnscpd 
w/lg water feature (falls & pond). Indoor lap/swim pool.  
Lots of parking w/paved boat/RV area. (735455)

$649,900 NW Salem

ANDREA BEYER 503.551.5320

Beautiful 4 bd, 2.5 ba home on lg corner parcel in 
popular area of Macleay. Flat golf course looking 
backyard, garden area, circular paved driveway. Cvrd  
deck area. Heated shop, sport ct & zipline. (732338)

$649,000 SE Salem

SAM LABBE 503.361.7408

Great view of coast range from this beauiful  
3 bedroom, 3.5 bath, 3096 sf custom style home 
in the West Hills. Laminate floors, granite counters,  
tiled baths, large bonus room with wet bar. (732709)

$550,000 NW Salem

CHUN TRUONG 503.851.3167

1.5 acres just outside of town w/dual living. Last home  
on pvt drive. Master w/shower & 2 WI closets. Updates  
incl roof, windows, hdwd, tile, cabinets & granite in both  
kitchens, fixtures. 2-car gar & barn/shop. (735029)

$549,900 SE Salem

LAURIE DAVIS 503.851.2456 TERRI JUDD

Dual living setup! 4 bedrooms + office, 3.5 baths, 
apx 3613 sf, open great room plan with gas  
fireplace & tall ceilings. Family room & theater room 
down. Private backyard with tile deck. (734466)

$549,900 NW Salem
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      120 Commercial St. Building
Historic Charm with First-Class Amenities
Prime restaurant, retail and creative office spaces

NOW LEASING

120 Commercial Street NE  • Salem OR 97301

 120commercial.com
 
 120 Commercial St. Building

FOR LEASING:  

  Call Pam Rushing: 503-884-0457 

June Groundbreaking 

What if the 4th of July 
this year were to mark the 
beginning of a renewed 
sense of pride and patrio-
tism all across America? 
It is possible. We Ameri-
cans have been celebrat-
ing our independence for 
242 years and everyone, 
regardless of political per-
suasion, loves to get into 
the spirit of all things pa-

triotic and red, white and blue.
Over the past few years, we’ve been wit-

nessing, and in many cases personally expe-
riencing, an increasing number of Americans 
expressing their hatred, the embarrassment 
and even resentment they feel for America 
and all that America stands for. In the past 
few months this intense demonstration of 
displeasure has led to the squelching of civil 
discourse among neighbors, friends and 
even family members. People who proudly 
display and express their patriotism are 
feeling pressured into silence. Rather than 
endure the wrath of extreme intimidation 
and/or shaming by zealots, more people are 

cautious in sharing their true beliefs whether 
it is in support of a ballot measure or candi-
date. It is safer to keep ones political opin-
ions to ones self.

Some feel it is too dangerous to talk politics 
over dinner at a restaurant. Someone with 
opposing views may be sitting at the next 
table.There could be a confrontation. Nor 
is it safe to share ideas or support of issues 
or candidates on social media. Tempers and 
language easily get out of hand.

There will always be differences of opin-
ion. Everyone comes to discussions with 
a unique, personal set of life experiences. 
Finding common ground used to be the way 
to get to know people and to build relation-
ships that can lead to solving community 
problems. These days, there are individuals 
who demonize others whose ideas and opin-
ions are not in lockstep with their own politi-
cal agenda. Consequently, healthy debate is 
impossible as facts are misrepresented and 
history is distorted. Some simply ignore the 
truth as they endeavor to win an argument or 
win over converts.

It’s time for a truce. Or a time out.
Well, The Statesman Journal newspaper 

stepped in as a sort of referee amidst all this 
shouting and bad behavior “to end the toxic 
atmosphere that has enveloped politics,” 
they say. In their May 20, 2018 editorial, 
they proclaim they, too, are tired of this lack 
of civility. Therefore, they will set an example 
of civility by not publishing gratuitous car-
toons, and by editing out pejoratives. They 
won’t publish disrespectful letters to the 
editor or guest opinions with exaggerated 
claims.

 Furthermore, they want “incumbents, can-
didates, and community members alike to 
take (their) civility pledge.” They will publish 
all who sign it! And, they want their readers 
to report to them when someone practices 
civility. Those individuals will also be pub-
lished.

 That’s all very nice but it appears as I read 
subsequent issues of the Statesman Journal 
they themselves are having difficulty living 
up to this civility pledge.

So, my hope is in my fellow Americans 
and the power of this 4th of July celebra-
tion to instill a renewed sense of patriotism 
and pride in all of us. It is my hope that we 
can look for the good in each other and in 

America. In the midst of all the celebration, 
pancake breakfasts, parades, bands, back-
yard barbecues, rodeos, flags, and fireworks, 
may we all reflect for a few moments on the 
struggles and triumphs that brought us In-
dependence Day.

Independence Day sets the stage so per-
fectly to reach out to neighbors with a com-
mitment to put aside negativity, listen to 
differing opinions and respectfully try to un-
derstand others’ lives and experiences that 
bring them to differing ideas, philosophies 
and beliefs. If we earnestly take time to get to 
know each other, we can find that common 
ground that surely exists.

This could be the start of families and com-
munities coming together and turning from 
the divisiveness, hatred, vitriol and outra-
geous, destructive behavior that has per-
meated our beautiful land of the free and 
home of the brave, in recent years. God Bless 
America!

Patti Milne, retired Marion County Com-
missioner and State Representative can be 
reached at 503.551.5590. Watch Patti on 
CCTV’s MomsMatters.

PATTI MILNE
PEOPLE, 

PLACES & 
POLITICS

A Renewed Sense of Pride and Patriotism;
Looking for the Good in Each Other and in America.
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John L. Scott Real Estate
Salem Office - 503-585-0100

salemoffice.johnlscott.com

• Interactive Map With GPS
• Location Based Search
• MIs/Property Number Search
• Extensive Search Criteria Options
• Road And Satellite Map Views

SIMPLY TYPE IN YOUR
 BROWSER JLSAPP.COM

• Comprehensive Property Details w/Photos
• Built In Sharing Tools
• Driving Directions
• Mortgage Calculator

Margarita Moran Castillo got 

interested in real estate when 

she bought her first house at just 

25 years old. With a background 

in banking, I realized that there 

are so many Millennials that are 

throwing money away renting. 

"They just don't think that they 

can buy a home" Margarita is ex-

cited to show the younger gener-

ation how to buy that first prop-

Margarita Moran Castillo, Broker

Margarita Moran Castillo
Broker
John L Scott Salem Real Estate
Office - 503-585-0100
Cell 503-980-5540

erty. When she isn't wearing 

her real estate hat, Margarita 

is helping her husband start 

his construction company. 

She even has her own ccb#. 

She means business! With all 

the choices in companies to 

represent in the real estate in-

dustry, Castillo joined John L. 

Scott, Salem Office. "I really 

like the mix of professional-

ism and family here - It's very 

comfortable! Oh and meet the 

Castillo's dog Kahlo. He keeps 

me busy with lots and laughs 

and love...
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The Equitable Center
Downtown’s Premier Office Address

Leasing Information: EquitableCenter.com 
530 Center Street NE Downtown Salem

503-399-1191

You’re nice, aren’t you — 
kind, considerate, well- 
mannered, and virtuous?

“Yes, but not always,” 
you answer. “It depends 
on the situation and may-
be my mood at the time.”

Good enough. Most of us 
were taught by our Moms 
and Dads to be nice to oth-
ers — so we generally want 

to be nice, and we want others to be nice to 
us.

But to be consistently nice is one of those 
things that’s easier said than done, isn’t 
it? So rather than get hung up on the gap 
that exists between nice and not-nice, let’s 
consider some “nice little things” we can do 
most all the time. When enough of us do 
them, these little things quickly add up to 
become big things — good for others and 
good for us, too.

Here’s a kickstarter: When we learn of 
someone who has “done good” for someone 
else, or for our community, let’s take a bit 
of time to get in touch with him or her — to 
say THANK YOU! We can do that even if we 
don’t know that someone personally. With 
a little effort, we can usually find out how to 
contact a person.

I like to say thanks to a person right away 
— while his or her good deed is fresh in my 
mind. A phone call is nicely personal, and 
our voices add a special dimension to our 
thanks. If I can’t get the person’s phone 
number, my second choice is to send a 
“thank you note” by mail; third choice is 
to send the note via email. So far, I’ve been 
more successful than not in reaching out 
this way; that would likely be true for you, 
too.

To give personal thanks is a win-win. The 
recipient will appreciate your “noticing” 
his or her good work and may well be in-
spired by your thanks to continue to do it. 
You’ll feel good yourself for having made 
the easy-to-do   outreach effort to personally 
acknowledge what he or she has done.

 Let’s also give this same kind of acknowl-
edgement and thanks for the actions of our 
local nonprofit organizations (NPOs). Upon 
learning of their “doing good” for our com-
munity, we should additionally consider 
giving our financial support to their mis-
sions. “Our” NPOs add immeasurably to the 
quality of life in our community, benefiting 
us both directly and indirectly.

