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Spirit Mountain Casino Extends It's 
254-Room Lodge to a New Member

Spirit Mountain Casino, has announced the appoint-
ment of Lance McCauley as Hotel Manager. Lance will be 
managing the Hotel team and overseeing all operations for 
Spirit Mountain Casino’s 254 spacious lodge rooms includ-
ing its luxurious suites, front Desk, bell staff, housekeeping 
and laundry.

McCauley previously has worked with luxury properties 
nationwide for more than 28 years. His most recent po-
sition was Lodge Manager at Edgewood Tahoe, a luxury 
property along the shores of Lake Tahoe. Much of his ca-
reer was spent in Las Vegas where he worked with Bally’s 
Las Vegas, New York, New York, Station Casino Properties 
and the Las Vegas Hilton.

In his new position, Lance will be focusing on ensuring 
guest satisfaction and will manage day-to-day hotel opera-
tions, raise brand awareness to drive traffic to the hotel, 
new staff training, guest service, compliance, financial 
planning and revenue management.

“Leadership at Spirit Mountain Casino is very focused on 
employees which is my primary focus as well”, says Lance. 
“When you take care of your employee’s, in turn they will 
take care of your guests”. “Never give a guest a job, you do it 
for them and make them feel like they are in good hands”.

In addition to McCauley’s experience, he has also been 
through Five Star luxury hospitality training which pro-
vides a great resource for continuing to make Spirit Moun-
tain Casino the most popular casino in the Northwest.
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(SALEM, Ore.) — Join us at the Oregon State Capitol on Saturday, 
February 16, between 10 a.m. to 2 p.m. to experience living history 
during the state’s 160 th birthday party. Pound on an anvil and 
test your blacksmithing skills, have a conversation with Dr. John 
McLoughlin as you arrive off the Oregon Trail, help build a log 
cabin, learn about the Native peoples of the land of Oregon, and 
test your knowledge and skills at many other stations. All activities 
are free, and you are invited!

There will be music, costumed historic interpreters, games, free 
birthday cake while supplies last, a pioneer wagon, a stagecoach, 
and photo opportunities galore.

The Oregon State Constitution will be on display in the West 
Galleria and members of State Archives will be on hand to discuss 
the document and its history. There will be an exhibit of winning 
essays from the Salem Keizer School District “Why I Love Oregon” 
essay contest.

This event is part of the Capitol History Gateway, a project of 
the Oregon State Capitol Foundation. You can see a promotional 
video of the event  and check out all the event partners on the event 
Facebook page.

Statehood day is on February 14, but in order to open the 
building and give access to the public on a weekend, the birthday 
is celebrated on the closest Saturday to the actual day of Statehood.

For more information on the birthday celebration call Visitor Service 
at 503-986-1388 or visit the events page at www.oregoncapitol.com

Our Shared Heritage: 
Celebrating Statehood Day with 

the 160th  Birthday of Oregon

Coldwell Banker President's Premier Award Winner, Sam Labbe

(SALEM, Ore.) — Peter Rogers, President of Coldwell 
Banker Mountain West Real Estate, Inc. announced to-
day that Sam Labbe earned the International President’s 
Premier designation award from Coldwell Banker Real 
Estate LLC. This honor is awarded to only 3% of Coldwell 
Banker® sales associate worldwide. He was also recog-
nized for being the #1 Listing and Sales Associate at Cold-
well Banker Mountain West Real Estate, Inc. in 2018.

"Labbe is a specialist in residential real estate who has 
been affiliated with Coldwell Banker Mountain West Real 
Estate, Inc. for the past 26 years," said Rogers. "During 
that time, he has demonstrated the highest professional 
standards and a dedication to satisfying the needs of his 
clients by providing them with the highest level of support 
available."

In addition to his President’s Premier Award, Labbe has 
earned many honors, including voted “Best Real Estate 
Agent of the Mid-Valley” by Statesman Journal readers 
in 2013, Number 1 Coldwell Banker Mountain West Sales 
Associate in 2013, 2014, 2017 & 2018 and Top Twenty in 
Residential Sales from 1992-2018.

Coldwell Banker Mountain West Real Estate, Inc. is lo-
cated at 235 Union St NE, Salem, OR 97301, and online 
at ColdwellBankerMountainWest.com. They have been 
serving Salem, Keizer, and the Willamette Valley since 
1977 and have been a part of the Coldwell Banker® fran-
chise since 1982.

Sam Labbe Earns Coldwell Banker 
President’s Premier Award

As the #1 real estate office in Salem/Keizer Coldwell Banker 
Mountain West Real Estate, Inc. has distinguished itself in 
the market by offering their Lifetime Home Care Service, 
providing handyman repairs to sellers represented by them 
for as long as their home is on the market, and to buyers for as 
long as they own their home! Their handymen have completed 
over 25,000 repair requests and saved clients thousands 
of dollars! They are excited to announce their service now 
includes repair or replacement of forced air gas and electric 
furnaces, heat pumps, and central air conditioners. Labor is 
provided by their handymen at no charge. Client pays only 
parts, materials and permits.

Lance McCauley, New Hotel Manager at Spirit Mountain Casino

About Spirit Mountain - Spirit Mountain Casino, an entity 
of the Confederated Tribes of Grand Ronde, was created 
to enhance economic self-sufficiency opportunities for the 
tribe, its members and surrounding communities. As the 
Northwest’s premier entertainment destination, it is now 
Oregon’s largest casino and top regional attraction with a 
variety of popular table games, nearly 2,000 slot machines, 
bingo, keno and poker. Spirit Mountain Casino offers the 
latest and greatest slot machines, with hundreds of new 
games arriving throughout the year. Go to spiritmountain.
com for more information about Spirit Mountain Casino.
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SALE PENDING - Great open concept 
home with large living and dining 
rooms! Bamboo flooring in living, 
dining and hallway. Kitchen  has lots of 
storage and nice view to backyard. The 
dining room has slider that leads to the 
private back deck and yard. Spacious 
master suite and two bedrooms. Gas 
forced air furnace and much more! 
(743221) Roger Elliott – 503-569-5003 

Welcome to this custom built home with great features! The entry way leads to the 
bright formal living room with vaulted ceiling. Master suite has jetted tub, and WIC. 
2 bedrooms and family room with gas fireplace. Office off family with built in storage. 
Large kitchen and dining has vaulted ceiling and new stove, single basin sink and 
refrigerator included. Tile counters and moveable kitchen island. A/C, spacious yard, 
covered patio and indoor utility room too. (742484) Roger Elliott – 503-569-5003 

Watch the sunset from your deck when you build your dream home on this hard to 
find South East Salem Lot. This lot is perfect for a daylight basement home. Bring your 
builder or we have one to help you build! Buyer to due diligence on building.(737999) 
Roger Elliott – 503-569-5003 

New range and hot water heater. Has been 
rental for long time. Fully fenced large back 
yard. Single level 3 bedroom 1 bath. Garage is 2 
car but has a wall that was built in and could be 
removed. House is in good condition. Fireplace 
in living room. Do not bother Tenants. $240,000 
(743095) Don Meyer, RE/MAX Integrity, 503-
999-2381

Great home and over a half an acre 
with 20x30 shop and very open floor-
plan. The bedrooms are very large 
and and have baths. Kitchen has all 
appliances included. Large covered 
patio and deck with hot tub included. 
Mudroom and laundry connect the one 
car garage and separate shop has lot 
of room with mezzanine. (743268) –
Roger Elliott – 503-569-5003 

BEAUTIFUL SOUTH SALEM HOME!
Master on the main in this 4 bdrm, 2 bath, 2,329 sq. ft home 
on .20 acre lot. Many amenities. Granite with cooktop island 
in kitchen. Vaulted master with jetted tub. Large laundry with 
lots of storage. Covered RV parking with gray water dump. 
Gas BBQ on back deck! Reduced to $385,000 (736075) Don 
Meyer, RE/MAX Integrity, 503-999-2381

COMPLETE REMODEL!
Open floor plan on one level, plus 14x17 loft in 
one master suite. 4 bdrms (2 are master suites), 
3 full baths, 2541 sq. ft home on lg. .22 acre 
lot in South Salem. New: roof, fiber cement 
siding, flooring, kitchen appliances, cabinets, 
counters, windows, furnace, heat pump, and 
more. $459,500 (741414) Don Meyer, RE/MAX 
Integrity, 503-999-2381
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No one works as a 
bowling pin setter nor 
delivers ice anymore. You 
can even order fast food 
from a kiosk or check 
into your hotel room and 
never talk to a person. 
There is no doubt that 
technology has eliminated 
jobs. Technological 
unemployment, as it 
is called, is seemingly 

inevitable. In some careers, human workers 
will be replaced with automation that 
perform tasks better, faster and cheaper.

