
Against the scenic backdrop of the Willamette River and 
Minto Island, the new Amphitheater will provide a unique 
and stunning urban park entertainment venue.

Rotary clubs throughout the world serve their 
communities at home and abroad. The Gerry Frank Salem 
Rotary Amphitheater will be a legacy gift to the region and 
all who visit in the years to come.

Scheduled to open in 2020, the new amphitheater will 
host musicians, school concerts, theatrical productions, 
public films, and a so many other events that will certainly 
enrich the cultural and economic vitality of our community.

The innovative design is inspired by the open weave 
basket pattern of the Native American Kalapuya who 
lived at the special site of the new Amphitheater.  The 
architecture honors the past and points to the future in one 
of the largest urban parks in the America. "The design is a 
wonderful way as a community to remember and honor the 
Kalapuya people - who are such an important part of our 
history." Hazel Patton, Salem First Citizen

In addition to honoring the legacy of Rotary Service and 
the Kalapuya, the new Amphitheater is named in honor of 
Gerry Frank for his more than 60 years of Rotary Service 
and a lifetime of dedication to Oregonians. Mr. Frank turns 
96 next month.

"I am deeply humbled and honored to have my name 
associated with what will be one of the most unique 
entertainment venues anywhere." Gerry Frank

To celebrate 100 years of service, the Rotary Club of 
Salem is leading a community wide effort to build the new 
Amphitheater in Salem's Riverfront Park.
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Construction Underway 
on Masonry Grill

(SALEM, Ore.) — Rich Duncan Construction is proud to 
announce the beginning of construction of the Masonry Grill 
located at 120 Commercial Street NE Salem, OR 97301. Located 
at the old home of The Old Spaghetti Factory, the restaurant will 
feature a combination of new and old. New steel will be put in for a 
seismic upgrade to make the building safe for years to come, while 
some older steel will be left exposed. The exposed steel in addition 
to the brick will create a unique vibe. The restaurant will also 
include an outdoor patio seating area and a custom outdoor fire 
pit. This beautiful space was designed by Studio 3 Architects. The 
Masonry Grill will be an amazing addition to the community and 
Salem. Rich Duncan Construction is privileged to be their builder 
of choice.

Melissa Mason & Mayor Bennett Showing Off the 
Studio 3 Rendering of the Masonry Grill

CB Two Architects Designed Stage and Cover That Will Host Entertainment and Cultural Events

Gerry Frank Salem Rotary Amphitheater Project
Raises Nearly Two and a Half Million Dollars

You can help set the stage by donating at rotaryamphitheater.com or at P.O. Box 3981 Salem OR 97302

Be a Part of This Iconic Endeavor

Named in honor of Gerry Frank for his lifetime of service 
to Oregon and his 60 years of service as a Rotarian 

Photo Provided by Dave Rogoway

The Transformation Begins at the Former Home
of The Old Spaghetti Factory



Page 2 Salem Metro Area • Population 400,408 August 2019

Salem Business Journal™ is published 
monthly by the Salem Business Journal, 

P. O. Box 93, Salem, OR 97308,  503-365-
9544. The opinions expressed in columns 

are those of the authors, and do not neces-
sarily reflect those of the  Salem Business 

Journal or it's staff.
 ©2019 Salem Business Journal

SALEMBUSINESSJOURNAL.COM

Mary Louise VanNatta
Alex Rhoten

Kevin Cameron
Anthony Smith

Ray Sagner
Alex Casebeer
James O'Shea
Andrea Foust

Patti Milne
Lisa Joyce
Tiff Reagan

Angela LaBarbera
Jennifer Martin

Jolene Kelley
Robert C. Cannon

Roger Yost
Jonathan Lockwood

Peggie Dearden
Lloyd Spangenberg

Harvey Gail
Alexa Aimer

Rebecca Maitland
Gerry Frank

Keenan Emery
Kate Gillem
Beth Casper

August 2: Greeters 
Networking: Fitzpatrick 
Painting Inc.

August 2: Ribbon Cutting: 
Deepwood Museum & Gardens

August 9: Greeters 
Networking: Liberty House

August 16: Greeters 
Networking: SVN Commercial 
Advisors, LLC

August 16: Ribbon Cutting/
Grand Opening: Photos By 
Orion and Purple Kat Business 
Development

August 20: SYP: Third Tuesday

August 22: Ribbon Cutting: 
Livingstone Adventist 
Academy

August 23: Greeters 
Networking Hosted By: B.C. 
Towing

August 26: Ribbon Cutting/
Grand Reopening: Geppetto's 
Italian Restaurant

August 30: Greeters 
Networking: Connections 365

DISPLAY ADVERTISING

WEB MANAGMENT

MARKETING

Columnists & Editorial Contributors

(SALEM, Ore.) — The Marion Board of 
Commissioners selected Raquel Moore-
Green to fill the current vacancy for State 
Representative in House District 19. Ms. 
Moore-Green was among three candidates 
nominated by the Oregon Republican Party 
to fill the position. Three nominees were 
interviewed in a special board session this 
morning that also included Becky Mitts and 
Brad Nanke. Commissioner Kevin Cameron, 
chair, said, “There was broad support from 
the diverse constituents of House District 
19 for all three nominees and each would 
have represented their community well. Ms. 
Moore-Green’s wide ranging service from 
the non-profit to business communities, 
and city volunteer experience helped her 
standout in this process. She has served and 
supported the residents of House District 19 
since 2010 and she will continue that good 
work.”

For more information, contact the Board of 
Commissioners Office at (503) 588-5212 or 
email commissioners@co.marion.or.us .

Raquel Moore-Green Appointed to Fill House District 19 Vacancy

 Raquel Moore-Green with The Marion Board of Comissioners
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Who doesn’t love a high comedy with a 
man in drag?

Theater and film are replete with great 
comedies featuring cross-dressing charac-
ters. Think Tootsie or Charlie’s Aunt or many 
a Shakespeare play, and of course, Monte Py-
thon’s Flying Circus.

In this long tradition of madcap character-
in-drag farces, Pentacle Theatre’s summer 
comedy, Jest a Second!, opened on July 26.

Here’s the setup: Sarah and Bob, expect-
ing their first child, are hosting a birthday 
party for Sarah’s mother. Simple, right? But 
Sarah’s brother, Joel, shows up early to tell 
Sarah what he’s put off telling anybody — 
he’s gay.

But coming out is not the topper. The big-
ger challenge is that Joel’s date, Randy, is not 

the nice Jewish girl doctor Joel led his fam-
ily to believe, but a nice Jewish boy doctor. 
And Joel, divorced and in a custody battle 
over his two sons, has picked this evening to 
come out of the closet to his parents because 
he knows his homosexuality will be brought 
up in court.

Joel and Sarah’s parents, Abe and Miriam, 
arrive, looking forward to meeting Joel’s new 
girlfriend. But when the doorbell rings, Joel 
chickens out and won’t let Randy in. Bob vol-
unteers to talk to “her” outside and moments 
later reappears dressed in drag, pretending 
to be Randy. Abe and Miriam instantly like 
this Randy, and the party is a great success, 
ending with Sarah going into labor.

And that’s just the first act. Even bigger and 
funnier surprises are in store during Act 2.