I’ve noted in other articles that NPOs are 
among the best investment we citizens can 

make. They “do the work” that government 
can’t do, or won’t do, and nonprofits typi-
cally do it more cost effectively as well. Most 
of us agree that our NPOs represent a win-
win situation. To help them helps us.

Cherie and I have a suggested response for 
when someone known to you personally, 
who is representing a local nonprofit, asks 
you for money. First, say “It’s nice of you to 
ask.” Second, say “Yes, I’ll support you.”

Securing adequate funding for our NPOs 
is always necessary and almost always dif-
ficult. It’s uncomfortable for most of us to 
ask others for money — even though we do 
it for the proverbial “good cause.”

So if a friend, family member, or business 
acquaintance puts himself or herself “out 
there,” to ask you personally to support his 
or her charitable cause, be nice and “Just 
Say Yes.” If, for whatever your particular 
reason may be, you choose not to support 
the personal request, that’s acceptable — 

but be sure to at least reply. It’s not nice to 
just ignore it! When someone you know has 
reached out to you personally, he or she at 
least deserves the basic courtesy of your re-
ply, whether it’s yes or no.

I don’t mean to sound as if I’m preaching 
here, but for us to act nicely in this manner 
is justified from a “Golden  Rule” standpoint. 
Here’s a modern-day version of “The GR”: 

“Do for others, either directly or indirectly, 
what you would want done for you.” And, 
“Don’t do to others, either directly or indi-
rectly, what you wouldn’t want done to you.” 

Let’s make “being nice” one of our person-
al goals. Here are some easy and meaningful 
things we all can do (I credit Mike O’Connor 
for his inspiration):

Smile warmly. Say thanks. Pay it forward. 
Give excess “stuff” away. Send or deliver 
flowers. Hold doors open. Pay compli-
ments. Listen intently. Tell your loved ones 
you love them. Make eye contact. Act on a 
generous impulse. Take a stand for justice. 
Stop complaining. Volunteer some time. 
Give some money. Seek to help. Give blood. 
Say please and thank you (back to Mom and 
Dad again!).

Worth taking to heart and mind are these 
words of wisdom from the great American 
author and humorist Mark Twain: “Always 
do right. This will gratify some people and 
astonish the rest.”

I carry that phrase in my wallet. Carry-
ing it doesn’t mean that I'll always do right, 
or that I’ll always be nice — but having the 
quote on my person helps keep it on my 
mind. Thank you , Mark.

CRAIG CLINE
 NON PROFIT 
ADVOCATE

It’s Nice To Be Nice!

“Always do right. This will gratify some 
people and astonish the rest.” - Mark Twain



July 2018 Salem Business Journal Page 13

Possibly the most stress-
ful and time-consuming 
aspect of buying com-
mercial property is the 
price negotiation process. 
Though a necessary step, 
it can be an awkward and 
uncomfortable situation 
that leads to frustration 
on both sides. This is es-
pecially true in a commu-
nity our size where both 
parties probably know 
each other fairly well.
It is important to be con-
scious of the way you ne-

gotiate and the impact that your negotiation 
tactics will have. As a seller or a buyer, the 
goal is to obtain the best deal for yourself. 

However, this is a tricky art that is easily 
muddled in the real estate industry. Avoid-
able mistakes often cost the offending party 
and can lead to the entire sale being canceled 
and bad feelings that last a long time. To 
avoid this, consider the following approach-
es:

Ideally, your negotiating style should be 
firm and fair. Be willing to consider the ar-
gument from the other side but stick to your 
guns. You want to make sure you get a pal-
atable offer, but don’t nickel-and-dime the 
other party; you may appear cheap and self-
ish. People will often walk away if they sense 
you are unwilling to compromise.

In addition, you don't want to be someone 
who reneges on your word during your nego-
tiations either. When you agree to do some-

thing, stick with it, not only because your 
reputation is on the line but because it could 
be detrimental to deals in your future. Resist 
going back and forth on your agreements be-
cause you will lose all credibility. Remember, 
this is your brand at stake.

When looking out for your best interests, 
it’s important to be flexible and understand 
the areas you can give and take. With this in 
mind, sometimes negotiating can feel like 
two bulls circling each other, waiting for the 
right moment to charge. It doesn't need to 
be this way. Juxtapose the needs of the other 
party against yours, communicate well and 
try to be fair and understanding.

Finally, keep in mind that if the offer is 
not perfect, you can always walk away. Set a 
minimum number and stick to it. In negotia-
tion, the stakes can feel high and you want to 

avoid making emotional decisions. You can 
walk away at any point. There are a number 
of strategies that will make you a better ne-
gotiator. Work with real estate professionals 
who can guide you and act as an intermedi-
ary for you. Remember to know your bottom 
line number and look for the areas in which 
you can be flexible and reasonable. When 
you do this, not only will people respect you 
for your treatment of them,   but you'll be far 
more likely to maintain a positive relation-
ship. Remember you'll be seeing these peo-
ple around town and there may be another 
deal in your future.

Alex Rhoten is a principal broker at Coldwell 
Banker Mountain West Commercial Real Es-
tate. www.CBCRE.com 503-587-4777.

ALEX RHOTEN
PRINCIPAL 
BROKER,  

COLDWELL 
BANKER 

COMMERCIAL 
MOUNTAIN 

WEST 
REAL ESTATE

Negotiating Real Estate

Coldwell Banker 
Commercial and 

the Coldwell Banker 
Commercial Logo are 

registered service 
marks licensed to 

Coldwell Banker Real 
Estate LLC. Each 

Office is Independently 
Owned and Operated.

CBCRE.com          (503) 587-4777

PRESIDENT’S ACHIEVEMENT OF EXCELLENCE AWARD

MOUNTAIN WEST REAL ESTATE

Shadya Jones Pam Rushing Alex Rhoten

TOP 2% IN SALES INTERNATIONALLY

In negotiation, the stakes can feel high and you want
to avoid making emotional decisions.

Free-loaders are a com-
mon part of life. They are 
that “friend” who promises 
to pitch in for gas, buy the 
next round or contribute 
in some way, but never 
does. It’s the person who 
shows up at the potluck 
but doesn’t bring the cas-
serole made with mush-
room soup. These people 
exist everywhere and can 
present a major problem 

to larger scale programs and organizations. 
Their behavior is commonly referred to as 
‘free ridership.’ Free ridership happens when 
a person benefits from the hard work of other 
people or groups without contributing (time, 
money, etc.) themselves.

For example, most business associations 
use member dues to support political lobby-
ing efforts. Since political lobbying benefits 
everyone in an industry (members and non-
members), some businesses may choose to 
not become members. This is an economi-
cally rational response. After all, why would 
anyone pay for something they can have for 
free? The problem is that if every business 
adopts this line of thinking, the association 
would receive zero funding and could no 
longer lobby. Therefore, even if free riding 
benefits the individual in the short-term, ev-
eryone suffers in the long-term.

Governments solve this problem by charg-
ing fees and levying taxes. Requiring every-
one to pay a tax guarantees funding for items 
like public roads, parks and safety.

Unions use a similar strategy. Through the 
faireshare process, they require nonunion 
members to pay fairshare dues to the union. 
These organizations argue that since non-
union members still benefit from collective 
bargaining, contracts or grievance represen-
tation, nonmembers should also contribute 
to the union.

So, what can be done to solve this problem 
for your business or membership organiza-
tion? After all, it will be quite the challenge to 
encourage people to pay for something they 
could have for free.

A more realistic solution is to offer more 
exclusive benefits to paying members. These 
benefits could include discounts, informa-
tion, networking opportunities or training. 
For example, AARP or NFIB both provide 
advocacy that benefits everyone they rep-
resent. They provide members with news 
updates, travel deals, insurance and retail 
discounts. Since these benefits can only be 
received by members, nonmembers may be 
incentivized to join.

Ignoring the free riding members within 
your organization (i.e., members who pay 
dues but don't really contribute) is not only 
costly but can discourage strong contribu-
tors. Show the team how active contributors 
are valued. If appropriate, managers could 
also meet with inactive team members to 
discover why they might be disengaged.

By recognizing and acting to reduce free 
riding, managers and association leaders 
can achieve their goals. Remember, if no one 
brings a dish to the potluck, you go hungry

MARY LOUISE 
VANNATTA
TELLING 

YOUR STORY

Free Ridership

Mary Louise VanNatta, APR, CAE is the CEO of VanNatta Public Relations a PR, Event Plan-
ning and Strategic Communications firm located in Salem, Oregon. PRSalem.com, @PRSalem.
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Tell us about your non-profit:

The Rotary Club of South Salem is one of 
35,000 clubs that make up Rotary Interna-
tional. Rotarians strive to make a difference 
both locally and globally by donating their 
funds, time and talents. The South Salem 
club has supported disaster relief efforts in 
developing countries and helped provide 
clean water to impoverished communities. 
Locally, we help our neighbors who are 
hungry and in need, children with literacy 
and projects that beautify neighborhoods.