So, the question is, are robots coming for 
my job? While fears of a “robot takeover” 
makes for a good headline, it's important 
to take a realistic look at the issue before 
needlessly worrying:

Technological unemployment risks vary 
by profession. Research conducted by 
McKinsey & Company, one of the world’s 
top consulting firms, finds that “the activities 
most susceptible to automation are physical 

ones in highly structured and predictable 
environments, as well as data collection 
and processing.” Assembly line workers, 
for example, have a higher potential for 
automation than assembly line managers. 
In general, lower wage jobs are more at risk 
than higher wage jobs. 

Even if some jobs can be automated, 
employers may choose not to do so. A 
Forbes article for September 2018 points 
out that “the "smarter" the machine, the 
more expensive it will be” and that “simple 
economics may forever protect some of 
what people do in manufacturing....” MIT 
economist David Autors also argues that, 
in some cases, automation protects jobs 
by allowing employees to focus on more 
valuable activities. For example, the dramatic 
increase in ATMs during the last few decades 
lead to the hiring of more bank tellers. Since 
banker teller now spent less time exchanging 
money, they could spend time developing 
long term relationship with their customers. 
The cheaper cost of operating a bank also 
lead to the opening of more banks and the 

hiring of more tellers in general. 
For those who still have concerns that 

robots will take their jobs, there are a few 
active steps one can take to minimize the 
chance of technological displacement. 
Working to develop soft skills is by far the 
most effective method. Today’s robots, 
despite their sophistication, lack the ability 
to have empathy, think creatively, cultivate 
relationships or manage employees. Some 
activities still require the human touch. 
While my Roomba can vacuum far better 
than I can; it can’t conduct a public relations 
campaign (yet).

As a working professional, it's important to 
pay close attention to the market landscape 
and adapt to changes in the business 
environment. However, don’t expect robots 
to be running the Chamber of Commerce any 
time soon.

Mary Louise VanNatta, APR, CAE is the CEO 
of VanNatta Public Relations a PR, Consulting 
and Event Planning firm in Salem, Oregon. 
Prsalem.com

MARY LOUISE 
VANNATTA
TELLING 

YOUR STORY

Rise of the Robots? Understanding Technological Unemployment. 
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Congratulations
to Our Winning Brokers

Phillip
Currie

PRESIDENT'S
ELITE

Hector L. 
Garcia

PRESIDENT'S
ELITE

Linda 
McComish

PRESIDENT'S
GOLD

DeeDee 
Cherubini

EMERALD

Tracy
McNulty

EMERALD

Hector
Maciel

EMERALD

Margarita 
Moran-Castillo

ROOKIE OF
THE YEAR

Chet
Graham

PRESIDENT'S
ELITE

Steve
Bolton

PRESIDENT'S
GOLD

Afredo
Urena

PRESIDENTS

Yvonne 
Messmer

EMERALD

Jodie
Ginsbach

EMERALD

Trey
Graham

EMERALD
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Last summer, the Fi-
nancial Industry Regula-
tory Authority (FINRA) 
surveyed investors to get 
an idea of what people 
know—and what people 
may not know—about 
investing. They came up 
with a 15-question quiz 
for the public to test their 
knowledge.

In their own words, FINRA is an indepen-
dent, not-for-profit organization with a pub-
lic mission: to protect America's investors by 
making sure the securities industry operates 
fairly and honestly, by writing and enforcing 
rules, fostering market transparency, and 
educating investors.

While quizzes are fun, we’re going to skip 
the participation portion and go right to the 
answers. This way, everyone gets a gold star!

This quiz includes some of the questions 
from our survey and explains the correct 
answers. As part of FINRA’s mission of pro-
tecting investors and ensuring market integ-
rity, we are committed to providing objective 
educational information for investors.

1. If you buy a company's stock...you 
own a part of the company. Stocks are often 
called equities because each share represents 
a small percentage of ownership in the com-
pany. That ownership entitles you to vote 
in the election of directors and other mat-
ters taken up at shareholder meetings or by 
proxy.

2. If you buy a company's bond... you 
have lent money to the company. Bonds are 
essentially loans that investors make to a 
corporation or governmental agency in ex-
change for regular interest payments and the 
return of principle at some future date.

3. Which type of bond is considered 
the safest? The answer is a U.S. Treasury 
bond. Being issued by the federal govern-
ment they are backed by the "full faith and 
credit" of the U.S. government, which guar-
antees interest payments and redemption.

4. In general, if interest rates go 
down, then bond prices... go up. This is 
a good one to understand as we hear it stated 
by the media during the daily recap of mar-
kets that yields have gone up or down. When 

interest rates fall, bond prices rise, and the 
opposite is true as well. As interest rates go 
up, new bonds come to market paying higher 
interest yields than older bonds, making the 
older bonds with a bit less to make up for the 
difference.

5. What is the best definition for a 
"junk bond?" A bond that is rated below 
investment grade by rating agencies, also 
called "high-yield," is issued  by companies 
that hold poor credit ratings compared with 
companies offering better rated "investment-
grade" bonds. It really means that the risk is 
greater that the issuing company may default 
on their interest payments or go bankrupt. 
That said, high-yield bonds still may have a 
place in a well- diversified portfolio. 

6. A "no-load" mutual fund is one 
that... You probably got this one. It has no 
front-end or deferred sales charge, plus the 
fund's 12b-1 fee can not exceed .25 percent 
of the fund’s average annual net assets. Of 
course, they also come without any financial 
or investing advice.

7. In general, investments that are 
riskier tend to provide higher returns 
over time than investments with less 
risk. True! Risk taking is rewarded by the 
markets over a period of time. Finding a bal-
ance of risk that suits your needs and time 
horizon is a crucial aspect of any financial 
plan.

8. Which organization insures you 
against your losses in the stock mar-
ket? None of them. Investments will rise 
and fall, and securities regulators like FINRA 
and the SEC are only obligated to ensure that 
laws and regulations are followed.

See QUIZ, Page 6”

What Do You Know?

RAY SAGNER
FINANCIAL 
COLUMNIST

Ray Sagner is a Certified Financial Planner™ professional with The Legacy Group, Ltd, a fee only Registered 
Investment Advisory Firm, in Salem. Ray can be contacted at 503-581-6020, or by email at Ray@TheLegacy-

Group.com You may view the Company’s web site at WWW.TheLegacyGroup.com

Each month, I feature 
local nonprofit leaders 
who make an impact. 
This week, I visited with 
Bonique Hollinrake, 
president of the Salem 
Contractors Exchange. 
Bonique is the Project 
Manager for Green Acres 
Landscape, a successful, 
environmentally-con-
scious landscaping ser-

vice in Salem, Oregon. This group is a little 
different from the charitable organizations 
that have been covered. However, it is a 
great example of the broad range of mem-
ber associations and nonprofits that are out 
there and how they impact our community 
and provide opportunities for leadership.

Tell us about your non-profit:

For almost 70 years, the Salem Contrac-
tors Exchange has been "providing plans to 
build your future" as a plan and specifica-
tions resource for commercial construction 
projects throughout Oregon and SW Wash-
ington. The plan center is member support-
ed and governed by a board of directors. 
The SCE also offers its members a health 
insurance plan.

How did you get into the role? How did 
you find yourself in leadership in the or-
ganization?

After serving on the SCE board for two 
years, the board of directors and current 
president elected me to the position of vice 
president, as it had suddenly become va-
cant. I am the first woman to fill the position 
of president on the SCE board.

What experiences best prepared you for 
this role?

Throughout my career in construction, I 
have always advocated for women, youth 
and underprivileged persons to find their 
own paths to success. I've strived to be a 
leader and set a positive example for those 
around me.