Rollicking Farce “Jest A Second!" at 
Pentacle Theater NOW through Aug. 17th

What: Jest a Second, a rollicking farce by James Sherman.
Directed by: Valerie Steele.
Sponsored by: Rich Ford at Windermere Real Estate.

When: July 26–Aug 17.
Where: Pentacle Theatre, 324 52nd Ave. NW, off Highway 22, about 6 miles west of downtown 
Salem, Oregon.
Suitability: Jest a Second is suitable for teenage and older audiences who can handle its 
adult themes.

Tickets: Range in price from $24-29.

Where to Buy: Advance tickets are available at Pentacle’s downtown Salem ticket office at 
145 Liberty St. NE or by calling 503-400-6582 from 10 a.m. to 4:30 p.m. on weekdays, or 
online at tickets.pentacletheatre.org. Tickets are also available at the theater box office 45 
minutes before each performance.

Student Rush Tickets: Half-price student rush tickets for remaining open seats are available 
at the theatre box office 15 minutes before each performance with a school ID.

Tickets for Low-Income Persons: In partnership with Salem for All, Pentacle Theatre offers 
half-price tickets to Oregon Trail Card holders. For information, go to salemforall.org

For more information:  PentacleTheatre.org or call 503-400-6582.

(SALEM, Ore.) — The National Hat Museum located in Portland, Ore., in partnership with 
the Capitol History Gateway Project, is bringing an exhibit to the Capitol titled “Feathering the 
Hat.” The exhibit is a look at the hat fashion in the late 1800s and early 1900s.

Milliners (hat makers) know that a hat is part sculpture, part architecture, part trimming and 
part craftsmanship. A hat is wearable art. This exhibit will present a myriad of examples across 
various time periods, while revealing the intriguing story of Vida Moore, a young aspiring 
milliner in 1913.

This exhibit will be on display August 1-30 in the Capitol Galleria. It is free and open to the 
public during building hours, M-F, 8 a.m. to 5 p.m. The building will also be open on Saturday, 
August 10 from 10 a.m. to 2 p.m. for Multicultural Day at the Capitol, and the exhibit will be 
accessible then.

The exhibit is sponsored by the Oregon State Capitol Foundation as part of the Capitol 
History Gateway Project.

For more information about the exhibit, please contact the National Hat Museum at 503- 319-0799 
or visit www.thehatmuseum.com . To contact the Capitol, please call Visitor Services at the Oregon 
State Capitol at 503-986-1388 or go to events at www.oregoncapitol.com

The National Hat Museum 
Brings ‘Feathering the Hat’ 

Exhibit to the Capitol for 
the Month of August
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OPEN LIVING AND STUNNING VIEWS!
Total Rebuilt 2001, taking advantage of Ocean Views. Open Kitchen Living and 
Dining, 1 Bedroom /full bath plus 1/2 bath on Main. Upstairs is 2 Bedrooms each w/
full baths, Family Room Over looking lower level, and office. Most windows are Triple 
pain, 2 decks off upper level. Ocean view patio has glass walls for wind protection. 
Kitchen has Granite Counter tops. Teak wood ceilings over main level. Kitchen has 
been updated since rebuild. Beach access not far. Quality Throughout! Gas Furnace 
& Water Heater. $625,000 (747987) Don Meyer, RE/MAX Integrity, 503-999-2381

ALMOST NEW HOME!! TOTAL REMODEL!
Not lived in since rebuilt! New Kitchen 
(All Appliances, Cabinets, Counters) New 
Electrical, Plumbing, & Tankless Gas Water 
Heater. New Gas Furnace & A/C Heat Pump. 
New Roof & Fiber Cement Siding, All New 
Windows, hardwood flooring and carpets. 
Baths have tile as does Laundry room. 
Features 2 master suites, Sealed garage 
floor, and Gas Fireplace in living rm. Must 
see! Fenced back and side yard. Sealed 
Garage Floor. Very large Launary/mud Rm. 
Backyard Water feature. $469,000 (747543) 
Don Meyer, RE/MAX Integrity, 503-999-2381

Roth built and better than new home on corner lot with solar 
panels! Welcoming wood floor leads to living room with cozy 
gas fireplace and into dining room and kitchen boasting granite, 
custom cabinets, and stainless steel appliances. Master suite 
has WIC. 2 more bedrooms and main bath. Upstairs has family 
room & 4th bedroom. The covered patio is large & ideal for year 
round entertaining and yard boasts UGS front & back. 3 car 
garage is very spacious w/ workbench incl. Huge cost savings 
w/ solar panels! (752282) Trevor Elliott – 503-602-1039

Pride of ownership in this custom built like new bright open 
home with solar panel savings and hilltop breezes. Welcoming 
entry leads to large great room w/ vaults, skylights, view to 
backyard and covered patio was well as cozy gas fp, dining 
room and large open kitchen with island, granite, stainless steel 
appliances and custom cabinetry. Two bedrooms and upstairs 
family room separate from large master suite w/ slider, jetted 
tub, travertine, WIC & tray ceil. Extensive landscaping make the 
yard a retreat.(752210) Trevor Elliott – 503-602-1039

Spacious and bright home on double 
lot in quite neighborhood! Recent, roof, 
interior and exterior paint, windows, 
flooring, carpet, appliances, sprinklers 
and more. Large living room leads to 
kitchen and dining as well as large 
family room and bedrooms. Master 
suite with WIC. 2 car insulated garage 
and shed. Raised garden beds and low 
maintenance landscaping.(752295) 
Trevor Elliott – 503-602-1039

COUNTRY FEELING! HOME THEATER!
4 bedrm (master + 2 on main), 3 full baths, 
Office, Open Plan for Living Rm, Dining, & 
Kitchen w/ 5x20 walk-in pantry, Laundry/mud 
rm (9x11+6x7) with sink & lockers, Entry is 
8x6, Upstairs has Theater Rm w/ductless AC, 
Rec Rm w/skylites, Dry Sauna, and full bath, 1 
bedrm, and balcony off rec rm. Covered patio. 
Wood Stove in Living rm, Built-in speakers 
throughout. wide halls, Master w/walk-in 
closet, tub & show, 2 sinks, Stamped concrete 
RV Pad w/ Elec. hookup, Shop w/ 1/2 bath. 
REDUCED to $549,999! (746267) Don Meyer,
RE/MAX Integrity, 503-999-2381

Quiet neighborhood in South Salem. Once you enter you 
will be impressed by the high ceiling and beautiful crown 
molding. Formal dining room and office/4th bedroom. 
Great Room for entertaining. Built by Comfort Homes. 
Lovely water fountain off patio. Close to shopping and I5. 
(750718) Roger Elliott 503-569-5003
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What do you do with a street that isn’t 
really a street, serves no public purpose and 
exists as a magnet for criminal activity?

That question had long challenged East 
Salem residents and the Marion County 
Sheriff’s Office. It now has been answered, 
thanks to a collaboration among neighbors, 
county departments and Salem-Keizer 
Public Schools.

The piece of public property near Lancaster 
Drive NE was covered with brush and 
grass. An unofficial pathway had developed 
between Phipps Avenue and, by making 
holes in a fence, the back parking lot of 
Courthouse Fitness Club on Devonshire 
Court. Problems had mounted to the point 
that neighbors contacted the MCSO nearly 
40 times last year about thefts, vandalism, 
drug use, noise and other issues.