How did you get into the role? How did 
you find yourself in leadership in the or-
ganization?

I have been an active club member since 
2002 and have served in many leadership 
capacities including chair of club’s major 
fundraiser, club secretary, service project 
chair and even as club president in 2007.

What experiences best prepared you for 
this role?

Both on the district and national level, 
Rotary International provides extensive 
leadership training that prepares club presi-
dents for this role and ongoing resources to 
ensure success. In addition, I’ve served on 
several local not-for-profit boards and on a 
community foundation.

What is difficult about your nonprofit 
leadership role? What is easy?

Serving as club president is actually an 
easy leadership role within the club, simply 
because we have such amazing members. 
Rotarians are devoted, hard working and 
generous of their time. We truly emulate 
our motto of “service above self.”

What are you looking for in future lead-
ers in your group?

We are looking for people who want to 
make a difference both locally and globally 
and who enjoy working with others with the 
common interest of wanting to make the 
world a better place.

Is there anything else you would like to 
add?

Rotary has a new slogan describing our 
commitments to our community, our club 
and the world: Rotarians are “people of ac-
tion.”

Inspiring Leaders and Non-profits

This is the third in a series of articles focused on local non-profit leaders. 
Last month I interviewed a leader in the business sector of non-profits, the 
Salem Association of Realtors (SAR). This week I visit with Jill Munger, 
President of the South Salem Rotary Club. We will have the pleasure of 
serving together as I will be the upcoming president of West Salem Rotary. 

Jill is the director of residential facilities and summer programs at Willa-
mette University. She volunteers her time as president of the South Salem 
Rotary club. Their meetings are held every Tuesday at Illahe Country Club 
at noon.

HARVEY GAIL-
SPIRE

MANAGEMENT

An interview with Jill Munger

Rotary is an excellent organization with amazing impact locally and globally. Rotary 
has opportunities for all age levels. High school children can get involved through 

Rotary’s Interact Clubs. Young adults can be “people of action” with Rotaract, which 
is celebrating its 50th anniversary this year. If you would like to learn more about 

Rotary, look for more information by visiting www.isrotaryforyou.org

G. Harvey Gail is president of Spire Management, an association management, event planning 
and consulting firm located in Salem, Oregon. www.SpireManagement.com , @HarvGail.

GOOD THINGS 
HAPPEN
WHEN YOU
BRING US IN
Upgrades to energy-efficient equipment saved this market money. 
But that’s not all. Improvements also made it more comfortable 
and safer for employees and customers. 

Energy Trust of Oregon offers cash incentives to reduce your 
upfront costs and make energy-saving upgrades more affordable.  

+
SAVE ENERGY. BRING US IN. 
Visit www.energytrust.org/BringUsIn or call 1.866.605.1676. 

Serving customers of Portland General Electric,  
Pacific Power, NW Natural and Cascade Natural Gas and Avista.
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(SALEM, Ore.) — Chemeketa Community 
College has appointed Chemeketa Founda-
tion Executive Director Nancy Duncan as 
the college’s interim director of marketing & 
public relations.

Duncan will continue in her role with the 
Chemeketa Foundation during her appoint-
ment with the marketing and public relations 
department. Duncan will replace Greg Har-
ris, who has served as the college’s director 
of marketing, public relations and student 
recruitment since 2008. The marketing and 
public relations department is responsible 
for maintaining the college’s brand identity 
system, internal and external communica-
tions, content on the college’s public website, 
marketing materials and advertising.

"I am pleased that Nancy will be serving as 
Interim Director of the Marketing Depart-
ment while continuing to serve in the role of 
Foundation Executive Director,” said David 
Hallett, the college’s vice president of gov-

ernance & administration. “This is a great 
opportunity to strengthen the connection 
between the Foundation and marketing of-
fices and we believe it will further the col-
lege's overall advancement efforts in support 
of student success."

In total, Duncan has been at Chemeketa 
for 21 years. In the eight years she has led 

the Chemeketa Foundation, donations have 
almost doubled with the addition of new 
marketing and communication strategies, 
including a new giving website and annual 
reporting process. The Chemeketa Foun-
dation is a 501(c)3 nonprofit organization 
which provides scholarships and emergency 
support including a Food Pantry for Cheme-
keta students.

Prior to serving with the Foundation, Dun-
can was the director of the college’s Hospi-
tality & Tourism Management programs. 
She has a bachelor’s degree in retailing from 
the University of Wisconsin and coursework 
toward a master’s degree in counseling from 
Oregon State University.

“I am looking forward to working with 
Chemeketa’s talented Marketing & Public 
Relations staff and finding creative ways to 
support Chemeketa. I see this as a wonderful 
opportunity for the college and the Founda-
tion.” Duncan said.

For more than 40 years, Chemeketa Community College has committed itself to transforming lives and our community through exceptional learning 
experiences in the Mid-Willamette Valley. As the second multi-campus district in Oregon, Chemeketa serves 50,000 students annually at its Salem and 
Yamhill Valley campuses, as well as Brooks, Eola, Winema, Dallas, Woodburn and Chemeketa Center for Business and Industry (CCBI). Chemeketa Com-
munity College is an equal opportunity/affirmative action employer and educational institution.

“This is a great opportunity 
to strengthen the 

connection between the 
Foundation and marketing 
offices and we believe it will 
further the college's overall 

advancement efforts in 
support of student success."

Nancy Duncan Named Interim Director of 
Marketing & Public Relations

MOUNTAIN WEST REAL ESTATE

Coldwell Banker Commercial and the Coldwell Banker Commercial Logo are registered service marks licensed to Coldwell Banker Real Estate LLC. Each Office is Independently Owned and Operated.

CBCRE.com   DOMINANT LOCAL FOOTPRINT

SEIZE THE SUMMER 
With over 30 years in the real estate industry, 
Principal Broker Alex Rhoten and the Coldwell 
team work hard to ensure that every aspect of 
the selling process is completed to perfection.

ALEX RHOTEN Principal Broker       (503) 587-4777   arhoten@cbcre.com

CALL TODAY
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We also have 3 convenient out of town locations: 
Canby, Lake Oswego and Corvallis

• Premium business cards
• Brochures & flyers
• Color/b&w copies
• High quality posters
• Pamphlets & booklets
• Construction drawings
• Fine art reproduction
• Letterhead & envelopes
• Large format scanning
• Mounting & laminating
• Binding & finishing
• Vinyl banners
• Delivery available

SALEM PRINTING
& BLUEPRINT, INC.

475 Ferry Street SE, Salem OR 97301 • (503) 363-6097
2195 Fairgrounds Rd NE, Salem OR 97301 • (503) 362-8600

www.salemblue.com

INNOVATIVE PRINTING
SOLUTIONS SINCE 1946

Commissioners Approve 
Rules Guiding New Statewide 

Transportation Improvement Fund

(SALEM Ore.) — A new program that will invest in public transportation is officially under-
way. The Oregon Transportation Commission last week approved rules to guide the new State-
wide Transportation Improvement Fund, or STIF. The rules become effective July 1, 2018 and 
the first call for applications for funds is planned for August.

An Overview of STIF Rules gives a short summary of the rules, and more information about 
the program is available on the STIF website. 

Keep Oregon Moving (HB 2017), passed by the legislature last summer, established the pro-
gram, which will use funds from a new payroll tax that begins July 1.The  STIF will provide 
funds to mass transit districts, transportation districts, or counties without either a mass tran-
sit or transportation district, and to federally-recognized tribes through several different pro-
grams.

For more information: Project Manager Karyn Criswell, 503-856-6172
or karyn.c.criswell@odot.state.or.us

(PORTLAND, Ore.) — Governor Kate Brown today declared July 23-27, 2018, Oregon Private 
College Week, proclaiming the “indispensable contributions of private, nonprofit colleges and 
universities to Oregon’s communities and to the state’s higher education attainment goals.”

 During Oregon Private College Week, eleven campuses will welcome hundreds of prospec-
tive students and their families.

“Campus visits are an excellent way for students to determine which college might be the 
right fit for them, one that best supports their college and career aspirations,” said Kristen 
Grainger, President of the Oregon Alliance of Independent Colleges and Universities (the Alli-
ance). “They will not only find these campuses beautiful and welcoming, they will learn more 
about the advantages of the small college experience, such as student to faculty ratios of 11 to 1.”

Together, the independent, nonprofit colleges and universities that comprise the Alliance of-
fer degrees in more than 260 fields of study, including engineering, business, law, and com-
puter science. Oregon’s private higher education sector enrolls 19 percent of the state’s under-
graduate students, awards 23 percent of its undergraduate degrees, and confers one in four of 
STEM and health baccalaureate degrees earned by students of color.