The construction industry is a male-domi-
nated field and creates many challenges for 
a young woman. My diverse working back-
ground and experience before I joined the 
construction industry continually provides 
me with a fresh way of looking at things in 
an industry that has been forever set in its 
ways. 

I serve our community on multiple com-
mittees with many charitable and profes-
sional organizations. I represent my com-
pany at charity/professional association 

events, lead the SMART Girls mentor pro-
gram for its first year at Boys & Girls Club 
and serve on the Oregon State Fair Founda-
tion Board of Directors.

What is difficult about your nonprofit 
leadership role? What is easy?

Any difficulty I'll face as a leader of this 
board will be easily overcome with the sup-
port of the other officers and directors, and 
the exceptional staff at SCE.

What have you uniquely contributed to 
your organization?

I have served for two years as a member of 
the board of directors and I've chaired the 
Marketing/Membership Committee and 
together we have implemented new mem-
bership recruitment incentives. I'm looking 
forward to another year of working with the 
staff to continue the growth and success of 
the Exchange.

What are you looking for in future lead-
ers in your group?

We are looking for an understanding and 
in-touch leader who is eager to learn, con-
verse and lead the growth of SCE not only 
within the industry but in the local commu-
nity as well. Any leadership from underrep-
resented groups is appreciated.

Bonique is a great example of a leader who 
combines her professional skills with an 
extremely successful nonprofit. To learn 
more about Salem Contractors Exchange, 
you can visit www.sceonline.org.

Inspiring Leaders and Non-profits
An Interview with Bonique Hollinrake

Are you a volunteer leader of a nonprofit or 
association? If you or someone you know would like 
to be featured in my column, email me at harvey@
spiremanagement.com

G. Harvey Gail is president of Spire Management, an association management, event planning and 
consulting firm located in Salem, Oregon. www.SpireManagement.com , @HarvGail.

HARVEY GAIL-
SPIRE

MANAGEMENT
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9. If a company files for bankruptcy, 
which security is most at risk of be-
coming worthless? While there is a line 
for claims on the company assets, common 
share holders are last in line. Know the com-
pany you are invested in, or better yet, don't 
put a large percentage of your investments in 
one stock. Diversification is key. 

10. Why is it that municipal bonds 
pay a lower yield then other govern-
ment or corporate bonds. Interest is 
usually free of federal taxation. Also, munici-
palities rarely go bankrupt.

11. You invest $500 to buy $1,000 
worth of stock on margin. The value 
of the stock drops by 50 percent and 
you sell it. How much of your original 
$500 investment is left? Nothing. Buying 
in margin is borrowing from the brokerage 
firm, when you lose the $500, you still owe 
the broker $500. Never borrow to invest.

12. What is meant by selling short or 
shorting the market? Kind of the oppo-
site of the question above. You borrow stock 
from a broker, sell it and expect to buy it back 
at a lower value over a specified time period. 
Therefore, returning the shares to the broker 
and pocketing the difference. The problem 
is, if the stock goes up during the time pe-
riod, you lose.

13. Hedge funds are always subject to 
the same rules and regulations as mu-
tual funds. False. Hedge funds are basically 
private   investment pools and usually limited 
to wealthy and financially sophisticated in-
vestors and are not required to register with 
the SEC.

14. What is the difference between 
mutual fund share classes (A, B, C, 
etc.). FEES! And depending on your goals, 
in my experience if each class is held for a 
long enough the cost equals out after about 
seven years, depending on your goals.

15. A section 529 Plan is a tax-advan-
taged way to save for...? College. 529 is 
the section of the tax code that describes 
them. There are a few details to consider 
when opening an account and they can be 
great planning vehicles.

How’d you do? Hopefully, now you’re feel-
ing a little more emboldened in your knowl-
edge the securities industry. If you’re still 
feeling unsettled, it’s never a bad idea to 
reach out to your investment advisor with 
questions about your own financial plan

The purpose of this article is to inform our readers 
about financial planning/life issues. It is not intended, 
nor should it be used, as a substitute for specific legal, 
accounting, or financial advice. As  advice in these dis-
ciplines may only be given in response to inquiries re-
garding specific situations from a trained professional.

From Page 5
Quiz
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In the wake of last fall’s 
general election, and 
the start of the 2019 Or-
egon legislative session 
in January, the question 
ahead for small busi-
nesses in Oregon isn’t so 
much whether it will cost 
more to own and operate 
a business, but how much 
more?

With more than 1,500 
bills already introduced, 
and many more to come, 

this year’s Legislature looks to be one of the 
most ambitious in recent history – and leg-
islative leadership doesn’t appear to be shy 
about the fact that the things they want to 
accomplish are going to cost some serious 
dollars.

Who will end up paying more, how much 
more, and how the money will be spent, 
however, is still largely a mystery.

First, there’s health care. In order to main-
tain current service levels for the state’s 
Medicaid program, the Oregon Health Plan 
(OHP), the state is looking to re-authorize 
hospital and health insurance premium 
taxes that were first approved by the Legis-
lature in 2017, and upheld by Oregon vot-
ers a year ago via Measure 101. These health 
insurance taxes are paid by insurers, but 
are passes on to policy holders in the form 
of higher premiums. For the first two years, 
the tax rate was 1.5 percent. This year’s pro-
posal increases the rate to 2 percent. The 
tax only applies to individual and commer-
cial insurance premiums, which means that 
large corporations that self-insure are not 
subject to the increased premiums, leav-
ing small businesses to pay more for their 
health care plans. How much more will they 
pay at 2 percent?

Next, there’s climate policy. For the last 
several years, the Legislature has been de-
bating a bill that would create a Cap & Trade 
program for Oregon. The legislation would 
establish a statewide cap on greenhouse gas 
emissions and create a carbon market to 
generate hundreds of millions in new an-
nual revenue for state-sponsors clean en-
ergy projects in an effort to reduce Oregon’s 
carbon footprint. Once again, only certain 
regulated entities with high greenhouse 
gas emissions would pay directly, but every 
Oregonian will feel the impacts of higher 
energy prices. How much more will small 
business families have to pay though, con-
sidering the fact that they often have dou-
ble the number of utility bills each month 
(home and business)?

Another proposal that would create a 
brand-new, state-run program deals with 
paid family and medical leave. Under cur-
rent state law, employers with 25 or more 
employees are required to provide eligible 
workers with protected unpaid leave to care 
for themselves or family members in cases 
of death, illness, injury, childbirth, adoption 
and foster placement. That would change 
dramatically if the state adopts a policy 
that requires employers and employees to 
jointly fund a benefit program by way of 
new payroll taxes. Aside from the fact that 
workers and owners alike will feel the finan-
cial burden of funding the program, small 
businesses will be further impacted simply 
because they have fewer workers than their 
large corporate competitors. When one em-
ployee is out on leave at a big-box chain, 
this employer is more likely to be to be able 

to cover the employee’s responsibilities by 
reassigning other workers or offering part-
time employees more hours. When a small 
business that employs 5 people (just as an 
example) has someone out on leave, that’s 
20 percent of the workforce.  This is exactly 
why federal and state laws exempt small 
employers. How much more will small busi-
nesses find themselves competitively disad-
vantaged under a new program like this?

Finally, we come to what could be the big-
gest, most-costly new proposal of the entire 
2019 legislative session: education funding. 
The governor has proposed spending an ad-
ditional $2 billion on education in the next 
two-year state budget. A legislative commit-
tee has created a wish list of new spending 
that sums up to more than $3 billion. While 
few people would argue against the need to 
improve Oregon’s public schools, where will 
the state look to grab billions more in new 
taxes? A sales tax? Not likely. Raising indi-
vidual income taxes on their constituents 
(voters)? Also, unlikely. The prime target is 
business, whose owners make up a minority 
of voters.

In the coming months, look for the Leg-
islature to propose a new tax on business, 
perhaps a gross receipts tax (which voters 
rejected in 2016), or a value-added tax, 
which is similar to a gross receipts tax, but 
subtracts purchases from other businesses. 
Only time will tell whether Oregon’s small 
businesses will pay more – or a lot more, 
but either way, the concept will be that gov-
ernment gets its slice of the pie before com-
panies, or their owners, see a profit – and 
even if they lose money in their business 
ventures.