“The pathway, a county-owned easement, 
was never intended to be used as a way 
for people to come and go from the 
neighborhood,” said MCSO Sgt. Jeremy 
Landers.

The 60-by-168-foot property had been set 
aside for the county’s use as a street when the 
subdivision was platted in 1953. It remained 
a dead-end through the decades, and a haven 
for trespassing and related problems, instead 
of being developed as an extension of Phipps 
Avenue.

A collaborative solution developed when 
neighbors came to the MCSO and the county 
Board of Commissioners.

Then-Sheriff Jason Myers coordinated 
with school Superintendent Christy Perry to 
have school buses rerouted so neighborhood 
children no longer would need the illicit path 
as a walkway to and from school. County 
Public Works Director Brian Nicholas and 
his team explored whether the county needed 
the property or instead should give the land 
to the property owners on either side.

The county commissioners not only 
approved vacating the property but they also 
authorized use of Good Neighbor Funds to 
erect new fencing to help close off the area.

Work crews, staffed with inmates from the 
Sheriff's Office Transition Center, installed 
the fencing and cleared the overgrown 
vegetation. It was a useful project for the 
inmates as well. They could enhance their 
skills and work habits to help in gaining 
employment after leaving incarceration.

The result is a spot of land that looks far 
different than it did just months ago.

“Marion County would like to thank our 
community members for coming forward 
with their concerns and collaborating 
with us to help make a difference in their 
neighborhood,” Sgt. Landers said. “This 
project would not have been possible without 
the partnership between Marion County and 
our community stakeholders.” 

For more information about Marion County 
programs and services, visit www.co.marion.
or.us, email commissioners@co.marion.or.us, 
or call (503) 588-5212. 

Collaboration Leads to Community 
Project in East Salem Neighborhood
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WWW.FREEMANMOTORSALEM.COM

NOW OPEN!

NEW SALEM LOCATION

S H O W R O O M
We specialize in affordable, high-
end European vehicles to suit every 
lifestyle here in the Northwest and 
across the country. We pride our-
selves in having the best car selection 
kept in the protection of a boutique 
like indoor showroom. When you’re 
ready to buy, our finance team is 
there to find you the best financing 
solution to fit your needs. We make 
the sales process quick, easy and 
pressure free so you can drive away 
confident.

3784 Portland Road NE
SHOWROOM 503-485-0007 | SERVICE & AUTOSPA 503-485-0303

S E R V I C E
Freeman Service Center has a team 
of dedicated Advisors and certified 
technicians to take care of your ve-
hicle. Our technicians specialize in 
European mechanical repair but are 
skilled to work on any make and 
model. Use of the latest diagnostic 
equipment, tools and information 
systems allow us to efficiently and ac-
curately work on today’s sophisticated 
vehicles, keeping you and your family 
safe on the road.

A U T O S P A
Our AutoSpa offers the best cosmetic 
reconditioning and detailing services 
in Salem. We believe proper care of 
your vehicle is integral to protecting 
your investment, and are committed 
to keeping your car looking great 
throughout the lifetime of ownership.
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In the face of skyrocketing housing costs and 
a desire to be environmentally responsible, 
many people seek a different way of living: 
tiny houses. The movement has grown so 
large in Oregon that TinyFest NorthWest is 
hosting a festival Aug. 17 and 18 at the Polk 
County Fairgrounds to celebrate and learn 
about tiny living. 

Affordable, mobile, minimalist, and 
environmentally friendly, tiny homes have 
seen a surge in popularity in the past few 
years. And why not? Tiny homes offer all the 
key amenities of larger living spaces, but at 
a fraction of the cost. In addition, most tiny 
houses are mobile and easier to maintain.

According to TheTinyLife.com, a tiny 
home is defined as a house consisting of 100 
to 400 square feet. Tiny homes come in all 
shapes and sizes. They can be a classic small 
house, a converted school bus, a trailer, and 
everything in between.

Event organizer and tiny home dweller 
Renee McLaughlin said the tiny home 
movement is growing and the festival offers 
an opportunity for people to explore tiny 
homes and understand the movement.

“There are so many reasons to go tiny,” said 
McLaughlin. “Sometimes it's financial or a 
desire to have a smaller carbon footprint. A 
lot of people want to get rid of the stuff that 
they have and focus more on relationships 

and experiences.” TinyFest NorthWest is a 
great way to meet like-minded people or get 
an insight into the tiny home lifestyle, she 
added.

The festival’s keynote speakers will be 
Alexis Stephens and Christian Parsons. 
They are the co-founders of Tiny House 
Expedition, filmmakers, DIY tiny house 
dwellers, and advocates. Their work includes 
the acclaimed educational docu-series, 
Living Tiny Legally.

“Alexis and Christian are celebrities in the 
tiny house community. They have the world’s 
most traveled tiny house on wheels, with 
over 54,000 miles across North America,” 
McLaughlin added.

This dynamic duo will be presenting at 
noon on both Saturday and Sunday. Viewings 
of Living Tiny Legally will be shown at 3 p.m. 
each day, followed by a Q&A session with the 
filmmakers.

 The event website is adding more speakers 
daily and includes topics like sustainability, 
minimalism, creativity, healthy living and 
natural living. The festival also will include 
food and music performances throughout 
the weekend and Simple Living Marketplace 
vendors.

For more information and to purchase 
tickets in advance visit www.TinyFest.events.

Written by Keenan Emery Keynote speakers Alexis Stephens and Christian Parsons, co-founders of Tiny House Expedition.
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John L. Scott Real Estate
Salem Office - 503-585-0100

salemoffice.johnlscott.com

• Interactive Map With GPS
• Location Based Search
• MIs/Property Number Search
• Extensive Search Criteria Options
• Road And Satellite Map Views

SIMPLY TYPE IN YOUR
 BROWSER JLSAPP.COM

• Comprehensive Property Details w/Photos
• Built In Sharing Tools
• Driving Directions
• Mortgage Calculator

Before starting my real estate 
journey with John L. Scott, 
I worked in the coffee and 
beverage industry in Reno, 
Nevada for 25 years. I guess 
you can say after all that 
time, I know how to start my 
mornings off the right way. I 
was born and raised right here 
in Salem, Oregon and after 35 
years of living in other areas on 
the west coast, I have returned 

Terry Kent, Broker

Terry Kent
Licensed Oregon Real Estate Broker
John L Scott Salem Real Estate
Phone - 503-585-0100
Cell - 775-527-6204
terryk@johnlscott.com
www.johnlscott.com/terryk

to my roots. After working in 
the same industry for much of 
my life, I was searching for a 
new adventure and that search 
brought me to real estate.
Although I have left my coffee 

career behind, I guarantee I 
will always have the energy to 
keep you excited throughout 
your home buying/selling 
journey. Buying a house can be 
stressful process, but finding 
a home should feel like an 
unforgettable adventure. I am 
motivated to ensure that my 
clients’ have the knowledge 
and support to make this big 
step in life simple and exciting.
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Athletes and sports enthusiasts of all levels 
can run, bike, and swim at the Salem Rotary

Multi-sport Riverfest, Sept. 15. Experience 
a course like no other, featuring three parks, 
two bridges and the Willamette River.