Three out of five students enrolled at one of Oregon’s private nonprofit colleges finish their 
bachelor’s degrees in four years, compared to three of five public university students who, ac-
cording to the Higher Education Coordinating Commission, take six years to complete their 
undergraduate degrees.

“Private nonprofit colleges work very hard to help students graduate in four years,” Grainger 
said. “Every term beyond four years not only means more tuition and fees, it means lost earn-
ings because of a delayed re-entry into the workforce. This delay significantly drives up the 
total out-of-pocket cost of a college degree."

During Oregon Private College Week, prospective students and their families as well as 
community-based college access programs such as GEARUP and College Dreams are invited 
to visit, explore, ask questions, and learn about academic programs and financial aid, talk to 
admissions staff, and tour the campuses. College officials will also counter with facts many 
commonly-held myths about private higher education:

Gov. Kate Brown Declares Oregon Private College Week; 
11 Campuses to Host Prospective Students And Families



Investors at any level of 
income can convert as-
sets from a Traditional 
IRA (IRA) to a Roth IRA 
(Roth). In this article we 
will explore the potential 
benefits and tax impli-
cations of a conversion. 
Considering the new tax 
laws in effect, with new 
rates 3-4% less, for at 

least the next three years this may be a good 
time to give the conversion strategy some se-
rious consideration.

As an investor, the benefits from convert-
ing assets within an IRA to a Roth will de-
pend on the amount of time you plan to leave 
the assets invested, current estate planning 
strategies, and your willingness and ability to 
pay the federal income tax bill that a conver-
sion is likely to trigger.

First let’s review the two basic types of 
IRAs, as each type has its own specific rules 
and potential benefits.

The maximum annual contribution for the 
IRA and Roth are the same, for 2018 the 
amount is the lesser of either 100% of earned 
income, or $5,500 for an individual. You can 
add $1,000 if you are over 50 years old.

While there is no limit to the amount of in-
come you earn that affects contributions to 
an IRA, there is a limit on contributions to 
your Roth. For those filing married and joint-
ly, you can make the full contribution if your 
modified adjusted gross income (MAGI) is 
less than $189,000 in 2018. Above the in-
come threshold, partial contributions are 
allowed. There may also be a caveat if you 
are covered by an employer retirement plan 
-- check out your specific options and limi-
tations with your accountant. You will also 
want to ask if and how much you can deduct 
from income for tax purposes. There is no 
deduction for Roth contributions.

There are no contributions allowed to the 
traditional IRA after reaching 71.5 years of 
age. At that time in your life, you must be-
gin taking required minimum distributions 
(RMDs). Uncle Sammy wants his share of 
your deducted contributions and earnings at 
that time in your life. There are no required 
distributions from your Roth IRA, and any 
distributions you take after turning 59.5 and 
held over 5 years are not subject to tax. That 
is the beauty of a Roth IRA. Beneficiaries are 
another topic.

Potential benefits of converting from a tra-
ditional IRA to a Roth IRA include:

• A larger sum to bequeath to heirs. Since 
lifetime RMDs are not required for Roth 
IRAs, investors who do not need to take 
withdrawals may leave the money invested 
as long as they choose which may result in 
a larger balance for heirs. After an account 
owner's death, beneficiaries   must take re-
quired minimum distributions, although 
different rules apply to spouses and non-
spouses. 

• Tax-free withdrawals. Even if retirees 
need withdrawals for living expenses, with-
drawals are tax free for those who are age 
59.5 or older and who have had the money 
invested for five years or more. As a finan-
cial planner, I like having both IRAs because 
you have the option of being able to balance 
distributions from taxable and non-taxable 
accounts during retirement. 

• Taxes upon conversion. Investors who 
convert proceeds from a traditional IRA to a 
Roth IRA are required to pay income taxes at 
the time of conversion on investment earn-
ings and any contributions that qualified for 
a tax deduction. If you have a non-deductible 
traditional IRA (i.e., your contributions did 
not qualify for a tax deduction because your 
income was not within the parameters estab-
lished by the IRS), investment earnings will 
be taxed, but the amount of your contribu-
tions will not. The conversion will not trigger 
the 10% additional tax for early withdraw-
als. Keep in mind that you can choose the 
amount you wish to convert, so you could 
plan to do a portion over the next few years.

If you do consider converting your IRA to 
a Roth, here are a few factors to consider. A 
conversion may be more attractive the fur-
ther you are from retirement. The longer 
your earnings can remain invested, the more 
time you have to help compensate for the as-
sociated tax bill. Your current and future tax 
brackets will affect which IRA is best for you. 
My assumption is that taxes will go up un-
der the next administration. If you expect to 
be in a lower tax bracket during retirement, 
sticking with a traditional IRA could be the 
best option because your RMDs during re-
tirement will be taxed at a correspondingly 
lower rate than amounts converted today. 
On the other hand, if you anticipate being in 
a higher tax bracket, the ability to take tax- 
free distributions from a Roth IRA could also 
be an appealing benefit. I still can’t see future 
tax rates through my crystal ball.

The answer to convert or not to convert 
may not be an obvious one, however with 
careful attention, the answer becomes 
clearer. As with any major financial consid-
eration, careful consultation with a financial 
professional is a good idea to help you make 
your best choice.

To Convert or Not to Convert

RAY SAGNER
FINANCIAL 
COLUMNIST

Ray Sagner is a Certified Financial Planner™ professional with The Legacy Group, Ltd, a fee only Registered Investment Advisory Firm, in Salem. Ray 
can be contacted at 503-581-6020, or by email at Ray@TheLegacyGroup.com You may view the Company’s web site at WWW.TheLegacyGroup.com

The purpose of this article is to inform our readers 
about financial planning/life issues. It is not intended, 
nor should it be used, as a substitute for specific legal, 
accounting, or financial advice. As  advice in these dis-
ciplines may only be given in response to inquiries re-
garding specific situations from a trained professional.

My assumption is that 
taxes will go up under the 

next administration.

After this morning’s United States Supreme 
Court decision in Janus vs AFSCME, leaders 
from Oregon’s largest public-sector unions 
say they are already hearing from members 
pledging to stay united.

Stacy Chamberlain, Executive Director 
of Oregon AFSCME Council 75, said, “The 
Oregon labor movement is growing and we 
know that the working people of our state 
will continue to stay together to protect 
middle-class jobs with good benefits and 
wages.” Chamberlain pointed out that there 
have been several successful organizing ef-
forts over the past several months, from fac-
ulty at Oregon State University and Oregon 
Tech, to Burgerville workers, to Volunteers 
of America.

Based on history in Oregon, the Supreme 
Court ruling is not expected to reduce Ore-
gon union members’ belief in the importance 
of uniting for more voice in the workplace.

 According to SEIU 503 Executive Director 
Melissa Unger, that belief is based on fact. 
“In 2014, the Supreme Court handed down a 
Janus-type decision against homecare work-
ers. Four years later, SEIU 503’s homecare 
workers are stronger and more united than 
ever—and through their unity and strength, 
they won one of the highest homecare wages 
in the nation.”

“While the U.S. Supreme Court delivered a 
long-expected decision in the Janus case that 
was backed by anti-worker forces, Oregon 
union members remain dedicated to stick-
ing together, uniting more working people 
in unions and working with our state’s politi-
cal leaders to create more good, union jobs,” 
according to Tom Chamberlain, president of 
the Oregon AFL-CIO.

John Larson, a high school English teacher 
from Hermiston and President of the Oregon 
Education Association, added, “While the 
Supreme Court’s decision is both expected 
and disappointing, we know that the real de-
cision about our union’s strength doesn’t lie 
in any court’s hands—it lies in the hands of 
union members. I know that Oregon’s teach-
ers and education support professionals will 
continue to join together and win for our stu-
dents, our families, and our communities.”

To contact frontline workers, quoted union 
leaders, or for other background informa-
tion, contact: Oregon AFSCME Coun-
cil 75: Ross Grami, (510) 510-7020. SEIU 
503: Jill Bakken, (503) 400-1126. Oregon 
AFL-CIO: Russell Sanders, (503) 419-7643. 
Oregon Education Association: Jenny 
Smith, (503) 780-7411

"SEIU 503 is a Union of 65,000 public ser-
vices workers and care providers in Oregon. 
We envision a just and vibrant society where 
everyone is treated with dignity and respect, 
and where all people can provide for them-
selves and their families.".

The State of Oregon 
Unions: Strong, 

United, Galvanized
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RICHDUNCANCONSTRUCTION.COM  | 503-390-4999

CALL TODAY TO SEE OUR DIFFERENCE CCB# 158330 WA# RICHDC928DE

EquitablE CEntEr Oak Park DEntal WallaCE rOaD ShEll

Given the current differences between the 
Trump administration and Jeff Sessions Of-
fice of the Attorney General, regarding the 
business of legal Marijuana, an interesting 
landmark case developing in Seattle.