Anthony K. Smith is Oregon state director for 
NFIB

ANTHONY K. 
SMITH

OREGON 
STATE  

DIRECTOR 
NFIB

How Much More?

(SALEM, Ore.) — The first presenter for 
the Oregon State Capitol Foundation’s 
Speaker Series will be Dede Montgomery. 
Ms. Montgomery will be talking about her 
book, “My Music Man,” and talk about her 
ancestors, William and Chloe Willson, whom 
she refers to as Salem’s first power couple. 
William Willson is listed as one of the names 
inscribed at the top of the Senate Chambers, 
he is credited to platting and naming the 
City of Salem, and the park to the west of the 
Capitol is named after him. Chloe (Clarke 
Willson) was the first teacher for the Oregon 
Institute, which was subsequently named 
Willamette University.

Montgomery will be speaking on Thursday, 
February 14 (Statehood Day) at noon, in 
hearing room C.

This presentation is streamed online at 
www.oregonlegislature.gov if you are unable 
to attend in person.

Oregon State Capitol 
Foundation Speaker Series 
Presents Dede Montgomery

For more information about the Speaker Series, which is sponsored by the Oregon State Capitol 
Foundation, please call Visitor Services at 503-986-1388 or go to the events page at www.
oregoncapitol.com. To learn more about Dede Montgomery, please visit dedemontgomery.com.

Who will end up paying more, how much more, and how 
the money will be spent, however, is still largely a mystery.
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Beginning Monday, March 10, 2019, the 
Marion County Dog Shelter is introducing 
new public hours. The shelter will be open 
Monday – Friday 12 p.m. to 6 p.m. and 10 
a.m. to 4 p.m. on Saturdays. Additionally, 
dog control enforcement will be expanded to 
provide weekend service.

“The new hours are in response to 
community requests for evening shelter 
hours,” said Community Service Director 
Tamra Goettsch. “By staying open later we’ll 
be more responsive for found dog intake and 
lost dog returns, reuniting people and their 
pets that much faster.” The expansion of dog 
control hours will allow dog control officers 
to increase dog safety services throughout 
Marion County.

Purchasing of dog licenses and adoption 
services will be available during the shelter’s 
public hours.

Dog license and other fees will increase 
beginning February 1. Dog license and 
impound fees and fines are part of the 
shelter’s annual operating budget and 
are used to help cover the cost of shelter 
operations, including dog control officers 
who help maintain community safety. This 
will be the first increase in fees for the dog 
shelter since 2011 and the first increase to 
licensing fees since 2002.

License fees for will increase from $17 to 
$20 annually for altered dogs and from $32 
to $37 for non-altered dogs. Discounted fees 
are available for multi-year licenses and for 
senior dog owners.

For more information about Marion Dog 
Services fees and hours, visit www.mcdogs.net, 
call (503) 588-5233, or email dog@co.marion.
or.us.

Dog Services to Expand Evening 
and Weekend Services

County Approves Comprehensive 
Annual Financial Report

The Board of Commissioners recently ap-
proved the Comprehensive Annual Financial 
Report (CAFR) for the fiscal year ended June 
30, 2018. Grove, Mueller & Swank, P.C. pro-
vided an unmodified opinion which is the 
highest level of assurance for audited finan-
cial statements. The audit was completed in 
accordance with government auditing stan-
dards and Oregon standards for local gov-
ernments.

The CAFR provides an overview of the 
county’s financial position.

Marion County Chief Administrative Of-
ficer John Lattimer said, “Marion County 
remains in good shape thanks to our knowl-
edgeable and professional finance staff. They 
keep us on target and ensure our accounting 
procedures meet financial standards.”

Commissioner Kevin Cameron, board 
chair, said, “This report illustrates the coun-
ty’s positive financial position. We have been 
judicious in how and when we borrow and 
we remain far below our debt limit which 
helps us keep a favorable bond rating.” 

Marion County received the Certificate of 
Achievement for Financial Reporting from 
the Government Finance Officers Associa-
tion for the annual financial report for the 
year ended June 30, 2017. This is the 17th 
consecutive year the county has received this 
award. The county has submitted the 2018 
report for evaluation by GFOA.

Residents can review the 2018 CAFR, as well 
as prior reports, on the Marion County web-
site at www.co.marion.or.us/FIN/Pages/cafr.
aspx.

Upcoming Earthwise Sustainability Luncheon 
Brings Businesses, Leaders Together

Elaine Blatt wants business leaders to 
know that materials matter.

As the senior policy and program analyst at 
Oregon Department of Environmental Qual-
ity, Blatt focuses on sustainable consump-
tion and production of materials. She says 
the issue of which materials to purchase is 
complicated and confusing.

“The fact that a material is recyclable does 
not always mean that it is a low-impact ma-
terial,” she said. “You have to look at the full 
lifecycle—from the impact of producing the 
material to how it is disposed.”

Blatt will get her chance to educate the peo-
ple who matter most—business leaders—at 
the second annual EarthWISE Sustainability 
Luncheon Wednesday, March 6.

The event is hosted by Salem Environmen-
tal Education, a nonprofit started in 2016 
by longtime, award-winning environmental 
educator Jon Yoder. Salem Environmental 
Education provides free environmental pro-
gramming for kids, particularly those who 
may not have access to this kind of learn-
ing, as well as a lecture series and hands-on 
learning workshops for adults.

Recently, Salem Environmental Education 
took on the task of helping to lead the effort 
around Outdoor School. It provides profes-
sional development for teachers and works 
with 10 agencies and organizations that de-
liver the Outdoor School experience.

“We are working to develop an Outdoor 
School program that is rather unique—even 
for schools that do not participate in over-
night camp,” Yoder said. “There are 44 el-
ementary schools in the Salem area so we 
have our work cut out for us.”

The Sustainability Luncheon serves as a 
fundraiser for the nonprofit. Its aim is also 
to celebrate past successes, chart the way for 
the future and honor those whose commit-
ment to sustainability sets them apart.

“This event celebrates folks that are doing 
great things around sustainability and the 
environment,” Yoder said. “It provides new 
information and excitement around sustain-
ability topics. And it allows for people to net-
work around their work and sustainability.” 

SEE is giving two awards at the luncheon. 
Judy Skinner will receive the Volunteer of 
the Year award for her deep commitment 
to recycling, reusing, reducing waste and 
properly disposing of materials used in day-
to-day living. Skinner is a Master Recycler 
who shares   with her community what each 
of us can do to change bad habits into good, 
to teach how easy it is to be waste-free and to 
make the least possible negative impact. 

Dottie Knecht will receive the Educator of 
the Year award for leading, engaging and fa-
cilitating a wide variety of student experienc-
es related to the environment from aware-
ness to action. Knecht is a teacher at South 
Salem High School.

Two businesses in the community will re-

ceive EarthWISE awards but the winners are 
confidential until the event.

EarthWISE is a Marion County free busi-
ness assistance program. EarthWISE staff 
helps businesses recycle, save energy, reduce 
waste and much more. If a business meets 
certain environmental criteria, they can 
achieve EarthWISE certification.

With so many business leaders in one place 
(last year brought 160 people to the lun-
cheon), the event serves as the perfect way 
to spread awareness and education about 
pressing environmental topics.

Oregon DEQ’s Blatt, as the keynote speak-
er, wants to convey the importance of mate-
rials’ full impact—from how it was produced 
and transported to what happens to it when 
it’s used up.

“We are excited to talk to sustainable busi-
ness leaders because they need to under-
stand the impacts of the materials they are 
purchasing and using to support their busi-
nesses,” she said. “We are so used to thinking 
that buying a recyclable product is the best 
for the environment. It is more complicated 
than that.”

Blatt explained that an environmentally 
conscious consumer presented with the 
choice to purchase coffee in a plastic recy-
clable container or a foil bag that must be 
trashed would likely pick the plastic contain-
er. But the impact of producing the plastic 
for the coffee container is higher than that 
of the foil bag and, from an environmental 
standpoint, it would be better to purchase 
the foil bag and landfill it.

The Oregon Department of Environmen-
tal Quality is working on a system to advise 
businesses on materials’ life-cycle questions.

For now, Blatt wants business leaders to 
know that the issue around a material’s life-
cycle is complex.

Want tickets?