Salem Riverfest has four multi-sport 
events, available for individuals or teams. 
There will be Olympic and sprint distance 
triathlons (swim/bike/run) and duathlons 
(run/bike/run).

Runners of all levels can enjoy some of the 
most scenic trails in Minto-Brown Island 
Park with the 5K or 10K events. For families 
and pets (on a leash), the Family Fun Run/
Walk in Riverfront Park will take everyone 
on a 1K journey past the Peter Courtney 
Bridge and around the Eco-earth Globe.

“I’m signing up for the 5K with a bunch 
of friends,” said Salem resident Jill Tucker. 
“We’re going to call our group The Strollers!”

Event organizers also hope people use this 
event to challenge themselves.

“Swimming in the Willamette River can 
be demanding yet it is a great opportunity 
to have a unique athletic experience,” said 

Race Chair Robert Chandler. He encourages 
swimmers to give it a try first. Mediterra 
Swim and Run is offering practice swim 
clinics in the Willamette.

The schedule can be found at www.
MediterraSwim.com.

Registration fees vary and increase after 
July 31.

● Triathlon and duathlon: $95 for
   individuals/$55 per person for team 
   members.
● 10K run: $40 ($20/18 and under)
● 5K run: $30 ($15/18 and under)
● 1K Family Fun Run: $15.

The event is presented as a community 
service by the Rotary Clubs of Salem 
and South Salem. Proceeds will be used 
to support Rotary’s community and 
international service projects that promote 
peace, fight disease, provide clean water, 
support education and grow local economies.

For more information about the event or to 
register, go to: www.rotaryriverfestsalem.org.

Registration Opens for Salem’s Multi-Sport Riverfest

500 LANCASTER DR. SE • SALEM
503-339-7195

W W W.FULLTHROTTLEAUTO500.COM

Photo by
Matt Dillon
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I don’t need advertising, 
marketing or public 
relations, I get plenty of 
business leads from “word-
of-mouth (WOM).”

WOM advertising is 
an organic way that 
individual consumers 
share their experiences 
with a company. The 
plethora of online options 
for reviews magnifies 
this exponentially. Yet 

the greatest influence is on those in the 
customer’s immediate vicinity: friends and 
family. 

This statement above, while probably true, 
doesn’t address the fact that these may not be 
the “right” or “best” leads for your business. 
Attracting new clients or customers only 
from word-of-mouth may not truly be 
helping your business grow and could be 
ultimately detrimental. Here’s why:

WOM only touches a small group of people: 
While you may have a good, steady client 
base, they may be living in close proximity 
to your business, therefore, touching only 
those in their neighborhood or social circles. 
That is a fairly shallow pool of prospects and 
you aren’t using your resources to seek out 
potential clients that might have the ability 
to do even more business with you.

Data gathering is difficult: How do you 
know if a new product or service is a hit? 
WOM makes discerning this information 
difficult and can stunt the development of 
your innovations.

You have no control: Even if you have a 
website and social media, WOM gives you 
no control over the message and the speed 
of its dissemination. Building relationships 
takes time, developing brand champions 
who share a message (in the way you want) 
takes even more. Creating and sharing your 
own messages reaches potential consumers 
at lightning speed.

Worst case scenario: If you have positive 
WOM, you are likely, at some point, to have 
negative WOM. You might not be aware of 
it at all. You can’t manage a crisis you can’t 
track and that one unhappy customer can 
wreak havoc with a business solely relying 
on WOM.

The best solution is to support your 
WOM with strategic marketing, advertising 
messages, strong community relations 
programs and a mechanism to receive 
customer feedback directly. This will make 
sure your messages are getting out to your 
potential customers and clients.

MARY LOUISE 
VANNATTA
TELLING 

YOUR STORY

Mary Louise VanNatta, APR, CAE is the CEO of 
VanNatta Public Relations, a PR, event planning 
and consulting firm in Salem, Oregon. prsalem.com

Word-of-Mouth is Not a Marketing Strategy
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For most business 
owners, the most difficult 
decision they confront 
or ignore is planning 
for succession or for an 
out-right sale of their 
business. Only a few plan 
far enough in advance. 
Transitioning out of a 
business can be a complex 
process (too complex to 
do it justice in 500 words) 

so the point of this article is to provoke some 
thought, and perhaps be a motivator to take 
that first planning step. 

Just as the workforce in the U.S. is aging, 
so too are business owners. According to 
Kiplinger, 25% of business owners are over 
60 years old and a lot of them are wanting to 
sell within the next 5 years. The same article 
confirmed that, as previously stated, while 
most owners want to sell, few have any type 
of plan in place. 

While selling the business to a third party 
may have fewer moving parts, there are 
many strategies for making the sale work 
in your and your family’s best long-term 
interest.

The following list provides issues to 
consider:

• Would it be wise to fund a defined benefit 
   plan a few years in advance of a sale? 
• Should you consider an employee stock 
   option plan (ESOP)?
• Might succession include a non-family 
   member with an earn-out strategy? 
• Planning five or more years out may 
   provide the best chance for success.
• A seller will need to settle on a valuation 
   process, which can be industry specific. 
   Smalls can sell between 40% to 80% 
   of annual revenue or two to three times  
   cashflow. 

There are many ways to transition out of 
a business, which is why it is crucial to plan 
and to have a team of advisors assisting in the 
process. If you are one of the owners looking 
to sell, and that number is increasing, there 
may be a lot of competition.      

Succession, which is transitioning the 
business from one generation to the next, 
can be a very long process with many steps, 
and can often take as long as five to 15 years 
to complete. According to the Family Firm 
Institute, approximately 30% of family firms 

survive through the second generation and 
about 12% make it to the third generation. 
Many of the original business owners had 
done little in the way of comprehensive 
planning and/or had not given the attention 
to detail to make a strong stable transition. 

It is the owner who must identify a 
potential successor and initiate a plan. If the 
plan is poor and/or is executed poorly, the 
heir apparent who is getting older and who 
sees no progress in the succession may begin 
to push the process along him/herself, which 
can add unnecessary tension to the family 

relationship.  It sounds easier to choose and 
groom one or more children to take over than 
it is. It can be an intellectually rigorous and 
an emotionally draining exercise to evaluate 
the strengths and weaknesses of a child to 
take over what a parent has built over his/
her working life. Of course, another option 
is to keep the control of the business in the 
family and hire a third party to manage the 
business. The third party would be overseen 
by a board. 

So, where to start? If you were to initiate 

a Google search by typing “family business” 
you would find over 411 million links to 
references on the subject. Narrowing your 
search by adding the word succession would 
yield over 4.5 million. There are a few good 
books written on the subject to get you 
started: Family Business Succession: The 
Final Test of Greatness, Family Meetings: 
How to Build a Stronger Family, and a 
Stronger Business by Craig E. Aronoff, Ph.D. 
et al are available, as well as “How to Run 
Your Business So You Can Leave It in Style” 
by John H. Brown. You can skip the reality 
series on Showtime. 