In recent court proceedings it was discov-
ered that Green Fire Marijuana located at 
1956 1st Ave., rented space in a building that 
was funded through a federally backed Small 
Business Adm. loan. (SBA)

Clearly in violation of federal laws banning 
any illegal business including distribution of 
Marijuana. (SOP50 10 5 (j))

The Seattle case is the first high profile 
case of this nature and now a battleground 
for federal intervention and enforcement. 
42 year old Rodney Lee Krafka, operator of 
Green Fire has faced other marijuana viola-
tions in the past including sale or service to 
a minor case #2H7021A, code 314.55.079 
and allowing a minor to frequent a restricted 
area. Case #2H7021A, code (69.50.357on 
1-21-201. On 1-19 2017 Krafka was charged 
with Failure to submit monthly tax reports 
and payments. Code 69.50. 357 case# 
69.50.535. by Washington State’ LCB.

Even more damaging were the statements 
made under oath by Krafka, which outline 

facts relating to the sale and distribution of 
Marijuana out the buildings back door to 
Teenage night club promoters.

Federal Bankruptcy court pleadings show 
that Krafka was running an illegal Class 1 
drug dealing operation.

There is a possibility that under federal 
law, Green Fire owner Rodney Krafka may 
soon be indicted in Federal Court. This case 
seems to be headed towards RICO territory. 
The Racketeer Influenced and Corrupt Orga-
nizations Act, referred to as RICO, a United 
States federal law that provides for extended 
criminal penalties and a civil cause of ac-
tion for acts performed as part of an ongoing 
criminal organization.

Under the racketeering act, Krafka’s’ state-
ments appear to be covered by the Statutes 
of Limitations (10 years).

The next hearing is scheduled in King 
County Superior Court June 15th, at 1pm be-
fore Judge Halpert.

Federal officials are charging that Krafka’s 
lease is in violation of federal law pursuant to 
the Controlled Substances Act and therefore 
his lease at 1956 1st Av. So. is against public 
policy.

The federal charges are pending.

Jeff Sessions’ New Marijuana 
Poster Boy

Jefferson Sessions, Attorney General of the United States
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Apply Now: $85,000 
Available for Site Reuse 

and Revitalization

Apply now. Via its Site Reuse & Revitalization Grant Program, the City of Salem has $85,000 
available until September 30, 2018 to assist local property owners, prospective purchasers, and 
tenants as they cleanup and revitalize sites throughout the city. The City of Salem has received 
this funding via a grant from the United States Environmental Protection Agency (EPA).

Funds can be used for executing inventories, assessments, remediation/cleanup planning 
and cost estimating, and related activities for sites with either perceived or real environmental 
contamination. Other activities such as executing market studies, infrastructure analyses, and 
site master planning in support of redevelopment may also qualify.

Eligible sites include those City-wide where a sale, re-use, or redevelopment is planned and 
that are under private or public ownership and have suspected or known contamination. This 
may include vacant and underutilized sites, former dry cleaners, old dumps and landfills, old 
salvage yards, former industrial sites, former gas stations, and any type of building with asbes-
tos and/or lead-based paint including historic buildings.

Environmental assessment and cleanup are often critical components of site revitalization. 
For example, Pacific Office Automation recently received assistance from the Site Reuse & Re-
vitalization Grant Program when they renovated a vacant downtown building at 260 Liberty 
Street NE. The Program funded the building’s Phase I Environmental Assessment. In total, the 
company invested $1.3M in the downtown building renovation and relocated 22 employees to 
the space.

Interested parties should contact the City as soon as possible to ensure funding availability. 
Please contact Chris Drobnicki at 503-540-2435 or cdrobnicki@cityofsalem.net. Si necesita 
ayuda para comprender esta información, por favor llame 503-588-6178. For additional infor-
mation regarding EPA grant funding, please visit www.cityofsalem.net/Pages/site-reuse-and-
revitalization-grant-program.aspx.

Funds can be used for executing inventories, assessments, 
remediation/cleanup planning and cost estimating, and 
related activities for sites with either perceived or real 

environmental contamination. 

The Assistance League of Salem-Keizer 
has helped tens of thousands of community 
members since it first began in 1960. 

Through its nine philanthropic programs, 
children in need get school supplies, new 
school clothes and dental screenings. Eli-
gible schools receive art enrichment, read-
ing and literacy programs and educational 
puppet shows. Homebound adults patrons 
get library materials and 18-year-olds tran-
sitioning from foster care to independent liv-
ing receive support.

Always striving to do more, the Assistance 
League recently expanded its programs to 
serve homeless youth. The Homeless Youth 
Initiative provides clothing, shoes, emergen-
cy food, personal care supplies, laundry facil-
ity access and a person to advocate on behalf 
of the homeless student.

“This is where I see us expanding most rap-
idly,” said Roxanne Shoemaker, a longtime 
volunteer for the Assistance League. “We 
have 1,100 homeless youth in Salem and 
Keizer and 200 of them have no supervis-
ing adult. It was very clear that there was a 
need so we had to address that need and try 
to help.”

But even with expanding programs, the 
Assistance League’s impact on the environ-
ment is minimal. The organization does ev-
erything it can to prevent waste, recycle, re-
use and save energy.

The Assistance League was EarthWISE 
certified in 2011 and has been recertified 
three times since then. EarthWISE staff 
helps businesses recycle, save energy, reduce 
waste and much more. To earn certifica-
tion, a business meets criteria in six areas. 
Assistance League is one of more than 170 
EarthWISE businesses and organizations in 
Marion County. 

“With our programs, we are investing in 
kids and the future,” Shoemaker said. “In all 
that we do, we are modeling for the future. 
We take that very seriously.”

The volunteers recycle or reuse almost all 
of the materials that come to the Assistance 
League. For example, with Operation School 
Bell’s elementary program, which provides 
new clothing for children pre-K to grade 6, 
thousands of different-sized plastic bags and 
hundreds of cardboard boxes need to be re-
purposed, reused or recycled.

The plastic bags are sorted and stored for 
reuse in the Gift Shop or at special events 
and the clear bags are taken to Garten Ser-
vices. The remaining bags are taken to par-
ticipating merchants’ recycle containers. 
Styrofoam blocks are taken to Center Street 
Market, packing peanuts are delivered to 
the mail store, hangers go back to the dry 
cleaners, pallets are   taken to Oregon Pallet, 
fluorescent lights are brought to the Marion 
County Transfer Station and electronics are 
brought to Garten Services.

The group has reduced paper by switching 

from a monthly newsletter to a weekly elec-
tronic one. Not only does it reduce paper, 
but the electronic version also includes an 
environmental topic to educate people about 
recycling or waste prevention.

All of the sorting and recycling has meant a 
huge reduction in garbage over the years for 
the organization—a reduction in weekly gar-
bage from three roll-carts to one.

The Assistance League’s programs have 
also reduced the community’s load of gar-
bage. Daue House Gift Shop and Encore 
Furniture, two consignment stores that sell 
gently used gift items and household fur-
nishings, keep thousands of items from the 
landfill each year.

“One day while I was volunteering at En-
core, consignors brought in eight truckloads 
of furniture to Encore,” said Shoemaker, 
who is also the chairperson of the group’s 
Reduce, Reuse, Recycle committee. “That 
same day, over four truckloads of furniture 
were purchased.”

The profit from the sale of reused items 
goes to Assistance League’s programs. Sev-
enty-four percent of the money made by the 
organization goes back to the community—
far exceeding the national average for non-
profits.

Assistance League is able to do this partly 
because no one receives a salary. All of its 
programs are run by more than 350 volun-
teers.

Those volunteers have always looked for 
ways to increase their impact on the commu-
nity and reduce their impact on the environ-
ment. A few years ago, the Assistance League 
switched to more energy-efficient lighting in 
the consignment shops. They plan to contin-
ue the upgrade to the most energy-efficient 
bulbs—LEDs—in the future.

And the group supports efforts in Salem to 
ban single-use plastic bags—similar to what 
has been done in Portland and Eugene.

“We can see just from our programs how 
much plastic there is in the world,” Shoe-
maker said. “Everything has so much pack-
aging. We support efforts to reduce that 
waste.”

To learn more about the S-K Assistance 
League go to: www.assistanceleague.org/sa-
lem- keizer. For more information about the 
EarthWISE program, visit www.mcEarth-
WISE.net or call Alan Pennington at 503-365-
3188.

Salem-Keizer Assistance League 
Does More by Using Less
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These residents are among more than 370 graduating high school seniors who have now 
joined a growing alumni base of Oregon Connections Academy, the state’s largest virtual 
school. ORCA served nearly 4,000 students in grades K-12 statewide this school year.

The Class of 2018 has received nearly a million dollars in scholarship awards, and a major-
ity of the graduates have plans to further their education or start a career. Around 54% of the 
graduating seniors plan to attend a two or four-year college, 27% have decided to enter the 
workforce, 10% plan to attend vocational training, and others have aspirations such as the 
military or missionary work.