The EarthWISE Sustainability Luncheon 
on Wednesday, March 6, from 12 to 1 p.m. is 
open to the public. It is at Willamette Heri-
tage Center, 1313 Mill St SE . Tickets are $10 
for the   general public and $7.50 for Earth-
WISE-certified businesses. Visit www.Sale-
mee.org for tickets and more information.
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(SALEM, Ore.) — The Hallie Ford Muse-
um of Art at Willamette University (HFMA) 
is pleased to present “Kypriaka Chronika: 
Tales of Ancient Cypriote Ceramics in West 
Coast Collections” opening February 9 and 
continuing through April 28, 2019 in the 
Study Gallery.

The exhibition has been organized by Wil-
lamette University professor and faculty cu-
rator Ann M. Nicgorski, and co-curated with 
Willamette University students Devne’t De-
Grandmont ’18, Sarah Diamond ’21, Holly 
Piper ’21, and George Z. Wing ’19. “Kypriaka 
Chronika” features 26 ceramic vessels and 
figurines that have survived from the Early 
Bronze and Early Iron Ages (ca. 2500 to 475 
BCE). As carefully crafted artifacts, each ce-
ramic reveals a story about daily life in Cy-
prus, an ancient crossroads of civilizations 
where artistic and cultural ideas from the 
East and the West merged.

Equally fascinating are the stories of how 
these objects were acquired and came to be 
in museum collections found in Washing-
ton, Oregon and California—an area that is 
surprisingly rich with artifacts from ancient 
Cyprus. Their remarkable journeys were fa-
cilitated by many colorful characters includ-
ing Luigi Palma di Cesnola, the first director 
of the Metropolitan Museum of Art; Jane 
and Leland Stanford, founders of Stanford 
University; railroad tycoon Samuel Hill; San 
Francisco philanthropists Phoebe Apperson 
Hearst and Alma de Bretteville Spreckels; 
Queen Marie of Romania and her eldest 
daughter, Elisabeth, Queen Consort of the 
Hellenes; and Harvey Seeley Mudd.

Nicgorski says, "This exhibition was in-
spired by two ceramic vessels from Cyprus 
that were gifted to the museum by Kenneth 
H. Torp and Ellen Sollod. These are the first 
pieces from this ancient 'crossroads of civi-
lizations' to enter the HFMA's collection, 
and apparently the only Cypriote artifacts 
in any public art museum in the state of 
Oregon. I am pleased to welcome the art of 
ancient Cyprus to the museum, Salem, and 
the state!"

Additional artifacts in the exhibition have 
been drawn from the the Maryhill Museum 
of Art in Goldendale, Washington; the Burke 
Museum of Natural History and Culture at 
the University of Washington in Seattle; the 
Phoebe A. Hearst Museum of Anthropology 
at the University of California, Berkeley; the 
Legion of Honor, Fine Arts Museum of San 
Francisco; the Cantor Arts Center at Stan-
ford University in Palo Alto; the Los Ange-
les County Museum of Art; and the J. Paul 
Getty Museum in Malibu.

Nicgorski will give a complimentary illus-
trated lecture entitled "Kypriaka Chronika: 
Tales of Ancient Cypriote Ceramics in West 
Coast Collections" on February 12 at 7:30 
p.m. in the Paulus Lecture Hall at the Wil-
lamette University College of Law. The ex-
hibition has been supported by an endow-
ment gift from the Hallie Ford Exhibition 
Fund of the Hallie Ford Museum of Art; by 
an endowment gift from the Verda Karen 
McCracken Young Fund of the Depart-
ment of Art History; and by general operat-
ing support grants from the City of Salem's 
Transient Occupancy Tax funds and the Or-
egon Arts Commission.

About the Hallie Ford Museum of Art at Wil-
lamette University - Oregon's third largest art 
museum features works by Pacific Northwest 
and Native American artists, and includes a di-
verse collection of traditional European, Ameri-
can and Asian art, as well as artifacts that date 
from antiquity. Frequently changing exhibi-
tions include lectures, special events, tours, art-
ist demonstrations and educational opportuni-
ties for children and adults.

The museum is located at 700 State St. in 
Salem. Hours are Tuesday through Saturday 
from 10 a.m. to 5 p.m. and Sunday from 1 to 5 
p.m. The galleries are closed on Monday. Gen-
eral admission is $6, $4 for seniors and $3 for 
students 18 and older. Students 17 and under 
and children are admitted free. Admission is 
free for everyone on Tuesdays. For more infor-
mation call 503-370-6855 or visitwillamette.
edu/go/hfma.

Exhibition Explores Ancient Ceramics 
From Cyprus With Many Tales to Tell

Base-Ring Ware Askos in the Shape of a Bull, Late Bronze Age, ca. 1400-1230 BCE, ceramic, length: 7 1/2 in.,
Los Angeles County Museum of Art, gift of Harvey Mudd, M.49.14.12. Photo: Los Angeles County Museum of Art.

TERRI FROHNMAYER JOSH KAY
Principal Broker Broker
503.364.7400 503.931.3521
terri@firstcommercialoregon.com joshua@firstcommercialoregon.com
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The Lighthouse, an attractive medical/
professional office building visible along Liberty 
St. SE with Miller St. SE bordering the north. 
The office building is ADA accessible and is 
approximately 8,960 gross SF with 7,950 RSF. 
The building consists of two levels with the main 
level designed and improved for medical use, 
approximately 3,878 SF plus a garage/storage 
area of 530 SF. The second level office space is 
elevator served consisting of numerous private 
offices, large conference room, break area, 
storage capacity and restrooms.

The first floor is currently leased by Liberty 
Spine and Pain Clinic, who occupies 4,408 
SF. Call listing office for income and expense 
information.

The nicely appointed second level is 3,542 RSF 
and is available for lease or suitable for an 
owner/user.

TERRI FROHNMAYER JOSH KAY
Principal Broker Broker
503.364.7400 503.931.3521
terri@firstcommercialoregon.com joshua@firstcommercialoregon.com

350 MILLER ST. SE 1515-1535 LIBERTY ST. SE

The main floor is currently divided into two 
suites - a medical suite of approximately 3,923 
SF (Suite 1535) and a professional office suite 
(Suite 1515) of approximately 3,500 SF.

Interior has been professionally designed and 
updated.

The structure is approximately 8,708 SF on two 
levels; 1,285 SF in the finished lower level and 
accessed from Ste 1515. Nicely designed for 
work overflow, work stations and dry storage - 
restroom included.

PROPERTY DESCRIPTION PROPERTY DESCRIPTION

LOCATION DESCRIPTION

Located in desirable area of South Salem, with 
convenient access to downtown Salem and 
government agencies, Salem Health and other 
medical resources such as surgery centers, 
imaging centers and laboratories. High traffic 
count area with the last ADT count at 28,960 
cars per day.

LOCATION OVERVIEW

This location is highly desirable for medical and 
professional office users and is centrally posi-
tioned in accessing all parts of Salem including 
downtown Salem, I-5 and West Salem. Located 
near Salem Health and among other medical & 
professional service businesses. The property 
is also located on Salem's Cherriots transit line.

PROPERTY HIGHLIGHTS

• High Traffic Counts on Liberty Street
• High Exposure and Excellent Building   
  Signage Fronting Liberty Street
• Functional Floor Plan
• 3.24/100 Parking Ratio
  (based on main level square footage).

TERRI FROHNMAYER
503.364.7400
terri@firstcommercialoregon.com

Zoning: CO (Commercial Office)     Lot Size: 0.39 Acres     Building Size: 8,960 SF Zoning: CO (Commercial Office)     Lot Size: 0.56 Acres     Building Size: 8,708 SF

3550 Liberty Road Suite 290 | Salem, OR 97302

SALE

www.firstcommercialoregon.com www.firstcommercialoregon.com



"Smartly, sneakily, Baker gives us the rare 
theatercentric play that's not self-obsessed. 
[CIRCLE MIRROR TRANSFORMATION] is about 
real people exploring their lives through tiny 
leaps of faith and creativity." —BackStage.
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503.485.2222  WVBK.COM

When four New Englanders who enroll 
in Marty’s six - week - long community - 
center drama class begin to experiment 
with harmless games, hearts are quietly 
torn apart, and tiny wars of epic proportions 
are waged and won. A beautifully crafted 
diorama, a petri dish in which we see, with 
hilarious detail and clarity, the antic sadness 
of a motley quintet.