Whether you consider a succession plan 
or an out-right sale of a business, you 
should have a team of advisors including 
your accountant, your business and estate 
planning attorneys, and your financial 
planner. A financial planner who understands 
the process and strategies of transitioning 
out of a business (and the implications of 
such a transition for your estate plan) can 
help you jump start the process and will 
consult with your other professionals to 
make sure you have a coordinated plan. 
It is never too early to start addressing the 
issues of transitioning out of your business; 
however, the task seems more daunting the 
longer you wait -- so get started!

RAY SAGNER
FINANCIAL 
COLUMNIST

The Most Difficult Business Decision

Transitioning out of a business can be a complex process
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Attribute it to the 
personal empowerment 
of email lists and social 
media, then add a strong 
push by legislative 
arrogance, and what 
happened in Salem during 
the waning weeks of the 
2019 legislative session 
is another example of a 
phenomenon occurring 
with greater frequency.

In June, on two separate 
occasions, hundreds of tractors, heavy 
haulers, and logging trucks circled the State 
Capitol in protest of House Bill 2020, a cap-
and-trade measure that would have, among 
other things, raised fuel prices by more 
than 20 cents per gallon in the first year of 
the program alone. The convoy made their 
voices (and horns) heard in a very real way.

Now, couple this with what happened 
in Olympia, Washington, in January, 
when more than 1,400 cosmetologists and 
barbers descended on the Washington State 

Capitol in protest of legislative proposal that 
would have banned their industry practice 
of booth rentals by requiring them to buy 
unemployment and workers’ compensation 
insurance.

Here’s what both have in common: They 
weren’t formally organized. They were the 
result of loggers, truckers, farmers, barbers, 
and cosmetologists calling each other, 
emailing each other, posting on social 
media, with someone suggesting a time and 
place to act. The protests were not organized 
by any trade or cause group. They were the 
result of spontaneous political combustion.

Business association groups spend a lot 
of time and resources on organizing their 
members for legislative action. They use 
email blasts, action alerts, and social media 
posts to get the word out to members 
on specific issues but it’s no secret that 
sometimes it’s like pulling teeth to get 
association members motivated to act.

There’s a common reason for that, if you’re 
an association whose members are involved 
in business, those members are very busy. 
They’re working – and often can’t spare a 
minute for anything else, which underscores 

the truly impressive significance of what 
happened this year in two Northwest capital 
cities.

Seeing barbers and cosmetologists 
packing every hearing room in Olympia, the 
author of the bill affecting their livelihoods 
decided to pull it. The loggers, truckers, and 
farmers that showed up with their big rigs 
in Salem achieved a similar win with the 
defeat of HB 2020. When their livelihoods 
were on the line, there was no choice but to 
show up – and show up in a big way.

The lesson every lawmaker in Oregon, 
Washington, and everywhere else should 
learn is that people will push back against 
legislative recalcitrance when they’re not 
being heard. Telling them to wait for the 
next election simply doesn’t cut it in our 
hyper-communicative age.

Even though the speed in which we can 
reach each other has gone from a walk 
to a warp, there is one thing that hasn’t 
and never will change when it comes to 
the art of governance: The importance of 
accommodation and compromise. This art 

is what has been abandoned in Salem lately 
by the ruling elites.

There’s nothing wrong with having a set of 
political beliefs you feel strongly about and 
working to elect those who share your views 
to put them into policy. But no policy has 
ever been established that suits everyone. 
There will always be people here and there 
who don’t easily fit the policy and can often 
be harmed by it.

And when communication and 
compromise break down, you can expect 
a swift and overwhelming response from 
free people – because grassroots activism 
isn’t dead. It’s alive and well, even here in 
the Northwest. This movement, made up 
working people in industries with deep 
roots in Oregon, was completely organic. It 
could be the reciprocal force that resets the 
political pendulum. Let’s hope we haven’t 
seen the last of them.

Their win – defeating the cap-and-trade 
bill – wasn’t just a win for their jobs and 
Oregon’s rural economy. It was also a 
win for grassroots advocacy. It’s a great 
reminder that this is what happens (and 
can keep happening) when Oregonians set 
their apathy aside and pushback against the 
overreach of heavy-handed government.

Anthony K. Smith is Oregon state director for 
NFIB

We can often miss what is in plain sight. 
But when you miss the cues with your own 
finances, the consequences can be profound. 

According to a recent Federal Reserve 
study, 27 percent of U.S. adults do not have 
enough in savings to cover an unexpected 
$400 expense. And that is a position nobody 
wants to put themselves in.

In an era of automatic monthly subscription 
renewals, easy access to credit cards, 
and mobile payments that are just a few 

smartphone taps away, our overall financial 
picture can get murky. And that can make 
it difficult to differentiate between normal 
concerns over finances and true problems 
with long-term consequences. 

Simply put, you might be living beyond 
your means if you carry a credit card balance 
from month to month, find yourself stressed 
about paying bills, or struggle to save even 
a small percentage of your take-home pay. 
Other common signs include a monthly 
mortgage payment that exceeds 28% of your 
gross income, leasing a car that you could not 
otherwise afford to buy, or trying in vain to 
match a friend’s spending habits.

All are warning signs that your finances 
are likely stretched thin. The hard part then 
becomes what to do next.

The first step is figuring out where in your 
budget you are overextended. Is your food bill 
too high or are you paying for a subscription 
TV package that you hardly use? Whatever 
your budgetary weak spots, there are almost 
always ways to trim the fat.

Credit card debt can be a tougher problem. 
Credit cards are a useful tool when used 
properly, but they can also create a false 

sense of security. If you find yourself in 
credit card debt that is more than you can 
handle, the best way to shake free is to pay as 
much as you can over the monthly minimum 
amount due and avoid using the cards until 
the debt is gone. 

Your monthly car and mortgage payments 
can also be overlooked sources of financial 
trouble. If you rid yourself of unnecessary 
expenses and credit card debt but are still 
struggling to make ends meet, your car or 

your house may be too much for your budget.
Most of us need a safe, reliable form of 

transportation, but if your current car 
payment is too expensive, you may have to 
consider selling your car in favor of a more 
affordable vehicle. 

Your mortgage can be a bigger challenge 
because of the emotional attachment that 
comes with a home. The “28% rule” — the 
informal guideline that your mortgage 
payment should never exceed 28% of your 
monthly gross income — is good to follow. 
With a strong real estate market, many with 
equity in their homes can refinance to get 
below the 28% threshold. If this still doesn’t 
put you on solid ground, it might be time to 
downsize.

Your goal should be to save 20% of your 
monthly take-home pay for retirement, 
an emergency fund, and other long-term 
savings. At a minimum, you’ll want to stash 
away 5%. 

Until you reach that goal, you’re likely 
living beyond your means.

Cherrie Stonerock is Salem Branch Manager 
at SELCO Community Credit Union, she can be 
reached at cstonerock@selco.org.

ANTHONY K. 
SMITH

OREGON 
STATE  

DIRECTOR 
NFIB

Spontaneous Political Combustion

There’s nothing wrong with having a set 
of political beliefs you feel strongly about 

and working to elect those who share 
your views to put them into policy.

Living Beyond Your Means

Living or Spending Beyond Your Means 
Can Be Easy To Do, Difficult to Catch
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The ADA was never intended to apply to the Internet, as the Internet in those days 
was, at best, only rudimentary email. Today, that has all changed.