ORCA’s high school program offers a wide variety of rigorous standards-based courses in-
cluding honors and AP classes delivering a strong foundation for whatever path a graduate 
chooses. In addition the school features multiple Career Technical Education (CTE) courses, 
to assist students for post-graduate opportunities whether that's in the workforce, on a college 
campus, or some other option.

Dozens of students graduating this year have also earned college credits through the "College 
Now" dual credit program offered through the school. Students are able to take courses such 
as computer science, medical terminology, and English composition and earn college credits 
while enrolled in the online school.

Enrollment is now underway for ORCA’s 2018-2019 school year. For additional information 
about the school, visit www.OregonConnectionsAcademy.com or call (800) 382-6010

.

ABOUT OREGON CONNECTIONS ACADEMY Oregon Connections Academy (ORCA) is a tu-
ition-free, high-quality, highly accountable statewide online charter school that serves students 
in grades K–12. The school is authorized by the Santiam Canyon School District. All Oregon Con-
nections Academy students participate in the award-winning national Connections Academy pro-
gram that combines high-quality resources from leading publishers with cutting-edge yet easy-to-
use technology and hands-on materials. Oregon Connections Academy provides students with the 
flexibility to learn from anywhere there is an Internet connection and with an innovative online 
school curriculum that meets rigorous state education standards. The combination of Oregon-
certified teachers, a proven curriculum, unique electives, technology tools, and community experi-
ences creates a supportive and successful online learning opportunity for families and children 
who want an individualized approach to education. Oregon Connections Academy is accredited by 
the Northwest Accreditation Commission (NWAC), an accrediting division of AdvancED. For more 
information, call 800-382-6010, or visit http://www.OregonConnectionsAcademy.com.

Polk County Students Part of 10th Graduating Class for 
Oregon's Leading Online Public Charter School

(MILL CITY, Ore.) — Several hundred families, friends and classmates attended the 10th 
Oregon Connections Academy (ORCA) graduation ceremony earlier this month and students 
from Polk county are part of the Class of 2018. The tuition-free online school held an in-person 
commencement for its tenth senior class on June 9th at the State Fairgrounds in Salem.

ORCA Class of 2018 graduates from Polk county:
      • Alisa Harustak — Dallas
      • Hannah Hillebrand — Dallas
      • Armando Lambaren — Independence
      • Delia Miller — Independence
      • Michael Borden — Salem
      • Weston Braziel — Salem
      • MiKayla Buechner — Salem
      • Aurelia Johnson — Salem
      • Taylor Rogers — Salem
      • Victoria Middleton — Sheridan
      • Makenzie Pearsall — Tangent

Siegmund’s New Investment: 
Increased Payload with 

Lightweight Trucks

(STAYTON, Ore.) — Siegmund Excavation & Construction, a construction and excavation 
company serving the Pacific Northwest, and its partner company  Allied Rock, LLC are mod-
ernizing the way they’re hauling loads, to improve efficiency and increase payload. Siegmund 
purchased two new, custom-built ultra-lightweight Kenworth trucks with aluminum truck/
trailer equipment, expressly assembled to Siegmund’s specifications. Each pup and truck com-
bo’s net payload is 36.5 tons, as compared with the 31.5 ton payload the company used to haul.

“Trucks have load weight limits. These 
trucks are made ultra-light so they can carry 
more material safely while operating within 
legal weight limits,” explains Andrew Sieg-
mund, owner of Siegmund Excavation and 
Allied Rock. “We invested in these custom-
built machines in order to decrease unit haul 
cost and increase truck payload. Basically, 
we can now haul more aggregate per trip.”

Allied Rock is a leading regional supplier of high-quality, crushed quarry rock. Allied crushes 
rock at the X-Rock Quarry off Old Mehama Rd. SE in Stayton, and also crushes rock on-loca-
tion with its portable crushing services. “We provide portable crushing services across Oregon, 
in as many as 25-30 different quarries per year,” says Siegmund.

The trucks, purchased through Papé Kenworth in Portland, Ore., have custom aluminum 
bodies built by Pioneer Truck Weld of Turner, Ore. They are Kenworth T-880 five-axle trucks 
with three-axle pups. The signature Siegmund Excavation pinstriping was performed by Co-
meau Lettering and Pinstriping in Vancouver, Wash.

“To my knowledge, no other company in the state of Oregon has dump trucks that carry this 
much payload,” said Gibson Kuenzi, Project Manager at Siegmund Excavation. “These trucks 
use the latest truck technology, along with high-strength aluminum components to achieve 
maximum payload.”

“When it comes to investments in equipment, we are in the practice of continuously updating 
and modernizing our fleet with the latest technology to stay ahead of our competitors. When we 
make an investment, we make every effort to be the first to acquire a new technology and new 
or improved designs of current products or machines,” says Siegmund.

For more information, visit  www.alliedrockllc.com or call 503-769-6280.

ABOUT SIEGMUND EXCAVATION & CONSTRUCTION Siegmund Excavation & Construction of 
Stayton, Ore. is a family-owned company that began in the 1940’s as Siegmund Logging Company, 
founded by Ralph Siegmund. Today, Siegmund Excavation & Construction offers a variety of services 
to Oregon’s timber industry, including new road construction, road maintenance, bridge construc-
tion and installation, portable crushing, quarry development, land clearing, roadside brushing, full-
service logging, contract cutting, dump trucking and heavy hauling. For more information about 
Siegmund Excavation & Construction, visit  www.siegmundexcavation.com  or call 503-769-6280.
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Marion County  |  Environmental  Services   mcrec ycleguide.net   503.588.5169

mcrecycleguide.net
Visit our online recycle guide to  nd out 
how to recycle, compost, or reuse just 
about anything.  mcrecycleguide.net

On June 6, the SAIF board of directors vot-
ed to elect Jeff Stone board chair and Krish-
na Balasubramani vice chair. Board member 
Jenny Ulum has served as board chair since 
2014 and will remain on the board; Stone 
was elected vice chair in 2017.

In addition, the board welcomed John 
Mohlis. Mohlis’s appointment to the board 
was approved by the Oregon State Senate in 
May, as part of a vote on a number of gover-
nor appointments.

Stone is executive director and CEO of the 
Oregon Association of Nurseries (OAN), 
based in Wilsonville. Prior to joining OAN, 
Stone worked as chief of staff to the Metro 
Council and as an advisor to U.S. Senator 
Bob Packwood.

Balasubramani is a partner in the firm 
Sather, Byerly and Holloway, LLP, in Port-
land. Prior to joining Sather, Byerly and 
Holloway in 1996, he was a pro tem admin-
istrative law judge for the Workers' Com-
pensation Board.

Mohlis served as the executive secretary of 
the Oregon State Building and Construction 
Trades Council. He also served for five years 
on the workers’ compensation Manage-
ment-Labor Advisory Committee (MLAC), 
three terms as a commissioner on the Port-
land Development Commission, and two 
terms on the Oregon State Apprenticeship 
Council.

Mohlis’ appointment comes after the re-
tirement of Kevin Jensen, former business 
manager for Ironworkers Local 29 in Port-
land, who served on the board since 2014.

SAIF's board represents a cross-section 
of the workers' comp system, appointed by 
the governor to four-year terms. They rep-
resent organized labor, policyholders, the 
legal profession, and associations. The other 
board members are Ulum, a public relations 
executive in Eugene, and Maurice Rahming, 
president of O'Neill Electric in Portland.

SAIF is Oregon's not-for-profit workers' 
compensation insurance company. Since 1914, 
we've been taking care of injured workers, 
helping people get back to work, and striving 
to make Oregon the safest and healthiest place 
to work. For more information, visit the About 
SAIF page on saif.com.

Saif Board Appoints 
New Chair, Welcomes 

New Member



(PORTLAND, Ore.) — Ready to put on your 
boogie shoes? A Fourth of July tradition will 
once again mark the summer holiday with 
the Waterfront Blues Festival, July 4-7, at 
Tom McCall Waterfront Park in downtown 
Portland.

Over a hundred acts representing Ameri-
can roots music at its best will be spread 
across four stages and four days. It’s the 
largest blues festival west of the Mississippi 
and the second largest in the nation. Head-
liners include George Thorogood, Beth Hart, 
Ruthie Foster, The Mavericks, and Robert 
Randolph & the Family Band.

Fireworks? Yes, please! On opening night, 
a July 4th fireworks show (presented by 
the City of Portland, and with a bluesy 
soundtrack!) will be launched from two 
barges positioned in the Willamette River.

“The Waterfront Blues Festival has become 
the unofficial start of summer in Portland. 
It’s just a great party,” said Peter Dammann, 
festival artistic director. “But it’s much more 
than that. It’s an award-winning event that 
shows the world that this music is alive and 
well in the Northwest.”

Once again, the festival is a fundraiser to 
fight food insecurity in our community, with 
a food drive and cash donations.

Tickets are on sale for the concert bargain 
of the summer: a four-day pass is just $40, 
which lets you come and go throughout the 
festival. Kids aged 12 and under are free 
(courtesy of Buick GMC of Beaverton).