Written by Annie Baker
Directed by Deborah Johansen
Featuring: Emma Bucher, Tim Jaeger,  
Gregory Jolivette, Elizabeth Ming &
Cherie Ulmer

When:
8pm: February 14, 15, 16, 22, 23 & March 
1 2pm matinee performances: February 23 
& March 2

Where:
The Verona Studio The Reed Opera 
House, Suite 215 189 Liberty Street, NE, 
Salem, OR, 97301

The Verona Studio Reflects With 
“Circle Mirror Transformation”

Cost:
$20.00 per ticket.

Tickets:
mirror.brownpapertickets.com
or call (805) 657 - 7538

Gregory Jolivette, Cherie Ulmer, Emma Bucher, & Elizabeth Ming rehearse at The Verona Studio
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Hear from Elaine Blatt about why Materials Matter
Learn from Sustainable Business Leaders

Network with Peers
Celebrate with Green Awards

Enjoy Lunch at this Low-waste Event

3 6

EarthWISE
SUSTAINABILITY LUNCHEON

March 6, 2019 | noon-1pm
Willamette Heritage Center | Spinning Room

Open to the Public | Hosted by Salem Environmental Education
SPONSORS: Marion County EarthWISE, Grand Hotel in Salem

Wildwood/Mahonia, and Nathan Good Architects

salemee.org
for tickets:
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A positive interaction with local law 
enforcement cultivates trust and strengthens 
community. Civilians can interact with law 
enforcement during Breakfast with the 
Chief, one of Salem’s premier events. For the 
last nine years, Salem citizens have gathered 
to hear from Salem Police Chief Jerry Moore 
and to meet human and K9 officers. The 
Salem Convention Center will host this event 
on February 20, 2019.

 
The annual event raises money for the 

Salem Police Foundation (SPF). Founded 
in 2010, SPF supplies the Salem Police 
Department (SPD) with extra-budgetary 
equipment. Generous citizen donations and 
grants have helped SPF purchase critical 
safety and crime investigatory tools such as:

     • SWAT Helmets
     • Crime Cameras to reveal domestic  
        violence injuries
     • Gun safes
     • K9 Officer dogs and training
     • Fingerprint fuming chamber
     • Vampire Forensics Fingerprint  
        Recovery System 
     • Crime scene body shield.

Citizens have also stepped up to help 
Salem’s K9 officers.  They raised money 
for new police dogs, handler training, K9 
retirement, and medical care. SPF volunteers 
also refurbished Salem’s K9 training course.

As one officer said, when you hear, “Stop 
or we will release the dogs,” it’s a good idea 
to stop. K9 officers play an instrumental role 
in finding suspects who try to hide. They 
also identify critical evidence. When the K9 
pursues a suspect or enters a small space, 
a K9 body camera allows the officers to see 
what the dog sees.

After two years of fundraising, grant 
writing and partnership development, the 
SPF purchased a new mobile command 
center for the SPD. Fully equipped with 
computers, cameras, satellite phones and 
everything needed for an emergency, the 
mobile command center provides officers 
access to new equipment and technology.

The city and the nonprofit community have 
noticed the SPF’s work. The Salem Police 
Foundation received the Al Loucks Business-
Government Partnership Award last year and 
earned two awards from the Public Relations 
Society of America’s Oregon Chapter. In the 
mayor’s recent State of the City address, he 
lauded the mobile command center purchase 
and proclaimed it “big news.”

This year, the SPF will announce a very 
exciting project that will improve officer 
training and readiness to protect our citizens.  

To learn more about how your donations 
to the SPF helps our community visit www.
SalemPoliceFoundation.org.

Salem Citizens Invited to Support 
Local Law Enforcement at 

Breakfast with the Chief

THE SALEM POLICE FOUNDATION 
invites you to join us at our 

8th Annual
Breakfast with 

the Chief
Wednesday, February 20, 2019  • 7:00 am - 8:30 am 

Salem Convention Center  200 Commercial St SE,  Salem OR 97301

Chief Moore

Register now or sponsor at salempolicefoundation.org

Salem Police Chief
 Jerry Moore

MEET OUR SPF LEADERSHIP

Sen. Jackie Winters, Honorary Member
Diane McLaran, Chemeketa Community College

Dan Wellert, President
Cyndi Leinassar, Vice President
Michelle Morrow, Secretary
John D. Hawkins, Treasurer
Kathy Belcher
Jerry Thompson
Rich Kansky
Pete DeMuniz
Chief Jerry Moore, Ex Officio 

SPF Board

Advisory Council

Staff
Mary Louise VanNatta, APR, CAE, Executive Director
Claudia Vorse, Associate Director

Thank you to our Breakfast 
with the Chief Sponsors

Chief's Circle Title Sponsor

SWAT Team Sponsors

Bomb Squad Sponsors

Media Sponsor

K9 Protector Sponsors
Dave & Lora Withnell
911 Supply Inc.
Green Acres Lanscape
Rich Duncan Construction
Salem Clinic

Salem Electric
White Oak Construction
Bridgeway Recovery Services
The Thompson Family
Pioneer Trust Foundation

For a full list of sponsors, please visit www.salempolicefoundation.org/sponsors

MEET OUR SPF LEADERSHIP

Thank You to Our Breakfast With the Chief Sponsors
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John L. Scott Real Estate
Salem Office - 503-585-0100

salemoffice.johnlscott.com

• Interactive Map With GPS
• Location Based Search
• MIs/Property Number Search
• Extensive Search Criteria Options
• Road And Satellite Map Views

SIMPLY TYPE IN YOUR
 BROWSER JLSAPP.COM

• Comprehensive Property Details w/Photos
• Built In Sharing Tools
• Driving Directions
• Mortgage Calculator



February 2019 Salem Business Journal Page 17

SELCO Community Credit Union is invit-
ing qualifying high school seniors to apply 
for a share of $50,000 through SELCO’s 
annual scholarship program. This year, 
SELCO has raised individual scholarships 
to $2,500, up from $1,500, to be awarded 
to 20 high school seniors planning to attend 
an accredited two- or four-year college or 
university.

The application process begins on Feb. 1 
and will remain open through April 1.

“We are thrilled to expand SELCO’s schol-
arship program, making higher education 
a bit more affordable for 20 deserving stu-
dents and their families,” said Craig Car-
penter, SELCO’s Senior Vice President of 
Lending & Business Solutions. “Since we 
started the program in 2008, we’ve pro-
vided more than $300,000 in scholarships 
and helped hundreds of students fulfill their 
educational goals. It’s a continuation of the 
work begun by the teachers who founded 
SELCO more than 80 years ago. Since then, 
our commitment to supporting our mem-
bers and community through educational 
opportunities has only strengthened.”

To qualify for a SELCO Scholarship, appli-
cants must be:

● SELCO members or immediate family 
members of a SELCO member. A SELCO 
membership is just $5 and is open to any-
one who lives or works in one of the 26 Or-
egon counties SELCO serves.

● Graduating seniors from a four-year ac-
credited high school with a cumulative GPA 
of 3.5 or higher.

● Planning to attend an accredited two- or 
four-year college or university.

Applicants must apply online at selco.org/
scholarships by April 1. As part of the appli-
cation, scholarship hopefuls will be asked to 
submit an essay that answers the question: “ 
What advice would you give your future self 
on your college graduation day?” SELCO’s 
Scholarship Committee will review each   
application and notify recipients by May 8. 
Funds will be awarded shortly thereafter.

About SELCO Community Credit Union: 
Founded more than 80 years ago by a group 
of fiscally minded teachers, Eugene-based SEL-
CO Community Credit Union now serves more 
than 138,000 members as the third-largest 
Oregon-based credit union. A not-for- profit, 
federally insured, member-driven financial 
cooperative with more than $1.6 billion in as-
sets, SELCO is able to provide its member-
owners with exceptional rates and low fees on 
a full range of financial products and services, 
including banking, mortgages, personal and 
business loans, investments, and insurance. 
Membership is open to anyone who lives or 
works in the 26 Oregon counties SELCO serves. 
For more information, or to become a member 
today, stop by one of SELCO’s 15 branches, call 
800-445- 4483, or visit selco.org

SELCO to Award $50,000 
in College Scholarships
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Tuesday, January 22, 
2019, could well be re-
membered as the defining 
moment Oregon would 
become the most socialis-
tic state in America.