A recent Ninth Circuit Court of Appeals case makes that exceedingly clear.
If you have a website/mobile app as part of business, then Beware.

BOB CANNON
MUSINGS OF 
THE OREGON 

PIONEER

It is unusual for me 
to write about a case 
that is still in litigation, 
see Robles v. Domino’s 
Pizza below. This 
case is important as it 
involves the Internet 
and the Americans with 
Disabilities Act (ADA). I 
would not have expected 
the ADA and Internet 
to be joined at the hip. 
I’m sure we all know of 

family members, friends, and neighbors who 
are suffering from disabilities. I myself was 
disabled for over a year as the result of a rare 
skin condition. So this case gave me “Goose-
Bumps.” We all basically know the ADA 

requires businesses and places open to the 
public to provide equal access to people who 
are disabled. The ADA was adopted in 1990. 
The ADA was intended for almost all brick 
and mortar public places and businesses, 
like restaurants and pizza parlors. The ADA 
was never intended to apply to the Internet, 
as the Internet in those days was, at best, 
only rudimentary email. Today, that has all 
changed. A recent Ninth Circuit Court of 
Appeals case makes that exceedingly clear. 
If you have a website/mobile app as part of 
business, then Beware. 

Like Dragnet’s Sergeant Joe Friday, “just 
the facts, nothing but the facts:” Plaintiff 
Robles is blind. Robles accesses the Internet 
via “screen-reading" software. Robles filed 
his complaint in Federal District Court in 
Central California, and alleged, among other 
issues, that Domino's website and/or mobile 
app, violates the ADA. The District Court 
dismissed Robles case without a trial. Robles 
appealed and the Ninth Circuit reversed and 
returned the case for trial. Domino's has 
asked the US Supreme Court to review the 
decision of the Ninth Circuit, (see 913 F.3d 
898 and 2017 WL 1330216). 

In particular, this suit alleges that Domino’s 
website/mobile app was not compatible with 
the "screen-reading" software Robles uses 
to access the Internet. I am unfamiliar with 
this type of "screen-reading" software so the 
following is paraphrasing litigation materials. 
Robles' software "reads" the website/mobile 
app, and converts the web materials into 
verbal speech/Braille display. Robles alleges 
that the Domino’s website/mobile app 

did not provide adequate descriptions for 
every image and required users of “screen-
reading” software to go through “additional 
navigation and repetition” when placing 
orders. Robles allegedly could not select 
toppings for his pizza or add the pizza to 
checkout and complete a transaction on the 
website. Domino’s argues that it provides 
telephone or other types of voice-assisted 
devices to order pizza or call for home 
delivery or in-store pickup. Domino’s asserts 
the webpage/mobile app do provide for 
Handicap access by direct telephone service 
to a live person for ordering pizza.

Now the Law:  The ADA was signed into 
law by President George H. W. Bush in 1990.  
In 1990 the United States Department of 
Justice (DOJ) was given the responsibility 

to write Administrative Rules for the ADA. 
With regard to the applicability of the ADA 
and the Internet the DOJ has NOT issued 
any Administrative Rules for 29 years as the 
Internet has evolved. In an unusual move the 
DOJ withdrew Rule Making notice for the 
Internet. Under Presidents Bush, Clinton, 
Bush II, Obama and Trump, the DOJ has 
not found the means or manner to marry 
or meld the ADA with the Internet. So the 
Federal Courts have been active! You also 
know to, Beware of activist judges. 

There is significant question that the ADA 
should even apply to the Internet. The ADA 
was amended in 2006, and Congress made 
no mention of the Internet or any Internet 
related concepts. The ADA was intended 
to cover brick and mortar establishments. 
Congress has taken no action to date. It is 
alleged by Domino’s that in the last two 
years over 2,500 federal lawsuits asserting 
Internet ADA violations have been filed 
across the country. This is the beginning of 
the story, not the end. Three Federal Circuit 
Courts have established a standard which 
goes like this: If a restaurant has a physical 
building (brick and mortar), then the ADA 
requires equal opportunity to purchase food 
based upon all types of access the restaurant 
provides. If the restaurant’s webpage or 
mobile app is inadequate, are there are 
other ways to accommodate the disabled 
person that are reasonable? If there are, then 
there is no violation of the ADA. Domino’s 
argues telephone access to a live person is a 
reasonable accommodation to order pizza.   

Not to be outdone, the Ninth Circuit’s 

decision extended the ADA to the webpage 
and mobile app specifically disregarding 
other means and reasonable accommodation. 
The meaning of this holding is that each 
method of ordering a pizza from Domino’s 
must be analyzed separately and distinct, 
from all other available means a disabled 
person may have of ordering a pizza from 
Domino’s.

For years most pundits in the legal 
profession have equated “reasonable 
accommodation” with having an overall 
scheme to ensure that each disabled person 
would be able to seek public goods and 
services on an equal footing. The Ninth 
Circuit opinion appears to stand this concept 
on its head. People with disabilities are at 
a tremendous disadvantage. The ADA was 

enacted to ensure equal access to goods 
and services. Businesses also should be 
encouraged to provide equal access to sell 
goods and services. This is beneficial to the 
disabled, businesses and society in general. 

Mere mortals have no way of knowing if the 
US Supreme Court will review this case. Only 
time will tell. I will report back. Until then, 
every business should carefully examine this 
litigation and their own website/mobile app 
to ensure all disabled persons can access the 
business’ offerings equally. 

As the Golden Man stands Atop the great 
dome of the Oregon State Capitol and watches 
the “goings on below,” he is reminded that 
Salem has always been “awash in rain and 
politics.” Bob Cannon can be reached at 
bobcannon3950@gmail.com.
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You made a great 
investment when you 
bought your commercial 
property.

Maybe you bought a 
piece of land just outside 
of town to build and 
develop. Or, you bought 
an older building in 
the center of the city to 
lease out as an office or 
restaurant. There are 
hundreds of uses for 
commercial property 
and there are even more 
reasons people like you 
decided to make that 

investment. So, how do you know if now 
is the best time to sell your commercial 
property?

In the 35-plus years I’ve been in this 
industry, I’ve seen markets shift and change. 
And I’ve learned how to ask some simple 
questions in order to help my clients make 
smart decisions with their property. As my 
clients start thinking about selling, I make 
sure they begin by answering these two 
questions.

Question One: What Do You Want From 
Your Commercial Property?

Right now, the national economy is pretty 
darn good. And here in the Willamette 
Valley is just as good. Jobs and job creators 
are being added to our business community 
all the time.

But anyone with a memory that stretches 
back beyond 2008 knows that good 
economic times don’t last forever. So, as you 
think about selling your property before the 
next inevitable recession, take a minute to 
remind yourself why you bought in the first 
place.

Did you buy your property as a short-term 
moneymaker? Or, did you buy it 

as a long-term investment to use and/or 
lease through all economic situations?

If you answered yes to the first question, it 
may be time to sell (we’ll talk about that in 
the next section). If the second question got 
your yes, then you’ll probably want to hold 
on to your property for the long haul.

Question Two: Is “Now” The Top Of The 
Market?