There are two after-hours shows across the 
street at the Waterfront Downtown Marri-
ott: “Let the Good Times Roll” (with Marc 
Broussard and Nikki Hill) on Friday, and 
“Everything We Do Gonna Be Funky” (with 
The Motet and Polyrhythmics) on Saturday. 
Advance tickets for these shindigs are $15 
advance, or $5 with a KGON Buddy Pass. 
There are also four “Blues Cruise” events 
with music, no host hors d’oeuvres, and a 
full bar on the beautiful Willamette River 
(July 4 afternoon cruise is sold out).

Other highlights include swing and zydeco 
lessons and competitions on the region’s 
largest outdoor dance floor, Saturday morn-
ing yoga presented by US Outdoor, the an-
nual Harmonica Blow-off, the Journey to 
Memphis finals and more.

For ticket sales, schedules, artist bios and 
more information about the festival, visit the 
website at www.waterfrontbluesfest.com.
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Portland Ready to 
Party with a Purpose at 

Waterfront Blues Festival

Robert Randolph & the Family Band Plays the Brewery Main Stage, July 4th, 9:00 PM

George Thorogood & The Destroyers Play the Brewery Main Stage, July 7th, 9:00 PM
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First Tuesday Art Talk with Helen Victoria Hejl

Salem Art Association July Calendar

Art by Helen Victoria Hejl

FREE

Tuesday, July 3 | 10 am | Bush Barn Art Center | 600 Mission St. SE Salem

Exhibit Receptions

Exhibit Receptions, January 2018

FREE

Friday, July 6 | 5:30-7:30 pm | Bush Barn Art Center | 600 Mission St. SE Salem

FREE

July 7-August 25 | Bush Barn Art Center | 600 Mission St. SE Salem

Suzie Torre-Cross, Reliqui Series #1

FREE

July 7-August 25 | Bush Barn Art Center | 600 Mission St. SE Salem

Karen White

Karen White, Accretions, Stephanie 
Chefas Projects, 2017

FREE

Through July 6 | Bush Barn Art Center Annex | 600 Mission St. SE Salem

Teen Banner Workshop with Kristin Kuhns FREE (Registration Required)

Tuesday-Thursday, July 10-12 | 10 am-3 pm | Bush Barn Art Center | 600 Mission St. SE Salem

Radius 25: Through My Eyes

This free and fun art reception will celebrate four exhibitions on view at the Bush Barn Art Center. Come see community art in Radius 25: Through My Eyes, 
ethereal black and white photographs in Suzie Torre-Cross: Reliqui, paintings of Scottish landscapes in Featured Artist: Jennifer Gimzewski, and a large-scale 
contemporary installation by Portland artist Karen White. This event will also be the first opportunity for the public to purchase limited Salem Art Fair & Festival 
memorabilia (t-shirts, tote bags and posters) featuring art by Barton DeGraaf.

Learn more online at https://SalemArt.org/exhibit-receptions/.

Suzie Torre-Cross: Reliqui

Join artist Helen Victoria Hejl for this free First Tuesday Art Talk. Helen’s latest exhibition of paintings runs July 7-August 25 at the Bush Barn Art Center. 

Learn more online at https://SalemArt.org/helenhejl/.

A meeting of the SAA Gallery Guides will take place after the Art Talk. Anyone interested in learning more about this important group of volunteer docents is 
welcome to attend the meeting.

Local teens are invited to create a site specific installation for the Salem Art Fair & Festival. Work with nationally recognized artist Kristin Kuhns to develop an 
installation that marks the entry for the event’s Cultural Community area. This will be a fun opportunity to explore making art on a large scale, and to interact 
with other young creatives. The finished piece will be on view for the Art Fair’s 35,000+ annual visitors this year and into the future.

Learn more and register online at www.SalemArt.org/programs/annex/art-workshops.

Portland, Oregon based artist Karen White will develop and create an exhibition during her time in the Annex at the Bush Barn Art Center. Visit on multiple oc-
casions, as the installation evolves and takes over the space. Karen sees herself as a storyteller who is harvesting and manipulating segmented details of her past 
by working with discarded materials. She says that, “by handling and manipulating individual elements over and over, I reinforce cognitive processing styles to 
better understand the memories that make up my identity.”

A reception for this exhibit will take place on Friday, July 6 from 5:30-7:30 pm. Learn more online at https://SalemArt.org/karen-white.

This series of photographs by Suzie Torre-Cross explores the echoes of life and memories of forsaken souls etched in broken stone. Where forlorn whispers of 
bygone days and the loneliness of the eternal rest mark the passage of time.

“In 2016, I began to explore the vivid and haunting beauty of black and white photography. On a trip to New Orleans, I became enamored with structural im-
agery. We then set off to one of the many cemeteries to capture the magic and let the stones speak. This series, Reliqui, explores the echoes and whispers I felt 
in that city of the dead.”-Suzie Torre-Cross Learn more online at www.SalemArt.org/reliqui.

The Salem Art Association’s recurring Radius 25 exhibit aims to promote local artists. With a different theme and juror(s) each time, the exhibition takes differ-
ent forms but always offers a glimpse into the creative diversity of Salem artists.

This year’s exhibition, Through My Eyes, is juried by Jennifer H. Pepin, artist and owner of J. Pepin Art Gallery in Portland, Oregon. Jennifer’s gallery seeks to 
reframe the perception of mental illness by exhibiting the work of professional artists alongside stories of their creative journeys. As someone who lives with 
bipolar disorder, she believes that by working together the landscape of mental health can be one of hope, dreams, and belief in a more accepting world. Learn 
more online at www.SalemArt.org/radius-25.

This exhibition is sponsored by Spirit Mountain Casino.

This exhibition is sponsored by Bryn Mawr Vineyards
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Featured Artist: Jennifer Gimzewski

Jennifer Gimzewski, Tracks

FREE

Helen Victoria Hejl

Art by Helen Victoria Hejl

FREE

Art by Jo Hockenhull

$100
+ $30 Supply Fee

Sadé Beasley, Lydia

FREE

Salem Art Fair & Festival – Presented by Spirit Mountain Casino

Artist Marketplace, Salem Art Fair & 
Festival, July 2017

  $5 | DAY
$10 | 3 DAY

Summer Art Tent for Kids FREE

Creating & Printing Collographs with Jo Hockenhull

Helen Victoria Hejl is an artist living, gardening, and making music in Lyons, Oregon. She has been in Oregon for three years with her boyfriend on his family's 
property since graduating from the University of Hawai'i. Together they aspire to become self-sufficient by learning how to grow their own food, raise animals, 
build their own house, and make goods by hand.

The work Helen will display at the Bush Barn Art Center is searching and inquisitive in nature. It was created in part by roaming the historical sites and state 
parks of her hometown, San Diego, under the immersive influence of being in the rooms and surrounded by the artifacts of people whom the centuries have left 
behind. These pieces will be accompanied by a series of abstract oil paintings, whose layers bear the inward path of her mental contemplations.

Artist-in-Residence: Sadé Beasley

Influenced by Mattisse and Diebenkorn, Jennifer Gimzewski’s paintings are as much about color and composition as they are about the land. During travels in 
her native Scotland, Jennifer reflects on how she has been “enthralled by the wildness and the permanence of the land; its quiet grace and its connection with 
the elements that work with it and on it to achieve its powerful presence.” This sensibility is something that carries over to her work in Oregon as she discovers 
vistas that resonate with her and re-creates them in her imagination.

Learn more online at www.SalemArt.org/jennifer-gimzewski.

Kid focused art activities in clay, watercolor, collage and more will be offered at the Summer Art Tent this July and August. Join artist Nancy Kurz every Friday 
morning July 27-August 31 outside the Bush Barn Art Center in beautiful Bush’s Pasture Park for something new. This fun program has been organized by our 
Community Arts Education program, and aims to encourage participation in the arts for families. Activities are best suited for children under 8, and parents/
guardians must stay with their children for the duration of their visit.

Learn more online at www.SalemArt.org/art-tent.

The Salem Art Fair & Festival returns for the 69th time this July, Located in beautiful Bush's Pasture Park, more than 200 visual artists 
will be showcasing and selling their wares. Visitors will also find live music and entertainment on the Smiles Dental Stage, craft beer and 
wine gardens from Gilgamesh Brewing, delicious food and drink booths, family-friendly activities in the Mountain West Kids’ Court, 
community organizations, a plant sale, and more. The event is a vital fundraiser for the non-profit programs of the Salem Art Associa-
tion, a 501c3 nonprofit organization serving the mid-Willamette Valley since 1919. Learn more online at www.SalemArt.org/art-fair.