Governor Kate Brown 
and Democratic legisla-
tors wasted no time show-
casing their far-left agen-
da for the 2019 Legislative 
Session. Gun control, re-

duction of fossil fuel usage; more expansion 
of Medicaid, and Governor Brown’s declara-
tion that the need for universal home visits 
of newborns is an emergency, were just some 
highlights of this aggressive agenda. And it 
will all be paid for with a historically high, 
unaffordable biennial budget.

With super majorities in both the house 
and the senate, Democrats can do whatever 
they want, pass whatever bill they want, and 
totally ignore any objections, questions or 
amendments Republicans may have on any 
piece of legislation.

Gun control is right at the top of the lib-
eral’s list with more extreme attacks on our 
second amendment rights. Carbon pricing 
and pollution permits will mean more strin-
gent regulations and additional taxes on 

businesses that will surely be passed on to 
consumers. Another expansion of Medicaid 
pulls yet another group of Oregonians into 
government-run health care. And, SB526 
will bring more government intrusion into 
families’ lives in Oregon. This legislation 
makes it clear that parents cannot be trusted 
with their own children. Only government 
agents know best.

Governor Brown wants $2 billion more 
for education; $700 million more to expand 
medicaid and $400 million, new money 
for affordable housing. Governor Brown ’ s 

proposed biennium budget is already at $23 
Billion, an increase of 12% over the current 
budget. Keep in mind, this is just a first peak 
at her budget. Wait till the session ends on 
June 30, and see what the budget they pass 
is! Hold on to your wallet because this outra-
geous budget can only be paid for with new 
taxes on everything and anything that is not 

already taxed. A tax on vacant properties is 
just one new idea!

Oregon has been inching toward social-
ism for decades through on-going education 
reform efforts, changes and expansions to 
Oregon’s Medicaid program, social services’ 
intrusion into families, constant chipping 
away at property rights, ever-changing, ev-
er-expanding, burdensome regulations on 
small businesses, abortion on demand and, 
of course, stark, outright attacks on our Sec-
ond Amendment.

To attain these extreme leftist goals this 

session, Democrats will cloud their legisla-
tion. They will spend more time on their 
talking points than on the actual language 
in their legislation. They will talk about feel-
ings with the use of words like compassion, 
equality, fairness, quality of life and social 
justice. They will avoid talking about the 
substance of the bills, the cost of the bill and 

the bureaucracy it creates. Nor will they talk 
about the requirements and restrictions it 
puts on citizens.

Protecting our constitutional rights, both 
in the United States Constitution and in the 
Oregon Constitution, is our responsibility as 
citizens. Now more than ever, we all must 
step forward to protect our freedoms. There 
is something everyone, anyone, can do. Be 
informed. Talk with family and friends. 
Share your concerns and your ideas. Those 
who can and are willing to do so should go 
to the capitol. Watch, listen and learn. To 
get involved as a citizen advocate, go to the 
website of organizations you support or are 
comfortable with for information on how to 
get involved.

Otherwise, liberal Democrats will get what 
they want this session and Oregonians will be 
stuck with Big Brother in charge of families, 
more infringements on our Second Amend-
ment, attacks on our First Amendment and a 
state budget that will send small businesses 
packing and throw more working families 
and senior citizens into debt.

Patti Milne, retired Marion County Com-
missioner and State Representative can be 
reached at 503.551.5590. Watch Patti on 
CCTV’s MomsMatters.

PATTI MILNE
PEOPLE, 

PLACES & 
POLITICS

The Most Socialist State in America

Oregon has been inching 
toward socialism for decades
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W W W . F R E E M A N M O T O R . C O M

NOW OPEN!

NEW SALEM LOCATION

S H O W R O O M
We specialize in affordable, high-
end European vehicles to suit every 
lifestyle here in the Northwest and 
across the country. We pride our-
selves in having the best car selection 
kept in the protection of a boutique 
like indoor showroom. When you’re 
ready to buy, our finance team is 
there to find you the best financing 
solution to fit your needs. We make 
the sales process quick, easy and 
pressure free so you can drive away 
confident.

3784 Portland Road NE
SHOWROOM 503-485-0007 | SERVICE & AUTOSPA 503-485-0303

S E R V I C E
Freeman Service Center has a team 
of dedicated Advisors and certified 
technicians to take care of your ve-
hicle. Our technicians specialize in 
European mechanical repair but are 
skilled to work on any make and 
model. Use of the latest diagnostic 
equipment, tools and information 
systems allow us to efficiently and ac-
curately work on today’s sophisticated 
vehicles, keeping you and your family 
safe on the road.

A U T O S P A
Our AutoSpa offers the best cosmetic 
reconditioning and detailing services 
in Salem. We believe proper care of 
your vehicle is integral to protecting 
your investment, and are committed 
to keeping your car looking great 
throughout the lifetime of ownership.

Looking to extend its current new-store 
growth well into the New Year, Wiener-
schnitzel , the #1 hot dog brand in the 2019 
Entrepreneur Franchise 500 2019 Entrepre-
neur Franchise 500 , has launched a limited 
franchise incentive program in 2019 that will 
reward 20 investors with significantly re-
duced franchise and royalty fees during the 
first three years of business.

The first-ever program, announced to-
day, allows 20 franchisees to pay a heavily 
discounted, one-time franchise fee of just 
$5,000 – 84% off the normal fee of $32,000 
– and a record-low 1% royalty fee for the 
first three years in business. To qualify for 
the reduced royalties, investors need to start 
construction of their new Wienerschnitzel 
restaurant within 18 months of signing their 
agreement and meet other obligations.

While the offering targets new investors, 
especially existing restaurant franchisees 
wanting to diversify their hamburger, Mexi-
can, chicken, sandwich and pizza portfolios 
with a proven and unique concept, it is also 
being extended to Wienerschnitzel’s existing 
franchise owners.

Founded in 1961 in Wilmington, Calif., 
south of downtown Los Angeles, Wiener-
schnitzel serves its signature Hot Dogs , Chili 
Cheese Dogs , Chili Cheese Fries and Tastee-
Freez frozen desserts at 325 franchised res-
taurants in 11 states.

For the second consecutive year, the brand 
was ranked #1 in the hot dog category in the 
Entrepreneur Magazine Franchise 500.

“2018 was an extremely positive year for 
Wienerschnitzel in same store sales increase 
and new store openings for the 57-year-old, 
Irvine, Calif.-based brand,” said Ted Mil-
burn, Wienerschnitzel’s director of franchise 
development. “However, as good as the year 
was, 2019 already has 20 new stores on the 
development calendar and that number is 
growing. New- franchise interest has spiked 
due to a refined business model and a unique 
concept that is repeatedly described as, 
‘nothing else like it.’ Wienerschnitzel offers a 
craveable menu that differs from other QSR 
options with quality food at some of the low-
est cost-of-goods in the industry.”

 “We’re using this franchisee incentive pro-

gram – limited to the first 20 investors who 
inquire and qualify – to jump-start the New 
Year. This is not a limited-time offer. When 
these 20 licenses are sold, this incentive pro-
gram will end.”

According to Milburn, the focus of the 
program is the growth potential of Wiener-
schnitzel’s end-cap with drive-thru restau-
rant design, a popular configuration that typ-
ically costs 50-percent less to develop than a 
traditional, free-standing building.

Opportunities to own a Wienerschnitzel 
franchise are available in many U.S. regions, 
especially in the western U.S., Midwest and 
Southern states. Single, three-unit, and 
larger Area Representative licenses grant-
ing exclusivity for entire markets are driving 
Wienerschnitzel’s growth.