I’ve been in this industry for a long time. 
When I started over 35 years ago, Salem was 
just a relatively sleepy government city and 

the downtown was dead most nights after 8 
p.m. I have seen it all!

I’ve been around for the highs, the lows 
and the in-betweens. As I’ve observed it, 
this is how overall economy health impacts 
commercial real estate.

● A run-up of solid activity and property 
appreciation

● Transitional cooling-off period
● Economic downturn
● Restrictive lending, higher interest rates, 

lower prices
● Return to a robust commercial real 

estate market
So, how do you know for sure if your 

property has reached its peak appreciation? 
Short answer: you don’t. But, you can look at 
the trends of the past and make an educated 
guess. If you sense things are cooling down, 
then now might be the best time to sell your 
property and get a great return on your 
investment.

 What’s the best way to know if now is 
the time to sell your property? Ask us! Our 
team is ready and willing to answer your 
questions. If it turns out to be the best 
time to sell your property, we’ll get it listed, 
promoted and toured. 

Alex Rhoten is the owner and Principal Broker 
at Coldwell Banker Commercial Mountain 
West Real Estate.

ALEX RHOTEN
PRINCIPAL 
BROKER,  

COLDWELL 
BANKER 

COMMERCIAL 
MOUNTAIN 

WEST 
REAL ESTATE

The 2 Questions To Ask Before You Sell Your Commercial Property

Aspire
Inspire

Lead

Event & Project Coordination
Association Management

Training and Strategic Planning

Harvey Gail, MBA  
Mary Louise VanNatta, CAE

SpireManagement.com
503-371-7457
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Each month, I feature 
local nonprofit leaders 
who make an impact in 
the community. This 
week’s interview is with 
Rich Kansky, President 
of the nonprofit 
organization, Oregon 
State Fair Foundation.

Tell us about your non-profit:

The Oregon State Fair Foundation 
(OSFF) works with businesses, industries, 
government agencies and individuals to 
promote, develop and expand the activities 
and programs of the Oregon State Fair and 
Exposition Center. The nonprofit helps 
support the fair’s history, culture and 
economic contribution to our state and 
community.

How did you get into the role? How did 
you find yourself in leadership in the 
organization?

I was honored that both our Marion 
County Commissioner and CEO of the 
Oregon State Fair contacted me to assist 
in the development and growth of the 
foundation. The importance of a strong 
foundation is recognized by our Oregon 
State Fair staff and Council.

What experiences best prepared you for 
this role?

Born and raised in Oregon, I grew up 
attending the Oregon State Fair. I enjoyed 
the rides, horse races and the demolition 
derbys. It also was a place a lot of us 
experienced work for the first time. I worked 
at food booths and did recycling there as 
a teenager. By attending and working at 
the fair I saw firsthand it’s contribution to 
our communities. It’s astounding to think 
that the Oregon State Fair started in 1861. 
I wish the original organizers could see the 
amazing event they created that has lasted 
over 150 years. 

Starting, owning and operating a local 
landscape firm that has employed many 
local residents has allowed me to bring a 
business perspective to the foundation. 

My involvement and passion for the 
community has allowed me to contribute to 
the Foundation as well.

What is difficult about your nonprofit 
leadership role? What is easy?

There are so many good causes to support 
in Salem and Oregon. It’s hard to choose. 
We are always fundraising which can 
be both challenging and satisfying. The 
participants on the board have been a 
strong and committed group that make this 
so easy.

What have you uniquely contributed to 
your organization?

The continued development of Pairings 
event, which is coordinated by OSFF. It’s a 
great Friday night tasting and dance party 
before the Fair Aug. 16. OSFF’s involvement 
has infused new energy into the event 
and we’ve attracted some great wineries/
breweries and chefs. The funds are being 
raised to do some exciting work on the 
fairgrounds. Stay tuned.

What are you looking for in future leaders 
in your group?

Committed and understanding of the impact 
the Oregon State Fair does for our home. It’s 
a lot and I believe it goes unknown. I would 
love to see some agricultural representatives 
back at it and getting more involved.

Inspiring Leaders and Non-profits

Are you a volunteer leader of a nonprofit or association? -If you or someone you know would like to be 
featured in my column, email me at harvey@spiremanagement.com

G. Harvey Gail is president of Spire Management, an association management, event planning and 
consulting firm located in Salem, Oregon. www.SpireManagement.com , @HarvGail.

Rich Kansky is the President of Green Acres Landscape. He is a great example of 
a leader who uses his professional skills to aid a worthy nonprofit. He hosts his 
company’s family summer picnic at the fair. What a great way to treat his staff. He said 
that nearly 600 staff and their families will attend. To learn more about the OSFF visit 
www.OregonStateFairFoundation.Org.

An interview with Rich Kansky

HARVEY GAIL-
SPIRE

MANAGEMENT
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DESIRABLE KEIZER NEIGHBORHOOD!
Attractively updated 3 bdrm, 2 bath, 1506 sq. ft. home. Vaulted 
great room w/ remote controlled gas stove is open to kitchen. 

Kitchen features granite & laminate flooring. 12x10 Workshop with 
wood floor and electricity. New roof July 2019. $347,500. (750942)

AUMSVILLE BEAUTY!
Well maintained 3 bdrm, 2 bath, 1364 sq. ft home on .16 acre 

lot. Open floor plan, vaulted ceilings, stainless steel appliances 
& dark wood cabinets in kitchen. Slider to large fenced backyard. 

$299,500 (751063)

GORGEOUS WEST SALEM VIEW!
Open floor plan with vaulted ceilings. Granite and stainless steel 

appliances in kitchen. 4 bdrm, 3 full baths, 1814 sq ft. home on .15 
acre lot. Potential for dual living with huge bonus/family room and 

4th bdrm with bath on lower level. $349,999 (752700)

(LAS VEGAS, Nev.) — The National 
Pawnbrokers Association (NPA), the only 
national trade association representing 
independent pawnbrokers, named Beth 
Anundi of Capital Pawn in Salem, Oregon as 
the recipient of the NPA 2019 Pawnbroker of 
the Year Award.

Beth co-owns, operates, and manages 
Capital Pawn and Capital Couture alongside 
her husband, Adam Anundi. A beloved and 
integral part of the pawnbroking industry, 
she’s known for giving back. 

“Almost every pawnbroker I meet has a 
different background and interesting story 
about how they got into the industry,” 
said Greg Engstrom, who won the same 
Pawnbroker of the Year distinction in 2016. 
“But Beth is the only person I have ever met 
to change from teaching to pawnbroking. 
This has created a dynamic environment in 
Oregon. She brings a completely different 
dimension to their store and to the industry. 
She is very organized and thinks beyond the 
average pawnbroker.” 

Beth has been an active member of the 
NPA for several years including their Awards 
Committee and Membership Committee 
and was elected to the 2019 National Board 
of Directors . She’s served as a speaker and 
panelist at numerous industry conferences 
and has participated in the NPA Legislative 
Conference in Washington, D.C. 

Detroit’s Seth Gold, who was the 2013 
Pawnbroker of the Year added “I have had 
the privilege of collaborating with Beth on a 
recent project and have been impressed by 
the impact she has made in recent years both 

on our industry, as well as in establishing 
herself as one of our brightest leaders.”