Hiking in Oregon has been a refuge and relaxation for Sadé Beasley - a time to get away from busy life and to discover herself through movement and reflection. 
The same goes for her artist practice. Sadé will explore different hiking trails within an hour from Salem, throughout the week of her residency, using photo-
graphs from her hikes as inspiration for the backgrounds of her work. Sadé’s focus is on painting African American women, using acrylic paints. She is influenced 
by African American portraiture from painters such as Arvie Smith, Kehinde Wiley, and Kerry James Marshall - by engaging in the visual rhetoric of strength and 
sonorous in her representations of black women. With the intent to interrupt the insufficient voice given to women of color - specifically black women, she uses 
bold brushstrokes and large canvas space to dramatically call attention to the women she paints. Her work vocalizes a dialogue of acceptance for the aesthetic of 
her own blackness and the evocative resiliency of her personal life adversity. Learn more online at www.SalemArt.org/sade-beasley.

In this workshop, textured papers, fabrics, string, lace and other discarded items will be used to develop unique “collages” 
(collographic plates). These collages will be printed, both relief and intaglio, onto rag paper with a roller press. Experiment 
with color using water-soluble, non-toxic inks.

Learn more and register online at www.SalemArt.org/programs/annex/art-workshops.

July 7-August 25 | Bush Barn Art Center | 600 Mission St. SE Salem

July 7-August 25 | Bush Barn Art Center | 600 Mission St. SE Salem

Saturday-Sunday, July 28-29 | 10 am-4 pm | Bush Barn Art Center Annex | 600 Mission St. SE Salem

July 31-August 3 | Bush Barn Art Center Annex | 600 Mission St. SE Salem

Friday, July 20 | 10 am-7 pm (Music Headliner 7:30-9 pm) | Saturday, July 21 | 10 am-7 pm (Music Headliner 7:30-9 pm) 
Sunday, July 22 | 10 am-5 pm | Bush’s Pasture Park | 600 Mission St. SE Salem

Fridays, July 27-August 31 | 10 am-Noon | Bush Barn Art Center Annex | 600 Mission St. SE Salem

This exhibition is sponsored by Willamette University

This exhibition is sponsored by Roth’s Fresh Markets

FREE    
FREE
FREE

The Salem Art Association (SAA) is a 501c3 non-profit organization operating the Bush Barn Art 
Center and Annex, a Community Arts Education program, and the Salem Art Fair & Festival. 
SAA also operates the Bush House Museum on behalf of the City of Salem.

Salem Art Association exhibitions are always FREE and 
open to the public. Gallery hours are Tuesday-Friday 
from 10 am-5 pm, and Saturday-Sunday from Noon-5 pm.

16 &
Younger

with Oregon 
Trail Card

All Ages 3-5 
pm Sunday
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Ciao a tutti;

It seems I am always writ-
ing about Italian food. 
Yes, I am 100 % Italian, 
but I could also write 
about other types of cui-
sine. There are many in-
teresting combinations of 
ingredients to make any 
cooking worthwhile to 
talk about... but in Italy, 

there is a way of doing things “modo di fare” 
that I call an Italian "philosophy”.

For instance, let's talk about Puglia (Apu-
lia). Puglia is situated on the east side of 
Italy, near the Adriatic Sea. Among other 
things, it is well known because they grow 
the best "grano duro". for pasta making. In 
1647 in Bari there was a revolution against 

the then dominant Spaniards who imposed 
a new tax on the flour. They would send in-
spectors to check if some flour had actually 
been used at any given time in any house. 
But the Baresi were so adamant in their fight 
that the Spaniards, after eight days, gave up 
and removed the new tax.

What were the Spaniards thinking?!!
They would not only rebel against foreign 

invaders, but they would also rebel against 
their own government and any tax that they 
thought was unfair like the "forno" tax. 

What happened is that the local govern-
ment decided that wood burning "forni" 
(ovens) were not safe in a house and so it 
was forcing the population to use the public 
ovens for a lucrative fee. But, leave it to the 
Pugliesi to be creative and get away without 
paying taxes! What they did was to build 

small ovens in the countryside. They were 
illegal, but their use was free. They would 
build them in such a way that they could be 
dismantled as soon as the word was out that 
the inspectors were going around. If the in-
spector saw the pile of bricks accumulated 
on the ground, he could honestly say that it 
was not an oven. (at least for the moment).

 What was the government thinking?!! 
The Baresi also know how to cook, not just 

fight. Of course, you have heard of Orec-
chiette pasta “little ears”. Well, the love for 
cooking is so strong that even though they 
grow the best ‘Grano duro “they still love to 
make home made pasta and orecchiette is 
one of their specialties. The interesting part 
of making some pasta is that they use differ-
ent tools to shape it like knitting needles to 
shape Fenescecchie. The name in itself is a 
mouthful! They make the pasta dough and 

they cut some long strings and they wrap it 
around a knitting needle to twist it.

Another of their specialties are the figs. 
They pack and ship them all over the world 
in square boxes. They are large, moist, dark 
and with just a hint of roasted flavor. Some 
will be stuffed with almonds, some with fen-
nel seed, and all of them are really wonderful 
and rich.

There is an abundance of local greatness 
in Puglia: from the olive oil to the fresh fish, 
to the wine, to pasta to the vegetables and 
finally to the people. 

If you have a chance I would suggest you 
go and see for yourself, but if you can’t, try 
Bari Restaurant on High St, It is good, much 
closer, and you don’t get jet lag!!!

Until next time, keep on cooking. Lullu

“Modo Di Fare”
An Italian Philosophy

LULLU TRUITT
SBJ FOOD

EDITOR
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Marion County Fair Details
(SALEM, Ore.) — Marion County Community Services is recruiting volunteers for the annual 

County Fair, which will be held Thursday, July 12, through Sunday, July 15, at the Oregon State 
Fairgrounds.

Whatever your interest, ability, or how much time you have to offer, there is a way for you 
to make a difference at this year's fair. "Volunteers are the fuel behind the fair," said Tamra 
Geottsch, Marion County Community Services Director. "It is their skills and talents that make 
the fair fun for the entire community. Volunteers have an opportunity to help with fair set-up, 
interacting with kids and adults on fair exhibits, assisting judges with competitions, and greet-
ing fair-goers. Volunteers make this county a community."

The fair showcases the local, social, and fun side of Marion County. Public competitions cel-
ebrate an individual's achievements from apple pie to Lego contests, art, photography, quilts, 
floral, and more. Major attractions include two nights of big name entertainment, a rodeo, 
petting zoo, and carnival.

"This is a great opportunity for corporate employees who have volunteer service hours to 
support their community," said Judy Christensen, Marion County Fair Volunteer Coordinator. 
"Retirees, students, individuals from local organizations such as service clubs and churches are 
all welcome." The fair attracts individuals of all backgrounds.

To volunteer at the Marion County Fair, contact Judy Christensen at (503) 584-7722 or sign 
up at http://marioncountyfair.net/volunteer/. Volunteers receive free admission and a Marion 
County Fair volunteer t-shirt.

Support Your Community -
Volunteer July 12-15 at the Marion County Fair

Hours:
Thursday, July 12, 10:00 a.m. to 10:00 p.m.
Friday, July 13, and Saturday, July 14, 10 a.m. to 11 p.m.
Sunday, July 15, 10 a.m. to 6 p.m.

Location:
Oregon State Fairgrounds, 2330 17th St. NE, Salem, OR 97303

Admission:
Adults (12 & over) $9, Seniors (62 & older) and Youth (ages 6-11) $5, 
Youth 5 and under free.
 
Thursday, July 12, Seniors (62 & older) and Military and Veterans 
(with ID) are free all day; family members of Veterans get in free from 
3:00 p.m. to 6:30 p.m.

Sunday, July 15, all Youth 12 and under are free.

Visit www.marioncountyfair.net for more information about the 2018 Marion County Fair.
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Downtown Salem

Weekend
Breakfast
and Lunch
380 HIGH ST NE,
EQUITABLE CENTER PLAZA

Mon - Thurs, 
9am-7pm

Fri and Sat. 
9am-8pm
Sundays 
9am-5pm

(503) 393-2087 | birdiesbistro.com

503.485.2222  WVBK.COM
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24th Annual
Prohibition Casino Night

Games
Prizes

Bar hosted by archive
live music

hors d’oeuvres

Presented by archive coffee and bar

At Salem’s Historic Grand Ballroom
Saturday, November 10th at 6pm

Speakeasy experience for VIP Guests

Information & Tickets: pclpartnership.org/casino

Partnerships in 
Community Living’s

21 & UP



RANCH to TABLE
Hailing from the bountiful Pacific Northwest, Double R Ranch is widely 

recognized for superior beef. They are committed to working with the region’s 
most reputable ranchers who use the best practices to make certain their cattle 

are well cared for and all of their beef is robust, juicy and tender.
Available at your local Roth’s Fresh Markets.

Double R Ranch beef is
hand selected to include only 

USDA Choice Grade and higher 
levels of marbling.

Your Family Deserves the Best!

Always Fresh, Fast and Friendly

NORTHWEST

Mild climate, open spaces and 
abundant natural resources 

make the Northwest an
ideal location for raising

the finest cattle.