Wienerschnitzel is a member of Galardi 
Group, Inc. A family-owned company, the 
Galardi Group franchises 325 Wienerschnit-
zel restaurants throughout the western U.S. 
For franchising information, visit www.wie-
nerschnitzel.com/hot-dog-franchise/

About Wienerschnitzel Founded by John 
Galardi in 1961 with a single hot dog stand in 
Wilmington, Calif., Wienerschnitzel ( www.
wienerschnitzel.com ) is one of the real pioneers 
of the quick-service food industry. Having suc-
cessfully carved out a niche with hot dogs, The 
World’s Largest Hot Dog Chain serves more 
than 120 million hot dogs annually. Irvine, 
Calif.-based Galardi Group, Inc., franchises 
357 restaurants in 19 states, including Wiener-
schnitzel, Hamburger Stand , and Tastee-Freez 
LLC. An iconic American brand with a devoted 
following for over 57 years, the company re-
cently introduced a next-generation store de-
sign that combines a unique and simple menu 
featuring chili dogs, chili cheese fries, corn 
dogs and Tastee-Freez soft-serve desserts with 
a smaller footprint and a lower cost of entry . 
As a family owned and operated company, 
Wienerschnitzel is actively recruiting qualified 
franchise candidates to grow with the brand . 
For more information on owning a Wiener-
schnitzel, visit www.wienerschnitzel.com/hot-
dog- franchise/ or contact Ted Milburn, Direc-
tor of Franchise Development at franchising@
wienerschnitzel.com.

Wienerschnitzel Targets Investors With An 
Eye for Growth and a Love for Hot Dogs

Hot dog leader is reducing franchise fees from $32,000 to $5,000 and cutting Year 1-3 
royalty payments to 1% for the first 20 franchisees who qualify in 2019

New development focusing on 
end-cap units with drive-thru as 
a cost-efficient investment with 

above average sales 
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You may or may not have heard about The 
Willamette Valley Chamber for Commerce 
(WVCC) or our mission statement: 
“Dedicated to improving commerce while 
supporting schools, youth groups, churches, 
and non-profits in our community.”

Yes, we’re the new kids on the block, and so 
you don’t have to wonder any longer, here’s 
how it all came about. Approximately a year 
ago, I was having a conversation about the 
BLT Advantage programs with Ron Parker, 
a local business owner and member of two 
local chambers of commerce. As we were 
discussing plans about helping support our 
local non-profits, he mentioned that, at least 
once a week, he had been approached by 
schools or non-profits asking for donations. 
As a resident of Salem I had been asked to 
purchase cards from, or make donations to, 
local schools.

This led to a discussion about the many 
groups needing support in our community 
and what could be done to make a difference. 
We agreed that a new type of company was 
needed and that the goals of that organization 
should be: To improve local commerce while 
supporting schools, youth groups, non-
profits, and churches in our community.

The concept of forming another chamber 
was discussed, however, to be respectful 
before moving forward, it was decided that 
our concepts for creating commerce and 
supporting worthy causes should be shared 
with the existing local chambers. We met 
with the management of four chambers to 
explain the BLT Advantage programs as 
well as some of our other concepts about 
how to improve local commerce and to 

show how these programs could benefit 
the local business community as well as 
many non-profits. The chamber directors 
politely explained they couldn’t take on any 
additional projects.

Although we were a bit disappointed, we 
realized that if we wanted more to be done, 
the best solution would be to roll up our 
sleeves and move forward with forming a 
new chamber, one that incorporated a variety 
of these creative business concepts. After a 
few months of development planning, the 
Willamette Valley Chamber for Commerce 
was formed with Ron Parker as the Managing 
Member of the LLC, and, myself, Ben Punley 
as the Operations Manager.

So, what is the Willamette Valley Chamber 
for Commerce?

The Willamette Valley Chamber for 
Commerce, (WVCC) is a for-profit Economic 
Development Company that works with 
many other businesses to improve local 
commerce and support worthy causes in our 
community.

The WVCC was founded with the desire to:
• Encourage local commerce
• Provide fundraising opportunities to  

      schools, youth groups, non-profit 
      organizations, & churches with no out-of-
      pocket-cost. 

• To improve our local economy
How is the WVCC different from similar 

groups?
1. Most other groups are non-profits. The 

WVCC is a for-profit economic development 
company that works with other businesses to 
improve local commerce.

2. The primary focus of most other groups 

is business-to-business commerce. The 
primary focus of the WVCC is to invite the 
general public into member businesses.

3. The WVCC works with media companies 
willing to offer savings to member merchants 
as well as using advertisements on radio, TV, 
and in print, to direct the public to the WVCC 
web site where information about member 
businesses can be found.

4. Merchants are encouraged to participate 
in networking meetings as well as community 
support programs such as auctions and other 
fundraising events.

5. Free WVCC memberships are given to 
schools, youth groups, churches and many 
types of non-profits. The WVCC only asks 
these groups to post a link on their websites 
directing their supporters to the WVCC 
website. By doing this, their supporters will 
be able to find WVCC member businesses. 
6. Members of the WVCC in any one city are 
welcome to attend functions in any other city 
that has a WVCC chapter.

How will the WVCC help non-profits raise 
funds and bring greater public awareness to 
participating merchants? 

The WVCC works with the BLT Advantage 
advertising programs: These programs 
are designed to help business owners get 

new customers through their doors, keep 
the customers coming back, and show how 
trading with other merchants can increase 
profitability.

The general public will save money and 
support many causes in our community. The 
Willamette Valley Chamber for Commerce 
is:

• A chamber with our community in mind
• A chamber that is dedicated to promoting  
   your business and bringing you new 
   customers
• A chamber that shows a heart for our local 
  schools and charities by helping to support  
  them
• A chamber that wants to see your 
 business flourish.
Business owners, you are invited to join us 

for our free monthly breakfast networking 
meetings. You will have a great opportunity 
to tell other merchants about your business 
and hear from our guest speakers. While 
there you can also learn how your business 
can benefit while helping our local non-
profits.

For more information or to let us know you 
plan to join us for breakfast, please contact 
us at: Email: info@willamettechamber.com 
Web: www.willamettechamber.com .

New Concepts, New Opportunities Let Us Help You Grow Your Business
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8.5 ACRES IN AUMSVILLE!
3 small ponds on parcel. The 

property is being sold in 'AS-IS' 
condition. Seller shall consider 

“CASH” offers only.
Reduced to $449,500 (742699)

Rick & Ande Hofmann, 
HomeSmart Realty Group

503-390-9660

WEST SALEM BEAUTY!
Great room floor plan! Spacious with high ceilings. 4 bdrm, 2 bath, 2281 sq. 
ft. home on .14 acre lot. 4th bdrm would be ideal den. Kitchen & both baths 

have slab granite. Cvrd patio with open space behind fenced backyard. 
$382,500 (742698)

Rick & Ande Hofmann, HomeSmart Realty Group 503-390-9660

21 ACRES IN SUBLIMITY!
Easy Hwy 22 access. 4 bdrm, 

1.5 bath, 1568 sq. ft. ranch style 
home. 21 ACRES with home 
back off the road. Barn, shop, 
2 machine sheds & chicken 
house. Irrigation water rights 
included. $595,000 (742666)

Rick & Ande Hofmann, 
HomeSmart Realty Group

503-390-9660

3240 Commercial St. SE #100
Salem, OR 97302

Rick & Ande Hofmann

(503) 390-9660
RickAndrea@aol.com
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CALL TODAY TO SEE OUR DIFFERENCE

Park Front Coastline Foot and ankle Center JaCkson’s Milwaukie

Coldwell Banker Commercial and the Coldwell Banker Commercial logo are registered service marks licensed to Coldwell Banker Real Estate LLC. Each office is independently owned and operated.

Your workplace says a lot about your business. 
Let us help you find the perfect location.

MOUNTAIN WEST REAL ESTATE

ALEX RHOTEN
Principal Broker       

(503) 587-4777 
CBCRE.com



RANCH to TABLE
Hailing from the bountiful Pacific Northwest, Double R Ranch is widely 

recognized for superior beef. They are committed to working with the region’s 
most reputable ranchers who use the best practices to make certain their cattle 

are well cared for and all of their beef is robust, juicy and tender.
Available at your local Roth’s Fresh Markets.

Double R Ranch beef is
hand selected to include only 

USDA Choice Grade and higher 
levels of marbling.

Your Family Deserves the Best!

Always Fresh, Fast and Friendly

NORTHWEST

Mild climate, open spaces and 
abundant natural resources 

make the Northwest an
ideal location for raising

the finest cattle.