Under Beth’s guidance, Capital Pawn 
supports several community outreach 
programs that support their local youth 
though high school programs, and has 
partnered with “One Thousand Soles,” a non 
profit that provides youth with good shoes 
offering that youth comfort, confidence, 
participation, and health. Additionally, Beth 
co-founded “New Growth Ministries,” which 
provides food, shelter, and hope for youth in 
crisis. Capital Pawn also supports programs 
for veterans and others in the community 
with special needs.

Beth’s influence isn’t limited to the United 
States. "Beth is not just a pawnbroker, she's 
an industry beacon. She runs a class leading 
pawn shop and still makes time to mentor 
her fellow pawnbrokers.  She works tirelessly 
to improve the public face of the industry 
and shares that vision with everyone.  We 
are all better for it,” said Martin Strasser, 
owner of Premiere Jewellery and Loan in 
Kelowna, British Columbia, Canada.  

The NPA Pawnbroker of the Year Award 
is presented annually to an NPA member 
who, through his or her performance, has 
demonstrated exceptional success in their 
business and local community and has 
made a significant contribution to the pawn 
industry during the previous year.

For more information about Capital Pawn 
in Salem, please visit cappawn.com. For 
information about the National Pawnbrokers 
Association, please visit NationalPawnbrokers.
org. 

Salem Business Owner Receives National 
Recognition at Annual Industry Conference

Beth Annundi of Capital Pawn is Only the Third Female to Win NPA Pawnbroker of the Year
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Come by the 
Reed Opera 
House and try 
our amazing 
restaurants
189 Liberty St. NE
Salem, Oregon 97301  
reedoperahouse.com

Sisters
Irish 

Bistro

503 
Sushi 

Bar

Chira’s 
Restaurant 
& Catering

Little Cannoli Bakery

(CANNON BEACH, Ore.) — The Cannon Beach Gallery Group continues a year of art culture 
and in this small coastal town with a new event, the first annual Earth & Ocean Arts Festival, an 
unparalleled experience for the art lover. This festival ties the arts, hospitality, retail and dining 
communities in Cannon Beach, and affirms our mutual commitment to taking care of our beautiful 
environment.

Cannon Beach is increasingly popular with visitors eager to spend time in the beautiful 
environment of our beaches, forests and charming art town ambience. In addition to offering 
a full and exciting weekend of outdoor performance arts and gallery exhibitions, the Festival is 
partnering with and raising funds for five local environmental non -profits: Friends of Cape Falcon 

Marine Reserve , Friends of Haystack Rock , North Coast Land Conservancy, Sea Turtles Forever 
and Wildlife Center of the North Coast.

By celebrating art and Nature, we hope this festival brings environmental awareness and 
preservation to Cannon Beach and beyond.

For Full festival details please visit the Gallery Group website: cbgallerygroup.com
Cannon Beach Gallery Group consists of 12 members : Archimedes Gallery, Bronze Coast Gallery, 

Cannon Beach Gallery, DragonFire Gallery, Icefire Glassworks, Images of the West, Imprint 
Gallery, Jeffrey Hull Gallery, Jewelry By Sharon Amber, Modern Villa Gallery, Northwest By 
Northwest Gallery, Whitebird Gallery.

Experience One of the Best International Coastal Art Towns at the 1st Annual 
Earth & Ocean Art Festival in Cannon Beach Oregon, on September 20-22, 2019
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I work hard for my clients, for me real estate is not just a business it's a way 
of life. I'm proactive through all my client’s transactions and aim to do the 
best work possible.  I have lived in the Willamette Valley for over fifteen years, 
graduated with a bachelor’s degree from Western Oregon and a Master’s 
Degree from Willamette University, I have a deep perspective and love for the 
valley, along with deep insight in the local real estate market and property 
values. 

For anyone curious my last name (Kjäll) is pronounced (Shell), it's Swedish, 
and my father moved her from Sweden when he was 26 years old and married 
my American mom. I don't mind if you miss pronounce my last name, I 
completely understand.  

I come from a family of hard working Veterans and just like them I also served 
in the military and was in the same unit my grandfather was in during world 
war II. My proudest military accomplishment is I received two Air Force 
Achievement medals for the Hurricane Katrina Relief effort.   

Music has always been one of my favorite pastime events, I grew up on a 
ranch and one of my favorite things to do in the evenings was to sing and play 
country music with my grandfather. To this day I carry on the same tradition 
with my daughter playing piano and guitar.  

I strive for excellence in all things from being a Veteran, a Father, too being a 
Realtor, I guarantee anything I do, I do with purpose and the intent to be the 
best. My clients are my number one priority and I look forward to having you 
as member of our team and developing a long lasting relationship.   

Your Realtor, Erik Kjall

AgentErik.com
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The Oregon State Fair Foundation Presents

Pairings bring food, drink entertainment to State Fair kickoff party

Don’t miss the party before the Oregon 
State Fair.

“Parings! A Celebration of Oregon,” is a 
much-anticipated food and drink event that 
brings the best the state has to offer all in 
one place. Guests will taste local chef’s best 
cuisine, sip Oregon wines and beer, and 
dance to Five Guys Named Moe.

The highly-anticipated event is scheduled 
for Aug. 16 from 5-10 p.m. at the Oregon 
State Fairgrounds (One week before the fair 
opens). Pairings! promises to be one of the 
season’s best.

The event is coordinated by the nonprofit 
Oregon State Fair Foundation ( OSFF). 
Event chair Bonique Hollinrake expects this 
will be their best event yet.

“We’re celebrating our Ruby Anniversary,” 
she said. “That’s 40 years of bringing 
the most delicious and unique food and 
beverage choices to guests.” She adds, “The 
beautiful garden venue has flourished in 
the ideal weather and has recently received 
some enhancements.”

Pairings! will feature over 20 wineries 
and breweries with savory samples from 
premier chefs from Wild Pear, Bliss Nut 
Butters, iWingz, Ritters Housemade Foods, 
Roberts Crossing, Xicha Brewing and many 
others.

About the Oregon Fair Foundation: The 
Oregon State Fair Foundation works with 
businesses, industries, government agencies 
and individuals to promote, develop and 
expand the activities and programs of the 
Oregon State Fair and Exposition Center. The 
Foundation was established in 1999 and is a 
registered nonprofit organization, recognized 
by the Internal Revenue Service under the 
Internal Revenue Code section 501 (c)(3).

The 40th Ruby 
Anniversary of Pairings

Tickets for this extraordinary evening 
celebrating the favorite flavors of Oregon are $50 
each for those 21 and over!

Visit www.OregonStateFairFoundation.org 
for more information.
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RANCH to TABLE
Hailing from the bountiful Pacific Northwest, Double R Ranch is widely 

recognized for superior beef. They are committed to working with the region’s 
most reputable ranchers who use the best practices to make certain their cattle 

are well cared for and all of their beef is robust, juicy and tender.
Available at your local Roth’s Fresh Markets.

Double R Ranch beef is
hand selected to include only 

USDA Choice Grade and higher 
levels of marbling.

Your Family Deserves the Best!

Always Fresh, Fast and Friendly

NORTHWEST

Mild climate, open spaces and 
abundant natural resources 

make the Northwest an
ideal location for raising

the finest cattle.


